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Abstract

Thailand is a leading country for tourism, ranking 10th in terms of number of arrivals and
boasting the fourth highest tourism revenue globally. In addition, the number of foreign tourists is
likely to continue growing. Therefore, when looking into the future, increasing the number or
expansion of tourists is no longer a problem. The major challenges of Thai tourism in the next
decade are:

1) spatial concentration of tourism in highly favored areas or avoiding over tourism
2) safety,

3) logistics system of tourism between provinces and within provinces and

4) readiness to deal with natural disaster, risks and events that are not natural.These
factors may have an impact on the sustainability of Thai tourism.

The purposes of this study are to:

1) review the situation and trends of major markets both domestic and international
markets which are at the provincial and national levels.

2) disseminate knowledge from the TSRI on potential and capacity of tourism provinces
at the provincial level and create a process of participation in planning among the central
government, the local government, the private sector and the community,

3) study the problems and barriers of tourism management at the main tourist cities,
secondary tourist cities, and at the community and local government. This would Include studying
the problems of decentralization of regional offices and legal restrictions related to local tourism
management.

4) study the guidelines for urban design and development in order to increase the
capacity to support tourism, create fairness for public use between tourists and local residents
and mitigate the effects of the impact of congestion from tourism to the environment and natural
resources.

5) build understanding and exchange learning with multilateral tourism by using tourism
indicators at the provincial level.

6) establish a provincial tourism plan with the local government in the tourist area and

7) develop a plan to develop the potential of Thai tourism at the provincial level to

support Thai tourism 4.0 for the next 10 years.
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In this study, five provinces are selected as case studies: Chiang Mai, Phuket, Chiang Rai,
Phatthalung and Lampang, and one tourism town, i.e. Chiang Khan in Loei Province.

This research has studied the potential and challenges of the case studies, and found
that they are widely different in their carrying capacities. In the main tourist cities like Phuket and
Chiang Mai, the challenge is that the city's infrastructure is not enough to support tourists. In
addition, from the forecast of the number of tourists in the provinces, the case study of all 5
provinces showed that there is a tendency for tourism to expand at an accelerated rate after
2009. The growth of tourists has been likely to be more stable due to the expansion of the
Chinese tourist market, especially in Phuket, Chiang Mai and Chiang Rai. Lampang and
Phatthalung however, have benefited from the flow of domestic tourism. The expansion of
number of tourists in all five provinces, means that each city will have to prepare more for public
utilities and accommodation.

Therefore, the strategic goal of tourism city development is not just to increase the
number of tourists and the economic value derived from tourism, but to include tourism use as a
driving force to expand the city's economic base as well as provide more variety, higher value
and more fairness, especially in medium and small cities. Agencies and parties involved in urban
development and tourism therefore have to change the development paradigm to cover wider
areas by expanding to urban and neighborhood levels according to sustainable urban
development and design principles. This study therefore proposes the national and provincial
tourism development strategies as follows:

The national strategy consists of 8 important strategies:

Increase the capacity of local governments in planning for urban development and
design in a tourist city;

Encourage the private sector to participate in the development of a tourist city;

Increase the carrying capacity of infrastructure to support tourism in a city;

Promote participation in imaging and determining future pictures of tourist cities;

Create a tourist city’s identity and brand through a participatory process;

Promote the development and design of a tourist city at the neighborhood level;

Promote diffusion of knowledge and skills in developing and designing tourist cities;

Use economic instruments to manage the tourist cities.

The provincial strategy

1) Phuket: The study team proposes a few examples, including: developing the areas

around the proposed light rail stations; revitalizing and redeveloping the old central areas in
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Phuket, especially the historical areas; developing a connecting area between Phuket Old Town
and other areas; and maintaining and upgrading the identity of tourist districts.

2) Phatthalung, We propose the following strategies: creating elements and images for
tourism at the neighborhood level, enhancing existing urban landscape so it becomes a
recognizable landmark, creating areas for cultural activities; and creating awareness among
tourists passing through the city.

3) Chiang Rai: Mae Sai city: We propose the following strategies: connecting the border
trade areas; creating new types of tourism in Mae Sai; and creating multicultural areas.

4) Chiang Rai: Chiang Khong: The proposed strategies include: connecting all districts by
jointly developing the area along the Mekong River; conserving and restoring the areas within
Chiang Khong OIld Town; and developing new areas to support future tourism while managing
parking and public transport facilities.

5) Chiang Mai: We propose the following strategies: conserving and promoting Chiang
Mai as the world's leading historical and cultural tourism city; increasing the capacity to manage
utilities and the environment to improve the quality of life for local people; and supporting the
participatory creative tourism economy.

6) Lampang: We propose the following strategies: integrating management; promoting
unique urban development; promoting Lampang ceramic city identity; developing new areas to

support tourism; increasing the potential of using the old town conservation area.
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