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Abstract

Study of tourist markets, specific interest groups: foreign tourists, long-stay groups
(Long Stay), the researcher therefore, wanted to find the Market Segment of long stay tourism
customers that are worth the investment. In marketing and public relations (Marketing & PR)
of various travel agencies Both public and private sectors, Therefore the study of the
development of marketing process in developing products and services for foreign tourists in
the long-term group will help to understand the appropriate marketing approach in order to
draw valuable long-stay tourist customers into Thailand. More As well as know the guidelines
for the planning of tourism marketing, long-term strategic stay, both short and long term
appropriately and can be measured in the next phase.

According to the study, it was found that the Tourism Authority of Thailand in 2011
has meant that long-term stays in foreign countries are primarily intended for relaxation. Focus
on daily life as the main activity and tourism is an extra activity This does not include migration.
Permanent residence or coming in for a career in that country According to this definition
Foreign tourists in the form of long-term stay Therefore can be divided into 4 groups:
1. Long-term stay Especially in the winter and occasional health care providers 2. A group of
50-year-olds and older retirees here focus on good health groups to help themselves.
3. Student groups that come to study in the country 4. The group of athletes who entered
the country Until now, the way of life by exploring the potential of long stay tourism products
and services, found that tourism products in all 5 target areas are diverse. Blending in culture,
food, eating goods and services, supporting from the High End to the Mass, has the potential
to attract tourists to spend high. And also has the advantage of value for money (Value for
money), able to respond to long-stay group tourists, can be different according to the target
group of tourists studied by the Market Segment which aims to be a group that can help
Pushing important indicators such as income per capita to increase Which will be good for the
economy of the country Which found that the long-term travel pattern has a group of tourists
with long-term vacation interest as follows: 1. High-Value Retiree Group 2. Medical Tourist
Group 3. Expat and Smart Visa Group and 4. Digital Nomad Group is a new segment of Long
Stay tourism marketing communication
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