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Marketing channel development for wellness spa in Southern Thailand
Asst.Prof.Dr. Aziz Nanthaamornphong and Dr.Kanjana Laosen

College of Computing, Prince of Songkla University Phuket Campus

ABSTRACT

In Thailand, the wellness spa is an important business, which can increase
revenue, create jobs, and distribute much income into the national economy. Besides,
Thailand has outstanding and well-known health-promoting tourism businesses in the
world distributed in different regions throughout the country, especially in the south
of Thailand, in particular, Phuket and Koh Samui. Even though the health spa business
in Thailand has potential, the standard and business strategies of spa products and
services are the critical success factors, which are needed to be considered. To increase
the competitiveness of spa businesses, it needs to have information of spa products
and services along with the information of customers' attitudes, including motivation,
expectation, and satisfaction. This information would assist spa-relevance organizations
to analyze and create business plans properly. Moreover, the decision based on

precise information would increase more competitiveness.

Therefore, the researchers developed the information system called Spa
Business Information Management System (Spa-BIM), which can analyze information
related spa customers' behavior towards spa services and products, especially the spa
businesses located in Phuket and Ko Samui areas. Furthermore, the system can
forecast trends in the number of spa customers, which eventually enables the spa

entrepreneurs to plan business marketing precisely and systematically.

A result of research, Spa-BIM System can help to support customer services
and increase revenue in spa businesses. The system can visualize and identify the
customer segments and service categories for delivering the right campaigns to the

richt customers.
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