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ABSTRACT
Project Code : MRG5180128
Project Title : The Study of Metrosexual Consumers.
Researcger : Aurathai Lertwannawit,

Suan Dusit Rajabhat University
E-mail Address : aurathai.course@gmail.com

Project Duration : 15 May 2008— 30 April 2012

The Study of Metrosexual Consumers has 2 main objectives 1) study gender
identity role of male consumers, who live in Bangkok and 2) develop consumer profile
and consumption pattern of metrosexual, who live in Bangkok. The qualifications of
population for qualitative research are men who live in Bangkok, age between 20 to 49
years, marital status single/divorce/married, monthly income equal or higher than 50,000
baht, and heterosexual type. In addition, their expenditures for self-care such as cloths,
face, hair, skin, and all related consumption for beauty should be averaged 250,000-
300,000 baht per year. The qualifications of population for quantitative research are men
who live in Bangkok, with monthly income equal or higher than 10,000 baht, and

heterosexual type.

The research result on gender role identity for 496 male consumers, who live in
Bangkok reports median score at 4.85 for masculinity and 4.35 for femininity. The result
from Two-step Cluster Analysis, using psychological and gender identity role variables,
reports 5 groups, which are Metrosexual, Ubersexual, Effeminate Man, Tough Man, and
Traditional Man. Metrosexual profile is developed by using One Sample T-test by
comparing Metrosexual’'s psychological factors and behavior mean score with median
score of the whole sample to verify research propositions. The average score of Gender
Identity role (P1) Self monitoring (P2) Appearance Evaluation (P7) Appearance
Orientation (P8) are statistically different from median score at .001 significant level. The

average score of Clothing Concerns (P4) Frugal (P13) Materialism — Happiness (P14)



Status Consumption (P15) are statistically different from median score at .01 significant
level. The average score of Susceptibility to Interpersonal Influence-social aspect, (P3)
Physical Appearance Comparison (P9) Wellness Consumption- Physical Fitness and
Nutrition and Stress Management Behavior (P11) are statistically different from median
score at .05 significant level. Metrosexual consumers report the important factors used in
purchasing decision for their own consumption based on the following criteria ranking
from the most important to the least important — quality, dependability, comfort, safety,
ease of use, expansiveness in use, reasonable price, ease of repair, durability, exact fit
with taste, cheapest available, beautiful and attractive, exciting and stylish, made by

well-known company, and friends must like it, and friends also have it.



GRESI

naanssnlszne
UnagLHYINS
UNAnga
Abstract
GRESS
#1350 A9
#1350 UA N
unfi1 wnihn
1.1 AANMTUAZIAAKA
1.2 Jagusidaslaiams
1.3 founTIe
14 RNUANTLANY
1.5  VaULWANITIVY
16 Wam3aeflesy
1.7 delominlasy
1.8 wwamdlwnmahwamyiae lulguselomd

233MNIINLALINNILNLALIV DI

2.1
22
2.3
24

2.5

ANNHUUNUINTNNG (Gender Role Identity)

nzid Uué’Uﬂﬂﬂ (Consumer Profile)

o

3 @ummma:mnﬂ&'wuﬂawaagﬁinmwmw

@

duslnanguilnadndma (Metrosexual)

2

=

ATLUIBNNTALRUINWIDY NTALINWIDELLRZINWIRE

= o
bNEIVBI

18
24

28



#1307 (Ad)

el
A ad o A Ao
UNN 3 A5AHBBN15I9Y 51
3.1 ﬂitz"mﬂﬂﬂmmml,a:mg'u&"mai'm 51
3.2 “%@i%ﬁumﬁ%’m%aqmmw 51
3.3 AT AwmII L TIUSI 55
UNN4 HAaN13IY 61
A & o [ & = & A
4.1 ﬂ'mmﬁ:'mlagamﬂmmumﬂmﬂquLwimmﬂsﬁmaw 61
mé’alum@ﬂgamwmmum
4.2 qmé’nHmzuazwqammmmﬂnmﬁammmauLﬁams 74
a 6 A a
AATZRALTIUIN
=1 v A ] ~ 6
43 ‘le:LfLJU%E‘U‘ﬂﬂﬂﬂﬁguLNIYliLsﬁﬂsﬁT’JaiuLm@ﬂ?;dLVIWEJWTLL@? 119
d' a L3
Unn 5 u‘na;;ﬂ andsgna uazdatdanane 150
9
52 adUTuNs 160
53  UDLRWALWE 164
UITHIRNTH 168
AMANWIN 182
a dl L 1
MARWIN N UNANNITEN LETUNITLNELNT 183
MANUIN A LeTaINaN M lwn1TIe 215

v A

MANWIN A UILIAUNIAL 233



AN 2.1
AN 2.2
AN 2.3

AN 4.1

AN 4.2

ANT9N 4.3

AN 4.4

AN 4.5

AN 4.6

4.7

=p.

A1

4.8

=h.

(ZARMR

AN 4.9

a9 4.10

13U AIIY

ﬂf s’d' 1 1 v Aa
waninuainlglunmsudsiuamaguilng

= =) v 1 v 1
Wisufsugmagaiuazgmoyalna
drzwainldlunsdnsnwgdnssuguilnanguulnagngsia

AN BIAZEIULANNY aaﬁuﬂmﬂﬁimﬂwn%ﬂﬁmaﬁmé'ﬂlu
Lﬂ@lﬂ;dmwwmmﬁ'Lﬁﬁiawﬂ’ﬁﬁummﬁﬂ@u
AMANBATTIULAARY ao;juﬂnmwammﬁmﬁﬂum@
NIWIRIUAS (Faudaeda)

ATMANH UL HIULAARY aa;ju%lnﬂLWﬁmﬁ sfioneolulaa
NINWARIUAS (Amulaneie)
NANIIILATIERBIRUTE N UL T DU WLAZRDANTIAUIVE
mﬁumminlumi@maaammawaa;&’u’%‘[nmwmwaﬁmﬁﬂ
Ium@ﬂgamw VATUAT

NANNTILATIER IR LU IeNa UL BI D NI UL RDANITAUIVEIAINN
a'au"l,m@iamsm'maaummawaaﬁu‘ﬂmmem el
LUANTINNURIUA

NANNTILATIER IR U TeN o UL BIH U UL RD ANTTUUIV8IAINY
winlminodadniw AANNFUAUTTEHIILYAARGIULITNAZ U
maaﬁu’%‘[nmwam ﬂﬁmé’ﬂlum@ﬂgamwumum
NANTTILATIZR IR U TEN o UL BIH W WUAERD ANTTHUIVBIAINY
winlnadoaadnsw AANNFURBERHIIYAARIUNTENTY
maaﬁu’%‘[nmwam mﬁmé’ﬂum@ﬂ‘gamw NATUAT
NANNTILATITR IR U TENaULTI D U ULAZ AN ANTTAUIVBIAIN
%é'uvl,mdﬁﬂ@ia?m%wamwué’uﬁuﬁ‘i:quﬂﬂaﬁmﬁagamaa
Q’U%InﬂLWﬂmﬁ ﬂﬁmﬁﬂluw@ﬂgamwummi
ALaaguazaIwLd HILURNIATFIUUNUINAN LT U889
;‘JTU%Inmwwm ﬂﬁmé’y‘lumnymwumum

Aad ULLazdauLﬁ"mLuummgmuwm‘nmwLflumuiw 84

v

E‘]JQIJ']@LW?I"E’] i mﬁ'ﬂlum@m;o NWNUATUAT

14
19
33
63

75

7

79

80

82

84

85

86

87



P
AN

P
AIINN

A
AIINN

=p.

1IN

P
AN

A
AN

=
AN

=h.

A1

=h.

(ZARMR

a
AN

411

412

413

4.14

4.15

4.16

417

4.18

4.19

4.20

130139 (da)

@hm?imazd’;mﬁmLuummgmu‘nmwmmLflumml,az
UNUINANNLT Un 92 aa;ju’ﬂnmwam sfiondaluiua
ﬂ;dmwumumf{hLLuﬂmué'mé’ﬂmﬁuwmwmoLWﬂ
NARAUAMNLANAIITZATIIALAR S AN HAIUNLINNISLNE
TouAzaaanHILNUIMNNaRd 11 uTlnaguIlnaiwe
i al“?'imﬁ'ﬂum@ﬂ@amwumum
HAMTIATEAANNLLTUIWIaL R gf e R SaaneiunuIn
muwmaa;\ij’u’%‘[nmwamﬂﬁmﬁ'ﬂuwmngomwwmum
wamnﬂ%amﬁﬂmﬂﬂg]'maa@hLaﬁﬂmaaé'@]é'nmﬁuwmﬂmamﬂ
maaﬁuﬂnmwmﬁw?imé’ﬂuw@ﬂgamwwmumﬁ‘huunmu
NENANHAUSNILNA
NANNTILATIZR0IA U TN UL T BRI ULAZFD ANTTHUIVBIAINY
auladanisudsnn waagﬁfu%%mwamsﬁmﬁﬂuwm
NIUNWURIUAT
NANNTIATIZRBIAUTena UL B H U WL RDANTTHUI28IAINY
aulwiaLLW%’Maa;‘i:u%Ianﬁ"mﬂﬁmﬁ'ﬂmwngomwumum
NANIIILATIZR IR UTeNa UL I U LA RD ANTTHUIVBINTT
U%ImmmmgﬂﬂumiﬂﬁaUmug'é"maaguﬂnmwam o
mﬁnlummngamwwmum

NANTIILATIZR AU TENa UL BB U LA RD ANTIUUIVDINIT
ﬂsuﬁugﬂai?ﬂmﬁm ﬂuaﬂmaagu‘ﬂnﬂmewﬁmﬁ'ﬂlmw
NIANWURIUAT
NANIIILATILHIRUTENaULTID WO ULATAD ANTTHUIVD S
LLmﬁ@@iagﬂé'ﬂmﬁm Uuaﬂmaqguﬂnmwam siondeluiua
NIUNWURIUAT

HANTITILATIER IR UTeNa UL BB U ULAERD ANTTMUIVBINNT
LS8 uLh yugﬂs’wwaaguﬂﬂmwam siordoluiaa

ﬂ?ﬂﬂwwﬁﬂuﬂﬁ

2

89

90

90

91

92

94

95

96

98

99



P
AN

P
AN

=
AN

>
AN

=
AIINN

P
13NN

P>
13NN

=
AN

A
AN

b

13713

4.21

4.22

4.23

4.24

4.25

4.26

4.27

4.28

4.29

4.30

130139 (da)

NANIIILATIERIRUTLNOULTID U ULASHD ANTTAUIVDS
wqaﬂsiwﬂ’ﬁﬁﬁaauﬁﬂLﬂ'%aaLL@in’memsmﬁmaa;ju’%IﬂﬂLWﬂ
%7 Uﬁmé’ﬂlummﬂgamwwmm
NANIIILATIEHBIAUTENo UL TID NI ULAZRDANTTAUI D
wqaﬂﬁwmséﬁa%uﬁﬁLﬂéaaLL@iaé’uﬁmmwé'nmimmpjﬁ%‘[m
L‘Wﬂ"mﬂﬁmﬁﬂumﬂgamwumum
NANIIILATIERIAYTeNa UL TID U WL RDANTIAUIVE
wqammmis’ﬁa%uﬁwLﬂ'%fam@iaé";éfmﬂﬁ%‘amwaa;ju'%‘[m
mewﬁmé'ﬂlumﬂ?a INWNRIUAT
NANIIILAIIERBIRYITE N UL TID WO WLAZ RO ANITAUIVD
wqam‘mmisﬁaauﬁwm‘%'aaLwiaéf’sﬁ'mm‘sﬁmmQu‘%lnmwa
°msﬁmﬁ'ﬂlum@mpmwumum
NANNTIATIZRBIAU TN UL T H U ULAZ D ANTTHUIVBIAINY
EiauvlmsiaamwLnm?a&lﬁﬁ@iaqmmwmaaguﬂnﬂL‘wwmsrﬁl
mﬁylummﬂgomwwmum

NAN1TILATIZR 90 UTeNa UL T DU WLAZRD ANITUIVBINNT
aaﬂﬁwéﬁmmlaag;JTu’%ImL‘wwmUﬁmé’ﬂum@ﬂ;amwumum
NANNTIATZR IR U TN UL BT ULAZ D ANTTHUIVBIAINY
%’uﬁmamiaqmmwﬁ’mqﬂﬂamaa;ju’%‘[nmwmwﬁmé’ﬂum
NIUNWURIUAT
HANTIILATICHABIALUITENOULTID T ULAHDANITTUUIV DI
W ANTTNUNITUINTIAN T RFITE M TURZANNLATLAD D
Q’u’ﬂmLWﬂmﬂﬁmé’ﬂumngomwwmum

NANIITILATZH IR U T2 NO VLTI ULAZ D ANTTHUIVBINT
uilnagudrlndvesguilnaiwand perdoluiaa
NILNWURIUAT

NANIILATZR IR U T2 NO UL T U ULAZ D ANTTHUIVBINT
uslnauuuasznii °11a<1Qu%TnﬂLWﬂmyﬁmﬁ'yluwm

ﬂE%ﬂWN%?%ﬂi

101

102

103

105

106

108

109

110

111

113



P
AN

A
AN

A
AN

=
AN

=

A1

=n.

A1

=
AN

A
AN

A
HAIINN

4.31

4.32

4.33

4.34

4.35

4.36

4.37

4.38

4.39

130139 (da)

NAN1TILATIZH 890 UTeNa UL T U WLATRD ANITWIVBINNT
U%ImLLUU‘T@qﬁwLLammmﬁ%ﬂL%ﬁmadrgjuﬁnmwmwﬁmﬁm
lum@ﬂ‘gamwumum

HANITILATIER IR UTeNa UL BB U ULAERD ANTTMUIVDINNT
U%InﬂLmui'@qﬁwLﬂug{uﬁnmaa%m%’umsoﬁﬁa%%maa
;ju’%bﬂwamﬂﬁmﬁ'ﬂlumﬂ?‘]mwumum

NANTITILATIZR IR UTeNa UL BB U ULAERD ANTTMUIVBINNT
U%IﬂﬂLmui'@qﬁmmﬁammqwaa;ju‘%‘[nmwmmﬁmﬁﬂlu
LANTIANWURIUAT

NANTIILATIZR IR UTeNa UL BB U LA ANTTHUIVBINTT
U%IﬂﬂLmumwﬁmaagﬁfu‘%lnmwamwﬁmﬁ'mlmmm
NILNWURIUAT

ﬂ?ﬁuﬁuﬂz%ﬂﬂﬂzgﬁﬁhﬂfﬁUﬂﬂﬁﬂYndUWﬂ@WNNaﬂﬂiﬁﬂuuﬂﬂéu

AadpuazaIu EILUBAUNNTZIHY DI UANH AL AIUIATNEN
AINHANITTUUNNGS

NANITILATIERAM VLU TUTIUN 9L mmmé"ﬂgmﬁﬂmm:ﬁm
Fainenvadguilaaiwan ﬂﬁmé’ﬂmwngamwumum
FuwunauranmIiuunngulasguinsusduinInguazan
ANHAUUNLINTNILNA

Nan13LUIBuLi ﬂmw:Jg]'ma@hLa‘é"ﬂ@mﬁﬂmm:ﬁmﬁm%mmaa
Au3lnaiwas ﬂﬁawﬁ'ﬂluwmﬂgamw UAIUATINLBNANNHANT
ﬁ‘hLLuﬂﬂa;wI@ﬂQmé'ﬂumzﬁm%%muazé’mé’nmﬁuwmnma
LN

AnadguazaIwd BULUUNINIZIRNOANIINNITUIINADD
Au3lnaLwa ﬂ'ﬁmé’ﬂumemgomwumumﬁ'n,l,unwmwan’ﬁ
ﬁ‘hLLuﬂﬂﬁqu@ B AN BAAUIINIUAZEAAN BAUNUINNNY

LW

114

116

117

118

121
122

123

125

128



P
AN

P
AN

=p.

AN

b

1373

>
1IN

=
1IN

P
1IN

=
AN

4.40

4.41

4.42

4.43

4.44

4.45

4.46

4.47

130139 (da)

HANTITILATIZAAMNLLSUIIRN LR DIl RR N ANIIUNTS
U%Immaagiru‘ﬂnmwmﬁyﬁmﬁs‘luw@ﬂymwwmum?{huun
mmwamsa’imuﬂmjﬂ@qué'ﬂwm:ﬁmﬁm% HLATEAANEDL
UNUINNILNA

nan13Ll3sy Lﬁ&lﬂi’]ﬂﬂﬂladﬁﬂmgUWﬂaﬂiimﬂﬁi'ﬂ%Iﬂﬂmad

v

NU%IﬂﬂLWﬂTWﬂﬁaﬂﬁhlubﬂ@ﬂzﬂUTWN%W%@?ﬁWH%ﬂ@WNN@ﬂW?

2

o 1

mu,uﬂﬂqﬂ@ DTN HULIIUIATN HLAZEARNHALNLINNN
LN

WU ABUAAANHIUNUINNILNG QAN B FUIATNEN
waz wo@nssunisuilaazesguilnaiwan pfiendoluaa
NINNUNIUAT
nsnageulzwarlasldnissouisudiias BUDINGY
@aENaLAEINUIN A

6
agﬂ NANIINAFOUUTZNAN

nzidouguilnauszzdununisvilnenguinlnadndoialuae
NINNURIUAT
ﬂa%’mﬁiﬁumsé’@ﬁﬂaLﬁaﬂéﬁa%uﬁuﬁa@mawaa;&’u’%‘[ma
nautulnaidndsaa
HANINAFALAILUUFNNIlAsIaansus Tnatiaaniuenig
é{'aﬂumaaguﬂnﬂﬂq’wLquiL%ﬂﬁfmaﬁmﬁ'ﬂlmmm

ﬂ?%ﬂwuﬁﬂuﬂi

s

133

135

140

142

144

145

147

148



=h.

AN

a
NNAN

A
AN

A
NNAN

2.1
22

23

24

25

2.6

3.1

41

A1V NIN

Aad o \ \ a ¢
ﬂWW@qiqﬁqUﬂ“maLaUGIHﬁQUﬂauﬂia@ﬂﬂjiiﬁ’1980

=}

MW TN AT LR IWTIATRANAITTE 1980-1990

Aad o ' A ¢

MWANTN TN HTaL T W19 a8 ATRANAITTE
1990 5013@]&;1}'%
;&aﬂ"]@]m@]LL&:ET@]?’]T]’]?L%%IUJ@UI@]‘IJE]G@]a’]mﬂ%adﬁ’la’mﬁ’m%/u
NTng)
QU
m:mumi@iﬁLﬁmmﬁaﬁ'm%aamiﬁﬂquamiwjﬁiﬂﬂn@;w
winsiFndaia

Ao A =< a v A ' & €
ﬂia‘lJ\‘i’m’J"i]ElLiﬂdﬂ’]iﬂﬂ‘]ﬂ’]‘lﬁlf}@mii&lauﬂ.ﬂﬂﬂq&lL&II‘Y]SL‘]jﬂ‘IT
TIR

v dl o =Y Qs

UITUINIANIYBONLAZNY I UV BIRDIN LT L N1TAAUNITIA
au‘nmmju
NANITILATIERLAUNII AU NIINARALAILLURNNITLATIRI

MU lnatNaanIUENIIRIANY EIGEE/U%IﬂﬂmiNLNIYﬁL‘EﬂSﬁ("H’m

21
22

23

28

30

32

54

149



= 0
UNN 1 Unwn

uwﬁmamqwé’nmmazm@;wa fmqﬂizaaﬁmaﬂﬂioﬂﬁ LRZAIDINANTIRY BN
o & Ao Ao A ve A v °
ANYILANIE VAULTAVAINITIVY NaNITIT8N ey Uz lominlasy wazuuwinisluwnisin

wanI9e lu Ty Tomt

1.1 ﬂﬁﬂﬂ’liltﬂ&tﬂ@!ﬂ&

ﬁdﬂ&lvlﬂUluﬁﬁ]ﬁ;ﬂuﬁﬂ’]ﬂﬂﬁﬂ%LLﬂﬂdﬁdﬁ’mLﬂiHﬁﬁﬁ] TWBTITN FIAY LAy A1ie
UNUINT BILNAT IS LA WA L FIAUAAN TN LT UNI lFIANTWIALENDENIATOUAT
A A o A v o LY = a
wya luNvinew wlaududluginuunae leuwn TUTWAIDUILNATIA UNUINUAZEDIUE
% A o @ % A vl g
niFsaufiasirnaanzinanaludadunandlailomalunusasunuininniv
LT BN9TWRILALIATALAID gﬁfu‘%mﬂuaaﬁm ;ju‘%mﬂm:é’ugmu #IalssnaTi@
wanNNHunuInuazan uenIFIaNlagsInaanziwandanauiiware lad lana
1 J 1 Qs o 1 1 {
LLamuwmﬂaaﬂgmymmmsmwumﬂmummﬁmnu A88197% NS ULU RS
amux‘*uaa;jmLi‘auLEﬁ'mmam%'aLﬂuWQﬁmLﬁmggﬂ (Cohen & Durst, 2011) NMNVBILNE
a >3 6 o ™ 6 & U
78 LW HURAAA U ANNINNERTUINATY (3TTNTD g0, 2547) L1udu nns
Qﬂﬂ’]&l“lla\‘]LWﬂﬁfﬁdiuﬁuﬁ”l}E]dﬂ’nmﬂwmilﬁdwaiﬁmﬁ‘mUWUWU’]&J&%GW%ﬁIﬁﬁU@%LBG
04 g 6 va & g 6 1 g o J
msﬂsuﬂgamwaﬂwmmammaﬂmm'}wLﬂuLaﬂaﬂHmLLazmumﬂs’mglummmnmu
dl v e v = v e Qs 6 v é’ [l v
NI R U8 lATIRIIINIIFIAN gmwummmaa@aﬂwwﬁﬁwumlmimmﬂm
mmtﬂumﬁaLﬂumwﬁalummamﬁ’;mug&aé’aﬂw I@ﬂaaﬂmlugﬂLLumaamﬂﬁfmsm}f
v o Qs = = tgl 1 v
uwazlianuiayiugdansalniouanuindu (Ourahmoune & Nyeck, 2008) &iHA LY
v & & a A =< = = a '
mwanenindtdumoifamUfowudadly f9wednsUIsuAsuANNLANG1ITa
L‘W?l“]j’mﬂqﬂm"] LR LWﬂ‘?ﬂUUqﬂsl,mj"?iﬁmwLL@]ﬂ@mﬁ'ﬂmauL%a (Pleck, 1981; Richmond-
1 J a ;) J Qs g: {
Abbott, 1992) fedwdaunlouin JdavzlunsaNsaniadnnnis asnwwasan

v o o w @ @ ~ ~ = o &
R1UNINUTUAITUNUANNANARIINIIRIANALL R unul e Az tseauainudsalunig

fanlugsanld (Salzman, Matathia, & O'Reilly, 2003)



" = € y & v A A a & « \ \
winsdndoie” iunduiuilaamwamefiiadwduanwu AnuanITHEwns

o4 = € ” A o & [ v a s A [ o
i1 “wlnsgndma’ awdelussaudumsnanaunliiianszuauazidunoeniulusiay
(Salzman et al., 2003) lugsaninofinsiiaszdredsnaunlull 2547 wuinwedinng
wauninwansal T Inagndmadiunalasmn (Advertising) UnauBIlawn
(Advosorial) NMWUWTW (Fashion) Uazn1390198UAN (I5T0mnTol gu0N, 2547) ialdu
@ A A Lo . = € ” a a £ A &
ATZUANFIAMLE NN IHBUNTAIN “Wwinsidndsia” lull 2547 (350FND 1ndlauunas,
2549) uatafan T lud 1 unisaara wudn laluSTENAMwILAZ A WaNA A A AT LA
uInIianauauaInudaInisrasgmenlianadmdyiunisguaditasfiiauidu

< e o = | fa o I ” & : val
JUDTINAINGT) 2544 mMolaaawdldauan “Wasiun’ (LUSHALad, 2546) daNntaiing

o a e 6 AI J 1 1 dll o v dll o o a v a a a
iiauanianmriiiadnedvdaiiasiliamaniosdrondmivgmoinaaiydola
adnvdaifiasuaziidnnninaiyidulageia 1,450 suunlull 2551 laolull 2551 gls
vafiiaed ldUszanmnsnlamadudiaissdronsdmivdoolul 2555 luaaalanliys

= Y a o A a & v A o & o A

019 27 WA uMIDENI] wIaAalusoua: 8 2090aNALAIBIEINNINNG wazEINAY

v Y A a | o d' 1 a a d'tv ]
@lﬂx‘lﬂ']i“ll@x‘]f}d‘].l?IﬂﬂLWﬁ"D”]UaﬂLﬂ%"ﬂﬂu’J%N’]ﬂYl GVLNNNE‘]@]I]MGVTL%@]EI']@YIF;I\TVLEJEWNW‘JQ

ABLEUBIANNGBINTLA (Cole, 2008)

luraznaaaiinaataidulasdisdaifiosudludiwisnnis nsdnwineany

v

Auilnawamaniadianizinnzanduguilnawamondasdslna (Postmodern Man)

%

o A 4w = = =< A A o o o =
navdsfiagiasuazduns@nmluuuuns@nsudsguandiinansiuamsdnms
@ > g; Aa o dyd A o a .§’ U a = o 6
1lu9n719 a9t uddpfiasnaniadwmaldumaalunsdnssasneaiuNuINTNI
WA UANHUEAIUININE uaznnAnssunilnavesfuilnamamenendelua
o o @ =l v A A o AN o v &
NPNWIRIUAT 1 smwa;&auﬂ%’lumswwmmw ﬂu;duﬂnﬂﬁmma;&aw"l,mmmmlmﬂu
LLuamaluﬂﬁu‘%mﬁ@miﬁuﬁwLLa:u'%ﬂ’mﬁamauauaammﬁaamimaa;ju’%‘[mmjuﬁ"lﬁ

1 =3 s a a
28196 39U T LA WLRENUIZRN DN INW

1.2 Jagilszasalasens

1) fnmadaanaiunummanavasguslnamwamofiiondulwsanginnuniuas
2) Waiwmnzidouguilnauazzduuunsyilnavesfuilnangualnaigndoaad

E]’]?TEJI%L?J@]T]EGLY]WN%’]%@?



1.3  A1DINN13IY

1) dwdsnlilunsiasdudaansalunummanesasguslnamamenandulwae
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1.4  WIINANNLBNE
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=1

myisuassitladmamunuafionudnsians Taaee i

1) winsidnduia (Metrosexual) paneig mjwmﬂﬁﬁmﬁwmuwwﬂﬂauﬁﬁ
safisunslifiaienasidasliaiasgduinouazlianiumoudguitdounadzns
Usngaaadsnidy (Flocker, 2003)

2) 8aanmalUNUINNIILNE (Gender Role Identity) 81989911438 UaILUN (Bem,
1974) leNAWNIATINBAINBUUNLINTNINAVBILLY W38 BEM Sex Role Identity 38
BSRI lumnasiafiltlumstsmifiuenuiumouazanuiundiouiugrunmssensy
@umd’hﬁé’ﬂumzqﬂﬁﬂmwL%amﬂ‘ﬁLﬂuﬁﬁaﬂi:adﬁmadﬁmu BSRI lal#drdrnanny
\ua1y (Masculinity) w8z NLT WAy (Femininity) uunaanainnwidu 2 16 wasz
ﬁwmuad’]ﬁfﬂLmnqﬂﬂaawﬁ@lmé’ﬂ‘i&mmuuLLauIm%ﬁGfaﬁmmLﬂmwLLa:mﬂm'ﬂuﬁ@a
1ABURAINANTTNEONNIANUANURNIZFNVBIFDNWATE (Bem, Martyna, & Watson,
1976; Bem, 1974)

3) nuifisuguilne (Consumer Profile) nafiy iagmﬁmﬁmjﬂ%‘[nw%amju
;ﬂ”u%lm Usznaueie auansmizlszanIenaas (Demographic) QAN IAZGUIAINGT
(Psychographic) LLa:gﬂi%%ﬁdgﬂLLUUﬂﬁi%aauﬁﬁ (Buying Patterns) LLa:ﬂizi‘aﬂﬁ%a

&uA (Purchase History)

v A

4) 3UuuUNIUTLNA (Consumption Pattern) titasa1nauiduigaiunguilna
g =)

ﬂ@;&lLﬂJIWSL‘Eﬂ"E“H’Ja é’d‘lfmadﬁ’mu@maumegﬂLLuumi‘u‘ﬂméw%’umﬁ%’yﬁl,wmLLﬂ'mi
u’%‘[mﬁdua’%ﬂﬁﬁuﬂmlﬁ@ﬁ Hae1 $79M8 MIUAIME uwazglanwainouan iielw
Huiiwaniunmasaay

5) MIATINFRAUALAY (Self Monitoring) Bansfiy AMUENNNINVEIYAARIUNTLTL
miﬁmaua@maaLLazmwEiau"l,msiaﬂ’ml,aquaﬂssmiauqﬂﬂa%‘lu (Lennox & Wolfe,
1984; O'Cass, 2000) Lﬂumzmumsﬁm%%ﬂmﬁqﬂﬂaﬂu%ﬁ;w:ﬁwmsé’ammta:
WIBULABUaReINULTITNaIwNEIaL Inndinsaplansalmeuenuazzluuuves

auiatatsdaiites ieNazidhghansranianndnsinfisnunndausiuliyaaanuuu



mmsnﬂ%’uﬂgmmaﬂﬁﬁgﬂLLuuﬁLfJuﬁ@Taamﬂ@T %aﬁwﬁ'q@mminLﬁ'wmwé'ﬂmﬁ%o
17N latduadined (Thompson & Hirschman, 1995)

6) ﬂ’nuﬂ"s"u"l,mdﬂm’a%w%wamwé‘wﬂ’uﬁszquﬂﬂa (Susceptibility to
Interpersonal Influence) P RELE m’]wﬁaamﬂumiﬁ’mu@ﬁaﬂizé;fumwé’ﬂmﬁmao
@lul,aﬂmgwawaaﬂuﬁumumwmnﬁvlﬁw"m%aﬂ"nﬂ‘*ﬁ%uﬁﬂLLa:@m%uﬁw LAz AN
ﬁzﬂﬁﬂumsﬂizwqalﬁaaﬂﬂﬁaaﬁ'ﬂmwm@mi’waaqﬂﬂa%"ﬂm’%awaam‘séf@auk}sﬁa
quen LLa:m‘%ammwmmwﬁazﬁaujl,ﬁ'mﬁ'uauﬁmazu‘%mﬂ@mma:z%’ammmmﬁu waz/
ﬂ%aﬁu%ﬁfagamﬂ;ﬁu (Bearden, Netemeyer, & Teel, 1989, p.474)

7) ANuUEWIAAaNIITLEINNY (Clothing Concerns) #aN8Tg ﬂi:mumwaaqﬂﬂaﬁ
wmmui@mnﬁamuﬁz@ﬁaoﬁu a1 uaz anuweneuludesFefatasudsniouas
gﬂé'nwaﬂ@ §370UAINIILAINTY (Bruner Il, James, & Hensel, 2001; Gurel & Gurel,
1979; Netemeyer, Burton, & Lichtenstein, 1995)

8) ﬂfamau’lﬁ]@iauw‘fu (Fashion Consciousness) RUNDT TZALANNUABINTVD
qﬂﬂaﬁLﬁ'ﬂaﬁaaﬁ'uavlmé‘fﬁiwq@%%aLéaﬁ'u,l,w"fi"u (Nam et al., 2006) uazdaulsawnas
ﬁavlmﬁﬁhq@LLazﬁmiLﬂ?&"uuLLﬂngaﬁﬂuﬁLgaﬁmaﬂ6] (Shim & Gehrt, 1996; Walsh,
Mitchell, & Hennig-Thurau, 2001)

9) n1suilnaatnussgslalunisade Umw&”é"u (Conformity Motivation
Consumption) #uNe{14 s:é’umiu‘ﬂmmaaqﬂﬂaﬁﬁ@iamsﬁ'@gmmaamjw Gﬁaqﬂﬂaﬁﬁmi
u%In@mmmgﬂﬂummﬁawnw‘;j'l’%"uﬂl,m:ﬁw’i'ﬂ LLamd’]qﬂﬂaﬁ?ﬂajﬁmma’auvl,meia
sniwansdsnurnlimsaanuslneduafano UaRaIANNEBINIIVDIAWLEI (Kahle,
1995)

10) mydsziliugiansoinisuan (Appearance Evaluation) Wi Yruaaniaa
msﬂiuﬁuyﬂﬂaﬁmmwﬁﬂmﬁmaa‘hamﬂ (Brown, Cash, & Mikulka, 1990)

11) unafasagdanuniniouan (Appearance Orientation) #uN8f4 Heanaaniea
sanuninouenvaIaniad (Brown et al., 1990)

12) miLﬂ%&luLﬁﬂugﬂi’m (Physical Appearance Comparison) K389 LIITUAK
533T1@ (Innate Drive) lunnsusziiinautodluiifdne g lidresiwEosanugiunsa
fnwowe viaviauad lwvneilifindninaeinduussiagulunsdsafuayudiainld
qﬂﬂalué’mmﬂummsﬂumﬂﬂ%wLﬁUumaﬂ%Lﬂuﬂuﬁﬁmwmﬁauﬁuﬂ%amm?\ﬁ
Lﬂ%ﬂmﬁﬂuﬁmuﬁagluizﬁugoﬂim%mm%Lﬂ‘%ﬂmﬁﬂuﬁmuﬁagﬂm:é’m‘iﬂﬂiw
(Festinger, 1954)

13) wqaﬂ‘ssums%‘yaauﬁwLﬂ‘%f'aal,wiaé’h (Clothes Shopping Dependence or CSDS)

wunafe woAnIsuLaznIzuIwnsTauazadlaldizadiaTesudsautain 3 1w



U32nause eua1sual SInINanEal @1RnsRess Laz@Iwn3S% (Dodd, Linaker, &
Grigg, 2005, p.379)

14) m‘:u’%hmﬁaqmmw (Wellness Consumption) ANNDNI LWIAALLLBIRIIN
lapfiilmanslunmaiamgmnnuasTiauazgunw (Kraft & Goodell, 1993, p.20) lag
wdotilu 4 58 laun 269 1 mwa’au"l,m@iaamwLn@é’auﬁﬁ@iaqmmw (Health
Environment Sensitivity) Wmméﬁﬁryﬁ'uNaﬂs:ﬂwadéaLnﬂﬁauﬁﬁeiaqmmwmamﬂﬂa
&7 2 mIsanmasne (Physical Fithess) (igafiumIsanmasmeuazmsldialunms
FRanTsutiosnanueIon 67 3 ANNILAATAUADFUNTWEIULAAS (Personal Health
Responsibility) Lﬁmﬁ'vmwéﬂgﬂwaaqﬂﬂaiummau%’uiumm%’uﬁmawammaﬂu
MIQUAFININVDIAULDS Laz a7 4 wn@nITulunsuSnITI AN IRINENITEIRITUAS
AMULATLA (Nutrition and Stress Management Behavior) NUNINAUAAADFITDIRITUAZ
MINAIZAVANMULAILA (Kraft & Goodell, 1993)

15) MsusLnaaudlund (Consumption of Innovation) wuneds wwalitulunsdasu
mMsfartanslEnans i lusa s ININAwaAS (Goldsmith & Hofacker, 1991: Midgley &
Dowling, 1978)

16) mIuslnauuuaIzwil (Frugal) #anef é’ﬂumzmw‘hLﬁu%emmao;ju‘ﬂﬂﬂﬁ
uwgasaanduszaunsyilnavesguilnalumsdrianmslduuaznsvilnafuduaz
u'%msaﬂ'wﬂimﬁmﬁamsqtﬂmmﬂm‘su'ﬂnm:ﬂ:ma (Lastovicka, Bettencourt,
Hughner, & Kuntze, 1999, p.88)

17)n13u3lnauuuingfiun (Materialism) nu1sfi ANl anANTLAEa Ay
mmﬁwﬁtylumimaumaoéwaalu%"?m ﬁ"l,’?ﬂsaumauﬁammqm (The Role of
Acquisition in Happiness) flvl:i”maumaaLﬁmﬂué@é’ﬂunimaammﬁn% (The Role of
Possessions in Defining Success) ﬁvﬁmaumauﬁlaLﬂuﬂuﬁﬂmwaﬁ%am (Acquisition
Centrality) (Richins & Dawson, 1992, p.308)

18) nsUslnatiasausnadInu (Status Consumption) BB Ey NITUAIRNTETIS
LLiaﬂumahﬁa%’NﬁuI@ﬂqﬂﬂaﬁsgaﬁulunﬂiﬁ'@uuﬁ@‘iwLLmLamaé'mmhum:mumi
uilnalilaaidugiazan (Conspicuous Consumption) maa?«uﬁ’lqﬂinﬂﬁimﬁmmm
dhanaauazuaaIFAnEalauziniudIyanaLazFIANTauTNg (Eastman, Goldsmith,
& Flynn, 1999, p.42)



1.5 VOUWANIIIVY

1.5.1. UG IUIDIWN

)
u

o

FUTAUAVILLYAN M LN IALTAUNNTIY Aa NHNHINILAT

1.5.2. Vauwaawlszoing

qz

E2=Y o d’ a @ a v 1 v dl Qs [l
B Uﬂ’muﬂﬂsxmmﬂﬂuﬂ’mﬁ]mmqmmw leun ;dmmmﬂyagluw@

NINNUWIUATENYTZRIN 20-49 7 NN IRA/MENTII/UE99T% TIUTUG DA ULRAEY

J a 1 ~
50,000 U211 WAZAWEANTTUNIINALLUGILNG (Heterosexual) AWn@nsIung

U%IﬂﬂﬁLﬁumi@u,acﬂmaamumﬂ%ahyluﬁawauﬁaﬁw PUT N RINTIDH LAZIINDY

msuslnaNaanuasudnlasadsilaz 250,000-300,000 1N wazUIemInIN LTINS

A o

£

oIS un o laun ;jmyﬁmé’ﬂagﬂumﬂ;amwmmum F5185uUdaLfanla’y 10,000

UmInlY uazdwgAnIsuMSINALLUGASLNG (Heterosexual)

1.5.3. VaULIAWLHART

A o & J R o A o a =S t:?
ﬂ']i’)’fi]Uﬂﬁd%&!x‘]ﬂﬂi&ﬂ(ﬂ’)LLl]S@n&Ill‘iz"ﬁ'miﬂﬂ’]L%uﬂ’]‘iﬂﬂtﬂ@d%

>

Winsgnsaa (Metrosexual)
AANHAUUNLINNILINA (Gender Role Identity)
leLﬁ&l%;jU%Iﬂﬂ (Consumer Profile)

31 wUUMIUSLAA (Consumption Pattern)
NIRTIIRBUAULDY (Self Monitoring)

AMNRIN KN mia'ﬁw%wamwé’wﬁuﬁnwﬁwayﬂﬂa (Susceptibility to

Interpersonal Influence)

Consumption)

CSDS)

anuanlagan1udane (Clothing Concerns)
anuanlagaunsis (Fashion Consciousness)

nsuilaaatausigslalunisadasaiugdan (Conformity Motivation

miﬂi:tﬁugﬂé'ﬂmﬁm guan (Appearance Evaluation)
wnAadaglansninisuan (Appearance Orientation)
mi‘Lﬂ%UULﬁﬂugﬂi’m (Physical Appearance Comparison)

WHANTINNITORWAILATIBILGIAD (Clothes Shopping Dependence or

ﬂ’]SU%IﬂﬂLﬁaqmﬂ’lw (Wellness Consumption)



- msusSlanaudlud (Consumption of Innovation)
- mIvslnauuuasendt (Frugal)
- msu’ﬂnmmui’mqﬁw (Materialism)

- msuslaatNasausnIFIAN (Status Consumption)

1.6 Han15IuNlasy

16.1. 8@ ”ﬂmﬁuﬂummaLWﬂmaogu‘%Inﬂmewﬁmé’ﬂum@ngamwumumﬁ
\Duagludagiu

1.6.2. quansnzvadduilnanguwlnadndmaluaniainnumiuas

1.6.3. ETLJ LL‘]JTIJﬂ"ITlJ%Iﬂﬂ?J ﬂ\‘lﬂi‘j;&lLNIV]?L%?’]‘E’D’J&I%L"D@]HEG FNIWNUATWAT

1.7 Uselaminlasy
1.7.1. ﬁﬂﬁmmﬁaé’mé’nmﬁunmwmomelaa;ju’ﬂnmwmmﬁmﬁﬂum
NHNNUAIUAT
1.7.2. mlinnudmadouduilnenguulnadndmialusanyainwamuas
1.7.3. A linsvdisgduvunisvilaavesngduialnaidndoaaluiva

ﬂE\‘iL‘YI‘WﬂJ‘ﬁﬁuﬂi

1.8 w9 lwnisvinanisIvelulsilselaznit

1.8.1. mﬁ?ﬁm:n5@5ﬂwﬂiuwmﬂmuwmaa;‘ifuﬂnmwwmﬂﬁmﬁﬂluwm
ﬂgdmwwmumﬁﬂmﬁﬂaﬁaﬂ’mﬂﬁﬂmmaauﬂmﬂmamewlué'aﬂwvlwﬂ INANY
Lﬁﬂlﬁ]ﬁdﬂﬁﬂ’sﬁ’]lﬁﬁﬂﬁ]ﬁ'@&lu’]ﬂﬂiﬂ’mﬁdﬂllﬁ’]&l’]‘iﬂﬁﬂﬂl“ﬁlﬂu{fﬂ%laluﬂ’l‘iaﬂ"ﬁad’j’ldLLa::
° v A o & W v £ 4 o o
vlitaanisgansuunuinanadumalunuuludlauiniu Sstruaaautaunddle

CARH

=1 v a 1 ~ 6 dl v J YV &

1.8.2. mwﬂu;duﬂnﬂﬂguLuiml,ﬁnnsﬁma‘na‘mmummmlmﬂuummﬂumi
udsnguguslnanwane TaunnnIaaa s a0 LI wLwINII I NI TARTININLINTLN D
o 6 tﬂl L= ] LY 2 1 A a a
ltlunsiinuanagninisaaratvadrfianguiinaneldadrslidsz@nininuas

YIZRNDHA



1.8.2. gﬂuUUﬂﬂiU%InﬂmaaﬂQNLwIﬂilﬁnﬁﬁaaﬁﬂﬁgﬂﬂﬂsﬁﬂﬂﬂaﬁwnsnlﬁlﬂu
Pudayalumaianiuduazsimaianauauasnnudainisvasguilnanguitldadng

= a A
VUTZENTAN



A ac A4 9
UNN 2 AFTWNIFNLUASITWILNLNYIVDY

1umﬁ?ﬁﬂL%admiﬁﬂmwqaﬂﬁugﬁimﬂ@;uLquiL%ﬂSﬁna Taglarinnsnunin
Aa v A A £ ) L v 1 J
NTIHNITNLRZINUILNLALIT DI Lautinguaa uRITasa L
2.1 aaan®aUNLINMILNG (Gender Role Identity)
2.2 YI:LﬁEJuE}TﬂJ%Iﬂﬂ (Consumer Profile)
2.3 Fawmuaznafsuudaswesguilnanwane
2.4 fuilnanguinlnaidingsan (Metrosexual)

2.5 NTLUIUNTALAUINUINY NTAUNUIVLURZINWILNLALIT DI

>

21 a@a msmfuwu’mwwmﬁ(Gender Role Identity)

TugrnuiaznanniinnunansLaz AU A PUaIaasNHIUNLINSLWALLNITI8

v

HUSTAAINNIUIZNAI DINIATIADANNBHIUNUINNIILNE

2

211, aNURANULAZANNRIA VIR NHIIUNLINNIILNE

LWﬂﬁ'ﬂgﬂWLﬂuﬁa wdslunisutesiIuaana (Market Segmentation) Wz
fnuanataiilnung (Targeting) TN338@1u3a3N87 FIANAIEAS N1IHOFT UAS
NIIARIATILINBIN L‘Wﬂma:ﬁme@haﬁ'uﬁ%aNa@iammmmmlumﬁuj (Cognitive
Abilities) Laz W @nI38 (Schertzer, Laufer, Silvera, & McBride, 2008) % N33 8 a1 %
wwadnm lavinnsudanaaanidn 2 dau laun unuInnawe (Gender Role) WAz LN
@UN1LUNIN (Biological Sex)

IWANE Wia Gender 1FoaBunsunummanalussnu@numnaniz3ed
ANNRINalNALALINLUNLINNN9LNARIE Gender Role %mmmwﬁaé'ﬂwmzqﬂﬁﬂmw
(Personality Traits) ﬁﬂiznaueﬂxulumsﬁmu@uwmwm’mLﬂu"msl (Masculinity) LLazaa1y
\Jun9 (Femininity) muﬁé’mwmwi’aLm:aa@ﬂﬁaaﬁ'ﬁﬁwuﬁmﬁmé‘mag}i (Burnett,
Anderson, & Heppner, 1995; Cook, 1985) %d‘]_l“/m’mw’mLWﬂQZLLa@daaﬂL‘ﬂu
SN ULANIZTBILARZLWA B30 138NBnad19nilain Sasnuoinawe (Gender Identity)

AITWUNLINNIILNAINANURDAAFDINUAAINHIINIILNA RINHAULANGNI 11T D

mao&;maana’nﬁau*nm‘nmameﬂum‘md’nﬁoaoﬁﬁs:ﬂau lureNnoaanuainiIaine



10

Ve o &

P o A o = & 2 A v o
Lﬂumwaﬂmﬂ@mawmmmmm@muimmummm "N@Jﬂ’]ﬂfﬁﬂ’l’)’]ﬂ@]ﬂﬂ]ﬂ'm‘UWU’lﬂ

NNILNA ®38 Gender Role Identity luamzNine w38 Sex awlIenauaILLNATIHULAZLINA

(7
o

W 1T B UNSINAINAN BN NENINRIBNAAAINLALAARIKY UNLINNIILNE

oA A

21URVOUNRIBUANAIIINLNAAIUNILAIN (Biological Sex) NANIABNNNLNLINNILNE

2

t7 a

o & .. ' v &| A <V v
anumweANNL L wTY (Masculinity) LL@I%@W%LWW@]’]NT]’]EJJ']']W?J’T%]LU%N%IUGVS?@ET]UF\VL@

o

2

L = AR v A . N o A o A =
LL@]aEl']\‘iv[ﬁﬂ@ﬂ\‘]lslau"ﬂzuﬂ?']wwﬂ']ﬂ']l]luﬂ”l?lalf].lﬂLLﬂﬂﬂ']ﬁa\‘]ﬂ']u LL@ﬂuﬁﬁﬂN%ialuﬂ’]iﬂﬂﬁq

ﬁmaaﬁwﬁﬁ'ﬂlﬁmuﬁﬁuagliLfsmaLﬁaaaﬂniuaa@ﬁu,mﬁ@’hmen:ama@ﬂﬁmﬁmwei

a A

VRN Lwﬂuﬁfoﬂuﬂﬁ]ﬁ;ﬂ‘mwama:ﬁmuﬂ‘é‘smuﬂm"tﬂmmmwé’muLLa:LmHgﬂw
A o & A = A ') S =& &
Waswlasly asswunuanmawaniasiuneausulsweanisdsanaduunuinniaine
A o
Y9 9DNINARIGIE (Money & Tucker, 1975)
Tus9daaIsanaizse 1970 VLﬁﬁmsﬁnmm’mﬁnﬁtymaowmﬂmaLWﬂ
NasnadanganIIunIuSinaetidatiled (Bem, 1974, 1981a, 1981b; Burke & Tully,

1977; Mathieu, 1980; Smith, 1983) dannlusUa18aIIANAITTY 1980 TudwITuva9

2
=1

7iing Landiaed uaz 9i-a1g (Schmitt, Leclerc, & Dubé-Rioux, 1988, p.28) ldinns

q

mﬁaummLmn@mﬁmmﬂﬁmwa@iawqammmiuﬂnﬂLLazﬂm'sagﬂaﬂ’mmaﬂﬁrjﬁ
=< ) & o PR ' a a M V] v o @ = ~ o
faudiwmnduandsissnadangdnssumsuilneud liladunuinsaminaswanazls
Lﬁ‘fluéhLLﬂiLﬁﬂﬂuﬂﬁﬁmu@ﬂaqwfmmmw%aslﬂumsa%mUwqaﬂssmaagﬁim
& o = @ & A o Ao ' ' P A =

NIVNA UG08 IIAAUNUINIINAS I WNIU12aIENI8NTARIAB LI DL ThaIT LT
NAaN1INNITAWNUBNTWALBILUNUINMIINaANRINadangansIuluuSunaug

@18819L 1% Fwinassy Innea waz sa@ (Winterich, Mittal, & Ross Jr., 2009) &

1
a

ANITANBILNUINNIILNG LAZ UNUINNIIGI%ATEIIN (Moral Identity) NEIuada

v

a a . s ' o { &
WHANTIIUNIILIINA (Donation) FINNNIANEINLINUNUINIS WAL T we

L%

s

' >

A1MU (Moderating Variable) #awn@nIsun1IuIaNeg I@ﬂﬂﬁiﬂﬁ‘gﬂiﬁﬂauﬁﬁq N

q

/=)

mml,flumm:ﬁuwmwﬁmqmﬁﬁumwa@iamiu%mﬂmﬂumju lummzwmjuﬁﬁ
qmé’nwmzmmLﬁflum@oa:ﬁuwmwma@qumﬁssmzdaNa@iam‘m‘%mﬂ"lﬂg'(msmaﬂ
1 a o 6 a6 Y o =
nga wasluinuidoves lnas waz A5 (Gould & Stern, 2006) la¥inn13AN®N
AUFUWUTIEWINITNININOB)FANINIILNG (Gender Schema Theory) Usznau@s

LNAANUNIEATN (Sex) UNUINTN9LNA (Gender Role) waz anuanladaunt (Fashion



11

Consciousness) NU31 LNAATNNNEATWIHAABNITAIAUATLAUANNEU LA a bW T

VINNINUNUINNLNE

@ o o 6
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lahnns@nedssuifisuunasiasasansalunuInnIswalsenauas Minnesota
Multiphasic Personality Inventory-2 ( MMPI-2 ) Millon Clinical Multiaxial Inventory-lil
(MCMI-111) and Personality Assessment Inventory (PAIl) Iﬂﬂwaﬂﬁ%%’ﬂﬁdﬂd’l’ﬂﬂﬂi’lﬂgj
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o 1 J a v v v 1 1 [l
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17

YR

g ada A v Aa v A v ) a 6
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Nan3I3d (Activities) ANEnla (Interest) ANNAALA (Opinion) A6 8IN1T (Needs)
AMAT (Value) NAUAR (Attitude) WAz ANMTAZYARNAW (Personality Traits) A28H19L T
Tuaudduves Wid uaz gaau (Funk & Hudon, 1988) lfaaudduiaineniiy 23 Jalu
mim_idﬁhu@m@maﬁqiﬁ%‘iw%'u%uﬁﬁLﬂwmlﬂu 4 ngw Usznavene ﬂﬁju‘?‘i 1 Leading
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aaadsznaudin awg vieuad uazgduuunsliudilunsudsduaaiaszninag 14
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ANV g BhaaNUuN N AN T AT IR UALEY ANLWIAAATY

o

NOBHINNINIILNG (Gender Schema Theory) é’fqﬂuLﬂuﬂﬁyﬁlﬁﬂmylumiﬁmu@mm
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H21218ALA (Traditional Man)

nz1wgalna (New Male)

FAM LTV RTIATUNALTNRINIITI9ANY |
A210MMIT123UULS (Physical Strength and

Aggression)

UIeRUAMNFNTVIIUF UL TIATHIA &
AINTNTIURNIN AN NBEA1n
AUFUNUTIZRIN9YAAN (Economic
Achievement,

Skills)

Intelligence, Interpersonal

\ e 4 a vt A
lausasarsuainganlng n3e AUIENY
uria3daanu (Not Emotionally Sensitive or

Self-Revealing)

msugasanululmduiivausulalugsau

(Anger is acceptable)

&a A [
LLa@Ua’]iwaaauvLﬁjLLa:ﬁ’]N’]iﬂLﬂ@ILNUVL@
NUKWI9 (Emotionally Sensitive and Self-

Expressive with Women)

AAVAIRUIAY mwwzlu%g;ﬁﬂ 8 (Prefers

Company of Men)

TOUAUAIRNIANAUNYH RS (Prefers

Company of Women)

ﬁmmaﬁﬂauuﬁugm’mﬁ'sﬂﬁ'ul,wia:"lsj

1nd%a (Strong Male Bonds but no

Intimacy)

HAIMURUNUTNULNAATIT VUL NARILETH
- = v v
SHUTUBTINKUAZN U (Heterosexual

Relationship as a Source of Support)
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HZ88 AL (Traditional Man)

Wzwgalna (New Male)

MIuesnAannusndn lultuianainw

nlsuNuAn (Marriage as Neccessity not

LEIWAIBANNUIN (Romantic Marriage)

Romantic)

Y o o v a . . & L L
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VNARNNWS baj L
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#ian: (Richmond-Abbott, 1992, p.9)
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35730 Uad n1saaFunlatiuiIasn13lE9% (Functional Appearance) N1nN31A14

®I84974 (Aesthetic)

Usziani 2 wuauAafAuuY (Melancholic Man or Emotion) Liugmafiaglulan
Tadﬂ’n&lﬁﬁﬂ (Sensorial) Uszguniyal (Experience) LREAIMURIYINN (Aesthetic) 1w

U A a a > A g I o . ] Qs @ §
E\JIT’IEJ‘Y]BE]%VL%’) SJﬂ’)’]&lIﬂLN%@]ﬂ Mﬂﬂ@’]’]@]%LB\‘JLﬂ%’J@]Q (Object) 2ANUGADAINNURINUD

Uszinnil 3 tawiWaliunuuu (Effeminate Man or UnReason) ngufidjLas

v o & & v A & A & a \ o &
Emluaﬂ'i:}mﬂ’l’]&lLlJWE’]Uiunﬂmuuﬂ’muLﬂu%fyd‘ﬂ\‘llulﬁad‘m‘ﬂw AMTANINBTU LS AN

¥
A & '

doulwd nduiinwiawenduwiag uaziiunaisznimeiduddny

Usziani 4 Mviuan (Tough Man or UnEmotion) nauazufiasanaiiundial

q

v

nnawlddraziuiiesanuaininy a1suol niedyanwaliuaioaniiinudaule




21
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a a A A A« o | = &
AULATEA Uaz MIRANLEeIRIMLTuanay (Ardell, 1977) adns lsiauNug1uaoInis
a di < a 6 a g Aa
vilnaegunmwiduwmifauuvasdrnlasiiihwunslunsiamguninsesiiauas
YN (Kraft & Goodell, 1993, p.20) ANWITLVDI m’W\l‘ﬁLLa:QL@a (Kraft & Goodell,
1993) levhmsiamwianaviadgmivnmsvilnaiegunin lasudaiu 4 58 léun 569 1
aNdaulnideaniwuiradenfiddaguninw (Health Environment Sensitivity)

aa

I nuseunuNansznurasfinIaseunidagunwaasyaaa §60 2 m3saniiasnie

9 9

(Physical Fitness) LA8IAUA1T08NAN8IN18LaZANTITLIaNlwANTAIRINTIULN A
ANNLAILA UAN 3 ANNTUAATAUADFUNWEILLAAR (Personal Health Responsibility)
NeaiuanuatlavasyaaalunssenivluanuiviasausasanaslunIguaguninaas
ARLad WazlAN 4 waanTInlUNITUIHITIANITANURITENRITUAZAINLATEA (Nutrition
and Stress Management Behavior) 70 NNAKAGAE1TENRITUAZNNIAATLALAMULAILA
mifiguilnaldanuauladenssfsganismanwdinadenn@nssunmsuslnadan
aziunmreaniiasmuiNainmgunIw (Kang et al., 2011) alaw N9 WAz AawLULS
(Sloan, Gough, & Conner, 2009) B WHANTFNMBIHTERLITIUTATUEAIAWINE

N A voaA a 2 A A o o A A '
nIvilaaiiagunw udilaadlunsaziBoaiisfianssunoinugunwdmoifaniazla
wgasaNfain lapfuwifadinsuilnaegunimdunndnssnvesgngannnin
AT widmingmeadslnidnia New Man finaniunn@nssnvesgnguazuandouda
o & o Yo a ' = € o . A Y [ &
nuenadume mliguilaangunlnadndoiasenimnatiaialiylansainouan

a ' & o o a o ® a A a =2

9@ litazdunsaanmidinme msfussomstsudufanssundnsiuganinuis
MIlFUINII6199 NEUFTUFVNN (Flocker, 2003; w3304 gnodall, 2548) Ganun1af
2= 1 = 6 a o A 2 o [ o o 6 Aa o J
Auslnangunlnadndmstumildunldanudmayiugdansaimenenin muidsd
Wuauatszwan (Proposition) 31
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P11 : Nu%InﬂmiuLuIﬂiL%ﬂGEﬁaaﬁﬂﬁiu%IﬂﬂLﬁaqmﬂﬁwlui:ﬁuga
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2.5.2.11. m3uSlaafualnd (Consumption of Innovation) luni1snisaana

A A @ %

AMsanEngansTunsusinagulunlindwisenineitasnuanuinianIsn wie
i A vt Yo o @ A o = , o &
Innovativeness @9lainsliddiaanuauvanafidasmMIanBLTn wianIsuesins
(Firm Innovativeness) ﬁ&jdLﬁuﬁmmmmmmauaaﬁﬂﬂumiﬁwmLLa:msL'ﬁ@é’aauﬁ’]
’Lmiaaﬂgmmm (Hurley & Hult, 1998) &ufuIanssy (Product Innovativeness) 3ENa13114
lulsasvasrzauanulnsivaIndanmum (Daneels & Kleinsmith, 2001) nsUSLaREw sl
(Consumer Innovativeness nie Consumption of Newness or Innovation) % 41 814
wwdldnlunndasy nsdenSensldndanmsiluaanAisIninaudu (Goldsmith &
. . é 1 a w Y o 1

Hofacker, 1991; Midgley & Dowling, 1978) §42sWu31bun13An®13383=Tn151EA171
Innovativeness L & & Consumer Innovativeness L 8 & Consumption of Newness or
Innovation Tuaunanavialuasdauiduarniu (Roehrich, 2004) suudmninuwids,
o @ a a o A i . A a o A

fwualinsuslnadudilna w3a Consumption of Innovation fiaamanaidsiufisey
Iu9ruiuv09 FuNOUTH LasWIIAE (Simonson & Nowlis, 2000) ﬁszuqini]mmzl"ua@
MIuslnafualng o mMIaalaluiFesUeInNNREAARBILAZANNLANATY ANABINTT
nazaisanuanizinanduliyanatunesaiziidiasliuandsanauduluy
o a A A A oA v o A o o A
fFinulasnisaseuatedrinieasn lersvainlndieliidunvansulugsay luame
WaNAw (Fromkin, 1971) LI UBNAT0AULIN AR ILEUBLWIAAAINUFNNUTIZWING
W AnITNNTUSIAaFuMlndnuANNGaInNTIUNNTEINIANULANANS WNAIBOUILAY

o v A 1

laififadu (Gatignon & Robertson, 1985) lénd1aajUiiduilnaniianudanlnide
a a o A = v a wa v v (-5 ™ a v
answansssauniaduwi liulunsljidanliseaasesnuasanvazdunaliulunis
v A % 1 U & a o A 6 6] U
pauTuFuAlnd a3 Tuauddvves 105% wazuasud (Burns & Krampf, 1991) 'l
V‘hmiﬁﬂmwmﬁmmﬁaammﬁ”’mmmmwwx&hmnwhvl,%iguﬂmﬂuﬁfm:ﬁLLmMﬂu
a a 2 1 J aql/ o o 6 o 1 a % 1
AsuSlaagudlraiuiniu wananftanuauwusasnaanuunluguarlad (New
Product) ¥1nN31@ 7w LA (New Brand) annumwidaasnanlasiinndIeuiisuny
Aa o d' s v A 1 - 6 1 =3 L% a % %%
nsddufnuguilnangunlnigndsis wuda feudazlinnsveuivlunsls
Lﬂ%aamma‘maLmaaLL@]amaﬂlua@@l"lwLﬂumzlamulu‘nﬂumaawuﬂnmw%wmmamﬂs

Aawganssuainaninazdesldsunssensiulnldlasauniadiausandrsfiauiasay

2

o

(Sukato, 2009; BigWI UseTTue3, 2549; uWITToh gnsdail, 2548) AswNWIAELH

Wuanalszwal (Proposition) 31
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P12 : gﬁfm'ﬁmr}@;wLsﬂml,%ﬂsﬁmaﬁmsu‘ﬂm%uﬁﬂmﬂmzé’uﬂma

2.52.12. MIUSlaauuuasznil (Frugal) lwaudde asldniwennsidie
INENFILIARONVDY LABEY (DeYong, 1986, p.285) lalhdninnaninuasznit (Frugality)
v o [ O a A A ~ \ a
IFidunsrzdaszislunmsldninennsuaznaniassNaziaes davnaralniani waz
Atue (Lastovicka et al., 1999, p.88) laWaw1A1I1NanINNU8IANNATZARIATLINUITL

uslna'lyin é’nﬂm:ms@‘hLﬁu%%maa;‘Jl”u‘%‘[nﬂﬁuamammmzﬁumsu‘ﬂnﬂmaa

e 2

vslnalumsdnnanitiauinaznsuslaafuaiuazusnsatnslszngai aussqLihwnane

232

nuslnatzuzend lay srlndaniuazame leifaufasn1IuslnauuuaTsninuLwIAa

% '

N FMNROU AR TITIAUL LTI AR DAULEY (Self-Help) NRINUITLAINE1IHINLIN

=

21EUATI U"L@ﬂsjﬁNa@iammmwﬁﬂmaﬁavlsjfhmqazwwn%‘%aﬁamﬁmmm&ﬁﬁmi

Y v A

o A Aa A ' = € Y ea o aa
@']Luu?f'](ﬂl,n_ll]@]sz%%v[@ NﬂiiﬂﬂﬂqNL;JIV]SL‘ITﬂ"]j"IT'JaLLﬁ@GﬂqwaﬂHmﬂaﬁ@Lﬁ]ulu'ﬂﬂﬂqi

2

v

o a Aa dl v 1 AI 1 dll [ s
Fuiudiandasnslaiaindiuesdnsg iiaugadaananuidual1au (Salzman et al.,
2003) lasfithnanaiasnsnanududaranuaztdunsansuluszozoniasnunuisi
Wuaualszwan (Proposition) 31

P13 : Q’uﬂmmjuLuImL%ﬂSE"ﬁmﬁmm%ImLmumzuﬁlmzﬁuga

a

2.5.2.13. mivilaauuuiagiisa (Materialism) Andunalad uaz Aundd

%

(Fitzmaurice & Comegys, 2006) Vl,ﬁﬁﬂmimmaauwmmaaﬁﬁmﬂmmﬁwma A

' a ' o @ o A

(Materialist) luasawuinddniwaagnelinosaynunganssunisuilaauin uaznaan
wnnaanasdudasduadndtounainIInuaadaaniiwnsuIlaale Lﬁuguﬂmma

Y o @ o & o A = o o ¢ = = v A a a
ﬂ%l‘ﬁﬂ’;’]&lﬁ’lﬂf]Juﬂ‘lm’lwaﬂEmLLaz’JWQﬂLﬂuawuaﬂHm ﬂﬁ]z&lLLWJI%EJ‘YH]:NWE]@IH‘ESEJM?

'
o = ' v v A

a A va AAa A & A Aad o e & o A =2
U‘JIﬂﬂLLUU'J@]unNﬂﬂ'YJﬂa&L"HauﬂTﬂﬂJiqﬂ’]gﬂ HI Lﬂuauﬂﬁl'ﬂu"ﬁal.ﬁﬂﬂ @duu’l@lquﬂuﬁld

Lﬂumﬁmwﬁf,%mmlumiﬁmu@wqamm;&'u‘%Inﬂluﬂﬁivl,m'jﬂfwﬁuﬁm’%aﬁmnﬁaLLam

o

anuluii1ves (Belk, 1984; Belk & Pollay, 1985; Richins & Dawson, 1992) lus133¢

;ju‘ﬂnﬂvléiﬁﬁﬂﬁiﬁﬁ'mmwi'@qﬁwvﬁiwL“ﬂumﬁwmuqﬂﬂaﬁLﬂuﬁa%ﬁﬂﬁgﬁimLﬁaﬂ
a‘ & [ A a a a 6 dln a 6 6
Nazidwsnvasnsalingdnssulumsvslnaauaaiumsal lusueNSoud uaz aadiau

(Richins & Dawson, 1992, p.308) l@l#didnannuiTananinganuanudinylunng

asauntadfizadluiia §liaveuasadifoai1uga (The Role of Acquisition in
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Happiness) & liasauasasivaidusyansniveinanu®3a (The Role of Possessions in

AV v A

Defining Success) ¥ ’msallﬂiau‘wmﬂuguﬁﬂma"ﬂad%?m (Acquisition Centrality)

a A a

nande fuilnanddfisnuuuiagionaziingdnssunisldunzasdudiniouinisuas

q

o o

nmuaainanafidvinuazlianuddyiunisaeuasasiaguinninguilaanldly

v

anuimdysuiagiiua (Richins & Dawson, 1992) wananiguilnanfidrinauuuiag
a s 1 a 1 U & a £ A
uwimmungnumnmuazmm‘wmmuluﬂﬁmiiu‘qﬂamﬂumﬂﬂammaumma
USN1INeaInis Lm:ﬁLLsamz@juslumsa%NLLazu'%mﬁ@mﬂﬁnﬂﬂuﬁwuLﬁmﬁ@m’m
Useriulaludaan (Fitzmaurice & Comegys, 2006; Gu, Hung, & Tse, 2005; O'Cass,
1 a Q a o YY aAa v AI QI J = 1 &
2001) muwmemquwml%guﬂmmaamimaumaaawauwwmﬂmuuamm’lLﬂu

o

) o Aa pgm A & e o & o & A
ﬁﬁuﬁ’mtyluﬂ’ﬁ@ﬁix‘]“ﬁ’m “anNINH ﬂ'g']llL%a’gqLﬂuﬁtyﬂﬂ‘]ﬂ’mua@\'jﬂjﬁluaﬁleﬂLLﬂzﬂia

Jununvasanuiinalaludia (Richins & Dawson, 1992) uazidufiainvaInnuguuns

a o a A

76 (Wang & Wallendorf, 2006) a1HauuULIandauia21uuanad1anuaiauIune s

)
[ dl v Aa Qs 1 L d' I 1 a v dl a a L a
Jausywnguilneandoegludauniduuurungulumliunazddfouwuuiagioy
gandguilnanienduagludsaufiiduunudiauiand (Hofstede, 2001; Hofstede & Bond,
1988)

Aa

Uiiﬂﬂﬁflﬂ"]ﬁil&lLL‘]J?J’T@]anJNluizﬁﬂtﬂdﬁ]zuﬂ@d8ﬂﬂf»h%

ﬁzf

ﬂi:mumimaumadﬁwadLﬁaLLamamu:maé’aﬂwLLa:@i'}meslué'\mulﬁ;jﬂmau%d
VLGT%'UE’T@ﬂvlaJGTaoLﬂTﬁmﬂg‘jé'wﬁuﬁ‘ (Douglas & Isherwood, 1979) anudfioauuuiagiow
I o Ao, o o A ' v a v a o A w A A

LﬂumLuJimmmylumsa‘mmnmf’ﬁau‘[mszmwguﬂmnuauml@aumﬁmwmmm
aﬁ”nlﬁl,ﬁ@@hﬁwLmui'@lqﬁﬂu"l@i” Ty lain1siTa 9N Ta TR LA ULAI N

a a s a a a 1 vV A dld >
wqmmmmiuﬂmLLum@]quw 1 amLLmﬂmﬂ@uﬂm‘nmz@umimnaa‘ummaﬂu
weaugsaziingdnssunsvilnauuuiagfioy (Browne & Kaldenberg, 1997) udatnglang
mimwaammaaLLaz@hﬁwLLuui'@qﬁw"l;ivlﬁLﬂué’aLLﬂiLamﬁ'u wnualauman e
i la almim’maau@maau,amaanmaqaﬁnmwimm:ﬁ@hﬁwLmui'mqﬁymz
meaaﬂmawqamsum‘mﬂmLmui'mqﬁw (Chatterjee & Hunt, 1996) lwiNu3381
LﬁmLﬁaaﬁ'umﬁwLLUUi’@]qﬁwa‘gﬂmw"L’?ﬁ msaﬁﬂnﬂLLUU’T@]qﬁwﬁmwﬁmﬁuﬁ‘
v A ) A

1agaTINURUAINTZAUAINNLALITBIFS (High-Involvement Products) LT% L&l 30

U

g &

1389132V LWTIEEUAIAEIRT AU RN UL TIF AN W ILAZEINITNE BN DA

anudszivlauaznwansollddayaaadule (Fitzmaurice & Comegys, 2006; Graham,
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1999) 1uﬂni’f‘a€1’ﬂvl,ajwumawuLmﬂ@i’mﬁmmiu‘ﬂnﬂLLUU’T@Iqﬁﬂm:mNLWﬂmﬂLLa:LWﬂ

Do

s a

wild winudhgmeaziingdnssumailaauuuiagiouiaidudysnyalyeinnudiia

q

v a A a

wazidunanvasanuguannigngs lusefdndazingdnssunvilaawuuiag

iy
ﬁslmﬁaLﬂuﬂuﬁﬂmwaﬁ%u’mﬂdﬂg"mm (Richins & Dawson, 1992; Workman & Lee,
2011) uanmnft;ju’ﬂnmLLmJé%'mmwmjuﬁﬁwqammﬂwuﬂmLLuui'mqﬁwLﬁ"a
qumLLa:Lﬂué'zyé’ﬂmﬁmaamwéﬁL‘%ﬂw’nmzﬁ;ju%lnmmué’aﬂmama:ﬁwqamiumi
U%IﬂﬂLmui'@qﬁﬂmﬁmﬂug{uﬁnmamm%’i@ (Centrality of Life) (Workman & Lee, 2011)

U%Iﬂﬂﬂs’j&lL&IIY]SLG%T]‘E“H’Jaﬁﬂﬂiﬁﬂﬂﬁwuﬁﬂﬁﬂ’s’mﬁadﬂ’]i

£2Q

v

ATOLATDIAWALAZLINTIA 9 iNa LT T usuanwollgasnuETavsawed lugIna

]
v

dnildfudnliandudrluszdugoniony (Salzman et al., 2003) uddmiunguialng
& 6 a (% a Y & o v a (% A [
Lsnﬂsmnamwaumvxgu"l@Lﬂum@auq@mm‘lumsmim AT IaNIRIaNITIaATaLATA
%u@"ﬁmaasmﬁaLLﬁ'L;ivL@Tﬁmw%uﬁmgmﬂmem‘mLLamlﬁqﬂﬂasauﬁwﬂau%'uamu:
o o = aa A o A o A a o &<
maammaagmaumaam:wmmunmn‘maLwa‘l%“'l@maumaaaummawa@mmmuu
(wwa3Tnk gnsdnil, 2548) aaiuinuidniiiawalszwait (Proposition) 7

P14 ;ju’%‘[mmiwLquiL%nsﬁmaﬁnﬁu%InﬂLmui'@]qﬁyﬂmzﬁuga

2.5.2.14. MIvslaataan usn198IaY (Status Consumption) Inaaaing

waz WA (Eastman, Goldsmith, & Flynn, 1999, p.42) l#drdnnaanaliidunszuiuns

] '
a

v L d { U J g o 1 g [
smaLLsauumahﬁafnwul@uqﬂﬂamwﬂumiwwmmmemmﬂwmum:mums
vilnalilaaidugiazan (Conspicuous Consumption) zas&ud1gulnau3lnafisnunin
thsma@LLazLLamé‘fyé'ﬂmﬁamuzém%‘ué‘mﬂmLmzﬁaﬂmauﬁn nIuslnatNarnIwy
v & a A e A o A = A
mmmmﬂugﬂLmumiuﬂmwmwnmn:ﬁmnuaum‘nmmmuaamu"l,@ﬂuwmmimz
LT é’aﬁfu%aﬁ'ﬂwumuﬁﬁ'mﬁmﬁ'umw%lnaLﬁaamu:maﬁmm%m%’u%uﬁmg
(Luxury Products) n3a8wA1uW % (Fashion Products) %aiumjuﬁuﬁ'}ﬁandm
s o 6 1 I a = % ] A ] v &

mmauwuﬁsm’mqmmwLLa:ﬁmLﬂu‘luwﬂmomaﬂumm LRl ﬂmga"l,uvlmﬂu

& & = A
LWIIZQLNIWEITU (Chaoa & Schorb, 1998) PANUGALT WIWIIZRINITONDIL AW L6 LT

o v J e g: a { Qs { U @ A U s

mmsmzmlmwmgwu muuﬂﬁuﬂnmﬁaamu:mmaﬂu%’m,ﬁmmaonuaumsmugo
T10WWI uaziudmidusiulng (Heaney, Goldsmith, & Jusoh, 2005) lasiagiszaad

“uaaQu‘%lmlumiuﬂmLﬁaamu:maé’aﬂuﬁmﬁalﬁqﬂﬂamﬁwuLﬁw,ﬁﬂmwﬂizﬁ'ﬂa
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liazdwdwn iveuluisdsan wisududirngatasluamuina (Husic & Cicic, 2009)
a‘r a Ai g ] ~ a v d'd a v o | A'
wonnimIvilnaasniusniidiauriunMilnagudnianaudngdadunsiia
yadlinuguSlnagnean (Vigneron & Johnson, 2004)
noujaiuwiaingindinunisuslaaiasniuenivgiay
Usznauaieng B ananunin19sInd (Social Identity) wasnneinsiSouiisunisgiay
. . a v o 6 g a ' a A
(Social Comparison) laanguijansnwainisgsanasuisinlunisuilnaiaaninznig
o v A a a 1 v nﬂ' v a v A a t:ll 3 v
faauguilnazinn@nssulumslyiaiuielildnrauasasdudvianininiliyans
wudrzauanudiTalunsainsaaanwallinuanias (Kleine, Kleine, & Kernan, 1993)
a R 1 a 3 a o @ & a > [ %
lagngfinsruasnanazieduludiadszsiuvesnuanis tiaanussnaawnsgiau s
Auilaadszwnfauliaeandasiudiauuazussnaduanaislulasfiidinanslunis
v s s v 1 = 0/ 1 =S v Aa ‘3‘ a v A a dlv
siedasnsallinuauangudoiiu nanfe fuilnaszdefudmiauinsamunsiaa
mwi’amwuwmmaa;ju’ﬂm‘lué’aﬂu (Social Role Expectation) 13zdadltuaznsatin
o A Aa o .
ngau@inIuilnanfaglugsau (Consumption Stereotypes)
A a a a o a ! a A
lupmeNnguinadssuisunisdiauatuiadinisvilaaie

FONUENIRIANIT I@ UBTINTAY a\‘lNT#EETTHSLL‘I]Gﬂ'uLLﬂtﬂ']‘SLﬂ%ElU 87 EI‘]J@]%LE]GT%"].I‘].J@]@”IQ%‘LL

5 a da £ &« o A e oA v (% a £
iuwganinantdwilszdn %Gﬂ’]iLL‘llG“lluLWﬂl%ﬂ@ﬂﬂ’]%zﬂﬁdﬁdﬂlll,ﬂ@"ll%w?%ﬂizﬂ’)%ﬂﬂﬁ

£ a

lawn malnidrwes waznsuslnafudfiuaastogouenssnuuastisaoadnaes
2a9AULa9IhFIAY (Phau & Woo, 2008; Phau & Yip, 2008) andanlnnainasiiouiiay
LU HlA N TUEAIBIUIANITIAULAZLEAIDaNTIANUTIRITa AU lasN1TDE
%uﬁm‘%au‘%msﬁﬁﬁmga (Roberts & Jones, 2001)

o o

zfn'muN‘U'ﬂmmjmLquiL%ﬂﬂfmamSLﬂuﬁmau%'u waz laaLesli

2

faaniuduiads Asdgfvhldiiangdnssunmivilnaluitesanuauladeuazqua
ALBIAILARIATALN (Hall & Gough, 2011; Salzman et al., 2003) WHANTINAINET?
A o o a , = € o Aa a A Y o o o &
wilaunuguilnanguinlnadndrinludianlnandnisuilnaesioussinmdaansol
VoINS (WNI3I gnsdail, 2548) navSlnadmiuduilnanduiiniilnalasd
[y A [ o o & ° o A o o A
Whnsnsaaanuenigiauvasaniadlusinuasnunsrinanudlaifeinuidass il
@ o a a dl' g Y A 1 - 6 =3 |
dammuannansumatilnaesnuenidiauvasguilaanguinlnaidngra 3o

1 o a o v s Y A 1 g é/ ¢ e v
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vilnaliaanuen19&3ay (Lertwannawit & Mandhachitara, 2010) Ba45U3LnAtwaTIL7
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andeluwivaiiias wuin Jadendanlumstuang@nssunmsuslnaiNesniuzniasna
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Fuladaun T a9nunIwIeisiniawalszwall (Proposition) 31

P15 : gﬁfu’ﬂmmjuLuiml,%ﬂsﬁmaﬁmiuﬂmLﬁaamu:maé'aﬂﬂm:ﬁuqa



dl Aada o ~ ~a
UNN 3 I9ANUKBNIIIY

o

myTuRamsanswnansiguilaanguinlnsdndsas fidoimuaisdniunis
38 L%oqmmwuau%oﬂ%mm Tagiinanasunitasia i
3.1 ﬂi:mml,ﬂmmmm:m;iwé’aasha
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4.1.2. anuswladansuasne (Clothing Concerns)
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4.1.3. anuawladauny (Fashion Consciousness)
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4.1.4. n1svilaaaruussgalalunisadesarugau (Conformity Motivation

Consumption)
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CSDS)

g

duslnanguinadndriaiing@nssunisdedudiiaiosudaneinald

£

1 v 1 & { 1 U e
(?I’JLQG(Z]?]B%JL&&IS “maawmadgﬁmnauqmmw [SM]” mﬁmwm%mmmumaamﬂﬂmi

A o

> o @ a A | A > o Aa
LL@IG@]’JLLQ:H’]‘J@LLG@]’JL@GLW ﬂqlﬁ@ul@ﬂ@@ NQQ 2 8813 ﬂaﬂuﬂvlll‘ﬂ’]azvhl,aﬂ nuaUNaa

2 ] '

1 ad A Y a o 5 n‘ly a A g a v & @ o g
NG HAINWNININIGNLN [SM]” wananua1anNLn muwvl,@Lﬂummvxu@msguaiﬂm

q U q

o {  a PN L A o A g o g, v

mLaaLLa:L%ammmqLwumﬂﬂnummaamsmigumwumﬂmu “U199) mgﬁmmaa@ua
£ o iy ! & A o o o £ 1 = Y A

VINVBAIYBIUNIIZIN mqmma:wnwmaoguamLaﬂ%mrmu Tz dunihanie

221508193050 [MY]” “Wuinaaaans INTIzaRSNYNNwLaautzsulfaTa9d18198n

g = v o & ' o A | @ Aa & & A

% LIMNADIGUAAILBINADANINTBUULDY LLE\]’JLia\‘]ﬂ’ﬂ“ﬁfﬂﬁUlu%’l@]ﬂgdw’]ﬂm%vl,ﬂl,iaﬂ 9

WNNBNFI0E MY]

A o AdaA o o A Y a & A x> A o
ﬁuﬂ’m&lﬂ’s’ma’mmu@laﬂ’ﬁQLLa@luLad%&lm‘iﬁmL@]SEJ&J‘HE]LWQI%&I%IE]&IW‘EQ&I
o A a &

1 v v 1 1 = Y v 1 &
It'ldane “GrannuafidasSubaias [SM] “Uansadad lWAGaITURINILED [SM]” “UAAT

v v '
a v A

=< A =d = v o < N A v A o A a o
uﬁ@auuwuﬂ‘ﬁaLﬂUvL'JLLa'J?@uﬂ [SM] uaﬂ'ﬂ’]ﬂ%a%ﬂqﬂim'ﬂgwﬂqjv\l@“%qLﬂaﬂuLLﬂﬂﬂauﬂ’]

AlTaruaNNaaINIIRIaa NaN1z TN eNdn Tl swLdashl “aanulWuaaninlg

(7
%

' a o o & o o o < &
AJILANAIINYIREY %aamnuuwu@mﬁmswwm [SM]” "L"ﬂL%E]%L'i"U%ﬁﬂG Li’TE]’]qulJ’m“ll%

sunpuuulumhduduniedonndesldldiunseduau [smy

e a & 6

AU T uNANR A A WL N al‘ﬁumi@LLa@luLaaaaﬂmlﬂﬁLﬁaﬂW

9
1 g dq'W =1 a Qs 6 1 =1 el 1 1 1 <A 1
2ENINNNINY “AURNBRIURNRAN Tt ay lainlauauaianian [SA] waatndbsnaas b
=1 a a % 6 a Y a U d' 1 Aa d' A
Dadalunianurianfuilaanauiniminuafnsanlusesasnisud ldyninse
o o o = M oA A & & A o
AAURHAIANNADINTIT I NINTB LN b5 vLsJaJLLmu@WL%umauIﬁmslavlmmmvl,wmnﬂ

A a € 6

\ & Y ! & a o ' A o ” P = A
HNADUNTLDUALNN TN 6 auLaqLLﬂavL@laL@]EnﬂuLW]%a’]ﬂ6] gna [SY] LW]@U'NVLTHG]

©

©

a

uﬂﬂﬂmjuLwiml,%ﬂsﬁmmzﬁmwﬁ'ﬂa@iawamﬁmeﬁmﬂwudwamﬁmﬁmawm%uﬁ”ﬁ

pe 22

= a A 3 v v & ] = 1 v dW
Wi e uwa@ma@auauamammmaamsmammaﬂ@Lﬂuamo@ "N&ILﬂUVL&ISL“D' NULLD A b

' o & = Y v A v & 9
LL@]WBQBGI"HQSG%GLL&’]&I%@ JWNYIILAY [SY]

a A =

launaan s nI o FUANLEan M aNIINARLaILAIHITUNBLAZARINATA

o v A = a v A a a v A a o n‘lv v v & v
‘Yl’]‘ﬂu’]‘ﬂl%ﬂ']ﬂaaﬂﬁi‘iﬁuﬂ"l‘ﬁiﬂwﬁ@lﬂmﬁ?ﬂﬁ ADLINNRIANATIH LAINULINANLIQUS

u

A A

137 U HNATIUNIFILN9 819 AT wanlRan AT 80 39%a NN Eowamﬂ%aaﬁ’qa AN

quatTdazBeianiunm naudldinesldezls idazmwaniidan My



71

4.1.9. mm‘ﬂnmﬁaq‘nmw (Wellness Consumption)
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v A ' = & & TS Aa a A v ' ' '
guﬂmnqmﬂmwﬁﬂsﬁmmﬂu gugu Immﬂumzaamumlﬁwagamd

1 dl “ L Ql L% e QI v v °’ Jdé/ = A QI o £2 s 1

daiftos “waswIuldwadwIuiinudduiatng Amlauowauduudialndduas

'
a a a

Anddunidoue [SMI” yaaandaniwalunisingalildaudlnddniduaulnden
Iﬂﬂmwnwamﬁmsﬁl,ﬁagl,l,aé”;Laa Teun wail 1iew avauas Nt u LTudn “wisanuu?

o o 1 ” “dl d' 1 d* a v v »”
wnudidunsan [SM “Wauaui 4 agluuiads MLM Wasafiezlsunlinaneasls [Sm)

wZ a v [l & 1 & 6 v =3 a Jd =3
AR IV W AlS LIRS me’mmavl,ﬂsgﬂmanm (uii) NABY 9 auhanlIINEDIQ

wazdmsanufidasnliinaaigiininiuands (MY



72

v

A ' = & A o a Y a o
NuﬂmﬂqwmImvﬁanaL&Ja%uiammsﬂwa@nmf’ﬂumi@LLamuLaa

2

LA WONINNITHWSHIINNABIALT a:ﬁmﬂ%ﬂujua:ﬁﬂmwﬁmﬁm&ﬁoﬁ’aﬂ@mma LAZLIW
=) a a £Z " Y A 1 L= U s =3 o =3

Weonulnagudlnddrnanias “oldilasuan nsudsdandgd tnfiapnyi nfian
=4 g; v v " Y a Q v v =3 U U ” “d dq, v U
Anmassnudltorls uadusainnuiaudsnaue be [SAP “Uaudanled wald

WaINUA [SY] “anUlWNa 1IN I TAILANAIAE BRINUUTUABINNNTANAIW [SM]” LAz

' 1
v

a vl va Aa o g9 a & & o & o
Liﬂugﬂﬁ]ﬂ‘ﬁﬁuﬂ’mNﬂ’)’]@J‘TjU‘TjauLWNTu LALUDILITURDN Liﬁa’mqu’m?lu E?NTHU%IUV\%’]
&luLi&m’J’]d@]’JULS’]ﬁ@laﬂﬂ%Nuﬂir’ljumu [SM]” “iaﬂi’)ﬂlﬁaUﬂa’]l@]@qﬁijaqﬂ@ 12NN 21

2891717 [SM]”

4.1.11. mavslnauwuuasznil (Frugal)

v A [ € & ' P ' a v & e =
Eﬂ{[ﬂﬂﬂa3JLSJI‘YI?L‘D’TT‘H"H'JﬂLﬂ%ﬂQNﬂNQGQMQWTadﬁuﬂ’]Lﬂu‘V\aﬂ 8134

q
o ' dl a nﬂl 1 dl v 1 Aa dl Aa v A
i’]ﬂﬂmmugo LLAEA ﬂW"ﬂ'ﬁﬂL”ll%Liﬂ(‘l"ﬂ aaqmmmﬂmmﬂuﬂg LRTNIENANDIFUATATD

uImMauu g “dniunulddrirduen quman [smy Lilafleaddegudninaignnavuas

¥
v v A =)

A Aa 1 voA & v [ w =3 o A & v
AIRY 'WY]SJTWFI’]QT]LL@]ﬂ’]ﬂJavL@]a‘ﬂﬁa@ﬂaﬂx‘iﬂﬂ@]’)@]%ﬂUﬂMiUﬂ%:Iﬁ%ia‘ﬁﬂLﬂ%L%’ﬂlad

U988 WNTHYN 9 AT AATITUA OK [SM]’ “ruanINFaR AWl daIwwIn La
dunviliingdld sMy lidnduirezdaslfiamzaudmniitaimualdiwazuasanls
a v & o v [ a v dln:l £Z = = ;:3/ 1 A v a gj 1 a

fudrmagnivldguugudrndnaunsldniiounuined v fudrsianusiaiu

U

Wiammzauiumiadniad ‘vefinuldieginsuaufadnnanudiieg udasiu

Tuluaan g [SM]”

v 2
o o v 1 =

A v o Ao, o o A K o o !

aanuiininianaudnduladsndmdglunisdaduladadniungui
3o bl rdaaRNa T biTaInNAINUTaIFRAINaAat RUM T IWINFUAAIN BTN

d' a v v A w A « d' A a dy > a ~<
VAWBITBIANFUM LTI TR L BNTAAFILD “NeITrUNGLRS 2,000 8133zR LA

1 = v { 1 Y v = o A U J
WASITINAHAZA LU R UANINTY LATNTR IR 8-9,000 U navvzaaaulaladinedn
ud hilgwsenauzfainlawmuwnseunaiulaudiarodals [SM]” “azlsnla lauwing a2

dq, = Qo vV A v d‘ v dl v ] ]
Tauwd [SMI” luneandunudidudinazdedfsuudasanuuwlinvesaaiasgiion g
lﬁq, a L= o Q dl 1 6 a v Q v A “dl v 1 o |

mMiTefudsdagnanumingauznivaladvesdudiuguilae “dvelisudunven

Wz TaU3 WULATIY [SAT



73

4.1.12.msu‘ﬂnmmu5’mqﬁw (Materialism)

4 Y A o o w

~a ' & € I A o o P
duilnangulnadndmadunguduilnanlianuddyiuiagiesan

q

2
2

fanusead Taguaasaniuznedian uazanidunoanivludaunauatandoey “Uua
AaUARNNNW laidnanunsudenie sanTzus sOLAY ABANERanazNadITaauiidn
@ y o 1 &a & o @ [ \ A @ A < @
ks [SY driuesiieiingnlfunuiagdieg Nazdainiauaiadiouaninnuling
% A A 1 “ [ =) 6 Qs » ko & A
109EATBUATAY TINNBTINFIVaI69 9 “ailinadnuludd [SM] “hu snoud Gu
AN Wi fin13anu [SMI” “vasnnayaty® [SMI” luyunasnuuziovanitaulnynin
Ingl ihazlstinilng linew dilaeulanusaliifen whazifonsa [SM]” “Uafio snoud
[SA]” “TnUUANABITINGIE [SA]”

' %

=) v & a Q/dq, = v « v A =
msmanlmmmme] U\‘lLﬂ%ﬂ?iﬂ@ﬂiﬁ%ﬂﬂ“ﬂa\‘iE‘ﬁaaﬂ(ﬂ’ﬂﬂ I%Laanaaug@

q

AUWAIFAN LLuuauwmamaﬂ’hag;LLﬁa...ﬁuﬂouamaﬁwﬁmm [SM]” Dauaidnasle

o o

vingisuudztuuunsladn gaztiluliag9veiaves “ardaua lumias lal

o

ANNEIAY

wwaataw [SM]” “azlsnuwdulaianltuarvulidledfiodfounsed [SMp lasdiaaia

ee

]
v

9
duiulwsdsauazlasunmasiuldidudud niduszaugs (laew) lwanznaudnaeg

=h.

v =} nini A ~ 1 v a £Z @ 1 1 v & @ @ a 6 v v s =}
TunIalunnludawimnaz lawa I FuaIu1n Lmaﬂmuﬂmmammmm@malﬁuug@

U

Aadts MYT

4.1.13.m3U3lnAN e R UENIRIAN (Status Consumption)

v

A ' = € a A c A o o o
NU?IﬂﬂﬂQ@JLNIﬂiLTﬂsﬁ"ﬁaﬂNﬂquL°ITE]')’] uﬂﬂ'ﬂ’]ﬂLﬂuﬂﬂauiﬂiuaﬂﬂuuﬂ?

2

v

ﬁ]:@lauﬂugﬂL@iuLLa:a%"mmmLmn@iwﬂﬁﬁmumuﬁaLﬂumsﬁ'@umamu:maé’mu
é’aﬁumsu’ﬂnﬂluﬁuﬁm‘%aﬁmwmslashﬁaﬁi’mqﬂs:aaﬁl,ﬂmLﬁamiﬁ‘@umamu:
% v J = o 1 Q =) <]
maaaﬂwl%gwuuazuanwmzmuua:mwwzm I@ﬂgﬂLLUUMﬂﬁUﬂﬂﬂ%Lﬂ%ﬂﬁ@LLaLLa:
A vAa £ dl' v % a I d'dl' a a

“Hiﬂﬂ’]ﬂ‘ﬁﬁ%ﬂ’]LWQI‘HJ’]’]WTJN‘UE]\‘l@]’mug']@LLazLﬂuWﬁWﬁaULLE]:EJE]SJ%"]JI%ETG@]N

“UAI BN HIIINIIRIANAILLU LI BAINITUAIVIILLAIA LA A
souda il dadlwaglugruslinanzauuzaiu (MY

“NUANND IR ABEUN DI NI AL LT NUFDINTT IR AL LRI
NUNINNIT [SM]

] 6 v dl' 1 a 1 2 1 1A v A a
“wﬂmmsmmam:uaaLi’]’a’]...ma:@@m’]mm's WAa39 9 L3 lALAeSa

Auuunnd Wi adwieaws g Wifes@iiaws [SM)”



74

oA a £ A o N v @ o & o o v R
NIEJﬂ’]ETLWSJ‘IJ%@]auﬂL‘J’]EJGVLNVL@(g]LLa@]’JL@G%J%ﬂﬁ]x@n@]’]6’] W9 lauiuwa
d' > VY & a L% a v o 1
151U R A9 LA LD T e wa LT AW T T awl a9l 3TNV L La%aINNIT

WRIWNTINUUREUNITUGIAD [SM]”

2 1
v =) =

“.o o A o AAd v & o = A ' Vv AA o A
fnsunudainue hlddinendaaduiazend 9 niesudidinaim
a1 Lilaleisesits Aeruduvasnnnilounuiaanluer [SM]”
“WIzHNRIN e LRI ANNULA T NINENINUIN LENLR A BILa LU TUG
1reu ialvnaudunsansulugsnn [SM]”
1 v =4 L% = £3 1 1 6 v £ o I3
Juitpsnnauitinian lidusdlaudvasupsndududrmslsziuaniaz
12971 E09UR0N LNTITR U UA BINTLTUFUINATNI AN A DULLTUA RAB LN LFITNA?
L37L8ININNIT [SM]”
v = =3 % s v U =S o 7 a
‘duniizruznasuniy inilfvesszduiiuuldasiaisiliingdlu

3

yadn lidnrerwiainlaslszeau [SAP

o a al ¥ P a 6 a a
4.2 QmaﬂHmzLLRzWﬂ@lﬂii&lﬂ’liUi‘[ﬂﬂEWBTJLLUTJ&E]‘]JLWE]?']']T)Lﬂi’l&‘ﬁlﬂi\‘iﬂi&'}m

T3 AR TLINULL LTI WIUNIT Y 545 T WU JUUUROUDINAT
augszﬁ"ﬁmu 496 70 Aatdudosas 91.01 2INNTUINUULROLDNY mmsaa‘gﬂﬁa;&a
auananIIew lasudadu 4 g lawd 4.2.1. qmé'ﬂwm:muqﬂﬂamaagu%IﬂﬂLWﬂ
°mf;lguﬂﬂmwmw‘ﬁmﬁ'ﬂmwn‘gamwumum 422 qmé’nwm:é’m%%mmaa

%

Nu%InﬂLWﬂﬁﬁﬂﬁmﬁﬂlum@ﬂgamwumum 3enaua8 N1I0IIIRDUAKLAY (Self

2

Monitoring) LLa:ﬂmwi"u"Lmdﬁwiaaﬂ%wammé’uﬁufizijqﬂﬂa (Susceptibility to
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Consumption) NM13USLAAFUA1 L1 (Consumption of Innovation) NTUSLAALLLATEW
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422, quansmzdudninmaasuilnamamnenandoluvaniinnamuas
nwidTsiinmsiiuteayainuanuguansueduIaIngvefuIlnaine
mafindululranisnwuniues lasudadu 2 dauldun n1sasiasauauias (Self
Monitoring) LLa:mwwi’uvLmd’]ﬂ@ia%‘n%wamwé’uﬁuﬁwdwmﬂﬂa (Susceptibility to
Interpersonal Influence)
4221 MIATIARALAKLEY (Self Monitoring) NNUUURAUANNGKN 1 T8
13 019 24 1Jun193790193gwN leTun1IW@uIIn lauas (O'Cass, 2000) laguis
anuaITalumIasasauaniad L 2 duldud anuauTalunIaIgauanLed
(Self-Monitoring Ability) LATAINNEaULNIAENITATIARALAULD I (Self-Monitoring
Sensitivity)
1) @NNRINNTLUNITATIIFBLAWLE (Self-Monitoring Ability)
A v =S A o A 6 [ Aa A L ' v
ANULUFALDNNAAUA 1 T8 13 D9 18 LarinTaMzRaInUsena Bt wa w1 Ta
16 wudidymlunmaddsuudasiidovesuliidriudaunazaniunisaldna g uazdo 18
LﬁaNuj’dﬁamumitﬁﬁaamﬂﬁwﬁwaﬂ'wvliﬁ'udwﬂmnﬁNmzﬁmu@mimzﬁwaawﬂﬁ
FOAARBINUROIWMNTOIWY 9§ FaNuraaasasnuaulsinszauddsindudasanaanain
MINATILA a9nunIUIziinanuaansalunsanaseuaniaddslsznaudie 4 dalas
A [% A o o A o € A ' & . A
fanuseandasnaunduiudeyaiilszing fnsmnaindilaauaas (Chi-square) fidn
. @ A o & a | @ A A \ &
WinNU 14.196 Nizauanutdudsse (Degree of Freedom) 1NNy 2 wilauu19z1d%
winAu 0.01 lasdianaafiiaszauanunaunan (GF) YAy 0.99 uasA1auiinszauna
naunfudIuuiuas (AGFI) fdviniy 0.93 T3gendn 0.9 Faduinmsinuanivld
(Jéreskog,1993) Muazidualua9N 4.4 v 79
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(Self-Monitoring Ability)
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T-value
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WOANTTNVBINNTAN NN
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ADUTNININ
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Selfmo14
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minuguItlumIniae
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daIn sy ldwann

Usznulaiela
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ADUTININ
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Selfmo15
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ADUTNININ
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Tags7al

5.00

0.82

ADUTIININ

Composite Reliability = 0.79, Average Variance Extracted = 0.49

Goodness of Fit Index :

Chi-Square=14.196, df = 2, CMIN/df = 7.098, P =.001
GFl = 0.987, AGFI = 0.933, RMSEA = 0.111, CFI = 0.978, IFI = 0.978, NFI = 0.975,
AIC = 30.196, RFI = 0.924, TLI = 0.934, PNFI = 0.325, ECVI = 0.061, SRMR = 0.0274

ANTELAR : ** dUufALNIRDANIZAL 001

2) ANNBAUINIGENITATIVFOLAWLAS (Self-Monitoring

Sensitivity) 3TNWUURBLNNABRA 1 T8 19 §19 24 Llari1n1sIaTzHesnlsenaulds
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(Joreskog, 1993) Muaztdaalua1snei 4.5
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AlLaag | S.D. " e FL | SMC | t-value
AuLay (Self-Monitoring Sensitivity) AALKAY
Selfmo19 | 1.19.NURINITDEU 480 | 1.18 | @auTNuNN | 0.76 | 0.57 | 13.59***

weR nll Y A
anuianfuaisvasan
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ANusanlnInanIsns9daL .o FEAUAIN
AlLwag | S.D. " = FL | SMC | t-value
ALay (Self-Monitoring Sensitivity) AALKAY
Selfmo23 | 1.23.Hanunaaz sl 518 | 1.11 | deud19ann | 0.75 | 0.57 | 13.57**
WINTENRANTIL LA lag
MIEUEIANVDIA W
Selfmo24 | 1.24.flasinwnrana 4.93 | 1.20 | doutnennn | 0.69 | 0.48 | 12.74***
inazg ldluiuann
ymsiuansaanaasn
AN
ANudanlmIdamMIaTIIRaUAKEd | 5.03 | 0.91 | Aaudnann
lagsu

Composite Reliability = 0.85, Average Variance Extracted = 0.53

Goodness of Fit Index : Chi-Square= 67.778, df = 5, CMIN/df = 13.556, P =.000
GFIl = 0.95, AGFI = 0.851, RMSEA = 0.159, CFIl = 0.938, IFI = 0.938, NFI = 0.934,
AIC = 87.778, RFI = 0.867, TLI = 0.876, PNFI = 0.467, ECVI = 0.177, SRMR = 0.0432

NNEIAA : ** dduiAnIanianIzay .001

< ] 1 a Aa [ - 6 1
4222 anunIniniitsdeadninaniiudFunuiizniniyaaa
(Susceptibility to Interpersonal Influence) NAULUUFBUDNNABUA 1 Ta 1 14 12 1Hunas
'Y AV pa [ A & v = g
0019331947 le3unmsnauan esiduuaznme (Bearden et al., 1989) @slglun1yia
TZAUAMNFRINITIIYARATINdaNTBaNTUNIWAN B lYaIAkEIINY AR Ta LT 9H Y

% A vAa % Aa % A Aa o ~ & v
ATTLIBAINT LarTa NI RBA LA AT UM IuameNawidsved LDosidunasame
utiaidu 2 duldun Normative uaz Information uddnivauidnluuiunvesguilng
wameonanduluaaniunnuniues smunnudsldidu 3 duldun druusmiagiums

§9a% (Normative) dumaiilufisauiy (Recognition) Uazdnudaya (Information)

1) GUUIINAFIUNIFIAY (Normative) NNUULRALDINABUN 1

=S =) o

a0 4 09 9 LHaYINITIATIERaIRUTENa LTI WEWNLI1 FANFAAARAINANNAWAL
ToynBatizany Aasananarlaauaas (Chi-square) fidnviniy 114.228 Aszduaa

a V@ s , | @ ' o
\Judasz (Degree of Freedom) t¥inny 8 G9diadnuinaziduivinny .000 lasid1awiia

FZAUAUNAUNEY (GFI) LYINAL 0.93 LAZAIATRIATZAUANUNAUNANUTUUALED
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a ' 04

~ ' o A & d o Y
(AGFI) fidiiniy 0.81 Ssgandmielndifng 0.9 Faduinmainoaniule (Joreskog,

1993) oAzt ualuaNT 197 4.6

%

NU%I.ﬂﬂLWﬂ“H’] 317 mﬁ'ﬂ‘lum@ﬂ‘gomwumumﬁmm%i’ﬂmdw

2

dadnwannusuRuizniyaaaduuIiagwlasaluszauihunasiidnais 3.97
dl a v 1 v dl YV a v A a v o vV X dl a
WeRasanmudunuiuadansnaziihenaudmisfudlarlfdundszivlaves
auduildadogigaluszautunasiidnais 4.32 Muazidsaluanin 4.6

t:i a I3 3 A aa <
MM 46 HAMIIATIRHBIRLSTNOUITI NI HUATAA ANTTIUITEIANNNININT

JnadadninaanudNNksERIvYARAAWLIIAgIwIRIR LI TnALNA

gfiodglwaangomnwamuas

ANMNA I INNI8RadNSNa
ANMNTNARSITNINUAANAT
U3INAF I (Susceptibility to
Interpersonal Influence-Normative)

' a
AtRAE

S.D.

AU
AN

a (3
ALK

FL

SMC

t-value

sus 4 | 1.4.AudUINITOLAY
Fudnnultnuinazse
a U Ad a v d' dl'
RUANTANFUANABA

ca.
ANARII IANNTD

3.93

1.44

Uunand

0.73

0.53

17.85%**

sus_5 | 1.5.HN@BINNINLIINAN
A v A a @ ° v = A
FumusaFualavinlwmilun

Usznvlavasanan

4.32

1.44

Uunand

0.68

0.46

16.11***

sus_6 | 1.6.NuiENDINIdugIL

A o A \
%ualuaoﬂuwwuagiwmﬂﬁi

2
a v

TORUAUAZATIRUANAL

D,

] 2

I
auDe

D

4.14

1.45

UIunand

0.82

0.67

sus 7 | 1.7.07wudasnstdunvey
e
209l ATHNNENENNITTD
a v d’d a v a a dl
FUMNAANFWALALINLN

WINNTD

3.71

1.59

UIunand

0.86

0.73

22.22%

sus 8 | 1.8.UnuATINHNNNNAZUFA
AINUAIUIALNITTaRUAN
ARVAWNUNWINLUNLARTH

2
=)

g

3.70

1.56

dunand

0.87

0.76

22.80***
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AMARIB LRI IR DN NA

mmé’wﬁufszm’mqﬂﬂaﬁ’mmsﬁ'@

mlags

ZAU
¥ % 6 1 v
AMNFNNWSITHINIUAARATY .4
. . ANRdY | S.D. | @y | FL | SMC | t-value
UIINAZ W (Susceptibility to o«
Interpersonal Influence-Normative) AnthK
sus 9 | 1.9.naldilainnuda 401 | 158 | unand | 0.79 | 0.62 | 19.73*
AU ONABINNINIZFILNG
' A & A wa o
Neudusenda liauaes s
AnumInlnadedndne | 3.97 1.26 | unand

Composite Reliability = 0.91, Average Variance Extracted = 0.63

Goodness of Fit Index : Chi-Square= 114.228, df = 8, CMIN/df = 14.278, P =.000
GFl = 0.926, AGFI = 0.805, RMSEA = 0.164, CFl = 0.946, IFl = 0.946, NFI = 0.943,
AIC = 140.228, RFI = 0.892, TLI = 0.899, PNFI = 0.503, ECVI = 0.283, SRMR = 0.0441

T
ad

NANBLAG © ** AUUIAYNNETANTZAL .001

2) eruwnsiduineaniu (Recognition) IMNULLROLNINADKA 1

v = Al a v K ' a 6 a A L A A
2o 1 03 3 LUaINd 3 °llE]ﬁ]dvllla’]&lfliﬂv\lﬁ]’lﬁm’]ﬂﬁﬂﬂizﬂﬂ‘]_lLTGU%U%LWBW%’]‘SMW@?’]&I

aa@ﬂﬁadﬂauﬂﬁuﬁu%gaL%oﬂizé‘mﬂﬁ LWWaNNTINFDANTTHIY WL ﬁu%IﬂmWﬂ‘*mu

ﬁmé’ﬂlum@ngdmwumumﬁmwwi’ﬂmdwm‘ia'ﬁ‘n%wammé’uﬁuﬁizquﬂﬂaﬁm

nygaNsulassinluszauiuwnatslania’y 3.97 LHaNaNTITILGIBNLIINITNAKAY

A

a v a ¥ dl d‘ly | nl dl o o d' o a t:lI
FOURUALALATIFUWANHNUTLTURINR mmmmaUgaqﬂlmmuﬂmﬂmwmmasl 4.04

NUAZAUALANTINN 4.7 BN 84
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= a I's 3 -~ [ aaAa <
AINN 4.7 WANIIILATIEHaIAUITNaUIBIS I WLAZED ANTTHUIVDIAMNHIN KD
\‘hﬂ@iaSw%waﬂa1u§Nﬁu§szwiﬁoq AARAIWNITLANI LV é’u%‘[nmwwf

218N mé'fﬂ‘lummn‘gamwum%m

AMNAIBINNIRadNSNa
mwﬁ'uﬁuﬁs:whaqmﬂaéﬁum‘s SEAU
gad3V (Susceptibility to Aaas | S.D. | AN | FL | SMC | t-value
Aa (=3
Interpersonal Influence- AALKRW
Recognition)
sus_1 | 1.1.uu'ldTaunoualas 388 | 159 | 1w |061|0.38 | 11.25
fgaIunILNanIBINIDL &Y
HANTUR IARLAR T
sus 2 | 1.2.mMI3nauanTaudnan 404 | 156 | 1w | 0.81] 0.65 | 11.44**
a o A & & A A
LRZATIFUANNNTLT WRIN nand
Ry
sus_3 | 1.3.0aNToFUANNITTE 399 | 153 | thw |[0.73]0.53
ANFUANHNUAAIIABDY &y
HaNIY

ANMUPIRIRINEGaBNTWe | 3.97 1.28 | drunany
ﬂ'nwé’uﬁuﬁ:%hmﬂﬂaﬁwuﬂﬁ

gausulayIIu

Composite Reliability = 0.76, Average Variance Extracted = 0.52

WHNBLAG - = AN IRnanTzay .001

3) dwudaya (Information) IMNUULFBUNIAABKA 1 T8 10 T3 12

d' = v K 1 a 6 a A > d' a (%
1$8997N%0 3 19 LURINITONIITIMAIAUTENOULTIL WH LN NINTMIAINNROAAR D

=1 o v a Q v tﬂl a aaAa 1 v A tdl [

ﬂawﬂauﬂmagmmﬂimﬂﬂ@ LANTINFDANTIIAUT WL guﬂnmwmmwmmlu
Lm@]ﬂgdmwumumﬁmm%i’ﬂmdwmia%w%wammé’uﬁuﬁizm’mqﬂﬂaﬁmia;&a
o o A A A A o Y a &
TagsuluszaudauwdNININTA1Lass 5.20 LRI TNLFIWNL I NN T Uz 8UN T

= & o a v a a A v A o & A a @
WAESLANER LA BINURBAINUAZ DN T EAZLD AN INURWA L ) ummaﬂgoq@lmmu

INHALARY 5.48 188D UAla1T9N 4.8 Wi 85
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a I3 3 o aa <
Wan1ItAIzRavalsznau L%ﬂﬁ%ﬂ%ttazaﬂ mwssmmmaamwwa%‘lw'a

a'”mm'aﬁw%wammﬁuﬁuﬁ“smiwq ananwayazasluilnauwesei

mﬁ'ﬂ‘lummngamwumuﬂ‘s

AMARIW IR AaDNSNA

mwé’fuﬁuff‘sminqﬂﬂaﬁﬂu

fl’aga (Susceptibility to

Interpersonal Influence-

Information)

' A
Allaa g

S.D.

SLAUAMN

a =3
AALAW

FL

SMC

value

sus_10

1.10. 0 WN Uz aunIl
~ & v a v a
LN EILANERULALINUFLAN

NNALDNUTURZLD A

LNEINURUANH

5.48

yn

0.52

0.65

9.24***

sus_11

1.11. 139z USnE1 AWl
\ A A o Aad A

HoiRanfudnangani

a"wmﬂluﬂaju’ﬁuﬁﬁﬁww

ADINNITD

5.07

1.24

ADUTNININ

0.81

0.50

9.25"**

sus_12

1 .12.wm:mmw°ﬁa§amn
= = o A o
WO WAIDATALUATINYINY

?mﬁ”mﬂﬂ%'ari AuN13Ta

5.06

1.28

ADUTNININ

0.71

0.27

AMNAIW A INTNA

mwué’uﬁuﬁ%xmﬁmﬂﬂaﬁmﬁa;&a

Tagvaw

5.20

0.97

ADUTNINN

Composite Reliability = 0.72, Average Variance Extracted = 0.47

WHNBLAG : 7 e N9ad

ad

o o

N52@U .001

4.2.3 ARNHALNUINN LN ?NEE/U%IIW]LWWE'] i mﬁ'ﬂlummga FNNUATUAT

nuuusaUINaaui 2 uluusauauanaIunldingaansalunuIn

L = Ao ad A '
NINNATILL BNAITWIVLVDILLUN (Bem, 1981a) lasiizal3anin BEM Sex Role Inventory

#30 BSRI laaliu1a3ianiviaa 40 Ta wiadu 98 1 99 20 Taunuinanuiusie

(Masculinity) Wag Ta 21 ©19 40 17aunuInautdunds (Femininity) lag@1iiiunis

HLFWANANITILATIZAL T UL

2
=l

% /N

(?lws‘smmé’mé’nmiuwmﬂmuwmaa;ju‘%lm
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LWﬂ%WUﬁﬂWﬁUI%LT@]ﬂE\‘]LV]W&J%’]%@]?LLE‘]&T’]’]T%’@TW@:&JE?U%IIW]LW?I“II”IEJﬁ@W?TUi%L?J@]

ﬂi;dLY]WEJWW%@SGH&J5@§ﬂﬂtﬁﬂﬂﬂ’1ﬂﬂ’]d LNE

4231 al@wsssnaaansatunuinmawaseagulnawamafionds
Twwanyamwamuasanndayalunsiiuuuusauniuaaui 1 4a 1 813 40 wud §uilna
weamsnandulwsansainnamuasiivnumenudumslassanluszdudaudiwni
: d' : = " @ A o A oA A A
Anady 4.81 #wduauuNaIzIn 0.80 LazA1UTEFIUNITAU 4.85 HArAurTaian
320U 0.89 Meazidualuansen 4.9 luvmenlunumanulundslassinluszauin
na19dAafe 4.33 §IudoIUUNIAIZIN 0.70 KASAINTUFIUNIZAY 4.35 Ud1AN

YTaNaNTzaU 0.83 MuazldualuaTen 4.10 win 87

{ 1 { 1 { @) a
Gl'li’]\‘iﬁ 49 mmﬁmmzmmﬁ NN L‘]J%&J'Wﬁg'l%‘ﬂ‘n‘ﬂ'l“ﬂﬂ']'l&lLll%"lf'l%l“].lﬁ)\‘l N:TJ‘STﬂﬂLWﬂ

218N mﬁfﬂmmmn‘gamwum%m

unuInaNNLiluzng (Masculinity) dady | S.D. SeaUT AR
bem1 | 2.1. Samuinlaluawes 5.03 1.38 ABUTINN
bem2 2.2. ﬂﬂﬂaam’ml,%amaa@ml,m 4.87 1.32 ﬂ'awﬁwmn
bem3 | 2.3. masanias lidudalas 5.37 1.23 N

bem4 | 2.4. Sanuidunnnm 5.30 1.38 AN

bem5 | 2.5. iNTTUIAU NANEUREA 5.16 1.36 Aaul93IN
bem6 | 2.6. FuARNMWITULT 5.28 1.26 AaulIuIN
bem? | 2.7. vauldinas 2.92 1.63 Aautva
bem8 | 2.8. T1INHINATIZN 5.17 1.29 ABUTINN
bem9 | 2.9. mmmmsmﬂuﬁjﬁﬂﬁ 5.09 1.36 flaudnINn
bem10 | 2.10. Taudns (naldnauie) 4.68 1.50 Aaudnaan
bem11 | 2.11. 1NNI0AAFWIA LA Lasdne 4.92 1.35 Aaul9uIN
bem12 | 2.12. anuiizanaluau 5.24 1.37 ABUTIINN
bem13 | 2.13. LLammmﬁéwmﬁ]mﬁa;ﬁu 3.45 1.70 faudnkay
bem14 | 2.14. Janwasidugme 5.95 1.51 AN

bem15 | 2.15. alausiaum 558 | 1.16 N

bem16 | 2.16. ﬁwq@mmﬁmaﬂﬁ;mm 2.97 1.58 Aaulnsay
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unumansnduzig (Masculinity) dady | S.D. seeULAAIW
bem17 | 2.17. ugasguzidugii 4.73 1.49 Aoungann
bem18 | 2.18. AuLVALNILANIZE? 5.19 1.31 ABUININ
bem19 | 2.19. TOUMTULITL 4.63 1.51 ABUTIINN
bem20 | 2.20. Nzianzen 4.78 1.55 ABUTIINN
UV]?J’]V]W]’]%JL‘]&]W‘E’]UI@UTJN 4.81 0.80 ﬁauf’]q;ﬂn
ANTEIULIUNLUINAN T wIY 4.85 Aautnaun
fin Cronbach Alpha 0.886

1 1 1 1 { @) a a
m’ﬁ’mﬁ 410 ﬂ'\lﬁlﬁﬂllagaﬁlulﬁ 0] LTJ%N']@I?g'\%TJTﬁJ'WIﬂ'J'I&ILﬂ%ﬂfyﬂﬂadﬂ:ﬂitﬂﬂlﬂﬁ

218N mﬁ'ﬂ‘lummn‘gamwumum

unumaNNilukds (Femininity) Auady | SD. sEauTAnD"

bem21 | 2.21. dowdik #Ia dauﬁaiﬁgﬁu 4.41 1.21 tunand
bem22 | 2.22. Ni3susula §530% 5.41 1.25 )
bem23 | 2.23. Teny 3.50 1.50 AaulNIkas
bem24 | 2.24. Jiaun Lﬂ%ﬁ%’ﬂmamﬂﬂa’éu 4.77 1.20 AaUTININ
bem25 | 2.25. 191szauten 3.35 1.66 Aaudnatas
bem26 | 2.26. ¥ANIITNANG 5.63 1.19 ey
bem27 | 2.27. Aanwazidugnd 2.13 1.80 ae
bem28 | 2.28. Winaniinlagau 5.32 117 el
bem29 | 2.29. éaﬂmmumwﬁaamwaa;&’ﬁu 4.00 1.58 UUNang
bem30 | 2.30. 1 lagjan 5.00 1.19 Aaudnaann
bem31 | 2.31. LuaAINTAN 5.43 1.18 AN
bem32 | 2.32. muﬂaau‘la;ﬁu 4.79 1.42 AauTIUIN
bem33 | 2.33. YAFNINBDUWIN 4.89 1.42 AaUIIUIN
bem34 | 2.34. ienuaudw 5.19 1.22 AanT19NN
bem35 | 2.35. ﬁm’]mqi,wma 4.69 1.50 AaUTIININ
bem36 | 2.36. l3i6e9an anwaaniey 2.44 1.58 %oy
bem37 | 2.37. ﬁ'am;ﬁmaua (RAawLaN) 2.21 1.46 %o
bem3s | 2.38. laildmunfingume 413 1.86 Junans
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unumaNuLilwiide (Femininity) Anadg | S.D. sEuTiLAnYw
bem39 | 2.39. InLAn 4.69 1.51 AOUT NN
bem40 | 2.40. sauluw 4.56 1.60 Aaud931N
unumenuilundialasiy | 433 70 Junand
ddsgwsesunumanudundgs | 4.35 Junans
@1 Cronbach Alpha | 0.83

4232 mﬁ@nq’mjﬁiﬂmwmwﬂﬁmﬁﬂmwn;amwwmummué“@
[ & P e . & A @
ANBUUNLINNIBNA INAINTYFIN (Median) BaIUNLINANITUTIBNTZAL 4.85 Uaz

anudundanazau 4.35 Mazylua13en 4.9 wih 86 uaz a13190 4.10 wih 87 shanld

v A

I [ e 1 1 I 1 v 1
LﬂuLﬂm"ﬂl%’%@ﬂq&lNUiIﬂﬂL‘Wﬂ?j’]ﬁl(ﬂ’]&lu‘ﬂﬂﬁ'ﬂﬂ'}dLWﬂI@]ULL‘LIGL‘]J% 4 ﬂq&le@LLﬂ

U

Gwazdsaluanen 4.11 wih 89)

a

y oA v a aa aa A
ngui 1 fuilnawameniansuzuaulaidil (Androgyny) fAa
yananddtadoduanudumoussngaganiiniainnuadreg 1w Teey 4.85 uas
4.35 MURIGU WUIINTIWIN 147 au wIadaliluTasas 29.64 Uaassunumanuin
A [ A o A o 9 A ! A 4 o
T8N32aU 5.52 NeaUANNLTaNRIBLa: 95 NT19ALaR8NIzA 5.45-5.60 LAz UNLIN
AN UAINIZAY 4.98 NIzaUaANNLTaNUIDYAE 95 NT1ALARENIZAU 4.91-5.06

A

1 A Y A d' < . A
ngun 2 pduﬂnﬂLWﬂ"mmmnHm:mmLﬂumy (Masculine) fa

] ]
' al v a ' L =

yaaanfidaioduanudumoginiwisiduddsogiuiiszay 4.85 luvmeiidu
AN T URGIAINIAINTEFIUNTEAY 4.35 wudnlduau 102 au wie Aatduiasas
20.56 Hdnadounuinanuidumuiszay 5.35 Nszauauireduiasas 95 8199
' A A o & A A o A o A L oo
ANARLNTZAY 5.27-5.42 Uaz UNUIMANITURLINTZAU 3.79 NzauaNuTaiuiasa:
95 ARzl 3.71-3.87

a

1 dl v A dld I a - =S
ﬂiﬂ&l“ﬂ 3 Edﬂii.ﬂﬂLWﬁ‘ﬁﬂﬂﬂﬂJﬂﬂﬂﬂ'mzﬂ’l’]NLﬂ%ﬁfyd (Feminine) @@

Y =

qﬂﬂaﬁﬁmmﬁﬂ "uanudumodninddreguiiszey 4.85 lusameAduanuiy
ﬂ@agandm%aLﬁﬂﬁ'ﬂﬁﬁﬁﬁﬂgﬁuﬁizé’u 4.35 Wud1d3uIn 98 au wie Aatduieuas
19.76 Seuadvunuimanudumefiszdy 4.26 Aszduanuifoiuiosas 95 729
Aafpfiszdy 4.18-4.34 uaz unumanudundefiszdy 4.74 Aszduanuidaiuiovas

95 fT9enLaRsAiTEay 4.68-4.80
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A Y a

naun 4 duslaawasiondanwae lNi@uTa (Undifferentiated)

q

2

Aayaaaniidnadoiuanudumoussngdnind1degIwNnTzaU 4.85 uaz 4.35
o @ Ao A a @ v A a & A
AUAIAD WUIRIIUIN 149 A wia Aatduiasas 30.04 Fdadsunuimanuidumad
32QU 4.11 NITQUANNLTaUWTALAE 95 NTWANKRLNTEAU 4.02-4.20 WAZ UNUINAINW
\Hundlanseau 3.77 Nazauanudainiasas 95 dT9dALa8uNTzaU 3.70-3.84
{ 1 { 1 { [
TN 411 ANRRVUAZE LT LILLBAIATZIHUNLINANT W1 BUALLNLINA NN

@) a a { o o (%
1 WYY ﬁjﬂi‘[ﬂﬂ LNEBN Elﬁ ﬂ']ﬁﬂi%la‘ll@lﬂ?;\‘l NN INAIILLWDNATND A

ANHULUNLINNINEA

79AN
31 . . L%Iaa‘]"wﬁ' A A
Gautsiidnsn wawm| ﬂ: S.D.| FEAUIBLAT | o | yan
| e 95 figa | fige

YauULAa | Yautda

ad U
unuInany | waunlasad 147 | 29.64 | 552 |0.47| 5.45 | 560 | 4.85 | 7.00
uane anudusie | 102 | 20.56 | 5.35 [0.38 | 5.27 | 542 | 4.85 | 6.70
(Masculinity) | aynanfundly | 98 | 19.76 | 426 |0.41| 4.18 | 4.34 | 3.15 | 4.80
laiduta 149 | 30.04 | 4.11 |0.55| 4.02 | 4.20 | 2.00 | 4.80
PREl 496 | 100.00 | 4.81 |0.80 | 4.74 | 4.88 | 2.00 | 7.00
unumneny | waulasad 147 | 29.64 | 4.98 |0.46 | 491 | 5.06 | 4.40 | 7.00
\unds anudusig | 102 | 2056 | 3.79 |0.42| 3.71 | 3.87 | 2.75 | 4.35
(Femininity) | qyqqufluwdle | 98 | 19.76 | 4.74 [0.29 | 468 | 4.80 | 4.35 | 5.70
laiidnta 149 | 30.04 | 3.77 |0.44 | 3.70 | 3.84 | 2.00 | 4.30
PRFl 496 | 100.00 | 4.33 | 0.70 | 4.26 | 4.39 | 2.00 | 7.00

LAY NNINARAUANNLANGAIIANARYITERINNUNUINANNLT 1

prauazunumanalundilesls Paired Sample T-test WU AN ERILNLN

maLWﬂ"mmLa:mmaﬂé’@é’ﬂwniuwmwmaLWﬂ%@qiuﬂﬂﬂéuﬁﬂaﬂuLmn@mﬁuamaﬁ

WORAYNIFAANIZAY .001 MeaziBaaluaniei 4.12 Wik 90
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AN 412 NAFDLAMNUANAIIIZTRINANRE U AR NHARUNLINNIINATILUAZD 6

g 3 a a a { o
ansalunuimmawandszasduilnaduilaamazigiondaluan

NIINWARINAT
n&jmju‘%‘[nmwem'm UNUIN | UNUIN
. “ o ¢ AN
WWNAINDAANW | AN AN , t df P
- LANAY

UNUINNIILNE wwze | iiwnae
LLE]%I@]ﬁﬁ 5.52 4.98 0.54 13.77*** 146 .000
AN we 5.35 3.79 1.56 26.36*** 101 .000
QP QHISTIAZR 4.26 4.74 -0.48 | -8.93** 97 .000
VLSJLGI'%%@ 411 3.77 0.34 6.21*** 148 .000

NAEAR : ** ddudAn1IaianIzay .001
i IN1INAFaUAIRAANITILATIERANNLYTUIIUNIILA L)

v

wud Juilnawanions 4 nduiiunumanudumouazndsuandinuagnalioddny

aad

NFNANIZAL .001 TNaztasala1319N 4.13

a a 6 = 1 A o o 6
AN 4.13 WaN1IILAIZHRANNLUIUIMNLA IIA IR D AR N UNUINNIILNE
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ﬁ']thiJi‘ﬁl dnwn Levene P Brown-Forsythe df1 df2
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um_l’mm’mlﬂu%qjo 6.261 .000 312.192*** 3 467.865 | .000

NAEAR : ** ddudAn1IaianIzay .001
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asalinpaynesianszay .001 luvmenanudundsdszauunuimanadumelal
: ] o a A o
uand9nnguligaian Nuazisaluanmii 4.14 wih 91
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o

A ' & ~l 0/ & a v 1 1 & a I =
Iummz‘ﬂnqummLi_lwmﬂm:@uuwm‘ﬂmwLﬂumyauaUmﬁﬂqwmﬂmﬂuﬂmﬂamw
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@ o @ o

aad P & a A o & a '
WURIAYNNINANIZAU .001 Iumm:wmwLﬂumydmmuuwmﬂm’]mﬂumyasJ’mﬂ’n

%

nau liidutaatiiduimdymaaiianizau 001 MNuazidsaluanan 4.14

A = = 1 J = v W 6
M1319N 4.14 Naﬂ’]‘ilﬂiﬂ‘ﬂl‘ﬂEl‘]J‘J’]EIE‘]‘?.IEJ\‘iﬂ']L%aﬂﬂﬂdﬂﬁﬁﬂﬂmﬂﬂﬂ’]ﬂ‘n’]ﬁt‘ﬂﬁ‘ﬂad

gi': vslnawear g ond zﬂuwmnqamwumumﬁ”nmnmun&jué’ NPWESNY

NG

faudsfidnen A M F U
unumenulu | weulasdfh (A)  [duafn = 552 | - | 047 | 126" | 141
il anudume (M) | duads = 535 | - - 1.09%** | 1.24***
(Dunnett T3) anudundaF) |duado = 426 | - - - 0.15

laiidugau) Aade = 411 | - - - -
unumandu | woulasdh (A)  |duafo= 498 | - | 1197 | 0.24%% | 1.21%
WIS anudume (M) | duads = 3.79 | - - -0.95** | 0.016
(Dunnett T3) anudundaF) | duado = 474 | - - - 0.97***

ldiduta() dafy = 377 | - - - -

ad

A32au .001

v

NNLLAR eiiANIRaazdy .01 **diuidwnad
4.2.4. wqamswmiu’ﬂmmaaguﬂnﬂmﬂmﬂﬁmﬁ'ﬂumﬂ‘gdmwmmum

wqaﬂﬁwmsu‘ﬂmmad;ju’%InﬂmeﬁUﬁmﬁﬂlum@ﬂ;amwumum fs o
vLﬁ’qJ"lﬂfﬂHﬂ‘ﬂ’]ﬂﬂ’]iLﬁULLU‘iJﬁanﬂ"laJ@lau‘ﬁl 3 dsznaudisanuanladanisudsnie
(Clothing Concerns) mmaulwiaml%"u (Fashion Consciousness) ﬂ’]i‘iﬁinﬂ@l’mmdgﬂﬁ]
luﬂ’liﬂﬁaﬂmmﬁu (Conformity Motivation Consumption) ﬂ’]iﬂi:l,ﬁugﬂﬁﬂwtﬁn’muaﬂ
(Appearance Evaluation) L12@ @6 8 ] Uanwalntsuan (Appearance Orientation)
msLﬂ%wLﬁﬂugﬂiN (Physical Appearance Comparison) wqamiums%a%uﬁﬁm%aa
LGAIA (Clothes Shopping Dependence or CSDS) msu%‘[nmﬁaqmmw (Wellness
Consumption) 15U LAaFUA11al (Consumption of Innovation) mIuslnauuuaIzwil

o

anfloy (Materialism) N15USLAALNERDIULNIIFIAY (Status

q

(Frugal) n13u5laauuy

. ' dy o a 6 1 o & 1
Consumption) I(ﬂ EJI%'&'JWH HATULFUBNANMTIATIZALGR LU T T nRaIsINUTENOY

a

v a [ 6 a A G . . LA
MIBNTIATIEA0IRUTzNaUEIEUEW (Confirmatory Factor Analysis) laglgldsuny
o = a 6 6 A A L= Aaa v 1 A
fuagulumaiianziesdlsznouBibuduuazaidnau deznaudis duads uaz

' =i = a o =~
NIWLY UdLUqug}ii’]u I@]USJS’]EJRZLE]EI@@N@]QVLSIJ%
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4241 eanuaunladanisudsnie (Clothing Concerns) NAULLUFAL A

]
=

@aun 328 1 09 7 LUaYNNIAeINERadn U naUIBIH I UNUINTANUFIAARDINANNTY

Lk 2 a

nudayailszang Nasmna laaals (Chi-square) AdWrinAL 87.11 AiszauaInu

& a 1 Qs & a 1 ] 1 Qs a @ A

\Judase (Degree of Freedom) 1Ny 11 @sdiannnaziiuvinny .000 lasfdasiia

FEAUAMNNANNAY (GFI) LYINNL 0.96 LAA1ATRINTLAUANUNANNABNUTUUALS?
A

(AGFI1) d¢Lvinny 0.89 %agdﬂdmau"ﬁﬂnﬁ 0.9 Fafunusinoensuld (Joreskog, 1993)

MUY a9 4.15
;ju‘%lnﬂLWﬂmUﬁmé‘mlummﬂ‘gamwmmumﬁmmaﬂwiams
wasnralaasrvluszaudaudrsnindaiady 4.50 tianasonea I unuInylvany
\ [ A A o Y v A ~ o o A ~
120819 UINAUNITLR AN FRW AL AN FU/LTN umLa,aﬂgoqﬂmmmamwmnummaﬂ
4.87 U8zl luanI19n 4.15

{ a 6 6 a oa aa 1
MIWN 415 Wan13IATiasndszno B IEnawiLazad GIW‘S‘SM%’HIENW’J’INH%GLQGI )]

nauAIMeaI U3 lnawes e a‘né’fﬂummnymwumum

annanlagan1TuaInIg .4 ITAVANN
aaay | S.D. FL | SMC | t-value

(Clothing Concerns) AR

Cloth_1 | 3.1. wylalanunsiden | 4.60 | 1.42 | dautn9ann | 0.66 | 0.44 | 15.35%*
Lﬂ%dﬂi:é’ﬂﬁlﬁ’]ﬁuq@

nla

Cloth_2 | 3.2. wulianuaula 4.87 | 1.27 | daudn9wnn | 0.62 | 0.38 | 13.93***
aﬂwamnﬁ‘umslﬁaﬂ

A o v v o
AW LR LANIZRNAT N

Cloth_3 | 3.3. walataanlunns 423 |1.35| thwna1e | 0.85 | 0.72
LRONFROKA W

YINNINAWAL

Cloth_4 | 3.4. ulianudedn 416 | 1.40 | thwnans | 0.80 | 0.63 | 19.27**
AgnuMIQUaLEer
PRINNANNINLNOU g

PYINNLT U

Cloth_5 | 3.5. sUanwnidwiiaan | 478 | 1.26 | daud9un [ 0.63 | 0.40 | 14.55**

MIueInBaINa LT

RINEAYFATUNS




93

AMNER LI NITUAINEY .4 ITWAVANN
Aa1aay | S.D. FL | SMC | t-value

(Clothing Concerns) AN

Cloth_6 | 3.6. nufiForniaza 479 | 1.28 | daur9NIN | 0.55 | 0.30 | 12.15***

lalunng lama

Cloth_7 | 3.7. HUINJLNLLRL 4.08 1.44 Yrunansg 0.61 | 0.37 | 13.71***
WWILULRAENERIUNDY
ulaliaanivany

o)

anuanlasiansussnelagsin | 450 | 1.00 | dautnennn

Composite Reliability = 0.86, Average Variance Extracted = 0.46

Goodness of Fit Index : Chi-Square= 84.107, df = 11, CMIN/df = 7.646, P =.000
GFIl = 0.958, AGFI = 0.894, RMSEA = 0.116, CFl = 0.954, IFl = 0.954, NFI = 0.948,
AIC = 118.107, RFI = 0.900, TLI = 0.912, PNFI = 0.496, ECVI = 0.239, SRMR = 0.0449

NNEAA : ** dduiAn1IaianIzay .001

4242 anuanladaunsy (Fashion Consciousness) 31NLUURAUDIA

P @ = 2 a & & A A o oA @
AOUN 3 Vo 8 NI 11 LUAVIINITILATIZRIAUTENOULTIH UL UNUINNAINURDAAN D
A o o A o &€ A ' & ., A o A
ﬂaﬂJﬂﬂ%ﬂUﬂlﬂHﬂLTﬂﬂﬁgﬁ]ﬂﬂ Wﬁ]’]im’]'ﬂ’]ﬂﬂ’ﬂﬂauﬂ?i (Chi-square) 491tN1NY 26.68 N
% & a > A A ' & @ =
srauanududase (Degree of Freedom) tinAy 2 G9danuuraziduiyinny .000 lagdl
' o A o a A 1 a 1 e A o a =) n:i a £Z
ANATUWIATEAUAINUNANNAW (GFI) 11Ny 0.97 LAZANATHIATZALAMUNRNNIBNYIVLA

(Y a . o A ' @ (% L & [ 1% .

W& (AGFI) FAriniy 0.87 Segenduazidilng 0.9 Fudunmainvanivld (Joreskog,

1993) Muazidualuanaf 4.16 i 94

v

gu‘ﬂmmenyﬁmé’alumﬂgamwumumﬁmmau‘lwiamxl“ﬁ'u

I@]maﬂm:é’uﬂmﬂmdﬁmmﬁm 4.21 Lﬁﬂﬁﬁ]’]imqi’]Uﬁ?%WU’J"]N&IIﬁ'ﬂ’)’]&Iﬁ%k}E}ﬂ’N
Qs dy dql v v dl v dl 1 s a Cll Q

UMNNUAIURAIINURNENUTILRDNIIMNITULRSTRDNGI N Nﬂ’]L%ﬂUiﬂGEg@]l%iz@U

AAUTINNNRALRRY 4.47 710821880 1A1I19N 4.16 Wi 94
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P a 3 3 a A o aa 1
M13791N 4.16 Nﬂﬂ'\‘i')Lﬂi’lz‘ﬂQGﬂﬂi&ﬂﬂUL%dﬂ%ﬂ%LLﬂ%ﬂﬂG]Wiiﬂ&%’l‘llﬂdﬂ'ﬂ&dﬂ%i%@li)

w9 g’{ vsTneweasan and ﬂ‘l%Lﬂﬁﬂ‘ga NNNAIBAT

AMNEW AU T
(Fashion Consciousness)

i A
AtRa e

S.D.

‘szﬁuva
AALAY

FL

SMC

t-value

Fash_8

3.8. lawind wuiirarn

LLuulﬁﬂéﬂq@aﬂﬁaﬁaﬂ
4 X

%mﬂgmuvlﬂ

4.09

1.52

UIunand

0.86

0.73

22.72***

Fash_9

3.9. WuALFRAENONNLUL
uwWTwnUfewulagly

LRUB

4.03

1.52

UIunand

0.89

0.79

23.69***

Fash_10

3.10. WULLRAKIN
ﬁuaﬁumﬂﬁog}@lmﬂu

FINFARATUNY

4.25

1.48

UIunand

0.84

0.71

Fash_11

3.11. 1Na@W

RRINRAY WUTALRAKN
o Ao A

INIRLRZERDN

619 91

4.47

1.46

ADUTI9NN

0.66

0.44

15.96***

ANMNRBlIG LN T AT

4.21

1.13

UIwnand

Composite Reliability = 0.89, Average Variance Extracted = 0.67

Goodness of Fit Index :

Chi-Square= 26.683, df = 2, CMIN/df = 13.341, P =.000

GFl = 0.973, AGFI = 0.865, RMSEA = 0.158, CFI = 0.973, IFl = 0.979, NFI = 0.977,
AIC = 42.683, RFI = 0.931, TLI = 0.936, PNFI = 0.326, ECVI = 0.086, SRMR = 0.0276

NNEIAA 1~ dnduiAgnIaiianizey .001

4243 miilnaaauisgalalunisadasanaian (Conformity Motivation

i A @ = A, a & & A
Consumptlon) IMBUURIUNUADIUN 3 VD 12 D13 15 L3Jaﬂ']ﬂ”li')Lﬂ‘iqzﬁa\‘]ﬂﬂizﬂaULﬁﬂ

A o = 3 A % U a o 6 A 1 6 .
U%U%W‘i_l'ﬁllﬂ’]’]&lﬁa@]ﬂﬂax‘]ﬂa&lﬂa%ﬂ‘]_lila%laL%Gﬂitﬁ]ﬂiﬂ' Wﬁ]’]iﬂkﬁﬂﬂﬂ']vlﬂﬁuﬂ’li (Chi-

square) Ad1L¥INNY 0.62 NzauanuLdudase (Degree of Freedom) LYinnu 1 Tellaaa

Wz dwrinny 430 laslaasiiaszauanunannan (GFI) LNy 0.99 wazdA1aaiia

% { a £ £ 1 1 a A 1 & d
szauANUNaNNauNUTuuiLad (AGFI) HAWYINAL 0.99 F4g9ndn 0.9 TaLduinmain

sansule (Joreskog, 1993) Muazidualuans1efi 4.17 wih 95
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U‘%Inmwmwslﬁa’lﬁﬂuw@ﬂ;amwumumﬁmiu‘ﬂﬂﬂmu

Lmqﬂﬂumiﬂé’aumuQ’ﬁui@mwim:é’uﬂmﬂmaﬁmmﬁzl 3.99 LUaNINTINUF U

1 dl [l ] 1 1 o ] o o wdl A dl
W]J’J’]L&IPJN&IVLJJLL%&L’%]'J']"ﬂzLL@N@l’JBEl']{'lvlﬁluﬁx‘]ﬂ&m&lﬁ]&w g1 U']%JY]’WI’]&IE?]%&J@’]LQQEI@EG@@I%

TeaUwNaINAaRY 4.19 ozl lua139N 4.17

a a 3 13 a A o aa a
AN 4.17 Nﬂﬂ'ﬁ’)Lﬂi’lz%El\‘lﬂﬂizﬂ@ﬂlﬁdﬂ%ﬂ%uﬂfﬂﬂﬁWiimH'l‘].lﬂﬂﬂ’liiJiTﬂﬂ@nN

¥ 9/::1' Y A cll %)
w39g9lalunisaassaiudawvasduilnanaziafiondaluiua

NPNANNRTHAT

msu’%‘[nﬂmmwo&ﬂa‘lunﬁﬁé’ a8l
ANHDY

' A
AtRAE

AU

S.D. | anu FL | SMC | t-value
(Conformity Motivation _
Consumption) AnLYt
Motcon_12 | 3.12. iiloralsiusiladnas | 419 [136| 1w | 063|039 | 12,63
udsaraendlslurany naNd
NUTWENENNTNA
A
Motcon_13 | 3.13. NmLa:Lﬁ'aus] VDI 3.86 146 | 1w 0.78 | 0.61 | 18.03***
NN aFIVeINT A
ivarsonan
QBN
Motcon 14 | 3.14. waldon@osswasd | 410 | 145 | 1w |0.79 | 0.62
fiwansaandudias A
linugadanii
Waue
Motcon_15 | 3.15. N&lfﬁﬂjﬁﬂguwﬁ’u 380 | 154 | thw |087|0.76 | 18.19*
WNawe AN Lanu nand
FovasFadriudinan
1NTo
msuslnamaussaslalunmsaiasany
v 3.99 | 1.20 | thunas

o
Houlagw

Composite Reliability = 0.85, Average Variance Extracted = 0.60

Goodness of Fit Index : Chi-Square= 0.624, df = 1, CMIN/df = 0.430, P =.430
GFI = 0.999, AGFI = 0.994, RMSEA = 0.000, CFl =1, IFI = 1, NFI = 0.999,
AIC = 18.624, RFI = 0.996, TLI = 1, PNFI = 0.167, ECVI = 0.038, SRMR = 0.0054

NNEIAA : ** dduiAnIaianIzay .001
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42.4.4 msﬂizl,ﬁugﬂé'ﬂwnimmuaﬂ (Appearance Evaluation) 911
P @ = P a & & A A o \w
LUUFAUDNNADWN 3 U8 16 D9 22 LUBYINNIATIERAIAUILNO VLTI W UNLINYD 19

1 A 1 v dw v dl Iﬁ s 1 v a
NNTN"H@UL‘JQ%T‘IG“DQGNNLLN& 18 21 wmia'uLaamﬂmﬂammmmunuwﬂma@ﬂaaaﬂu

v
& @ o

a15395 11T udasdaaanaINNITILATILH muumsﬂiuﬁugﬂé’ﬂﬂﬂimauaﬂ%a
52nauaiy 5 iTaI@ﬂﬁﬂ’nma@ﬂa”aaﬂauﬂﬁuﬁuﬁa;&m%aﬂiz%’ﬂﬁ AA1IMNA e
fUA23 (Chi-square) HA¥inAY 19.419 Nyzauanududase (Degree of Freedom) L¥inAu

é 1 1 Q [ Q Q Q 1 Q
5 Gafianunaztduivinny .002 lapfidrasiiaseauainunannan (GFI) winny 0.98

' >

' v v v { > v v ' ~ ] A
LazeaTHInTzauANUNANNARNLTULALTY (AGFI) HAWMINY 0.97 $9§9ni7 0.9 09

Juwnmmineausule (Joreskog, 1993) Measidualuansnsi 4.18

Aa

é/‘]_ISIﬂﬂLW?I"E’]ﬂﬁﬁl’]ﬁﬁl%lfﬂ@]ﬂ?dLV]W&J%’]%ﬂ‘iﬁ nIUsziin

s 6 v A nl' Py a ¥ 1
Ellﬂﬂ‘lsl'm‘ﬂ']iluﬂﬂ([(ﬂUi?NI%?Z@UﬂW%ﬂE]’NNﬂWL%@U 4.35 LUDNINTHIINUATBNUITNY

A

. A = \ A [ R] @ A = a
"lim_lgfl_l‘j’]\‘]madmmLfl_lua%Jl&lﬂﬂLﬂﬂ&lﬁdﬁ(ﬂi%it@ﬂﬂaum’]\‘mﬁﬂuﬂﬂLimil 4.66 5’]8@3:[,@8@1%

a4 9

aNT197 4.18

> a 6 3 -~ 5 aa a
M39N 418 WaN1ILAIIEiadAlIznauIBIE R wILazaNANITWWIVDINTUI2LE Y

[ 6 ' { o
31]3 NN I18RaNVdI éﬂifﬂﬂlmﬁ"li’l i mmﬂuwmn‘ga NANKETIWAT

nsdszfinguansaimewan | | FEAVAIN
AaLaag | S.D. “ FL | SMC | t-value
(Appearance Evaluation) AALAK
Apeva_16 | 3.16. wmaugum 4.66 1.38 | faUTNUIN | 0.64 | 0.41 | 14.62***
maawuﬁlﬂuag
Apeva_17 | 3.17. 31371920904 435 | 1.31 | thwnans | 0.88 | 0.77 | 21.15***
Li’luﬁmﬁa@@muwa

Apeva_18 | 3.18. ansiulnnjuas |  4.41 1.42 | U wna19e | 0.81 | 0.65
Iruduanuzilineg

Apeva_20 | 3.20. 5a%3928INY 429 | 131 | 1uwna19 | 0.82 | 0.67 | 19.69***
Lﬂuﬁmﬁa@@@iamﬂ

A39TN
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msdsufinglansalmewan | | EAVAIN
Alaag | S.D. " @ FL | SMC | t-value
(Appearance Evaluation) AR
Apeva_22 | 3.22. WuTOUGINY 405 |1.41| thwnans | 055 | 0.30 | 12.30**
nanflifiFerh

Msdsziiinsianuainignan
Y 4.35 1.08 | Yrwnany

lagsau

Composite Reliability = 0.86, Average Variance Extracted = 0.56

Goodness of Fit Index : Chi-Square= 19.419, df = 5, CMIN/df = 3.884, P =.002
GFl = 0.984, AGFI = 0.952, RMSEA = 0.076, CFl = 0.987, IFI = 0.987, NFI = 0.983,
AIC = 39.419, RFI = 0.966, TLI = 0.974, PNFI = 0.491, ECVI = 0.080, SRMR = 0.0255

NNEIAA 1 ** dnduiAnIaiianizay .001

o 6

4245 uwifadaylanwoinisuan (Appearance Orientation) 311N

ni U = di o a 6 6 Aa A L 1 v
LWUURAUDINGAWN 3 T 23 19 34 LUaVINIMTIAINEHIAUTENOULTIDWIUNLI Ta 23
Nujﬁnﬁ'\naﬁﬂﬂﬁu@ioéf'smaawu”l,aignﬁao U 24 W lUEWlITNIAUIWIZAANUNITUEIA
YaIHNTD 25 NuanLaIar lnuuNazaInlagldsulainazaanudwaznels 48 26 wa'ly

va U =} a = 6 dl 1 Q v 1 a =3 1 v 1
IFRUAIRITaNRAN WML NONITUGIAILES T 28 sm"LaJLﬂﬂﬂ@mgﬂﬁwmmmawmwz
Wuad1a'ls lugaaadasnuainds343110ua8d0000nINNITILATIER AIBLLWIAAGD
% 6 =3 % U =1 [ A % % a > 4
suanwalnauenivlzneudiy 6 4o I@mwmmaa@ﬂaaaﬂawﬂauﬂwagmmﬂsmﬂﬂ
Asanna laauaas (Chi-square) JewinAy 125.75 Aszauanududase (Degree of

1 s é = 1 I 1 Qs = @ A % =}
Freedom) YAy 14 S3iiannuazidurinny 000 lasid1awiinszauainunaunan
(GFI) 1¥INNU 0.93 LazAATRIATZaUANNNANNARNUTULALR (AGFI) Jf YNy 0.86
Taganduazidnlng 0.9 Sadwinminioaniule (Joreskog, 1993) Muazidaalua1snd
4.19 %1 98

v

HuSlAaLwaTI N mﬁ'ﬂlum@ﬂ;amwumumﬁumﬁ@@iagﬂé‘ﬂmﬁ

2

monanlassnluizaudaud1InInia1asy 4.82 11aNINIITNUFIIUNLITNNITRILNG
dﬁgﬂiwmﬁﬂmmaaNzm'auﬁNm:aamjmmsmuauaﬁmLca,'é'ﬂgaqﬂlmzﬁuﬁauﬁwmnﬁ

ALaAY 5.03 MUazlBa luaNT19N 4.19 Bt 98
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AN 419 WANIIILAIIEH IR UTZNaUBITUT WA AN ANIITWUIVDIUWIAAG D

o 6 A\ 1 o
E‘llﬂ NN nNYDg ﬁﬂitﬂﬂtﬂﬁ‘ﬁ"l Elﬁ a']ﬁﬁﬂ%ul@lﬂ‘é\‘] WNANKIWAT

Lmaﬁm@iagﬂﬁnﬂnimﬂuan

(Appearance Orientation)

! A
ARy

S.D.

STAUAIN

a (3
AALAK

FL

SMC

t-value

Apeor_27

3.27. HNWENEWT
LR IR IER RN
ANBHNILUANVD
NUBELFND

4.78

1.17

AUTIININ

0.55

0.30

11.50***

Apeor_ 29

3.29. WNITRILNGIN
Eﬂiﬁq%ﬁmw DINY

1 = 1
feauinuazaang
B ITUSLRND

5.03

1.20

ADUTIININ

0.73

0.53

15.22%**

Apeor_30

3.30. NTENATZNI
. F X .

lunsidanaalzan

A ° o '

mxm‘lvxgﬂﬁd

1 a A

N TAINNQANER

4.98

1.16

AUT9NN

0.74

0.55

Apeor_31

3.31. WUATIIRAU
gﬂiﬁmﬁﬁm"u DIHY
1 A
NIWNIINIZANLN D
nuilana

4.94

1.18

ADUTI9NN

0.76

0.57

15.78***

Apeor_32

3.32. waltiaain
TuniTeTaue
AanNazaaniniunan

4.32

1.48

Uunans

0.63

0.40

13.24***

Apeor_33

3.33. NM@LLaLmlﬂd
NUNIIALFAINTINY

4.76

1.38

ADUTIININ

0.64

0.41

13.32%**

Apeor_34

3.34. 1 uFIsALY
ANNFL9YIIMNg
YDINNITADING

4.91

1.24

ADUTIININ

0.70

0.49

14.62***

LLmﬁmiagﬂé'ﬂmﬁmwaﬂ

Tagvau

4.82

0.92

ADUTIININ

Composite Reliability = 0.86, Average Variance Extracted = 0.46

Goodness of Fit Index :

Chi-Square= 125.75, df = 14, CMIN/df = 8.982, P =.000

GFl = 0.931, AGFI = 0.862, RMSEA = 0.127, CFI = 0.915, IFl = 0.916, NFI = 0.906,
AIC = 153.75, RFI = 0.859, TLI = 0.873, PNFI = 0.604, ECVI = 0.311, SRMR = 0.0524

NAEIAA : ** dduiAn1IaianIzay .001

4246 ﬂ’]iLll%ElllLﬁ&lllgll‘i’m (Physical Appearance Comparison) 311

WUUFLDNABWA 3 Ta 35 119 39 LainnsiaziesnlsenauiBsiudunuin 4a 38
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= a : Y o ' o o & ad AN a
nsdIsuLh EJUEIJ?'NV\%W@']‘U ﬂ\?NNﬂUEU?’NViH’]@W‘U adﬂuamﬂu’sﬁmi‘ﬂvl,mllumim

o ) a \ 9 A & A LR ' o o o 2 o & o
m‘vmmﬂqmwgﬂﬁmmWmmmg}@ma"lummg]@ lizaaaaasnuainilsdesnindas

v
o o

o a 6 a a ' =2 v v a

AQBANITINNIIILAINCA muumnﬂmummugﬂswwﬂ‘i:ﬂaumal 4 U I@ﬂ&]ﬂ')’]&l
2 A @ @ a o A ' [ 4 . A ] o

ﬁ@@]ﬂaﬂx‘iﬂﬂ&lﬂﬂ%ﬂ‘ﬂ“ﬂE]SﬁlﬂL“ﬁ(‘l‘].l?i:ﬁ]ﬂHWﬁ]’]imﬁﬁ]']ﬂﬂ’]vLﬂﬁLLﬂ’li (Chi-square) ¥a1tN1NY

{ [ = ' L S 1 1 L
1.059 Nyzauanududase (Degree of Freedom) winnu 2 G9dlanaunaziduivinny 589

>

A Ao % A | R o A A
I@UEJﬂ’]@"HWJ@Sx@Uﬂ’J’]&JﬂE]&Jﬂau (GF') IINU 0.99 LLRZANATUIATEAUAIUNIUNAUN

A [

Uuudud (AGFI) fid1iiy 0.99 Taganin 0.9 Faduinmsinsaniule (Joreskog,

=

1993) MNEALBUA IANTN 4.20

;ju’%Ianﬂ‘*msJﬁmﬁ'ﬂ‘lum@mgamwwmumﬁmim%ﬂuLﬁmJ

gﬂaﬁﬂ@mwlmzé’uﬂmnmaﬁﬁ%aﬁaJ 4.32 10NN T TEAI NI I UFIN UKL
a ~ ' @ o o ' ' A A A [

Lﬂmumﬂugﬂswaﬂmmzmﬂuaﬂmaawwﬂmdms’mmumuauumLaaﬂgaqﬂlmmu

' o A A = ~

AAUTNINNAAL DAY 4.44 188188 la1319N 4.20

= a ¢ ¢ A o aa a a
139N 4.20 Naﬂ’li‘aLﬂi’l:‘iﬁa\‘mﬂi:ﬂa‘u@ﬁEl%ﬂ%LL&:&Q@Wiimu’l?ladﬂ’ﬁLﬂiEI‘.iJmEl‘.IJ

gﬂs"mmaa gﬂ%fﬂﬂtﬂﬂ‘iﬂ & E]’lﬁﬂsl%lﬂ](ﬂﬂ?‘l INANRIWAT

= = 1 o
matlsgunausiles L STAUAIN
(Physical Appearance Ataag | S.D. n FL | SMC | t-value

Comparison) AALK

Pacs_35 | 3.35. lWugInN WYl 4.44 | 132 | daudn9wnn | 0.83 | 0.70 | 22.11***

WIsu BU3UI9
ANBIASANEUINVDINY

nu ;jmiwmmhuﬁu

Pacs_36 | 3.36. 35nanigalums 431 |137| 1hunas | 0.83 | 0.69 | 21.89*
wWisuineuingmain
WIDNUABNNT

wWisuieuglinewed

o q/éll
N&Iﬂﬂﬂdﬂu

Pacs 37 | 3.37. lusudinuns 435 |1.31| thunas | 0.86 | 0.74
=} = ad
WIsue Uity
LAIAIVDINNNVATANT
LLm(?f’mad;jmi'amm

oA
nuan
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malssunauslee , SEEUAN
(Physical Appearance Aaag | S.D. n FL | SMC | t-value

Comparison) AALHK
Pacs_39 | 3.39. I ufInNwHa 4.18 1.38 | 1huna1s | 0.78 | 0.61 | 20.20***

=) = A 1
WIHUNYULIa UV

wuﬁ'uﬁam’wmaogij’m

FININWI R

msm‘%smﬁﬂugﬂiwiﬂmm 432 | 147 | thhunand

Composite Reliability = 0.90, Average Variance Extracted = 0.68

Goodness of Fit Index : Chi-Square= 1.059, df = 2, CMIN/df = 0.529, P =.589
GFIl = 0.999, AGFI = 0.995, RMSEA = 0.000, CFI =1, IFl = 1, NFI = 0.999,
AIC = 17.059, RFI = 0.997, TLI = 1, PNFI = 0.333, ECVI = 0.034, SRMR = 0.0048

NAEIAR : ** ddudAnIaianIzay .001

4247 WHANIIUNIITaFUAILAIAILAIAT (Clothes Shopping
Dependence or CSDS) a1NuuURaUNINAaUA 3 T8 40 019 59 uanasianasgiwnyd
WOANTINNNITELATBILGAINIEIININUIILVDS ABAG +ALULADS WA 1NN (Dodd et al.,
2005) uudlatdu 3 duasit
1) dua1sual (Emotional) :NLULRALINNABUN 3 Ta 40 41 43
51-53 57 (WavinyilanziasddszneuiBstudunuiriianureaadasnaunaunudays
a o &a ' & . A @ A o & A
\B9UszandRaTanana laauals (Chi-square) SaLvinny 63.309 Aszauanutiudas:
@ £ A ' & > AL v Ao o
(Degree of Freedom) Ay 11 Fedlanunaziduyinny .000 lasddaaiiaszauainy
NANNA® (GFI) LYINNU 0.97 LazA1aThInIzauanNunaNnawnUIuuinas (AGFI) den
1 L A 1 $ I { Q/ v {
iy 0.91 $3gandn 0.9 Fadwnawinuawiuld (Joreskog, 1993) Muazidualuasan
4.21 w11 101

v

duilnaumamonandululaanjaunwaniuasiing@nisuns

2

FaRuLAIaILAIAIHa1sNlas TNl wIzau N9 ARy 3.87 LaNATINTNE

a A o ¥ A a

AIUNLINNIRIRBA LN aNTLAIA LT nE M linunszfasasuianad maaa@‘lm:é’u

U 9

Uuna19laasy 4.23 MNUazdoalua13an 4.21 win 101
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c‘ a 3 13 - o aa a
MN8N 4.21 Nam‘nLﬂi’lz‘naaﬂﬂszﬂam‘%aﬂuﬂ%uazanmwssmmmaawqmmmms

ay ¥ A 1 o Y '3 Y A A ¥
Sﬁaﬁummiaau,mm'amummmmaordm'[nm‘vmmsm El"lﬁﬁﬂ%!&l@l

NIINWARINAT

WYANIINNIITORWAATDY . =au

LAIAINIHDITHDL (Clothes Aady | S.D.| anu FL | SMC | t-value

Shopping Dependence - Emotion) ARLTA

Csds_40 | 3.40. nMImauALNa 423 [1.37| thunad | 0.68 | 047 | 16.72**
M-I duranyinlw
NUNT=ZABIDT%

Csds_41 | 3.41. LUDNNLABTEUAN 407 151 | thuwnand | 0.66 | 0.41
WWENSUAIINNATEL
NUAZADITANNATY

Csds_43 | 3.43. wuaan lUdadud 4.02 [147| 1unas | 0.64 | 0.41 | 12.61**
Wansuasandunisaa
mmiﬁmﬁa%mwao
AN

Csds_51 | 3.51. Wi luGaRua e 356 |1.66| @autns | 0.87 | 0.75 | 16.18***
mMsudsatNalandaas %o
éTaLaomﬂmmfﬁmﬁu
na

Csds_52 | 3.52. ﬂanﬂ%\aﬁwmjﬁn 386 |1.50| Yunany | 0.67 | 0.45 | 13.13***
wolalaldaeaulade
FUuA NN TUA 967 1)
BUUTBHLAD

Csds_53 | 3.53. WUWLINLaATIN 3.81 1.50 | dwnany | 0.64 | 0.41 | 12.68***
NUTaRUALNENTT
weIAINNY baidaIng

Csds_57 | 3.57. wy'luaadud e 356 |1.66| @auly | 0.87 | 0.75 | 16.18***
MIUAIANNDAA %og
AMUTENLAG

WOANIIUMITaRUALATAILGIA | 3.87 | 1.20 | dawnand

MUaNTUDIla I

Composite Reliability = 0.88, Average Variance Extracted = 0.52

Goodness of Fit Index :

Chi-Square= 63.309, df = 11, CMIN/df = 56.755, P =.000

GFl = 0.965, AGFI = 0.910, RMSEA = 0.098, CFI = 973, IFI = 974, NFI = 0.968,
AIC = 97.309, RFI = 0.939, TLI = 0.949, PNFI = 0.507, ECVI = 0.197, SRMR = 0.0358

WANBLAG © ** dBBEIANINRDATNIZAU .001
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2) UMWANBAL (Image) INUULFILDNNADUN 3 T 42 45 48
56 59 LilavhmyienzasddznaniBadudunuii 4a 45 wuldianindussdmdglunis

o

N A AL aINWRN L NUNITUNTUANTULAIA lagaanaadnuainlsdsdndudasaaaan
A & o & = ~ ' =< o o = o
NNNTAUATEA asnunadisufivuzlinsielsznaudas 4 9o lasianugaansnad
naunaunudayaidlizan¥iansananedrlaauaas (Chi-square) HdLvinfy 10.304 7
[y & a | A A , & | e A
srauanududate (Degree of Freedom) YAy 2 G9danuuaziduivinny .006 lasd
AATHINTZALAMUNANNEAK (GFI) 1¥INNL 0.99 LAzAIATHIATZAVANUNANNAWNLUTUWA
[ A @ ] ' S I & [ [ .
L&7 (AGFI) ALvinAL 0.95 §9§9nd1 0.9 Fadunmsinoantu'le (Joreskog, 1993)
MNUAZLALALUANTIIN 4.22

vV A

guﬂnmww’mﬂﬁmﬁ'ﬂmmm;amwumumﬁwnamwmi
‘g’ a U dl 1 a v s % a n:i nﬂ' a
ToRUAILAIDILAIAIATWNINAN B DAL TIN Tz AU WNANIN A LR 4.17 LHaNa1TIAN
v 1 va v dl 1 g o 1 v =1 " dl
5'1ﬂmuwumwu‘lﬂjaumLwamiLLmmlumsﬂiuﬂ;agﬂﬁmmmmawwwmmaﬂqaq@lu
TeaULwNaINALaRY 4.32 ezl lua1I9n 4.22

P> a 3 3 = o aa a
AN 4.22 HANIFILATIZH2IAUITNOULBIL NI RUATED ANIFIWWIYDINYANITINNTT

g [y P 1 o @ ) ¢ Y A ] o
ﬁaa%ﬂqtﬂiaﬂuﬁ\‘]@]?ﬂquﬂqwaﬂﬂm’ﬂaﬂﬂuirﬂﬂtﬂﬁﬁqﬂﬂaqﬁﬂ‘lulﬂfﬂ

ﬂ?\‘ll‘ﬂﬂ&l‘ﬁ']%ﬂ‘i
a dl” ¥ a
wqmnsmmssﬁaﬁummsaa o
e e . . .4 ITAVANY
LAIAIAIWBATNANIW (Clothes ALaay | S.D. A @ FL | SMC | t-value
AALKRW

Shopping Dependence - Image)

Csds_42 | 3.42. mM3lERUA NN 428 |1.52 | Ywnans | 0.77 | 0.59
LAIINNRG AN
aanwuunIaLludwanmw

= o ¥ P
%u%aUﬂﬂﬂ W Ngaﬂ 3J1/|>1"-|]

Csds_48 | 3.48. wulfauaivany 432 139 | dunang | 0.68 | 0.46 | 13.67***
wesglun1n gy

gﬂmﬁﬁﬁmmaawu

v A

Csds_56 | 3.56. WNTaFUALNENT 3.84 | 155 | hunand | 0.74 | 0.54 | 14.57**

d'dd'q/jcjnw

uesaNugAaLdunaIey
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a t:ly a ¥ a
NHANIFNNIIDIAWAILAIDI

. . . . ITAVAINN
ULENAIAIWAINANBDL (Clothes | @wade | S.D. | _ FL | SMC | t-value
AALAY
Shopping Dependence - Image)
Csds_59 | 3.59. wulfauainany 425 | 134 dhunang | 0.72 | 0.51 | 14.29**

weiaen lunisvinlwanan

Al luanw

WOANTINNITORUALATOIUNAIGIGH | 417 [ 1.16 | thunad

MWANBILALTIN

Composite Reliability = 0.82, Average Variance Extracted = 0.53

Goodness of Fit Index : Chi-Square= 10.304, df = 2, CMIN/df = 5.152, P =.006
GFI = 0.990, AGFI = 0.948, RMSEA = 0.092, CFl = 0.987, IFI = 0.987, NFI = 0.984,
AIC = 26.304, RFI = 0.953, TLI = 0.962, PNFI = 0.328, ECVI = 0.053, SRMR = 0.0221

WUNBLAG : *** dgdATNIIEDANIZAL .001
3) @WNIIROFT (Communication) NNUULRALDNAUN 3 Ta

46 49 55 58 LiUaYNMIILAITAAIAUTZNOLLTIEUIWANLIN T8 58 Tuman ludnadans
o A A a o A @ ' o o o KR o & o o
AAFWLITaRUANUNDNITUAIAIVAINN LFaaaFaInUaILUTTIT T ndasaaaanainniy

[
o a

FATZA AIUUNDANTTUNITERUALATBILAIAIAUATREFTIIUT=NaUAIE 3 T L4l
mmmﬁmimwam{ﬂi:nam%aﬁuﬂ'w,ﬁaﬁm‘mnmquaa@ﬂﬁaonauﬂﬁuﬁ'ﬂﬁagm%a
U3:and e LUaNANTNFDANTTHUT WL Qu‘%‘[nmwamﬂﬁmﬁﬂummﬂ;omwwmm

A a 21’ a v dl 3 2 dll et a nll
NWQ@]ﬂii&lﬂﬂi‘H@ﬁ%ﬂ’]Lﬂﬁax‘]LL@N@I’J@']%T’]TE&S&’]?I@ﬂi?ﬁJl%iZ@ﬁJﬂﬂuﬂa'}\‘]&lﬂ’]LQ@U 4.28

A a v '

LNQW'%’WEW]T]FJ@’]%WLI']’]E‘II]’]‘WLL’J@]ﬁBNI%ﬂWi%aTQGﬁNﬂ@iaﬂﬁiﬁﬂgulﬁ]%aauﬁﬁLﬁ@ﬂ’]‘i

e A

LL@iom:umLa,'&'mgaqﬂm:é’uﬁau%amnﬁmmﬁﬂ 454 YAz lwa1319N 4.23

P a 3 3 = o aa a
MN1379N 4.23 Nﬁﬂ"l‘a"!Lﬂi’]z‘ﬁ@dﬂﬂi&ﬂﬂﬂl‘gdﬂ%ﬂ%tlﬁ&ﬁﬂ@l?‘lﬁimuﬁﬂa\‘lwqmﬂii&lﬂ']i
‘3 a v .:: 1 Qs v { YV A q' %]
%aaummsaame'amumiﬁam‘maagmfnﬂmﬂmzmmﬂﬂiuwm

NPNANAINAT

a & (% 2
quﬂiiuﬂﬁi%aa%ﬂ’l 123N

WAIAINIHNNITAANS (Clothes | 4 | o 1) 7?’”:’"“ EL | sme | tvalue
Shopping Dependence - AALKY
Communication)
Csds_46 | 3.46. nm"l,ﬂ%a‘a?uﬁq 418 1.38 | Yunas | 0.76 | 0.57
WNENSLAIAINLILINE T
WINWNUBNDIWAGENIT

e nq
aaauladavaIny
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a ;:2’ 5 A
WOANITNNTTORWALAT Y
UAIAINIBATHBAT (Clothes ITAVANN

a =3
Shopping Dependence - AALKRW

Communication)

Aady | S.D. FL | SMC | t-value

Csds_49 | 3.49. gnwwasanlu 454 | 1.22 | @awd19n1n | 0.56 | 0.32 | 8.78**
MITavasdNadNS
faguladofudions
ToRIGR)

Csds_55 | 3.55. Wibnanuaneil 412 | 146 | thuna1s | 0.67 | 0.45 | 8.95*

Snswadanulunis
aaaunladafuaNans
LFAIN

WOANTINNITORUALATOINAIG | 4.28 | 1.07 | thunas

@‘Tﬁumwé'nmﬂm PN

Composite Reliability = 0.70, Average Variance Extracted = 0.45

WUNBLAG 1 *** dkgdATNIIEDANIZAL .001

3) @1%N133% (Financial) INUUURAUDNABWNA 3 T8 44 47 50
54 \WavihmyilenziedddsznauiBiiudu wuihlanureandainaunfuniutayais

U32an¥RNNTNAN laga23 (Chi-square) AALYiNAL 9.478 Avzauanududasey

@

' 0/ é 1 1 s s >
(Degree of Freedom) 1¥inAy 2 Tsdanuuaziduivinny .009 lasddrasiiaszauaing

%

NANNAY (GFI) LYINNU 0.99 LazANATHIATzAUANNNANNARNUIUUALRY (AGFI) Jdn
| e A . A { ) o d
iy 0.95 Fagandn 0.9 Tadwinuainueniu'led (Joreskog, 1993) Muazidaaluanyf

4.24 A1 105

ﬁu‘ﬂnﬂmemsjﬁmé’ﬂuw@ngamwwmumﬁwqﬁmmms

U

(2
v

FoRWANLATAILAIAIAI AT las TN IuTzau wna1INd a8y 3.67 LiaNA1TIMITY
éﬁuwmwulﬁﬂmmsamlumﬂﬂuﬁwé‘a%aﬁmﬁ'}Lﬁam‘il,wiaéhﬁ@hm'&‘Ugaqﬂlmzﬁumu

naNNALaaY 3.87 NUAZLALALLANIIN 4.24 Wi 105
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c‘ a 3 13 - o aa a
M138N 4.24 Nﬂﬂ'\‘i')Lﬂi’lzﬁﬁdﬂﬂizﬂﬂﬂt‘%dﬂ%&l%LLazﬁﬂG]Wiim%ﬂ?laﬂwqmﬂii&lﬂ'ﬁ

& [y P 1 o a ¥ A ] o
sﬁaa%ﬂ"lLﬂsaﬁll@l\‘]ﬁ?ﬂ'\%ﬂqil\‘]%ﬂaﬂEﬂitﬂﬂlﬂﬁ‘ﬁ"lﬂﬂEl']ﬂﬂsl%lﬂl@l

NIINNNRIRAT
a d%’ ¥ di =
NOANIINNIITO WA INAIDY STAU
LAIAIAIHNI5LI% (Clothes A@as | S.D.| AN FL | SMC | t-value
. . A ®
Shopping Dependence - Finance) AALKRW
Csds_44 | 3.44. HUAZTORUALNE 344 |1.61| doud1s | 0.79 | 0.62
NIUAIA NI o
YU N LI RINIIDT D
U
1efena
Csds_47 | 3.47. wultiasiasanlu 3.87 |1.66 | Uunang | 0.56 | 0.32 | 11.42%*
MINNFRITOFUALND
NTLAIA?
Csds_50 | 3.50. WuWLITHNNTQ") 352 | 1.67 | @aul1y |0.76 | 0.58 | 14.82***
NNIAIWATLIWLBIIN wag
@, A a o A
MU IFUALND
AILEAIND
Csds_54 | 3.54. ijﬁndﬁﬁmulﬁu 385 |1.50| thwna1se | 0.70 | 0.49 | 13.98***
Alrldnunsltanases
FUANUNaMTUAIAILTI 1
ANNAL
WOANTINNMITORUALATOILAIAIK | 3.67 | 1.27 | dunad

MWANBILALTIN

Composite Reliability = 0.80, Average Variance Extracted = 0.50

Goodness of Fit Index :

Chi-Square=9.478, df = 2, CMIN/df = 4.739, P =.009

GFl = 0.990, AGFI = 0.951, RMSEA = 0.087, CFI = 0.987, IFI = 0.988, NFI = 0.984,
AIC = 25.478, RFI = 0.953, TLI = 0.962, PNFI = 0.328, ECVI = 0.051, SRMR = 0.0226

WANBLAG ¥ ANBEEIANINRDATIIZAU 001

4248 ﬂ’liiﬁiﬂm‘ﬁaqmnﬁw (Wellness Consumption) 3NLUURUDN

dl ¥ = IS o s g a a a dl a v
@auN 3 Ua 60 0y 78 Lﬂ%ﬂ'lﬂ?ll’)(ﬂ‘ﬂﬂ%ﬂ@]LLﬂzWﬂ@]ﬂ‘J?&Jﬂ?ﬁ‘UiI.ﬂﬂLWE]q‘llﬂ']W’iﬂﬂ{i’]%’J"ﬂﬂ

22907WY Waz QLaR (Kraft & Goodell, 1993) ualdiilu 4 du dad
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]
=

1) mwa’au"[vxwiaamwumﬁamwﬁ@iaqmmw (Health
Environment Sensitivity) 3MNUUUaUANAaWN 3 Ta 60 119 66 Liainn133LAT1zHR
6 Aa A % ] Y % R & > dl % dd'
padsznauisdudunudn 9o 60 Na1FudszmuamIneiFnduinainsnuaaein
Uwanluamnrvasnn da 61 nuszdaufsinugunnvesinlias uaz 9o 66 walald
& @ o A 'Y o o v o R o & @ o
W WAIIRNUAIENARNBNIIINAREAARINUAILUTIwIza U195 1T udasaaaanain
a & o & , . o Ao = 9 o a
AMTIATITH muumwaauvl,m@aamwmeaum@laqmmwmﬂsxﬂaumﬂ 4 1a lapil
mmaa@ﬂﬁaaﬂaunﬁuﬁ'ﬂ“ﬁagaL%aﬂizﬁj"ﬂﬁﬁmim’]mnm"l,ﬂaums’ (Chi-square) {¢in
. @ { [ & a . @ = f &
WinAu 9.108 N3zauanuLdwdase (Degree of Freedom) YNy 2 GRANU1aztdu

Winnu 011 laadanaaitinszauanunaunan (GFI) Yinny 0.99 wazaauiinTeauany

'
a

{ a U £ 1 a & 1 & a £
naunfundIuuiudq (AGFI) dd1vaiy 0.96 T9gandn 0.9 Faduinmeinoanivld
(Jéreskog, 1993) MuazLdLAlUa1I19N 4.25

;ju‘%lnﬂLWﬂmwmﬁméfﬂlummﬂ‘gamwwmummwéau"lmeia
o AA o % A A A A Y
smwwasauniidegunwlasaluszaudautnannndanais 5.18 Wafaonaodu
. Y A o A A o A A a
wuhkusulatayainsnugnwldiafsgigaluszauanndanas 5.30 Muazidualy
A
AN3149N 4.25

A a 6 6 -~ L5 aa 1
M3WN 4.25 WANIILATIZHAIALIZNAULBIS WS WUAHDANIIWUIVDIANND E]%VL‘WJ

1 v q'q 1 ¥V A ai [
ﬁélﬁ.ﬂ'lWLL'JﬂaEJ&I‘YI&IGlEl?!?lﬂ'lﬂ?lﬁ]dﬂﬂitﬂﬂtﬂﬁ‘ﬁ']ﬂﬂE]']ﬁﬂi%t‘ﬂ(ﬂ

ﬂﬁ;dl‘ﬂW&J‘lﬂ’l%ﬂi
J 1 v P
mwaaulwamaamwmmaaun o
- .4 ITAUVANN
NADFUNIN (Health Environment | @taag | S.D. " @ FL | SMC | t-value
AALKEW

Sensitivity)

Heal 62 | 3.62. WuWANIAE90wNT | 517 | 1.28 | dowdnown | 0.61 | 0.70 | 13.06*

Aa P A
nusIUULYaw Ko 813

NUUA
U

Heal 63 | 3.63. NU@1HUNAINY 5.00 1.30 | Aaua9NIN | 0.75 | 0.69
4 &
WNEINUFTAWINNT Y

Tuz19 3 UNewan

Heal_64 | 3.64. Nmuslﬁria;ga 5.30 1.09 4N 0.91 | 0.74 | 19.00***

Lﬁmﬁ'uqmmw
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AMND BN INIABININULINR DN "
o . ITAUAIN
NAaguNIN (Health Environment | Altaag | S.D. " @ FL | SMC | t-value

AALAK
Sensitivity)

Heal 65 | 3.65. naiduvinaifenniu | 524 | 1.12 | dewdnoann | 0.82 | 0.61 | 17.87*

qﬂ]ﬂﬁWﬂl@ﬂNﬁJ@]ﬂﬂ@L’la’l

ANNdaw lRIGaINMNWIIARANN TG 5.18 0.99 | AauT9NN

qmmwim 89593

Composite Reliability = 0.88, Average Variance Extracted = 0.65

Goodness of Fit Index : Chi-Square= 9.108, df = 2, CMIN/df = 4.554, P =.011
GFIl = 0.991, AGFI = 0.955, RMSEA = 0.085, CFl = 0.992, IFI = 0.992, NFI = 0.990,
AIC = 25.108, RFI = 0.970, TLI = 0.977, PNFI = 0.33, ECVI = 0.051, SRMR = 0.02

NNEIAA 1~ dnduiAnIaiianizey .001

2) NMIsaniIadINe (Physical Fitness) NNLULFOUDNNADUN 3
U =1 dl' ° a 6 6 a A s 1 L% Ad a & 1
T8 67 D4 71 WarihmsanehasddsznauiBstindunudn 98 70 guawhawuidusin
PiTaINY ’OAARAINUAILLTINTEAUAI I3 T UF 900 aanaINNNTILATIZR AI1hAIN
' ' o Aa =< o o A o A
aau"l,mmaamwurmaawwmaqmmwmﬂi:ﬂaumﬂ 4 12 laaiauraaAaaINaNNAL

o

utayaididszandfasananedrlaauais (Chi-square) JeLviniy 5.507 fiszauay

& A | A A . & | AL v Aw

\Judasz (Degree of Freedom) L¥innu 2 Taflanuinaziiuvinny .064 lasiidauiig

FEAUAMNNANNEK (GFI) LYINNL 0.99 LazA1ATRIATZAUANUNANNABNUTUUALS?
A . e ] ' S = & al [ [ .

(AGFI) fd1¥1Ay 0.97 Faganin 0.9 Tuduinmsinvaniu'le (Joreskog, 1993)
a A @

TNoazdualuansnei 4.26 wiin 108

Auilnamamofendoluisanisnwaniuasinizeaningg

melasTuluszaudautsuniaady 4.47 WaRa TG UNLINILLSIAN L

o A a A oA A o Y A A
ariwfeaannuinIsafiazanildafogigaluszaudeutnouinldain 5.00

MNUAZLALALANTIN 4.26 11 108
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AN 4.26 WANIIILATIZHDIALIZNOUBI NI BUAZ AN ANTIHUIVAINITDDNAIR

meavag gﬁ%fﬂﬂLWﬁ‘ﬁ'] & B"lﬁ%ﬂ%l&l@lﬂ?\‘i NANKETIWAT

nMsaannNIadnIgy

(Physical Fitness)

' 4
AtRAE

S.D.

SLAUAMN

a 3
AALAW

FL

SMC

t-value

Heal 67

3.67. WNBBNARINTY
2ei9hay 30 wINeaIn
W HIUI% 3 T
FUonA

4.09

1.63

Yunand

0.83

0.69

16.41***

Heal_68

3.68. WNBANKNAINNE
£ a »
PINUWBIUTI 3 TR

N

4.39

1.47

U1nand

0.82

0.67

Heal 69

3.69. N388NHNRINEY
e ANl TRy
anuduTaluneuves
FIAVDIN

4.41

1.28

UInad

0.67

0.45

14.30***

Heal 71

3.71. NaLLIIA LblLe
AULNDRAAINLAILA

Aazanly

5.00

ADUTININ

0.46

0.21

9.54***

nsaanmasnie eyl

4.47

1.08

ADUTININ

Composite Reliability = 0.79, Average Variance Extracted = 0.50

Goodness of Fit Index :

Chi-Square= 5.507, df = 2, CMIN/df = 2.754, P =.064

GFl = 0.994, AGFI = 0.972, RMSEA = 0.060, CFI = 0.994, IFI = 0.994, NFI = 0.991,
AIC = 21.507, RFI = 0.974, TLI = 0.983, PNFI = 0.33, ECVI = 0.043, SRMR = 0.0209

NNEIAA : ** ddudAnIanianIzay .001

3) mm%’uﬁ@"naueiaqmnﬂwmuqﬂﬂa (Personal Health

Responsibility) 31nuuUFaUaNaaui 3 48 72 §19 75 avinnsienzredalsznauds

A L oA % A 0/ £ a o A 1 6 .
wuuwmwmwuaa@maadﬂauﬂauﬂwa;&aLmi.lszﬁmwwmsmwmm%aumi (Chi-

square) AALvinny 12.32 Nszauanududase (Degree of Freedom) L¥inny 2 G9diaau

Waziduwinnu 002 lasiidauiiaseauanunaunan (GFI) WinAy 0.99 Lazfasiia

Qs { Q/ U U 1 1 Q é 1 & I {
szaUAMNNANNIRNUTDLALTY (AGFI) Heviniy 0.945989n71 0.9 Taiduinmwein

pansUle (Joreskog, 1993) Muazidualuanadi 4.27 Wi 109
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a

;ﬂ”uﬂnﬂL‘wmﬁUﬁmé’s’l,uw@ﬂ‘gomwumumﬁmw%’uEimjau
@iaq"umwﬁauqﬂﬂaiﬂmaulm:é’uﬂmﬂmoﬁ@hLa,'&"sl 4.31 18R TN TIBF I HNLIN
FUNNVBINNDELUNITAILANVBINY UaE wm%adwmmﬁ@Lﬁ'mﬁ'uqmmwﬁ (Wellness)
Lﬂ%‘l&ilﬁLﬂuLL@iLﬁmm:uammﬁmﬁwﬁmLa’ﬁ'Ugaq@ﬂm:ﬁuﬂmﬂm@ﬁﬁna&"zl 4.41
Toazidualuanssi 4.27

P a I3 3 S e aa o=
AN 4.27 HANMIILAIZHBIALIZNa LB IS BIBUATENANITUWIVDIANMNILHATDU

@iaqmmwdauq ﬂﬂamaaﬁu%fnmwmnﬂﬁ mé’fﬂ‘lummn*gamwumum

ANMNITUAABBUADFDAINE I ZAU
1AAA (Personal Health Aadg | SD. | AN¥ | FL | SMC | t-value

T Aa [

Responsibility) ALK

Heal 72 | 3.72. iluwinfivosnua | 439 | 163 | 1w | 069 | 048 | 14.10"

A o ¥ a#t
ﬂ%:ﬂﬁl%m%qﬂﬂﬁW@ nanyd

Heal_73 | 3.73. qmmwmaawmag 4.41 1.59 1% 0.74 | 0.54
uaﬂmﬁamimuqu nay

#
VDINY

Heal_74 | 3.74. N&IL%a’i’lmmﬁﬂ 4.41 1.75 111 0.83 | 0.69 | 16.19***
L‘ﬁ'mﬁ'uqmmwﬁ nanyd
(wellness) SUPIRTHE

v A #
NICURANUTVL U

Heal_75 | 3.75. nuagianidunaig | 4.02 1.69 1% | 0.75| 0.56 | 15.07***

SR LIEERIIEY e &g
AN . E#
I8N b RLN LTI
AMILAaToUdagIINEIRYAAR | 4.31 1.37 | Uunans
Tagvau

Composite Reliability = 0.84, Average Variance Extracted = 0.57

Goodness of Fit Index : Chi-Square= 12.32, df = 2, CMIN/df = 6.16, P =.002
GFI = 0.988, AGFI = 0.940, RMSEA = 0.102, CFI = 0.986, IFI = 0.987, NFI = 0.984,
AIC = 28.32, RFI = 0.952, TLI = 0.959, PNFI = 0.328, ECVI = 0.057, SRMR = 0.0224

NAEAR : ** dduiAn1IaianIzay .001
# = o 4:{‘ d‘ I a Yo a
udronuaafiszyluwnuseunadaduuuy Reversed Scale lumsiianzladuiiums

NRURLINANAUGIRWIITIATIZA LN lFINTAaNN IuAaNI9LG8INw
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4) W anTINlUAITUIHITIANITANUFITEIRITLAZAINLAS LA
(Nutrition and Stress Management Behavior) IMMNUUURBUDINABUN 3 Ta 76 §19 78

1$0991NTIWINT A DINLANLY 3 A1070 39 URINITONINTIN IR UITENAULTIE W ULN

a 3

Wﬁnsmwmﬁma@ﬂaa@ﬂauﬂﬁuﬁuﬁagm%uﬂn%’mﬂﬁ LaNAINTINFDANTTOAWT WU

v

HUSlnauwesn Uﬁmﬁ'ﬂuw@m‘gamwumumﬁwq%sw‘tumsu‘%ms%’mmsﬁmmsmms

2

LazAMNLATEAlasTINTUWITAUAaUTIININTALRRE 4.83 LUANINTHITVIHFIUNUINY

a ~ ~ ' &R a a ~ o o A =
mmammzagluamumimmmewmLaaﬂgaqﬂlmmmaumamnummaﬂ 5.04
MNUALBUA eI 4.28

ci a 13 3 a A -u aa a
M1 N 4.28 HANTIIILAIIEH amﬂs:nanmmuﬂuuamnmwssmmmadwqmmw‘lu
ﬂ’liﬂ%‘]ﬁ'ﬁ%’ﬂﬂ’]iﬁ?’l%ﬂ’lia’lﬁ’litmzﬂ')’]&lLﬂ% HIok] Eldﬁ:{‘l.l%fﬂﬂtﬂﬁ?j’l Elﬁ

El’lﬁﬂﬂ%t“ﬂ(ﬂﬂ?ﬂ MANKINAT

noAnsINIwN1sUIHITIANT o
AWEITAIUITURLAMNLASYA | 2o = EAVANA
1ASURL Aade | S.D. | _ . FL | SMC | t-value
(Nutrition and Stress AALAK
Management Behavior)
Heal_76 | 3.76. #p1915Used1iu | 4.64 | 1.26 | dioutnennn | 0.69 | 0.47 | 11.97*
YDINNITABINAIN
am;asl,w,%awaaqmm
MIlATUINg
Heal 77 | 3.77. WAWEN2NUNE 481 |1.27 | daud9unn | 0.86 | 0.74
muqummﬂmmi
INBTEALARBLIRLA
708
Heal 78 | 3.78. WUWANLALINAE 504 | 1.21 | Aaudn9un | 0.65 | 0.42 | 11.69***
1 6
agluamumsmm
=
FHEG

wpanssulumsuSmsiansanw | 4.83 | 1.04 | Aaudneann
8179 IMTUAZANNLATEALALTIN

Composite Reliability = 0.78, Average Variance Extracted = 0.55

NNEIAA : ** dduiAn1IaianIzay .001
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4249 n1s5uslaadudi1lny (Consumption of Innovation) 311
P @ = P a & & A A o o
LUURAUDINGAUN 3 28 79 DY 84 LUDYINTNITILATZAIAUILNaULTIIWE WAL D 83

wwi’fﬂLﬂuﬂuq@ﬁwUlumjmﬁauﬁa@ﬁmﬁ'u%am’]%uﬁ']mﬂiﬂaﬁlﬁﬁmﬁgﬂﬁaamw

2K o

aanaFaannaInUaILlslwIzaua1393 I uda9a0aanaNNIIILATIZR GIn1ILI LA
a U 1R 3 L% A % A o % a o 6 A
Fuanlnidlsznaudly 5 1 I@wmmaa@ﬂaaanawﬂauﬂwa;&mmﬂszﬁmwwmsm

nanlaauals (Chi-square) HANLYnAY 16.548 AszauaNLdudase (Degree of

> a

Freedom) L¥i1nu 5 @9fianusinaziduwyinny .005 lasla1asiiaszauainunaunan
(GFI) 1¥inNU 0.99 LazfaThiaszauaunaunawnlIunniual (AGFI) Ja1Lvinny 0.96

S , L« A o Y a P
Tagen 0.9 Fadunminuansule (Joreskog, 1993) MuaziBualuasaf 4.29

v

@u’%lnmw AT ﬂﬁmﬁ'ﬂluw@ﬂg‘q INWNRIBATINITUI LA AFUAN

'
A Y Aa A v

Tnilasmuluszaudunaisidagy 3.74 Lﬁaﬁmsmﬁﬂﬁwuwu’jmwﬁﬁ'ﬂgwa@aum
Lwﬂiuiaﬁﬁaaﬂluﬁﬁauﬁﬂuﬁmzﬁ'ﬂﬁmL«a,'é‘ﬂgjdﬁ;{@lm:é’uﬂmﬂmaﬁmmﬁzl 3.99
MNUAZLALALUANTIIN 4.29

A a '3 3 A A % Aaa a
AN 429 WAN13ILAIITHadAlTznaBIdndwuazad aAnssmuiIaaIn1suslaa

auavdzasdudlnamamafiondalwaanyommamimas

=% 7 1
N1USINARWA BN an SEAUAIN

(Innovative Product 4 S.D. i e FL | SMC | t-value
Consumption) twag AALAK

Inno_79 | 3.79. Tagv lunwazidlu | 3.84 | 1.64 | thunans | 0.86] 0.73 | 26.38**
ﬂ%LLiﬂI%ﬂ@;NL'ﬁlauﬁ‘dﬁa
gudunaluladlnisnge

ﬁaamjmmmimmzﬁu

Inno_80 | 3.80. s leduing 3.68 | 1.57 | dunans | 0.90| 0.81
Fuana luladlnal
aanINNazlRaNuEKla

lunsDaRUAL 9T

Inno_81| 3.81. WawSuuiisudu | 375 | 1.61 | 1unans | 0.88] 0.78 | 27.96**
LNAY WUNRWAISININ
Lwﬂiuiaﬁuﬁﬂﬂdﬁnﬁju

LNAUTBIN
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=\ (%3 1
NUSINARWAN LA A SLAUAIN

(Innovative Product 4 S.D. " e FL | SMC | t-value
Consumption) twag AALAK

Inno_82 | 3.82. WNNANGBINT 343 | 1.60 |Aaut19uay| 0.78| 0.60 | 22.10***
d? a £ =
FoFuAUNA Ll ulad
=3 U 1 Qs
fanddnaz laiay a3y
ﬁa;&mﬁmﬁu%uﬁﬁﬁfu

LREAGY

Y A A v

Inno_84 | 3.84. HN3INHHAARUA | 3.99 | 1.48 | huna1d | 0.68] 0.46 | 17.88"*

wmalulagnaanlny

: = dl' v
ﬂau‘nﬂuangaﬂ

msuslnaauelnidlassin | 3.74 | 1.35 | dhwnas

Composite Reliability = 0.91, Average Variance Extracted = 0.68

Goodness of Fit Index : Chi-Square=16.548, df = 5, CMIN/df = 3.31, P =.005
GFI = 0.986, AGFI = 0.958, RMSEA = 0.068, CFIl = 0.993, IFI = 0.993, NFI = 0.990,
AIC = 36.548, RFI = 0.980, TLI = 0.986, PNFI = 0.495, ECVI = 0.074, SRMR = 0.0167

NNEIAA 1~ dnduiAgnIaiianizey .001
# & o d g g a @
udronuanafiszyluuuuseunadauduuuy Reversed Scale lunsiianzila

FURUNINAUFLNANAUAURUNNTILATIZN el anTaanuluAan1afaan

42410 mMuslnauuuasznd (Frugal) MNUULRALNNAERA 3 T8 85 119

[

92 iudrmruniasguinauilas aralniant tumnuassn dadiues uaz qud

adda v

(Lastovicka et al., 1999) Talflunsiaanwusliduidinifiavesfuilnalunslaunie

va [ a 1 L d‘ [ All o a 6
lfduduazuinisedadszndaiavssgiimaneluszozenn Weiinisianey
paddszneuiBsudunudn da 85 dnuguainmdIzavatauoaduatvfnuaInm
Uszndaduluszozonld uaz 9o 86 dnauFimaisadannuiislunsnuudsizniid
ﬂsﬂmﬁag gaaAaaInUa LY TIHIzaUA9I LI udpIAa08NNNNTILATIZA AIRUANT

a AR [ v A [ A o o Aa % 4
vilnauuuaszniiisdsznavdas 6 9o lavlianusaaadasnasndunutoysidlszany
Nsanna laaas (Chi-square) Havinny 110.11 Aszauanududase (Degree of

1 a ﬁ ] 1 s 1 >3 [ %

Freedom) 1¥inAy 9 T3dlanuw1aztduirinny .000 laslA1aaiiaseauanunannan
(GFI) 1¥inNU 0.93 wazf1arhiaszauanunaunawndIunnual (AGFI) Ja1tvinny 0.83
& 1 U v & | { Q/ v {
Taganduazidlng 0.9 Tadwnmsifivanivle (Joreskog, 1993) MuaziBualuaind

4.30 931 113
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;d‘u‘ﬂﬂﬂwamUﬁmﬁ'ﬂlumﬂgomwwmumﬁmiu‘ﬂnmmu

avzrilaguluwizaudaudnaunndaang 5.15 1HaNTNTIUEIWNLINULTD LN T LT

aimaamizifm:i‘aﬁml,aﬁUgaqwlmzé’mauﬁwumﬁmm‘é‘u 5.23 Muazldualna1319n

4.30

d' a 6 3 a A o aa a
13790 4.30 Naﬂ’ﬁ?Lﬂi’]ﬁﬂEl\‘]ﬂﬂigﬂ'él‘ul‘ﬁﬂﬂ%ﬂ%tlﬁz‘ﬁﬂﬁWiim%’l?.la\‘lﬂ'ﬁ‘lJﬁrﬂﬂlliJ‘lJ

AL maaé’u’%‘[nmwm'mﬁ mﬁ'&n‘luwmn@amwa\mmm

msuslaauuuasEw (Frugal)

' A
ANtRa e

S.D.

SLAUAIN

a <
AALKAW

FL

SMC

t-value

Frugal87

3.87. MIMTRIVAINHNT]
agjiaﬂwamm:auﬁﬂﬁww
R =

I8/NG

U

5.20

1.05

ADUTIININ

0.63

0.39

Frugal88

3.88. DNHURINITOUNFY
A A o o o
wmwagmﬂaumiﬂ@
A & A o m A

N3 haanudun

NNATAITaTaI N

5.07

1.13

ADUTIININ

0.67

0.45

12.16***

Frugal89

3.89. NalTalunyltang
281932 NAI29

5.23

ADUTIININ

0.75

0.55

13.15%**

Frugal90

3.90. Watduawdavelu

N aPI G RIS ISR AR UGS
Y & A

lavszlomianniga

5.04

1.21

ADUTIINN

0.76

0.57

13.29***

Frugal91

3.91. wurdxlanazsada
FUANGaINIONZTE
Tundszngaiin

5.18

1.16

AUTININ

0.75

0.56

13.23***

Frugal92

3.92. Juasnanatingn
gy Fa o ¥
nugaNnaz ludaluwini
A A o A ~
WNaNUszneaiwiineg
AUAAUDINY

5.19

AUT9NIN

0.74

0.54

13.04***

nMIuslnaLuUaTERRlagTIN

5.15

0.88

ADUTI9NNN

Composite Reliability = 0.86, Average Variance Extracted = 0.51

Goodness of Fit Index :

Chi-Square= 110.107, df = 9, CMIN/df = 12.234, P =0.000
GFI = 0.927, AGFI = 0.830, RMSEA = 0.151, CFIl = 0.919, IFI = 0.92, NFI = 0.913,

AIC = 134.107, RFI = 0.855, TLI = 0.865, PNFI = 0.548, ECVI = 0.271, SRMR = 0.0522

NANBLHAG - ugfmagnIaa

T
ad

N320u .001
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4.2.4.11 nﬁiu%lnﬂLLuui'@qﬁyu (Materialism) 9NUUURaUDINABWN 3

A o

T8 93 ©19 110 1Judrarnunasgrunwanilos3sdu use aaddu (Richins & Dawson,
1992) Galtlunsiadfoy (value) vasguilnadannunesuuazanuddnylunis
VL@TmLLa:maumaﬁ@qI@va@TLLmLqu 3 %

1) miu‘ﬂnﬂqui'mqﬁwuammmz%u%a (Success) 31N

= 3

=2 A o a & & A A o @
LUURBUDINADWUN P 93 D4 98 LUBTIINITILATIZH AU IZNaULTIB UL UNLINTD 95

o L)

na Ll au A uNUI I IBUS U 8979V INL T 11310090 LT LN TAA R IR A 1

[

Wuaundszauainudsa was 18 98 N&lvlaislﬁﬂmwaulaﬁ'ufmq/'éwaaﬁﬂuﬁmﬂuﬁwm

[
o o

JauraanaaInaunawnUA LTIz aUA1393 1T wa a9AAa0NIINNITILATIER AI1his
ﬂ’]ill%I.ﬂﬂLLUU’?@IQ‘ﬁU&JLLﬁ@Gﬂ’J’]&Jﬁ’]L%ﬁJ%GﬂizﬂaUﬁ’lU 4 18 laudaNURaAAF0INANNAY

mTa%laL%dﬂi:f{ﬁ'ﬂﬁﬁmsmwmﬂmvlﬂau,m% (Chi-square) #@L7IN1U 35.85 NIzaUAINU

d&52 (Degree of Freedom) WAL 2 Gsdiadnniaziduivinny .000 lasddrawiia

£a

Qs

FEAUAMNNANNAK (GFI) LYINAL 0.96 LAA1ATRIANTLALANUNANNABNUTUUALS?

A ' a 1

é 1 v v & I3 g v
(AGFI) d@1Lvinny 0.82 mgammazwﬂﬂa 0.9 Sadwnmainsansu'le (Joreskog,

1993) Tuaztualuanaf 4.31

g

NU%II]FILW?{"D’] i mﬁﬂumﬂga L‘YIW&I%’]%ﬂiﬁﬂ’ﬁU%IﬂﬂLLHU

2

o

mqﬁwmemméhL%I@mmlm:ﬁuﬂmﬂmaﬁ@hm?m 426  LNaNINTINLAU
' o A Aa o & o da & =
wudtruianTusuaunliiwiouasimedininatunaduresanias uaz LTSI
o & Aa Ao o A o A o Ao A A
anug S lutianad fyﬂaﬂ'ﬁvl,mu’mianﬁmaumam@qw@]aamwmmaﬂgaq@lu
o o A P a ~
TLAUAIUTNANTANRRY 4.47 UL L UANT19N 4.31
A a I's 3 =~ o AaAa A
AN 4.31  WANIIATZH 89A UTzNo LTI S R BUACED ANTIHWIVDINILS LNALLLIL
o A o [ P { o
'amquﬂmu,amﬂ'nua'n,‘mmaaé'nsfanWﬁ'lﬂﬁmﬂsﬂumm

NPNANKIWAS

NsUSIAARLLIADRANLERAS SEALAINH

a =3
- AALAW
(Materialism - Success)

AMNESD Anadg | S.D. FL | SMC | T-value

Mater93 | 3.93. WuiFnTUTNAUNN | 4.47 | 1.43 | doudnaunn | 0.62 | 0.38
114 70 Uazidarnil

MauwLdupaIana
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nsuslaanuuInaRaNLERS L S AUAITN
ANNESD Aady | S.D. | _ . FL | SMC | T-value
. AALIAL

(Materialism - Success)
ﬁ o 3 J ¥

Mater94 | 3.94. #itdluaudsa 4.47 | 1.39 | aaut9N1n | 0.73 | 0.53 | 12.51***
ludiensayfaniy
leunIanitasauatay
5’@qﬁﬁaami

Mater96 | 3.96. oW1V 3.95 [1.45| dunard | 0.80 | 0.63 | 13.21***

f@q/'ﬁwaoﬁamﬂﬁa

1 = [ 1
LLB(@G')']N&JNWN&ILTJ%Q%@

1y Y a Ao 9 0
L’%W%BGQ@IQ/&G“UBGYWNSLW

awawlsznula

Mater97 | 3.97. NN‘ﬁaUﬁﬁlzL‘ﬂu 413 140 | duna19 | 0.82 | 0.68 | 13.40***

mm’%Inmmui’mqﬁﬂmLam
oL 426 | 1.15 | unanyg
ANudISalauIIn

Composite Reliability = 0.83, Average Variance Extracted = 0.56

Goodness of Fit Index : Chi-Square=35.853, df = 2, CMIN/df = 17.926, P =.000
GFI = 0.963, AGFI = 0.817, RMSEA = 0.185, CFI = 0.956, IFI = 0.956, NFI = 0.953,
AIC = 51.853, RFI = 0.860, TLI = 0.867, PNFI = 0.318, ECVI = 0.105, SRMR = 0.0433

NNEIAA : ** dnduiAnIaiianizay .001

6

2) mivilnauuuiagRoadugudnarsdrniunisdiseiia

U

(Centrality) :nuuUgaUONNAaBN 3 T8 99 1§19 105 Lavinmsiaszresndsznaulds
HUIWNUINTD 99 NUINILTAVAILBRWILLYINNNNGAINITLHNLYL Ta 100 NUNEILINNIZHN

Twa3annssudnalasivaavinnd e 98 101 fmq/awaaﬁwmﬂmﬁ?waa"l&i"lﬁﬁ

a o Aa o o A

AU NLEIany To 105 wuldanudaynuiag/fivedkasniinandus a1

@ q Q

v
o o

ROAARDINANNAWNUAILUTIHIZAUA1R I3 T UG a900a0nINNITILATIZH IS
a [ a o & & U v K 1 a 6
usInﬂme@lquﬂmmmmmmstoﬂszﬂaumrJ 3 1234 lusnurTaNTnasRlsznay
a A Qs ‘ﬂl a v = Qs v a s v ‘ﬂl a aaAa
L*mwmmwawmsmm’nuaaﬂﬂaaoﬂamauﬂwa;&m"mﬂs:aﬂﬂ@ LUANINTURD G
WITAUT WU ETU%IJ’]@LW?I’H’]ElﬁE]’]?“I/Ellul,‘ll@]ﬂ?dL‘}’]W&l%’]%ﬂiﬁﬂ’liu%IﬂﬂLLUUEJ/@]QﬁElﬁJL‘ﬂu

& o o o Aa o A d' A a v
ﬂuﬂﬂa']ﬂﬁ']ﬁiﬂﬂ']i@'ﬁﬂ‘ﬁ'l@li@U?’J&Jl%ii@]ﬂﬂquﬂﬂﬁﬁuﬂ'ﬂaaﬂ 3.95 LUANAINTTWITNYAY
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. & ° o A A A @ A A
‘wmwmisxjamaaml%wwwqumummaUgdg@immuﬂﬂuﬂmwmmaSJ 4.19
MUY AT 4.32

A a 6 6 = o aa a
M1 4.32 HNANIID Lﬂ?’]Zﬁaﬂﬂﬂ‘JZﬂaﬂL‘%\‘iﬂ%ﬂ%tlazﬁﬂﬁWiim%’l‘Ilﬂﬂﬂ']i‘U?TﬂﬂLuJ‘U

% A @ 6 ) % [ A Y A A %
Az 51 %Cﬂ%ﬂ NANEINIUNIIAITIBINDI gu‘s‘[nmw AB8N E]'lﬁ%l‘l%

LIANTINNAIWAT
al %) a @, [
msm‘[nmmmmquﬂmﬂ% STAU
gmzfnmaéim%’nmsﬁﬁa%%m A@ag | S.D. | aN FL | SMC | T-value
Aa (=3
(Materialism - Centrality) AALKAK

Mater102 | 3.102. Wulienwayniy | 354 | 1.66 | faudne | 059 | 0.34
milgeduluiuiay ey

a AN A
99N bl anTe

Mater103 | 3.103. n3Bauadvinlwua 4.19 1.42 | 11wnans | 0.80 | 0.65 | 10.35***

=
&lﬂ’]’]&]ﬁj"ll

Mater104 | 3.104. NN"H?JU%%@I‘?II 4.11 1.56 | 11wnans | 0.73 | 0.54 | 10.70***

BININ
u

ﬂ']ifU%IﬂﬂLLUU%@QﬁUNLﬂ%ﬂ%gﬂﬂ’N 3.95 1.26 | unand

fAWTUNIT T lauTIN

Composite Reliability = 0.75, Average Variance Extracted = 0.51

]
ad e

NANBLHG - AugfAYNNEtanIzau .001
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4.29

1.07
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Composite Reliability = 0.84, Average Variance Extracted = 0.54

Goodness of Fit Index :

Chi-Square= 32.378, df = 5, CMIN/df = 6.476, P = .000
GFl = 0.973, AGFI = 0.919, RMSEA = 0.105, CFI = 0.970, IFl = 0.971, NFI = 0.965,

AIC = 52.378, RFI = 0.931, TLI = 0.941, PNFI = 0.483, ECVI = 0.106, SRMR = 0.0323
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Tagvaw

Composite Reliability = 0.91, Average Variance Extracted = 0.73

Goodness of Fit Index : Chi-Square= 14.458, df = 2, CMIN/df = 7.299, P =.001
GFl = 0.986, AGFI = 0.931, RMSEA = 0.112, CFI = 0.911, IFl = 0.991, NFI = 0.990,
AIC = 30.458, RFI = 0.970, TLI = 0.974, PNFI = 0.330, ECVI = 0.062, SRMR = 0.0147
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4 73 | 522 | 0.89 |faut9ann| 5.02 | 5.43 | 2.67 | 7.00
5 121 | 4.84 | 0.88 |Aawi9nIn| 4.68 | 5.00 | 3.17 | 6.67
9 | 496 | 515 | 0.88 |[Aawin9uIn| 5.07 | 5.23 | 2.67 | 7.00
msuilna 1 | 147 | 437 | 122 | hwnan | 4.17 | 457 [1.00 | 7.00
wuuIag e 2 57 | 5.13 | 0.95 |AaulIxIn| 4.88 | 5.38 | 2.00 | 6.75
LEAJ 3 98 | 4.12 | 112 | 1hwnane | 3.90 | 4.35 | 1.75 | 6.75
ANFUTY 4 | 73 | 408 | 1.08 | twmnas | 3.82 | 433 | 1.00 | 6.75
5 | 121 | 3.93 | 1.01 | thuna1y | 3.75 | 4.11 | 1.00 | 7.00
9 | 496 | 426 | 1.15 | thunas | 4.16 | 4.36 | 1.00 | 7.00
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i} B 9 . s SUA \Boauiszau f‘l" @
aandsnanin wIN [Ataag| S.D. ﬁﬂl,ﬁu %’aﬂaz 95 1:82] 8:’]?’]
(A1) vaulan [vauaa | NEA | NEA

ag U
msuslna 1 147 | 410 | 1.22 | dwnans | 3.90 | 4.29 | 1.00 | 7.00
LuLIagion 2 57 | 4.96 | 0.86 |faul19wIn| 4.74 | 5.19 | 2.67 | 6.67
ugudnens | 3 | o8 | 388 | 126 | thunas | 3.63 | 413 | 1.00 | 6.67
fnIuMI 4 73 | 368 | 1.17 | hwnane | 3.40 | 3.95 [ 1.00 | 5.67
M9 5 | 121 | 352 | 124 |dewtneies| 329 | 3.74 | 1.00 | 6.67
9% | 496 | 395 | 1.26 | U una1s | 3.84 | 4.06 | 1.00 | 7.00
msuslnag 1 147 | 447 | 1.07 |deudneunn| 4.29 | 4.64 | 1.00 | 7.00
LuLIagiou 2 57 | 5.06 | 0.87 |Aaud9u1n| 4.83 | 529 | 3.20 | 6.80
Lﬁﬂﬂ’m'ii{“ﬂ 3 98 | 4.19 | 1.09 | Y wna1y | 3.97 | 440 | 1.00 | 7.00
4 73 | 399 | 0.98 | dwnay | 3.76 | 4.22 | 1.20 | 6.00
5 | 121 | 3.98 | 098 | thunas | 3.80 | 4.16 | 1.20 | 7.00
9 | 496 | 429 | 1.07 | thwnas | 4.20 | 4.38 | 1.00 | 7.00
nsuslaewie | 1 147 | 428 | 1.23 | 1wnad | 4.08 | 4.48 [1.00 | 7.00
RDUEN 2 57 | 4.99 | 1.07 |fawansuin| 4.71 | 527 |2.00 | 7.00
GALE 3 98 | 412 | 1.28 | Ywmnany | 3.87 | 4.38 | 1.00 | 6.75
4 73 | 374 | 132 | dwmnand | 343 | 4.05 | 1.00 | 7.00
5 121 | 3.67 | 1.15 | dwnany | 3.46 | 3.88 | 1.00 | 6.50
9 | 496 | 410 | 1.28 | thwnads | 3.99 | 4.21 | 1.00 | 7.00
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c‘ a I3 = 1 A a a
A139N 440 Wan1FLATEHANNUYIUTNNLALIAURA FNHANIIN m‘mﬂn A9

H:iJ%TﬂﬂLWﬁ"ﬁ"l g E)']ﬁﬁﬂ%t‘ll@lﬂ?\‘l INNARIBATIILRNATNHANIITI NN

mjufmq WA NHILEATUD AINLIAZD AR NHIAUNLINNIILNE

auilsn@ne

Levene| P Brown-Forsythe df1 df2 P
ANuRMlIRaNTUAINE 3.615 | .006 18.593*** 4.00 | 383.207 |.000
WA
faudsfidnen Levene| P | @M% | SS | df | MS F P
wilsisn
anuauladoundu 1.848 | .118 pzWI9NYY|103.40| 4 [25.85| 17.676** |.000
mulungw|718.05/491 | 1.46
PN 821.44|495
msu‘%ImmmLiagalﬂumi 1.806 | .126 1eWI9N§X109.28| 4 |27.32| 22.317*** |.000
ﬂﬁaymwﬁu mulungdu|601.09491 | 1.22
9 |710.37]495
ﬁ'al,l,ﬂiﬁﬁn‘m Levene| P Brown-Forsythe df1 df2 P
msﬂﬁzl,ﬁugﬂé'ﬂmimwaﬂ 2.797 | .026 13.882*** 4.00 | 362.45 |.000
LLmﬁmiagﬂé’nmﬁmman 2.741 | .028 15.421*** 4.00 | 416.386 |.000
maReuisugling 5.067 | .001 20.360*** 4.00 | 423.262 |.000
wqamiwmﬁa?mﬁwm%'ao 2.569 |.037 22.036*** 4.00 | 423.042 |.000
uAIGIe U TNDL
wqammmséﬁaauﬁm‘%aa 5.059 |.001 18.432*** 4.00 | 401.595 |.000
LAIAIA BN INAN L
wqammmséﬁaﬁuﬁ’]méaa 4.876 |.001 23.159*** 4.00 | 390.857 |.000
LAIFIRIHNTROES
wqaﬂﬁm’ﬁ%aﬁuﬁ'uﬂ%'aa 3.015 |.018 16.1%** 4.00 | 405.707 |.000
UEHFIA NI
ANNBaw ldaFMWIIAREY | 3.314 | .011 14.499*** 4.00 | 456.281 |.000
Afdagunw
LAY
duilsidnsn Levene| P | @2& | SS | df | MS F P
wilsisn
NN3aniNaINIgY 1.979 |.096 pzWI9NgY| 40.04 | 4 | 1.01| 9.064*** |.000
mulunga|542.17| 491 1.10
PREY 582.21| 495
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ﬁﬁttﬂiﬁﬁnﬂ’l Levene| P Brown-Forsythe df1 df2 P
mm%’uﬁmamiaqmmwmu 2.777 | .027 10.962*** 4.00 | 389.169 |.000
LAAR

. URAY
audlsnEnen Levene| P | @1 | SS | df | MS F P
wsUsan
woansswlunanivisaams | 1.69 |.151 fzwinanaw 71.80 | 4 |11.28| 11.153** | 000
UEITONAIILAZANNLATLA mg‘Lum;N 459 52| 4911 1.01
Rk 531.33|495
msuslnasudlnal 1.851 | 118 mewinonga) 92.77 | 4 |23.19] 13.960"* |.000
mulungw|815.73/491 | 1.66
PIEY 908.50|495
msuslnauuuasenil 0.953 |0.433[3zi gyl 21.61 | 4 | 5.40| 7.412*** |.000
mulungw|357.91/491)0.73
9% |379.53|495
msu‘ﬂnmwui’mqﬁwuam 1.264 | 283 seninangy| 62.15 | 4 |15.54] 12.777*** | 0000
ANUFUI mulungu|597.08|491 | 1.22
RIPEY 659.23|495
myvslnauuuiagfoudu 1.927 | 105 izwin9nga) 90.36 | 4 |22.59| 16.004*** |.000
AUINANINTINMIATTIA malungu|693.08|491 | 1.41
RIPEY 783.44|495
mm’ﬂnmwui’mqﬁﬂmﬁa 1.233 |.296 pzwinanga 57.58 | 4 |14.39| 13.876™ |.000
ANAFY mulunga|509.33|491 | 1.04
PEY 566.91|495
nsuslaaiesnusnnediny | 0.998 | .408 3TWINNGY| 81.94 | 4 [20.48| 13.853" |.000
mulungdw|726.05/491 | 1.48
PN 807.98|495

NNEIAA : ** dduiAn1IaianIzay .001
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qma ﬂiﬂ'mzﬁ"]%ﬁ] AINLIULATD A NBIWUNUINNTILNE

aansdnun 1 2 3 4 5
anuanladansuds  |[ngw 1 Aiadn =4.69| - | -0.58™* | 0.23 0.39 | 0.62**
n18 (Dunnett T3) nga 2 ﬂ"]Lﬁ)oa‘El =5.27| - - 0.81*** | 0.98** | 1.20***

naw 3|duadn =4.46| - | - i 017 | 0.39*
ndw 4|dade =4.29| - . . . 0.22
nay 5 Anadn =4.07| - - - - -
anuauladaundu naa 1 Anadn =437 - |-0.85%* | 0.14 0.42* | 0.71**
(LSD) nau 2 Auady =5.22| - - 0.99*** | 1.28** | 1.56***
naw 3|duadn =423 - | - . 029 | 0.57*
nau 4 Alady =3.95| - - - - 0.28
naw 5 dady =3.67| - - - - -
mivilnaaausgsls  |ngw 1 duady =4.12| - | -097%* | 010 | 050" | 0.60"
Iuﬂ’ﬁﬂﬁaﬂmﬁwéﬁl% ngy 2|ALade =5.09| - - 1.08*** | 1.47** | 1.58***
(LSD) ngw 3|dady =4.02) - | - : 0.40* | 0.50*
ngw 4|dads =362 - | - . . 0.11
naw 5 fAady =3.51| - - - - -
mydmilugdansnl  |ngu 1 Auady =461 - | 047 | 052~ | 042 | 059"
n1guan (Dunnett T3)  |ngu 2 @i’]Laﬁlﬂ =5.07| - - 0.99* | 0.89*** | 1.06™**
ngw 3|dady =409 - | - . 010 | 007
naa 4 Aiad =4.19| - - - - 0.17
nay 5 Al =4.02| - - - - -
wnAadaglansol naa 1 Aladn =4.95 - | -047* | 0.06 0.27 | 0.55**
nawan (Dunnett T3)  |ngu 2 Auady =5.42| - - 0.53** | 0.74** | 1.02***
nay 3 Aoy =4.89| - - - 0.21 | 0.49***
ndw 4|dad =4.68| - . . . 0.28
nay 5 Alads =4.40| - - - - -
mauwSeuifiongUsne  |ngu 1|duedo =446) - | -0.83** | 010 | 053" | 0.57*
(Dunnett T3) naa 2 Auady =5.29| - - 0.93*** | 1.37*** | 1.41*
ngw 3|dady =436 - | - : 044 | 0.8
naw 4 dady =3.93| - - - - 0.04
naw 5 dads =3.89| - - - - -
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aauils@nm 2 3 4 5
woANTINMITa AU ndw 1|daiy =4.00 -0.93** | 0.07 | 0.65** | 0.52**
\A30IudITId a1 TNl nau 2 Alady =4.93 - 1.00*** | 1.58*** | 1.45**
(Dunnett T3) nay 3 ALady =3.94 - - 0.58* 0.45*

nau 4 Alady =3.36 - - - -0.13
naw 5 fiady =3.48 - - - -
woAnTINMITa AU ngy 1/ ALade =4.26 -0.92*** | 0.12 0.31 | 0.51*
\ATaIud I ndw 2|duads =5.18 - 1.05%%* | 1.24%** | 1.43**
swsnsaiDunnett T3) |ngu 3|duads =4.14 . . 019 | 039
naw 4 Aady =3.95 - - - 0.20
naw 5 dady =3.75 - - - -
woANTINMITa AU n§y 1/Alady =4.32 -1.00** | -0.04 | 041 | 0.41*
iTaaudsIumMs  |ndw 2|duedn =5.32 - 096 | .41 | q g
Fas3(Dunnett T3) naw 3|duadn =4.36 - - 045 | 0.45*
naw 4|duadn =3.91 i . . 0.00
nay 5 Aiads =3.91 - - - -
woANTINMITa AU naw 1|duadn =3.72 -0.93** | -0.03 | 0.69* | 0.27
ieTaudsiIdunsEu |ndw 2|dnedy =4.65 - 0.89°* | 1.61"* | 1.20*
(Dunnett T3) nay 3 ALadY =3.76 - - 0.72** 0.30
ndw 4/dady =3.03 . . . -0.42
nay 5 Alady =3.45 - - - -
RRHLEIARIR nau 1 Alady =5.36 -0.41* | 0.38* 0.11 | 0.58***
anWuaRaN e nau 2 ALady =5.77 - 0.79** | 0.52** | 0.99***
§2NIW (Dunnett T3) ﬂ&j&l 3 @hmﬁlﬂ =4.98 - - -0.27 0.20
n§y 4|ALade =5.25 : . : 0.47*
naw 5 dady =4.78 - - - -
n13eaniadne (LSD) |nga 1 ALaiy =4.70 -0.32* | 0.43** | 0.32* | 0.53***
n§y 2| Alade =5.02 - 075 | 064 | 0.85
ngy 3|ALady =4.27 . . 011 | 0.10
n§y 4|ALady =4.38 . . : 0.21

nay 5

Auaiy =4.17
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aauils@nm 2 3 4 5
ANNTURATEUGS naa 1 ALadn =4.12 0.62 -0.15 | -0.73** | -0.51*
FUNIWRIULYAAS nau 2 ALady =3.50 - -0.77% | -1.35%* | -1.13***
(Dunnett T3) ndw 3|duadn =4.27 ; - .0.58* | -0.36

nau 4 Alady =4.84 - - - 0.22
naw 5 fLady =4.62 - - - -
woanssulumsims  |nau 1/dads =5.18 -0.27 | 0.51** | 0.57*** | 0.81***
JamsdussoImIIUs: |nay 2|dady =545 - 0.78** | 0.84** | 1.08***
AMNLAILA (LSD) ngw 3 ALy =4.67 - - 0.07 0.30*
n§y 4|diady =4.61 . . : 0.24
naw 5 fAady =4.37 - - - -
matilnedudlng  |ngu 1|duads =3.98 068" | 028 | 058 | 072
(LSD) nga 2 ALY =4.65 - 0.96*** | 1.26*** | 1.39***
n§y 3|ALady =3.69 . . 030 | 0.44*
naw 4|duadn =3.39 i . . 0.14
nay 5 Alady =3.26 - - - -
mavslnauuuasznd naa 1 Alady =5.39 0.14 | 0.32** | 0.16 | 0.55***
(LSD) n§y 2 ALaRY =5.25 - 0.18 0.03 0.41**
ndw 3|dLady =5.07 . . 015 | 023
naa 4 ALadn =5.22 - - - 0.38**
nay 5 Alady =4.84 - - - -
mivilnauuuiagfoy | 1 ALady =4.37 -0.76"* | 0.25 0.29 | 0.44*
LRAIANNFILTI (LSD) nau 2 Alaae =5.13 - 1.00*** | 1.05*** | 1.20***
naw 3 Aady =4.12 - - .05 0.19
naw 4 ALady =4.08 - - - 0.15
naw 5 fady =3.93 - - - -
myvilnauuuiagien |nga 1 Aady =4.10 -0.87*** | 0.21 0.42* | 0.58***
Hugudnansdmiums |ngu 2/dnads =4.96 - 1.08%** | 1.29%** | 1.45%
#139770 (LSD) na 3 Alaae =3.88 - - 0.21 0.36*
n§y 4|ALads =3.68 . . : 0.16

nay 5

ALady =3.52
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aauis@nsn 1 2 3 4 5
myvilnauuuiagfion |ngu 1 dnaly =4.47| - | -059%* | 028" | 048" | 049
\anugy (LSD) ndw 2|dads =5.06] - - 0.87** | 1.07** | 1.08*

ngw 3|dadn =4.19| - | - . 020 | 0.21
naw 4 Anady =3.99| - - - - .01
naw 5 dady =3.98| - - - - -
mavilnaifasoue  |ngu 1|dnads =428| - | -0.71% | 016 | 054" | 061
NFIAN (LSD) nga 2 Alaay =4.99| - - 0.87** | 1.25%** | 1.32%**
nau 3 Anady =4.12| - - - 0.38* | 0.45**
nga 4 Aadn =3.74| - - - - 0.07
nay 5 Aiadn =3.67| - - - - -
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n =147 n =496 | Difference (Sig. 1-tailed)
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AARBUNLNTANAR T 4.98 435 0.63 16.649***

ANHIULLNUINNILWE uaulasdn
P2 | @1NENNI0 IUMTATIIRELAULE 5.27 5 0.27 4.049**
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\ Metrosexual P38 Mean T-Test
Usznau) Aulsind@nsn ©
n =147 n =496 | Difference |(Sig. 1-tailed)
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FzRIILANRUTaYS
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]
aad

NANBLAG RN IIRDANTZAY 001 ** dndpdAyneEianIzay .01

aad

* BB YNIEDANIZAY .05
INNANIINAFOLAINUANANANARLIINN A FNTLZIN A3
71 4.43 wi 142 anInasUnanmIaiuauulEnaRldnna139n 4.44 wih 144 wan1s
a [ v v e ' [
naseusiuauutzwal lunndw sniuusdewainuanmmaseuuand1annyszway

2

nasld dezneudin duilnanguwlnudndmaianuanladaundu (Ps) Iwndnssunis




144

ToFuA1LATeIuada2 (P10) luszaurunand wazinisuslnauuuasznit (P13)

Tuszau 84

AN 4.44 agﬂwamiﬂﬂaauﬂszwaﬁ

senan Tuazidaalszna NAN1INAFAL
P1: :U%InﬂﬂajuLaﬂml,s‘fmfﬁmm:ﬁszé’umwmﬂw’]mmtzmm GBI
Lflumjﬂm:ﬁugm%arﬂunséwﬁﬁé’mﬁ'nmﬁmammmuuau
10534
P2 : | fuslnanguinlnadndmaziiszaunisaasauauiadlu GISTE
JZAUF
P3: ;ju’%lnﬂﬂéjuLaﬂml,s‘f?ﬂ%“maa:ﬁsxé’umww%’uvlmsia'é‘ﬂ%wa GISTLION
Rt LIS EV P RRLL LR RIS (AUUIINAFIUNIFIAN)
P4 : ;ju’%InﬂﬂzjuLﬂmuﬁﬂfmaﬁlzﬁizﬁummauslﬁ]@ian'mwiomﬂ GSTEY
Tuszaugs
P5 : Q’u‘%‘[namﬁuLuImLS’Eﬂﬁﬁmaﬁmmaﬂﬁmmml%’u‘lmzé’uga Tiavuauu
(agfluszaunana)
P6 : | duilnanguinlnaidndriainiuilnaaiuusegilalunis GUSIEUO
ﬂﬁasmuﬁﬁulmzﬁumuﬂma
P7 : | fuslnangulnidndoiainlmdujUdnsalnsuenlu GISTE
IZAUF
P8 : | fuslnanguinlnadndmaiuwifadegdansainsuenlu GISTLION
FZOUFS
P9 : ;ju’%lnﬂﬂéjum‘[mﬁn%maﬁmuﬂ%ﬂuLﬁﬂugﬂiwﬂmzﬁugd GBIV

P10 : ;ju‘%lﬂﬂﬂajuLuImL%ﬂﬁﬁmaﬁwqaﬂ'ﬁumi%aauﬁ’]Lﬂ%ad luaviuayu

wdaeluszaugs (agfluszaunana)

P11 : ;ju‘%‘[namjuLuImLS‘EnSﬁ*ﬁaaﬁmsu‘ﬂnﬂLﬁ'aqmmwlmxﬁugd AULAL
(RWIZFUNTBBNTRINEY LAY
wpanssulumsuSmsdamsau

AT IMTUAZANNLATLA)

P12 : | {uilnanguwlnugndrainsuilnadudlndluzdunas GISTLIION

P13 : ;ju’%lnﬂmjuLuIﬂSL%nﬁﬁmaﬁmmﬂnﬂLmummﬁlm:ﬁuga GISTEIN
(mm'ﬁ'ﬂﬁi:é’ugﬁﬂiﬁ@hﬁ'ﬁﬂgm)

P14 : | duilnanguinlnadndriainivilnauuuiagionlu GISTEIIN

FZOUFS (mww:ﬁmmsu’ﬂnmmui’mq
ﬁﬂmﬁaqum)

P15 : %U%Iﬂﬂﬂ@;&lLNIﬂiL%ﬂ“Eﬁ’Jaﬁﬂ’ﬁU%IﬂﬂLﬁlaaﬂ’mtﬂ’]\‘iﬁ\‘iﬂulu AULAL

TEAURI
U




145

4332 mﬁﬂquﬁimLLazgﬂLLiJumiu‘ﬂmﬂ@;sJL@JImL%ﬂefmalum

NINNURIUAT INNANIINAFAUNIRUALUEINN 4.3.3.1 BN 138 F1UNTDWAIWINZLT L%

N

a

e

UiIﬂﬂﬁﬂiZﬂaU@h HTUAZLDAGUANBILNIUTETINTANFAST AIUIAINEN Ltazgﬂ SR

msu’ﬂmmjwLﬂmmiﬂn%ﬂﬁfma’l,um@mgamwumum TaguisnuaziduaauniTa

aagalud Qmé’nwmzmaﬂizmmma@{ qmé’nwmzmﬁm%wm LLazgﬂLLuumiu‘ﬂnﬂ

Moazdualsngluaaen 4.45

{ a a 1 [ <
@Iﬂ‘i"]ﬁﬁ 4.45 ‘lelﬁ El%ﬁ:l:ﬂi‘[ﬂﬂLlaﬁgﬂllﬂﬂﬂqiﬂi‘[ﬂﬂﬂqNLNT‘H?L‘I‘ ﬂ”ﬁ“li']ﬁi%t‘llﬂ

ﬂE\‘lhﬂWN‘lﬂ"l%ﬂi
. Frwanudann .4
ATLAN BT 4 e ANLRAY
fIszAuIoyaz 95
011 () 34.96 - 38.12 36.54
eldasendon wmdaiian) 52,742.40 - 65,151.47 | 58,946.94
dadrmwmsdedua (Jezazvasneldadsdaidon)
FudAaiun 6.74 - 9.20 7.97
FudApanuIIne 8.70 - 10.99 9.84
FuAL AL UNN 6.09 - 8.08 7.09
\Farhuazindaslisey 11.40 - 13.87 12.64
fFudunalulad 12.98 - 17.57 15.27
'ﬁuﬁnm:u’%mnﬁmﬁqumw 10.09 - 13.22 11.65
FufuazUSMIeMINNRaN 10.99 - 14.64 12.82
AUALAZLS NI NN IS U/FR N TINANAIN 1.22 - 4.58 2.9
AANHUZAIRIAING
UNLINTILNATE 5.45-5.60 5.52
UNLINNIILWART 4.91-5.06 498
ANUEANTALBNNTATIAFDLALES 5.14-5.40 5.27
ANUBEL IAIRENTATIVFDLALD 5.26-5.53 5.39
anuninlwiiedadninannusunutszniniuanadn
. . ! 4.01-4.42 4.21

UITNAFIUNIFINY

anuninlwiiedadninannusuRutsnIIuaRasIWIN

a4 ) 3.97-4.37 417
wuneausy

m’m%i"uvlmd’]wiaa“n%wam’mé’uﬁuf‘szijqﬂﬂaﬁ’mﬁa;&a 5.21-5.52 5.36

3ﬂuuquﬁnisumsu%fnﬂ

ANNEKlIRaNITUAINE 4.53-4.84 4.69
anuawladoundn 4.18-4.57 4.37




146

. FaNNTa® .
ADLAN BT . Alaag
fiszAutosas 95

msu’ﬂnﬂmuLLiagﬂﬁJ‘Lumiﬂﬁaﬂmugﬁu 3.91-4.31 412
msﬂi:l,ﬁugﬂé“nmﬁm guan 4.44-4.78 4.61
LLmﬁ@@iagﬂéTﬂmﬁmwan 4.81-5.09 4.95
maSeuieuzlig 4.27-4.66 4.46
WOANIIUMNIT O AU LA ILAITAE TN 3.80-4.20 4.00
wqaﬂﬁumsﬁ?ﬁvaauﬁwm’%mLL@iaﬁaﬁmmw anwob 4.07-4.56 4.26
wq@mmmssﬁaauﬁwm’%mLwiaé'aﬁmmsﬁami 4.14-4.50 4.32
anmmmifﬁaauﬁwm’%mLwim”aﬁﬁumiﬁm 3.50-3.94 3.72
m’ma'auvl,m@iaamwu,nﬂa’auﬁﬁ@iaqmmw 5.20-5.53 5.36
nsaantadinie 4.52-4.87 4.70
m’m%’uﬁwﬁamaq"umwmuqﬂﬂa 3.88-4.35 4.12
WEANTIN IUMTUIMIIANMIAUEITOINTURLANNLATEA 5.03-5.33 5.18
mMIvslanaudlna 3.77-4.19 3.98
msuslnauuuasznil 5.25-5.53 5.39
miu’ﬂmLmu’fmqﬁwuammméwﬁa 4.17-4.57 4.37
mi‘u’ﬂmLmu’fmqﬁwLﬂuguﬁnmaﬁm%’umi@‘hia%’im 3.90-4.29 4.10
mm’%Inmmui’mqﬁﬁmﬁammqﬁl 4.29-4.64 4.47
msuslnaiesanusnnagany 4.08-4.48 4.28

ﬂﬁ]é’fﬂﬁgﬁfu‘%hﬂﬂﬁjmL&JIﬂiL%ﬂsfmalﬂunwsﬁ@?«ula%a

A ¥ A A - > = s o a o
FUATAIDUINTIILNDALLLDI I@Ul‘ﬁLLUUﬁﬂUﬂW&JI%@@%‘Y} 4 LA WITWNRIINVDIAMNUDNY

1 ‘V o

Anzunuszauanuddy wud Tadsiguilaandulnadndraldanuddgluns

v
unldnyd
q

aafwlafaduiniauimafanuasissmuiauanuimayannannllfasiesassalis
a oA A @ o o v
Nﬂm(ﬂ’]‘w ﬂ']']?Ju']L?jaﬂaluﬂqstTﬂ’]u ANNUFZAINFUNY Uaaany ﬁ’]u’]iﬂl?ﬁ’]u‘l@ﬁqﬂ

ﬁ"l@J’]‘iﬂl‘ﬁ(ﬂ%ﬂﬁ%ﬂ’]ﬂﬁﬂ?ﬂ TOAVIZEY S1UADNITTINUDN NUNW LRUNERNNUIF RO

& =~ 1] oA v 0/ s a Ao A A
ﬂ?‘ﬁavL@%)luiﬁﬂﬁgﬂﬂﬁj@ E‘I'JUG']@JLL&S:%’]@’IGQJ@FL% PNAWLABLINUFNY NAAINUIBNNLTUN

[ A

FTaLRUI1AIA9 LNAUADITAL LNaWG IR 88D UAlAITINN 4.46 Wi 147




147

i 446 tadpiilalunmsdagulaiandefuaniaawaszasduilnangaalng

= 4
lBNDBBIAN
10 e 10 L 1 v 1 v o L ﬁ’]ﬁ’ty o o
. 4 e e . [Mé@Anlaidan| dewdne | e [deudne| deny fau
agpnltlunsaafuladen p . s N WA
P ANNAFe| AN ligan | e | &ey | vn | AN
ToRUALNDAKLDI Nga [azuuu| | .
faw
1 2 3 4 5 6 7
IR oMY e 1 3 8 50 52 22 11 700 13
mmwmm:maagﬂ% 1 1 4 37 57 37 10 | 740 12
Lﬁauﬁawa‘u 5 10 15 68 30 15 4 610 15
Lﬁauﬁmﬁ 8 13 26 64 21 12 3 566 16
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nsAnENTInNe 4 dauls Usznaudis n1sasamauanas Ananiulnadadnina
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Naﬂﬁﬁﬂﬂﬁaﬂlﬁ%ﬂﬁd (n=157)

maﬁaﬂumaeN:u%fnﬂmiuLufﬂst‘gnsz‘fmaﬁaﬁﬁﬂslutwm

NPNNATINAT Std. Coefficient T-value
MIATIVROLUANLD —  anwanladaunsu 0.131 1.409
amaninlmdedning  —  enuauledoundu 0.462 4.391%**
ANMNFNNUTIZAIN
UAAR
anuanladaundi —  nmsuslnaiiesniuenig 0.609 6.692***

AL
Squared Multiple Correlation a2 uawladaundsu 0.238
msuslnaiasnuenng 0.371

FIAN

Goodness of Fit Statistics Chi-Square / d.f. / P value

90.448 / 51 / .001

GFI / AGFI (81071 .90) 0.912 / 0.866
CFl (¥1nn11 .90) .961
TLI (¥1nn737.90) .950
RMSEA (¥aaninn3alvinnu .05) 0.073
90% ClI (p value) .047-.097 (p = 0.067)

SRMR (#2811 .08) 0713
AIC 144.448

ECVI 0.989
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COMPARATIVE MATERIALISM VALUE ANALYSIS OF
INTERPERSONAL EFFECTS ON FASHION CONSCIOUSNESS AND
STATUS CONSUMPTION AMONG METROPOLITAN MEN

Aurathai Lertwannawit, Suan Dusit Rajabhat University, Thailand
Rujirutana Mandhachitara, Penn State University, USA,

ABSTRACT

The study shows that self-monitoring and susceptibility to interpersonal influence has
both a direct and an indirect effect (via fashion consciousness) on status consumption
of metropolitan men. Furthermore, materialistic value is tested as a moderating force,
and the result shows a different model between high and low materialistic values.

INTRODUCTION

This study proposes integrative research on the impact that self-monitoring and
susceptibility to interpersonal influence as interpersonal effects have on fashion
consciousness and status consumption. Additionally, the comparison of relationship
patterns  will be shown between consumers with high- and low-materialistic
orientaticns. As a result, this study contributes to understanding metropolitan men as a
luxury fashion market. providing the means to model their consumer behavior.

THEORETICAL BACKGROUND

Status Consumption as key driver in luxury and fashion brand market

Status consumption has been related to the consumer consumption pattern that
ordinarily occurs only with publically visible products. Therefore, luxury and fashion
products are the main marketing implications for status consumption studies. Present
studies report that visible status goods have a low price-quality correlation (i.e., a high
status consumption) and that the pattem of brand buying favors higher-priced (i.c.,
status) brands (Chaoa and Schorb 1998). Status consumption generally involves high-
end expensive luxury products (Heaney et al. 2005). These are not regularly
consumed by most people; rather, they are only consumed at important social events.
Many consumers use these products to satisfy not only material needs but also social
needs. Simply put, under status consumption, many consumers try to impress others,
who may include their superiors, social connections, or possibly future spouses (Husic
and Cicic 2009). Status consumption is suggested to be increasing the brand value of
the consumer (Vigneron and Johnson 1999; 2004).

Antecedents of Status Consumption

Because interpersonal effects play an important role in a consumer’s status
consumption, it is important to identify the key indicators of interpersonal influences.
Measuring the propensity of consumers’ sensitivity to these social cues enables the
prediction of interpersonal factors affecting consumers’ purchase intentions (Bearden
and Rose 1990). A common cue may be the types of clothing worn (Solomon and
Schopler 1982), which is relevant to consumers” product choices (Bearden and Rose
1990).

As discussed above, the power of interpersonal effect is undeniably an antecedent of
status  consumption. This study selects two variables, self-monitoring and
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susceptibility to interpersonal influence, which are conceptualized as predicted
variables but demand rigorous empirical study (Vigneron and Johnson 1999). The
conceptual model display in Figure 1 and hypotheses are listed below.

H1: Self-monitoring is positively related to Status Consumption.

H2: Susceptibility to interpersonal influence is positively related to  status

consumption.

H3a: Fashion consciousness is positively related to status consumption

H3b: Fashion consciousness mediates the relationship between susceptibility to
interpersonal influence and status consumption

H3e¢: Fashion consciousness mediates the relationship between self-monitoring and
status consumption

H4: Differences in materialistic values in interpersonal effect are correlated with
status consumption

METHODOLOGY

A survey was conducted to collect data. The following explains the research design
used for the data collection and hypotheses testing stated previously.

Sample design and data collection

The empirical study was carried out in Bangkok. the metropolitan of Thailand.
Heterosexual men were considered the target population. Sample selection was a
result of combing the convenience method and the interviewers’ judgment. As to size,
although 520 questionnaires were initially collected, some had to be excluded because
they were not correctly completed, finally resulting in a sample of 496 valid
respondents.

Measurement Evaluation and Validation

Confirmatory factor analysis (CFA) was conducted in conjunction with all of the
multidimensional constructs. All of the constructs represent unobservable beliefs or
evaluation, and the information must be obtained from observable variables (Long
1983). CFA identified 4 latent constructs composed of 12 observable variables.
AMOS 18 was employed to develop the measurement model.

The findings of the confirmatory factor analysis revealed that factor loadings of all
constructs were all significantly high, ranging from 0.72 to 0.94 and exceeding the
critical value of 0.5 for adequate individual item reliability, providing support for
convergent validity (Bagozzi and Yi 1988). Moreover, t-values of the factor loadings
were all statistically significant (t-value > 1.65) and ranged from 10.86 to 20.00,
providing some support for the convergent validity of the constructs (Anderson and
Gerbing 1988; Bollen 1989). Additionally, the composite reliability of the individual
scales provides evidence of sound psychometric properties, ranging from 0.727 to
0.925, both of which exceed the recommended level of 0.70 (Bagozzi and Yi 1988).
The correlations between the latent constructs were constructed around the 95 percent
degree of confidence and correlation values are not high enough to create a
multicollearity problem. Furthermore, a rigorous calculation of average variance
extracted was made in order to provide concrete evidence of discriminant validity.
The results for each measure ranges between 0.572 and 0.803, all exceed the 0.50
minimum cutofl suggested by Bagozzi and Yi (1988), indicating that a higher amount
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of variance in the indicators was captured by the construct compared to that accounted
for by measurement error (Fornell and Larcker 1981; Hair et al. 2009). Finally, the fit
indices achieve an overall good fit.

FINDINGS

Testing the Mediated Effect Model (M-E-M)

Three path analyses were conducted to examine the fit of the M-E-M: one with total
sample (N = 496) and the other two metropolitan men groups with high materialism
value (n; = 245) and low materialism (n; = 251). Analysis of all data sets showed a
significant chi-square statistic (df = 150, p < .01), and all measures of fit for the
structural model indicate sound fit statistics. The model also explained a substantial
portion of the variance in all the endogenous variables: fashion consciousness at 33%
and status consumption at 36%. The hypothesis testing was accomplished by
examining the completely standardized parameter estimates and the significance. The
results demonstrated that self-monitoring and the susceptibility to interpersonal
influence had significant, positive impacts on fashion consciousness as hypothesized
in hypothesis 1 and 2. In addition, the hypothesized relationship between fashion
consciousness and status consumption in hypothesis 3a was significantly supported.

Testing the Direct Effect Model (D-E-M)

A competing model that proposed direct links between interpersonal effect and status
consumption were also tested (see Figure 1). As with the M-E-M, analyses of D-E-M
with high-, low- and combined-materialism value samples showed significant chi-
square statistics (df = 147, p < .01), and all measures of fit for the structural model
indicate sound fit statistics. Although being lower than their M-E-M counterparts,
these values suggested that this version of the interpersonal effect and social
consumption link was also acceptable. As both the proposed and rival models had met
the fit criteria, chi-square difference tests were emploved to determine whether one of
these structures performed better than the other (Bagozzi and Yi 1988). In all three
instances, M-E-M provided a significant improvement over D-E-M: Ay’ = 34.16, df =
3, p<.0L

Testing for Mediation

To test the mediating effect as stated in hypotheses 3b and 3c. First, five out of six
paths in the uncertainty avoidance have a significant effect on fashion consciousness.
Second, the M-E-M also notes that fashion consciousness has a significant effect on
status consumption. Third, D-E-M reported that when fashion consciousness is
constrained (i.e., not linked to status consumption), the interpersonal effects also have
a significant direct effect on status consumption (five of six paths were significant, p
< 0.01). Fourth, a comparison of M-E-M and D-E-M reveals that all three samples
show significant improvement in terms of Az’ when introducing fashion
consciousness as a mediator between uncertainty avoidance and status consumption,
Finally, the indirect SUS-FAS-STA relationships are relatively strong in all three
samples (.23, .14, .28), while the indirect SEL-FAS-STA relationships are relatively
low for all three samples (.08, .08, .13).

Testing for Moderation of Materialism Value
To test the moderating effect in hypothesis 4, the multi-group path analysis was
employed (Bagozzi and Yi, 1989). First, an unconstrained model with no constraints
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across samples on the structural parameters was estimated. A constrained model was
then estimated, in which the relationship between fashion consciousness and status
consumption was constrained to be equal across two samples. A significant
interaction effect exists if the change in the chi-square value is significant. The
unconstrained model provided a chi-square value of 355.959 (df' = 160, p < 0.01). The
model with equality constraints on one common relationship provided a chi-square
value of 501.090 (df = 161, p < 0.01). Of most interest here was the acceptance of the
hypothesis that this relationship varies across the two samples (sz 145,132, p <
0.01). According to the table of critical values of chi-square, the critical value at an
alpha of 0.05 (confidence level of 95%) and a degree of freedom of 1 is 3.841 (3.841
< 145.132). Therefore, the difference is statistically significant at less than 0.01,
which suggests that the degree of materialism has a moderating impact on the
hypothesized relationship between fashion consciousness and status consumption,
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Metrosexual Identification: Gender Identity
And Beauty-Related Behaviors

Aurathai Lertwannawit, Ph.D., Suan Dusit Rajabhat University, Thailand
Nak Gulid, Ph.D., Srinakharinwirot University, Thailand

ABSTRACT

This paper identifies the term metrosexual using the Bem sex role inventory and appearance-
related variables, i.e. self monitoring, status consumption, fashion consciousness, cloth concern,
and body self-relation. A quantitative study was performed using 263 heterosexual metropolitan
men from Bangkok. An ANOVA was used to test the hypotheses, The results indicate that
metrosexuals can be described by their gender identity having a high score for femininity, which
characterizes feminine and androgynous personality traits. These two groups have high scores for
all appearance-related variables, especially self monitoring and body self-relation.

Keywords: Metrosexual, Gender Identity, Appearance-related Variables, Self Monitoring, Status Consumption,
Fashion Consciousness, Cloth Concern, Body Self-Relation

INTRODUCTION

oday, as men play a bigger and more active role in modern consumerism (Bakewell et al., 2006) they
g 2; look for an identity construction which can be achieved through a particular style of dress, body care,
image and look (Bakewell et al., 2006; Katz & Farrow, 2000; Miller et al., 2000). Appearance-related
behavior has increased tremendously and is intruding on traditional masculine consumption behavior (Holt &
Thompson, 2004). This behavior is driven by the need for the creation and attainment of a desired self-image,
identity and self-concept, The trend for Thai men to spend resources, both fiscal, temporal, and personal on their
physical look and appearance began in the late 1990s in parallel with the popularity of David Beckham in Thailand.
The emergence of the metrosexual poses new challenges for studies of masculinity in consumer behavior in
Thailand, where traditional male identities, including such characteristics as hardness and sirength, have always
been representative of masculinity in Thailand, This shift not only effects change in Thai masculine values, it also
effects core cultural change in the country. Consequently, to understand the newly emerging market segment, this
rescarch is undertaken with the objective of delving into the identification of the metrosexuals using the gender
identification method of Bem's (1981b) gender schema theory, which reflects the appearance-related variables of a)
self monitoring, b) status consumption, ¢) fashion consciousness, d) cloth concern, and ¢) body self-relation.

LITERATURE REVIEWS
Metrosexual: Changing Masculinity

In 1994, Mark Simpson defined “metrosexual” in The Independent: “Metrosexual man, the single young
man with a high disposable income, living or working in the city (because that’s where all the best shops are), is
perhaps the most promising consumer market of the decade.” The metrosexual is consistently configured as a
heterosexual metropolitan man who spends time and effort on his appearance. The values of the hedonistic, style-
centred metrosexual lifestyle place little emphasis on long-term relationships or parenting. The metrosexual may
well represent a more attractive, or compatible version of masculinity for some women, in that metrosexuals are
better groomed and dressed than most other men and have a penchant for so-called “feminine” interests and
activities, such as shopping, cooking and the arts, In addition, this soft version of masculinity may arguably be more
receptive to pro-feminist values than more traditional “hard" masculinity. The metrosexual may represent a new
“feminized” masculinity; however, it maintains an essential distinction between the biological sexes. The
metrosexual has contributed to the blurring of the categories of heterosexuality, homosexuality, and bisexuality
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within the category of men; however, it has not had the same effect on the categories of men and women (Blazina &
Watkins, 2000).

Gender Identity

Gender Identity has been referred to as the bipolarity of individual traits comprising masculinity and
femininity (Spence, 1984). Some psychologies believe that masculinity and femininity may vary within an
individual regardiess of biologicai sex (Gili et ai., 1987), Bem (1974) proposed that a person can be mascuiine,
feminine, undifferentiated or "androgynous" as an indicator of the difference between his or her endorsement of
masculine and feminine personality characteristics. The term androgynous has been used to describe individuals
who possess masculine and feminine traits in balanced proportion (Bem, 1974). There is numerous research focused
on the effects of gender identity on consumer behavior, including leisure activities, shopping behavior and impulse
buying (Dittmar et al., 1994; Palan, 2001). There are two main competing gender identity instruments: the Bem Sex
Role Inventory (BSRI) and the Personal Attributes Questionnaire (PAQ). Spence (2006) compared BSRI and PAQ
measurement and concluded that both are similar in content and that the parallel masculinity and femininity scales
are substantially correlated. In addition, the instruments can both measure three arcas - self-esteem, sex-role
attitudes, and gender-schematic processing.

RESEARCH OBJECTIVES

This paper, reporting descriptive research, seeks to provide tentative answers to the following basic
questions:
a) What is the gender identity of heterosexual metropolitan men?
b) In order to identify metrosexuals, how different are appearance-related variable scores among heterosexual
metropolitan men?

CONCEPTUAL MODEL AND HYPOTHESES RELATIONSHIP

Conceptual Model

“Metrosexual” terminology has been used by marketing practitioners without academic empirical study to
confirm the femininity traits in metropolitan men which affect their appearance-related behaviors. Consequently,
this research proposes that metrosexuals can be identified by their gender identity. And the higher they score for
femininity, the greater the different personality traits will be reflected in their appearance-related variables, In other
words, this paper proposes that metrosexuals can be identified by feminine and androgynous personality traits and
high levels of appearance-related attitudes. The conceptual model for this paper is depicted in Figure 1.

Metrosexual Identification
4 Y
Appearance-related Variables
Self Monitoring
- Self Monitoring Ability (SEMOB)
Gender Identity - Self Monitoring Sensibility (SEMOS)

Status Consumption (STATUS) |

|
:>| Fashion Conclousness (FASC) |
!

Cloth Concern (CLCON) —I

i

I Undifferentinted (L) ’
Body Self-Relation
- Appearance Fvaluation (APPEV)
- Appearance Orientation (APPOR)
o S
Figure 1 Conceotual Model
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Hypotheses

According to the conceptual model in Figure 1, the alternate hypotheses are as follows:

H1:  Significant differences will exist in masculinity and femininity among the different gender identities of
heterosexual metropolitan men.

H2: Significant differences will exist between the different gender identities of heterosexual metropolitan men
as measured by appearance-related variables: a) self monitoring, b) status consumption, ¢) fashion
consciousness, d) cloth concern; and ¢) body self-relation.

consclousness, Q) clolll concet and ) body scll-T

RESEARCH METHODOLOGY

The study used quantitative methodology. A survey was conducted to collect the data. The following
explains the research design used for the data collection and testing of the hypotheses stated above.

In this study the sample contained heterosexual males, aged between 20 and 50 years, with an average
monthly income equal to or higher than 20,000 baht (570 US dollars), living in Bangkok, the capital city of
Thailand. Purpomvcsamplmgwuusedmoollecunglhedau Nomemngqucsuommaskedbefomtbe
questionnaire was distributed. The questions were  a) what is your average monthly income? and b) What is your
sexual preference (homosexual, heterosexual, bisexual)? The total sample size was 263 persons.

Questionnaire Development

The questionnaire was developed based on standard item scales. Conceptual equivalence is a concern when
translating Western-developed instruments into Thai for Thai respondents. Translation and back-translation were
independently performed by two bilingual professionals. The incongruities between the two versions were carefully
examined and resolved.

(GI) For clarity and conciseness, the short version of the Bem Sex Role Inventory (BSRISF) (Bem,
1981a, 1981b) was used for data collection. This test comprised 30 items used to investigate masculinity and
femininity. Respondents were asked to rate themselves as to how well cach adjective described them on seven-point
Likert scale with (1) being “never” and (7) being “always”. Masculinity and femininity were measured by ten items.
Internal consistency and reliability were generally considered acceptable and details are listed in Table 1.

Table 1 Factor Analysis of Masculinity and Femininity Items
Masculinity Mean | SD. | PO | Femininity Men | s, | Factor
Defend my own beliefs 4.96 1.320 714 Affectionate 4.73 16 400
Independent 5.52 | 1.194 | .639 | Sympathetic 519 | 1218 | 687 |
Assertive 531 | 1248 | 741 | Sensitive to needs of others 3.78 | 1.687 | 469
Strong personality 5.44 157 624 Understanding 4.96 118 717
Forceful 2.86 611 .396 Compassionate 5.41 1.119 750
|_Have lead: hip qualities 5. 307 757 Eager to soothe hurt feelings 4.62 1.422 787
Wlllmg to take risks 4. .536 632 Warm 5.14 1.200 678
|_Dominant 3.57 791 .634 Tender 4.46 1.608 742
Wiliing to take a stand 5.75 983 656 Love children ) 4.61 1.476 500
“Aggressive 278 | 1577 376 | Gentle 424 | 1.692 | 726
Average score 4.72 888 Average score 4.63 850
Eigenvalue 3.960 Eigenvalue 4.336
% of Variance 39.597 | % of Variance 43.357
Cumulative % 39.597 | Cumulative % 43.357
Kaiser-Meyer-Olkin coefficient 826 Kaiser-Meyer-Olkin coefficient 817
bach Alpha 8133 Cronbach Alpha 8395
87
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Appearance-related Variables (APVs). The standard scale of five consumer variables relating to appearance issues
was selected. Respondents were asked to state the extent of individual congruence with each statement. Items were
measured on a seven-point Likert scale in which the respondent indicated “the degree to which each of the
statements described him” — “strongly disagree (1)”, “disagree (2)", “somewhat disagree (3)", neither agree nor
disagree (4)”, “somewhat agree (5)”, “agree (6)", and “strongly agree (7). Internal consistency and reliability were
generally considered acceptable and details are listed in Table 2.

Self monitoring (SELF) was developed by O'Cass (2000) and comprises two dimensions, self-monitoring ability
(SEMOB) and self-monitoring sensitivity (SEMOS). It refers to the degree to which a person observes and controls
their expressive behavior and self-presentation in accordance with social cues (Gould, 1993; Snyder, 1974).

Status Consumption (STATUS) was developed by Eastman et al. (1999). It refers to an interest in consuming for
status, which involves a desire for status and conspicuous consumption.

Fashion Consciousness (FASC) was developed by Shim and Gehrt (1996) and refers to the degree of involvement
an individual has with the latest fashion clothing styles (Nam et al., 2006), and the desire for up-to-date clothing
styles and frequent changes to one’s wardrobe (Mitchell & Walsh, 2004; Shim & Gehrt, 1996; Walsh et al., 2001;
Wells, 1971).

Clath Concern (CLCON) was developed by Netemeyer et al. (1995). It describes the importance of clothes in
personal appearance, measuring the degree of one’s willingness to invest time, money and effort in being more
attentive in clothing choices.

The Multidimensional Body Self-relations Questionnaire (MBSRQ) is comprised of a two-dimensional appearance
evaluation scale (APPEV) and an appearance orientation (APPOR) scale. It was developed by Corcoran and Fischer
(2000).

Table 2 Descri, Statistics for APVs
# of items
APVs Mean S.D. Cronbach Alpha ori e
| SEMOB 5.00 823 ).7692 6/4
| SEMOS 4.96 881 ).8479 6/6
STATUS 4.05 1.338 L9045 5/4
FASC 4.22 1.385 ).9045 4/4
CLCON 4.46 1.018 08734 7/7
APPEV 4.43 1.112 0.8694 /5§
APPOR 4.80 968 0.8480 10/6
RESEARCH RESULTS
Respondent Profile

Respondents were all heterosexual metropolitan men with an average age of 39 years, who have lived in
Bangkok for an average of 27 years with average monthly income of around 65,000 Baht (or 1,857 US dollar). Their
average percentage spend per month is 5% for facial products, 7% for body care products, 4% for hair care products,
10% for personal attire, 11% for hi-tech products, 10% for wellness-related products and services, and 10% for
relaxation products and services. 54% are single, with sub-classifications of 32% single, 5% looking for love, 16%
in a relationship, 2% divorced, and 2% separated.

Hypotheses Testing

Hypothesis 1: Significant differences will exist in masculinity and femininity among the different gender identities of
heterosexual metropalitan men.
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Scores on the BSRISF are purported to measure the respondent’s degree of masculinity, femininity,
androgyny or undifferentiated sex-role identity. Subjects who scored masculinity items higher than 4.9 and femininity
items lower than 4.9 are considered to score highly for masculine (M), and vice versa for feminine (F). Subjects scoring
lower than 4.9 in both masculinity and femininity are labeled undifferentiated (U), whereas those scoring higher than
4.9 in both are considered androgynous (A). Consequently, the 263 respondents were classified into four groups:
masculinity, femininity, androgynous, and undifferentiated. Table 2 indicates that there are significant differences
between masculinity and femininity among the different gender identities of heterosexual metropolitan men. The
results of the F-test, including means, F-value, and p value for Hypothesis 1 are presented in Table 3.

Table 3 Masculinity and Femininity Means Comparisons.

Gl i % Masculinity Femininity
Mean S.D. Mean S.D.
M 16 6.08 5.30 787 4.53 1.060
F 103 39.16 4.67 815 4.97 .575
A 35 3.31 549 831 5.18 925
Y 109 41.44 443 808 4,15 .761
Total 263 100 4.72 888 4.63 .850
F Value 18.008 28.788
Significant 0.000 0.000

Hypothesis 2: Significant differences will exist between the different gender identities of heterosexual metropolitan men
when measured by appearance-related variables i.e. a) self monitoring, b) status consumption, c) fashion consciousness,
d) cloth concern, and e) body self-relation

Table 3 indicates that there are significant differences between the different gender identities of heterosexual
metropolitan men when measured using a) self monitoring, b) status consumption, c) fashion consciousness, d) cloth
concern, and e) body self-relation variables. The results of the F-test, including means, F-value, and p value for

Hypothesis 2 are presented in Table 4.
Table 4 APYs Means Comparisons
Gender Identity SEMOAB | SEMOSEN | STATUS FASCN CLCON APPEV APPOR
Mean | S.D. | Mean | S.D. [Mean| SD. |Mean | SD. |Mean | SD. |Mean | SD. | Mean | S.D.
Masculine (M) 492 | 961 | 448 | 1247 | 358 | 1474 | 350 [ 1275 | 4.04 | 1224 | 4.15 | 1311 | 431 | .762
Feminine (F) 508 | 770 | 517 | 821 | 433 | 1301 | 448 | 1451 [ 464 [ 1.056| 468 | 1.091 | 513 | 920
(A) 516 | 947 | 524 | 1112 | 406 | 1450 | 456 | 1252 | 464 | 1.027| 485 | 974 | 477 | 979
Undifferentiated (U) | 478 | 763 | 474 | 698 | 385 | 1277 | 397 [ 1306 430 | 910 | 411 | 1.051 | 457 | 946
Total 500 | 8231 496 | 881 | 405 [ 1338 | 422 [ 1385 | 446 | 1.018 | 443 | 1.112 | 480 | 968
F Value 5073 7.566 3l 4.702 3301 7.293 8.089
Significance 0.002 000 027 003 021 000 000

To take this further, paired comparison by least significant difference test (LSD) was conducted to examine
differences at the specific level. The results indicate that heterosexual metropolitan men who have feminine and
androgynous personality traits have higher average scores for all appearance-related variables than heterosexual
metropolitan men who have masculine and undifferentiated personality traits. And among feminine and
androgynous traits, there is a significant difference in terms of their appearance orientation i.c. feminine traits tend
to be more appearance oriented than androgynous traits. The results of the LSD test, including means, mean
difference, and p value are presented in Table 5.

89
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Table § Least Significant Difference Pair Comparisons

s Metrosexual Gender Identity Mean Diff. Std. Error p

U (4.78) F 5.18 - 40 Nl .000

A 5.16 - 38 156 .01¢

ISEMOSEN M (4.48) F 5.17 -.69 .228 .003
A 5.24 - 76 256 003

U (4.74) F 5.17 - 43 A7 .000

A 24 -50 165 .003

STATUS F(4.33) M .58 - 75 355 .035
U 85 48 182 008

FASCN M(3.50) F 4.48 -98 365 007
A 4.56 -1.06 409 .010

U(3.97 F 4.48 - 51 .186 .007

A 4.56 - 59 264 .028

\CLCON M (4.04) F 4.64 -.60 270 .030
A 4.64 -.60 303 049

U(4.30) F 4.64 -34 138 015

\MPPEV M (4.15) A 4.85 -70 324 .033
U4.11) F 4.68 -57 148 .000

A 4.85 - 74 209 .000

UPPOR F(5.13) M 4.31 .82 .250 001
A 4.77 .36 182 .049

[ 4.57 .56 128 .000

DISCUSSION AND IMPLICATION OF FINDINGS

The term “metrosexual” has been used to describe heterosexual metropolitan men who possess feminine
personality traits which focus closely on their appearance. This research is the first empirical study which tries to
identify metrosexuals using gender identity constructs. The result is congruence with marketing practice. This
empirical study posits that heterosexual metropolitan men can be categorized into four gender identity groups:
masculine, feminine, androgynous, and undifferentiated. And heterosexual metropolitan men who possess high
scores for femininity, which characterizes feminine and androgynous behavior, tend to put a lot of emphasis on all
appearance-related variables. They can be described as metrosexuals. With respect to Thai metrosexuals, this study
demonstrates that self monitoring, body self-relation, fashion consciousness, cloth concern and status consumption
can be ranked in this order of importance in metrosexual decision making.

LIMITATIONS AND FURTHER RESEARCH

Our sample was relatively large, making the results prone to generalization problems, this research has
some limitations. This study pertains to the selectivity of the sample, which is from one cultural context, Thailand,
which is a high-collectivism culture. As a result, consumers by nature rate relatively highly in terms of their
femininity. Although the results derived from this sample provide useful knowledge pertaining to metropolitan men,
who represent an emerging market for fashion products, these results are not intended to be universally generalized
to all metropolitan men worldwide. Further study needs to conduct in other context, especially in individualistic
culture.
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