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 This research aims at examining the discourse of femininity in health and beauty 
magazines in Thai by adopting Critical Discourse Analysis approach. The two research 
objects are 1) to analyze ideology regarding femininity represented in how-to articles 
and advertisements of products and services in health and beauty magazines in Thai; 
and, 2) to investigate linguistic strategies used for representing these ideological 
concepts. The data were gathered from 6 health and beauty magazines including 
Health Plus, Health Today, Slimming, Shape, Slim Up, and Sukkhaphap Dee (Good 
Health), published during May 2008 and April 2009. It is found that these how-to articles 
and these ads convey ideology of wdesirable womenx which consist of three related 
ideological concepts. First, �desirable� women are those with physical features defined 
as symbols of �healthy beauty� including slim and slender figure; youthful appearance; 
white, clear, and radiant skin; large, firm, and shapely bust; and odorless hidden spot. 
Secondly, the features opposite to the desirable ones, especially aging and overweight, 
are construed �problems� and �enemies�. Women with these �problems� are in trouble 
and lacking in confidence. Last, bodily management can be done effortlessly and 
effectively owing to the advices of the experts and the �magic� of the advertised 
products and services. Thus, women should improve themselves to be better persons 
by following the expertsx advices or selecting the right products and services for 
themselves. Various linguistic strategies were manipulated for representing these 
ideological concepts including the use of lexical selection, presupposition manipulation, 
metaphors, claiming common fact, overstatements, and intertextuality creation. In sum, 
language in health and beauty magazines plays a significant role in constructing the 
ideology of �women with healthy beauty�. It is hoped that this study will bring about 
awareness of this discursive manipulation. Also, this research may lead to other related 
studies including the analysis of other ideologies in health and beauty magazines and 
the investigation of ideologies in other types of magazines in Thai.  
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