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Abstract

Project Code : MRG5280197

Project Title : Thailand’s Brand: Brand Communication for Creating Image of

the Country and Thai Product or Service
Investigator : Mr. Terapon Poorat Bangkok University
E-mail Address : teraponpoorat@yahoo.com
Project Period : 2 years

This research aims to study the following issues: 1) the state of communication
of Thailand’s Brand, 2) identity, image and integrated communication of Thailand’s Brand
as perceived by Thai exporters, and 3) the relationship among identity, image and
integrated communication. This study also focuses on examining the empirical fit of the
measurement model of Thailand’s Brand Communication.

Both qualitative and quantitative research designs were applied. The methods
include document research, depth-interviews with 21 key informants consisting of the
executives of the Ministry of Commerce and scholars, and an opinion survey of 1,050
samples of Thai exporters.

The finding reveals that the Ministry of Commerce wants to build up Thailand’s
official Brand to be used together with the private sector's own brands. This endeavor
may facilitate the export promotion driven by the government, and create a favorable
image for Thailand and products or services on which Thailand’s Brand exists.
Meanwhile, most of the exporters highly agreed on the appropriateness of identity
reflected through the “gold symbol” and the word “THAILAND” of Thailand’s Brand. They
also expect Thailand’s Brand stamped on their products or services to symbolize
“trustworthiness” and “quality product” respectively, while simultaneously portray such
personality traits as “modern” and “honest.” Brand communication via the internet was
anticipated as the main channel to reach Thai exporters the most, followed by brand
ambassadors. The finding also discovers a statistically significant positive relationship
(p<.01) among identity, image and integrated communication. In addition, the
measurement model of Thailand’s Brand Communication with 3 components as well as
43 mock-up indicators, shows the congruence with the empirical observation. For this
case, the most important component is “image,” and the less important ones are
“identity” and “integrated communication,” respectively. Future research should explore

further the opinion towards Thailand’s Brand among foreign importers and consumers.

Keywords : Thailand’s Brand, Country Brand, Brand Communication, Brand Identity,

Brand Image
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ATUSIANAFNFAT VRINDNRDLTUADRI
- §nenanand a3.a37a) A3ae
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lunsaunimoiianzan lalfuuusunisaiuuuislaseaing (Semi-Structured
Interview) G9a19iwanmsisuionas laadumwdnnny aoit

1. vanmuuloueniouwimelunssnaussioss Thailand's Brand ludauf]
YusuReTaUWSaLiBTas (7]”@iﬂnmaw7:n§w§u?mm7nn5:mwwvzﬁmf)

2. maﬂEWUﬂmuﬁmﬁumaaﬁﬂuﬁﬁ@anﬁwﬁ'ﬂmﬁ (Image) va3d Thailand’s Brand
lullagsiu

3. ¥uAadn Thailand’s Brand Tuguzfidu Country Brand uazifluamdndnsol
ﬁa‘?maaqmmwmaa‘&uﬁma:u’%ﬂw"l,m Azl NAN R UaILLTUA (Brand  Image)
agnaly iwzesls

4. lum3a$s Thailand's  Brand l#finwanwaleananiu vinudein Thailand's
Brand A139:AYARNNTWBILLIUG (Brand Personality) atn9ls wzezls e
\IguIAgy Thailand’s  Brand tiluan ri’;uamnzﬁﬂuﬂuﬁyﬁyﬂﬁnmwadw‘Z? e
ugavaan le IR FUALA WS NI ING1 1)

5. 9aNUANNAARRaIYITwALdalanans ol (Identity) wes Thailand’s Brand
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wiuiisuiaray, wlouig, msaﬁ”mﬂ?@?jwuaznmf?ayfyagfa‘daan‘Znyua:gfﬁm}”ﬁ
vlan)

6. luriruzaadvinn tonanwol (Identity) fnnzaunioRslszasnway Thailand's
Brand msiduatngls

7. mammmmﬁ@Lﬁmaaﬁnmﬁmﬁ'urm?%'ammuugimwmimaa Thailand’s

Brand luﬂ%qﬁu
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8. lunausvasrinn ﬂ’]iﬁﬁ]ﬁ’]iLLUUHiﬂL’lﬂ’]i“ﬂa\‘l Thailand’s Brand N¥
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a o a d“S/L v o [ a v v ;:l' I3
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Tum I BaUSu i lalEn1539818981379 (Survey Research) WULAAUIN
=) =3 U 1 Fé =1 g; = dl
wiaifivdaya o Tremlananiifiesniandea (Cross-sectional  Study) tWafnm
LONANEDL NMNANBDL LLazmiﬁamsLLuuyimmwaamﬁuﬁﬂﬂﬂuﬁ'ﬂuwaaﬁdaaan

Fuaingy

U3=nIUaTaIENg

[

dszsnsihnunsveinisdrsiaanssi lawn Qdaaaﬂauﬁﬂm (Thailand’s

IJ Qs 1 a 1 o
Exporters) N4unzidoununsuasasunmsadaants I w.a. 2555 51424 16,756 318
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YUNAAIDEN ﬁmuwﬁumwgmmiﬁ']mmmaa Taro Yamane fisz@uanuiGasn
95% @it
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a v

g: el . 1 g: a & a a £ :ﬂ
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(Sampling Frame) ﬁnnﬁ'zy%im%aﬁﬁmanvlm (Thai Exporter List)
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aoufl 1 seumuanuAaFwAgfuenansailesaFuiing luasddsznay
@Tﬁugﬂ@?ﬂmﬁmﬁamm a3 lEaIgasuUL

aoudl 2 soumuenuAafiuigInunwsnsoiasaEudlng luesddszney
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aoufl 3 aaumummﬁmﬁm‘ﬁ'mﬁumiﬁamnwuwmmimaamw%uﬁw"lmalu
padsznauiAgnUdanazAiansTn ursusunlumsdems
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NIRRUUFLUAINAEUN 1-3 TETafauuuuNNaTEIulTzu e (Rating Scale)

WUU 5 350U LagRinusinTiiazuiss a9
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LULRBUDTNNTIWNTUNTUY N7

a

vldhumaseuguawiawiuTunadays
NNNFUMDE i

1. @AY (Validity) Q"i%’mi@UVL@T‘LIWm_n_laaun’m"l,ﬂlﬁﬁfn‘ié’fﬂﬁﬂ?ﬂmLLaz
;‘?L%U’mrysw 3 viu Yszilinnnuasadaiion Content  Valdity) uasldiwans
Urmilundwmdiarilanuseaadasznindadiniuniuinguszasd (tem Objective
Congruence Index: 10C) Taglddaidaniansdafmonufifienadaiivinnit .05 lWldluns
S TERITRR ILEEREN

2. amuiiied (Reliability) Q‘fi%‘ﬂ"l,@mm,uuaaunmﬁmumsmwaaumm@mmﬂ
ﬁfﬂ’i%'sﬁﬂ’%ﬂmLLa:QL%mmmﬂﬂmaaaifﬁu%ﬁﬁé’nwmzﬂﬁﬁmﬁﬁun@juéﬁazi'mﬁa
$1%1% 30 38 uasinAaoUAauTLTRLULIN AT EIRL TE RN thAN (Rating Scale) a1
NARAUANNREAARBIABINWA8 1Y (Internal Consistency Method) da8enaanvaInTa%
117 (Cronbach’s Alpha) %GVL@TNN é'\‘l‘f:

aaufl 1 Landnoluasaduding 61 Alpha = .869

aaudl 2 nmwanmalwesaFuing d1 Alpha = 767

aauf 3 msﬁ'ammuuy]im’lmwaomﬁuﬁﬂwzJ ¢ Alpha = .847

MRLULFEURIUNS 3 AoudInanaien Alpha 111031 .07 anansasin lu 1Ay

nmawﬁa;&amnmjuﬁaa:haﬁo"t@”
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m‘sﬁ%ﬁaﬁm%m%ﬁmumﬁLmﬁ:ﬁﬁa;‘{a @99

1. #DALBINTTWUN (Descriptive Statistics) lawA A13a8as (Percentage) ALaa
LRUAHE (Mean) LLa:d’JuLﬁmLuummg’m (Standard Deviation) Ium‘iWi‘imm“ﬁaﬁa
Aenduenansal Mmwanwol LLazﬂ'liﬁameLuuHsmrmmamﬁauﬁﬂm

2. afi@LF9auNw (Inferential  Statistics) leiun mafsaufisudaasdmsy
ﬂi:"mmaaaﬂ@;wﬁL‘flu'émzsiaﬁ'u (Independent Samples T-Test) LieiUSouifiay
lonansal NMwWanwal LLa:miﬁamsLLuuyimﬂ’lwaamﬁuﬁﬂﬂﬂiuﬁ'ﬂuwaaﬁdaaan
suenlnefidusaz lilmdugundnanduding ussdqudsantansunnivaaiosan
(Pearson’s Product Moment Correlation Coefficient) LafAN®IANAFNNUEIZRIG
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Model) #5alutaafaisa (LISREL Model) {AaAI1980UANNROAAREITEILULIININS
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do1 do2 do3 do4 dos do6 do7 dos do9 d10 dn di12 d13 d14 d15 mo1 m02 m03 m04 m05 m06 m07 m08 mO0g mi0 mi1 mi12  c01 c02 c03 c04 c05 c06 c07 c08 c09 c10 ci1 c12 c13 c14 c15 c16
do1 1
do2 A415* 1
do3 314 79 1
do4 274* 320" -.007 1
dos 377433 .366™ .310"* 1
do6 365" .436** .182* .409** 668" 1
d07 336" 438" 1.83"" .368™ 499" 641" 1
dos .362% .519*  222**  317** 448" .452** 526" 1
do9  -.020 -035 -020 -.081* .035 -016 -033 -079 1
d10  .302** .305** .060 700* .309** .369** .357** .316" -113* 1
di1 .338 339" .031 695 .302** .381** .367** .333* -068" .770" 1
di12 .000 -017 .043 -077* 078" -024 -004 .006  .443* -111** -095" 1
d13 262" .262** .338™ .308 .347** 335" .346™ .301* -050 .354* .309** -028 1
di14 290 246 .388™ 335" .389** .305™ .318™ .338" -096* .428™ .382"" -.021 622 1
d15 272 295" 290* .533** .368" .348 .320* 204" -1.81** 613" 545" -109** 348" 508" 1
mo1 B3 176 450™  127* .340™ 229" 233" 269" -146™ 205 142" -122** 349 451" 406" 1
m02 228" 226" 207" 262" 278" .244* 218" 288" -117** 295" 303" -123" 260" .338™ .391" 578" 1
m03  .068* .126™ -.021 100 .092** .082** .081** .102"* -.041 137 180" -.084** .098** .088™ .122** 107" .102"* 1
mo4 112" .106™ -034 099" .078* .086™ .068* .109"* -030 .113" .140* -110" .058 .056 .126™ .070* .086™ .575" 1
m05  .207** 263" .188** .294** 283" .226™ 202" 272 -114** 343" .324* -055 309" .326** .284™ .360* .337** 147" 106" 1
m06  .217** .240* .251** .280** .331** .301* 251" .314* -146™ .273* 279" -093** .347** .416* .399" 613" .607** .120** .113** .335™ 1
m07 77 266" 290 270" .393** .327* 282" 346 -1.50"" 299" 281" -069" .368" 440 405" 61567 .584* .104** 073" .356™ 723" 1
m08  .072* .033 -026 .087** .004 .021 -011 024 -024 .072* .106™ -099** .026 .057  .085"* .026 037  .483** 643" 007 .069* .040 1
m09  .044 039 .062* .072* .093** .102** .097** .114** .040 077 .058  .051 165 113" 049  .061* .076* .166** .158** .078" .113** .095* .178* 1
m10  .113* .086* -055 .118* .014 .014 040  .068* -.025 .130* .155** -048 .019 .069* .091** .023 086** .451** 469" .094** .093** -005 .456* 277" 1
m11 .053 009  .185"™ -025 .131** .080** .156** .134** 071* -008 -008 .083* .176* .155" .012  .121** .054  .154** .163** .081* .092** .113** .190** .508"* .248"* 1
m12 027 .003 .013 052 .031 -046 .049 .037 .049 029 048  -045 .025 111" 032 026 042 .233** 311" 056 .034 003 300" .251** .341** 403" 1
c01 .040 041 153 .01 44 121** 086" .090** -.086** .021 032  -0385 .165* .178* .133** 252" .117** 201** .153* .074* .A71** .139* .A71** .061* .150** .126** .133** 1
c02 .091** -022 1.53* .009 .120** .068* .133** .100** .010 023 058  .050 180 .025* .068* .143* .139** .127** .039 125" 141 137 041 077*  .116* 185" 1564 319** 1
c03 .073* -050 .157* -044 .067** -.001 067* .060 .073* -.024 -011 056 162 155" 023 134 113" 133 .030 102 .108** .073* 044 097** .103* .211** .137** .305** .685" 1
c04 L1565 049 1.96™ .062* .172** .103** 159" 142" 012 082** .110** .032 205** 239" .105* 154" .091** .120** .094** .102** .138** .167** .101** .095** .108* .193** .199** .267** .644** 518" 1
c05 095" 025 .111** 003  .121** 067" .093* .115** .064* .050 043 .057 1627 167" .048  .095** .085** .066* .077* .072* .092** .116** .092** 117" .137** 208" 127" 260" .644™ 540" .632* 1
c06 013 -055 .216™ -.109** .118** .005 073* .051 A31** -.064* -088** 1.21** .151* .102** -044 116" .003 -036 -057 .081** .042 .063* -042 .101** -036 .257** .045  .143** 235 .297* 282" 312" 1
c07 .057  -019 092 -015 .061* .012 058  .041  .056 018 028 023 145* 137" 008 072" .090** .065* .025 065 078" .085™ 043  .080** .079* .180™ .122** .233* .567* .590** 508 .758™ .328" 1
c08 -0.24  -081** .331** -192* 152" .020 125" 158" 069" -.120** -131** .098** .221** .232* -005 .239* .073* .010 -016 .131** .123** 140 -046 .131* -051 308 .077* .262** 438" 469" .368" 404" 452" 384" 1
c09 .083° -018 .169™ -049 140" .046 079* .058 .058 -.013 -055 .082** 1.95* .100* -022 .119™ .044 .074* .048 059  .111** 095 078* 085" .030  .223* 117 .162** .260™ .364** .359" .318** .545™ .309"* 360" 1
c10 136 025 152 020 .159* .103** .091** .068" .055 060 060  .022 166 .174* .080** .156* 148" .138** .112** 102" .164** .139** .099* .052  .105*" .131** 147" 284* 422" 542** 673" .451** 257" .520** 206 430" 1
cl1 .033 055 -016 .110** .027 084** .055 .044  -1.01** 142" 122" -091** .067* .054  .145** 080" .167** .131** .164** 129" .108** .100** .194** .024 140 029  .086* .273** .057 071* .077* 105" .051 .064*  -019 .101* 115" 1
c12 077 .079* 153" 045 109 .091™ .042 087** -.095 .048 041 -.086™ 150 169" .167** 2457 107" .194™ 1507 .101* 175 .187* .1656™ .043 121 051 127 447 40T T4 205™ 1417 4327 119 1447 151 216" 517 1
c13 059 033 .026 105" 027 .07 -011 -019 -043 120" .153** -170" .048 .053  .172* 129" 115" .280* .320** .082™ .120** 076" .266™ .030 .206™ .005 .064* .202** .014 059 077 018 -057 -009 -017 .048 .123" .192** .300* 1
c14 012 031 015 130" .086™ .060 042 085" -030 .092" .131** -.094** .084** .081** .128" .102* .105" 213" 228 .111* 118" .1256™ .189™ .072* .103" .059 .119"™ .162" .150** .124* .164™ 128" .021 157 .091™ 045 155" 145" 183" 425" 1
c15 067 048  .114™ 080" .073* .026 055 032 .012 061 .062  -080* 177" .148™ 061" .169™ .114* .121** .086™ .105™ .125" 117" .103** .041 136 1277 086" 212 .186™ .186** .185" .194™* 223" .167** 168" .218* .178" .103" 197 278" .365" 1
c16 .075* .01 176 096" 125" 069 054 096* -.099™ 128 .168™ -082" .154** .214™ 172" 210" 148" 229" .187** .153™ 175 .142" 143" 106" .1756™ .149** .083" 208" .191** 212" 212" 168 .133" 150" .211™ .154™ 207" 123" 231 403" .389" .331" 1
Mean 289 258 358 318 281 246 216 248 292 329 321 273 295 333 364 372 344 413 416 332 346 343 399 302 367 291 327 425 387 382 398 376 335 370 371 360 406 393 417 439 422 3.99 429
SD 960 900  .959 970 972 925 858 1.039 857 .897 926 999 914 981 875 816  .811 705 729 849 856 886 777 967 861 990 .943 640 757 751 786 795 942 802 1.035 .882 742 785 667 614 675 734 685
Bartlett's Test of Sphericity = 20,380.00, df = 903, Sig. = .000 / Kaiser-Mayer-Olkin Measure of Sampling Adequacy (KMO) = 0.861

*Sig. < .05, **Sig. < .01
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LONANHIUATIFUAN b
do1 1.00 0.47 <> <> 0.22 0.04
d02 0.89 0.42 0.09 9.46* 0.18 0.05
do3 0.90 0.45 0.08 11.72% 0.20 0.00
do4 1.20 0.52 0.10 12,28 0.27 0.02
dos 127 0.59 0.10 12.70* 0.35 0.05
d06 114 0.55 0.09 12.39* 0.30 0.02
do7 1.02 0.53 0.09 11,65 0.28 0.04
dos 110 0.52 0.10 10.62** 0.27 -0.02
d09 118 0.61 0.10 11.47 0.38 0.01
d10 1.20 0.61 0.11 11.40* 0.37 0.00
d11 135 0.67 0.12 11.31% 0.44 0.19
412 143 0.66 0.12 11.92* 0.44 0.06
d13 118 0.59 0.10 11,52 0.35 0.05
d14 -0.18 -0.08 0.07 -2.39* 0.01 -0.01
d15 -0.27 -0.14 0.07 4.07 0.02 -0.03

MwansaiaNdum lne
mo1 1.00 0.62 <> <> 0.38 0.12
mo2 0.86 0.53 0.05 15.71* 0.28 -0.03
mo3 1.08 0.63 0.06 17.20" 0.40 0.05
mo4 119 0.67 0.07 17,67 0.45 0.11
mo5 0.89 0.52 0.07 13.02* 0.27 0.07
mo6 0.28 0.19 0.05 5.70% 0.04 0.01
mo7 0.20 0.14 0.05 447 0.02 0.00
mo8 0.11 0.07 0.05 2.19* 0.01 -0.02
M09 0.27 0.16 0.06 450 0.03 0.05
m10 0.34 0.18 0.07 4.85* 0.03 0.02
m11 0.33 0.17 0.07 453 0.03 -0.01
m12 0.13 0.07 0.06 2.07* 0.00 -0.01
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msfe SIUULYIUINT
<01 1.00 0.50 <> <> 0.25 0.12
c02 1.36 0.58 0.16 8.69* 0.33 0.01
c03 1.44 0.62 0.15 9.33* 0.39 0.08
c04 1.62 0.66 0.17 9.68* 0.44 0.09
c05 1.49 0.65 0.16 9.54** 0.42 0.07
<06 1.36 0.54 0.15 8.94* 0.30 0.01
c07 1.25 0.50 0.14 8.61* 0.25 0.02
c08 1.45 0.47 0.18 7.87* 0.22 0.05
c09 1.30 0.48 0.14 9.52* 0.23 0.07
c10 1.03 0.36 0.12 8.24* 0.13 0.01
c11 0.46 0.18 0.09 4.96* 0.03 -0.01
c12 0.68 0.33 0.07 9.16* 0.11 0.02
c13 0.68 0.30 0.09 7.26% 0.09 0.01
c14 0.55 0.26 0.09 6.47* 0.07 0.04
c15 0.27 0.15 0.07 3.98* 0.02 0.03
c16 0.69 0.33 0.09 7.75% 0.11 0.04

mMyarziasalsznauduauiaas

msfeansaduanlng
ID 1.00 0.79 <--> <--> 0.62 -
IM 1.40 1.00 0.19 7.33% 1.00 -
Ic 0.36 0.40 0.07 4.86* 0.16 -

Chi-Square = 472.35, df = 424, Sig = 0.052
GFI = 0.98, AGRI = 0.95, RMR= 0.03, RMSEA = 0.01

* Sig < .05 az **Sig < .01

<> JiT89uan SE uaz t 1ihadnnidumwinieesiny (Constrained Parameter)
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