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Abstract

The research purpose is to investigate and identifies current level of social media adoption in
the companies that are listed in the Stock Exchange of Thailand (SET). The overall usage and the
characteristics of the activities that served the company’s’ purpose in using social media to interact with
their customers were also analyzed. Different types of popular social media; mainly Facebook, Twitter
and Youtube were identified as the main tools for Thai company to conduct customer relationship
management with their customers, knowledge sharing activities with their employees and most
importantly to use social media to build the brand awareness amongst Thai customers. From the
research analysis, most Thai listed companies adopted social media in the initial level 1 and 2. Mostly,
they used social media to give our information about their business as well as interact with their
customers. The three main industries that utilized social media the most are 1) service 2) real estate
and 3) finance. The study concludes that there are still a vast number of Thai listed companies who do
not use social media for their competitive advantage or increase the company value by interacting with
their customer. Hence, there is a lot of opportunity for Thai companies to exploit such opportunity by

adopting various types of social media in the future.





