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Abstract
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This research aims:
1. To identify the characteristics of walking street in Thailand and its relative issues in walking
streets in 4 regions of Thailand
2. To discuss the use of public space for walking street market and the dynamics of public

space in Thailand that links to an understanding about the Eastern concept of public space
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This research studies the use of public space for walking street market in order to
understand the walking street and the dynamics of public space use. Based on qualitative approach,
the fieldwork comprises participant observation with 4 sampling groups including the residents,
sellers, walkers and managing representatives in 15 walking streets in 4 regions of Thailand. The
findings reveal that the characteristics of Thai walking street are varied - ranging by sizes, spatial
and socio-cultural elements, organization and use of space and spatial management. Within the
variations lie the common practices due to the shared lessons and experiences resulting in a similar
form of street market with socio-cultural activities. Thai walking streets aim to promote tourism, local
economy, and social life of city’s dwellers and visitors yet with little emphasis on pedestrian quality,
rights and freedoms. The concept of Thai walking street reflects the combined concepts of public
space and market on public streets thereby changing the role of street to a city’s new social space.
This knowledge exhibits the form of public space use in Thailand and Eastern cities that are
relatively different from that of the West. It can benefit academically and practically for the
development of public space in Thailand and Eastern cities. This research calls for continuing
studies on walking street and other form of public space use that can help us better understand the

use of public space in our own context.





