Abstract

The concept of green has become an interesting issue as we can notice an increasing in green

products and service, such as organic vegetables, energy-star appliances, hybrid cars, and green hotels.

This research proposes to study consumers’ interest toward green hotel through paying more for staying

in green hotels. This research study employs the hedonic pricing model in order to investigate hotel

attributes in the determination of hotel room rate in Phuket. These attributes include both quantitative and

qualitative attributes, such as green leaf certification, hotel star, the distance of hotel from the nearest

beach, the distance of hotel from the central city and other facilities of the hotel (breakfast, meeting room,

internet access, shuttle bus, gym, pool, restaurant). The results show that customers are willing to pay a

significant premium for a standard room in the green hotel. The premiums for the green hotel during high

season period and low season period are about 68 percent and 77 percent higher than hotel rate in normal

hotel. In addition, the results show that hotel location and some facilities of the hotel such as breakfast,

gym and shuttle) have significant effects on both high season and low season room rates.
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