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Abstract

The concept of green has become an interesting issue as we can notice an increasing in green

products and service, such as organic vegetables, energy-star appliances, hybrid cars, and green hotels.

This research proposes to study consumers’ interest toward green hotel through paying more for staying

in green hotels. This research study employs the hedonic pricing model in order to investigate hotel

attributes in the determination of hotel room rate in Phuket. These attributes include both quantitative and

qualitative attributes, such as green leaf certification, hotel star, the distance of hotel from the nearest

beach, the distance of hotel from the central city and other facilities of the hotel (breakfast, meeting room,

internet access, shuttle bus, gym, pool, restaurant). The results show that customers are willing to pay a

significant premium for a standard room in the green hotel. The premiums for the green hotel during high

season period and low season period are about 68 percent and 77 percent higher than hotel rate in normal

hotel. In addition, the results show that hotel location and some facilities of the hotel such as breakfast,

gym and shuttle) have significant effects on both high season and low season room rates.

Keywords: Green Hotel, Hedonic Pricing, Willingness to Pay
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stars green breakfast internet gym pool meeting

access room

Stars 1

Green 0.2106 1

breakfast 0.2955 0.0871 1

internetaccess 0.1275 0.0767 0.1291 1

gym 0.5657 0.3562 0.2562 0.1291 1

pool 0.5309 0.1884 0.3872 0.0656 0.4355 1

meeting room 0.473 0.2316 0.1171 0.0487 0.3707 0.2999 1

restaurant 0.1898 0.096 0.1826 -0.1146 0.2079 0.1915 0.2042

shuttle 0.3636 0.1946 0.1145 0.2671 0.2408 0.1602 0.0909

distance from/to -0.046 -0.1625 -0.2405 0.0311 -0.0866  -0.2736 -0.2284

beach

distance from/to -0.3025 -0.0433 -0.1538 -0.0533 -0.1309 -0.184 0.0289

city
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distance
from/to distance
restaurant  shuttle beach from/to city
restaurant 1
shuttle 0.0552 1
distance from/to -0.0773 0.0497 1
beach
distance from/to -0.0184 -0.0785 -0.1853 1
city
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5.3.1 wamsﬁnmmmm‘uﬁmm Hedonic Pricing ﬁ's’mmww'izﬁ’umwmiseusmmznmﬂu

Tsausuae (n)

M3197 5.4 wam3Uszdivnuudiass Hedonic Pricing () Asdifmulsmunenmfioannyaa

High Season

L GRISTINISTRY, . .
Lnhigh mMdulszans A1 T-Value | A1P-Value VIF
WATFIU

Stars 1.1704%* 0.0875 13.38 0.00 1.05
Green 0.7017%* 0.2094 3.35 0.00 1.05
Constant 1.1126%* 0.3031 3.67 0.00
Adjusted-

0.59
R2
Mean VIF 1.05

* yaanaiod YN Ieanan oL =0.01

d' a o . . . ISRY I~ 4 v 1
MA1319N 5.5 wamsﬂixmmmumam Hedonic Pricing (D) nimmuﬂimmmmmmwnma

Low Season

L ANV , ,
InPlow maulszans A1 T-Value | A1 P-Value VIF
WAIFIU

Stars 1.1016* 0.0822 13.40 0.00 1.05
Green 0.6643* 0.1968 3.38 0.00 1.05
Constant 0.6636%* 0.2849 2.33 0.02
Adjusted-

0.59
R2
Mean VIF 1.05

* AR YNINADAN oL = 0.01, ** udganaivdAgyneadan o =0.05
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Multicollinearity U WU ALRAY VIF UDILUVINADININTY High Season LLae Low Season WA
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5199 5.6 wam3UszdiunuudIaes Hedonic Pricing (V) nIMIAMYIMNARIINITBINNY I

High Season

L Andean a1 T-

Lnhigh mMdaulszans f1 P-Value VIF
WATTIY Value

stars 0.9817* 0.1184 8.29 0.00 2.12
green 0.6865* 0.2119 3.24 0.00 1.19
breakfast 0.3165%* 0.1433 221 0.03 123
internetaccess -0.0999 0.2669 -0.37 0.71 1.12
oym 0.3082** 0.1519 2.03 0.04 1.7
pool 0.4644* 0.1635 2.84 0.01 1.58
meeting room 0.1661 0.1642 1.01 0.31 1.38
restaurant -0.0496 0.1538 -0.32 0.75 1.12
shuttle 0.2424%** 0.1284 1.89 0.06 1.26
constant 1.2680%* 0.4289 2.96 0.00
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Adjusted-R2 0.6
Mean VIF 1.41
* e aiod YN INAnan oL =0.01

= gaIaiedIAYNINaDa

aa

=

N o=0.05

oo I gaanaiodAYNINanan oL =0.10

M3190 5.7 wamsUszRiuuuus1aes Hedonic Pricing (V) Asdifmulsmunenatioannyia

Low Season

Gy AN , ,
Lnlow . o 1 T-Value A1 P-Value VIF
uilszans WAITIU
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stars 1.1038* 0.1045 10.56 0.00 2.35
green 0.5705%* 0.1794 3.18 0.00 1.21
breakfast 0.2230%** 0.1232 1.81 0.07 1.29
fernetaccess 0.0252 0.2242 0.11 0.91 1.13
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Adjusted-R2 0.71
Mean VIF 1.43
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High Season

. . N A 4 v
Pricing ﬂiﬂ!ﬂ)!!ﬂiﬂ1uﬂ®i1ﬂ1ﬂ®ﬁﬂﬂ‘]ﬂﬁ

@5a1u: LnHigh

HUVT1804 (N)

° =
HUURIN (V)

HuUs1aIN (M)

mdulszans mdulszans mdulszans
stars 1.1704* 0.9817* 1.0969*
(0.09) (0.12) 0.11)
green 0.7017* 0.6865* 0.5193*
(0.21) (0.21) (0.18)
breakfast 0.3165%* 0.1399%*
(0.14) (0.13)
internetaccess -0.0999 -0.0215
(0.27) (0.23)
gym 0.3082%* 0.2584%*
(0.15) (0.13)
pool 0.4644* 0.2277
(0.16) 0.15)
meeting room 0.1661 -0.0494
(0.16) (0.15)
restaurant -0.0496 -0.0322
(0.15) (0.13)
shuttle 0.2424%*** 0.2830*
(0.13) (0.11)
distance from/to beach -0.1860*
(0.03)
distance from/to city -0.0041
(0.01)
Constant 1.1126* 1.2680* 1.5862*
(0.30) (0.43) (0.50)
Adjusted-R2 0.59 0.63 0.73
VIF 1.05 1.41 1.43

2w oo w aad
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mdulszans mdulszans mdulszans
stars 1.1016* 0.9817* 1.1038*
(0.08) (0.11) (0.10)
green 0.6643* 0.6983* 0.5705*
(0.20) (0.20) (0.18)
breakfast 0.3552* 0.2230%**
(0.13) 0.12)
internetaccess -0.0412 0.0252
(0.25) (0.22)
gym 0.3618* 0.3271*
(0.14) (0.13)
pool 0.3570** 0.1740
(0.15) (0.14)
meeting room 0.0558 -0.1431
(0.15) (0.14)
restaurant 0.0054 0.0165
(0.14) (0.13)
shuttle 0.2366** 0.2620*
(0.12) 0.11)
distance from/to beach -0.1470%*
(0.03)
distance from/to city 0.0067
(0.01)
constant 0.663963 0.5763 0.5029
0.28 0.28 0.49
Adjusted-R2 0.59 0.64 0.71
VIF 1.05 1.41 1.43
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Abstract

This paper discusses hedonic pricing method which is an important environmental valuation method focused on
estimating consumer preference through indirect market. Generally, hedonic pricing method is commonly used among
economist in order to assess environmental value which cannot determine the market value. Hedonic pricing can be
divided into two main models; property and land value model; wage differential model. Moreover, hedonic pricing model
assesses environmental value in term of implicit price of particular characteristic that composes to be housing price and
wage rate. Therefore, both housing and working environments have significant impacts on housing price and wage rate

which reflects environment quality or environment impact that we want to study.

Keywords: Environmental Valuation, Hedonic Pricing, Real Estate Model, Wage Differential Model
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Willingness to Pay for Green Hotels: Evidence from Hedonic Pricing
Analysis

Karnjana Sanglimsuwan, Ph.D."

The concept of green has become an interesting issue as we can notice an increasing
in green products and service, such as organic vegetables, energy-star appliances, hybrid
cars, and green hotels. This research proposes to study consumers’ interest toward green
hotel through paying more for staying in green hotels. This research study employs the
hedonic pricing model in order to investigate hotel attributes in the determination of hotel
room rate in Phuket. These attributes include both quantitative and qualitative attributes, such
as green leaf certification, hotel star, the distance of hotel from the nearest beach, the distance
of hotel from the central city and other facilities of the hotel (breakfast, meeting room,
internet access, shuttle bus, gym, pool, restaurant). The results show that customers are
willing to pay a significant premium for a standard room in the green hotel. The premiums
for the green hotel during high season period and low season period are about 68 percent and
77 percent higher than hotel rate in normal hotel. In addition, the results show that hotel
location and some facilities of the hotel such as breakfast, gym and shuttle) have significant

effects on both high season and low season room rates.
Keywords: Green Hotel, Hedonic Pricing, Willingness to Pay
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Introduction

The green concept has become an interesting issue as we can notice an increasing in
green products and service, such as organic vegetables, energy-star appliances, hybrid cars,
and green hotels. Along with the global trend, the green concept has become popular in
Thailand and also influences consumer attitudes and behavioral intention toward green
choices. In addition, consumer green attitude and green demand also encourage businesses
to become more environmentally friendly and develop green behaviors in their management
such as 3Rs (Reduce, Reuse, Recycle). In term of tourism which makes a large contribution
to Thailand’s economy, there has been increasing in demand for sustainable tourism.
TripAdvisor surveys in 2012 stated that 71 percent of consumers would like to make
environmentally friendly choices of travel in the next 12 months. Moreover, Nielsen’s 2012
Global Corporate Citizenship survey showed that nearly half of global consumers (46
percent) are willing to pay extra for products and services from companies that show a
commitment to social responsibility. Responding to customers’ increasing environmental
awareness, many businesses have been promoting green tourism which is a responsible travel
that generates income and jobs while also protecting environment. For example, hotels have
evolved from little green practices and initiatives to taking systematic steps toward a
comprehensive greening approach (Gustine & Weaver, 1996; Manaktola & Jauhari, 2007). In
Thailand, the Green Leaf Certificate which is a good indicator for green hotel has
successfully established environmental standard and management. Green management in

hotel includes reducing consumption of water, energy, and improving the management,



handling, and disposal of waste. Lately, we can notice from cards in hotel room that
encourage guests to reuse linen and towels when they are staying more than one night.
According to Honey (1998), reuse linen program can conserve an average 114 liters of water

per room each day, and reduce energy cost at least US $1.50 per room.

Although the role of green management activities such as the green hotel has
expanded rapidly, only few studies are focused on the valuation for the green hotel or the
willingness to pay for staying in the green hotel. Most existing studies about green hotel are
focused on how consumer environmental values and belief influence consumer attitudes and
behavioral intention towards hotel choices (Chien-Wen Tsai, 2008) and what factors that
influence consumers’ green hotel choices (Heesup Han, 2010). Valuation of the green hotel
or the willingness to pay for staying in the green hotel is still new issue and more complex
than valuation of other types of green tourism. Unlike the valuation of hybrid car which can
directly measure from the reduction of fuel cost, the valuation of the green hotel is difficult to
measure and requires effective environmental economic valuation technique. Among
environmental economic valuation technique, hedonic pricing model is widely used for
measuring value of amenities related to capital goods including hotel. In order to estimate the
green hotel value, this study estimates willingness to pay for staying in the green hotel. The
additional amount paid for staying in the green hotel represents the value attributed to hotel
greenness and green hotel certification which represents a pleasure that the tourist receives
when hotel has green standard attribute. This estimated willingness to pay for staying in the

green hotel can be beneficial hotel business in creating extra value-added of hotel.



Specifically, this study focuses on the willingness to pay for the green hotel in Phuket
where is a major tourism destination in the Southern part of Thailand with more than 9
million visitors generating a remarkable of tourism income over 180,000 million Baht
(US$5800 Million) in 2011. Raising in environmental awareness among the general public
leads to a growing demand for green products and services; however, it is questionable
whether tourists are willing to pay for staying in the green hotel. Besides, this study also

identifies whether tourists are willing to pay for other attributes in hotel.

Methodology

Online travel agent has become a popular method for booking hotel for the last
decade. Most online travel agent websites contain large amount of information on prices,
deals, pictures of hotel and room. Some websites also allow tourists to write a review of the
hotel they stayed. Therefore, the data for this study was collected from one of the major

internet travel agents, Agoda. Agoda (http:///www.agoda.com) is an online travel agency

specialized in hotels in Asia. Another reason that this study collects data from travel agent
websites is that the price given on the travel agent website always reflects the price that
tourists are willing to pay than the rack rate from hotel. In order to avoid seasonality
problem, this study analyzes the room rate in two periods, high season and low season. This
study also checks on the room rate during the weekday and the weekend; however, there is
no difference between weekday rate and weekend rate. Hence, this study uses the high season
room rate and the low season room rate as two distinct dependent variables. In order to

standardize the room rate, this study collects the room rate for a standard room per night.

For other hotel attributes that affects on the willingness to pay for staying in hotel
were chosen based on previous studies. The data on hotel attributes can be divided into
quantitative attributes and qualitative attributes. Qualitative attribute include the level of
hotel star, the distance between hotel and the nearest beach, the distance between hotel and

the city center; meanwhile qualitative attributes include all hotel facilities such as free


http://www.agoda.com

continental breakfast, restaurant, free internet service, a fitness center, a convention center

and a shuttle bus. Most hotel attributes data were collected from online travel website and

hotel website. Additional information was directly acquired from calling the hotel. For green

hotel attributes, this study checked each hotel with the green hotel database provided by the

Green Leaf Foundation whether the hotel has received green certification. All qualitative

attributes were converted to dummy variables that have either 1 indicated presence and zero

indicated absence of those qualitative attributes of the hotels in the sample. Moreover, the

location attributes data were collected by using GIS software to measure the distance from

each hotel to the nearest beach and the city center.

Table 1 Descriptive Statistics for Attribute Variables (Sample Size= 179)

Variable Mean Std. Dev. Min Max
High Season Price 354.95 468.88 17 2044
Low Season Price 162.51 191.15 12 978
Hotel Stars 3.44 0.70 2 5
Green Certification 0.09 0.29 0 1
Free Breakfast 0.74 0.44 0 1
Free Internet 0.95 0.23 0 1
Fitness Room 0.39 0.49 0 1
Swimming Pool 0.74 0.44 0 1
Convention Center 0.21 0.41 0 1
Restaurant in Hotel 0.81 0.39 0 1
Shuttle Bus 0.56 0.50 0 1
Distance from/to Beach 2.08 2.08 0.2 17.2
Distance from/to City 22.02 5.25 8.7 48.6




Table 1 reports summary statistics for the characteristics of hotels. The average hotel
room rate ranges from $163 to $355; meanwhile the average hotel star level is 3.5. The
common hotel attributes include a free continental breakfast (74 percent), a free internet (55
percent), fitness center (39 percent), swimming pool (74 percent), convention (21 percent),
restaurant in hotel (81 percent), and shuttle bus (56 percent). The distances from the hotel to
the nearest range between 0.2 kilometers to 17.2 kilometers with the average distance at 2.08
kilometers; meanwhile the distances from the hotel to city center range between 8.7
kilometers to 48.6 kilometers with the average distance at 22.02 kilometers.

The Empirical Model

Model for this study is based on the revised and developed Hedonic Pricing Model
from the past literature reviews (Rosen (1974); Espinet et al (2003); Chen (2010). Since the
main objective of this study is to assess the willingness to pay for staying in the green hotel,
the revised Hedonic Pricing Model can estimate the implicit price of the green hotel attribute.
With the Hedonic Pricing method, the room rates of the hotel are based on various attributes
of hotel such as hotel facilities, hotel location. Therefore, the estimated coefficients from
Hedonic Pricing Model can represent each implicit price for each hotel attributes. This study
employs a general model in which the ‘product’ of a given hotel H is the embodiment of a set of

attributes (Espinet et al, 2003), such that

Hi= (g1, Qiz, i3, ..., Qi,..., Jim) )

where i = 1,..., n indexes the hotel and gik(k = 1,..., m), each of its attributes.

Following Rosen’s (1974) advice and that of most previous researchers in this area
(Trane, 2007), this employs a log-linear specification for the pricing function rather than a linear
one. Three regression models, including whole sample.

The equation is linear (Linear Function) to shows the latency, the last (Marginal
Implicit Price) static while equation non-linear (Non-linear Function) unit price of the feature
depends on the quantity. feature as well. Therefore, non-linear equations that are appropriate

to the market than hotels or residences. Either regression, not a straight line that is used by



many, is a Log-linear principle of Occam's Razor, which chose to model the simplest of
simulations (Realistic Model) by this research will be used. Log-linear models for regression
as well.

Model for the study consists of two main models which are variable according to the
second variable is the price of a hotel room during the High Season and Low Season equation

(2) and (3) respectively.

Ln (PRICE LOWi) = f (Zi (STARi, BREAKFASTi, GYMi, INTERNET],
MEETINGi, POOLi, RESTi, SHUTTLE;); Li (DIST Bi, DIST Ci); Gi (GREENi)) 2)

Ln (PRICE HIGHi) = f (Zi (STARi, BREAKFASTi, GYMi, INTERNET],
MEETINGi, POOLi, RESTi, SHUTTLE); Li, (DIST Bi, DIST Ci);, Gi (GREENi))  (3)

By Ln (PRICE_LOW) is the price of hotel rooms in the Low Season in natural

logaritihm.

Ln (PRICE _HIGH) is the price of a hotel room during the High Season in

natural logaritihm.

As independent variables, which determine the price of the hotel room is the main
factor in determining the price of a hotel room. They are divided into three categories, which

are the main parameters of (Zi) the nature of the (Li) and the appearance of being green (Gi).

Characteristics of (Zi) contains the Star Hotel (STAR1) facilities, including breakfast
(BREAKFAST1) gym (GYMi) Internet (INTERNET1) meeting (MEETINGi) pool (POOL1)
store. Food (RESTi) shuttle (SHUTTLE:I).

Characteristics of the location (Li) is the distance from the hotel to the nearest beach

(DIST Bi) and distance from the hotel to downtown (DIST_Ci).

Appearance of being green (Gi) comprises a hotel certified environmental

management certificate through the green leaves (GREENI).



Results

Current concepts in green or the environment to gain the attention and discussed
broadly including in Thailand. Affecting consumer behavior focused on the promotion. The
needs of consumers affect the sector to meet the needs of consumers in saving the
environment. The tourism industry is the service sector income to the country and has
expanded rapidly during the past decade. Of the importance of the tourism sector, the tourism
development plan for the tourism sector with a focus on sustainable growth. This includes the
promotion of tourism, coupled with the conservation of natural resources and the
environment in accordance with the needs of travelers who want to be involved in
environmental protection. It is a source of eco-tourism, which includes environmentally

conscious and choose a green hotel.

Green is relatively new to the hotel business. In Thailand, there has been grouped
under the green leaves green. Under the green leaves, which is in charge of the environment
to promote tourism Project Green Leaf Environmental Assessment has been prepared in the
hotel for a hotel audit job. Each assessment will be honored with a green leaf which
represents the environment seriously. And to meet the needs of travelers who need services

that are environmentally friendly.

Despite being green can lower energy costs for both electricity and water. But
changes to the environmental management of the enormous cost in terms of investment costs,
such as electrical systems and equipment to be able to use energy efficiently and costs for
environmental products such as recycled paper. The higher costs will be passed on to the
green room rates higher which reflects the willingness of tourists to pay to stay in a green
hotel. However, this research will study the willingness of tourists to pay for green. How to
evaluate the willingness to pay to stay at a green hotel of this research is how to Hedonic

Pricing.

Hedonic Pricing Method is a method commonly used in economics, environmental

assessment, environmental without market value or market value. Therefore, the valuation of



the willingness to pay for green hotel of this research will have to Hedonic Pricing by room
rates in hotels in Phuket 179 hotels rates using the information collected from this website.
The research is divided price hotel rooms in two phases during the High Season and the Low
Season, to reduce the price changes in the different model-based Hedonic Pricing guests. The
hotel will depend on the nature of the hotel. The variables used in this research study into the
nature of the features. Star Hotel, breakfast, fitness room, internet room pool, shuttle and
appearance of the hotel includes distance from the nearest beach and a short distance from
the city, as well as the characteristics of being green. The aim of the study is worth the
traveler's willingness to pay for how much green. The model used in this research Hedonic
Pricing Equation Log-linear and stress tests. Testing multicollinearity, variance Inflation

Indicator model, however, this research did not find the problem.

The results showed that the model Hedonic Pricing during High Season and Low
Season period are summarized in Table 3 and Table 4. Table 3 shows that all models star
hotel and the effect of the green rooms at the hotel in the same direction. If the hotel has a
star rating of the hotel or green, then the hotel room during the High Season, which expresses
the willingness of people to pay to stay up as well. Model II adds the feature of affecting the
hotel room during the High Season, which studies find that the hotel offers breakfast pool,
gym and shuttle away. Airports have room rates, which reflect the willingness to pay of
people to stay during High Season higher hotel offers such significant statistically. While the
third model includes all feature of the hotel being a green hotel, and spatial characteristics.
The study found that the distance from the hotel to the beach nearest affecting price or
willingness to pay people to stay during High Season by distance from the hotel to the beach,
the nearest long affect the price of a hotel room or the willingness to pay of the people who
stay during High Season decreased significantly. As the distance from the hotel to the city
center, no effect on the price of the hotel room. However, variable feature of type Meeting
surfer and restaurant no role for money hotel room during High Season, which may be the

result of a targeted group of tourists who stay in Phuket a lot.



Table 2 Estimated Results from the Hedonic Pricing Models : High Season Room Rate

LnHigh Model (A) Model (B) Model (C)

Coefficient Coefficient Coefficient
stars 1.1704* 0.9817* 1.0969%*
(0.09) (0.12) (0.11)
green 0.7017* 0.6865* 0.5193*
(0.21) (0.21) (0.18)
breakfast 0.3165%* 0.1399%*
(0.14) (0.13)
internetaccess -0.0999 -0.0215
(0.27) (0.23)
gym 0.3082%* 0.2584%**
(0.15) (0.13)
pool 0.4644* 0.2277
(0.16) (0.15)
meeting room 0.1661 -0.0494
(0.16) (0.15)
restaurant -0.0496 -0.0322
(0.15) (0.13)
shuttle 0.2424%** 0.2830%*
(0.13) (0.11)
distance from/to beach -0.1860*
(0.03)
distance from/to city -0.0041
(0.01)
Constant 1.1126* 1.2680%* 1.5862%*
(0.30) (0.43) (0.50)
Adjusted-R2 0.59 0.63 0.73
VIF 1.05 1.41 1.43

* significant level a = 0.01

** significant level a = 0.05

*** significant level o o= 0.10




Table 3 Estimated Results from the Hedonic Pricing Models : Low Season Room Rate

LnLow Model (A) Model (B) Model (C)

Coefficient Coefficient Coefficient
stars 1.1016* 0.9817* 1.1038*
(0.08) (0.11) (0.10)
green 0.6643* 0.6983* 0.5705%*
(0.20) (0.20) (0.18)
breakfast 0.3552%* 0.2230%**
(0.13) (0.12)
internetaccess -0.0412 0.0252
(0.25) (0.22)
gym 0.3618* 0.3271*
(0.14) (0.13)
pool 0.3570%* 0.1740
(0.15) (0.14)
meeting room 0.0558 -0.1431
(0.15) (0.14)
restaurant 0.0054 0.0165
(0.14) (0.13)
shuttle 0.2366** 0.2620%*
(0.12) (0.11)
distance from/to beach -0.1470%*
(0.03)
distance from/to city 0.0067
(0.01)
constant 0.663963 0.5763 0.5029
0.28 0.28 0.49
Adjusted-R2 0.59 0.64 0.71
VIF 1.05 1.41 1.43

* significant level o =0.01
** significant level o= 0.05

*** significant level o o =0.10




The same model Hedonic Pricing the dependent variable is the room rates during
High Season Table 3 shows the results of the model Hedonic Pricing. The dependent variable
is the room during Low Season results. The dependent variable is the price of the room stay
during Low Season (Table 3) has an inhibitory effect on the dependent variable is the room
rates during High Season (Table 2) is a model of the Star Hotel and the effect of the green
rooms at the hotel in the same direction. Which implies that the relationship with Star hotel
or a green hotel room during Low Season, which expresses the willingness of people to pay

to stay up as well.

In the second model, the corresponding results demonstrate that the hotel that serves
breakfast. Gym, pool and shuttle of the hotel to the airport would have room rates, which
reflect the willingness to pay of people to stay during Low Season higher than hotels that do
not have such a significant way statistics as well. In addition, studies in model III shows that
the distance from the hotel to the beach nearest affecting price or willingness to pay people to
stay during Low Season significant way. By distance from the hotel to the nearest beach, the
longer it will affect the price of a hotel room or the willingness to pay of the people who stay
during Low Season decreased significantly. As the distance from the hotel to the town did
not affect rates of hotels in the Low Season. As well as during the High Season In modeling
the third feature of affecting price or willingness to pay of people to stay during Low Season
in a positive statistically significant, it looks like during the High Season is open for drinks.
Gym and shuttle. Meanwhile, the hotel features a meeting room, Internet room and no role
for money rooms. It is speculated that as a result of the stress of the holiday rather than

business.

Apart from the direction of the relationship, as discussed. Interpretation of the
coefficients obtained from the model can be summarized as a model to the third room of the
hotel has been the standard green during High Season and Low Season rates are higher than
the hotels that are not standard. green for about 68 percent and 77 percent, respectively,
which represents the value of the willingness to pay to stay in a green hotel on the rise. For

impact-oriented features of quality on the room rates of the hotel with a complimentary



breakfast during High Season and Low Season is higher hotel does not serve breakfast for
about 15 percent and 25 percent respectively this room. The hotel offers shuttle service to the
airport during the High Season and Low Season is higher than the hotels have shuttle service
to approximately 33 percent and 30 percent, respectively, as will be seen that the features of
the above. above expression to facilities that the customer will receive. Which affect the price
of a hotel room. Room rates for the hotel's gym during High Season and Low Season Hotel is
higher at about 29 percent said no service and 39 percent, respectively, for the space variable
is quantitative variables. The results showed that the distance between the nearest hotel to the
beach one mile increase will affect the price of a hotel room during High Season and Low

Season decreased by approximately 17 percent and 14 percent, respectively.

Overall, both during the High Season and Low Season Results of Hedonic Pricing
model that is consistent with economic reality, tourists are willing to pay for a hotel room
with a star are significantly higher. And breakfast facilities of swimming pool, gym. And the
hotel shuttle to the airport affect the willingness of tourists to pay to stay in a hotel with such
high statistical significance. However, considering some features of Internet services such as
meeting rooms and a dining room to find that it does not affect the willingness to pay of the
hotel. This is consistent with the purpose of staying in Phuket hotels that are for pleasure
rather than business. The restaurant in Phuket are diverse and numerous. Variable for the area
found that the distance between the nearest hotel to the beach affect the willingness of
tourists to pay to stay in the opposite direction. That is, the distance between the closest hotel
to the beach is far more significant impact on the willingness to pay decreases. This is
consistent with the fact that the majority of tourists want to stay in a hotel close to the city or
the beach. Variables of interest for this study is to study the green. Found that tourists are
willing to pay for a hotel room than a standard hotel, green hotel. With the willingness to pay
extra for stay green hotels higher than a typical hotel located approximately 68 percent to 77

percent, which is the willingness to pay for the green only or a hotel that is managed.

This research will enable hotel operators were aware of the hotels in Phuket are

affecting the needs of travelers and hotel rooms travelers willing to pay. In addition, the hotel



operators were aware of the importance of green building standards, which currently receive
much more attention. And tourists are willing to pay to stay in a green hotel, high up, too.
Hedonic Pricing Model of analysis will allow the operator to know that in addition to the
price of the hotel star rating, hotel rooms are different. Factors being green is another factor
that will increase the value / price of the hotel room to rise. It will be seen that from the hotel
is a hotel is a value / price hotel rooms, reflecting the willingness to pay in order to stay than
hotels that do not have the green up to hundreds.. The development of environmental
management systems, so the hotel can step into the green would be sent to help increase the
value / price of hotel rooms increased. The results of the study found that green features
affect the value / price of green, reflecting a higher willingness to pay for the stay green. The
idea is to include green travel green and environmentally-friendly activities that are more in
the past. Are indicators that the business should be adjusted to accommodate the current
green. The hotel can also make room for a higher value of green features as well. Information
management system that is environmentally friendly, it is a matter that should be supported
by all the parties. The event will focus future studies may expand the scope of the
assessment, the willingness to pay to stay at a green hotel expansion to estimate the
willingness to pay for environmentally friendly tourism activities other To enhance the value

of tourism to the country's tourism industry revenue will be next.
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