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Abstract

Project Code : MRG5680140

Project Title : The study of Thai Medical Tourism Value Chain and collaboration among key

stakeholders in the industry

Investigator : Assistant Professor Dr. Laddawan Kaewkitipong (Thammasat Business School,

Thammasat University)
E-mail Address : laddawan@tbs.tu.ac.th
Project Period : 3 years 1 month

Medical tourism is an emerging sector of which little is known. This research sets to
investigate the industry. It attempts to 1) identify key stakeholders in the Thai medical tourism
industry value chain and 2) pinpoint key activities, data, and information necessary for efficient
collaboration and networking within the medical tourism industry value chain. In-depth interviews
were conducted with stakeholders in the industry to understand the current situation and context

of the Thai medical tourism industry and main activities of each stakeholder

The research findings show that there has been little collaboration between the main
stakeholders, including hospitals, clinics, hotels, travel agents, and transportation providers.
Associations are the form of collaboration occurred in the Thai medical tourism industry, and co-
market is their main activities. Collaboration in terms of co-service creation was rarely seen. In
terms of the use of Information Technology (IT), the stakeholders usually use IT, especially
website, as a medium to provide information and advertise their services to travelers. Email and

Live Chat Software are mainly used for communication with the travelers.

The research proposes that collaboration in the form of a location-based cluster should

be promoted. Co-building economic foundation and co-service creation activities should be

W



emphasized. Such activities would increase efficiency and mutual benefits among the
stakeholders. Future research should study possible business and revenue sharing models that

stimulates collaboration as well as factors influencing trust among the stakeholders.

Keywords : Medical Tourism, Stakeholders, Information Exchange, Information Technology,

Collaboration
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281913NM1U N1TVDUNYUTINITUNNE (medical tourism) LUUﬂWﬂﬁ’Juqmﬂ’TVTﬂiﬁiﬂ%LWN

gy, v aa

Lﬁ@%uimﬁaé’ahjLﬂuﬁgaﬂimmf’m (Connell, 2006) 13FefARNAT AL uAnwAIvTUT
1il49 DE1URWIZLALA LU HUUBIWULATHFAD FUNITULITME Y3 BAMUANIAANNYDIRAEMNTILANT
Viouiiendinsunng %uﬁuﬂmimﬂugmaqLﬁméf’]ulﬁm supply 58 demand ity (e,
Bookman & Bookman, 2007; Connell, 2006; Smith & Forgione, 2007) %ﬂﬁmmﬁ%ﬂuﬁ'%ﬁaﬁ
Anviiaudulnoitiunsiaminse Ul Aniiysannsnseuagu LN IN e ienazung

gun1n (Heung et al. 2010)



[ v

[ [

NANUE AR araAnTuRInaMEIdelatunsianudlaludnuuzianivvedy
QUNIUYBIQAAINNTTUNTVIB AN NTINTUNNE (Medical tourism) Tudsemalneuazinsioules

fusendEnddnneItes (Stakeholders) lulggunu lngdidanundnvesnuide 2 4a Ao

I =) v

lashedidiuladiudenan (key stakeholders) lulgguniugnannssun1sieaungngs

Y

A15wnNg (medical tourism) ¥84kng wazdauNe9899nukaEiUluAIINSINTBLALNITES

L3818 (collaborating & networking) 8g13ls

=) v

s A o v ] v v ] =
nagnsvsauwInulangildladnudendn (key stakeholders) mslditoasaniusiuile

]

v [ v

Feiuuazuienazimulssansammsasnaasednenislugnamvnssull
1.2 FngUszaeAvaInIIY

1) Wiladnwazanziazsyruulggumugnavnssun1svieuniendanisunmg (Medical

Tourism Supply Chain) wasUsemelasnINgTI

2)  annsaszynguRnilunumdfty (Key stakeholders) lugmavinssunisviesiie i

9

nsunndvesseimelng
3) annsasvyauaensiunsidteyaiiionswenleafianssuseninesdnsiiieIves
d‘ QI 1 yd‘d o U 1
wazlitemsuanieuseninaiiiunumdfy (Key stakeholders) lulgguniu

AAMNTTUL

[

4) wWlamsldszuumalulagansaume (Information Technology) Ve unumMEaAzy

o

(Key stakeholders) Tultigumugnamnssuil ileadaedotnsuasnindeuloatuniely
AR
Uszasdn1sIdedifunanduuziilueuidenres Heung et al. (2010) finaali3nns
NawImslunsimudnen mgnanssun1sviosfisndsnsunme (Medical Tourism Supply

Chain) WuazApe0 1AM AN TALRUAEINUNITINMHUNALENG LagAUSINTiUTENINRT

[

unumdnAey (Key stakeholders) lugnainnssunisviesienganisunng nanilaeasy 91uifel

o

Yty 1) NMsmszuulegunIuedgnavingsun1svieieadeanisunmng (Medical Tourism Supply

Chain) Tudszmnelne weNvznsruitlasiugiiunuimdAny (Key stakeholders) wag 2) Toyauas

Y

ansaumnalvadeulugnavinssuilogials



1.3 YAULVAVDINISIY

1. TuvSunvesmsvieaiiernuideilidufnyuanigdniunumdrfsy (Key stakeholders) lu
9AANNITUNTHRUNNTINTUNNE (Medical Tourism Industry) eniiunguitlaiiiunuim

=

@Aty (Non-key stakeholders) 1¥u fliusn1semsuazIaeiiszdin
2. lutSunmveanalulagansauna udelniudnvinaluladasaunanldduindeunanssy
wanvegniunumaddny (Key stakeholders)lunsvieaiigadsnisunndeniiu imnalulad

ansaunangnlddmiunisdanisniely (Intemal operation) vesusaginunumd1Anay

[y

Taidaun@nenluauided
1.4 Uselavunaininazlasu

A s P 1 1 1 A A [
ﬂ'ﬁ‘V]i’]Uﬂ’J’]ﬂJL?I@NIEJﬂ/@QﬂUiSﬂE]‘U“V]L‘Uu‘\!@LLSUQLL@S@@@@U‘U@QI%Q‘UVHHLW@V]ﬁ]%ﬂ'm’ﬁﬂWWU’]

Ignamnssuiiteasiyariuliuinsvieaieiiaziasygiavesingegedagy



UNN 2
ANSNUNIUITTUNSTTY

2.1 NHBUATNTBULNIANNANYIINITITY
ssvuviasleipauAInIsvisaiisudanisunng (Medical tourism value chain)

Acharyulu and Reddy (2004) tauBNsaULLIAANEINUTFUUNIIGUINAMAIYBINITUINIS

guamauld¥n12619973 (Value chain for an international patient) kanifanssuveauliiasnis

Inadeuvesdaya AN 2-1

Flow of informakion

-

Movement of patiests

i 2- 1: TauArvesauldinsd

Hann1svieaieanTanisunmg (Medical travel operators) asnsauusléilu 2 naqu

1) gliu3nssnwguain (Medical service providers) 1¥u lssnguiauazadin viatey

Tsaneguransuauldvnarsmmiivsnisilineidesaniznisine (Medical procedure) ItU uel
Fasruluisnsauadudauldiiuniaunialsmeiuiasunsevianduly (Al patient logistics from

arrival to departure) 3uan13AAANEIN I UIBIENAUUsTINALULE?
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2) Faununisviefiendenisunmg (Medical travel agents) Judnaneresliuinisuay
Uszanunuiulsmenuaradnlulsemesnsgilan diauemadenlunssnunliauld Soniuen
poufivdunieedidudanrinuaingndn vnauslsiiFenifiuangnlaemsausiiuanesiivdy
nlssenuaiimauldlusng dammernaifuszaunsainosguanuld guasuldfusnouin
unsefenduusene dmsuufinnanisviondiondsnmaunndasAnsualdieimunnseungue
$nwn AnAunennguLuy (Fuedesu s0¥uds) Tsausuilin madamiingaosnsgvinainiiunds

W13uN135nY maenaugavEnglatenislun1svie e

v 1 v <@ Y1 | ~ a 1 . .
ndeyatianuiiuladn gnamnssunisvienenin1sunng (Medical Tourism Industry)
ffanssuuavnildiuneites (Stakeholders) 1IN AauANBUINY T8MINNTLUIUATINW
LAENAINITINYT D19BINIUNTBULUIAAUBY Keckley & Underwood (2008) MUsznaunie 3

9AUTENDU/TUNDUY FININA 2- 2

P d Post d
re procedure Procedine stage | ost procedure

stage stage

= 1) Y ¥ a ¢
AN 2- 2: ‘lluﬂauiumiL‘lniUUimiWNmiLLWVIEJ

I i
o

YUY 1 : Pre-procedure stage

\Rertestunszurunsiiineadisadinduladodnuaznisuinis Tnsgnéasdumdeya
Snwaizn1suinisiidesnisainuatsunas viesedeniinglduinisdanans (intermediary) 3l
3undn medical tour agent WasnnszuIuMsTaLaRuAduauIUTaFuFouRunIedans
el AusuRinveswes medical tour agent Ao MsUszaumuivasdnssneglufionssy
nMsvieafiendsmesuuzihnisuinisldaulduuudnasasuaiumeuilatena (Single window

¥

solution) maamumﬁﬁﬁwmﬁaL%ENm'iLﬁuma?ﬁaﬂuiﬁuawwlé’%’w%mﬂmqmﬁgﬂﬂfjwmslﬁumq

dyeLyd ! Y |

109 (Keckley & Underwood, 2008) 11u3dgluafndliiiiuin diununisviewng nden1sunng
(medical tour agent) Hunumddglugnamnssuil iesnndudliuinsifaseduauldnausisi

uAUYNAANTIN Tuseuilavavadionuldifundaamngyatenis

TUpod] 2 : Procedure stage

11



wSuduileauldidunisdieganuneyalen1egliuinis (Hospitals/ service providers) 14
mUsnwmadenlunisinu-nwasaunsenainiulisiinendudnnizund ludiuveslviuinig
& & A o o A PN vl o o A 1% ° | L
Jutumsuiniianuddgieindfanssunagniiunumddyingitosdnnuannlussuuialgums

1 . 1 [ = =) L3 a . (7 a 4 1 U
ARUAT (Value chain) W n1sdntmseniiuunmduazignsagnidu (Paramedic) N139AMSEUTR AR

[ ¢ Y o [ [ a ' = LY a s LY [ £
N1INIFA \‘ﬁUﬂ’]‘E—JQUﬂﬁﬂJLWEﬂ‘UﬁWMiUﬂ'ﬁNW@@L‘UﬁEJ‘LlEﬂEJ 139 Vlumﬂ%'illﬂ’igﬁ‘wﬁ AN bUUAY

PiUnouy 3 : Post-procedure stage

(%
[

Tupautiusznaume nsguanuldlussesiniuiasnisianiueinisauld (follow-up care)

wu nsBeldiiihgeinis msinmenmdidn msguaileanmsitiay Wudu Finsguailaslilde

Y
wnglulsang1ua uwisgnmnesiudanmsmauldluinieuluanuiviesiien naenauinn1ueIns
nasnauldndulssmaldudimenisussaiuanusiudesynitunvdviesiululssmeaneuldagiv

'
6 al o

LANNENT NN

AN 2- 3 LAAINTBUKUIAANLIAUIILYAMAIYBINITHB LTS UTIN1TUNNE (Medical
Tourism Value Chain) ﬁ‘di%gﬂ@h?ﬂ Medical Tourism report produced by Deloitte Centre for
Health Solutions FsapunugiaglduInisandunun1sviediied (medical tour agent) fatl (1)

Y a

7% fio §melduTn1991n medical tour operator 8ase (2) 77% Feogidanlduinisuiiaing
NOUNLIMUUATUIIDT (medical tour operator + medical service provider) (3) i@e 16% lasu
o s o a Y a | = Y a d' =
nsatiuayuanesinssgresUssmenaulied lnvawsnaudnlngifenldusmuuunassiionin

FBIN13ANETAINTINSILUNITUINITHAZIINNISRANTUIUETIFNA
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Source of et | I o 2 1
I— wnforiratiofn Facilitator Finalize logistics and course of action —|

Medical
traveler in need
of medical
intervention

Pre - proce dure

Procedurs
conducted

Dues clearance
—_— _— and return to
home

I Post-operative care 1

S
5
i
8
*
._
8
s

|— Follow-up care —|

A 2- 3: TdanuAYegRIUNITINTTIR LN ANTINITUNNE

(fauUasan Medical Tourism report by Deloitte Centre for Health Solutions)

na1alagasy luynianssunaeniieldguniunisvieaiendenisunmg (Medical Tourism)

(% (% (%
Y v v [

AaAtuneunsinduladendliusnisauimaindiuuinis suuisligniiunumdidgy (Key

o

¥

stakeholders) MAgtouludnuaumnn wu fununisvieaientanisunmg giusnsmienisunme

whenunIAssiietes usenuseiude 1Wusu

N33aNIsnIzUIUMIRdAududeuarilEfflduineItes (Key stakeholders) 1u3unN
Jndudesorduszuumaluladaisaune (ITs) Hreviuamualuisledguniu (Value chain) 1a L
n1sliusnsfisamsitu andunualdidne asreanufianelifiugnainduunlduiniggt wiens

UIMSIANITASNDUNLWTINTENNENTUSE AN N WAL I
2.2 ANSNUNIUITIUNTIN/A@58UmA (Information) NNeIVa9
e 13uuazA1UE 1AL VaIgAIINTIUN TSV UTIN T SUNNE

Carrera and Bridges (2006) Tllenu Medical tourism 77 Aon15vi0ueININ1InTELR3ENA

YINTALASUVTRQUAFUA A IUALMIENITUNNE UaNWilalUIINNITAUAFUAMANSTTUYIALAY
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Un@ Tuwadz?l Heung et al. (2010) 83 Medical tourism 1%uN88 N15YI0NRINTNITAUNIT I

UszmenialUldusniamienisunvd laenisveaiiendenisunndtudnagsiuisfanssuaynauiy

Aanssudunuinisnneg nsinreungeula way USn1sAunsduaSuaunINdLe Wy all eae

satulunInsIu 819nalain Medical tourism Aa N15YawRgININTauNg1a14150594
TJungavinaeu (holidays) AUunszUIUN159n¥1 (medical procedures) [3lun3uiaganiu

(Whittaker, 2008)

WennArshumetuiaiiguasseeznainsseAtiesnumnuluaniune uiavesUseme
ansgausnuasaneUseimaluglsy iliinvieaiieranUsemeama lauminissnwninsusnieg
7 uaziisaaumnauna (Hopkins et al,, 2010) awsafiazdiele (affordable price) d1msuidu

ydantunIssAY (Connell, 2006)

TRAM (2006) LaNLAIDIAUTENDUYDIAUALALUS NNV UNITNBUNLWTINITUNNE

(Medical tourism product/service) 81984310 Lee and Spisto (2007) Fannd 2- 4

Medical and Healthcare tourism

A 4 Y

Treatment of illnesses Enhancement Wellness Reproduction
(*medical tourism®) (Cosmetic surgery) (Spa‘alternate therapies) (Fertility

AN 2- 4: BUAILAZUINITAIUNTHBANEATINITUNNUAZF VAN

(W8 981984: Lee and Spisto, 2007)

AAAMNIIUNNTVOUTIBATINITUNNE (Medical tourism) liuaruleuiivasueg19iniga

nareUseinauszniagaviglunisiduganuiedaleniswniunisvis wileaasn1susn1savnIn

1 [y o o

(Connell, 2012) wiazUsyinaiigataulunisvioungneanrsunngnuananeiy dmsuniviede
James (2012) na1vin Ysenalng dalus unaile duide wasilaulud Wuganunedaienaman
(Major destinations) ¥8stinvioafgalunann 150 uNeATNITUNNIVo UL TENTToLHD ULANA1IAU
Uszwirlvnelvodsaiosnisiidadasnssulasuanuey denlusuaydunsinuiisaggitaeaiu

) Ao v A a ayv vy A v a A o Y .:4' a e
nsrUIUMsinwIndudeu dusivelaseusesasnwingnileWeuiuussmadu uazdealusi

YoLdeausePnUA I NNAlUlaE N Y NN
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dmsulszinalng Tulfeunn duauieatun1siulavesgraInnssuaIuNITUINITEUN N

(Healthcare industry) WulnagesamsimindauNEn neiasiy (GDP) veuseine yauisves

o
I~ a Y

Ingegiid3nuniidnidsalsuazanade Snvsdadugemnevaemsdmiunsvieadion (Tourist

(%
=

destination) Mlasuaufiey uanandaldinglunissuuinisguainismnitluansgewsnifs 5
Wi

(%
Y

dwsudsemadu Sunadsalusdndsguuuuamnusuiiofunmaentusgiadumanisie
ahlidenlusifugudnansguaim (Medical hub) vesieidy Sgutauiadsduadunisveaiioands
nsunmdiensreetyitnain 1 iiewdu 6 weulvuntnveadisndanisunng (Medical tourist)
Tsmeuadlvglunniadedngdudmnglnifidnvosiornaieauuuas gy idsneld

=

Y UQQ ULG]EJLUUVW&U‘U?”LV]ﬂ‘VIZJﬂ']imS}’TWEJ’]U’]a(mVl?{G]LLa‘”lIﬂﬂnJﬂ’]WﬂﬂVlﬂﬂiu‘Ui’iﬂ’]UﬁvLV]?W]'N"']

Y 9

Adugamnelatomsiumsieafisndenisuwng lnstiaueaainwlsaieriunasaiden
wilawaznszgnludenadu 1 Tu 10 wihwesmdnwluewsni uenaind SaluszwmdugiiisUsznia
Y 1d ! ] a a & v 1 Y ) oA a Aa .

sealuwnawisaienganisunnd laud liniudiauegawiuiinisuinisaunmidamanings (High
- quality healthcare) TusnaUsendn wu Aldanslunisugnaielasininludalusiiounsdlaed
dnvieangrdudunaianguidvunendn Ssutainivadaasugaanssunisviosiendinisunng

Tngnatwnnesuauldvisned 1 wauaulud 2012 (Koncept Analytics, 2009)

gRAmINIIINTVioisnTenisunng (Medical tourism) farmdduarainsyanifivgsty
Fo8° dolasugAalan n1sasulugaaIvnITuA uUINITaUAIM (Healthcare Industry) 3aeLdin
wanfusinasunelutssme (GDP) Usuaunanisnsiliddy uastsduaiunisvieniisadiu
3u9fe (Ramirez de Arellano, 2011) ﬁmsﬂmmszﬁ’j']amammﬁmﬁa%ﬂam81(31’3’1:1 60 WuAIUABA
a135ansgrial (Heung et al. 2010) wonani McKinsey & Company Usganuni1sinnieludl 2012

gnamnssussaniavaiaseldvisaddy 100 fudunoadransgred

Tudagtuusiimaneuszmelusuinildaziduanmneaemefunsvieaiiondanisunng
wisll wiolBessnadugamnendndmiunmaeniiendsanmil Tnefiussnalne dsalus wiade
wazduiedungulsemedilisumsdasusuindugamneuarsmadmiunsieaiiondanisuwnd
fl#suauiougsan (Connell, 2006) fin1sainnisaidn &ull 2012 lmglulszsnaniaide Tne

dsnlus wagdufvanunsoadenelauinndt 4.4 Wuauneaaisansgael (Singh, 2008)
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Enderwick and Nagar (2010) #31 n1sudstutienianulaussulunsliusnsvienis s
ATLANE AD NIIMIEIUNENNAIAITZIINNITUINITNITINYY (Medical services) Lazn15v0dL91e1
(Tourism services) 1 n155udlafufuatenisiu, dununisviewiten (Tourist agencies) ¥
IUSn15gn I (Service provider) suflan1siUasun1sfuivesgnAIMmIenIseeniuulsinguIaln
wileulsausutu Wy n1susnisanminanuuImMsanaduius nisliduinwainuuenlnade
X a 1% 1 < & 1% & = 3 L.

N MsUsNIsteyanuszuuIvled nasnaunsidusslosianmalulaguuindn (minimally
invasive technologies) 136131 “Hotelspitals” (Cohen, 2008) sn@oens 1y Liulsavedsimeiuia
o ¢ ~ Y o = 1% o a 4 Yo [ [ @ 2/

Un3ea91ugieulesssuuiialimuineaiunissne nsaaaldinglunisshyiduuiamnanion

POINN TIURINITLAUDLINALNATINNTITUDUTLIAUUS NN e as AW AL UL SIS UAFLT UMDY

21A5L5INEIVIAE NS UNSHNRBUlUSTaR N (Whittaker, 2008)

Y

éj 1 1 tﬂl o ¥ ! Al a 1 U
uen Nl ALsTuNYIInNIsanauldIfsIAlulseinalnednsie lawn lsawe1uia

Y

N3 FeatuayunisenszaunisidugudnaninisinwssauunumAlaeasiiuuinisauldndeans
16 26 nwsaziiunIsuINsvnzauiulssindlufURvesnuldudazUseine Tsaneuiain1imsg
wwunusnsauldysendlasaniy wenani Tulsameiuiadus wu lsameiuiangaunnive)

v (]

lsamguiauwwfgiin waslsmerviansunngiinfgeauldainnissiuuiiainanisinwinioud
o A % ~ s U A aa S & o o

NMgaNLUUARIEUTIEINIATADSN Uananlsaneuia Salladtinienvudniduituiuuiniinuile

WNIENIIEUeUINsTiAYAT18ATaRuNsTUUTNITIN s susERUTwi deegluduilowiady
! = 1 a 3 1% ! [ = o 4 £ o A (Y [

Wy N3 Wedlvd wagSaeimviensia lowd Qe aye Fwihlieuldaunsainiundainisinuly

UsTINIANISINHeuTuvgald

nsvieafisndanisunme (Medical tourism) I#3unsdaasuamuainainiguazionsuly
Uszinanaqduegnaunn esindisadengldumemadissmanasiindiaundnsaeiniasi
aeludszna (GDP) lunaiziinfuintaasdesuaainnisveaiisndanisunndlagiewamun
mmmmazﬂ,umﬁww%mmmmwﬁaa'ﬁ'uﬁm%’mumﬂﬁ]uiuLaL%amzi’uaamﬁaﬂém%hj (Blouin,

2010)

ASVRUNY TN IAARNTUUEnNSUS NS sErnIneauldlulsevAlas ALRI9A

[
=< v

ﬁ"l%’ﬂmwmmaiuiawmmmaﬂﬁauﬁLﬁu%JUﬂulﬁﬁmwmmaﬁﬂ%’mwmqwumamﬁuﬁ’u

aaa

(Arunanondchai and Fink, 2007) 39AAA1IDILI19LLIDIATNINISUINAITVDILTINYIUIALAINITA
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AOUAUDIANUADINTVRIAULTY IR IRTILDIANT 9D UlA B9l UsEANS nn FeTlanuAdeanululi

[y

wnnflirnuddeyiulseiauil

U8B Enderwick and Nagar (2010) na1anauyimiglvegeg1sslngfinsviaaiiien
Wensunndveslnemdundaey Ao N15ve1eANaIN1Tatun1sTessuNIsveedlagdinssny

>

AunMYeINsiiuInsiely

wenandl Isaneunavesinedduiuaulivndanauinnitlulssmadsalusuazuialie

v oA vy v o aa = Y % A '
winduilselanlndlAesiu 91nadiflunsen 2- 1 wminguaniziiaeneld Ysemalneguiloudnoe
auns0as9selena egnalsinu mngduuaulduseneunisiiansanmeaziiuii Suiuauld
g1RTdunShwfmlulssmelnedidaugadu 2 wihwesdnlus luvaendsalusineleigs

nusewmelng wanslmiuinuseansanlunisvinselsvesuszmalnediiinindsalusidusing

M13199 2- 1: adAvesgRaUnNIIUNSTRUIEATNsuNngluuszmalne Sealus uazanialde

Estimated Mo. foreign Origin of patients

earnings patients fin order of volume}
Thailand Baht 35 killian 1.4 million Japan, US4, South Asia, UK, Middle East,
{2008} (155 1.1 killion) ASEAMN countries
Singapore 55 1.7 billion 871 0D Indonesia, Malaysia, Middle East
§20071 (S5 12 hillian)
Malay sia 253 84 million 341 228 Indaonesia, Singapare, lapan, India, Eurape
{2007} iR

(U5572 millian)

(WHA991989: Pocock and Phua, 2011)

ftavdsnaazvioulmiuisanudnduiiazdesinuiiuiuin gseiiAeitesivnis
viouigudamsunnevedlnemainiugsivesnls ssiamariifoulosuasinauswiodueels
79 dnsuituyan (Value) Tiknnisusnislugsieadrelsnsedaludnausaudendysyaninm
oglsthe msinwilesdieliiinlendnvasiamzvesssuulsguniuvesenanssuinanindy
oty Favzrelimunsnddmisatugaude gnseu uazeslstnaiinasldsunisiuioniunae

(Value) lussyuviaslaguniunsvieusigudanisunne

NsUsnIsdAN1sviaslegnaIvnssuvesgsnanisuIngg
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N15UTMTIANTITUMUUINTUUT S NYULLRNIETLANA19IINNITUTINTIANITYNEIMNTTY
a a a o = 1 a a a A Y a 3.11 1
n13nan §3nANsUSNTEdnyelanzdddilugnamnssunisndn nandnn1susnsnunasetulyl
a111509UABe JLAU waztmdeudls nMsuaauselruInsing duiinldussnunudunan (Nie and
Kellogg, 1999; Slack et al., 1998; Akkermans and Vos, 2000)
TIWUINITBINTUTMTINN TG QAAIMNTINYDITIAINITUINT IksusuYael 2012 970
AMUABINTadeliviialggnavnssuegsEuLInTgIuaIng lagan1dun1suInisinnisviaale
PRAIMINTITUIIBIIUIN AIATININITUINIIMAUAUINE9sBLTBINANITINNULURRAIMNTINNITHES

nduLULI (Homan, 2012) Ping and Jia (2010) inanuiiuin nmsadesingudmsummasladgumulu

o w [

gsnansuInsiludsdAguesnisandunisianssunielugnaimnssuil a819usn As wiazeeAns

<

roainlaanmwIndeuneuen (External environment) Weaiaanuisnelanuuinlviiugnm

AdeluefnlalialeumnuuanaesEninmelegnaInnIsLYeIgInaNIsUINILaLgIna

]

nsuanliognavainyvane W Fisk et al. (1996) seuin § 4 dnwaue nane ¥04350UINNT Ap Jusias
1ila (Intangibility), ldanusanvswennisuantaznisuslaneenainiula (Inseparability), fA11u

na1nnae (Heterogeneity) hay A uliaiuisansaasls (Perishability) Pride and Ferrel (2003)

1Y a

SYUWILLANANN 4 dnwaly Va4 Fisk et al. (1996) 8n 2 dnway Ao ANuduUSiugnA Lavn13Anste

Y

[y 1% [

ugne" g Baltacioglu et al. (2007) na1¥dn gsianisusMsdnaziinnanuae 3 Usensiumseu

N

[y

ufo Juseslila (Intangibility) iArunainnaie (Heterogeneity) way Anuluaiuisansndsle

(Perishability) 4n21n1 AINLANANAUDYNTALAUTENINAIANITHANLAZAIANITUINTONUIZAS

[

A anvazn1sdnaulanifgitesiunssuIunIsHandnazgNAIUANAIBNINITFIUAUAILAZNY TE TEY
1 d' a U a Y] -:4' ¥ [y} = 1 ¥ Vo a [~
#1199 lwvaueitluniauinig msdndulalas dnifertesiuanuiienalaseniiewazgSuuinisdu
nan (Sengupta et al., 2006)

3F8vee Drzymalski (2012) loasuamnuuans1esening n1susmsdnnsulgauniuves

§3ANTUTMIUALEININITNENLIRINNTIN 2- 2
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M19197 2- 21 AULANANNTENINNITUTITIANIINNLGUNIUYITIAINTHEALBLTIAINITUINNS

%29l 9AEMNIINVRITINAINTHER W29lUna NI TUVRITIAINIG
FLUUNTWER \Judnwazresnisudn (Push) 3e wdany | Judnvuzvenisis (Pul) 3o wan

ANUABINITYBIUTEN MIUAINABINITVRIGNAN
szuuladamind WWIRRNIHERTILILLN (Uniform) WagULUaInLANABINTVRIGNAT

(Customized)

NsIANTAUMAINRY | AduANegesAny il ifiseaus

FunaeLees Tipuddgiunisswsloduieliauisa | anudAydunisnavausinani
anAunula fosnsvesgnAnduman

nsujduiusiugndn | seeue A PRHGRLITGE)

a v

AIUUNITUTISINNIS I UNIUVRITIAIUIN THUAITHLUUTNTUTIM AN NFURUSIURY
ANAT FIVU1EFINDY N1TRBUANDY AUTUTEANTAIN wagNI5AIUAN UBNIINUAITUUNNT

mauauawiaﬂmﬂﬁauLLanmmmé}’mmisumz;]ﬂﬁwLLawamﬁmm%a (Kathawala and Abdou,

2003)

geamnssuNIsieniandansunnddalugsialuniauinig Fulldnvuzaeswildauniu
wagIsNITUITMsIUANAeanty faunisAnwgildlaidsluanainnssy (Stakeholders) Tuusum
S o &
wneidadiaudnduy

gindslagaudelugaaimnssunisvisunisudanisunng (Stakeholders in the medical

tourism industry)

TuuIdeves Heung et al. (2010) gndunumdrdglugnamnssunisvieuiiendenisinng

Y LY

U3NauUMelSIngIuIa ANUNISYaRReTaNITLNNg 159LbSY LaZUNNoLNgBTINITWINNE UnITe

Pt In1LRTINagnsuazmuTINlese i niiunumddn (Key players) waniliniu

Tadeddgiasraiindaruaiunsavesdnenimlugnaivnssuiilaegnsfivss@nsnm
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Y @

Un3dunatevIu (19U sobo et al., 2011; Solomon, 2011) Tl AUTIAMNAIAYUDIFILNU

[d °o v

nsvieafienTinsunnd (Medical travel agencies) 3ndugfiunumdrdlunisdaadale

o

S a a [ = Y ' ~ A A [ 1 d‘
Q@ﬁ'\%ﬂiiﬂumiiumUI@l@\ﬂ‘E‘JGU‘LI AILNUNITNDILNYIRAULUULALDUNUAILNUNITNDILNEIFINTA
Usranuaunazsausulsaneiuia 1sausy waga1an1sdumneg Wedauiainanisveuiieaids

2 o G Y 1 QII a 6 v d‘u a QII
ASUNNE (Connell, 2012) ALLNUNIBNIANINITNDILNGAIINITUNNSLNRUINTUNAYDUUTZAIUIUN

Y

(%

IS [ Y . . [ =1 1 oA
fanuvatevaten1siludinana (intermediary) ludnvarinangidulsingnisallvaiiiosninnis
vioaignTen1sunnddnduegnBsiivsdelidoyauaznisusnisnundefeninnitianssunis

vieauieviall (Cormany and Baloglu 2011)

uenanissuialuusazyszmadufifiunumddgodedsdunsiauignamnssunig
VieaNeATaN15unmg Enderwick and Nagar (2010) Wliiuin gudstulugnannssunisvios et

nsunmdnsdUszmalus@eu arundualasunisduasuegiundiduainniasy noiiuenssauises

[
a

Tluuleuigsedvnd Insdnnmiisnugualasiameiiiogualigaamnssuiidufivensuseu

'
[ ' a

WA Sgutadiunumdrdgyedgduinaunnfianssy 1y NsERaTUNITUTNITEVAINEIY

o

VMIIBNUAUNTHOUNYT N15VBN1TTUTBIATFIUNNTUTNTIINGAUSEINA N1sasieassyllng

WUFILTLDDARENAMNTIN WU NMTdIETURUAUTRINSEUUMAlULAEa SaUmMANAT TN

nunumdAglawn aernsnsusesuIngiulsameIua LeIwInn1suINIsAIY

o

Ql =t
RIANAPN

ey

o sv

guamdndudesldiummnindededesnunings Wuladeddyidmasonsindulalunsdenld
UIN15Y09YNYiB L2 Whittaker (2008) N61271 aqﬁnsﬁiﬁmmgw%’maﬂ LB JCIA
(JointCommission of International Accreditation) and ISO (International Standards Organization)
funumddgannlunmstamgaamnssuil ssadailsmenuasisgazuandlalives JO wag 1SO
Woehsdnauluiulediuazgaussnduiudaineg ioidunssusestignisiulainduaniuneuian

=

1ANIMNITUINNTES (Shaffer and Brenner, 2004)

MNNUIIUBAN NTBULLIANYBINIAFIUNITNBUNYUTINITUNNED198991n Harryono et

D.

al. (2006) \JunseuuuiAniinseungulusisaziBenuinniiauidedus (gaiuaini 2- 5)

Aussugflinnsuinng (service providers) wazgiiiiduieidas (stakeholders) MLdugdifiunumn

atvayuenavnIsull 1y aadudTennamsnmdLazanufnyng
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Core Activities

Suppliers Service Providers
g T T T EEEEEEEEE— hl
. International . Medical \ PR &
Restaurants J§ | | Transportation Procedure | Mearket
] Research
Services
Food i
Supplisrs Cosmetics
; & LASIK
Local ] Surgery -— Local Retail
Transportation i
Souvenirs,
Duty Free Dental
o Treatment Retail Bank,
] — Foreign
Activities ] ] Exchange
Caonstruction Attractions '
& Bullding Entertainment Jf |
Material i A;,I‘"d'.".““‘
eUIEIlS Specialized Business
Services: Insurance,
Legal, Translation
| | | ]
Medical Research Industryf Professional Educational Institutions Government Agencies
Affiliations & Accreditation Groups e.g. Chula, TU, Mahidol e.g. TAT,
Certification e.9. Medical Council of Medical & Mursing Schaol, Ministry of Tourism & Sport
e.g. HM3, JCI ste, Thailand, FETTA etc I-TIM, Temple School et Ministry of Health ete

AWl 2- 5: dnuunsuisdiiduineadedlugnamnssunmsisaiisndanisuwnd
(Harryono et al. 2006)
WeRansanlanIzn1svio e udansunmduadlng a3AnsiedfunIssIungunIsiesiiend
N15LUNY (www.thailandmedicaltourismcluster.org) TaATeuvaULIAYBINIAFIUAI NIAEITD S
Y ] = a ¢ @ =i N 14 Nyaa v =
fun1svieaie TN sLNndvedlnedaning 2- 6 WeNsanuguwuvesns Senddmladiudely

QAAVINTTUNTVIBUNLATINITWNNG 7 B3Ansrantawn 1sane1uia addnsnwilsaamienie 1sausy

MLNUIANTTYIBUNEY NeWA JIUSNsTasudameuia anawdaniw
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Cowe | (weo ) or

Associations ] Institutions

Educational

businesses

Sub-specialty Doctors

Nurses —
Airlines -
4
4
Thai traditional ‘.

medical services

U

/Relatinq/supportinq\

/7

Key stakeholders

Hospitals
Sub-specialty Clinics
Hotels/
accommodations for
recovery

Tour agents

Nurses

Ambulance service
providers

Interpreters

-

North America

Markets

North Europe
Middle East

Asean and

\Qnufh of China

/

\Spa and wellness services/
[ Internet ] [

Service

Central websites/ ] [ Local Logistics ]

Portal

Strong relationship Weak relationship

= o ¢ ' = a
AINN 2- 6: LLNuﬂWWﬂﬁﬂLﬂaiq@laq‘ﬂﬂiiunqi‘ﬂaquﬂﬂqL%QﬂqiLLWMéﬁlUUigtmﬁ‘lMH

(U8991994: http://thai.thailandmedicaltourismcluster.org/Aboutus/ClusterMap.aspx)

'
=

Aldebert et al. (2011) N81991 @RAMNTIUNITVIONTNET (tourism) UsenaunegnildIu

LIUDITIUIULINBALLAINULANFINAINNAENDNITANDUNINTTUBY1UTEENTAINAIUY F98

ee

o & v vaa a v ! Yo Y Y]
ﬂ?WNQWLUu@@\ii%U&J Nﬁ'JULﬂEJ'JSU@QIUQ@IGYNG]GU@QﬂﬁgU']‘Uﬂ'ﬁI‘ViGUﬂL‘Uuua%ﬁ@@ﬂa@ﬂﬂu (Tremblay,

9
%

1998; Werthner and Klein, 1999) agnslsfinnu as vassdedsludnmudnouagdanldanidemarid

P
a a EldlZl g

AT wilonuedwdussansninuamiels nvisdnissiudenuuanivagudeyauaziiunum

[
[ Y

(value) Diungaaivnssudesrls duiu muidedadanasfnuussiiudisiulaeanzegidy

UsunvasUseinalne
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walulagarsaumalugaarvinssunisviaaiisudanrsunng (Information Technologies in

Medical tourism industry)

TuvSunvesn1susnisguagynan (healthcare) 31n91UAT8¥84 Connell and Young
(2007) M3UINMIAMUGUAMN (healthcare delivery) dnugiaanisnisidniisdoya (information) 1y
ag191n nanfe szuuwaluladansaunea (Ts) Yrgvilinisivalisuvestoya (information flow)
TunsuinisdiuguainilusednamAsatu Abraham et al. (2011) na1ri1 Msdaaiun1suizy
quamvesiguradisnisianaszuuimaluladarsaumanianisunmdiunagniiivasanduyu
Aldienardaaiunsuinisquamiingussssu deandestiu Lluch (2011) At szuuwmelulad
ansaumAtIsiauIUsEansainnishausazaunmlunisinvineiuia lnglanizegiadenis
Ainevionisuazmssnwigithefifulsaunsndeulsiduogiei sihlsvisanszornansianues

e wazanAllganglunssnen

v
= ¥

sevumaluladansaume trewmuianuduiusseninanndtuauldlilnddniudau e

[y

n1sduasunIsdearsuaziiugasialunsuduiusiunuuiiuni (faceto-face) uliin9zeg
virslnaiu 19 Tele-consult uananil TunuddeffnuiAsrfussuuuaniadsudoyanisnsunmd

(Health Information Exchange %38 HIE) 31nWan1533852U31 szuumaluladaisaumagnunse

[
=

Waguwasinusssuvetasdnsiibiuinisaunin viliiinanusiudenslukas sevinednsiauy

(Abraham et al., 2011)

luySunvasnisviaaiiea (tourism) walulagansauwmea (CTs) dunumaiAglunszuiunis
gshavetesAns udsdmaseaulmuisunseidaseulunsudsiume (Porter, 1985; Porter

& Millar, 1985) ganadasiunuidelusinfiszyin guamnssunisviewiignlasudnsnannnalulad

aNsaumAngauIn (Poon, 1993; Buhalis, 1998)

v a v

WnIdenaneviny (W Sheldon, 1993; Buhalis and Licata, 2002) finasuifiuioanssiuan
msviesiiendnduerfunisinduaznisuaniisudaya (Supply & Exchange of information) ¢gu
4 I 1 I 1 . I Q‘I v :JI = Q‘I I 2
AUAUIUTEUUNINLGUMIAAT (Value chain) 989015909787 AaluFanunzaufiaznaidladn

'
a

walulagansauna (ITs) dunumndidgyegdelugnamnssunisvieunenganmsunnguaedny
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TuaruAd8uea Buhalis and Licata (2002) NM15U1S8UUANSAUNALIIU LGN UYBINIINITIA
Im899 131 Online travel booking YinligliuTn1sanusatazaaIadfegusinalalagnse
Dl . o X v oo v oaq X o X
denadadidiuuumnenmsnataiindu luewian Juslanaziisrunalunisandulateliivasdunag
A 2 a | = 1 o % £ A ° Yy Yee ¢ A A o =
s NdoNUINTREAzBEANINTY e ndunasyiligusinaianiisnela gsiandwnalulad
Wrnnldararunsaaunsnensuaganudrungndlinateiduuinnssy (innovation) Wieusnns

anAagLiiNYaAluN1TYINgINTINANAY

3809 Buhalis (1998) WniauensauluIAaNIsAUTINvRLNAlUlagansaumnaAiugsia

nsvieaiigemsiuAuATtusTUUlggUMUNISIoR e (RIn Mg 2- 7)

Intra-organisation
Intramet
Property Manegement Sysiems
Paints OF System
Menagement Information Systems
Srategic Informacdon Systems
Decision Support Systems

Systems supporting
horizontal
vertical and
diagonal integration

Accounling

Relationship and Partnership marketing Food Production Techrology

Intemet
World Wide Web
File Transfer Prosocnl
& Electronic Mail
& Electronic Dan Inierchange
Intemen q’:‘-& &- Banking Systems
CO-ROM: 'o‘\b I . ‘%fp Gilokal Disribution Systems
Home Computing @« Computer Reservation Systems
Electronic brochuses & 'Wmld Wide Web % Drestination Management Sysiems
Direct Dialin sysizms \v‘ F""J::;:Lm“" %, Dieatination Integrated Camputer Information
Electronic Shopping and bankin, Electronic Data Interchangs HReservation Management Sysiems
Barking Systems %
Global Distibation Sysiems
Compuier Reservation Sysicms
Destination Maneagement Systems

Destination Integrated Computer Informat g
Reservation Management Systems
CUHSUmEI’S Prckage creation aad distribution

Tailor made products and Inter-organisation

special interests holidays
Destination based products

A 2- 7: walulagansaumanldlugaavnssunsviaaiigd

(Wwid9d1994: Buhalis, 1998)

MnurunmIziiulainlunng deduvesgsfanisvesdiraunsaiissuvansauneadily

Uszgnaldliiinuselovd afagaaiuled
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luvsunvesgaarvnssunisviaaiig udin1sunng (medical tourism industry) NM3ANY
994 McKinsey (Ehrbeck, Guevara, & Mango, 2008) wiag@elugsiansvisaiizadenisunmeidu 5

nau laun

(1) Ynvi2atNe3LT9n15unne (Medical tourists) NAUTINISUSAISN TN ALUIATN

]
a a I

aufinnihngalulantunsguaguainifinunimgengawinazdulilaldinaauuiniseedlu

o

dilavatlan Tnenguillidndunniands 40% 209N SAUNILNBUTNITNNTWANEGTIIVLA
a )

(2) dnviealgnBan15unng (Medical tourists) AinunINIsguananInleiseuiitguiu

[
a o o

Uszinaveadiies nquiliidadiuegussana 32% Yasmsiaumaiiousnisnisunmndvianun lunis

4

S a

HanN1sUINIsANNguias TS euiieusening A fu Yadusnen laun dunu sseemei

FOUAUN wainusssuiliduny

(3) Auld (Medical patients) Mdulsadudou wu lsanszgnlede Tsailaidesseszesioan
Tunssnwnluaniungrvialulsswadunaiuiu Jsdesnismaniungiuiansussmaianunsa

[%
a v v

% Y v Al (4 1 n:glj 1 | a d‘ a 3
Shwnlaviuiilinesse ngiu mmuagwﬂismm 15% YaINITLAUNIUNBUITNITNINATTULNNEVNNUA

Aa o </

(4) guaamnissnwndenldirgainiinisinwiniglulseina Sdaduyseunn 9% o9

ANFAUNILNDUSNNTNIINITUNNENIVUA

(5) fiuamusnismansunmeiudiuasy wu msvidaenssuanueny nsidaluiu
druiu lusefignnitlulssmeavesnu Farunguiliinasunainussmaniauiuaiuasdselaiage

1 [ o

AONANAILIATIN (GDP) g4 Tngaunauiliidndiuaguszunns 5% vean1siiun1aienIsuinImie

[% [
v Y

MSLINENIVLA NMIvenefvsesnTduvesnunguilduintuedivanimasegiakassela

Tawagy Yadediinvieadisndsnisunmddiulngideidunsdonuinig fe aanings
(High quality) wag 530157 (faster) Lmuﬁamﬂuﬂa%’aLﬁ'mﬁ’ué’unuﬁw (lower cost) fatiun1sin
weluladansaumeduitiedanisdfinnuddguin sgrelsfinig fauidedesuniidnewnis
goufuuarnisliimaluladansauma (T adoption and use) itlawizlugamnssumavioniiods

n1suNNg (medical tourism industry)

nudelueinyaulaanznsidveluladasaumavesinviodiendanisunmg (medical
travelers’ use of ITs) taNazAUMITayaMAgITaslun1std1SUUTA1TgUaIN w30 Tayalu
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Bumesilndwmansenuagnalssianisius (perception) / M3dindula (decision making) Tun1sidnsu

o w

USN158UNM 8ndIae 1LY Patterson (2007) wuinBumesilnluuvastoyanfinnudftysesadun

<

P Y v e cs' o a ¢ '
NLNOU @DAAABINU Lee et al. (2007) ‘W‘U']’]‘Lm‘I/IEJ\‘iL‘VlEJ'J‘U’]’JEJL‘LI’iﬂ']WQW?EJULVlEJ’iL‘L!Gl@ﬂ']\‘ill']ﬂiﬂﬂ’]i
] a 1 a YY) . A v %z’ 1 a f & < A a
FNLNUNITNBINYD LPUAYINUNY Scaglione et al. (2009) ‘1/]Luu&ﬂ’ﬂ@um@ﬁmﬁLUNQG}LSU’EJ?,JIENVI

AR TEMINNgUgNATLaEHLAUTNITN1TYB L NgNTIN1TUNNE (medical tourism providers)

v Y

SumesilngisdwisanuazaInlinisuaniUdsudoya n15vgINTIuNNEINALaZNITUINTIANS

AnuduiusgnAdusEansamuIngavu lunenduiu Buwesilaeafdieligliusnisnisvieadien
WBIN15wNNg (medical tourism providers) anduyulunszuiun1sIATINUIY AUUINITYIINITAAN

wazMsifangugne naenautieliiuTelaegiawnn

Chou and Chou (2002) 3j3aulal3uguENaIITIVTINAITAUNAGIUGVAIN WATTINIVYIN

e lElsiuInsaunn (healthcare provider) anssasnsgdumaldiuieumenisugaduriy
gudadu monsfinanuiilunisuyuisudeyaaisaumanisnisunmd (the flow of medical
information) 4enantl L%U‘vhmdﬂﬁmmmﬁwmmiﬁiamiiwdwﬂ&jm@ﬁﬁmiqmmw Wusing
V93N JI0RU wnnd wazauld, anseesiaInTIATIeRlsn, NAWIAMAINAITUSNITEUATN ket
HgduasunIsUsnIsuaranuisnelavesruldiiunienisusnisesulal Connells (2012) vd1519
Aenfuiuledvesunsnegiferdestunisieniisndenisunmd (medical tourism) wazfunuIn
Auledmardusinazinadenlesdoyavasdiuferfunansusena Tsmeuianasadin Fo9317

Y 1% [y

! PN Y] v = s A a ° A a = A
G]'NG]LﬂEJ'JﬂUﬂuvLGU ANTTIYIUED NITLEUDUDI (NI1F1ADIFDTUNIVI) 3'33JVLUQ\13'JUV|LﬂEJ'JGUQQﬂ‘Uﬂ7§

'
1 [ A Y

Wivledwmanfidiaudfyidiesaintisenssauanunssning as1anssuiie

a o (% s 1

Unaunwus

LA
Y 7
AnuInduidiauennudululanieg nsiudiusslovd Inesn999dsd@rulsznaun1e989nns

VieunynivInbuRLavatvayuduasulinguanldniidnenmasaeun i toyarivuiy

Tuviue e Heung et al. (2010) LHiud1831 Arufianalavesgnen (customer

. . < v o w A [ o o = ! o
satisfaction) {uladedAgyntieinwiaruaiusalunsiilsvedsmeiua eswntegasi
anAaenlsme1UIaNTLYe Ulnge19899INNTABUAILTBLANUNITUSAITAVNINTBIGNAT AADATY
Uszaun1salvesaulnds Wy 1ieu aundnaseunty 13eleusIney AlussuuusMsanAduius
(CRMS) Aaszuuasaunazadielvig iuIn15guan (healthcare providers) @unsaiseuiineafiu

ANANLAEANUAIANIINGNANABINITIINNTUINS, dunsadeansteyanianuieiteasiinduly

26



nafigauiugnen uazannsafnauRasnsiienazUsulvissuunsguagnAdaumvangay
waztinUselerindndunagnAneganriaze

o
v @ [

AINY 91UITY

[
[y

nanlagasy uAdeiifley u varijatufnwyuuesueagnafissuiien
dFsaulafnuifiufsludiuvosnislfmeluladarsaunalunisdoulosnduiidiulfduds
(stakeholders) luszuuisldgumugnamnssunsvieauiondsnisunmdidsediu aenndesiu
Auzi1ves Eichhom et al. (2008) AAuNUT1 §liuInsnisvienfiendanisunnsd (medical
tourism providers) fiaadlaiisafuaugeinis (needs) dogyafiunnsinsuariininaumainuaisves

naudsrulugnainnssuil sudsseanenenuiingiuuiuasdoyailddoasiioinfiuauseanis

AINAT

27



UNA 3
se8UI5IY

Nuideiiuioandu 2 dw laud msdunvaliaenaiiorinanudilafsaninnisalves
U ¢ yal | A k4 1 = a
gRamNTIXN Uar MIdunwaliildiuneiteddugramnssunisvieaieudamsunnglulsemelny

Tnefisneazidunnsnaluil

3.1 9UedUN 1

¢y o

NATEluduN 1 Usznoumen1sdunwaliiiensnyiun1svinaignden sunvdlulssimne

Y

Ine Belidnqusrasavan ivhaudilalulewuidnvasianzuaran1mn1salvesnaIvnssy

1 lﬂl a
Mg TInswmeglulseinelney
N3ARLEDNNANAIDE

lETBnsAndeNIUUNIZIANEas (Purposive Sampling) atninguszaiavesnuide

foenszal U dudidedvigy (Awns1ad 3- 1)

= o v ' = a ¢
M1379N 3- 1: ﬁ?ﬂﬂﬂiﬂﬂﬂqNMQL‘llﬂ')‘lﬂiy]‘ﬂaﬂq@lﬂ']ﬁﬂiiﬂﬂ'ﬁ‘VI'ENWIEJ’JL‘ZNﬂ'ﬁLLWVIEJ

YA M9
3nwlAsan13 Medical tourism (FausLIUABAY
AU VUIANA AL TN DY
Cluster)
Wnthdmunmsnayu drdnnuduaSidavfivuinnaisasiuingeu
WgnauANN BTN suIndlneg auAuN et ienTanmsunndlng
UsesuanizguImIngulsmeuianiala Tssmgnunangunngiin

3.2 MUIFYEIUN 2

L4

nuIdgludiun 2 Usenoumenisdunivaliiiduineiteman (Key stakeholder) lngld

AFNTAUNIYAURUUNUNLN (Face-to-Face) wazdsienisaianuluanuwuenalassasnyg (Semi-

'
[ a

strucutre) agdruntlands dmsugidrufetdosudazyseian tadinsAadengliduaivalain
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a =

° 1 A A v vy = au A& av o
AR UNTIUNLNYIVDY LA mﬂmim\gmﬁﬂﬂwaga L B9INNUI UL UUNUIVELTIANLAZAZUNT

o w

auAaufideudsaziden Asiuniseugniilddeyannglidunivalazsdudsddyun winlyld

o Y Y £ v ya [ ! < v a = v o a v ! Ko !
Susugnlidrtaeyalanagyiluldannsaiudeyaluddnle dedunwideludmildsiaunse
quiagnauuuiluls watinisiaseaiievesygnney wardunivalianiznaudieganlioyyis

(F9R157199 3- 2) waEAse7 3- 3 asUun1sAnwigaunisly IT vesdusznaunislugnainnssunis

a Ca & o

719U NYWTINITUNNE TnedFanAINdUN YAl UAN YL NIILASIASIHNDNBUAINIULAY

[

ONRERNG

[
Y

Y9IUATY (F9R15197 3- 4) Basialaini1sAnwiowanaldiuI1ey

(%
av o

J8V 2 AIUADAARDINY

TnUsraeAdalauesnudde (i 3- 1)

A1319dl 3- 2: ngusegsiaugnliddunmualiveiutoyavesgnamnssumviosdienBanisunng

No. AU MUY
1 | demnemsteduaiudumnisvieaiien | nesduaSunsusnisvieaiied nmm.
2 | Wmhdwusmsneamu aan. ANUNIUFNLESUIFINNIVUINNAALIUINE DL
(@)
3| - Usesunssunisusemasiuuil Buwes | - uSuvasin uil Buwes (ngamm) dda
(ngamn) 311in
- NITUNTANIRAAMNTIUNTVRUNEWMT | - anTgramnIsumMviesiiewisUsewmelne
Uszmnealng
q ﬂi‘ﬁmmiﬂfﬁ'ﬂmw%ﬁw Universal Travel Us¥% Universal Travel Link & Service Co., Ltd
Link & Service Co., Ltd
5 | 1USnwaNANNTVIDLAYUTINITUNNG AUNANNSYIBL L ATINTENNG e
g
6 | wenauauduszneunisalilng anpugUsEnauNsaUnlng
7 | waudvsdasy -
8 | Ussuanzduimangulsmenuianiald | lssmerunangavngiin
9 | 4amnistirenisnann U3EN unnddaily i quiiiunnIsuaIuNas
1AUA1998 (Denta-joy the orthodontist clinic)
10 | dedvgyimulasanig feimun A0 UUNAILIAMAVUIANA LA IUINE DL
AUTIOULTIND
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= = v v ' = a ¢
A13197 3- 3: aun1sAnegeunisly IT vesusznaunislugpavnssumsviaaienBenisunnd

No. AU 891U IT Nl
1 ﬂiiumwgﬁ'ﬂmiﬁﬁw Universal US¥9 Universal Travel Link & Service Gulws
Travel Link & Service Co.,Ltd Co.,Ltd
2 | ilSnwlasanis Medical A01UUNRUIAINNIVUINNANLALIUIA Gulws
tourism (A9usitsunane Cluster) gau
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medical tourism thailand

Web

About2

Thailand Medical Services - CosmeticSurgeryThailand.com
ticsi thailand.com/Landing -
* 5 in Thailand with afiordable price

Visit Medical Korea - visitmedicalkorea.com
wrerwr visitmedicalkorea.com/! -
Korea medical toruism infolcost search Hare:

hespitals and agency

Scholarly articles for medical tourism thailand
Medical tourism: S=a, sun, sand and... surgerny - Connell-
... without borders: the emergence of medical tourism - De
Medical tourism and policy implications for health .. - Pooock - C

Medical Tourism Thailand | Tourism Authority of Thailand ...

wwwi thailandmedtourism.com/ -

=

@

i Sukurat Hekgatal

dota €15 Soogss

See photos

DirsatonE

Ekamai Dental Clinic

il Chinac

Address: 1238 Krungdeb Co-op Tower Ekamai 171, Sukhunmi3,
Klangton Nus rgavvmwomaanRs 10100

Phone: 02 381 B182

Medical Tourism Thailand —

ONErsEEs
Google+ pags

f Thailand, medical fravel information on

#1238 Hrungdeb Co-op Tower Ekamai 1F1, SukhunwiSd, Klongton Mua

rRuTrdRs 10100
02 381 8182

10:00 am — B:00 pm

Hours: Open today -

Reviews
Be the firstto review

Wrkle a review

Haolistic & Spas - Medical Check-up - Bangkok

The rise of medical tourism in Bangkok - BBC.com

IMedical tourism - Wikipedia, the free encyclopedia
en.wikipediz. orgiwikiMedical_tourism -

Thailand- In 1224 The Thai
hy influencing the medical and d

Medical Tourism - Tourism Authority of Thailand

wwnwi tourismthailand org/ Ses-and-DolActivities/Medical-Tourism -
The Thailand medical tourism try has
hospitals in Thailand that are staffed by qualif

Thailand Medical Tourism, Guide to Hospitals, Flastic ...
wwwi_thaimedtour.com/ -

Medical tourism in Thailand, cosmetic surgery, pl
ithy, haspitals, lasik, medical tourism, slimming, sps

IMedical Tourism in Thailand - Thailand Health Care System ...
wwnw. mymedholiday com/country/thailand -

myMEDh abile inform about Thailand Medical Tourism and
Thailand ind safe, affordable medical reatments and ...

Medical tourists flock to Thailand, spurring post-coup economy
wrerw bangkokpost.com/__tourism/_ . /medical-tourists-flock-to-thailand-spu. ..

Mow 18, 2014 - Moniza Topliss pawses while eating breakfastin her Banghkok hotel o

A9 4- 2: n15EUALUY Search engine MdsuAMUTiaNBENY Google fauAAAgY (Keyword) ¥ad medical

tourism Thailand

A15197 4- 1: NAN1SAUNIVY Search engine NlASUAMULBNBEIN Google ABAIAIAY (Keyword) U89

medical tourism Thailand

Keyword: Medical Tourism Thailand

NANITAUNT Usen AU

www.mymedholiday.com/country/thaila

nd

Medical Tourism in Thailand MyMEDHoliday.com

Medical Tourism Thailand Tourism Authority of www.tourismthailand.org/See-and-

Thailand

Do/Activities/Medical-Tourism
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Keyword: Medical Tourism Thailand
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Thailand Medical Tourism,
Guide to Hospitals, Plastic

Surgery and Wellness Center

USUN 15A LuebA 3119

www.thaimedtour.com

Medical tourism - Wikipedia wikipedia https://en.wikipedia.org/wiki/Medical_tou
rism

Medical tourists flock to Bloomberg http://www.bloomberg.com/news/article

Thailand Spurring Post-Coup s/2014-11-18/medical-tourists-flock-to-

Economy thailand-spurring-post-coup-economy

The rise of medical tourism BBC -

in Bangkok

CNN Documentary Shows CNN http://skift.com/2015/01/30/cnn-

Medical Tourism in Thailand documentary-shows-medical-tourism-in-

is a Serious Business thailand-is-a-serious-business

Bumrungrad International Bumrungrad https://www.bumrungrad.com/

Hospital

The effects of medical who http://www.who.int/bulletin/volumes/89

tourism: Thailand’s

experience

/5/09-072249/en/

Medical Tourism Thailand -

Medical Tourism Corporation

MedicalTourismCo, LLC
(an international medical
travel company based in

the US)

http://www.medicaltourismco.com/medi

cal-tourism-in-thailand/
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Go S[E dentist thailand

Web Images Maps MNews More -

About 1,420,000 resulis (.41 seconds)

Dental Center in Bangkok - Dr3unilDental.com [6] RATEIASHIA™  SURIN
werwr drsunildental.com/Thailand Dentist -
L ages =
Cosmetie, Oral & Implant Dentistry Lusury Stay Packages Available Now s n“m 11\“ i
muﬁaw
Thonglor Dental Hospital - thunglnrdentalhuspltal com & l_;
W, Il'or‘ glordentalhos pital.com/Bangkok - 02 282 004 M Hcmwul - qm“ 0
World-Class Dental Treatments on S |.Icr|.nwn 150, 40yrs Experiznces 2 i %‘-BP Cambodi
Ll sum. vit 55 Rd {Th Kipngton-Hua Wattana M
v m {Thonglor), Kongion-hu S Map for dentist thailand
Dental clinic in bangkok - silomdental.caom
wwrw . silomdental .com/ - @
Silom dental Building dlinic , the first boutigue classy dental clinic ) i .
dental treatment - dental promation Best Thailand Dentists
9 430V4-5 Naratiwat road , Bangrak Bang Rak Banghkok wwnw.dentaldepartures com/Thailand ~
200+ Dentists, Prices & Reviews.
Best Dental Prices Guaranised!
Banakok International Dental Center A) 026546400
wiew bangkokdentaleenter com Dental Implant Bangkok
4.4 Jcdkkkh 15 Google reviews - Google+ page wwnw.thailanddental.com/ -
i o i Straumann, Allon-4 imme: Load,
Dr.Sunil Dental Clinic Bangkok Thail... [ ding Dental Implanteznier, IS0
wwrwi drsunildental.com % 205/2-3 Physthai Road Pratumman
473 ddkkkd 22 Google reviews - Google+ page
Thailand Dental Implants
wwrw. bangkokdentalcenter.com/Implant -
0z 882 4433
LISA & UK Azcredited Implaniologists
Bangkok Smile Dental Clinic in Suk... ) 325 Sukhumit Road EIDCCﬁmIDerrtallmplan:?rEr
wiwnw.bangkoksmiledental com Phra Khanong Nuea, ¥ 157 Ratchadapisek Road Ding Daeng
47 deded ok 10 Google reviews - Google+ page 5_5'_'3:"‘-___
feastase PatongSmile Dental Phuket
. . a0 ” _patengsmileinterdental .com/ -
Thantakit International Dental Center (B 1928 NewPetcniur i EmEmemELeem
\.:\.wi.ﬂ‘a.rlikrl.cam ::' — All Dental Implants, Crown, Vizneers
Googles pags Ba = Fatong Dental Cosmetic at s Bast.
0z

Dentists In Thailand

wwrwi whatclinic.com/Dentists/Thailand ~
High Queality, Lowr Cost, Mo Waiting

Come And Find A Mew Dentist Today

Bangkok dental spa Thailand Thaid... E
wvrwi. bangkokdentalspa.com
47 ddkk k. B Google reviews - Google+ page

Bewyourad e e

Perfect Smile Pattaya Thailand-Dent_ . F
wvnw . perfectsmilepattaya. com
1 Google review - Google+ page

Asavanant Dental Clinic in Bangkok __. 6 11
W . asavanant.com i
2 Google reviews - Google+ page

Map results for dentist thailand

AW 4- 3: n158UAUUY Search engine NlsuAMUTiBNBENN Google AuAEARY (Keyword) ¥as Dentist
Thailand

A13197 4- 2: HANISAUNIVY Search engine #lATuAIUTENBENN Google fiaaA1d1AEY (Keyword) ¥as ¥as
Dentist Thailand

Keyword: Dentist Thailand

NANISAUNT USEN AU

BIDC Bangkok Dental
Clinics Thailand Dentists

Bangkok International Dental

Center Co,, Ltd

www.bangkokdentalcenter.com

Iy
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Keyword: Dentist Thailand
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Dentists Thailand - Find a
better Dentist in Thailand

WhatClinic.com (helps
patients find, compare and
book the right clinics for them,

in more than 100 countries.)

www.whatclinic.com/dentists/thailand

Quality dental work in
Thailand..crowns,

veneers,implants

TripAdvisor

http://www.tripadvisor.com/ShowTopic-
§293916-i3687-k6519316-
Quality dental_work in_Thailand_crowns

_veneers_implants-Bangkok.html

Asavanant Dental Clinic,

Bangkok Thailand

Asavanant Dental Clinic

http://www.asavanant.com/

Dentist in Bangkok,
Thailand - Dental

Treatment Center

Thantakit International Dental

Center

http://www.thantakit.com/

Thailand International

Dental Hospital

Bangkok International Dental
Center Co., Ltd. is the holding
company of Bangkok
International Dental Center,
Dental Signature by BIDC and
Sukhumvit Dental Group

Clinic.

http://www.thailanddentalhospital.com/

Bangkok Dental, Dentist
Clinic by Bangkok Smile
Dental Clinic in Thailand

Bangkok Smile Dental Clinic

http://www.bangkoksmiledental.com/

Dr.Sunil International

Dental Cosmetic Clinic

Dr.Sunil International Dental

Center

www.drsunildental.com

Thailand Dentists - Smile

Signature Dental Clinic

Smile Signature

www.thailanddental.com

Dental Hospital Bangkok

Dental Hospital Bangkok

www.dentalhospitalbangkok.com
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GD SIE medical tourism agency thailand

Web Images Mewrs ideos Maps Mare ~ Search tools

About 804 000 results {053 seconds)

Yisit Medical Karea - visitmedicalkorea.com @
witnw visitmedicalkorea.com! -
Horea medical toruism infofcost search Korean hospitals and agency

Medical Tourism Agencies| Thailand Medical Tourism ...
wowrw thailandmedtowrism .com » Home » Trawel Providers =

Medical Tourism Agencies | Thailand Medical Tourism, find 3 medical tour operators
and travel agency for healthears travel packages Thailand and overseas ...

Thailand Medical Tourism, Guide to Hospitals, Flastic ..

wwrw . thaimedtour. com/! -

Welcome o Medical tourism in Thailand, cosmetic surgery, plastic surgery, dentsl clinics,
fitness, healthy, hospitals, ... Health Travel Agent Serving Thailand.

Medical Tourism Agencies - myMEDholiday

wrwiwl. mymedholiday.com/providers/87/medical-tourism-agencies -

Many medical tourism agencies have cerfifications that can reinforce the patient's trust ...
Thailand Medical Tourism Agencies - Turkey Medical Tourism Agencies ...

Medical Tourism in Thailand - ThaiWWebsites.com

wiiw thaiwebsites . com/medicaltourism.asp -

We arrange cosmetic surgery holidays in Thailand by intiernationally qualified sungeons.
W are an iniernational medical and cosmetic tourism agency.

Medical tourism [ health tourism Directory of agencies: IMTJ ...
wiwiw.imtj.com » Home » Marketplace » Medical tourism agencies -

Medical tourism agencies: IMTJ Directory of international organisations. ... MEDIGD,
Thailand, Turkey, Poland, Spain, Hungary, Cenfral America, Cancer ...

Medical Tourism Thailand - Surgery Abroad Asia

wrarw.intermedisol.com/ -
We are expertagency in medical health fravel & tourism in Thailand. Accredit hospitals
and surgery abroad, Bangkok Thailand is a safe aflordable for all.

Medical Tourism Thailand

wrwrw . orchidheart. com/! ~

Medical Tourism Thailand, We can offer Medical s information da