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ABSTRACT

The research of media advocacy for advancing public health policy in Thailand
aimed to (1) study the development of media advocacy for advancing public health
policy (2) study the media advocacy process for advancing public health policy, and
(3) factors that lead to the success of the media advocacy for advancing public health
policy. Two case studies were selected for this research; one was the expanding
pictorial health warning from 55% to 85%, and two was the restriction on alcohol
consumption by banning sales of alcohol beverages near educational institutions. This
research was conducted by qualitative research methodology. Document analysis and
in-depth interview with key informants who involved in media advocacy process were
used to complete this research.

The results indicated that Thailand was the first country in the Asia and Pacific
region to join the WHO Framework Convention on Tobacco Control (FCTC) in 2003.
Since then, Thailand has been trying to implement the tobacco control by changing
text-only warning to Pictorial Health Warning (PHW). In 2013, the Ministry of Public
Health (MOPH) issued a policy expanding the PHW from 55% to 85%, but the
transnational tobacco companies (TTCs) sued the Minister to the Administrative Court
in order to suspend the enforcement of this policy. This phenomenon marked the first
time of the TTCs to sue for Thailand's tobacco control policy and become the
beginning of the media advocacy process.

In terms of the alcohol consumption control, the results indicated that the
MOPH issued the Alcoholic Beverage Control Act in 2008. One of the important
sections was the restriction on alcohol consumption by banning sales of alcohol
beverages near educational institutions. However, in practice, it was found that the
policy cannot be effectively enforced because the policy did not specify the
acceptable distance between the alcohol vendors and educational institutes. The
alcohol control organizations tried to advocate the policy through multiple
communication channels until the government of the National Council for Peace and
Order issued the 22/2558 regulating the sale of alcoholic beverages near educational
institutions. It is the most concrete policy since the alcohol control organizations have

been trying to push this policy for 7 years.



The results showed that the media advocacy process that successfully
advanced the public health policy in Thailand consisted of the following 6 stages. (1)
Building the advocacy team, the team was well coordinated and multidisciplinary,
including health experts, communication experts, legal experts, health researchers, and
health activists who worked together for knowledge synergy. (2) Analyzing the situation
to evaluate both internal and external situation as well as analyzing the policymakers
and stakeholders who were involved in the policy. (3) Setting the goal which was the
direction of the operational plan for the advocacy team. (4) Identifying target audience;
the primary target group was the policymakers who had the direct power to issue the
policy, and the secondary target group was the indirect authorities involved in the
policy or those were the influence on the support or opposition of the primary target
group. (5) Developing the media advocacy communication strategy including the
message, speaker, and media strategy. (6) Evaluation included process and policy
evaluation.

Moreover, the results showed the factors contributing to the success in
advancing policy including the competence of the media advocacy team, the readiness
of the information and speaker, the co-operation of the mass media in reporting the

news, and the supporting of network and public.
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