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Abstract

This research was conducted with following objectives. 1) To plan public relations media (Rollout
Plans) and media plans to communicate the framework of national development policy in Dimension 1:
The creation and development of Thai people in 21st century and Dimension 4: Higher education reform.
2) To design and produce public relations media of Ministry of Higher Education, Science, Research and
Innovation in compliance with the framework of national development policy in Dimension 1 and 4. 3) To
design and plan guidelines on using communication channels to publicize public relations media of Ministry
of Higher Education, Science, Research and Innovation for communicating in compliance with the framework
of national development policy in Dimension 1: The creation and development of Thai people in 21st
century and Dimension 4: Higher education reform to suit the target public groups. And 4) to assess the
achievements of publicizing the roles, missions, and works of Ministry of Higher Education, Science, Research
and Innovation to the target public groups in compliance with the framework of 4-dimension national
development policy in Dimension 1 and 4. G*Power was used for sampling, with Alpha error = .05 and
medium effect size =.25. 305 samples were obtained, and then adjusted to 400. Next, stratified random
sampling was used by setting the 4 subgroups (Students, scholars, education personnel, enterprises, and
ordinary people), dispersed by types and characteristics of universities/establishments, and demographic
characteristics. The data was collected and basic statistics were discussed, e.g., mean, SD, and percentage.
The assessment criteria of perceived communication channels to create perception and contents were set
as 3 levels, i.e., moderate (60%), good (70%), and very good (80%). The statistics used for analysis included
frequency, percentage, mean, SD, factor analysis & extraction, and t-test.

The findings revealed that for assessment of the achievements in the project, the researchers
prepared the questionnaire and divided the samples into 4 groups, i.e., 1) students, 2) scholars and
education personnel 3) SME entrepreneurs, and 4) ordinary people. 226 or most respondents were female
(57%). 133 of the respondents were aged between 20 — 29 years (33%), followed by 103 between 30 - 39
years (26%). 231 or most of them graduated with a bachelor’s degree (58%o0f). These conformed to the
target groups as set for access to public relations media of the two projects.

For the opinions of ordinary people toward Ministry of Higher Education, Science, Research and
Innovation, short and concise videos around 2-3 minutes should be made. Most people liked the project
“University to Tambon” U2T because of new graduates under the current economic condition. They agreed
if the government sector would focus on economic rehabilitation at the community level, both job creation
and career development, by local universities. At least, people would gain income under the crisis. Public
relations should be designed in various platforms and should reach target groups of all ages. They should

communicate right at the points and should be understandable. PRs durations and channels must be



increased. Modification is also required to access to all platforms. Communication through influencers is

another channel to convince followers or lifestyle admirers to be interested in the publicized media.

Keywords: Design and production of public relations media, perception creation, Ministry of Higher
Education, Science, Research and Innovation, creation and development of Thai people

in 21st century, higher education reform



	1. หน้าปก - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	2. สารบัญ - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	3. บทที่ 1 ความเป็นมา - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	4. บทที่ 2 แนวคิด - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	5. บทที่ 3 ระเบียบวิธีวิจัย - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	6. บทที่ 4 ผลการวิจัย - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	7. บทที่ 5 สรุปผลการวิจัย - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	8. เอกสารอ้างอิง - โครงการย่อย 1_รายงานฉบับสมบูรณ์
	9. ภาคผนวก - โครงการย่อย 1_รายงานฉบับสมบูรณ์



