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Title A Redefined Meaning of Consumer Culture after the Tsunami
Author Krittinee Nuttavuthisit, Ph.D.

Sasin, Chulalongkorn University
Abstract

The development of a consumer culture is premised upon the expansion of
capitalist competition in which individuals yearn for more and more material goods to
fulfill their ever growing demands. However, the question exists that if individuals
experience a life-disrupting crisis, whether their new lease on life will influence and
redefine their consumption patterns and culture. The Tsunami on December 26m, 2004
has resulted in significant changes in the behaviors of both society and individuals. This
research explores how individuals have coped with the aftermath of the Tsunami,
particularly the huge loss of lives and property. As some people come o realize the
uncertainty of life, they have embraced a sustaining balance between self-satisfaction
and sharing with others. This form of sufficiency consumption demonstrates an
alternative attitude to material goods in this capitalist consumer culture.

This paper is based on the Ethnography Research in Pang-nga and Phuket from
January 2005 to January 2006. The main findings is that the meaning of consumer
culture is redefined after a major life crisis {i.e. the Tsunami) and demonstrates an
alternative way of life in this capitalist consumer culture, e.g. the parailel perspectives of
attainment of individual satisfaction and the sustaining balance of consuming and

sharing.

Keywords Redefined Meaning, Tsunami, Sufficiency Consumption, Sustaining

Balance
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Title  Fast Food Mutation: Meaning of Food and Cross-Cultural Consumption of Sign.

Abstract

This paper examines fast-food as a cultural object in everyday life in Thai society
in a historical context of the past three decades. Evidences from documents such as
newspapers and magazines were analyzed to reveal the changing mentality toward
food and consumption through the processes in which the state, nutritional experts,
business sectors, and consumers competed to create its own definitions and meanings.
From a symbol of trendy modern consumption imposed upon traditional foods and
cuisines, fast-food was condemned and labeled as “injudicious food" and "junk food”
that could do harm to consumer's health. At the same time, attempts were seen as to
create new meanings of fast-food as health food by associating it with new health
consciousness. From a meal for a fast-pacing lifestyle among yuppies in industrialized
western societies, cross-cultural consumption of fast-food has transformed this quick-fix
meal into a symbol of food for modern teenagers who were mostly free from any busy
warking schedule. Time and space for fast-food as leisure consumption was in stark
contrast to its original ideal. Attempts to transcend this image of leisure food could be
seen in various campaigns to rebuild the image of fast-food as a regular meal suitable

for daily consumpticon in everyday time and space.

Keyword fast food, social history, consumption of sign, cross-cultural consumption,

space and time
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