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Abstract

This research aimed to study the motives of Chinese tourists in visiting Thailand as well as
their interests in visiting various types of destinations in Thailand. The data were collected by
interviewing 200 samples of Chinese tourist using self-administered questionnaires in Chinese. The venue
where the Chinese tourists were interviewed was the compound of the Temple of the Emerald Buddha in
Bangkok. The data were collected in two phases, January and August 2008. According to the findings the
main motive of the Chinese tourists was sightseeing. Other less but not least important motives were
cultural experiences, visiting seaside resorts and recreation, which reflect the motives similar to those of
mass tourists. With regard to tourism destinations the tourist placed importance in nearly every kind of

destination. The destinations could be clustered into 5 categories : 1 Pattaya 2 watching Thai classical r\
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dances and cultural performances, temple tours, enjoying cabaret shows, diving at Koh Chang island,
tasting Thai food and watching the fireflies 3 visiting floating markets, having traditional massages,
visiting local markets, and visiting the elephant village in Surin 4 visiting national museums, Jatujak
weekend market, historical ruins, and enjoying the fullmoon party at Koh Pa-Ngan 5 touring to Khmer

shrines and Sukhothai Historical Park.
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Abstract

The objectives of the study were to collect the local wisdom of textiles weaving of Doi Tao
community in terms of database for the tourism development and income generation; as well as a process
guideline of local wisdom of textiles weaving for value creation of local textile products; and to look for
a supportive pattern of learning network for community enterprise of the local wisdom of textiles
weaving. In this qualitative and Participatory Action Research [PAR], the data were collected from
people willing to participate in the research project in two member groups of weaving textiles village
groups in Doi Tao, namely; Ban Laei Kaew and Ban Chang Plaeng Pad. The research finding revealed
that the both textiles weaving groups had been passed on the history of local wisdom of textiles weaving
from generation to generation as well as unique textile weaving patterns, so-called cultural heritage.

However, both weaving textile’s member groups had worked together to promote the traditional

pattern by the process of creating the local wisdom textiles weaving learning network.
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Abstract

The U.S. senior travel market is one of the important senior segments for Thailand’s tourism
industry. However, little knowledge is known regarding this segment, particularly its travel related
behavior and motivations to visit Thailand. The purpose of this study is to investigate travel motivations
of U.S. senior travelers to Thailand by adopting the theory of push and pull motivations as a conceptual
framework. This study also examines the possibility of segmenting the U.S. senior travel market by
utilizing attribute-based benefits segmentation (pull motivational factors). The results of factor analysis
identify three push and four pull factor dimensions. Among them, ‘novelty & knowledge-seeking’ and
‘cultural & historical attractions’ are viewed as the most important push and pull factors, respectively.
Based on cluster analysis, the study reveals two distinct segments within the U.S. senior travel market:

‘cultural & historical seekers’ and ‘holiday & leisure seekers’. The results of the study provide important

implications for developing effective marketing strategies for each segment. r\
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Introduction

During the past decade the senior travel market has received much attention from industry
practitioners in many countries. One of the major reasons is that the number of international senior
tourists, especially from Europe and North America has consistently increased over the past ten years
(Cleaver, Muller, Ruys, & Wei, 1999; Thai Farmers Research Centre, 1999). Senior people are believed to
have large amounts of discretionary income due to the wealth they have accumulated over their lifetimes
(You & O’Leary, 1999; Bai, Jang, Cai, & O’Leary, 2001). Many of them, when traveling overseas, tend to
spend a large portion of their discretionary income on travel and leisure activities (Thai Farmers Research
Centre, 1999; Bai et al., 2001). More importantly, senior travelers seem to have more time to travel than
any other age group as most of them have retired, and the fact that they have less family responsibilities
(Teaff & Turpin, 1996). Time flexibility after retirement among seniors seems to make the senior travel
market more attractive to travel and hospitality industries that suffer from seasonal demand fluctuation
(Jang & Wu, 2006).

The U.S. senior travel market, in addition to the Asian markets, is one of the important senior
segments for the Thailand’s tourism industry. According to the statistical report (TAT, 2007a), the number
of in-bound U.S. tourists aged 55 or above has been increasing over the recent years, from 93,458 in 1999
to 144,565 arrivals in 2005. This makes the U.S. senior travel market one of the largest segments among
the non-Asian markets, while the UK (118,608) and Germany (83,925) ranked the second and the third
important markets. In terms of revenue, the U.S. travel market generates approximately US$ 730 million a
year (TAT, 2007a). Despite the fact that the U.S. travel market is one of the important international travel
markets for the Thailand’s tourism industry, little is known about its travel-related behaviors in relation to
Thai context. In particular, research relating to senior travelers and their travel characteristics is still
limited. In order to be successful in tourism, travel marketers need to understand basic wants and needs as
well as travel behaviors of the target tourists (Crompton, 1979; Yoon & Uysal, 2005; Jang & Wu, 2006).
One of the useful approaches in understanding tourist behavior and regarded as a key factor in tourism
marketing is the analysis of tourist motivations (Crompton, 1979; Cha, McCleary, & Uysal, 1995; Yoon &
Uysal, 2005; Jang & Wu, 2006). Understanding the needs of tourists and their travel motivations is the
starting point for the success of any tourism marketing program (Shin, 2003). Knowledge of tourist
motivations would enable tourism marketers to better satisfy traveler needs and wants, and attract them to

the area (Andreu, Kozak, Avci, & Ciffer, 2006).
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In addition to investigating travel motivations of U.S. senior travelers to Thailand, this study
examines the possibility of segmenting the U.S. senior travel market on the basis of pull motivational
factors or destination-based attributes. A review of literature indicates that the senior travel market is a
heterogamous market and worth for further analysis such as market segmentation (You & O’Leary 2000;
Lehto, O’ Leary & Lee 2001). In light of the significance of the U.S. senior travel market to the Thailand’s
tourism industry, and lack of empirical data investigating U.S. senior travelers, this study attempts to fill a
research gap by examining travel motivations of U.S. senior travelers to Thailand by adopting the theory
of push and pull motivations as a framework. More specially, the objectives of this study are 1) to uncover
underlying factors of push and pull motivational forces associated with U.S. senior travelers to Thailand
and 2) to determine the possibility of segmenting the U.S. senior travel market based on the pull
motivational factors. The results of the study are expected to provide useful and practical insights for
destination marketers to develop and design effective marketing strategies for the U.S. senior travel

market.

Literature Review
The Application of Push and Pull Motivations in Travel and Tourism Research

One of the common theories used to examine tourist motivations is the theory of push and pull
motivations (Dann, 1977; Crompton, 1979; Yuan & McDonald, 1990; Klenosky, 2002). A review of
literature on tourist motivations indicates that the theory of push and pull motivations is a useful approach
to understand travel motivations of various traveler groups (You, O’Leary, Morrison, & Hong 2000;
Klenosky, 2002). The idea behind this two-dimensional approach is that people travel because they are
driven by internal forces (called push factors) and attracted to a particular destination by destination
attributes (called pull factors) (Dann, 1977). Push factors refer to internal forces that motivate or create a
desire to satisfy a need to travel such as the desire for escape, rest and relaxation, adventure, excitement,
prestige, health and fitness, and social interaction (Uysal & Jurowski, 1994; You et al., 2000; Klenosky,
2002). While pull factors are recognized as destination attributes that respond to and reinforce inherent
push motivations (Uysal & Jurowski, 1994; You et al., 2000). Pull factors are the attractiveness of a
destination as perceived by travelers such as beaches, recreation facilities, natural attractions, culture
attractions, travelers’ perceptions and expectations (Uysal & Jurowski, 1994).

According to the literature, the examination of push and pull motivations provides a useful
framework to better understand tourists’ motivations to visit a particular destination. Tourism marketers
should realize the importance of push factors which are driving forces for people to travel, at the same
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time, they should understand that tourists’ perception toward a destination is a measure of that
destination’s ability to attract tourists. Knowing what motivates people to travel (push factors) by offering
the products (pull factors) that match those needs will enable destination marketers to better satisfy
travelers’ needs and wants (Cha et al. 1995; Zhang et al., 2004; Jang & Wu, 2006). The results from push
and pull motivations will help them plan and execute effective marketing-related activities such as product
development, packaging and advertisement (Jang & Cai, 2002; Jang & Wu, 2006). Given the importance
of the U.S. senior travel market to the Thailand’s tourism industry, empirical studies exploring its travel
motivations to visit Thailand should provide destination marketers with some useful insights about U.S.

senior travelers; thereby helping them plan appropriate marketing strategies targeted at this segment.

Pull Motivational Factors: An Attribute-based Benefit Segmentation Approach

An examination of previous studies on travel motivations and tourist segmentation reveals that
most researchers seem to focus on push motivational factors (internal needs) or reasons/desire for
traveling as a segmentation base (e.g. Cha et al., 1995; Loker-Murphy, 1996; Pyo, 1996; You & O’Leary,
1999; Andersen, Prentice and Watanabe, 2000; Sirakaya, Uysal, and Yoshioka, 2003). Little effort has
been paid attention to the application of pull motivational factors or destination-based attributes to group
the tourists on the basis of similar perception of destination attractions. In this study, it is argued that
segmenting travelers based on pull motivational factors should provide useful implications for destination
marketers in developing appropriate marketing strategies to approach the desired market segments. This is
because pull factors (destination-based attributes) are fundamentally related to benefit segmentation which
is regarded as a useful segmentation technique to understand tourists’ buying behavior. Benefit
segmentation is a powerful segmentation method for grouping consumers as the benefits sought by people
are the basic reasons for the existence of true market segment and they determine consumers’ behavior
much more accurately than do other descriptive variables such as demographic and geographic
characteristics (Haley, 1968 cited in Jang, Morrison, & O’ Leary, 2002, p. 367). In this study, benefit
segmentation is argued to be associated with pull motivational factors since it is based on the attributes of
products (or destination-based attributes) as seen and wanted by customers (travelers). Therefore, the
benefit segmentation (based on pull motivational factors) is employed to group the U.S. senior travelers

on the basis of their similar perception of Thailand’s attractions.
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Methodology

In this study, the target population was U.S. senior travelers aged 55 years old or over who were
traveling with local tour companies in Thailand. This segment was the largest segment of overall U.S. in-
bound market to Thailand (TAT, 2007a). A pilot test was conducted with 50 respondents to obtain
feedback on the clarity and appropriateness of the questionnaire. Based on the pilot test, some wordings of
the questions were modified to ensure respondents could understand and choose an appropriate answer.

The questionnaire was developed from a comprehensive review of previous studies focusing on
push and pull motivations (Cha et al., 1995; Zhang & Lam, 1999; Klenosky, 2002; Jang & Cai, 2002; Jang
& Wu, 2006). Based on the review of literature, a total of 20 motivational items were generated for each
set of push and pull factors. The questionnaire consisted of three sections. The first section was the part of
socio-demographic characteristics of research respondents. The second section was the part of push
factors (reasons/desires for traveling), respondents were asked to indicate their agreement with the
statements describing their reasons for traveling abroad with a five-point Likert scale to express their
opinions, ranging from 1 (strongly disagree) to 5 (strongly agree). The third section was the part of pull
factors (destination-based attributes), respondents were asked to rate the attractiveness of destination
attributes that draw them to Thailand.

Using a convenience sampling method, data were collected at major tourist attractions in
Bangkok during April and May 2006, through a closed-ended, self-administered questionnaire. Potential
respondents (i.e. group tours consisting of the majority of older/senior tourists) were approached by asking
the permission from the tour leaders before collecting the data. Tour leaders and respondents were asked if
they were interested to participate in the study. The participation was voluntary and only the respondents
who were willing to participate in the survey were asked to complete the questionnaires. A total usable of
438 questionnaires were obtained. Data were analyzed by using the Statistical Package for the Social
Sciences (SPSS) program. Descriptive statistics (e.g. frequency, percentage, mean, standard deviation) and
inferential statistics (e.g. factor analysis, t-tests and ANOVA) were used to analyze the data. It should be

noted only some results were presented in this article.
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Results and Discussions

Profile of respondents

Table 1: Socio-demographic profile of U.S. senior travelers to Thailand

Socio-demographic variables Percent (%) Socio-demographic variables Percent (%)
Gender Occupation
Male 56.0 Company employee 19.9
Female 44.0 Business owner/self-employed 12.2
Age (mean 60.3 years, S.D. 4.2 years) Government sector 6.4
5559 years 48.3 Professionals and technicians 11.5
60 — 69 years 43.5 Housewife 8.7
70 and above 8.2 Retired 39.1
Marital status Others 22
Married 73.5 Annual income (USS$)
Single 8.3 Less than $30,000 32.8
Divorced/widowed 18.2 $30,000 — 44,999 30.3
Education $45,000 — 59,999 19.9
High school or lower 28.6 $60,000 — 74,999 12.8
Technical/vocational school 14.9 More than $75,000 4.2
College degree 56.5 Number of visits to Thailand
One time 69.6
Two — three times 249
Four times or more 5.5

Table 1 shows respondents’ socio-demographic characteristics. The proportion of male
respondents (56.0%) was higher than that of females (44.0%). About 48.3% were in the age group
between 55-59 years, while 43.5% were between 60-69 years, and 8.2% were 70 years and over. The
mean age of the respondents was 60.3 years, and the standard deviation was about 4.2 years. The majority
of the respondents were married (73.5%), and nearly 57% had education at college level. The respondents
had different backgrounds and occupations, such as 19.9% were company employees, 12.2% were
business owners or self-employed, 6.4% worked for the government, and 11.5% were professionals and
technicians. About 8.7% were housewives and 39.1% were retired people. Most of them had annual
incomes less than $30,000 (32.8%) and between $30,000 — 44,999 (30.3%). While 19.9% earned between
$45,000 — 59,999, 12.8% earned between $60,000 — 74,999 and only 4.2% had annual income $75,000 or
more. Regarding the number of visits to Thailand, most respondents (69.6%) were first-time visitors,

however, nearly 31% had traveled to Thailand more than two times.
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Factor Analysis: push factors (reasons/desire to travel)

Table 2: Factor analysis of push factors (reason/desire to travel)

Push factor dimensions (reliability alpha)

Factor mean

Factor loading Eigenvalue Variance explained

Factor 1: Novelty & Knowledge-seeking (alpha = 0.82)
I want to see something new and exciting.

I want to travel to a country that I have not visited before.

I want to see something different that I don’t normally see.

I want to enhance my knowledge about a foreign country.
I want to see and meet different groups of people.

I want to see how other people live and their way of life.
I want to experience cultures that are different from mine.

I want to learn and meet new people.

I can fulfill my dream and self-curiosity about the country I want to visit.

I can spend more time with my couple or family members while traveling.

Factor 2: Ego-enhancement (alpha = 0.81)

I can talk about my travel experience with other people after returning home.

0.79
0.78
0.75
0.73
0.72
0.70
0.68
0.65
0.60
0.45

I can talk about the places visited and the things I have seen in a foreign country.

I want to go to the places my friends want to go.

I want to experience luxury things, nice food, and a comfortable place to stay.
I want to visit a country which most people value and appreciate.

I just want to travel, to go somewhere and do something in different environment.

Factor 3: Rest & relaxation (alpha = 0.89)
This is the time I can physically rest and relax.

This is the time I can escape from stress in daily life

This is the time I can escape from the ordinary or routine environment at home.

I want to enjoy and make myself happy while traveling.

Total variance explained

60.

0.85
0.79
0.75
0.72
0.60
0.55

0.72
0.71
0.69

19%

8.59 40.11% 4.09

235 12.35% 3.25

1.47 7.73% 3.87

As shown in table 2, three factor dimensions were derived from the factor analysis of 20 push

motivational items, and were labeled: (1) ‘novelty and knowledge-seeking’, (2) ‘ego-enhancement’, and

(3) ‘rest and relaxation’. Each factor dimension was named based on the common characteristics of the

variables it included. The three push factor dimensions explained 60.19 percent of the total variance.

Among them, ‘novelty & knowledge-seeking’” emerged as the most important push factors motivating the

respondents to travel abroad with the mean scores of 4.09.
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Factor Analysis: pull factors (destination attributes)

Table 3: Factor analysis of pull factors (destination attributes)

Pull factor dimensions (Cronbach’s alpha) Factor loading Eigenvalue Variance explained Facto
mean

Factor 1: Travel arrangements & facilities (alpha = 0.85) 8.11 38.41% 3.53
Convenience of traveling and ease of tour arrangement 0.85

Quality of tourist places and facilities 0.79

Tour programs offered by tour companies 0.73

Travel distance 0.64

Reasonable price of goods and services 0.55

A variety of tourist attractions 0.43

Factor 2: Cultural & historical attractions (alpha =0.80) 2.83 9.61% 391
Cultural & historical places 0.89

Thai temples 0.85

Thai arts and cultures 0.80

Natural scenery and landscape 0.59

Factor 3: Shopping & leisure activities (alpha = 0.89) 1.35 7.25% 3.33
A variety of shopping places 0.79

Seasides/beaches 0.77

Thai spa and traditional massage services 0.67

Thai food 0.64

Night life and entertainment 0.60

Friendliness of Thai people 0.53

A availability of travel related information 0.52

Factor 4: Safety & cleanliness (alpha = 0.72) 1.24 6.55% 3.23
Safety and security 0.76

Hygiene and cleanliness 0.73

Weather 0.58

Total variance explained 61.82%

With regard to pull factors, a similar factor analysis with varimax rotation was performed to
group the pull motivational items into similar characteristics. As shown in table 3, four factor dimensions
were derived from the factor analysis of 20 pull motivational items, and were labeled: (1) ‘travel
arrangements & facilities’, (2) ‘cultural & historical attractions’, (3) ‘shopping & leisure activities’, and
(4) ‘safety & cleanliness’. These four factor dimensions explained 61.82 percent of the total variance.
Among them, ‘cultural & historical attractions’ was considered the most important pull factors attracting

the respondents to Thailand with the highest mean score of 3.91.
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Cluster Analysis: Market Segmentation of U.S. Senior Travelers to Thailand

A combination of hierarchical and non-hierarchical cluster analysis was employed to identify
market segment of U.S. senior travelers based on their perceived importance rating on the pull factors
(destination-based attributes). The four pull factor dimensions extracted in the factor analysis were used as
clustering variables. Firstly, the hierarchical procedure with a Ward’s method was performed to obtain an
initial seed point and to establish the number of cluster by reviewing the dendrogram and cluster
(agglomeration) coefficients. The dendgrogram and agglomeration coefficient revealed that a two-cluster
solution was most appropriate. Secondly, the solutions or the number of clusters defined from the
hierarchical clustering were used a starting point for subsequent K-means clustering (non-hierarchical
procedure). Cluster memberships were saved for further comparison between the cluster groups.

To delineate the two identified clusters and label them, the mean scores for each pull factor
dimension were computed as suggested by previous studies (e.g. Jang et al., 2002) and the results are
presented in table 4. Based on the scores of factor mean in each factor dimension, cluster 1 had the highest
mean score on factor 2 ‘cultural & historical attractions’ (M=4.14) and factor 4 ‘safety & cleanliness’
(M=3.53), respectively. This suggests the label of cluster 1 as ‘cultural & historical seekers’. For cluster 2,
it appears that the segment had the high mean score on factor 1 ‘travel arrangement & facilities” (M=3.84)
and factor 3 ‘shopping and leisure activities’ (M=3.60). Therefore, it is suggested to label cluster 2 as
‘holiday & leisure seekers’.

Table 4: Mean scores of pull factor dimensions as rated by the two clusters

Pull motivational factors (detonation attributes) Cluster 1 (n=285) Cluster 2 (n=153)
Factor 1: Travel arrangements & facilities (factor mean) (M=2.94) (M=3.84)
Convenience of traveling and ease of tour arrangement 3.06 3.90
Quality of tourist places and facilities 2.99 3.88
Tour programs offered by tour companies 3.10 3.93
Travel distance 2.78 3.75
Reasonable price of goods and services 2.85 3.85
A variety of tourist attractions 2.83 3.73
Factor 2: Cultural & historical attractions (factor mean) (M=4.14) (M=3.31)
Cultural & historical places 4.06 3.24
Thai temples 4.24 3.41
Thai arts and cultures 4.25 3.38
Natural scenery and landscape 4.02 3.19
Factor 3: Shopping & leisure activities (factor mean) (M=2.65) (M=3.60)
A variety of shopping places 2.47 3.46
Seasides/beaches 2.46 3.39
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Thai spa and traditional massage services

Thai food

Night life and entertainment

Friendliness of Thai people

A availability of travel related information
Factor 4: Safety & cleanliness (factor mean)
Safety and security

Hygiene and cleanliness

Weather

2.65
2.58
2.57

2.59
(M=3.53)
3.77

343

3.40

2.35

Profile of U.S Senior Travelers to Thailand (based on each cluster)

Cross-tabulations were performed to provide socio-demographic profiles of the two clusters as

shown in table 5. The chi-square analyses were used to identify whether there were any significant

differences existed between the two clusters.

Table 5: Socio-demographic profiles of the two cluster of U.S. senior travelers to Thailand

Socio-demographic characteristics

Cluster 1 (n=285)

2
Cluster 2 (n=153) (X ) Sig.

Gender 22.57 0.001**
Male 47.3% 65.2%
Female 52.7% 34.8%
Totals 100% 100%

Age 18.04 0.032*
55-59 years 39.4% 56.1%
60-69 years 55.5% 33.3%
70 or older 9.5% 10.6%
Totals 100% 100%
Marital status

Married 75.5% 72.8% 3.04 0.865
Single 8.7% 7.8%
Divorced/Separated/Widowed 15.8% 19.4%
Totals 100% 100%

Education 2.03 0.731
High school or lower 33.9% 27.3%
Technical or vocational school 13.8% 15.1%
College/university degree 52.3% 57.6%
Totals 100% 100%

Occupations 20.07 0.004**
Company employee 17.7% 21.1%
Business owner/self-employed 11.4% 15.1%
Government officer 52% 7.3%
Professionals 9.5% 12.6%
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Technician 5.0% 6.9%
Housewife 7.3% 10.1%
Retired 42.5% 24.3%
Others 1.4% 2.6%
Totals 100% 100%
Annual Income (US Dollars) 17.59 0.038%*

Less than $30,000 40.4% 24.9 %
$30,000 — 44,999 23.8% 30.8%
$45,000 — 59,999 18.1% 27.5%
$60,000 — 74,999 11.8% 13.5%
More than $75,000 5.9% 3.3%
Totals 100% 100%

No. of visits to Thailand 10.7 0.335
First time 64.4% 58.9%
2" -3 rd times 30.4% 33.4%
4 times or more 5.2% 7.7%
Totals 100% 100%

* p< .05

% p< 0]

Cluster 1 (cultural & historical seekers)

This segment represented 65% of the total samples (n=285). It consisted of travelers who
demonstrated a strong desire to learn about Thai culture and the history (from table 4). They traveled to
Thailand to seek new knowledge and experience different culture that they could not obtain from their
usual environment. They were also concerned about safety and cleanliness when traveling to Thailand.
The members of this cluster appeared to place the greatest importance on Thai cultural experience such as
Thai arts, the temples, and visiting historical places. More than half (52.7%) were female travelers and
somewhat older travelers (60-69 years) than the members of cluster 2. Almost 56% of the members were
in the age between 60-69 years. Most of them were married (75.5%), and had education level at university
degree (52.3%). The group members had different occupation backgrounds. However, nearly 43% were
retires and 8% were housewives. The majority of respondents in this cluster had annual incomes in the
ranges of less than $30,000 (40.4%) and between $30,000 — 44,999 (23.8%). About 64% were the first-

time visitors to Thailand.
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Cluster 2 (holiday & leisure seekers)

Travelers belonging to this segment represented 35% of the total samples (n=153). The members
of this cluster were eager to get away from their ordinary environment and busy lives (based on table 4).
They tended to enjoy holidays and vacations overseas. They considered Thailand as a good place for
overseas vacation with a variety of tourist attractions and reasonable prices of goods and services. They
traveled to Thailand to enjoy and experience a variety of leisure and holiday experiences such as Thai
food, Thai spa and massage, beautiful beaches, entertainment, night life and shopping activities. The
majority of this cluster were male travelers and somewhat younger than cluster 1. About 56% were in the
age between 55-59 years. Most of them were married (72.8%), and had education at the university level
(57.6%). Most of them were still working and had different occupation backgrounds. Nearly 31% had
annual incomes in the range of $30,000 — 44,999, while 27.5% earned income between $45,000 -59,999,
and 24.9% earned less than 30,000. More than half (58.9%) were first-time visitors to Thailand.

As shown in table 5, significant differences (by chi-square tests) among the socio-demographic
variables between the two clusters were found for gender, age, occupations, and annual income. Cluster 1
had a higher proportion of female respondents (52.7%) when compared to cluster 2 (34.8%). However,
male respondents represented the majority of cluster 2 (65.2%). For age distribution, people aged 60-69
years appeared to be the majority of cluster 1 (55.5%), while cluster 2 was dominated by younger seniors
aged 55 — 59 years (56.1%). For the number of retirees, it appeared that cluster 1 had a higher proportion
of retired people (42.5%) than cluster 2 (24.3%). With regard to annual income, it appeared that almost
65% of the members in cluster 1 had annual incomes in the ranges of less than $30,000 (40.4%) and
between $30,000 — 44,999 (23.8%). However, approximately 59% of cluster 2 earned annual incomes in
the ranges of $30,000 — 44,999 (30.8%) and $45,000 — 59,999 (27.5%), while only 24.9% earned less than
$30,000.

The results of this study suggest that there are differences among U.S. senior travelers to Thailand
based on the importance rating of pull factors (destination attributes). The findings reveal that U.S. senior
travelers to Thailand are not homogeneous in their travel preferences and perceptions on the destination
attributes of Thailand. The findings show some similarities to previous studies (Cleaver et al., 1999; You
& O’Leary, 1999; Horneman et al., 2002) in that there is a diversity of travel preferences and perceived
destination attributes/attractions among international senior travelers. This should provide implications for
destination marketers, aiming at senior travel market, in the area of product development and marketing

programs.
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Conclution and Recommendations

The present study used the theory of push and pull motivations to investigate travel motivations
of U.S. senior travelers to Thailand. Based on factor analysis, this study identified three push and four pull
factor dimensions. The three push factors were labeled as: (1) ‘novelty & knowledge-seeking’, (2) ‘ego-
enhancement’, and (3) ‘rest & relaxation’, while the four pull factors included: (1) ‘travel arrangements &
facilities’, (2) ‘cultural & historical attractions’, (3) ‘shopping & leisure activities’, and (4) ‘safety &
cleanliness’. Among them, ‘novelty & knowledge-seeking’ and ‘cultural & historical attractions’ were
viewed as the most important push and pull factors influencing U.S. senior travelers to Thailand. By using
cluster analysis, this study showed that it is possible to segment U.S. senior travelers to Thailand based on
pull motivational factors (destination-based attributes). The two segments were labeled as ‘cultural &
historical seekers’ and ‘holiday & leisure seekers’. The results of the study contribute to the existing
literature (i.e. seniors’ travel behavior and motivations) to better understand U.S. seniors’ travel
motivations to visit Asian countries, especially Thailand. The findings are also useful for the destination
marketers to develop effective marketing programs to approach this segment.

Zhang and Lam (1999) noted that knowing the importance of push and pull factors perceived by
travelers can help destination marketers meet the desired needs of individual travelers. The results of
present study can provide useful implications for both policy makers and industry practitioners to
effectively design the products and tourism strategies corresponding to the needs and wants of U.S. senior
travelers. In order to approach this market, tourism marketers should concentrate on developing the
products that can better satisfy customers’ travel needs by matching what they want (push factors) and
how the destination (pull factors) can offer to meet their needs. Furthermore, the results of the study
revealed that there are the differences among U.S. senior travelers to Thailand based on the interests and
perceptions of destination attractiveness of Thailand. Instead of viewing one homogeneous market,
tourism marketers should develop appropriate marketing strategies to approach each segment. Significant
differences in socio-demographic characteristics among the two clusters could help tourism marketers
develop most effective marketing strategies to attract each segment such as product development,
marketing promotion, and advertising.

Based on the results, it indicated that the members of cluster 1 (cultural & historical seekers), the
largest segment identified in this study (65% of the samples), seemed to perceive Thailand’s cultural and
historical attractions as the major factors drawing them to Thailand. They came to Thailand with the main
purpose to see different culture and experience Thai hospitality and locals’ way of life. The result of the
study is similar to You and O’Leary (2000)’s study in that cultural and historical aspects are regarded as /\
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the important factors motivating overseas seniors to visit an overseas destination. This implication should
be useful for destination marketers who target senior travel market to highlight the cultural tourism,
particularly for the design of the tour packages and marketing programs. Based on this finding, this
suggests that cultural and historical attractions of Thailand should be developed as the major theme when
marketing the U.S. senior travel market. The promotion will be more effective if destination marketers can
position Thailand as the land of unique and exotic culture that is different from other nations in the South
Asia-Pacific region. The highlight should focus on Thailand’s history and its independence from western
powers. This phenomenon makes Thailand different from other nations in the region with a unique and
attractive culture. Typically, many tour companies offer cultural tours in Bangkok and nearby cities such
as Ayutthaya (former capital) or Nakhon Pathom (e.g. visiting cultural villages). To better satisfy this
segment and provide a true experience on cultural and heritage tours of Thailand, tour companies should
offer programs to visit the three capitals of Thailand (i.e. Bangkok, Ayutthaya and Sukhothai). The trip
will provide travelers with a better understanding of Thais’ origin and historical background of the
kingdom of Thailand. In addition, visits to associated historic towns in the northern region and tour
programs relating to religious tourism (e.g. temple tours, visiting ancient towns) should be included in the
tour packages. The tour programs may be also designed to provide travelers with the opportunities to learn
and experience Thai hospitality and locals” way of life by visiting local or cultural villages/communities.
According to Lehto et al. (2001), older travelers appear to value local cuisine/new food and local
crafts/handiwork. This suggestion seems to be relevant to the needs of this segment. During the trip, tour
companies should provide travelers the opportunities to experience and try a variety of Thai traditional
food and local herbal cuisines. A visit to local villages producing and demonstrating Thai traditional crafts
and handiwork is also strongly recommended. The opportunity to try and produce a simple handiwork
item could provide a great experience and enjoyment for travelers.

As for the cluster 2 (holiday & leisure seekers), the majority of this segment was repeat travelers;
suggesting that the products offered for this segment should be different from the first group. In particular,
their main objectives to visit Thailand appeared to focus on travel and leisure activities. For marketing
purposes, there is a need to communicate to the ‘holiday & leisure seekers’ that there are a wider variety
of travel and leisure activities available in Thailand than a typical package tour. As the members of this
segment are likely to prefer products that are different from those in segment one, it is suggested that
products offered for this group should be focused on leisure and relaxation activities. To satisfy this
segment, tour companies should offer several kinds of holiday and leisure products such as ecotourism or
nature-based tourism, resort stay (mountain or beach area), island/beach tourism, river/canal excursion, /\
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safari trip, shopping, health tourism (e.g. Thai traditional sap and massage, Thai hot spring), and cultural
tours. For cultural tours, many of them used to travel to Thailand and they might have already visited
several famous cultural and historical places in Bangkok and Ayutthaya. It is suggested that the cultural
tours designed for this segment should be different from the first time travelers. In addition to Bangkok
and Ayutthaya trips (central region), there are several cultural and historical places/sites throughout the
country such as in the north (Chiang Mai, Chiang Rai, Sukhothai, and Phitsanulok), the northeast (Nakhon
Ratchasima, Khon Kaen, and Udon Thani), and the south (Surat Thani and Nakhon Si Thammarat). The

new programs will broaden travelers’ knowledge and understanding about Thailand.
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ABSTRACT

The tourism industry plays a significant role in Thailand’s economy. However, Thailand’s
tourism has been negatively influenced by a number of crises recently, such as SARS epidemic, bird flu,
tsunami, and the recent anti-government protest in August 2008. This paper has argued that these crises
have caused damage to the destination image of Thailand and consequently affected the tourists’
perceived risk toward Thailand, which eventually has an effect on their decision to visit the country. To
support this argument, this paper has reviewed relevant literatures which include the introduction to
Thailand’s tourism, the concept of risk, perceived risk and decision making, followed by perceived risk in
tourism. A conceptual model of perceived risk in tourism is later developed in the conclusion and

discussion section by using Thailand’s political unrest as a case study.
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Introduction

Tourism is unarguably the major export service of Thailand (Vogt & Wittayakorn, 1998),
accounting for around 6 to 7 percent of the country’s national GDP (EIU ViewsWire, 2003). Moreover,
growth in Thailand’s tourism industry in recent years has been the result of numerous strengths including
a tradition of hospitality (Koumelis 2004; National Identity Board, 2000), rich cultural heritage and
historical tourist destinations (Rittichainuwat, Qu, & Brown, 2001), strong natural attractions, and value
for money (Rogers, 2003, p. 276). A table below illustrates international tourist arrivals to Thailand

between 1997 and 2005.

Table 1: International tourist arrival to Thailand

International
Tourist Average | Average expenditure Revenue
Year length
Number | Change /person/day | Change Million Change
of stay
(Million) (%) (Days) (USD) (%) (USD) (%)
1997 7.22 0.41 8.33 111.50 -0.92 6,703.20 0.63
1998 7.76 7.53 8.4 112.74 1.12 7,353.70 9.7
1999 8.58 10.5 7.96 112.49 -0.23 7,682.89 4.48
2000 9.51 10.82 7.77 117.25 4.23 8,662.28 12.75
2001 10.06 5.82 7.93 113.81 -2.93 9,080.56 4.83
2002 10.8 7.33 7.98 113.98 0.15 9,822.59 8.17
2003 10 -7.36 8.19 114.61 0.55 9,390.95 -4.39
2004 11.65 16.46 8.13 123.22 7.51 | 11,671.09 24.28
2005 11.52 -1.51 8.2 118.12 -4.13 | 11,155.49 -4.42

Source: Tourism Authority of Thailand (2007)

Having said that, the tourism industry in Thailand has been challenged in recent years by a
number of distinct crises (Campiranon & Arcodia, 2007, MICE Asia, 2007; Tourism Authority of
Thailand, 2004), including the SARS epidemic; the bird or avian flu; and the tsunami which struck the
region on December 26, 2004. The recent anti-government protest in August 2008 also affected
Thailand’s tourism industry heavily as international tourists avoid traveling to Thailand due to the fear of
a political turmoil (The Seoul Times, 2008).
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Without a doubt, tourists who have seen a flood of media coverage immediately after the crisis
struck will perceive that crisis-struck destination as a place that has a high level of risk. This issue poses a
serious threat to the tourism industry as tourism relies heavily on an atmosphere of safety, security, and
positive perceptions (Cooper and Erfurt 2007; Gurtner 2007). Moreover, tourist destinations, like
Thailand, that rely their economy on tourism will suffer immensely from such a negative perceived
destination image.

Clearly, crises have influenced the tourist’s perceived risk and affected their decision making
process accordingly. Therefore, it is crucial for tourism organizations to have a better understanding
toward the tourists’ perceived risk, as Dolnicar (2007, p. 107) has pointed that the tourism industry needs
to understand what can potentially scare tourism market segments, in order to communicate and attract
tourists effectively. In response to these issues, the following discussion will examine the concept of risk,

perceived risk and decision making, followed by perceived risk in tourism.

The Concept of Risk

The concept of risk is important to understanding how consumers make choices (Conchar,
Zinkhan, Peters, & Olavarrieta, 2004, p. 418). In general, a risk is any unintended or unexpected outcome
of a decision or course of action (Wharton, 1992, p. 5). In classical decision theory, risk is most
commonly conceived as reflecting variation in the distribution of possible outcomes, their likelihoods, and
their subjective values (March & Shapira, 1987, p. 1404). It should be pointed out however that risk is
also associated with the failure of the system; in other words, if the system cannot fail (impossibility), then
the concept of risk is irrelevant (Jackson & Carter, 1992, p. 43).

In business and economic literature, opportunities whose returns are not guaranteed are generally
recognized as ‘risks’ (Yates & Stone, 1992, p. 4). In the financial community, the term ‘risk’ is applied to
a wide variety of events with outcomes ranging from large profits to large losses. However, individuals in
the risk-management profession generally use a more narrow definition, applying the term ‘risk’ to
situations which represent negative risk. Events which represent a potential loss therefore are the central
focus of risk managers (Stipanuk, 1989, p. 48).

Having said that, there is considerable debate over how to define risk (Groth, 1992, p. 10; Smith
& Merritt, 2002, p. 7); on what risk is relevant; on how to assess and measure risk; and how risk might
best be characterized (Groth, 1992, p. 10). With a range of differing opinions, one may face difficulty
achieving a consensus necessary to be proactive about risk management (Smith & Merritt, 2002, p. 7). To
outline and clarify the perspective on risk utilized in this research, this section will now discuss the key /\
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clements of risk as proposed by Yates and Stone (1992, p. 4): potential losses, the significance of these
losses, and the uncertainty of these losses.

Loss

A common definition of risk is ‘the possibility of loss’ (Smith & Merritt, 2002, p. 8; Yates &
Stone, 1992, p. 4), which can mean either the ‘possibility of loss or injury’ or ‘liability for loss or injury if
it occurs’ (Merriam-Webster's Dictionary of Law, 2007). This may not always be expressed in terms of
monetary losses however (Nwogugu, 2005, p. 157), and risk can in fact be viewed as merely the
expectation of loss. The more certain one is about this expectation, the greater the risk for the individual
(Stone & Winter, 1987). Simply put, the greater the perceived risk, the less likely an individual will
purchase. As a result, risk is a major determinant in whether a consumer buys or rejects a given product
(Yates & Stone, 1992, p. 8).

Jacoby and Kaplan (1972) characterized loss according to five key types: financial, performance,
physical, psychological, and social loss. Roselius (1971) argued however that time loss should also be
included in any characterization of loss. These six types of losses have been well illustrated by Yates and
Stone (1992, p. 9), pointing out that individuals may suffer from losses as a result of buying a given
product. They extrapolated on each type of loss as follows:

® Financial loss: The consumer loses money, either because the product will not work at all,
because it is expensive to keep in good condition, or because a better product is available at lesser
cost.

® Performance loss: There is something wrong with the product or it does not work properly.

® Physical loss: The product is unsafe and may be harmful to one’s health.

® Psychological loss: The product disagrees with the buyer’s self-concept and/or what the buyer
thinks about himself or herself.

® Social loss: The product adversely affects the ways others think about the buyer.

® Time loss: The product wastes the buyer’s time and causes inconvenience by needing adjustment,
repair, or replacement.

Significance

Risk researchers highlight that the more significant the potential losses in a situation, the greater
the implied risk. Within this, subjectivity plays an important role in the perception of loss significance.
Firstly, an outcome one person considers a loss might well be considered a gain by another; and secondly,

even if two individuals consider the same outcomes to be losses, there is still room for differences in the
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significance attached to these outcomes -- differences that have a bearing on risk (Yates & Stone, 1992, p.
10).

Uncertainty

Inherently, risk involves a measure of uncertainty, with Groth (1992, p. 11) defining risk simply
as ‘We don’t know what is going to happen’. Similarly, uncertainty itself has been defined as ‘a potential
event’ whereby one does ‘not know in advance if it will actually occur’ (Smith & Merritt, 2002, p. 7); or
alternately, as ‘The condition of being uncertain; doubt’ (The American Heritage Dictionary of the
English Language, 2007). In consequence, the probability of a risk actually occurring will always be less
than 100% (Smith & Merritt, 2002, p. 7). While uncertainty is a key element of risk therefore, some
authors point out that uncertainty is ‘the inability to assign probability to outcomes’, whereas risk
constitutes ‘the ability to assign such probabilities based on differing perceptions of the existence of
orderly relationships or patterns’ (Gilford, 1979). Clearly, uncertainty is different from risk in that ‘risk’
has a known probability while ‘uncertainty’ exists when knowledge of a precise probability is lacking

(Mitchell, 1999, p. 166).

Perceived Risk and Decision Making

Perceived risk is a consumer’s importance-weighted, subjective assessment of the expected value
of inherent risk, in each of the possible alternatives for a given decision goal (Conchar, Zinkhan, Peters, &
Olavarrieta, 2004, p. 422). Interestingly, perception of risk varies by nationality (Lepp & Gibson, 2003, p.
612), gender (Emblemsvag & Kjolstad, 2002, p. 843; Schubert, 2006, p. 709), age, and culture
(Emblemsvag & Kjolstad, 2002, p. 843). In addition, individuals also often perceive the same risk
situation in different ways (Delerue, 2005, p. 533; March & Shapira, 1987, p. 1405).

Perceived risk has received attention from both practitioners and academics and has been applied
in a wide range of different areas. For practitioners and academics, there are four major benefits to
understanding perceived risk. Firstly, perceived risk theory has intuitive appeal and plays a role in
assisting marketers to see the world through their customer’s eyes. Secondly, the notion of perceived risk
can be almost universally applied across different contexts. Thirdly, perceived risk is more powerful at
explaining consumer behavior, since consumers are motivated more by avoiding mistakes than
maximizing utility when purchasing. And finally, risk analysis can be effectively used in marketing
resource allocation decisions (Mitchell, 1999, p. 163).

For the purpose of this paper, perceived risk will be used to help the reader understand how a
consumer’s decision making process has been influenced by perceived risk. It should be pointed out that
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risk-taking decisions involve alternatives that can produce not only single outcomes which matter to the
decision maker, but indeed an array of them (Yates & Stone, 1992, p. 5). Without a doubt, decisions
involving risk will always turn on choosing between possible alternatives, with each characterized by a
number of relevant attributes (Conchar, Zinkhan, Peters, & Olavarrieta, 2004, p. 418).

Individual decision makers are risk averse when it comes to choosing between alternatives. When
faced with one alternative with a certain outcome, and a second which is a gamble but has the same
expected value as the first, an individual will tend to choose the certain path rather than take a gamble. In
other words, risk averse decision makers prefer low risks and are willing to sacrifice some expected return
in order to reduce variation in possible outcomes. Risk seeking decision makers, on the other hand, prefer
relatively high risks, and are willing to sacrifice some expected return in order to increase variation.
Theories of choice also explain that decision makers prefer larger expected returns than smaller ones,
provided that all other factors (e.g. risk) are constant (March & Shapira, 1987, p. 1404). In addition,
decision makers prefer smaller risks to larger ones provided that other factors (e.g. expected value) are
constant (March & Shapira, 1987, p. 1404; Mitchell, 1999, p. 167).

To choose between different alternatives, individuals, organizations and governments make
decisions based on perceptions about the likely consequences of their actions. At the same time, some
inevitable outcomes may not be recognized; there may be gross misconceptions about the possibility or
magnitude of those that are recognized; and other perceived consequences may be more imagined than
real. Misconceptions surrounding the consequences of decisions are therefore a major source of risk in
themselves in decision making (Wharton, 1992, p. 5). Other sources of risk also occur when a decision or
action produces social and economic consequences that cannot be assessed with certainty (Conchar,
Zinkhan, Peters, & Olavarrieta, 2004, p. 419).

Clearly, decisions are goal oriented with the aim of risk assessment one of avoiding failure.
Informed judgment is used to evaluate how this goal may be achieved, and with the right information
available, an optimal solution can be chosen (Jackson & Carter, 1992, p. 44). In turn, any responsible
decision maker will make every effort to obtain a complete and accurate perception of the risks before

making a final decision (Wharton, 1992, p. 5).
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Perceived Risk in Tourism
As discussed earlier, risk perception plays a key role in the decision-making process of

potential buyers. In tourism, risk perception is a decisive factor in decision-making (Frever &

Schroder, 2007, p. 136), and has considerable impacts on tourism demand. Simply put, the higher

the perception of risk in terms of a destination, the lower the tourism demand (Prideaux & Laws,

2007, p. 377; Sonmez, Apostolopoulos, & Tarlow, 1999). Because the image of a destination is a key

factor influencing tourists’ buying behavior (Pechlaner, Abfalter, Raich, & Dreyer, 2007, p. 168),

and as tourists are free to choose from a wide range of destinations, most are unlikely to consider

traveling to, or in the region of areas of perceived risk (Pechlaner, Abfalter, Raich, & Drever, 2007,

p. 158). As a result, if a destination is associated with negative images or sentiments, tourists often

simply choose to cancel and find safer substitute destinations (Frever & Schroder, 2007, p. 136;

Gurtner, 2007, p. 82).

Tourism also involves an inherent component of uncertainty and unpredictability (Gurtner, 2007,
p. 51; Moreira, 2007, p. 51). While distance traveling has always involved risks, the difference today is
that risks are progressively more evident. Crises such as September 11, 2001, the Bali bombing and SARS
are just several recent crises that have created a psychological link between risk and traveling to a new
destination. In many ways, these crises have changed the tourism industry worldwide, and harmed the
international image of specific destinations leading to decreases in flights and tourist arrivals, and
subsequent impact on tourism related businesses (Gurtner, 2007, p. 51). Moreover, these crises have also
involved an increase in perceived risk which is the result of travel advisories and warnings issued by the
governments of generating markets, and, in some cases, exacerbated by media coverage (Aktas & Gunlu,
2005; Lepp & Gibson, 2003, p. 606).

The image destinations invoke can be improved by decreasing perceptions that specific risk
factors are present (Lepp & Gibson, 2003, p. 619). As images of destination-specific risks can at times
influence tourists’ decision-making behavior, the tourism industry needs to understand what can
potentially scare tourism market segments (Dolnicar, 2007, p. 107).

To achieve this, portfolio analysis can be used to calculate the risk-minimizing distribution of
tourists by not “putting all eggs in one basket”. In general, portfolio theory has been implemented in the
field of financial analysis to help investors allocate portions of their budget to different securities, given
that the events of the forthcoming holding period remain unknown. Portfolio analysis tries to compute the
risk-minimizing portfolio of assets given the historic risk and expected return on individual assets

(Kennedy, 1998, p. 119). Similar to securities, tourism markets have different levels of risk and expected /\
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return, which allows portfolio analysis to be applied in a tourism context also. For instance, tourism
marketer should not rely their source of revenue on a single market, but rather on multiple markets. Doing
so will allow tourism organizations to remain profitable should tourist numbers from one market have
dropped due to particular reasons.

In most cases, destinations affected by risk factors need to target tourists with a higher tolerance
for risk (Lepp & Gibson, 2003, p. 620). During the SARS crisis, for instance, tourism organizations in
Thailand has focused on domestic market, as such a market understands the situation in Thailand and
therefore is willing to travel within the country.

However, as discussed earlier, while perceptions of risk associated with international tourism vary
by nationality (Kennedy, 1998, p. 119; Lepp & Gibson, 2003, p. 612), different individuals also perceive
the same risk situation in different ways (March & Shapira, 1987, p. 1405), thus complicating any attempt
to identify crisis-resilient tourists. Therefore, tourism organizations should take these issues into

consideration when communicating with potential tourists.

Conclusion and Discussion

Thus far, this paper has achieved its aim by examining the concept of risk, perceived risk and
decision making, which then can be applied toward a better understanding of perceived risk in tourism. To
further describe, the relationship among the destination image, risk, tourists’ perceived risk, and tourists’

decision making is illustrated in a figure below.

Figure 1: Perceived Risk in Tourism

Risk

Crisis Loss, Significance, Uncertainty

| )

Destination ::: Tourists’ ::: Tourists’
Image Perceived Risk Decision Making

Source: Developed for this pape
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The political crisis in Thailand in August 2008 set a clear example for the conceptual model
above. Such a crisis situation has been reported and broadcasted by a number of news media, such as the
BBC (2008). Moreover, many governments of tourist’s generating destinations, such as the Australian
Government (2008), has repeatedly issue a travel advisory which warns their citizen to exercise caution
when traveling to Thailand.

Clearly, this negative effect from Thailand’s political crisis has depicted the country’s image as
an unsafe destination to visit. Such an image therefore has influenced the tourists’ perceived risk as
traveling to Thailand at this time may involve a number of losses, such as financial loss (e.g. canceled
flights), physical loss (e.g. injury caused by protestors), and psychological loss (e.g. a disrupted tourism
experience), to name a few. Moreover, the greater the perceived risk, the less likely an individual will
purchase the tourism products and services. This means the tourists are more likely to postpone their
travel plan to Thailand. In the worst case, they may cancel their trip to Thailand and choose other
comparable destinations instead due to high risks.

Having reviewed relevant literatures on perceived risk in tourism, this paper however has a
limitation as it only gained insights through secondary data. This therefore reflects the need for further
research with regard to the tourists’ perceived risk. One of several potential possibilities for future
research is to conduct an exploratory research with tourists to identify their perception toward a tourist
destination under different crisis scenarios (e.g. political unrest, outbreak, terrorism, and natural disaster)
and their intentions to visit that particular destination. Undertaking such a research will allow not only
tourism academics, but also tourism practitioners, to have a better understanding toward the tourists’

perceived risk and its effect on their decision to travel.
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Abstract

The purpose of this article on “Lanta Yai Community and Development of Sustainable Cultural
Tourism” is to describe the role of community in developing tourism. The article proceeds as follow; it
presents the socio-cultural contexts of the community, then analyzes its potentials and limitations for
development of tourism and, finally, proposes an approach to developing sustainable cultural tourism that
relies predominantly on community collaboration. Field study revealed that in the past 5 years, the
community has seen a remarkable growth in cultural tourism thanks to its especially rich and plural
cultures that have wide appeal to tourists looking for alternative experiences from those offered by
conventional tourism. This is a good example of how locally available assets like cultural plurality can be
used to benefit tourism. However, development of tourism in Lanta Yai community has faced with a
number of challenges. For example, the government’s approach to the development of tourism has a
significant loophole by leaving different groups with unequal access to tourism resources and community
people themselves are far from ready to respond appropriately, thus being able to reap the benefits
afforded them by the government’s tourism development policy. Moreover, relationship between groups
in community, most notably between community groups and private business groups, is mainly economic
and seasonal. Most of all, cultural plurality is both an asset and a liability for tourism development at the
same time because growth in tourism has made local cultures and ways of life much more vulnerable
through increased exposure. Consequently, a sustainable approach to developing cultural tourism here
must have as its integral element collaboration among groups in community — GO, NGO as well as
villagers — who perceive themselves as part of “Lanta is Our Home Community”. Central to this
collaborative approach is the cultivation of sense of belonging in all sectors in the community and
promotion of their active and equal role in driving forward the tourism industry here. Once the entire
community gets involved in caring for and protecting the community, making sure it develops in the right
direction and there is constant collaboration among all related parties and groups, significant benefits for

sustainable cultural tourism in this community shall definitely and readily follow.
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Abstract

The former pattern of the acculturation between the Chinese-Thai and the local people in Moo 1
as merchant-customer, creditor-debtor, gradually changed owing to the government policy, education,
economic growth, and modernization. The local people learned to trade and to do supplementary jobs to
increase the family income. They became more knowledgeable, engaged in trade more with the Chinese-
Thai, and gained a higher social status. The cultural identity of the Chinese-Thai in Moo 1 still exists in
Chinese schools, Chinese temples, Chinese clan associations and the practices in annual religious rituals.
However, the impact of government policy, education, the surroundings, modernization, economic
growth, the dialect and the local culture, resulted in gradual changes in the cultural identity of the Chinese-
Thai in Moo 1 from generation to generation. Hence, there is a possibility that their Chinese identity will
disappear completely within four generations. The growing worldwide popularity of Chinese culture and
goods has a great impact upon the concept of the Chinese-Thai at present. They are turning to favor the
Chinese identity, the culture of the motherland of their ancestors. The identity of Chinese culture, which
had been fading, is becoming popular again, though not exactly the same. Despite the practice of the
rituals according to their beliefs passed on for generations, the Chinese descendants at present do not
know the Chinese language, and Chinese customs. Eventually, the practice of those rituals may become

the only sign that they are Chinese descendants.
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Abstract

The Study of Relations of the Actual World and the Commercial Advertisement Presentation
World “My Girl” is a qualitative research that studied the full cycle of production, distribution, and
reproduction culture in advertising, as well as the decoding and interpretation of viewers. This was to
analyze relations of the actual world and the father-daughter presentation world, in theoretical compliance
with the British Cultural Study Bureau, and with the encoding-decoding model by Stuart Hall. The
research also studied feedback of family viewers, through in-depth interviews and focus groups.

The producer of the advertisement “My Girl” was found to create the message coding the role of

b}

today’s “family.” A family was facing the severely dramatic situation of premature pregnancy of the
unmarried daughter, and then decided to solve the problem with the love cure from the forgiving and
caring father who ended the trauma with his unconditional love and all-time readiness to care for his girl,
for better or worse. This was the same with Thai Insurance Company that stands ready to offer a family
care to its customers. The production details were extra realistically fabricated to draw viewers. /\
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The distribution and reproduction of this advertisement was “fast and overwhelming” through
various channels of media that had naturally high impact on mass target viewers. They were television,
mobile phone and internet. The classic reproduction was made to deliver a new interpretation of how
today’s society solve the non-marriage pregnancy in ways that were different from the problem alike in
earlier years. That was to put a father on the key-player’s role.

The study found that sampling groups with different backgrounds differed in decoding and
interpretation. The daughters (female teens) group with first-hand experience of premature pregnancy had
a negotiated of alternative reading. They agreed to the presentation in principles, but not in detailed
compositions, and said circumstances count. Some members of this daughter group had an oppositional
reading. This revealed that the actual world of this sampling group differs from the presentation world,;
and that the receivers had more negotiation power than the senders. However, the sampling group with no
experience of premature pregnancy had preferred reading; and in this case, had less negotiation power
than the senders.

As for the decoding of the father group, when asked to make decision as if the presented problem
occurred in their real life, they are found to compromise and make preferred decision as shown in the
advertisement. The actual world of the father group and the presentation world were found alike,
accordingly. The coding system in the advertisement revealed that the sender’s encoding out powered the
receiver’s decoding. Therefore, the encoder had control over the decoder.

The research found feedback in 3 models: 1) Parents use the advertisement as ethical tools to
teach their daughter, 2) Depression and negative feelings occur in the family turning the members away
from the advertisement, 3) The family has controversy in appropriateness of the commercial theme and

message.
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