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Abstract

The project “The Building Competed New Media Works On To Disseminate Research
Work to The New Generation” aims to transmit rewarded outputs from new media creativity
competition under the research project “Strategic Communication of New Media Usage for
Transmitting Researchers to New Generation” of Prof. Ass. Dr. AmornratCharoenchottitham
(Fund Agreement No.: RUG 5890001) to representative samples and collect data that the media
is proper or not and how. The selected media are poster and animation film.

The operation had been started from selection and adjustment of 4 posters which are
the outputs of rewarded competitors that were inserted in 4 styles of notebooks. For animation
film which is the output of the winner, there was an increase from 1 part to be 3 completed
parts.

For the notebooks, they were distributed to specified target groups which are the 1" and
the 2" year students in the fields related to media creativity in 4 universities which their students
are rewarded competitors. After that, there was group discussion activity in order to collect the
data from 2 samples which were random sampling from students of Sripatum University and
King Mongkut's University of Technology Thonburi who received the notebooks and distributed
the weight evenly for group discussion from the amount of students in each field to be at 8-9
persons.

The findings indicate that both media are proper for the target group. It can create the
interest including with the exposure well. Moreover, the adjustment of poster to be inserted in
the notebook signifies that traditional media can be developed to be new forms of media. For
animation film, it affected in perspective adjustment to the target group. The researches
presentation is not limited to be only in letters or book. But creativity can enhance the
entertainment.

According to the transmitted media were originally from students’ outputs in the
competition, even the rewarded output creator are from the same or different university, it is the
inspiration for enthusiasm in creativity which may cause ideas of new forms of media in the
future.

“Researches” is remained in a position of boring issue in most of the samples’

perspectives. But after the presentation of 2 forms of media projects, there were changes of



participants in group discussion. After viewing the media, many of samples’ perspectives were
changed. Mostly has the idea that the hard to understand researches were communicated
entertainingly, interestingly and easy to understand. Therefore, the important finding of this
project is the opportunity in researches knowledge presentation to new generation while they
are ready to adopt. But the media condition of communicating to them must be interesting, may
have latent entertainment, striking the eyes and presenting proper content, then it could be in

the trend of new generation.
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