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seasoned rice chip with sun dried banana composed of 7.8-8.4% protein, 61.2-64.9% 

carbohydrate, 19.6-20.3% fat, 2.7-4.9% fiber, 2.2-3.7% moisture, 1.8-2.4% ash, 2.8-

3.6% sucrose, and 0.8-1.3% salt. 

Keywords   Rice flour  Sticky rice flour  Sun dried banana  Drying  
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Abstract 

 This research aimed to develop the sun dried banana process by using good 

manufacturing practices (GMP). The study was to extend shelf-life of sun dried banana 

by delaying the surface microbial spoilage. This research was cooperated with the 

banana community entrepreneur, analyzed and improved the process by using GMP. 

The results showed that the improvement of drying method using PVC screen in slat 

closed, hand-washing with alcohol before a process, and quality of water used in 

Delay of Microbial Spoilage on Sun Dried Bananas
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factory could delay the surface microbial spoilage of sun dried banana. This method 

could reduce the total viable count from 2.13x106 CFU/g to 1.4x102 CFU/g and yeast 

and mold from 3.01x103 CFU/g to <100 CFU/g. Thus, the sun dried banana had more 

than 3 month of shelf-life and the quality of product was conformed the Thai 

community product standard (112/2546). 

Keywords    GMP  Numwa banana    Sun dried banana   Spoilage  
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Abstract 

 Konjac gel 2 percent  was tested as fat substitute for butter in dried banana pie 

at 0 – 70 percent substitutions. The results indicated that much konjac gel employed to 

replace butter, the firmness of pie crust was increased, but decreased in butter flavor.  

Maximum use of konjac gel was found at 50 percent substitution and had no 

significantly difference (P>0.05) in firmness compared with control. Dried banana pie 

with 50 percent konjac gel substitution showed no statistical changes  (P>0.05) in color 

The Using of Konjac Gel as Fat Substitute 
in Dried Banana Pie
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appearance, taste, texture and overall acceptance when compared to the control. 

Chemical compositions showed that konjac gel gave higher moisture in pie crust and 

dried banana pie with 50 percent konjac gel substitution than control. Fat contents in 

both with 50 percent konjac gel substitution pie crust and dried banana pie were 

distinctively lower than the controls at 45 and 50 percents respectively.  Total ash, 

crude protein and crude fiber were similar in all formulae. 

Keywords    Dried banana  Pie  Fat substitute  Konjac gel 
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Abstract 

 This research aimed to develop germinated brown rice products together with 

Ban Sa-uk community rice mill in Phitsanulok province. The research steps involved 

market survey, process optimization and product launch. The market survey was 

conducted on 500 people (35% male and 65% female). It was found that 75% were 

interested in germinated brown rice. The survey suggested that the products should be 

The Development of Germinated Brown Rice  
for Small Scale Rice Mill
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focused on their nutritional values and packed in 2 kg-bag or less with the price for not 

exceeding 20% of normal white rice. The optimized process condition suitable for 

community production included soaking freshly milled brown rice in potable water for 

12 hrs and then covered by moist cloth for another 12 hrs and, finally, sun drying until 

product moisture content reached about 13%. From the product launch, it was also 

found that consumers accepted the products well.            

Keywords   Brown rice   Germinated brown rice   Rice mill   GABA 
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Abstract 

 This research examined three factors including amylose content, tapioca flour 

and steaming temperature which could affect noodle qualities, using the response 

surface methodology (RSM). The noodle qualities (response outputs) including surface 

area, moistness, hardness, springiness, whiteness, overall acceptability and tensile 

strength were assessed. It was found that added tapioca flour, amylose content of rice 

significantly affected the noodle qualities especially springiness, whiteness and overall 

The Quality Development for Fresh Big Rice Noodles
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acceptability. High level of added tapioca gave more sensory scores for moistness, 

springiness, whiteness and overall acceptability. High amylose rice reduced the 

whiteness of noodle.      

Keywords   Rice noodle  Rice noodle quality 
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Abstract 

 The objective of this research was to develop banana cupcakes product from 

rice flour and tapioca flour substituted wheat flour. Rice flour and tapioca flour (50%) 

was substituted for wheat flour in products with binder 0.1% guar gum and 0.5% 

xanthan gum. Consumer acceptability test (100 persons) showed that the overall liking 

banana cupcakes from rice flour and tapioca flour substituted for wheat flour were like 

moderately and not significantly different from standard banana cupcakes (p>0.05). In 

addition, costs of standard banana cupcakes product and banana cupcakes from rice 

The Development of Banana Cupcakes from Rice Flour 
and Tapioca Flour to Substitute Wheat Flour
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flour and tapioca flour 50 grams were 2.93 and 2.89 baht per piece, respectively. The 

banana cupcakes product from rice flour and tapioca flour could be kept in room 

temperature at least 3 days. 

Keywords    Rice flour  Tapioca flour  Guar gum  Xanthan gum 
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Abstract 

 The Effects of three concentrations of tapioca starch (20, 30 and 40%) and 

three concentrations of wheat flour (10, 20 and 30%) on the qualities of fresh noodle 

were investigated. Swelling Power (SP) and Water Soluble Index (WSI) increased with 

Influence of Flours and Optimum Quantity on 
Rice Noodle Qualities
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higher heating temperature. SP increased with less purity of flour content. Peak 

viscosity and final viscosity from RVA pasting profiles gave higher values with 

increased tapioca starch concentration. Higher values of final viscosity values were 

also obtained with increased concentration of wheat flour, pasting temperature between 

74-88ºC. The cooking loss and tensile testing of noodle gave higher values with 

increased levels of both tapioca and wheat flour. Sensory evaluation of cooking and 

frying noodles using trained panelist showed no significance (p>0.05) on acceptance.  

The consumer test indicated that they liked the product slightly to moderately.  

Keywords    Wheat flour   Rice flour   Tapioca flour    Rice noodle
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Abstract 

 This study was aimed to compare the effectiveness of the pla-ra solar dry 

cabinet between long box type and tent type.  The heat spread inside cabinet, moisture 

content of pla-ra and sensory quality were also investigated.  It was found that 

temperature inside cabinet was more higher than outside between 10-20 oC .  The 

The Application of Solar Dryer Using for  
Produced Pla-ra Powder
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effect of sunlight on temperature inside the long box cabinet was more than the tent 

cabinet.  The highest temperature was 62  �C (long box cabinet) at 12.30 am.  Moisture 

content of pla-ra in both cabinet were slowly decrease on the first day and then quickly 

decrease on the second and third day.  The long box cabinet has drying rate more than 

tent cabinet.  The result showed that the long box cabinet was more effectiveness than 

tent cabinet. Sensory quality of pla-ra from both cabinet were not significantly 

different.
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Abstract 

 This study was aimed to apply Good Manufacturing Practice (GMP) to the 

entrepreneur, produced the Pla-ra bong with herbs products, (Pla-ra bong Kru Waww 

manufacturing plant) where is located at 75/1 Teenanon road, Tambon Talad, Mueang 

District, Mahasarakham province.  The study involved 6 section of GMP regulation of 

Thai Food and Drug Administration including 1) food plant location and 

establishments, 2) tool and equipment, 3) processing control, 4) sanitation, 5) 

maintenance and cleaning and 6) personal hygiene.  The evaluation scores before 

improvement in each section were lower than the minimum standard scores; 55.5%, 

71.4%, 70.8%, 42.3%, 41.6% and 52.3% respectively.  It was also found major defect; 

the pest control system.  The evaluation result showed that GMP of the Pla-ra bong 

with herbs manufacturing plant was not in accordance with GMP regulation.  Plant 

improvement procedure including the capital cost were suggested to prepare the GMP 

certified.  The improvement procedure were divided into 3 steps.  The entrepreneur 

approved of the rectification of the major defect, repair the wall and hole in the 

building (pest control system) as the first step.  The second step focus on the structure  

of the building that has no affect on the quality of products.  The last step was to 

improve the environmental hygiene.  In each steps of the selected improvement, GMP 

evaluation was provided.  After the third step, the scores in each section expected to 

complied with GMP regulations.  The estimated budget was 50,200 Baht for all 

improvement steps. 
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Abstract 

 This study aimed to study the impacts of community tourism management on 

Wat Koh community and to propose guidelines for the management and the protection 

of the negative effect of tourism. The study was approached by means of quantitative 

research and qualitative research. Multiple qualitative research techniques were used 

for collecting data. Apart from documentary study, observation, interviewing and 

group discussion were done with community leaders, local people, tourism 

entrepreneurs, and government officers, including tourist interviewing. Questionnaires 

were used for the quantitative research tool. Two types of data analysis were 

employed: 1) content analysis for qualitative data and 2) descriptive statistic for 

quantitative data.       

 The following summarize the findings: 

 1. Wat Koh community starts to welcome study tour through the study groups. 

Strengths of the area are potential of cultural tourism, cultural and social capital, and 

strong leadership. Meanwhile, weaknesses of the area are the untargeted for tourism 

and less understanding about tourism among some community members. However, 

potential of the area and support from related organizations make this area acquire 

strong potential in tourism development. Threats for this community are the unstable 

trends of tourism, insecure of economic and politic, including the increase of gas prize.     

  2. The positive impacts of tourism are to generate job opportunity, increase 

income, the well-known of the community, share and learn among community 
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members, promote group activities, promote mental health, promote and preserve local 

culture and the cleanliness of community. However, there are also negative impacts on 

community; such as no income distribution, and conflict among community members.     

 3. Guidelines for managing and preventing the impacts from tourism are 

knowledge management, integration and implementation for creating tourism network, 

tourist destination management and creating participation process. 

 Suggestions from this study are the following: 1) creating community learning 

museum, developing local human resource capacity, setting up system for community 

tourism management. Besides, the community and municipality should increase 

understanding in tourism development among community members. Public and private 

sectors should seriously increase their roles in promoting community tourism, 

including developing of fundamental facilities for tourism   

Keywords    Impacts of tourism   Tourism management   Cultural tourism   

        Wat Koh community 
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Abstract 

 The purposes of this research were to study the cultural tourism management 

system of Wat Koh Community and systematize the information of cultural tourism 

management  research resultof Wat Koh Community.    

 This  was the qualitative research cooperating with the community in 

managing the cultural tourism  of Wat Koh Community, Muang District, Phetchaburi. 

It was done by finding the primary information from the academic documents, research 

and internet. The instrument for collecting the data was participating observation form 

which the researchers agreed in the monthly meeting to collect and compile the related 

information for being the guideline in managing the research information. It based on 

conducting the cultural tourism website of Wat Koh Community including trial on the 

library website of Phetchaburi Rajabhat University. The villagers and general people 

cooperated by evaluating and giving the opinion on the website. 

 The results revealed that the people in Wat Koh Community had high 

satisfaction on the cultural tourism management system from getting more knowledge 

and information about their community through the university website. It can also be 

the information storage for people who are interested in. Moreover; both Thai and 

English brochures and exhibition were provided to publicise and expand the 
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information of this community.  

 The researchers found that the people in the community had high satisfaction 

on the website trial, brochures and exhibition since it was the campaign to have the 

community be well known. The sample trip conducting was connected to the other 

tourism resources. The main coordinator group should be specified to work with the 

community and people for the advantage of developing and publicising the cultural 

tourism to go in the same direction and to be the effective learning resources. 
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Abstract 

 This research is to study the tourist satisfaction on cultural tourism resources 

at Wat Koh community and to access the problems against the development of tourism 

resources. The random samples are Thai and foreign tourist who traveling to Wat Koh 

during June-October 2007 which counted 220 persons, using the questionnaire and 

interview as the data collection. The result is as below: 

 The tourist who travel to Wat Koh is more female than male, age between 21-

25 years old,student, average income lower than 5,000 Baht both Thai and alien, 

mostly travel by personal vehical for Thai and foreigner  by bus. 

 The tourist satisfactory on the tourism management of Wat Koh community, 

the study found that Thai and foreigner tourist is at good level almost every factor 

specially the attraction of Wat Koh mural painting inside the temple inwhich Thai 

tourist has the most satisfaction but for the foreigner is at good level. The obvious 

different between Thai and foreigner is the factor of infrastructure and facility, the 

other minor factor Thai is fair and foreigner is at good appreciate. 

 As the result of the research on the satisfaction of the tourist on the cultural 

tourist resource of Wat Koh community, it reveals the problems and the tasks which 

can be applied to pave the way for solving the problems and developing tourism 

industry. As a matter of suggestion on the cleanliness, facility, public rest room, car 

park, public relation and the information, both Thai and foreigner suggest that the 

concerned agent should take better care of cleanliness surrounding the temple, increase 

parking space and more public rest room, moreover the promotion for local tour guide 
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and public relation to promote Wat Koh should be considered.          

Keywords    Tourist satisfaction  Cultural tourism destination  Wat Koh community   

          Phetchaburi municipality   Cultural tourism hub 
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Abstract 

 This research employed Wat Koh Community as a case study. The objectives 

of this research were      to study the cultural tourism destination context and to 

construct  the guidelines for cultural tourism development. The research used 

qualitative research methods having five research stages, 1) reviewing      all secondary 

data 2) collecting field work data to understand the local context 3) observing and 

interviewing both structure pattern and non-structure pattern of the community 4) 

analyzing the obtained data by content analysis.  

 The research found that Wat Koh Community has high potential to be 

developed as an outstanding tourist destination of Phetchaburi province. In contrast, 

the weaknesses of community has been found which is unknown tourist destination of 

the province. However, the community has opportunity in tourism development, high 

potential in tourism resources and strong people in community to corporate and 

develop cultural tourism. For the threats, uncertain of economic, politic and tourism 

trends affect the impact in community.  
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 Moreover, the result of research has shown that the guidelines for cultural 

tourism development in Wat Koh Community should be developed in appropriate way. 

Especially, the local people would like to participate in the tourism cultural 

development process in the form of community committee and administrative 

management. For the guidelines recommended to develop local area were to improve 

basic construction system and environment, to set up tourism information of 

community, to build museum of Wat Koh  as well as  improve community office in 

order to receive more visitors and tourists.  

 The recommendation of this research were to build corporative understanding 

to local people an other related organizations, to set up plan and arrange sustainable 

management correctively, to build awareness    of sustainable tourism to new 

generation in community and to set up network and  participate  with other 

organizations in order to find out the way to develop cultural tourism of Wat Koh 

Community appropriately including in sustainable trend.   

Keywords    Tourism context    Cultural tourism   Wat Koh community  

          Phetchaburi Municipality   Cultural tourism information 

 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

133



134 �������%���(�%��!��
�������:�����	�� 
������������������%	�����!�)������ 

������� ���;����(
�   $��)�/���  ��	�
�����    ��������" %��(�	�   
���������'�"  ���
!��%"  

&$���������
�'��(�����	
����;��  �(������������)�+����������  
E-mail: susang2520@hotmail.com 

 
 

�������� 

 �*����=��`�����
��
:W��*��������
�����&'�F��=����\��

�C���
:W����� 

��#C�F��*��������#C#��#
��"��!�$C���
:W����������$"��O�������
�"������̀ ���
"� 
������� 

���
:W�
�"���������#
��������=��
�=���$>�#F��*`���#$
?
�=��������
���#	����
���#5�� 

��\��

������#��#
��"���?
�B�5�=��� 
��� ��\��

���
��� ��
����  C���
�"�� �
"� 

��
���I"�	���� 
:W��=�  ���$"��O����#��\��

����������#��F�=�*���5�=
��C�����F�

����*CC�!�����
�=���
�����#���#
���������
:W�:
?�� ��
	>�&�C
��#����>#
:W���
	>�&�
$"�� 

C=���C����=�#��
��#C�F��*��������
�����
���#
�����F�$"����� 
$"����
�������#F�

��
$�\����?��#
�
����
���#
��������5:  +��5�=����

�B�
��
���=�����=��������
���

�����������# ��
���!�&'�<�=���*��� ��
��
���=����$"��O����#�*��� �=����
�#$"�����

��#
����
'� ��?��
	>�&�C=�C�=��������#�=�����*���!���  ��?��
F�=������I����*��

�������#C
��

"�� 
$"��F�=�
��C����=�#��
��#C�F�!�$
�� N>�#<���
	>�&����5�= $����

C�F��*�������F�`���C�����F�F���
���#
�������� ��?�=�#��
F�=��
����
���#
�����


�=���F��*���
$"����
$�\����?��#
�
��C*'!�$�����������>�����C�F��*��� ���F�
�:���

��
���#
����������
#"���5�  

�������      �*������`��   �����=�����
���
"��*������
��   ���
��
+:
�*
�� 

       ��
�����
���#
����� 

 

 

W
in

50
00

5 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

135



136 �
���/�������%	��������"�%%�����%���
 
!���%/���+?	�7� : �������)��=�"���������


�'���  
!$���   M�����'�"  %���     
)����  �����������G�"  

��
�  %�%�   ��'��  ��'���'��    
�A� %��0��&�   

         )�%����
�'��(�����	
����;�� %����������
����� �(������������)�+),���' 
  E-mail: okrutwaysho@pkru.ac.th 

 

�������� 

 ��
	>�&������  

"��#�*�����

����#
���������
##�����#����F���#����!�
�B�    

�����I*:
?�#C� 2  :
?��
  C"�     
$"��	>�&�C������$����
?����#�*�����

����#
��������

�
##�����#����F���#����!�
�B���?
$"��	>�&������$���#�
##�����#���������#<��
?�����

��#C���?�*�����

����#
�������#��#����!�
�B�   

 +C
#��
���
:W�+C
#��
����������
?
���������
��#<��<���
?����#
��#:
���'��?
��#

C*'!�$  
$"��	>�&��=����C������$������?<��
?������
##�����#����  ����#�=����

:
?����=���=��������

'�

����
������=�# ��?�=����:O�!������������I�������  

400  �*���?��
���!�&'�C���C��
�B����<�=������5�=����
�������*�����

����#
�������?

�
##�����#����F���#����!�
�B������  9  C�  ���#�������
��
C
�?���=����+��F�=  SPSS  

version  11.5: ��
��
C
�?��
��#$

'�   

 <���
	>�&�$����  �*�����

����#
�����F���#����!�
�B�����
$�\������#���
�"��# 

+������
�=�#��
�
##�����#�������
�C�I��
$"��$�\���*�����

�����>�� ���#����
##��

���#�������
�=���
:W��
##��
?������#  C"�  
$"���
=�#���#�����C����?������# Y 
���  

�I�����$��  ����
'�:+!C  
$"��
�#
��������#
������>#��
:W�����?�=�#����
�=�#�
##��

���#����
�=�����#��F�������#���C�5��5��������  �
##�����#������#���F�=
���<��
?��

F������=�� 
��� <��
?����#�=����#C� ��\��

���?���#����=��    

 �=�
�����?����5:F�=C�����C�`����+������#
�O���+���
#��������
����
##��

Tourism Industry and International Labours in Phuket: 
Relationships and Impacts

 

W
in

50
00

6 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

137

���#���� 
$"��
:W���
C��C*��
##�����#�������
�=�����#��F�:
?
�	5��F��=����
	>�&�  

�*�!�$  
��I>#��
�������
$�\����
���#
�����F�
?������
���?��
��I>#��
C*=�C
�#

����$���
�����5��+��
�$�? 

�������    �*�����

����#
�����   �
##�����#����  <��
?�� 



138
�������)��=���/���%#Z���������
��� �����?�  

�������?�(���������)[�
�������#$�%�����	�%���
6��	����(�%/:
%����))
	LX!�	(� 
	�L���	���%#\���% ��%/���+?	�7� 

���%" $������  
������ ��(�%�5��  �������� %���1
�  ��� �����/ �1
����� 
       &$�������0�����������  %�������/��'�"�����%&�&���   �(������������)�+),���' 

E-mail : chayanit55@hotmail.com 
 

�������� 

 ��
�����
��#$

'��C
��#��������I*:
?�#C� 1) 	>�&�C���
�=

"��#+
C
���� ��

��
�=

������
 +
C
������?$����

���
:Z�#���+
C
������#�`�#����$$�
	&  2) 	>�&�C���

���$����
?����# :]���������*CC� C���
�=

"��#+
C
������?��

��
�=������
���$����

� 

��
:Z�#�����
�#��� +
C
������#�`�#����$$�
	& F�
��
�	���
�"�#:����#��#����!�
�B� 

��*���������#
:W���*���`�#����$$�
	&F�
��
�	���
�"�#:����# ����� 322 
�� 
�"��F�=

��*�� �������#���
��?�# (Purposive Sampling) 
C
"��#�"����F�=F���

�B�
��
��5�=��� 1) 

������I���=��������5: 2) ������I��
����������

��
�=������


"��#+
C
���� 3) 

������I��
��������C���
�=

"��#+
C
���� 4) ������I��
��������$����

���
:Z�#���

+
C
���� ��?���C�I����
���!�&'� �� 
C
�?���=�����=�� 
=���? C��
�����C���I�� 

����
����#
�����
O�� ���:
?�����������$������#
$��
���� (Pearson’s Product Correlation 

Coefficient) ��?�=���������
���!�&'�����
��
C
�?��
�"����<���
�����$������*���`�#

����$$�
	&��C���
�=

"��#+
C
���� ��

��
�=������


"��#+
C
����F����# 3 
�"�����<����� 

����F�
?���:�����# ����$����

���
:Z�#���+
C
���� $���� ��*���������#��$����

�

Correlation of Personal Factor, Knowledge, Message 
Perception with AIDS Prevention Behavior among Female 

Sex Workers in Pathong Municipal, Phuket Province 

 

W
in

50
00

7 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

139

��
:Z�#���+
C
��������F�
?���
���?���������
	>�&�C������$����?����#:]��������

�*CC� C���
�=

"��#+
C
������?��

��
�=������
���$����

���
:Z�#�����
�#���+
C
���� 

$���� ���* (p<0.01) 
?�����
	>�&������	>�&����:��� (p<0.05) ��?C���
�= (p<0.05) 

��C������$�������$����

���
:Z�#�����
�# ����#�������C�`��#�I��� 

�������  C���
�= ��
:Z�#��� +
C
���� �`�#����$$�
	& 

Keywords   Knowledge   Prevention   AIDS   Female sex worker 



140 �������������%	��������������
���	������� 
��,�LV�X� : 	(�	�L���	���%#\���% ��%/���+?	�7� 

����'"  
����"$�����0�4    �����  (�,)�����'"    ������'�"  �����5� 
�����  ���(�5    ����#� 
�����   
�
I��  �������" 

&$�������������//��'�" %����������
����� �(������������)�+),���' 
E-mail: junprasit@yahoo.com 

 

�������� 

 ��
�����C
��#��������I*:
?�#C�
$"��	>�&� (1) 
$"��	>�&�<��
?����#��
���#
�����F�


��$"�����:����#���������*���
�=��=��F��=����#C� 
	
&O��� ���#����=�� ��?��\��

� (2) 


$"��	>�&�C���C��
�B���#�*���
�=��=������������
$�\����
���#
�����F�
��$"�����:����# (3) 


$"��	>�&���
������
�����#�*���
�=��=�������
$�\����
���#
�����F�
��$"�����:����# 

��
�����C
��#���
:W���
�����
��#:
���' +����
F�=������I�� +��F�=��
���!�&'�
��#�>����

��*���������#���
:W��*���
�=��=�� F�
��
�	���
�"�#:����# +�������*���#��� 20 :{�>��5: 

����� 400 C� ��?��
�����
��#C*'!�$F�=��
���!�&'�
��#�>������*���������# 3 ��*�� 5�=��� 

��������#�*���
�=��=�� ��������#!�C
�O��� ��?��������#<�=:
?�����
!�C
���� 

����� 20 C� <���
�����$���� 

 1. ��*���������#
�B������
���#
�������#<��
?��F��=����#C�����*���
�=��=�����#

��#�����?��#�� 

 2. ��*���������#
�B������
���#
�������#<��
?��F��=��
	
&O�������*���
�=��=��

���#��#�����?��#�� 

 3. ��*���������#
�B������
���#
�������#<��
?��F��=�����#����=������*���
�=��=��

���#��#�����?��#�� 

 4. ��*���������#
�B������
���#
�������#<��
?��F��=����\��

�����*���
�=��=��

���#��#�����?��#�� 

Tourism Impact to Host Community :  
A Case Study Patong Municipality in Phuket Province

 

W
in

50
00

8 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

141

 5. ��*���������#������
���F���
$�\����
���#
�����F�
��
�	���
�"�#:����#F�


?������ 

�������      <��
?��  ��
���#
�����  �*���
�=��=��  
��
�	���
�"�#:����#  

       ��#����!�
�B� 

Keywords   Tourism    Impact      Host community   Patong municipality   

       Phuket province 



142 ���LV�X������������
�%"���������	�
���� 
����.	�
�=
��
�	���	)���������%	����� 

�������  $������7   ��
��1
� �������   ����'�" �����1�
   ������'" 
������0"     
�������'� �����   ��� ������'�" ���),����� 

&$���������
�'��(�����	
����;��  %����������
�����  �(������������)�+),���' 
E-mail: pimonratpk48@hotmail.com 

 

�������� 

 ��
�����C
��#��������I*:
?�#C�
$"�� 1. 	>�&�:]`�����#����=�����
��������
��
���

�*
���

"�
$"����
���#
������
�
�'�������#   ����:�  ��?���:����#  2. ����������
��
���

�*
���

"�
$"����
���#
�������<��
?��������#����=���=��F��=�#  3. 	>�&������#��
��=5�

:]`����?���
��
:Z�#���
$"����F�=���#����=���
�
�'�������#  ����:�  ��? ���:����#


�"���+�
�  

 �*CC����
:W�
:Z�����F���
	>�&�C"�  <�=:
?����*
���

"�  ��?:
?����F�$"�����

�������#   ����:�  ��?���:����#  �����  321  C�   F�=
�C��C��
�����
��#:
���'F�
�:

�����#��
��
��   
C
"��#�"����F�=F���

�B�
��
���=����  C"�  ������I��  

 

<���
���������#��� 

 1.  :]`�����#����=�����
��������
��
����*
���

"�
$"����
���#
������
�
�'�������#   

����:�  ��?���:����#  5�=���   :]`���=�����  :]`���=������	   :]`���=��
���#  

��?:]`���=��C������#���
�
�'��=����/���� 

 2.  ��
��
����*
���

"�
$"����
���#
�������<��
?��������#����=���
�
�'�������#

��?����:���<��
?���=�����  C"� ��

�����$�&��#���   �
�
�'���:����# C"� ��F�=
?��

��
�	��
:������:�#F�
?�?���   �
�
�'�������#��?����:���<��
?��������#����=�� 

�=������	  C"�  ��F�=
�����$�&��#����	  �
�
�'���:����# C"�  ��F�=
?����
�	��


:������:�#F�
?�?���  �
�
�'�������#��?���:����#��<��
?��������#����=���=��


���#  C"�  
������
$��<���/��
�������"����
   �
�
�'����:�5��C�����<��
?�� 

��?�
�
�'�������#��<��
?��������#����=�����C������#����=����/����   �
�
�' 

����:���?���:����#��<��
?���=�� 

 

W
in

50
00

9 



���������	�
������������
����� (����	������

�)
�����
���
 �������������
���
�������
�����
!"�#�$	������
��%��
��&�'*%�	��+�!"�#�

143

Abstract 

 The purpose of this research project was: 1)  to study the environmental 

problems that come from conducting travel boating businesses in the area of Chalong 

Bay, Por Bay, and Patong Beach; 2) to determine what effects these boating businesses 

have on it’s surroundings; 3) to study what corrections should be made and what 

standards should be set to protect the environment in Chalong Bay, Por Bay, and 

Patong Beach from seeing decay. 

 The individuals that were targeted in this study were either boating business 

people and people in the area of Chalong Bay, Por Bay, and Patong Beach. The amount 

of people interviewed was 321. The instrument that was used to gather the information 

was a questionnaire.  

 Research Results : 

 1. The environmental problems that travel boating businesses has caused in the 

area of Chalong Bay, Por Bay, and Patong Beach are: water problems, air problems, 

noise problems, and problems with the appearance and beauty of the area in front of 

the beach and bay. 

 2. The conducting of boating businesses for tourists in the area of Chalong and 

Por Bay effects the water; the water becomes polluted. In the Patong Beach area, the 

ecosystem has been changing over a longer period of time. In the area of Chalong Bay 

and Patong Beach, the surroundings have been effected by the amount of noise, 

therefore bothering rest and communication. However, the area of Bo Bay has not been 

effected too much. Futhermore, when focussing on the beauty of the area in front of the 
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beaches and bays, the area of  Chalong Bay has been effected by the boating 

businesses. However, the area of  Por Bay and Patong Beach only have a few effects. 

 3. A correction that should be made and/or a standard that should be set to 

protect the environment from seeing decay is to control the amount of boats.  A way to 

solve the environmental problems at the present would be to have every side that is 

involved help one another take care of the surroundings. 
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