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Abstract

Ko-Chang located in Trat Province of
Thailand, has been widely recognized as the
high potential nature-based tourism destination.
Empirically, to promote the sustainable

development of nature-based tourism, the
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governments play very important roles in
managing both demand and supply side. This
research aims at analyzing government
administration environment in promoting
nature-based tourism activity development in
Ko-Chang as well as assessing the government
roles according to sustainable tourism
management approach. In addition, the policy
recommendations to the government roles on
the development of sustainable nature-base
tourism activities in Ko-Chang are also drawn
from the analysis results. The research employs
SWOT analysis framework and problem analysis
technique to analyze the data which are collected
by in-depth interview and questionnaire from
major 3 stakeholders including public agencies,

private firms and community leaders.

The research results reveals that the
public organization stakeholder perceive that
the public agency have played the major role
in constructing and improving the facilities for
nature-based tourism activities while the private
firm and community leaders see that the agency
have played aggressive role in public relation and
marketing. In addition, all 3 parties mutually agree
that the diving is the highest potential activities
comparing with other nature-based tourism
activities because of its strong potential in both

demand and supply sides.

Regarding to the government roles on
promoting sustainable nature-based tourism
activities, the government agency and
community leaders regard the cooperation among
several government agencies as the most
important internal key success factor while the
business firm party sees the public governance

as the most critical factor. Moreover, the




government agency and community leaders
regard the natural resources condition as the
most important external key success factor
while the business firm party sees the

infrastructure as the most critical factor.

Keywords : Public Roles, Nature-

Based Tourism
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Abstract

Currently, competition in the tourism industry at the international level is extremely intense.
The tourism authorities of several countries are attempting to apply the concept of destination
branding to presentation and promotion their country. This concept has been borrowed from
the marketing of consumer goods. The objectives of this article were to indicate the importance
of using destination branding in promoting tourism, to review the application of destination
branding in Thailand and other countries, and to discuss the destination branding efforts of the

Tourist Authority ofThailand in promoting the kingdom as a tourist destination. In short,
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this article suggests that destination branding
by TAT should beconsistently applied and a
practical destination brand for Thailand should
be built upon the essence of the Thai people,

Thai cultural heritage and the beauty of Thailand.
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Abstract

The research is aimed to study of
Development Approach of Package, Promotion,
and Psychology for Product of Cultural Tourism
in Phuket Phang-nga and Krabi by documentary
analysis, questionnaire, in-depth interview and

focus group methods
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For the development of the package, the
government should exactly present the policy
on art and Culture Tourism at the province
around Andaman. From that, every party should
co-operate to specify the products that air
needed to develop which is a main product of
each area. Studying about tourist group demand
and coordinating with tour agent help to
present and expandits market. The way to
development must be analyzed by considering
these issues (1) Determine an exactly tourist
group (2) Set up activities which combine
with other tour programs and experience
(3) Making a co-operation among government,
tour agent and others to present marketing
promotion (4) Tourist business is the service
that consistent with demand of target group
(5) Tour Agent must argamzed well with
their work for whole trip (6) Reducing risk
by presenting a true thing to the tourist and

do not make them too much expectation.

Now, famous types of marketing
promotion areas follows (1) Public relations
emphasize on local cultural identities, special
event to promote cultural tourism, and good
relation with mass media informing is the key
to successful public relation. (2) Mass media
advertising must be continue and consistency to
increase tourists awareness (3) Sale promotion
methods by price-of deals, exchange, sample and
free premium can stimulate customer to make
decision easily. The several entrepreneur gives
important once to word of mouth and returning
customers. (4) Personal selling (5) Direct
Marketing is emphasized by empathies by

customer relations database and media,




especially by internet for tour agent

The way to use the psychology of service
is to improve physical evidences that the tourist
can see through, especially cleanliness, easy reach
and charm of Thais, warm welcome to combine
cultural products with quality of service.
Underline as the quality more than quantity and
always improve a quality of employee, studying
more cultural and tourist demand especially
feedback and impression of tourist for more

development in future.

Keyword : Tour Package, Tourism

Market Promotion, Service Psychology
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Abstract

The objective of this project is to estimate
the revenue from the 11 nature-based tourism
activities organized by entrepreneurs in the
Ko Chang area. Due to the difficulties of direct
interviews with the entrepreneurs and to avoid

bias information, this project is then conducted

by gathering the secondary data taken from the
government agents who have collected the tax
from the entrepreneurs. The tax amount reflects
the overall revenue earned from the activities.
Another source of the secondary data is obtained
from the interviews with tourists for the amount
spent on tourism activities. Furthermore, this
project also studies the factors that affect the
revenue changes and the procedures used to
develop the activities in order to increase the

revenue.

According to the information gathered from
36 entrepreneurs, it is found that the overall
revenue of the 11 nature-based tourism activities
is 175.77 million Baht. From the interviews with
617 tourists (400 Thais and 217 foreigners), it is
found that the estimated spending is 274.77
million Baht. However, according to the
government agents, there is no government
organization directly responsible for collecting the

tax of the activities in the area.

One of the factors that affect the changes
of revenue from the nature-based tourism is the
weather conditions. The number of tourists drops
due to the long period of rain and storms in the
monsoon season, which results in the temporary
closing of business as the income is too low to
compensate the expense. Another factor is the
increased fuel prices, while the business
service charges cannot be raised due to the
competitiveness among the activity providers. The
next factor is the exploitation of natural resources
which results in the gradual disappearing of

traditional nature-based tourism activities such
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as the sight seeing of the fishing villages and
the night boating to see the firefly. The
effective solution to increase the revenue is
the co-operation among the government agents,
business people, and local people to conserve
and to protect the environment. Entrepreneurs
should provide tourism activities that are
challenging and interesting to attract tourists and
to cause them to revisit. The activities that
involve the traditional Thai way of life and
cultural identity are preferable among foreign

tourists.

Keywords : Nature-based tourism
activities, Revenue earned from tourism

activities, Spending of tourism activities
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Abstract

This research project has three main
objectives. Firstly, it aims to survey and classify
the existing tour packages in Northern Thailand.
Secondly, it aims to study behavior and
preferences of Thai tourists visiting Northern
Thailand. Lastly, the study aims to prepare the
new tour packages, with one, two, and three
days duration respectively for both free
independent travelers (FIT) and group tourists.
This study is an exploratory research based on
data obtained through the questionnaire from two
sample groups. The first sample group was travel
agencies in Northern Thailand selected to
provide information on existing tour packages and
new tour packages. The second group was Thai
tourists visiting Northern Thailand by collecting
data on their behavior and preferences. The
research’s findings indicated that the existing tour
packages mainly provided tourist destinations
in the Upper North sub-region. Despite
repackaging, the tour packages were still
concentrated in the same sub-region. In addition,
the study has found that there were some major
differences on the behavior and preferences
between free independent travelers and group
tourists. The free independent travelers placed
greater emphasis on the beauty of tourist
destinations while the group tourists gave a

priority on the safety of their travels. Thai
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tourists generally preferred the beauty of tourist
destinations in Northern Thailand. However, the
deterioration and disorder of physical landscape
of tourist sites were occasionally found in the

journey.

Keywords : Tour Repackaging for Northern
Thailand, Behavior of Thai Tourist in Northern
Thailand
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Abstract

The purpose of this research was to
estimate the benefits of Phanom Rung Historical
Park and Phimai Historical Park by using

contingent valuation method (CVM) to elicit Thai
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tourist’s willingness to pay. The willingness to
pay was categorized into two aspects : the
willingness to pay an entrance fee of historical
parks and the willingness to pay a one-time
donation to conservation funds. An open-ended
question was employed to gain information about
the willingness to pay an entrance fee of
historical parks. In addition, the double-bounded
dichotomous choice questions with a certainty
scale calibration and an open-ended question
were posed to obtain information about the
willingness to pay a one-time donation to
conservation funds. The sample were 480 Thai
tourists : 240 tourists who visited Phanom Rung
Historical Park and 240 tourists who visited Phimai

Historical Park.

The main findings of study were as
follows. The mean of willingness to pay Phanom
Rung Historical Park and Phimai Historical Park
for the entrance fee was 20.06 and 23.62 baht
per head per trip respectively which is two

times higher than the current entrance fee.

Besides, the mean of Thai tourist’s
willingness to pay a one-time donation was 367.45
and 263.52 baht per person for Phanom Rung
Historical Park and Phimai Historical Park,
respectively. The willingness to pay a one-time
donation had significant positive relationship with
monthly income, the amount of visit to Phanom
Rung Historical Park, and the attitude to Phanom
Rung Conservation Fund. Expense per month had
significant negative relationship with the one-time
donation’s willingness to pay. The willingness to

pay a one-time donation had significant positive




relationship with monthly income, age, and year
of education. Expense per month and distance
from the current address to Phimai Historical Park
had significant negative relationship with the
one-time donation’s willingness to pay. All
factors were significant at the 0.05 level.
Moreover, the mean of one-time donation’s
willingness to pay could be estimated as
economic value of conservation about 124.54 and
48.04 millions baht per year for Phanom Rung
Historical Park and Phimai Historical Park,

respectively

Keywords : Historical Park, The Conservation
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Abstract

The purpose of this study was to
investigate the partie’s requirements on spa
development in Chiangrai Province, and the
tourist’s requirements on spa services in Chiangrai
Province. As conducted with the in-depth
interview questionnaire, 15 - 20 parties dealing
with spa joint-ventures, 40 - 50 Thai tourists
taking spa services in Chiangrai Province, as well
as 200 Eastern Asians and 200 Europeans out of
the 400 foreign tourists were randomly sampled.
The qualitative data were analyzed from the
in-depth interview and quantitative data were
systematically analyzed by percentage, mean, and
standard deviation. The findings of the study were
as follows: The involved communitie’s
developments on spa services, advertising,
surroundings, personnel management, and
facilities were all required; furthermore, the
Sub-district Administration Organization’s and
Sub-district Municipality Office’s spa
developments, as well as the government
sector’s, educational institution’s, and
communitie’s collaborations were both required.
In addition, the Thai tourists requirements on spa

development in Chiangrai Province will be more
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developed in terms of the spa services,
advertising, spa surrounding and facilities since
the foreign tourist’s requirements on the staffs
educational, qualifications, spa administration,
advertising and broadcasting, life security,
decoration of spa surrounding are at the highest
level. In overall, as for the on-going strategies for
the communitie’s spa development. it will be
suggested that the provisions for the
enhancement should involve not only
communitie’s participation in spa management
but also the collaboration of the Sub-district
Administration Organization’s and Sub-district
Municipality Offices with the government
sectors, educational institutions in order to
effectively develop sustainable tourism and that
the tourism planning’s should be mainly focused

on the tourist’s maximum requirements.

Keyword : Natural Hot Spring Tourism
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Abstract

Tourism is the world’s largest industry and is one of the fastest growing industries in the
world. In 1950, there were only 25 milliontourists around the world. The number has increased to
846 million tourists in 2006. World Tourist Organization (UNWTO) forecasts that there
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will be a double increase in number to over 1,500
million tourists in 2020. It has been predicted
that there are many factors that affect the tourist
behavior such as social factors, technological
factors, economic factors, biological factors and
political factors. These factors have influenced
the patterns of tourist behaviour in several ways:
purchase of tourism products, travel frequency,
interests in tourist attractions, needs for special
services and service quality. The tourism

industry will indeed be affected by these changes.

This paper analysed four major issues
related to the future trends of tourist behaviour.
It first provides a brief background on the growth
of tourism demand. Second, it explains the
factors influencing tourist behaviour. Third, it
predicts the prospects of tourist behaviour.
Finally, it provides recommendations for tourism
entrepreneurs and tourism education institutes.
An understanding of the future trends in travel
behaviour will benefit not only the industry to
adjust their marketing strategies but also the
researchers to understand the changing aspects
of tourist behaviour.

Keyword : Tourist Behavior
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Participatory Local Identity Based Agro-Tourism Activity
Management in the Northeast of Thailand
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Abstract

This study is to analyze of agro-tourism activity management by the model of local identity
based participatory in regards to the use of indigenous local knowledge, in particular in the Northeast
of Thailand for the purpose of sustainable tourism development. The study analyzes the current
management of agro-tourism activities in order to distribute the tourism development to the local
areas. The lack of systematic management is considered as the weak point of such agro-tourism
activity. The study concludes that local identity based participatory in agro-tourism management
can be the important tourism activity management tool for tourism management on the basis of

indigenous local knowledge. This will prompt to learning process, love and value of locality
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and push for the sustainable agro-tourism

development.

Keywords: sustainable agro-tourism, local
identity based participation, tourism activity

management
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Abstract

The objectives of this research aim to
study Tour Repackaging for Thailand in the
case study of 5 Provinces of the West of
Thailand (Tak, Kanchanaburi,
Phetchaburi and Prachuap Khiri

Ratchaburi,

Khan). Quantitative and qualitative
researches are employed in this research.
In-depth interview and focus group are
qualitative techniques using for collecting data
from scholars, local government officers who
are incharge of tourism development and
marketing, and the sampling travel agencies
both in the studiedprovinces and in Bangkok.
For quantitative part, questionnaire is a technique
using for collecting data fromtravel agencies,
domestic tourists, and free independent

travellers. Content analysis and SWOT analysis

are used to describe the research findings.

In this research results, there were three

major findings :

AS.INABIY BIYUISY : USSIUISNTS




1. For the tourism situation within these
five western provinces, it is found that level
and trend of traveling among Thai tourists
are increasing continuously. Free independent
travellers become more popular for Thai visitors
comparing with traveling with group tour or
traveling with family or cousins. Besides the
main purpose of travel are for pleasure and
recreation. Tourism in the west has potential to
attract visitors which are location, transportation,
accessibility, tourism facilities and variety of
tourist attractions such as natural environment,
historical background and cultural activities. These
are also the criteria for tourists making a decision
to select destinations. Furthermore, each
province has tourism strategy planning in order
to support tourism development. However, it
still lacks of integrated tourism development
and management, cooperate, promotion, personal

skills, and tourism standard.

2. After asking all stakeholders and
tourists to select best tour program and best
travel routes according to type of traveling
which is Mixed-tourism, Nature-based Tourism
and Cultural Tourism for thesefive western
provinces, it found that most of selected tourist
destinations are in Kanchanaburi, Phetchaburi,
Prachuapkhirikhan, Tak and Ratchaburi respectively.
There are also the present or well-known
touristdestinations. These packages are considered
by tourist destination potential, security, marketing,
able to response tourist needs, and distribute

to more various tourist destinations.

Annual of International Thai Tourism Journal 2008

3. It could be possible to make a tourism
research network among all stakeholders.
At present,travel agencies actually do for
developing their tourism business such as
the market survey or tourist satisfaction are
also counted as a research, even generally
known as a non-formal research. That is
because they also proceed according to
research procedures by setting a research
question, identifying objective, research
methodology and duration of study. However
they also have several obstructions especially
the time constrain due to business office hour
and the lack of formal research. Besides they
are all agreed that for setting a tourism research
network, local scholars should be a core
stakeholder because they can be as a research
consultant and a research correspondent
between all stakeholders. As mention earlier
that it could be possible to set a tourism
research network among all stakeholders but
only four of five studied provinces. Tak province
is an exception because of it geographical
barrier which make a difficulty in a travel
route connection. For the issue of tourism
research, they are consensus to do a market
research to acquire data about demand and
behavior of tourist. The community development
in community tourism and alternative tourism

are also interesting issues as well.

Keywords: Package tour, Mixed tourism,
The west, Natural tourism, Cultural tourism,
Tourism network, Domestic tourist, Free

Independent Traveller
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Guidelines for the Participation of Business Sectors in Developing Sustainable Nature-based
Tourism Activities in Ko Chang Area, Ko Chang Sub-district, Trat Province
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Abstract

This research aimed to study the
cooperation, the limited factors, the development
support, and the solutions for developing
Sustainable Nature-Based Tourism Activities of
business sectors. Researching methods were text
books, researches, documents, brochures, filed
survey, observation, seminar, in-depth interview,
and questionnaires were administered to 205
business stakeholders in Ko Chang area. SPSS
program was employed in analyzing quantitative
data and content analysis approach was used to

present qualitative data.
Research findings were as follows:

1. Most cooperating situation of business
sectors were waterfall activity, diving, and
folkway camping (Home Stay) orderly. What’s
more, the business sectors not only indirectly
cooperated for environmental conservation of
natural attraction and accommodated for tourists,
but also promoted and developed managing
profession for local villagers, and cultivated people

to value the natural resource management.

2. The result of analysis of limited factors
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found that there were small levels of
cooperation and time length in development of
the local and communal leaders. There also had
other limited factors such as non-standard road
to tourist place, difficulty of transportation, and

uncomfortable accommodation etc.

3. The business sectors was in the
agreeable stage in co-operating in the
development of the activities to sustain
nature-based tourism at Ko Chang Area,
especially in developing the natural attraction,
accommodating services, planning the
nature-based tourism activities, and developing

nature-base tourism market.

4. The business sectors had the solutions
for promoting nature-based tourism activities.
Those are: developing action plan, repairing
and improving transportation, conserving
environmental, developing accommodation and
infra structure, promoting and campaigning

nature-based tourism activities.
Keywords : Guidelines for the Participation,

Nature-based Tourism Activities
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Abstract

The objectives of this synthetic research were to study the physical architecture, to
analyze and evaluate the development potentials, and to construct or set the methods for
managing and designing the architecture for sustainable tourism. The findings reflect that
strategic architectural design and management for developing the sustainable tourism
in the central part of Thailand both national parks and monuments must be the multipart-
population-based type: three offensive styles and one defensive style concerning with the
physical architecture, the development potentials, and the methods for managing and designing

the architecture.

Keywords: multipart-population-based tourism, strategic architectural design and strategic

management
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Abstract

The main purposes of this study were: 1)
to examine the readiness of the gifts and
souvenirs shops management in the network of
Lower Northeastern region provinces; 2) to
investigate the possibility of the gifts and
souvenirs shops management in the network of
Lower Northeastern region provinces; and 3) to
find out the proper guidelines for managing the
gifts and souvenirs shops and the business
coordinating with the neighboring countries. The
subjects were 400 entrepreneurs selling the gift

and souvenir products in the lower Northeastern

region provinces selected through the table of
Taro Yamane. The data were collected by the
questionnaires and interviews. The collected data

were analyzed by the basic statistics.
The results were as follows:

Regarding the readiness of entrepreneurs
in managing the gifts and souvenirs shops in the
network of Lower Northeastern region provinces
in all five aspects, it found that “Management of
production and operation” was at “high” level;
whereas, “Marketing management”, “Financial
management”, “Human management” and
“Business coordinating” were at “moderate”

levels.

In terms of the possibility for management
of the gifts and souvenirs shops in the network
of Lower Northeastern region provinces in all six
aspects, it found that “Increasing the income,
creating the unity of the group and the
reputation of the community”, “Human
management” and “Coordinating between the
entrepreneurs and local community” were at
“high” levels. On the other hand, “Information
management”, “Creating of moral supports™ and
“developing the good governance system” were

at “moderate” levels.

With regard to the guidelines for managing
the gifts and souvenirs shops in the network
of Lower Northeastern region provinces and
business coordinating with the neighboring
countries, the analysis of both quantitative and
qualitative data showed that: 1) the leaders
of the gifts and souvenirs shops should be

consolidated by attending the workshops and
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seminars, fieldtrips, giving moral supports with
the prestige certificates and rewards; and
2) both the public and private sectors should
support the gifts and souvenirs shops by
developing products, price, place and marketing

strategies.

Keywords : Possibility, Gifts and souvenirs
shops (centers) management, Gifts and

souvenirs products, Network

AL

ANTWENLNIN9I a9 REqaeines 9ty

= oy ° o
nezu Ndszanaulanliaanu MAang

o

A Cod e w4
sawies nisviaansasaaailuaraaiialunng
FNANNIATYNNIATHITAUAT “IAN 99NV
o Y a o s -i’ o/
mliiAaniseuing  Auydmusssnuiay
“aanden  aANNTusunTlad AT
29AUlUTNR wWaY F1enANEAIIaSTNR be
BEINALTIA39 DL IIAMINNTUNLUIAARINETD
Wl jomdnliviune Falilussay
“1 ilesanndlunssuqunisluszazeng fag
1A5unis 1y yuatnadaideaiasiuay
UseNILATANAIAN TNTIFaalAFUAYNN
LA v 2 oda s .
F9: 183N AN N AU BN WML WA UBILAA
LA 4w dnse .
vieawien Faduauinlaiudsslamd o aann
n13U3enaLRanITNYIadLisn
tlaqiiudsraruluguauurazuviafes

o

wdryfunnaauulamne “san Tmuess
Lﬁmﬁﬁmmx“mmé’@u NNTNNNUANANITRS
y v e od
guruld anAdeaiy aunfsainulasulas
Tfedurmunaesginlugurunasdunaen
Aanasusine e Fraguauliduude gued
AU NAR AUV NUDINILAN TR

oA @A < o Py %
vasfeudunanssuniled i Fremels

Annual of International Thai Tourism Journal 2008

&

waziealsslamd guau ﬁqﬁuqmumaﬁ
udanlunimdsnisdanisualsstaad
mansslfigumuviensdmsfiesiu uazdam
watslaminedaniifendeeiueu asnsus
Tnaduansusfanmiraniuanadyaeasusas
Judnd WlH AseuAgN 6 A Ao Fugl
AT 1N UTFNE 3unf A3 vinwuay
AUATTE Y

MIuN13ARNIFUTIN M e NARA U
A = O] v o = P

1a9dINIasNILAnTuATaNaRIwIne 16
UuAN99pFIAUTAIMN 889N U097 TEAN
Tunnaamdn  wAANEUENIIALTEBIIRTNE
wiagauniaigidinauiuisdanis  1du
A9ANNILEMNT uAUA mALNa udy T
N3ARAIAUETURIRNLsy 9Alie Fenann
uARSA T usliilesanniszamuly
TUIUR AU BTN NN AT HIFgALY
unrnNARNARA It lS walddAaundnlu
nsdsenaugsna uarideaninlusuRuu
wyuRey  dsznaufunandusinaiving
deliiuneaniunnnin vieiuussaiouein
QEHUATNIATIIU 1NA AITUANLAEAY

=2 [~ b4 o &
wladnm asduldldaasnisdnnisgued
° | = = ] a
aungaasiinaasnsanluATadnga U
e uuanawmun Idsaiilasuas gty
= P T \ o %
g Freesatnaadiluszuuld apadeg
AusssuanArasiasiu adudaslifuaan
fandeannuanediy 19 N1AFg n1AeNTw
MMAUTZTNTULAZRIANIRAUN B1LATRTNE
% oA Aa =
9 4 ngu AN19Use MWUNR Yuwm LY Ay
TunnIvneuive ausanugas aunsoud
tymuaznansunisaiinanuliasnesaiiog
b Funsdsenauendniienns §1eanuuay
Wanuselisiall




nnus: vA

Tunsaiiunsan Az adn linmue

o

3t

sy 9AN934 3 taznng Asil
4 = v o

1. wadnsAunFenlunisdnnis

Autamiranansneiaadenaesiszanly

A 1 o o = ¥
LATATNAIIRD 1WA

2. WeAnAutiuldifuesn1sdnnig

Audarmhandnsnsirasiinresiszanly
= 1 [ o %
LAFRANRINIRE 11l

3. WBANEILUINIINITA AN TAUET
AUUNHNAR S UTTUAININUBINTLANWAZNNS
A v a a o v
wenlaauainsgsnanulsemalndinaslu
AFRINEAIInD 11l8

A1NWN1SIVY

o o

2. v o ° a o
Aueadnlfnvuamainidels 3
1Jsrnng Al

¥ = v

1. §usznauntsliaaunianlunis

Aansgudaniiaransusiaaseinueaei
=< A 1 o o =l k% 1 o

seanluezatnadendng uldagluseiuln

2. NM99ANITAULIRNAUNEINARST
thnaeaissanluegatnangudsming
Al 1fvaels atnels

3. wuanslunisdaniseuda g

o

a - A = =
NARA T UB9ENIBINTZAN LazN1TiTaN e

N
s a a o v G 1
Wuﬁﬂﬁ]i‘ﬁqﬁ‘ﬂ@ﬂ‘i_lﬂﬁ‘zmﬂsl,ﬂ@Lﬂf;lx‘isLuLﬁi@"]J’]El

Wwipd wldranduetngls
s:108U35399

dszang Aldlunnsdnuaiell Ae f
1srnasnsndnaMnsARS T N U89
dl = El ] o o U d] U
neean lueradnedandng wld Tl

1srnaunisaming @A s I AEN AU
2,028 AL

' o ' dl =2 :// d’l ¥
nansinating Mg lunisAnmaial 1hun
' U ¥ v ¥
a1nn1g wannguidsrainsdesulng 14
WmANANIT ;ﬁJLL‘LI‘]_Ime\i (Purposive Sampling)
uaznvunIuInleIngusnetalaald | ns

AUINUBN Taro Yamane IANGNAIDENI"
400 AU

AauilsnAnen

o a A o
Foulsd 5z A ARUANEUENINLITTINg
AN A5 AUUNENK WA 88 STALNIIANEA
= > > =
a1 eld Ussinnaesdilsznaunis 0w
uAaT 1e95lsznaunisaving
HARS TR INTRATEAN

Faudsmn Ae nnsAnE ANl e

IAINITTANTTHARSTUTTIage NIan sz an 1y
= 1 o o a ¥
LATRANLRIIRD 1116

A4 A A =
WraaHan L lun1sAnE

walilsdeyal/ldlunsmeuainiunis

a o o 1 v v v 1 v U o

Apaananadnesiuliacinsasudou Az fidy
= ¥ o = P < v =

Asldnuuatpsasianldluniaiudeys @
Hsantaaandly 2 Ussinn fadl

nsiiusIusIntaya

¥ a A

doyaiielfunn An uUU aUDINLLL
Checklist / Rating Scale Tquiidaaniiy 3 naw
dsznaumay

LA . L Y
w1 deyaiallaesgpeuuuy
AUDNN Nauu 9 44

il 2 fayaninunianlunisdnnig
ﬂmq@uﬂ’ﬁwmﬂmamﬁmﬁmmdﬂﬂm@qﬁsxﬁﬂ
Twerednedandnd 1uld RulsziAudne
5 #1U Af AIUNITIAANITNITHARKAZNNT

AS.INABIY BIYUISY : USSIUISNTS




ANTILNNU A1UNNTAANITNITAAIA AUAANTT
NINLNTUYEE FIUNITAANIINITRY UAY
funiamenlaansLinsdnniagana

oun 3 deyanaaiuauiulldues
RER IR R VIS WS ToR AR TS TN
S = ST I | ¥ &
nezanlwezadiadmdng wle Nilszihu
ANt 6 A Ae FuqasaTsesN Fudanig
ninenINyeel Auadnyuarniaslareangy
ANUNITAANIT 19 WINA FIUNITRRUITTLL
d’ 1 4 4 dl
flsal meqa auld wazdrunindanles
gudnagusznaunisfiuguauiiasiu

k2

fayadinninin As uuu “uawal
VT9AN (In-Dept Interview) wazLszgungueas

wan1sdvy

nsAneANiilullifaasnisdanis
@us]’@i’"nmimmamﬁmsﬁmmﬂhﬂmmﬁszﬁniu
wisadnadandnd WlE wudngusznaunng
HAnunFanluduns9ANITNINAALAZNIS
AHuueg luszAMININ  UAIUNNIIANIT
NIIAATIA AIUNITAANIINITRY N9AANNT
ninganauyed wazdrunindenloenis
v3n1sdanisiugsialanunfenssay

Uunang

Aol lunnsdanisgudanming
vesrnuesfiszantecdsznaunns drunng
dunelduaznie Frepmnu 1dnRzasngy
Faunadanianinensued funaidentes
sgwinefulsznaunisiuguauiesiu eyl
FLALNIN AUAIUNITIANIT 1T WNA AU
1iyuariaslazedngu FruimszuLf
Tdal maa auld egfluszauiunans

WUANNNNIRANTTAUEIRNMN ARSI

Annual of International Thai Tourism Journal 2008

4 o ¢ -
29N VRINITAN waznsTenleaeing
genafulszinalndimeslunzednadandn
a % a cY a

2 2wl annanisesziteyaiTelTniu
WATNAMNIN 190 gHuuanaslunig
AAnsgudaninanani U Iavd N899
sean uarname leiusImsgINaiulssne
In&raslupsadnadanding 1wl Aa 1)
v ¥ ° 1 v v & Y o
Fragpinguliduudefneniswmuninenis
BUTH “NNUWY guK Feadnyuazinasla 2)
wheinATguaznAenTulinIyIL TN
ANUNIILENIAANIINGUN TN AR W
NIININUATIAT TBINWNITANAUEUATNT
\L THANIAANA

anusagwa

anuanfsanAnTlulllsueanis
Apnsgudaninanani U ravd N 1a99
=S =l 1 o o a v Y o
seanlupzatnadendng 1wls Anzgaded
v v dl o U a
FaAununtruldlun1seanlsnenaniy
ANDINNNTINE A9t

° 2o v v al
AIDNNNNTISEde 1. fisznaunisilinonu
wianlunisannisgudainaaaslinuasd

=2 G 1 o o a L% 1 o
zanlurradadmdng wldegluszaule

HANITAAENLIN Hisynaunisiaanu
wianlunisdanisguearninanand et
dl =2 Gl ] o o a ¥
waelnrensyanlueretnadning 1wl
faarunfanlugunisdnnisnisuaneglu
szaunn Wesangusznauddngaunialy
Vieadiu uaziidn  navuounsuaRauIuNIn
Tneliponn AydenmnN wazussqsie
o dl (=1 ol v =X a
AaN wlAnAISN (Mcarthy 8199 ludi sy
A Dadmu 2548 : 6) Nna91391 uansinuel
InanATHENANEDIRNIZAY WaNAINTIUET
BAARBNNLNANWIATDY 2TAT uinlums




(2545 : UnApeia) w91 dnviasiian aulug
Waou wlalugddnwaludandusinidu
nan#aivuing 81nndnsa WA udy
NM3AANIIARIA NIIANITNITREY N19AANIT
ninensnyed warniaimenluanisLiung
dnansganaiavinFanay luszduliunany
L XA > N o = s
ililesangusznaunisissAunsAnmssii
' Aa A o
nawfEeyny s HenTninwmsnasnuvan uas
nnsaunanaaiusiaeslnaesiszanie
= AﬂJ a a a ¥ 1

duenTneed THRWnUuyuneuley s
Ildaalfedsnarnanatunutiaaniulil
4 o % 1 v a 1 o =
sor M lildqelaliiiasaunguiu uazd
ANEAUNNIAANNTAAIATEY B9 BAARDY
AUNUASeU8Y AT09904 LAN U (2545

unAneie) inanadnig Frednaniweguau g

¥ < ij/ ¥ S ¥

Adinudail ilssnaunismasiiaonudnla
TuAuN199ANIN1TARIAGITIA WATNARITUI
uTy whadvlfinnANniaNTeInIs
ApNTTAUTAIUNARAUTT 11190 F19
wisaane aanunianliiag lussdunnnls don
N3 FaponnNdanieat19eilieauarasedy
19301ANIATTUAZNIALENTY AvaziTiule
anuansLsrrNngueiasaasy AN ey
dqlananadn laqiiudsemalnaiinisutiy
Tase Franisimunezednseaniiu 4 ng

o

X
AN
A | o | o =2
1. (ATATNENTATY LT DILUNITANTN

NINNIRANWNTN LT

2. 1ATRTNUNIAGINAONTY LU A1
WaNNTAN NN9A MMNITUNNVIRGNEY NIAN
¥ o 3| ¥
5 vaen us

3. WATRANBBIANTWANUN LT 1BI99N1
4 #inng “san yadis usu

A 1 1 s
4. wrptnaniAlsranau Wi U]
2 1 drmnAua WuF

dieFadnamia 4 ngu HAdNesla vjuwm
al o t‘—‘ll 1 U
Ve azluniavneaive ausan uasuitloywn
atngAaias N liATadna N1 LN a9
£l

AaNAAEdai 2. nedanisgudaming
nanfSnu e naasiszan lueratnesauds
2 lE Aasduldisvselyl asngls

uannsadanudn Aonailulllfaesnig
f"{mﬂﬁi@uﬁmmﬂmamﬁmeﬁm@\ﬁmmmﬁ'
seanluesetnadandng Wl wnsonau
AnNNIsRAEde 2. wudntaasauiaanuilu
e lusziudunans iefiansninidu
e wudn dunndfinnelduazng
Famnnu 1ARTRINGNANUIANINTNENS
syl unzfrumadenaersudnediseney
nsfuguautesiu Sacnudulyiferlu
szdusnn Aduduiliesannisinsdanis
Fameluuazmaueniietne {1 uueqn
gwmﬂéquﬁu%ﬂuﬁmmiﬁmmwamﬁm%
ANUTBINIINITIAANUUY  WATAIUNNT
Wi Iwenauyel aualiiamsdentss
iwdwﬁjﬂizﬂ@umiﬁuqmumnﬁu A
N9 Feednyuazinaslazedngy n1edanng
N7 wnA Fuimunszuniillsel msaa

b3

X

auld aglusziuiliunansy Miluidud

o o

dlesanndusznaunisiildliannu iy
N9l 3 Frepdnyuazmaslalddy wndn
nelungu Ag wuasan swauguuunig
aAn13 19 WA dszneuiy wdnanelu
nguininssungulugluesiAsey mLas
yaralnddn ¥ l%nast3unsdansti

T wsaRmunszuuntldal mma auls

AS.INABIY BIYUISY : USSIUISNTS




ANDNNAREDDT 3. WININIIAN S AL
AMUUN AR UTIBIENNIBINILAN LATNNT
= o a a o v
wenlausinsgsfanulszmalndineslu

G ] o o a v ]
wAradnedaning uldnanduatingls

FANTINENLIN WUIN NI U AUE]
shenAnTseehnedsan et
MR M WNIIRBUAINNINNITIAEd e
3. AaINMIaAvLUY aunnN TuAEdE
Usznaunns waziszgunquees lae 91
dszisin Ay Il eesnsaanesaiie
A mhsreshnuazeasiissanuesete
Faming 2l il 1) Frefuianguliiduuda
ARENIRENLN IEN1saLsN “HNWY Ael F
wityuazmaslaluglaasnisuauiiasfiing
uazlasisneda @9 eandeetu eniddenes
BIUUN NNINTBILATANLY (2548 © LNANtD)
naad1 Mewlaniedadendiifiuaatenn
lumsuirdeunsidientasedne lnaans
ynlEuinfiflan wiipl enndesiuuuann
lunsiuideweietnafiasinldiedeteti
fimun W lufirnnsauly 2 MENIUN1ATY
waznIANTUlINITILYWL THATUNILTUNS
AANITNGNNIWNUINARAUTT NITNIUUA
$IAN TAINWATANVUNE UAZNIT 9L TUNIT
AR

Jat uanu:iiietinwannsiveluls

1. AOSHRNEAR TN TN eNAN D
y o ve o da e A od
vieetiu Inelfingaunieg lunui uasimun
TR RIS R TR L PR R R LR FSiRN
nAnERlAAN LY Ussasiurivesiinyes
tﬂl = 1 o o A ild‘ 3| o L
nezanlungudandnd wlsnduienanwnd
BITHUITNIDN WAY FAANITN 9L FUNI9
euaeguuy 1w N9l ‘auan nslding

Annual of International Thai Tourism Journal 2008

ATARWAUNEYE A N1TI18N1NBULABF LA
Wi
2. ANTWANLIAINNIINNBITUIN9LFHEN
WinsiugisenaunisAudanuinalinaead
= A o X
FTANNRTLNEAANA TN

3. e Mg NARA T U9enaed
A = aa P
N3zANATHNANTTNL FHINaAIYAAIN WA
WY 1BANTEUINNITHARNARNA T UDIENN

A = ~ Y adda o
209NTZAN N1TH AN ZHRUADTIRTINLINU
azAINUTIUN “NAUSA LU AIa L NEa T
Wi

4. uNIATg uaTNALENTUALS
1 o dll [ ?/ & d‘ L2 o
FANNUNBAARIBRIANTN LA T8 UAB LAY
AIne ludutTunsdansgudanuing
209l NUBINIEAN warNanAWlEAAN1INA
genanulszmaieuting lun sgenmundns
ANYT1 ﬂﬁ’]imﬁﬂimﬁﬂimﬂi:ﬁjwumfg
WAz 18170uEg “IANTENA AN

annsAneaiullle wazuwmna
NIRENUNIBNNNIAANIFAULIRUUN LI A AU
A = A oA P \
s nrasnszanluATatngd wle aulug
agluszaudiunans Mldanedadany
dsziaud wlaanisidaaissialiifendy
nsAnegLiiuLRangsal Su Feannuidiuuda
289N199ANTTAUTAN NN AR DTIURIHN
dl =< A 1 a v
2eenszanluATadned e

suU

N1991E9UNNIAREDY NIANHIANN
duldldaasnisdnnisgudainitaaasen
A = A e oA o A
waaseanluezadnedming Wl e A
a o dl 1Y 1 [
HaNI34E Fanudngilsznaunis auluniil
IWAVEDN Hadengazndng 41601 sz unnsnd




o 1 ' IS v o A i
N3YNUeEIridna 6-10 T muldsiaihenat
9211974 5,001-10,000 UM JUMLILNNZANLHWNNG
HaR/Anauig iukiueyana amine

a o o d‘ =X a
nandngirecnresnszanlssinnu3iiag
du aulng  nisdnaminefgudaiuing
HARA T s AN TURIT WA WINNAN

srauaIrunFanlunisdnnisguel
siemesnaesiisyanlueseinadanda
A WlF  wnsmeuAniNnnAdade 1.
NANN9IAE WULN FEALANNIaN lWANUNNT
AANIINIINARDE IUTTAUNIN  IUAIUNNT
FANITINITAANA NITAANIINITRU NNTAANIT
m%wmﬂimﬁ;w’u@:msﬁ@u‘lﬁmmau’%m@
ApnnsgenadmonunFanetluseauitunans

psfuli/lfaasnisdanisgudanmioe
a o - a = A
nandusfuadlnreanszanluiazedne
F9u9nd wld  WITRRAUANDINNNTINE
48 2. UANNIIE NUIIAIUIALNUNIETIN

% o Cd =l (=1 v
wazanun1sdaansuyeel daaiudullls
agluseAunin  us1unng Feadnuas
ANA9lA N1F9ANIT 19 WNA ANURBLITEUL
dl ] v v d‘
A9l meqa auld wazdunisdenlea
sendnagusznaunisiuguauiiesiv eglu
F2AUUUNANS

WUANNS RN AR RN N AR U
-ﬂl = G ] o o =
289NN TTAN ULATRYNEAINTAE U
1NN30ABLAIDINNNTIGEDR 3. AnNNITLAL
Wy aunn Tunnwalglsrneaunis uaz
Uszgunquees lae gudsziAu Ay
WUININTBINITAANIFAUTA MU L UBIHN
A = A 4 e oA v o X
uazresnszanluATatudening s Aadl
1) Fafunguliduudedaanisimuning
NM9ALTN “HNUY e Feadeyuarniasla
Tugtlaeeanisneuifesftnsuazrlaisneda
2) nusgunaiguaratalentulings
WUUL FUANUNITLINIIANINGHNITAINUY
HARADT NINWUATIAN TBINNANTTANYILNE
WATNNT 4L THNNIAATA

Y A o = Yo &
dai wauuzienan1sIfe lU1E Dsadl

1) AU AR S uaTguTuiidien
snuaifesiu Imﬂlﬁﬁmqﬁuﬁﬁ@gluﬁuﬁ ua
WNULF99ATWTI asenwsdaasaamiluy
lendnenifudn 2) assimuAadanile
seudaLEEMINSAUUssnaunsAutaine
danzesfiszanifiersranataliuiniy
3 muiewhesdasuTeshnaesiisyan
pasflRanasul Suiieieganain ula
4) MEUNIATIUALAALBNTUAITTINTY

WWadnfsaarnsd WiinewaauasAlTnen Z

ussiuunsuy

AW, (2547). NSUTMITNITANIA ; IATITE NAYNS LAZNITAA WlA.
7. NN WINANANMNINEAEIINAT T,

AN WARLLAT. (2545). aaslun1siaanda UAIURINTLANUTELANIADNSTNNULNUUDY

o a a > ° v o o oA |
uﬂﬂﬂﬂl,"/lil'}“ﬁ'mll'ﬂﬂ NIUANEI UNUDNE BILNAUNAY QQVI'JﬂL‘]IENQLVIN. el

f1gen 9.

AS.INABIY BIYUISY : USSIUISNTS




39990 AN . (2547). AnamwTNTunanulums . Sunisviaaines nsalAnEsIue
RILAR BNNAL W AMIANTTUATAS AL SN, NIZUATATEYSYN | TnElen 3.

ar ar

21U WNINT8Y. (2548). WUIMNINTWRINILATRINENgN/a9ANTUszTnTuluNuNqIudn
Lagl. 1At dnelen 19,

.

Annual of International Thai Tourism Journal 2008




n1susulusunsunisrisvifies “uSogu Lllensu usvAdWABLNISWARANSSULINHBY
iNgo “wisuus:inAlng nstiifinen 14 SondanAli

Tourist Behavior-Based Tour Repackaging for Thailand :
The Case Study of 14 Provinces of the South

tundnud uwys
UMaNgIAYSIBANE:=an

Nantharat Namburi
Yala Rajabhat University

UNAREo

LL vawieafitaresmely Wunainviesiitsanas LﬁmmnﬁﬂﬁiimwﬁLLmLmﬂﬂizﬂ

Anld suluan udsmdamauaunials %ﬂ%ﬁ‘lﬁﬂﬂmmmiﬁmLﬁﬂfg%ﬂ
ﬁq&u ﬂfﬁﬂﬁ*u‘llﬂal,tmumsvimLﬁﬂﬂﬁmﬂuma %”mme%‘lﬁﬁuﬁﬂﬁmL‘ﬁ'mﬁimﬂa” N
meﬂqummmuﬂmmmm glnsuasiminlsunsunisvieadion dag Qﬁmmw
wtiaflu 2 Tunau duneud 1 ﬂm@wqmnﬁuunwﬂqmmmrﬂwm ﬂ@uﬂimﬁﬂiﬂ@ nvieedien
lwan 14 fmdaniald  wiete wusendssnnuazuuuiaugsy fumendl 2 n1sulsu
Tsunsumisvieaiion aniunislag 1 “unsafeyafieaty anuvamiesiion NRUE W
fayana UAAINTIUEIANIILTINT WUFILA ﬂ@lmﬁ‘iﬁ@ﬁ%'ﬁlﬂq 2 Wanllsunsunsiiiien
uaz 3 Usnifuanuitemelasesinriesfiaaidsellsunsumsvieadion Taen1e aunwaa
Aasiulnvieafinlwanniald ufhethauuniadoy

w@mﬁﬁﬂﬁ@ﬁﬂm%uﬁwqﬁmimmﬁnvimL‘ﬁlmﬁ ixLL@xﬁﬂvimLﬁmnfojuﬁfﬁ%\i BANGN
Hanuiulaiunnsineiu e ‘aulug)idumands nsAnsszauBeynynss SulieAn winns
flsngldEndn 10,000 U FneuzaRINsYieuTiEaTeLYieufienEeTTiaR Ie5uAngan
Lmzd\wi@uﬁm 72AULUNANY qulumamm@mmmmmmmn‘um@@u Nﬂ'l’mﬂﬁ‘“ﬂ‘iﬂ@
fuumaieaiion mﬁimmmmnm A waziiimsngeeansvieaiian LW@WﬂN’ﬂuLL@“ﬁu‘ﬁN
855377 wenanni nvieatiiea BANGNANIN szfuAMAERIne | wiunavieiios
fianka Aasendn 3,000 1 wiuiladeiiiuadestunisie wlaviewdiaauany A An
Fesnnnulaensiresunaaisaiion

WiNan13UsziRLAMNNana 1A 1e9iNYI e NN N AR LAY AN DTS BNUAI TN WA
dnviesignlszinng seienalasaunaeiaanea@eimusssusini o fussazioan 1 3
2 31 way 3 AU louA [WannandmuassnTusaind Nimlan [UounIumuIuauaIaN ey

AS.INABIY BIYUISY : USSIUISNTS




Tsunsuannduanae antlnanssy udy
ﬁﬂviml,ﬁmﬁumjuﬁﬁ wanalafulisunsy
punuuiupnlgen tdsunsuey sl wi
Anssuuazllsunsnilove  unasdanansn
nansssidiuanuitonalatesunsavieadion
Fapaauni wudnilnviendiend seitanela
snii anuldsunss 194 2 T uar 3 U
Toun TusunsuauesnusansssnTif ~eith
ansadunnduuasnesslduanuaneNeig
°’m§uﬁnvimLﬁﬂfaﬁun@q'uﬁﬁﬁqm%ﬁu
Tsunsy edennsessnTAls awaw 8
Tdsunsusaisn aysninssnuldununailn was
TWsunsumzia euie" AW wenanniinanis
Uszifiupanuitenalasaunaaviesiiiaauyy
N dnvieadiesd seilanuitenela
i ariulilsunss 1914 2 4 uaz 3 5
TsunsumsznismiioviFtiassna s Tsunsu
NAAIT e Ina1anzLa Tusunsadue
rtrsuwinssadld wilinvieadian
Aungquiing fanaladullsunsuinouananu
AENe ‘Eﬂﬂmimqumuwﬁ‘"nﬁ”\luvj A
warlsunsndsingnisaisssnanAunAund

A1 TATY ¢ WOANTIN N19VIRATIEN
Tsunsuniavieaiien ufagy

Abstract

As a result of natural disasters and the
insurgency in the three border provinces, the
number of tourists traveling to southern Thailand
has decreased. Nonetheless, tour programs have
been not changed. Therefore, it is essential to
repackage tour program in order to induce more
tourists to travel to southern Thailand. In this

light, then, the current investigation is concerned
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with the behaviors of Thai tourists and the

development of alternative tour packages.

The research for this investigation was
conducted in two stages. The first stage
involved surveying the behaviors of Thai tourists
in the fourteen southern provinces. Classified
in accordance with standard demographical
categories, the members of the sample population
were selected by means of an application of
the method of accidental sampling. The second
stage of this inquiry involved compiling and
analyzing data obtained from interviewing
Tambon Administrative Organization officials
and businesspersons engaged in domestic
tourism in regard to tourist attractions in the
target area. In addition, these interviews were
used for purposes of gleaning information
pertaining to how tour programs could be
enhanced. Finally, once again using the
accidental sampling method, an evaluation
was made of the degree of satisfaction of
tourists in the south vis-a-vis the tour programs

in which they participated.

In regard to tourist behaviors, it was found
that tourists traveling on their own and tourists
in tour groups evinced no differences in
opinions. The majority of the tourists are female
holders of bachelor’s degrees who are Buddhists
with an average monthly income of less than
10,000 baht. They prefer and are most impressed
by eco-tourism. The knowledge they obtained at
sites of tourist attraction is at a moderate level
with the majority instead relying on information

provided by other people. They traveled for the




sake of opportunities to relax and enjoy nature.
In addition, both groups of tourists thought that
the appropriate level of expenses for each trip
should be lower than 3,000 Baht. The most
important factor in making the decision to travel
in the area was the degree of security at sites of

tourist attraction.

Findings in regard to tourist satisfaction
regarding the cultural dimensions of their trip are
as follows: Tourists traveling on their own were
most satisfied with programs of one-, two- or
three-day duration involving exposure to local
culture and archeological sites of cultural
heritage significance, presentations of legends,
and the evocative grandeur of historically-
significant architecture. The tourists with tour
groups were most satisfied with the programs
presenting Chaiya legends, memorials
commemorating the valorous deeds of the past

and ancient inscriptions incised in stones.

In regard to findings concerning tourist
attractions, it was found that tourists traveling
on their own were most satisfied by tours of
one-, two- or three-day duration. They were
also most satisfied by natural history exhibits,
the rivers and streams of the Andaman Sea
coastline area and the great diversity found
in the flora of the region. On the other hand,
tourists in the tour groups were most satisfied
with being able to appreciate the grandeur of
nature in the southernmost area of erstwhile
Siam, the fecundity and variety of its flora,

and the beauties of the sea at Koh Similan.

In regard to the satisfactions of a m_lange

of tourist attractions, it was found that tourists
traveling on their own are most satisfied with
tours of one-, two- or three-day duration
involving opportunities to view spectacular
natural scenery and a wonderful field of grass in
the middle of the sea in addition to appreciating
streams and learning botanical lore. On the other
hand, tourists with tour groups evinced
satisfaction in regard to hearing the folktales of
“grandfather and grandmother,” learning about
conservation programs for sea animals, and

viewing amazing natural phenomena.

Keywords: Behavior, Tourism, Tour

Packaging
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Perceived Value Pricing Strategy in the Hotel Industry:
A Critical Analysis of Its Implication on the Hotel Supply Chain

Anan Chieochankitkan
Dhurakij Pundit University

Abstract

It is important for marketers and managers to have an understanding of price. Charging too
much chases away potential customers. Charging too little can leave a company without enough
revenue to maintain the operation properly. Therefore pricing is considered the only crucial marketing
mix that produces returns. To this article, value-based pricing is focused and analyzed with an
emphasis on its impacts to room pricing in the hotel industry. It is possible to say here that in setting
a room price to sell, there are many factors to be carefully considered (Hayes & Huffman, 1995). One
of the main factors is the supply chain which plays an important role in pushing the room price up and
down. “Supply chain” in this article is referred to “Distribution Channels” (Christopher,1999; Czinkota,
1998). As supply chain in the hotel industry is always changing (Buhalis, 2001; Robert et al., 1998).
This directly leads to more difficulties in setting room prices. To make clearer discussion on the
impacts of changing supply chains while employing perceived value pricing in the hotel industry, this
article begins with an analysis of perceived value pricing. Examples found in the hotels are taken to
support analysis. In the final part of this article, the impacts of perceived value pricing in relation to

changing supply chains or in this article called distribution channels are presented and discussed.

Introduction

Pricing is defined simply as the amount of money charged for a good or service (Kotler et al.,
2003, pp.445). Setting a price is a complicated task, pricing is one of the most curcial decision

functions of a marketing manager (Kerin & Peterson, 1998). Price goes by many names:

Price is all around us. You pay rent for your apartment, a rate when you stay overnight in a
hotel, the guest lecturer charges an honorarium, the price of an executive is a salary, the price of
salesperson may be a commission, the price of a worker is a wage, your regular lawyer may ask for

a retainer to cover her services [... ]. (Schwartz, 1981 pp.270-273)

Martin (1971) points out that price is a dangerous and explosive marketing force. It must

be used with caution. With this concept, all marketing planners should be equipped to make
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correct pricing decisions. Kerin & Peterson (1998)
suggests that too low a price does not make
money, too high a price nobody buys. This shows
the very importance of how to set prices to

products.

At present, it is possible to say that
companies set prices by at least four approaches.
The simplest pricing method is called “cost-plus
pricing”, adding a standard markup to the cost of
the product. Another cost-oriented pricing is
break-even pricing, the firm tries to determine
the price at which it will break even or make the
target profit it is seeking. Value-based pricing uses
buyer’s perceptions of value, not the seller’s cost,
as the key to pricing. Competition-Based Pricing
is going-rate pricing, in which a firm bases it price
largely on competitor prices, with less attention
paid to its own costs or to demand (Kerin &
Peterson, 1998).

Understanding Perceived Value Pricing

(Buyer-Based Pricing)

Value is a fair or proper equivalent in money,
commodities, etc (Simon and Schuster, 1983,
pp.41). Value is the customer’s best guess at
the product’s usefulness and his/her degree of
satisfaction in using it. It is the difference
between what customers will pay and what it
costs companies to supply it. Value-based
pricing is setting pricing based on buyer’s
perceptions of value rather than on the seller’s
cost. Value pricing is offering just the right
combination of quality and good service at a fair

price (Armstrong & Kotler, 2000).

At present, it is found that an increasing
number of companies are basing their prices on
the product’s perceived value. Value-based
pricing uses buyer’s perceptions of value, not
the seller’s cost, as the key to pricing. To
simplify, value-based pricing means that the
marketer cannot design a product and marketing
program and then set the price. Price is
considered along with the other marketing-mix
variables before the marketing program is set.
The company uses the nonprices variables in the
marketing mix to build perceived value in the
buyer’s minds, setting price to match the

perceived value (Kotler et al., 2003).

Most marketers are aware that consumers
must feel as if they are getting a good deal for
their money. Therefore, they are getting a good
value. This concept has not changed over time,
because that consumeérs perception of value is
the real key. Perceived value is the goal of any
good pricing strategy. It is the price that
consumers feel is appropriate in order to have
this feeling of getting a good deal. If consumers
do not perceived that they are getting a good

value, they will not buy (Geiger, 2000).

In today’s market, pricing is one of the
greatest factors in creating perceived value. Quality
and brand loyalty have come in a far second in
the late 90s and will in the coming years (Geiger,
2000). This shows that price has always been an
important factor to consumers and now it

becomes more important than ever.

After researching, it is found that there are

two basic strategies when considering how to
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price for value. The first is a “premium” pricing
strategy or a “discount” pricing strategy.
Premium pricing is the strategy of pricing
products or services high for greater profit and
less volume of goods sold. With a discount
pricing strategy, products or services are priced
lower with profits made by a higher sales
volume. Competition, the specific industry, and
whether the product or service is being newly
introduced to market (the period of lifecycle) are
other considerations when deciding on a price

strategy (Geiger, 2000).

Geiger (2000) also says that the foremost
factor for pricing strategy is “supply and demand”.
If there is great supply, price lowers to compete.
If there is little supply, price higher to profit. When
there is little demand, price lower to make a sale
and when there is great demand, price higher
because the consumer will pay. He recommends
that whichever way we decide to approach your
pricing strategy, we should not forget about
consumer’s perceived value. He indicates “when
you pricing strategy is right, soaring profits will

be your reward” (pp.45).

Kotler et al., (2003) recommend that any
company using perceived-value pricing must learn
the value in the buyer’s minds for different
competitive offers. Sometimes research asks
consumers how much they would pay for each
benefit added to the offer. One method of
identifying how much customers are willing to
pay involves using a technique called trade-off
analysis. If the seller charges more than the

buyer’s perceived value, its sales will suffer. Many
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companies overprice their products, resulting in
poor sales. Other companies underprice.
Underpriced products sell very well, but they
produce less revenue than they would if the
company raised its price to the perceived-value

level.

Jack Welch, the former CEO of GE, states,
“the best way to hold your customers is to
constantly figure out how to give them more for
less” (Koter & Armstrong, 2001, pp.256). More
and more marketers have adopted valued pricing
strategies. They strive to offer just the right
combination of quality and good service at a fair
price. This can result in redesigning existing brands
to provide more quality or offer the same amount
of quality for a lower price. For example, Holiday
Inn was developed for customers who just wanted
a room without the restaurant facilities. They are
able to offer express rooms at a lower price,

creating value for this market (Kotler et al., 2003).

Comparison of Cost-Based Pricing and

Value-Based Pricing

Figure 11 compares cost-based pricing with
value-based pricing. Cost-based pricing is
product driven. The company designs what it
considers to be a good product, totals the costs
of making the product, and sets a price that
covers costs plus a target profit. Then, marketing
must convince buyers that the product’s value at
that price justifies its purchase. If the price turns
out to be too high, the company must settle for
lower markups or lower sales, both resulting in

disappointing profits (Kotler et al., 2003).

Source: Armstrong & Kotler (2000)




—

Customer i—b L{—P L}—D L,—b Product

Figure 11 Cost-based versus value-based pricing

Armstrong & Kotler (2000) say that
value-based pricing reverses this process. The
company sets its target price based on customer
perceptions of the product value. The targeted
value and price then drive decisions about
product design and what costs can be incurred.
As a result, pricing begins with analyzing
consumer needs and value perceptions, and price

is set to match consumer’s perceived value.

Possible Impacts of Perceived Value
Pricing to the Sale of Rooms in the Hotel

Industry

Hayes & Huffman (1995) point out that value
pricing can be extremely risky in the hotel
industry. Properly conceived and executed, it can
earn positive results. It can also be disastrous.
Hence, if the hotels employ perceived value
pricing effectively, it will result in good room sales
and smooth management. On the contrary, if
inefficiently handled, negative impacts to the
organizations will be created. It is possible to say
that employing perceived value pricing is not easy
and requires knowledge and skills as it deals with
customer perception in products for sales. To

reach the clear understanding of “supply chain”

is interpreted as “distribution channel” in
marketing management, this concept is confirmed
by Christopher,1999 and Czinkota, 1998.
Therefore, impacts of perceived value pricing are
discussed in line with the full spectrum of
distribution channel in the tourism and hotel

industry.

Impacts of Perceived Value Pricing to Full

Spectrum of Distribution Channels

Distribution system has been defined in
numerous ways. However, many authors agree
that the core element of distribution system is
the process that makes products and services
available to consumers (Kotler et al., 1999;
Richardson, 1996; Prideaux, 2001). The
distribution channels of manufacturing products,
generally referred to as ‘place’ element in the
marketing mix, involve the physical movement
of products from producers to consumers.
Conversely, in service industries such as travel
and tourism, consumers must travel to the
producers at the destination in order to consume
the product and experience it (Kotler et al., 1999).
Travel products also mean differently from

manufacturing products as they usually refer to
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the right to use the service such as the right to
travel in a flight to London or a right to stay in a
hotel (Richardson, 1996). Despite this unique
characteristic of the service industries (i.e. travel
and tourism), manufacturing and service
industries share the same principle function of
distribution channels as it connects and makes
products from the producers available and

accessible to the consumers.

According to Buhalis (2001), the
distribution channels play an important role in
the tourism industry by providing information about
the tourism products for perspective tourists,
bundle tourism products together, and enable
tourists to make, confirm and pay for
reservations. The channels greatly benefit the
travelers as they facilitate them the searching
process as well as provide them product

varieties at convenient points of purchase. The

tourism suppliers also enjoy tremendous benefits
because their product can reach a much wider
coverage of market although they face a loss of

margin to intermediaries (Ujma, 2001).

In tourism and hotel industry, the
distribution system generally involves three
parties that include the principles, intermediaries
and customers. Each of them has its own role.
Principles are the suppliers of a service in travel
and tourism industry, the core product of the
travel and tourism, such as transport,
accommodation and amenities (Renshaw, 1992,
as cited in Ujma, 2001). Principles, including
examples such as hotels, airline companies, theme
parks, and restaurants use intermediaries to
pass on information and persuade travelers to
make a purchasing decision of their products

(See Figure 12).

Figure 12 Alternative chains of distribution in the travel and tourism industry

| |
Principles | Intermediaries I Consumei
| |
1 |
| |
11) I
: - Tour operator p| Travel agent l >
I [ T
1(2) |
Transport services : i Tour operata : »
I I A
| I
\l"n'
Accommadation :(3) Travel agent I >
| I s
| |
L
Faciliies and :(4) : ._
; [ ™oL
attractions | I
I | E
1 {5) SE—
i - E - intermediaries I =]
| |
| I

Source: Adapted from Anckar and Walden (2000), p.112
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Traditionally, tour operator and travel agent
are the two most important travel intermediaries.
Tour operators always have contract with a
number of principles such as airlines and hotels
to buy a specific quantity of airlines and hotel
rooms. Then, they will assemble these products
into a package sell to the customers directly or
through retailers (i.e. travel agents). This is
represented by no. (2) and (1) respectively in
Figure 2. The package products are perceived to
be of better value than what customers could

have managed on their own (Kotler et al., 1999).

Therefore the impacts of perceived value
pricing to the sales of rooms in hotels are
analyzed in line with these three parties. In this
case, firstly, a principle is the hotel, secondly,
intermediaries are tour operators and travel agents

and thirdly, consumers are hotel guests.
| Impacts to Principles (Hotels)

It is possible to say that employing
perceived value pricing can directly provide
impacts to a hotel itself. As Kotler et al., (2003)
say that perceived value pricing places an
emphasis on the demand of guests who are
employed as a means for price setting in the
hotel. Olsen & Cassee (1998) point out that the
demand of the hotel guests is always changing
according to all changing environments.
Therefore these unpredictable characteristics
which cause both negative and positive impacts
demand the hotel to be flexible at all time in the

following aspects:

Flexible Management

In the hotel management area, Nagle (1987)
shows that before constructing hotels, all
investment costs are calculated to set most
profitable pricing for all types of rooms. In
contrast, whenever room pricing is set in
accordance with the perceived value in the guest’s
mind, it is possible to say that the hotel needs to
have more flexible management system. To
simplify, as value toward the hotel rooms of the
guests is always changed due to many factors,
to get most profits and supply the changing
demand due to the changing value, the hotel
needs to be very well-adjusted to fit the
changing situation. At least, the hotel needs to
be able to adjust hotel room rates according to
the changing value. Given this, employing
perceived value system, the hotel should have
flexible management. This is considered a direct
impact to the hotel. If the hotel cannot manage
this effectively, it would lead the hotel to difficult

situations.

Focusing on the marketing management,
as discussed previously, Kotler et al. (2003) show
that value-based pricing means that the marketers
cannot design a product and marketing program
and then set the price. Price is considered along
with other marketing mixs to build value in the
buyer’s minds. Then, organizations set the price
to match the perceived value. Given this, it is
possible to say that any hotel which employs the
perceived value as a means to set the room rate
needs to have effective marketing management.

This means that tourism marketing mixs which
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require more than 4ps, price, place, product,
promotion, people, planning, psychology,
packaging and partnership need to be carefully
marketed and managed (Olsen and Cassee, 1998).
These impacts to the hotels in a sense that they
have to be effective in marketing hotels for all
tourism marketing mixs and more capacity
building should be provided to hotel staff to reach

the set goals.
Careful Financial Management

Due to changing room rates as a result of
changing value toward the hotel rooms, the
hotel should have effective financial management
system. If not, this can cause difficulty in financial
management. This is considered one of the
impacts that require the hotel to adjust itself.
Hayes & Huffman (1995) says that financial
issues of the hotel should be managed very
carefully if the hotel employs perceived value

pricing system.

Effective Tourist Consumer Behavior

Research

The perceived value pricing is based on
the client image and perception toward the
products (Kotler & Armstrong, 2001; Treacy &
Wiersema, 1993). To know the buyer consumer
behavior profoundly, research should be carefully
undertaken (Richardson, 1996). Given this
importance, as can be seen in the hotel industry
where it is hardly found quality research in client
behavior (Ziethaml,1988). Therefore, if any hotel
would like to employ buyer-based pricing, it is

needed for them to strengthen their capacity in
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undertaking research in guest consumer
behavior so that they can produce effective

marketing plans.

Effective Plans for Hotel Room Equipment

Purchasing

Purchasing room facilities and equipments
needs to be done carefully as it deals with
cost-profit issues for the hotels (Carmin & Norkus,
1990). Bull (1994) also indicates that the quality
and decoration of rooms are key factors in room
rate setting. However, as mentioned earlier,
perceived value toward the product is individually
varied and subjective (Hanks et al., 1992) and
therefore it is possible to recommend here that
plans for hotel room equipment purchasing should

be very well formulated and implemented.
Maintenance of Room Quality

Room quality is one of the factors that can
influence buyer’s behavior to buy a room (Hayes
& Huffman, 1995). As well, a quality of the rooms
is a vital factor creating perceived value in the
customer’s minds. Therefore if the hotel can
maintain the high quality of the rooms which
would result in positive perceived value, the
hotel can set higher room rates and finally earn
more income. This shows that maintaining room
quality can lessen the problem of low perceived
value toward the room. Thus, if the hotel
decides to employ perceived value pricing,
maintaining a high level of room quality can be a
solution of changing perceived value of the guests.
This can be judged an impact that requires the

hotel to have more capacity building.




Image of Products

Building the perceived value in the buyer’s
minds is a must for the hotel and hospitality
industry (Hayes & Huffman, 1995). Hayes &
Huffman (1995) adds that employing a perceived
value pricing, the hotel needs to create positive
product image to retain room rates. However,
Kotler et al., (2003) says that creating positive
hotel image is not that easy as it deals with many
other components of the hotel products. Positive
images of the hotel must be derived from every
single thing related to the hotel. Therefore, if the
hotel would like to get higher room rates with
perceived value pricing, everything in the hotel
must be very well managed to create positive
images. According to this, it is possible to say
that to effectively employ perceived value
pricing, the hotels needs to be able to create and

project positive images efficiently.

| Impacts to Intermediaries (Travel

Agents and Tour Operators)

Perceived value pricing also provides
impacts to intermediaries. In the case of the
hotel industry, intermediaries refer to travel agents
and tour operators which act as a wholesalers
and retailers to link the hotels to more customers
(Czinkota, 1998). The followings are the impacts
of employing perceived value pricing to travel

agents and tour operators:
Difficulty in Marketing Management

Effective marketing management is a key
success of all business organizations (Lovelock

et al., 2001). When the hotels employ perceived

value pricing, the room rates are changed
according to changing environments as a result.
In this case, the tour operators and the travel
agents also need to change the sale room rates.
Given this, they have to adjust marketing
strategies and management to maintain the
number of customers and concurrently complete

with other intermediaries more effectively.
Flexible in Hotel Room Pricing Sale

Flexibility in running business is very much
concerned among business organizations as it is
one of the vital factors that can make the
business survive (Lovelock et al., 2001). Travel
agents and tour operators as well need to do so
as they are dependent on other tourism and
hospitality-related businesses and sectors. Easily
speaking, when the hotels change the room rates,
the tour operators and agents need to change
the room rates for sale as well. Take a case
when the room rate is lowered in the low
season as an example. The tour agents and
operators need to sell the room rates that have
been lowered in according to the changed price
very quickly. If they are slow or fail in doing so,
they would loose customers as other
intermediaries have better choices and offers.
Therefore, flexibility in hotel room pricing sale is
a must for intermediaries to be able to survive
due to the employment of the perceived value

pricing of the hotels.
Profit Control

Due to the fact that the sale room rate is

always changed due to the changed perceived
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value of the clients, the pricing strategy of the
tour operators and agents needs to be very
effective. If not, they would loose the profits.
Bull (1994) says that profit control in businesses
that need flexibility in pricing design is very
important. This circumstance has required the tour
operators and agents to have more capacity in
profit control so that they can design room prices

effectively.
Effective Promotional Plans

Brown (1969) points out that the tourism
and hospitality industry is largely dependent on
the product image and perceived value of the
possible customers. To create the positive
image and perceived value, the tour operators
and agents are necessary to have effective
promotional plans. This is considered one of the
most important factors. In addition, the
promotional plan needs to be frequently reviewed
so that it can cope with the changing situations.
Given this, besides the intermediaries need to
be effective in designing promotional plans, they
have to adjust the plans to reflect the needs of

both customers and the principle-the hotels.

d Impacts to Customers (Hotel

Guests)

The perceived value pricing, employed by
the hotels, has not only provided impacts to
intermediaries but also the hotels guests. There
are at least two impacts found after examination

as follows:
More Negotiative Power

As mentioned earlier, the perceived value
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pricing is focused on the product perception of
the customers (Brown, 1969). Therefore, the
product price is set in accordance with the value
the clients hold. It is possible to say here that as
a result of competitiveness in pricing, the
customers have more negotiative power.
Focusing on the hotel industry, when the hotels
set room rates according to the perceived value
of the clients which is frequently changed, price
competitiveness among hotels becomes more
aggressive, this results in having more choices
available for the customers. It can be commented
here that this circumstance provides positive
impacts to the clients in terms of more variety

for product selection.
High Expectation toward Products

High expectation will hurt so much more
(Ziethaml, 1988). This sentence can be interpreted
that the perceived value pricing can also provide
negative impacts to both clients and hotels. To
simplify, when the price is set according to the
perceived value, the customer expect what they
will get in return, comparing to the money they
have paid (Kotler et al, 2003). Take a hotel room
in Krabi Province (southern part of Thailand) as
an example. It is widely accepted that the
perceived value of the hotels in Krabi is quite
high due to the rather high room rates and its
very positive image of tourists attractions in the
province. When the hotel client buys a hotel room
in Krabi, with a high room rate, they expect to
get a high quality room and then, when the
hotels cannot provide the room quality as they

have expected, the positive image they have in




minds will be once destroyed. This would lead to
a situation that they would not come back to use
the services of those hotels anymore. This is

considered a negative impact to the hotels.
Conclusion

This article has analyzed the impacts of
the perceived value pricing or the so-called buyer
based pricing to the full spectrum of the supply
chain. As mentioned earlier, the supply chain here
was referred to distribution channels or “place”
in the tourism marketing mixs. When talking about
distribution channels, three main stakeholders,
the principles (the hotels), the intermediaries (the
tour operators and agents) and the customers
(the hotel guests) were analyzed if they were
impacted as a result of the employment of the
perceived value pricing. The examination showed
that all of the considered parties were impacted
from perceived value pricing both negatively and

positively.

The impacts of the hotels are that they
have to adjust the management strategy to be
more flexible as well as their financial
management techniques to be able to cope with
the changing value toward the hotel rooms. As
well, as the perceived value pricing sees the

product perception of the customers as a critical

means for setting prices, the hotels need to have
more capacity strengthened in terms of
undertaking marketing research which focuses
on the hotel guest consumer behavior. In
addition, the hotels need to have effective plans
for all hotel equipment purchasing as well as being
able to maintaining the room quality to satisfy
the expectation of the hotel guests and at the
same time, the positive image of the products
needs to be continuously projected by the
hotels. For the impacts to the tour operators and
agents, the intermediaries, they have to be more
flexible in marketing management particularly hotel
room sale. In addition, they need to have more
capacity in profit control as the frequent
changing price may cause profit losing. As it is
accepted that good product image relies on the
promotional plans, given this fact, it requires all
hotel intermediaries to have effective promotional
plans. With a focus on the hotel guests, they
seem to have more positive impacts as they have
more choices for product selection. However, with
high expectation toward the product, it can cause
disappointment to the hotel guests if the hotels
cannot provide room quality as they have
expected. This created negative impacts to the
hotels if the hotel guests will not come back

to use the services of the hotels anymore. &9
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