
187 

3)

 

  

  GAP  IFOAM 

 

4)  

  (http://www.cai.ku.ac.th/)  

  207  

  

5)  

  

   

6)  

  
 

5.1.4  

    

-    518  

-   35  

-   300  

-    75  

-  Farmer Shop  1,153  

-  Farmer Shop  236  

-   33  

-   

-  

-  

-    

-   

-   2008  

-     

-   

 



188 

  

-   

-  Co-op Cops  

- Cooperative College  

-  

 

5.2  

 

   

-   (Sustainable Development) 

  

 

 

1. 

 

/ . ./ 

. 

 

 

 

/  

2. 

 

/

 

 

/

 

 

-

 

  

3.  Agenda 

/  

/  

4.  4   

Hub  

/

 4  / 

 

/ /

 

5. 

 Hub 

 

   

 

6. / . ./  



189 

 

  

 

 -

 ASEAN 

10  

7. 

 

 

. . -   

  

 

. . .  

INDACA 

ICA 

 ASEAN 

8.  Farmer 

Shop   

Farmer Shop Thailand 

Farmer Shop PDR Lao, 

Farmer Shop ASEAN 

. ./  

  

  

 ASEAN 

9.  

 

   -  

. ./ 

 

 (VN&F 

Platform) 

10.  

 .

.  -  

. ./    

  

  

 

11.  

 

1) 

 

 

2) 

 

 

 

 

 

 

 

.  

 

 

 

 

. . . 

 

/  

 

 



190 

 

3) 

 

 

. ./ 

12. 

  

    

 

/

13.  Smart 

Officers/ Smart Teachers/ Smart Entreprenours

 

 

 

 

  



191

 
 

 . 2554. .   

. 

  . 2555.  

  5.   

 ( ) 

  . 2556. 

 Farmer Shop  2.   

 ( ) 

   . 2556. 

  3.   

 ( ) 

   . 2556.  .

  3.    

. ( ) 

  . 2556.  

  3.    

. ( ) 

  . 2555. 

  4.   

. ( ) 

. 2554. 

  11 ( . . 2555-2559).  

     . 2556. 

  3.   

.  ( ) 

Jacques H. Trienekens. 2012. A Framework Analysis on Value Chain in Developing 

Country. 



192

Meine Pieter Van Digk and Jacques Triemekens. 2012. Using a Partnership to Achieve 

Sustainable Development of the Palm Oil Value Chain in Malaysia. 

Ruben R., M. van Boekel, A. van Tilburg and J. Trienekens (eds.). 2007. Governance for Quality 

in Tropical food chains. Wageningen Academic Publishers, Wageningen, The 

Netherlands, p.309 

 



 1 

 

 

  6 

(1  2555-31  2556) 

 

 

 

 

 

 

 

 

 

 



1-2

 

 

  6  125 

    

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

1 2/10/55 

  6 

 

( ) 

 

 

  4  

 

- 

  3 

- 

 

 3 

- 

  3 

- 

       

 Farmer Shop 

/ 

/ 

 

30  601  6 

 . 

- 

 

 

 

2 5/10/56 

          

  

Farmer Shop 

 Outlet 

  

 Farmer 

Shop  

2  204  2 

 . 

-        

 

Outlet Farmer Shop       

  

3 12/10/55 

 Farmer 

Shop 

  

  

/ 

 

 

 

12 

  

- 

  

 Outlet 

Farmer Shop 

 

 



1-3

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

4 15/10/55 

 Farmer 

Shop 

 

 

 

/ 

 

/ 

 

60  2 

. 

- 

 

.  

- 

  60 

 

-     

  18 

 

5 15/10/55 

  6 

   

 

 

/ 

  

  

4   2 

 

  

 

 

- 

 

 

  

 

 

 

-  

  

           

6 23/10/55 

  

 3   3 

/ 

/ 

 

16  214  2 

 . 

- 

  

  . , 

   Farmer 

Shop          

  Outlet 

Farmer Shop  

 

- 

 4 



1-4

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  

 

, 

 

, 

  

 

 

7 25/10/55 

 Farmer 

Shop 

 

 

/ 

 ./ 

 

125  - 

  Yong 

Ambassador 

 . 

 

8 26/10/55 

 Farmer 

Shop 

 

  

 

/ 

  

 

 

3  204  2 

 . 

-         

  

   

          

      

 

  

               

 600 

 

- 

 

 

 

 

  

 



1-5

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

9 26/10/55 

          

  

Farmer Shop 

  

   

/ Farmer 

shop young 

ambassadors 

5  214  2 

 . 

- 

 

- 

 100  

- 

  18 

 

10 26/10/55 

          

  

Farmer Shop 

  

  

/ Farmer 

shop young 

ambassadors 

5  214  2 

 . 

- 

 

- 

 60  

- 

  41 

 

11 1/11/55 

  6  

 

 

/ 

/ 

 

2  214  2 

 . 

- 

        

 

-  

  

   

      

         

 2556 

 

 



1-6

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

12 2/11/55 

  6 

 

 

 

/ 

 

3  214  2 

 . 

- 

 

 

 

- 

    

 

          

VN&F Plat For 

13 6/11/55 

  

 3 

  “

 GAP 

” 

/ 

/ / 

 

131 

 

 

- 

 GAP     

 131  

- 

       

 

GAP 

14 9/11/55 

          

  

Farmer Shop 

 Farmer shop  

/ 

 

 

Farmer shop 

7  214  2 

 . 

-  

Outlet  

- 

 Farmer 

Shop  

 . 

-  

 2556 

15 15/11/55 

 Farmer 

Shop 

 

  

Farmer Shop 

/ 

/

 

7 

 

 

-  

Outlet Farmer Shop 

        

 

- 



1-7

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  Farmer 

shop 

 

 

Outlet   

- 

 

 

Farmer shop  

16 15/11/55 

  3  

/ 

 

5  214  2 

 . 

- 

         

( ICM : Integrate 

Cropping 

Management)              

 

              

. .   

       

 . 

- 

 (IFOAM) 

/

            

 4  

17 16/11/55 

          

  

Farmer Shop 

 Farmer shop  

3  204  2 

 . 

- 

  

 -  

 -  

 -  

-  Farmer 

Shop 

- 

...    

 

- 

 

? 



1-8

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

- 

 

- 

 

- 

 

-             

 

-  

-         

 

- 

 

- 

 

-  

( /

) 

-  

18 22/11/55 

  6 

 

IDACA  

/ 

 

IDAKA  

 

11  214  2 

 . 

- 

        

 

-                 

 

 

19 23/11/55 

  6 

 International 

Seminar 2012: 

Cooperative Business 

Intercooperation forward 

to ASEAN Economic 

Community (AEC) 

 150  

  

 

- 

 A new               

Co-operative business 

and economic model 

responding to the 

challenges of the          

21st century  

Dr.Peter Davis : 

Director of the Unit for 

Membership Based 

Organization at the 



1-9

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

school of 

Management, 

University of Leicester 

- 

 

professor Dr.Yamao 

Masahiro Vice Dean of 

Graduate School of 

Biosphere Science, 

Hiroshima University 

 . .          

 

 

20 26/11/55 

  6 

 

 

. .  

/ 

/ 

 

8  

 

 

 

 

- 

 

      

 

            

          

. . . 

 . . .               

       

 

21 27/11/55 

  6 

 

/ 

 

4  214  2 

 . 

- 

              

           

         

 

22 30/11/55 

  8 

/ 

/ 

25  601  6 - 



1-10

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 Farmer 

Shop 

  . 

            

11      

41  

23 30/11/55 

 Farmer 

Shop 

 

Farmer shop  8 

 

  “

 SMEs  

OTOP  

”  .  

 

  

/ 

/ 

 

35  701  7 

 . 

- 

 SMEs 

 

 

AEC 

 

-  SMEs          

 

 

-  SMEs     

 

- 

  23 

 

24 31/11/55 

 Farmer 

Shop 

 

 Farmer 

Shop 

 . 

 

/ 

/ 

 ./ 

 

33  

. 

- 

 

- 

 20  

- 

  13 

 

25 6/12/55 

  6 

 

 

 

/ 

 

 

12  214  2 

 . 

 

- 

 

    



1-11

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

 

 

26 7/12/55 

          

  

Farmer Shop 

 

Farmer shop/

/

Farmer shop 

 

3  204  2 

 . 

- 

 

Farmer Shop 

 Farmer Shop          

 

- 

 

 excel  

 3% 

  1 

 

27 12/12/55 

  6 

        

          

  

  

/ 

      

  

    

230   

           

-         

          

 

              

 

 

                

         

  

 

  

28 14/12/55 

 Farmer 

Shop 

   

2008  

 Farmer Shop  

/ 

  

 2008 

 

5   

2008  

-               

  

         

 2008 

      

              

Farmer shop                

        

 2008 

 



1-12

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

  

29 17-28 

/12/55 

 Farmer 

Shop 

 

Farmer Shop 

 

 2555 

/ 

 ./ 

 

250   

Farmer Shop 

 

 

- 

  17-28 

 . .2555 

  

 Farmer 

Shop  

-  

 80 

 

 25  

 5 

  

1.               

Farmer Shop     

2. 

     

   

3.   

4.    

5. 

 2556  

           

37  

 400  

30 18/12/55 

  

 3 

            

         

 

/ 

 

 

12  214  2 

 . 

- 

          

        



1-13

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

31 19/12/55 

          

  

Farmer Shop 

 Outlet Farmer 

Shop                             

 

  

 Farmer 

Shop/ 

 

4  204  2 

 . 

- 

 

 Farmer 

Shop  New 

Business Model 

 

32 25/12/55 

  6 

 

 / 

 

4  214  2 

 . 

- 

 

 6 

- 

 

  

 

  11 

33 2/1/56 

  6 

 

 

  

 

/ 

  

2  214  2 

 . 

- 

 MOU 

  

 

 

34 3/1/56 

          

  

Farmer Shop 

          

 

 Farmer 

Shop 

10  214  2 

 . 

-            

 

 400  

- 

  82 

 



1-14

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

35 4/1/56 

  6 

 

  

  

  

. .  

 

  

 

/ 

  

/ 

  

 

3  214  2 

 . 

-             

         

SMEs ,                 

Bank Rakyat 

 

- 

 

   

 

-  

               

 

36 5/1/56 

  6 

 

  

 

  

/ 

 

  

 

 

3  214  2 

 . 

- 

            

 

       

  

 

      

 

         

 

37 7/1/56 

          

  

Farmer Shop 

 

 

  2556  

 Farmer 

Shop 

3  204  2 

 . 

- 

 

         

         

             

               

         

 

- 

       

 

38 10/1/56 

          

  

 lay out 

   POP 

UP  

 Farmer 

Shop 

2  204  2 

 . 

- 

 

Farmer Shop 



1-15

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

Farmer Shop 

 

MOU . . . 

-  POP UP 

/  

/  

 

39 11/1/56 

  

 

/ 

 

2  214  2 

 . 

- 

           

  

 

40 11/1/56 

  6 

 

 

 Thai PBS 

 

/ 

 Thai PBS 

2  214  2 

 . 

-  

 

 

     

         

 

41 11/1/56 

 

         

 

/ 

/ 

 

5  214  2 

 . 

- 

 

- 

        

 

42 15/1/56 7  

 

-            



1-16

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  6 

 . . . / 

. / . / . . 

 

/ 

  

. . ./ 

 

./ 

 

. 

  

 

       

  .     

 .  

 

         

 

43 15/1/56 

          

  

Farmer Shop 

          

 

 Farmer 

Shop 

2  204  2 

 . 

- 

 

- 

 

- 

 

44 16/1/56 

 Farmer 

Shop 

 Farmer 

Shop   . 

 ( ) 

/ 

  

 . 

 ( ) 

8  214  2 

 . 

-  .  

( ) 

 

  

 

 

 

 .

 ( ) 

 

45 16/1/56 

 Farmer 

Shop 

 

 Farmer 

Shop 

/ 

 

Farmer Shop 

11  214  2 

 . 

- 

 

Farmer Shop 

 

 2555  

- 

 

 2556 



1-17

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

-  

Outlet Farmer Shop, 

Outlet , 

Outlet  

.    

Outlet              

  &        

 .        

.   

-  

Farmer Shop 

 

             

31 -               

9  2556 

46 16/1/56 

          

  

Farmer Shop 

 Farmer 

shop 

  

 Farmer 

Shop 

3  204  2 

 . 

- 

 

 1. 

 

 2. 

 

 3.  back 

office 

 

47 17/1/56 

          

  

Farmer Shop 

 Farmer 

shop  Lay 

out  

 Farmer 

Shop 

2  204  2 

 . 

- 

 

 

. 

 

48 18/1/56 

          

  

Farmer Shop 

 Farmer shop 

 Farmer 

Shop 

4  204  2 

 . 

- 

 

   

1. /  

  



1-18

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

2. / / 

  

3. Do & Don’t 

 

 

49 22/1/56 

          

  

Farmer Shop 

 

Farmer shop 

 Farmer 

Shop 

3  204  2 

 . 

- 

 

- 

  291 

 

 10,583.00  

- 

 

 2556         

 12.30 – 16.30 . 

50 23/1/56 

          

  

Farmer Shop 

 Outlet 

  

 Farmer 

Shop  

2  204  2 

 . 

-        

 

Outlet Farmer Shop       

  

51 23/1/56 

 

  1 

 4  214  2 

 . 

-            

  19 

- 

 

52 25/1/56 

  6 

 

 

 

   

 

 

 

/ 

/ 

   

  

18  9  2 

 

50  . 

- 

 

 

 50  

- 



1-19

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 60% 

 

40% 

         

o 

53 27/1/56 

          

  

Farmer Shop 

 

  

2013 

 220  

 .  

-         

         

               

 2013 

54 29/1/56 

- 

9/2/56 

  6 

 

 

  

 

/

 

500 

 

 

-             

 

 700  

- 

          

                

 1            

 5  

 533  

 

55 30/1/56 

  6 

 / 

/ 

 

30  

 

 

 

 

- 

 

  

 

2557 

- 

 . 

56 2/2/56 

  

 3   2556 

/ 

 

12  

  

-              

  2556 

   

 

57 5/2/56 

 Farmer 

Shop 

 

 Farmer Shop 

/ 

 

 

3  214  2 

 . 

- 

 

 Farmer shop         

             



1-20

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

Farmer shop               

 50 

 

58 5/2/56 

  3 

 

 

  

/ 

 

6  214  2 

 . 

- 

 

- 

      

 (Living Learning 

Center) 

(           

)  1  4 

 

59 6/2/56 

  6 

 

“ ”  

 4  

 

/ 

/ 

 4 

 

3  214  2 

 . 

- 

           

 4  

- 

  

  

 

 ( .), 

 

( .) 

 ( .) 

 . : 



1-21

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

Smart Farmers; Smart 

officer 

 

60 12/2/56 

  

 3 

  3 

/ 

 

6  214  2 

 . 

- 

 

 

 

- 

 

-          

    

 

61 14-15/2/56 

  6 

 

 

“ ” 

 

 

/ 

/ 

/ 

/ 

 

 

 

83 / 

 

  

-  

 

- 

 

62 18/2/56 

          

  

Farmer Shop 

  

 Farmer Shop 

 Farmer 

Shop 

4  214  2 

 . 

-    

 back office 

 

 

 Farmer 

Shop 

 

 



1-22

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

63 20/2/56 

 Farmer 

Shop 

  

 

 Farmer Shop 

/ 

 

Farmer Shop/ 

/ 

 

140  5205  2 

 

 

- 

  

 

 .

 .   

- 

 

 

 120  

- 

 Farmer 

shop 

64 22/2/56 

  6 

 

/ 

 

10  214  2 

 . 

- 

 

 4 

   

 

 

 

-                

  

 

           

 ( .)         

                

( Living Learning 

Center )  

         

 .  

.  

 

65 26/2/56 

  

 3 

            

/ 

/ 

 

12  214  2 

 . 

- 

 2 

  

23  2556 



1-23

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  3 

66 28/2/56 

  6 

 

“

 

. . .  (Smart Farmers ; 

Smart Officers) 

”

  

 ( .)  

 ( . . .) 

 ( .) 

 ( .) 

 

 

( .) /

  

( . . .) / 

 ( .)/ 

 

( .)/   

. . ./

 

90  

 

 

50  . 

- 

 

“

 

. . .  (Smart 

Farmers ; Smart 

Officers) 

” 

-  “

 . . .  

(Smart Farmers; Smart 

Officers) 

”       

 . . .         

. .  

  

.                    

.   

   

 

 

67 1/3/56 

 

 

 

  

2 

/ 

 

 

5  214  2 

 . 

- 

 

- 

 

- 

 

68 4/3/56 

          

  

Farmer Shop 

 Farmer shop 

 Farmer 

Shop 

2  204  2 

 . 

- 

 

 

Farmer Shop        



1-24

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

5  

69 13/3/56 

  6 

 

 

 

/ 

 

60 

  

 

- 

              

 

-  

 

 

  

 

70 7/3/56 

          

  

Farmer Shop 

 Farmer shop 

 Farmer 

Shop 

2  204  2 

 . 

- 

 

 Farmer Shop  

- 

 

71 15/3/56 

  6 

  

   

 

/ 

  

  

 

4  214  2 

 . 

- 

      

 

  

72 25/3/56 

  6 

  

/ 

/ 

 

28  601  6 

 . 

- 

 



1-25

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  6 1. 

 

2. 

 

3. 

  3   

4. 

 

5. 

   

6. 

             

 : 

  

7. 

 Farmer Shop 

 

73 28/3/56 

  6 

 

 

/ 

 

3  214  2 

 . 

- 

      

 

  

 



1-26

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

- 

 2-5  

2556 

74 2-5/4/56 

  6 

 

 

 

/ 

/ 

 

/ 

 

 

6  

 

- 

     

                 

 

- 

    

 

- 

         

               

                   

 6-9   

75 10/4/56 

  

 3 

            

  3 

/ 

/ 

 

9  214  2 

 . 

- 

  3 

  

- Mr.Ming 

 

76 17/4/56 

 

 

/ 

 

6  214  2 

 . 

- 

 

77 22/4/56 

  6 

 / 

 

/ 

 

6  214  2 

 . 

- 

 

 

 4 

 SEE 



1-27

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

(Social Economy 

Enterprise) 

-  

  

         

4  

78 24/4/56 

  6 

 

( ) 

  

 

1) 

 

2) 

 

3) 

          

 

/ 

/ 

 

37  601  6 

 . 

-  ( ) 

  

1) 

 

2) 

 

3) 

 

- 

 

 

79 26/4/56 

 

  3 

 

 

4  214  2 

 . 

-            

  20 

- 

 

- 

 

80 26/4/56 

          

  

Farmer Shop 

 Farmer 

Shop 

/ 

 

8  214  2 

 . 

- 

 

Farmer Shop 

- 

 Farmer 

Shop  2   

-  

Farmer Shop         

              

 



1-28

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

-  

(Show room) 

   

  

 

81 29/4/56 

          

  

Farmer Shop 

                

 Farmer Shop 

 3  214  2 

 . 

-  

 Farmer Shop 

             

              

 

2556 

82 9-10 

/5/56 

  6 

 

 

 

/ 

/ 

 

/ 

 

 

6  - 

  

 

  

- 

 

-  

Lao Ggo Industry LTD. 

  

-       

          

 

83 25/5/56 

  6 

              

           

          

  

/ 

 

2  204  2 

 . 

- 

 

- 



1-29

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

        

 ( .) 

         

.  .      

. ,  

.              

.            

.                  

.  

-  

      

            

 

84 29/5/56 

  6 

 

  

 

 

/ 

 

 / 

 

35  

  

- 

 

 

 

-  

 

85 5/6/56 

          

  

Farmer Shop 

          

  

  

 

/  150  

 

   

 

50  . 

- 

 

 

  

-  77 

  

2,869   

46   

2,720   

86 7-12/ 

6/56 

  6 

 

 

/ 

.        

 

6 

 

- 

 Global 

Value Chain 

 

 Value Chain         

             

The Whole Food Value 

Chain 

    



1-30

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 

            

87 19/6/56 

          

  

Farmer Shop 

  Farmer 

shop  29/2556 

/ 

  

 Farmer 

shop 

9  214  2 

 . 

- 

 

SMEs/OTOP 

 Farmer Shop 

- 

 Farmer Shop 

  

-  

Outlet Farmer Shop 

88 21/6/56 

  6 

 

 

/

 

30  601  6 

 . 

 

- 

 

- 

 

 

89 26/6/56 

  6 

 

 

/ 

.   

/  

25 

 

 

- 

 

- 

 

90 3/7/56 

  6 

 

  

  

/ 

 

 / 

 

40  

  

- 

 

 

 

-  

 1  2 

- 

 3-4-5-6 

 

91 10/7/56 

  6 

  2556  

4  214  2 

 . 

 

- 

             

 

- 

 



1-31

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

92 11/7/56 

 

  4 

 

 

4  214  2 

 . 

-            

  21 

- 

 

 21 

- 

 

93 16/7/56 

          

  

Farmer Shop 

 

 

 

/ 

 

 

10   301 

 3  A 

Thai PBS 

 

- 

  

Farmer Shop  

  

- 

  

 

Farmer Shop 

 

 27-29 . . 

56  

 

94 18/7/56 

          

  

Farmer Shop 

   

“

” 

/  505  

 

   

 

50  . 

- 

 

- 

 

- 

 . 

-  

 

- 

 

- 

 

 

95 21/7/56 

          

  

Farmer Shop 

  Farmer 

Shop  30/2556 

/ 

 Farmer 

Shop 

8  214  2 

 . 

- 

 

SMEs/OTOP 

 Farmer Shop 

- 



1-32

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 Farmer Shop 

 

2556 

-  

Outlet Farmer Shop 

96 31/7/56 

          

  

Farmer Shop 

  Farmer 

Shop  31/2556 

/ 

  

 Farmer 

Shop 

8  214  2 

 . 

- 

  Thai PBS 

- 

 

- 

 Farmer Shop 

- 

 

97 2/8/56 

          

  

Farmer Shop 

 “

” 

/

 

12  214  2 

 . 

-       

 

Farmer Shop       

 

-  

 

 

 

- 

 2 

98 6/8/56 

  6 

  2556  

4  214  2 

 . 

 

- 

  2556 

         

 

99 9/8/56 

 

  5 

 

 

4  214  2 

 . 

- 

 

 16  2556 

-            

  21 

- 

 

 21 

- 

 



1-33

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

100 16/8/56 

          

  

Farmer Shop 

 Farmer Shop 

/

 

10  214  2 

 . 

- 

 

Farmer Shop 

- 

 

101 17-18/8/56 

  6 

 

  

 

 

 8 

 .

 .  

- 

  

- 

 

102 19/8/56 

  6 

 

 

 

 2556  

4  214  2 

 . 

 

- 

 

103 20/8/56 

          

  

Farmer Shop 

              

Farmer Shop 

/ 

 

6  214  2 

 . 

- 

 Farmer Shop 

- 

 2555 – 

 2556 

 

Farmer Shop 

104 23/8/56 

  6 

  2556  

4  214  2 

 . 

 

-               

 2556 

105 27/8/56 

  6 

        

 

/ 

 

10  214  2 

 . 

 

- 

 2556 

- 

 

- 

 

-  



1-34

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 16  

2556 

106 4/9/56 

  6 

 

  

  

/ 

 

 / 

 

40  

  

- 

 

 

 

-  

 1 - 6 

- 

 7-14 

- 

 25  

107 5/9/56 

  6 

Fair 

trade Conference in 

Surin Thailand 

The Strategic Framework 

for Enhancing Growth 

and Development of 

Communities and the 

Nation 

/ 

/ 

 

15  -

 

-  

108 5/9/56 

          

  

Farmer Shop 

 

 (Farmer Shop) 

/

  

 .

  

8   

.  

 

- 

 

 

109 10-12/9/56 

  6 

 “Towards 

Excellence in Co-

operative training & 

Education in Asian 

  

 

25  

 

 Spirit of Co-

operative 

 

 CCM 

 HUB 

 Coops Training 

 CCM 

110 16/9/56 

  

/ 612 

 

- 

 “



1-35

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  6 

 2556 

  50  

 

” 

- 

 4  

  . .  

 

 

-  

“

”  

111 26/9/56-

1/10/56 

  6 

  

7th Fair Trade Town 

Conference    

“International Fair Trade 

Town Conference” 

  

 

2  

 

-

 

 

 

-

 

 

 

112 2/10/56 

  6  

/

/ 

 

35  601  6 

 . 

-  ( ) 

  

1) 

  3 

2) 

 

  :

 

 

3) 



1-36

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

 : 

 

 

4)

 

5)

 

Farmer shop 

- 

 

113 10/10/56 

  6 

  

. . . 

 

/

 . . . 

4  214  2 

 . 

 

 . 

 

 . . 2557-

2559 

114 14/10/56 

  6 

 

 

  

   

/ .

/

  

 

  

4  214  2 

 . 

  

  

 

 

Farmer shop 

 

115 14/10/56 

  6 

 

Farmer shop 

 

 

/

 

3  204  2 

 . 

-

 Farmer shop 

 Farmer shop 

 

 



1-37

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

-

 56 

 

116 14/10/56 

  6 

 Farmer Shop 

 

 

/ 

 

 

 

2  204  2 

 . 

 Farmer shop  

 

 

 

72  

 

117 15/10/56 

  6 

 

 

7 

 

 . 

 

/

 

2 

 

  

118 17/10/56 

  6 

  

. .   

 

/

 

2  204  2 

 . 

 

MI Training for Trainer 

ASEAN 

119 17/10/56 

  6 

 

/

 

2  204  2 

 . 

 

 

120 17/10/56 

  6 

 

/

 

2  204  2 

 .  

121 17/10/56 

 

/

3  204  2 

 .  Farmer 



1-38

(1  2555  31  2556) 

 
. . .   

 

 
 

 

  

  6 

 

shop 

122 18/10/56 

  3 

 

  

  

3  204  2 

 . 

- 

 

 

 

123 22-

27/10/56 

  6 

  4th CIRIEC 

International Research 

Conference on Social 

Economy : Social Economy 

on the move..at the 

crossroads of structural 

change and regulation  

 

 

2 University of 

Antwerp 

 

 

124 25/10/56 

  6 

 

 

 

  

 

. .    

 

(

)/ 

 

12  204  2 

 . 

- 

 

125 31/10/56-

1/11/56 

  6 

 /

 

9 

  

.  

- 

 

 

 



 2 

 

 

  6 

(1  2555-31  2556) 

 

 

 

 

 

 

 

 

 

 



2-1

 

 

 

 1  2555  09.00-10.00 . 

  204  2   

 

 

 1. .    

 2.     

 

 09.30 . 

 

      .                

  

  

    

  2556 

 

 10.30 . 

 

 

 

 

 

 

 

 

 

 



2-2

 

 

 

 2  2555  09.00-10.15 . 

  204  2   

 

 

 1. .    

 2. .      

 

 09.00 . 

 

  . .    .    

.    

 

 

  

 

  

 

 VN&F Plat Form 

 

 

 10.15 . 

 

 

 

 

 

 

 



2-3

 GAP 

   6 

 6  2555  9.00 -16.00 . 

   .  

 

 

 1. .    

 2.    

     

 3.    .   

 4.     

 5.     

    

 6.     

 7.     

 8.     

 9.     

 10.    .   

 11.     

 12.     

 13.     

 14.    

 

 

     88  

        3   

      22   

        5   

        13   

        131   

 



2-4

 10.00 . 

     

 .   

 (GAP)  

 

 1  

GAP 

  

GAP   GAP 

  

  

   

  -

   

  

   GAP 

  GAP  

      

      

 

GAP   

   

  

  

 

 2  GAP 

 .   

  

 GAP  7     

  

    



2-5

   

 

 

 GAP
 

.               
 

 3   

  4   30 

  

GAP  

  

1.   

 

 

 

( ) 

(

) 

 

 

/ /  

  

2.  /  

 

 



2-6

  

  

 

 

 

3.   

 

 

 

 

 

 

    

  

 

  

    

4. 

 

 

 

 

  

 

5. 

  

 

 

 

 

  

   



2-7

  

 

 

 

  

 

( ) 

  

 

 

 

   

:

  

    

 

 

6.  

 

  

 

 

 

 “ - ”

 

 

 

 

7.   

 

 



2-8

  

   

/  

/  

 

 

:

  

    

   

  

  

 

  

  

  

  

 

 

 

/

 GAP  

 

 

GAP    

 

 

  

 

/   

/   

 

 

 15.00 . 

 



2-9

 

 

 6  2556 

  214  2   

 

 

1. .    

2.    

 

 09.00-10.00 . 

  1-30  2555 

  

1.  

   30  2555  217  

  2555  13   

2.  

2.1  

 55  49,379  

 
 

   ( )  ( .)  ( )

R1  –  105 70 70 3,290

R2  – 79 79 4,159

R3  –  60 60 4,620

R4  – 5 .  5 5 950

R5  – 5 . 174 870 31,320

R6  – 1 .  120 120 5,040

 508 1,204 49,379 

 

 

 

 

 



2-10

2.1  ( ) 

  

  A01 –   

 ( )  ( .)  ( )

R1  –  105 3 3 141

R2  – 2 2 104

R3  –  1 1 76 

R4  – 5 .  - - - 

R5  – 5 . 20 100 3,600

R6  – 1 .  - - - 

 26 106 3,921 

 

 53,300  

3. /  

3.1   24,168   71,284  

 Farmer Shop 14,411    327   

31,889   48,825  

4.  

4.1   2555   

22,761    

.       29,750  

.        17,150  

     10,874  

4.2     310  

 300   60   670   

Farmer Shop 

5.  

  2555  53,300  

 48,825   4,475   8.4%  

 

 1 .  

 

 



2-11

6.  

  35,104   

9,332  

 49,379  

      22,581  

36,130  

7.  

  15  

 30   
 

  

 

 

/  

1.   

 

 

20  

13 -

 3  

-  

 

-  

 

-  

message  

  

  

1.  

1.1)   1 . – .   

  Vac   21  

1.2)  5 .  15 . . – .   

  

 30  (150 .) 

1.3)   30 . . – .   

  

  

 



2-12

 90  (330 .)  

   

 . 

 

( 100%) 

 (1 .) 30 30 

 (5 .) 40 200 

 (5 .vac) 20 100 

 

2.  

2.1)    .  

192 .  8,041  

 

  1   

 

 10.00 . 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-13

 Farmer Shop 

 26/2555 (  2  13/2555) 

 9  2555  8.30–10.40 . 

   214   2  . 

 

 

1.  .       Farmer Shop 

2.      

3.      

4.      

5.      

6.     

7.       

 

   8.30 .  

 

 1     

 .     

1.  .   

 

 

2.  .   Farmer 

Shop  

3.  .   

  

  5 

 

1.  

2.   

3.   

4.  

5.  



2-14

  “ ”  3   1) 

 2)   3) SEE: Social Economy Enterprise 

  SEE    

    

  .    “

 (SEE)   11”  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  .   

  

  

 Outlet  Farmer Shop   

 (SEE)   11



2-15

 /    SEE 

   SEE  

-   

    

  

    

   Outlet 

  /  ( ) 

  

  

  

(SEE)   .   

  

     

  

  

     

   

  

 

 2   25/2555 

   Farmer Shop  25/2555 

 4  2555  

   

 3  

3.1  Outlet  

     

  “ ”  

 .  

  Farmer Shop 

 



2-16

  

 

3.2  Farmer Shop   .

  2555 

    Farmer Shop 

 2555  1-30  2555  108,004   

( )  39,777.86   2555  1-31 

 2555  68,890.50   ( )  33,161.80  

   

  

  10      

        

 10      5 .  

vacuum     Farmer Shop  

   105     

  Farmer Shop   31  2555  865 

  2555  81   587  

 278  

3.3   .  

 .   

   .  

   .    

    

 15  2555  

 

 4   

  4.1  8   

  8  30  2555 

 SMEs  OTOP  30  

  “   SMEs OTOP 

”  

 



2-17

 4.2   2556 

 .   

  2556   

 15 . . 2555  

 

 

 

 5  

1. .     

  

 

 10.40 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-18

  3  3 

 15  . . 2555  10.00-12.00 . 

  214    
 

 

 1. .      

 2.      

 3.      

 4.       

 5.       

 6.      . . 

 

 10.00 . 

 .   

   3 

 

 1.  ( ICM : Integrate Cropping Management)  

   . .     

 2.      

        11  2555  

 3.   Big Cleaning day  

  . . .  

    13 

 2555 

  .  

    

    

   

  (IFOAM) 

/   4   

      

  
 

 11.30 . 



2-19

 Outlet Farmer Shop  

 15  2555  13.30 – 15.00 . 

   

 

 

1.    

2.    

3.    

4. .    

5.    Farmer Shop 

6.    Farmer Shop 

7.     Farmer Shop 

8.     

 

 13.30 . 

 .   

 Farmer Shop   

  Outlet Farmer Shop  .             

 Farmer Shop   

  Farmer Shop  

  

  

    

   Farmer Shop 

  

 

  

  "  "  

   Farmer Shop  

    Farmer Shop   

  Farmer Shop  

 



2-20

   

  /

  

   

 5   Farmer Shop   

   

  Farmer Shop                 

  Farmer Shop  

 2555 

 Farmer Shop  Farmer Shop 

                  

 .  Outlet 

Farmer Shop  .  

 Farmer Shop      

   

  

  Outlet Farmer Shop .  

  Outlet 

     

 

  Outlet  

  Outlet  

 .   

Farmer Shop  Farmer Shop   

  Farmer Shop 

 

   Farmer Shop  

  Farmer Shop   

 .   

   

 15.00 . 



2-21

 Farmer Shop 

 16  2555  9.00-10.10 . 

  204  2   

 

 

 1.  .       

 2.     

 3.      

 

 09.00 . 

 .      

  Farmer Shop 

 Coaching    

 -  /  /  

 -  Farmer Shop 

 - ...  

 - ? 

 -  

 -  

 -  

 -  

 -  

 -  

 -  

 -  

 -  ( / ) 

 -  
 

  . . .  30  2555 

  . . . 

    
 

 10.10 . 



2-22

 IDACA  

 22  2555  09.00-10.30 . 

  214  2   
 

 

 1. .    

 2. Dr.Abe   Yukio  Manager training department Institute for the  

      development of agricultural cooperation in Asia 

 3.       

 4.      

 5.       

 6. . .     
 

 09.00 . 

.    

 IDACA    

    ,  

    Dr.Abe Yukio : Manager training 

department Institute for the development of agricultural cooperation in Asia ( IDAKA )  

Dr.Abe  International Seminar 2012 : Cooperative business Interco operation 

forward to ASIAN Economic committee (AEC) 

 

 Dr.Abe 30 

  Japan Agriculture Cooperatives(JA) 

 2000 

   

  

 

  

  Dr.Abe 

  

  

 10.30 . 



2-23

 IDACA  

 23  2555  09.00-15.00 . 

    
 

 

 1. .    

 2. Dr.Abe   Yukio  Manager training department Institute for the  

      development of agricultural cooperation in Asia 

 3.    

    150  
 

 09.00 . 

.   /

     International Seminar 

2012 : Cooperative business Interco operation forward to ASIAN Economic committee (AEC) 

  

International  Year of  Cooperatives  2012   

 09.00 . . .    

 .   

/  

 A new Co-operative business and economic 

model responding to the challenges of the 21st century  Dr.Peter Davis : Director of the Unit for 

Membership Based Organization at the school of Management, University of Leicester  

 11.00 . Dr.Abe Yukio : Manager training department Institute for the 

development of agricultural cooperation in Asia ( IDACA )  Situation of supply 

chain system thru Cooperative with a focus on distribution of vegetables and fruits in Japan 

  professor Dr.Yamao Masahiro Vice 

Dean of Graduate School of Biosphere Science, Hiroshima University  . .   

 

 International Seminar 2012  22-23 

 . . 2555 

 

 15.00 . 



2-24

 

 

 26  2555  13.00-14.00 . 

     

 

 

 1.      

 2. .    

 3.    

 4.    

 

 5.   

 

 6. . .    

 7. . .   

 

  

 13.00 . 

 

.      

 (   ) 

 

. 

.      

  4   

    

  

  

. . 

 

  Pilot Project 

     



2-25

   “   ” 

   .   

  

  3    

    

 
 

 14.15 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-26

 

 

 27  2555  09.00-12.00 . 

  214  2  . 

 

 

 1. .    

 2. .    

 

 09.00 . 

 

.   

     

  

  .  

 

 

 

2556 

 

 12.00 . 

 

 

 

 

 

 

 

 

 



2-27

 Farmer Shop  8 ( ) 

 30  2555  9.00-12.00 . 

  601  6    

 

 

1.  .       

2.  . .      

3.        . . 

4.       

      Farmer Shop 

5.       Farmer Shop  

6.        Farmer Shop 

7.       Farmer Shop 

8.        

       

9.       

10. .         

11.          

12.       

13.       

14.      

15.     

16.     Nature taste 

17.      ( )  

18.     

19.         

 

 

1.          

2.        

       



2-28

3.       

       

   09.30 . 

 

 .     

 Farmer Shop  

  

 

 

8.30 - 9.00 .   

9.00 - 9.10 .    

    .    

9.10 - 10.00 .  Farmer Shop  

   Farmer Shop      

    Farmer Shop 

10.00 - 12.00 .   

     

12.00 .     

 

12.30 – 13.00 .  

13.00 – 15.00 .   “  SMEs  

    OTOP ”  .   

       

15.00 – 15.30 .  

     Farmer Shop  

15.30 – 16.00 .   

     

 

  .    

 . .       

 Farmer Shop   

 



2-29

1.      

    

   

1.     

  

2.   .  

3.    .  

4.     

  .  

 

2.     

  

1.  100%   

  2  

2.    

3.    

 10   

   1 

  5    ( )  

    

  

 

  .  

 5,000   6  

  

  (200 )  35  (  27 )  (700 ) 150  

  

   30   40  

 45   65  

  3   “ ” 

 .    



2-30

3.  .       

       

1.  Functional drink 100%   90% 

  

 

2.    

   

     

3.       

16  

 

    

 

      

   

   

 “ ”  “ ” 

 10   

   “  . ”  

     5,000  

 

 

  Modern trade    

  

 

     

4.    

  7-11 

  

5.    2  

   .   



2-31

6.   .    .  

 

7.    

     150   

2-3    

 

         

 SMEs  16     

 

 .   

 

 .     SMEs 

  Contract farming    

 

 Farmer Shop  

 

4.     

  

    

 100-150    .   

  .   

  

  

  2   

 

5.     

   

1.   

2.   20  

 

  10  

   



2-32

  

 “ ” 

 .  .     

3.   2    ( ) 

 ( )  

4.   

5.   

6.    

 

6.    

  (Holistic)  

 

1.   

2.  

3.  5  

4.  

5.   

6.    (aroma therapy) 7   

 

  .   

 Farmer Shop   

Farmer Shop  

 

7.      ( )   

  “ ”  . 

     

 10   

  

    

 

 .    

   



2-33

 

8.     Nature taste 

  “ ”     

   .   high 

fiber    

  

  Villa market  

  

 

9.     

   

      

  12   50  (  40 )   

50  (  40 )   100  (  90 ) 

 

10.    

  5    

1.    RO  

 .   

    

 

2.     

3.  ( )   2 

    

  .   

 

 .   

 Farmer Shop 

 “  Farmer Shop ”  

Farmer Shop   

    

  



2-34

  

  

 Farmer Shop  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 . .      

“  ”  “ ” 

  Farmer Shop  

  

    Farmer Shop  

 

  Farmer Shop  

  “ ”   

      

   

 



2-35

     

  

  

 

    Farmer Shop 

   

 

  

   GP 

     

  

 

 

    Farmer Shop 

 Farmer Shop  

 

 

 

 

 

  

 

   

  

 Farmer Shop  

  

  Farmer Shop 

 

 



2-36

 .    Farmer Shop 

   

   

  

  

  Farmer 

Shop  4    

.    

 

 .       

  1) 

 SMEs   Farmer Shop   

2)  business model  Farmer Shop   outlet 

 3    

 Farmer Shop   non-

profit   108 shop 

 

  Farmer Shop  

  

 

    

  Farmer Shop  

  Farmer Shop  

   

  

   

   Farmer Shop 

   

Farmer Shop    

 

 .    .   

   Food Co-op  



2-37

   .   

  

 .       

  outlet   30  

  

  

     

   

 

    

   -   10.00-17.00 . 

  

  

   

 

    Fly now 

  

 

 .    Fly now  .   

 

 

 .     

 . . . .   SMEs  

“  SMEs ”  5  

SMEs    

  

 

 .      

   

 

 

 12.15 . 



2-38

 Farmer Shop  8 ( ) 

 30  2555  13.15 - 15.30 . 

  601  6    

 

 

1.  .       

2.  . .      

3.       . . 

4.      

       Farmer Shop 

5.      Farmer Shop 

6.       Farmer Shop 

7.      Farmer Shop 

8.       

        

9.       

        

10. .       

         

11. . .     .  

12.     Farmer Shop 

13.       

14.        

15.      

16.     

17.     

18.      

19.     

        

20.      

21.       

22.      



2-39

23.       

24. .         

25.       

26.      

27.      

28.     

29.      ( )  

30.     

31.        

32.       

 

 

1.          

2.        

        

3.       

        

 

  13.15 . 

 

 . .       

“  SMEs  OTOP 

”     .    

   

  SMEs   AEC 

 (    )    

  (ASEAN Free Trade Area: AFTA) 

 10   600   (GDP) 

 2  .  AFTA-

 

    

 GSP -   



2-40

 0-5% 

  

 

  (ASEAN Economic Community: AEC)  1) 

    

  2) 

     

 3)  

-   4) 

  FTAs   

  SMEs    1) 

 2) 

 3)   

       4) 

  

  SMEs   1) 

 2) 

 3) 

 4)  

   23   /

        

        

       

  

 

  

  SMEs   1) 

   2) -  

    

   

/      3) 

  (Niche Market)  4) 



2-41

  ASEAN One 

 5) 

      

      

 

    New Growth Model 

  Internal Process  

 (Growth & Competitiveness)  (Green Growth) 

 (Inclusive Growth)  SMEs  

 1)  

 2)  

 3)    

  (Safeguard)  

     

    

  

  

 

   ( ) 

  .  

 “ ”   

    

 

 

 

   (  Farmer Shop) 

 

 

  

 

 .    

   



2-42

   

   

 

    

    

   

 

   ( )  

 

  

   

 

 .    

    

 

  

 

 

   (  Farmer Shop) 

   

   CSR 

  Modern trade  

   1-2  

    

 

 

 .    CSR  

 

  

 



2-43

  .   

  (SEE) 

  11 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 . .    

  

  

  

  

  

 .    .   

  
 

 15.30 . 

 (SEE) 



2-44

 

  Farmer Shop 

 3  2555    10.30 – 11.00 . 

    204    . 

 

 

1. .    

2.     

 

 10.30  . 

 .    

 Farmer Shop 

  

  

 1.  24  2554 – 31  

2555  300  (  

 Farmer Shop   24  2554 – 31  2555   

 2554  2555, , .  ) 

 2.  1  3 

  24  2554 – 31  2555 

 3.  24  2554 – 31  2554  

300   Farmer Shop  

 4.    2556 

 31  2556 

 Farmer Shop  

 

  . . . . .  

 Farmer Shop  

 

  11.00  . 

 

 



2-45

 

“  2556” 

 3  2555 

  204  2  . 

 

 

1. .                  

2.                 

3.             

4.          

 

   10.00 . 

 17-28  2555  

   .    

 LED   

  2556  

    

   

 

  11.00 . 

 

 

 

 

 

 

 

 

 



2-46

   

  

 6  2555  14.00-17.00 . 

  214  2  . 
 

 

 1. .    

 2. . .     

 3. Mr.Thomas Njoroge Chege 

 4. Mr.Thim Seat 

 5. Mr.Kim Vuochhong 

 6. Ms.Fathmath Abdulla Saeed 

 7. Ngwe Thee 

 8. Cung Khin Dim 

 9. Nguyen Huy Hoang 

 10. Pone Salimath 
 

 09.00 . 
 

 (Master of Rural 

Development Management, MRDM )    

 . .     8  

Mr.Thomas Njoroge Chege , Mr.Thim Seat Mr.Kim Vuochhong 

, Ms.Fathmath Abdulla Saeed , Ngwe Thee Cung Khin Dim 

, Nguyen Huy Hoang   Pone Salimath  

 

 

 Farmer Shop 

  

 Farmer shop  

 17.00 . 



2-47

 

“  2556” 

 7  2555 

  204  2  . 

 

 

1. .                  

2.                  

3.              

4.           

 

   14.00 . 

 17-28  2555 

.    

  

    

   

    

    

 

 Farmer Shop    

   

                500 700 800 900 1,000 1,200 1,400 1,700 

 300   

 

  15.00 . 

 

 

 

 



2-48

 Farmer Shop 

 7  2555  10.00-10.15 . 

  204  2   

 

 

 1.  .       

 2.      

 

 10.00 . 

 

 .                      

  Farmer Shop                  

    

 -   2554 –  2555         

 3%   

  

 

?   back office  

 . .

.  2555 

 2555  excel 

   

                   

 excel   3%                    

 1   . . .  

 

 10.15 . 

 

 

 

 

 



2-49

 Farmer Shop 

 7  2555  11.00-11.45 . 

  204  2   

 

 

 1. .       

 2.    

 3.      

 

 11.00 . 

 

 .    

  Farmer Shop 

  . . .  30 

 2555  

   

 

  

1  Farmer Shop  

2  

3   

4   

5  

6  

7 Cashier   

8   

9   

10  

11  

  

 

 



2-50

  . . .                 

  . . .   . . . 

 2556                  

 Coaching  Outlet .   

 

 11.45 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-51

 

    

 12  2555  10.00-12.00 . 

        . 

 

 

 1. .    

 2.        

   230  

 

 10.00 . 

 

.    

   

                        

   200  

   

  70    “Golden Phoenix”  “ ” 

  ” ”  

  2   ,    200,000   

    

 

  

 .    

 

 12.00 . 

 

 

 

 



2-52

 

   2008   Farmer Shop 

 14  2555  09.00-14.00 . 

  2008  .  

 

 

 1. .    

 2.      2008  

 3. . .     

 

 09.00 . 

 

.     

    

 2008   Farmer shop 

 2008  

 .  .  

   

  

 Model  Farmer shop  

 

 14.00 . 

 

 

 

 

 

 

 

 

 



2-53

 2556 

 16  2555  14.00 – 15.30 . 

  214  2   

 

 

 1. .          

 2.           

 3.      

 4.     

 5.      Farmer Shop 

 

 14.00 . 

 

 .    

 2556  18 – 29  2555 

  2554  Farmer 

Shop   

  Farmer Shop  

   

  

 . . .  

 

  

1  

2  / 

3  Farmer Shop / 

4 / 

5   

6   

7   

8  Farmer Shop  



2-54

  

9   

10  / 

11  Farmer Shop  

12  Farmer Shop  

13  

14  
 

 

 

       2 

   

 

  18-29  2555    

   Farmer Shop 

 Farmer Shop        

   

 

/  ( )  

   

( )   

 . /    . .

.  . . .  

   

 

 

  -

   

. . .  . . .   

 

 15.30 . 

 

 



2-55

  

 18  2555 

  214  2   

 

 

 1. .     

 2.         .   

 3.     .     

 4.    .   

 5.     .   

 6.     

 7.      

 8.      

 9.      

 

  09.00 . 

 

.       

 

      

   “ ”  

  

 “ ”  

 

 

.      

 “ ”  

 

    

  

 “ ”  

 “ ” 



2-56

  

 100   

6-8  

 

  

 

.    “ ” 

 

 

 

   .    

  

 

    

 

 

 

    

  

  

 

.    

  

 

   

  

 

    

 

  

 

 



2-57

    

  

 

 

    

 

     

  

 “ ”  

 

   

 

   

   5   

  

 

.    

   .  

  .  

 

 

   .   

 

 

.     

  

  

 

 

 

   

  



2-58

 

.     

 

 

 

       

   

 

.     

   

“ ”  

 

     

  

 

   

  

 

 

   

 

 

  “ ” 

    (Nutrition Facts) 

    

 

 

 

   

 

  



2-59

    

   

  

  

 

 

  12.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-60

 6 

(   6)  

 25  2555 

  214  2   

 

 

1.  .      

2.  .      

3.       

4.        

5.       

6.  .       

 

 9.00 . 

 

.     

 

  (  4)  

1.        

       

2.      

3. . .        . 

4.      

5. .     .   

      ( ) 

6. . .      . 

7.       

8. . .      . 

9. .       

       

10. .     



2-61

  . .2555  “

 ” 

 3    

1.   

2.  

3.  

 

 

 

 

 

 

 

 

 

 

 

 

 

    

1.  1 :  (  “ ” 

) 

2.  3 :  (  “ ” 

 “ ”) 

  5  (

  5 )  

 

 

 

 

 

   . .2555 



2-62

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  7 

   

1.  

  

2.   

 5  

3.  .   3 

 

4.  .   

 

5.  Farmer Shop  

6.    

 2556 

 (Learning center)  4  

 2556  5   

1.  

2.  

   5  



2-63

3.  

4.  

5.  

   

 5  (   5)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   Farmer Shop 

 (SMEs )  600 

  (Outlet)  . 

   . (

)   . . 2556 

  “ ”  

 

   

 (Social Economy Enterprises: SEE)  (

 SEE )  

 

 

   5



2-64

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  (SEE)  5   

1.  3  

2.  

3.  

4.  

5.  

  5  

 (SEE)  

 

 “ ”  “Social 

Economy Enterprises” 

   

  “ ” 

  

  SEE  
 



2-65

“Social Economy Enterprises”  

   

 .    

( . . 2554-2559)   

  

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

     2  

  

    

     “

”  3   

   

  (TRIS)   

    

 

 

  ( . . 2554-2559)



2-66

 .     

 . . 2534-2543  

   

 .   

  

   

    

  

 3     

.    

 A, B, C  

 .     

   

    

  

  

    

  

 

   

  

 

 .    

  

 

    

  

 .    2 

  



2-67

 

    

  

    

 2    

     

    

 

 .     

     

 

 .      ( ) 

  

  

    

   

 

    

  

 .    

 2543-2555   

 

   

  11  

 

 

 

 

 



2-68

 

 

 

 

 

 

 

 

 

 
 

 .    

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 11.00 . 

  2543-2555

  11



2-69

 

 

 

 3  2556  13.00-15.00 . 

  214  2  . 

 

 

 1. .    

 2.       2008  

 3. . .     

 

 09.00 . 

 

       .               

  

 

  50  

  

 

    

  

60%  40% 

 

 

 14.00 . 

 

 

 

 



2-70

 

“  2556” 

 4  2556 

  204  2  . 

 

 

1. .                   

2.                  

3.              

4.           

5.                 

 

   09.30 . 

 

  17-28  

2555  

 .     

 

     

-    

   

 

  10.30 . 

 

 

 

 

 

 

 

 



2-71

 

-

 4  2556  13.00-15.00 . 

  214  2  . 

 

 

 1. .          

 2. . .           . 

 3.       

    

 

 13.00 . 

 

.                     

     . .  

   . 

-   

   

 SMEs , Bank Rakyat 

,    

  

 

   

  

  

 15.00 . 

 

 

 

 

 



2-72

 

 

   

 5  2556  16.00-17.00 . 

  214  2  . 

 

 

 1. .    

 2.          

       

 3.       

       

 

 16.00 . 

 

.    

                 

     

   

   

  

 17.00 . 

 

 

 

 

 

 

 

 



2-73

 

“  pop up  Farmer Shop” 

 10  2556 

  204  2  . 

 

 

1. .              

2.              

 

   14.00 . 

 

 .     

   

 Farmer Shop 

 Farmer Shop  
                 

    15.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-74

 

 

 11  2556  16.00-17.00 . 

  214  2  . 

 

 

 1. .    

 2.      

 

 16.00 . 

 

.   /                

                   

  

   

   

 

20,500   

  

 

  

 

  6  

 

 17.00 . 

 

 

 

 

 

 



2-75

 

 Thai PBS  

 11  2556  13.00-15.00 . 

  214  2  . 

 

 

 1. .    

 2.  Thai PBS 

 

 16.00 . 

 

 Thai PBS  .   

 

 

  Thai PBS  

  

 

  

 

 17.00 . 

 

 

 

 

 

 

 

 

 

 

 



2-76

 

 

 11  2556  10.00-12.00 . 

  214  2  . 

 

 

 1. .    

 2.       

       

 3.    

 4.      

 

 10.00 . 

 

.    

   

  /   

      

 1  2555 

 

  

 

 

  

   

 

 12.00 . 

 

 



2-77

  ( . .)  

 ( . . .)  ( ) ( .) 

 15  2556 

   

 

 

1.  .      

2.  . .      ( ) 

3.  .      ( . . .) 

4.        ( . . .) 

5.       ( .) 

7.                      

 

 10.00 . 

 .     . .   

  

  

  

 ( .)    

(Social Economy Enterprises: SEE)  

   (SWAT matrix)  

   . . .     

   . .  .

.    SWAT matrix (  2) 

   . . .   

  

 .      . . . ? 

     (Action plan) 

 .    2  

        



2-78

. . .    

 3   

. . .  

     .

  

  Strategy  1)   4-5 

   Smart  2  Farmer  Officer 

 2   

 2)  

 ( ) 

 .    

 4-5    . . .  . . . 

  

   

   

  

 . .     

  

 .    .  

   . . .  .  

 MOU  

 .     MOU   

 

 .    Farmer Shop  . . .       

I-Coop    . . .  

     . . . 

 20   

 SWAT    on the job training  content 

   



2-79

 Farmer Shop  supply chain  

 

 .     

 

 

 14.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-80

 

“ ” 

 15  2556 

  204  2  . 

 

 

1. .                       

2.                   

 

   14.00 . 

 

 .    

   “

”     

  LED   Farmer Shop 

   

 .   

 

    15.00 . 

 

 

 

 

 

 

 

 

 

 

 

 



2-81

   Farmer Shop 

 16  2556  11.00-11.30 . 

  204  2   

 

 

 1. .       

 2.    

 3.      

 

 11.00 . 

 

 .     

  

  . . . 

   

 3  2556  22  2555  

     

 

 1.  

 2.  

 3.  back office  

  . . .   Farmer Shop 

   Do  Don’t  

    . . . 

 back office    

 

 11.30 . 

 

 

 

 

 



2-82

 Farmer Shop 

 28/2556 (  2  15/2555) 

 16  2556  13.00-16.30 . 

   214   2  . 

 

 

1.  .       Farmer Shop 

2.       

      Farmer Shop 

3.       

      Farmer Shop 

4.      Farmer Shop 

5.      Farmer Shop 

6.        “ ” 

7.        

8.      ( ) 

9.         

10.      
 

   13.00 .  

 

 1     

   
 

 2   

  2.1  Farmer Shop   

   2555 

      

Farmer Shop   .  

   2555    30  

2555  920   55  

 98,421.91   ( )   19,607.78   



2-83

       

     50   

      5 . (

)      1 . ( ) 

  ( 105)    

  2555    31  2555 

 981   61   142,153.38 

 (  2556)  ( )   

44,188.56  

      (  105) 

 ( )     

( )      

   (  105)   ( ) 

 ( )  Farmer Shop   1 . ( ) 

 5 . ( )    

  Farmer Shop   .  

2554  

 Farmer Shop  

 2554     

 5  

 2554     31 . . 2555  

 981   710  

 271   

  710   2   1) 

  291   10,597   2) 

 419  (  3 . . 2555  300 

  3%   300 

 ) 

 

 

 

 



2-84

 2.2   2556 

     2556 

  17-28  2555  400  

 25   80   

     

     

    114,674   

75,264.92   39,409.08   17,775  

 12,226   9,408.08   

    3   1)    

  2)     3)    

  

     

 Farmer Shop  .  

 

  

  .   

  “

”  

 

 

  2.3  Outlet Farmer Shop 

Outlet   

   

 15 /   30 /   

     “ ”  

 14     

( )    

 

  

 .    

/    ( ) 



2-85

  

  Farmer Shop 

 

 

Outlet  .  

 .     . 

  

 

Outlet    &  .  .  

 .    

 Outlet   Farmer Shop  

 

    

    

 

   

 

Outlet     

 .    .    

 Farmer Shop  .  

 Farmer Shop   

  .    

    Farmer Shop  

   . 

  

    
 

 3   

  3.1  Farmer Shop   

  (31 . . – 9 . . 2556) 

  .            

31 . . – 9 . . 2556  Farmer Shop    



2-86

  

   

   2  

   

   

    

     

 Farmer Shop   

 Farmer Shop     

  
 

 4  

1.    Outlet              

   .  

  .     .   

 

 Farmer Shop  .   Green Market  

      Farmer 

Shop  

 Farmer Shop    

      3  1) 

 GP  20%  Farmer Shop 2)  

DC (Distribute Center)  +5%  3)  Maximum volume 

 

 

 Farmer Shop  

2. .      MOU               

    ( )   Farmer Shop 

 

 

 

  16.30 . 



2-87

 

 Farmer Shop  

  .  ( ) 

 16  2556  13.30-16.30 . 

  214  2  . 

 

 

 1. .     

 2. .       .    

 3.       .  

 4.       .  

 5.      .  

 6.       .  

 

 13.30 . 

 

  .     

.    .  ( ),  

  .  ( ),   

 .  ( ),    

.  ( )     .  

( )  Farmer Shop 

  .  ( ) 

    .  ( ) 

    

  

 .  ( )  

Farmer shop  

  

 16.30 . 

 



2-88

 “ lay out ” 

 17  2556 

  204  2  . 

 

 

1. .                

2.               

 

   10.00 . 

 

                .      lay out 

   28  2556 

   

 

 10.20 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-89

 Farmer Shop 

 18  2556  15.00 – 15.15 . 

  204  2   

 

 

 1. .       

 2.      

 3.    

 4.      

 

 15.00 . 

 

 .    

                 

7  2555  . . .  3   

                     

 . . .   

 1. /   2. / /  3. Do & Don’t 

  

 . . .   

. . .   

 . . .                      

  Farmer Shop                    

  . . .  

 

 

 15.15 . 

 

 

 

 

 



2-90

 Farmer Shop 

 22  2556  13.45-14.10 . 

  204  2   

 

 

 1.  .       

 2.      

 3.     

 

 13.45 . 

 

 .     

  

 1.  24  2554 –                

31  2555  300  (

  Farmer Shop   24  2554 –                  

31  2555    2554  2555, ,                   

.  ) 

 2.  1  3 

  24  2554 – 31  2555 

 3.  24  2554 – 31  2554  

300   Farmer Shop  

 4.    2556 

 31  2556 

 Farmer Shop  

   300  

 

 

     291   

10,583.00   

  2556  12.30 – 16.30 . 

   



2-91

  

 5,000   

                     

 5,000    

   

Farmer Shop  “ ”                   

 20  2556  Farmer Shop   

 

 14.10 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-92

  1/2556 

 23  . . 2556  14.15 – 15.30 . 

   214  . 

 

 

 1.  .       

 2.  . .       

 3.  . .     

 4.      

 

   14.15 . 

  ( .  ) 

    

 1    

      

 2    

    2.1    19 (  –  2556) 

           :   19  

   

   

 

   VN&F platform  

SEE   “ / ” 

 

  :   “  ”  

   . . .     

          2.1.1   

     1.   

 -  “  ” 

 “  .”    



2-93

 -  “ ”         .

  

 -  1      

 2.   

 -   Business model   

 -  (  1   

 19 )  .     

 3.   

 -   “

”    

 -  “  VN&F platform”    .

  

 -  “ ”  .   

 -  “  : ”  . .   

 4.   

 -  PAR    

 -  “   .  . . .”  

 -  .- . . .  

 -     

 -   ( / )     

  

 5.   

 -  “  ( )”    

 -  “  ... ”    

 6.   

 - “   ”    

 -    ( )   

       2.1.2  (Sponsor) 

    

  . .  .   .    

  



2-94

 .    .  .  

   

 .  

    2.2  

     

  Search engine 

    

     

   

 Farmer Shop   

    

1.  Search engine     

Farmer Shop    

  search engine  

2.  

  12  

  

  

3.   

  “ ” 

 .    

  

4. .      portfolio  

 

  

 3      

      

 

 15.30 . 

 

 

 



2-95

 

 

     

 25  2556  08.00-09.15 . 

  9  2  50   

 

 

 1. .      

 2. .        

 3.        

 4.          

         

 5.        

 6. . .        . 

 7. . .      

 8. .          

 

 08.00 . 

 

   

       

.     

 .    .   

  

        

     

     

   . .    

 . ,   . .   

. .  ,   

   



2-96

 2 

   50  

  

  

 

      

 

 60%  40% 

 

 

 09.15 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2-203 

 

 001/ . .56 

 1  2556 

  214   

 
 

1. .         

2.      

 

  10.00 . 

-     

  2  29  2556 

   

 

 1 -  29  2556 

   2       

 29  2556  

  

 .     

 5 .  

 14    2,600 

  10  

 

 

  

  

     

 

 

 

 



1-204

 2  

 

  270   700-1,100 .

 (  Farmer Shop)  

2  (  1   1 ) 

  

 

   

/     Young 

Ambassador  

  2 

 

  

 1  

  

 

  

-  

 

 

  10.45 . 

 

 

 

 

 

 

 

 

 

 



1-205

 

    

 2-5  2556 

 

 “

”  6  2   

 /

  

  

  

 

  

 

1.  

 ASEAN  

  240   5  

  

  2010   

      5   

    3   4 

    

      

      

 

  BULLOCK (The Board of Logistics)  Food Program  

 

  .    

 ASEAN  2558  

    ASEAN 

    

 



1-206

 NTB (Nontariff Barrier)   

  SMEs 

  Ministry of SMEs and Cooperatives 

 

2.  (Ministry of Cooperatives and SMEs)  

Mr.Prijambodo   SMEs 

 SMEs   4 

  Marketing Coops, Consumer Coops, Service Coops  Loan+Savings Coops. 

 194,000 Coops   (17/12)  

. . 2012 

 Multipurpose  

single propose  Loan & Savings Coops  

 SMEs  

 95  58%  GDP  Coop Bank  BOKOPIN       

 10%  90%   

 SMEs  Guarantee & Institutional Sate and Enterprise 

 SME   guarantee  8% Commercial Bank 

 29% SMEs  3   Food-Beverage, Agro-

Industry  Handicraft 

 

 SMEs   1992 (The Coop. Law 1992)  

140,000  (trading coop.)  80,000  

 4  Mutual Finance Coops 

  Rural Trading Coops., Association of Indonesia Batic Co-op 

(Gabunjan Koperasi Batin Indonesia/ GKBI) 

The Credit Union (Induk Koparasi Kredit/ INKOPDIT)  

1,200 Credit Coop groups   250,000  500,000 Mutual savings group 

 Arisan group    

 

3.  (DEKOPIN)  

 Congress  1  1947  500    

    Central Organization of Indonesia 



1-207

People’s Coops (SOKRI)  Dewan Koperasi Indonesia (DEKOPIN) 

    1992 

-    Prouincial Cooperative Council 

(Dekopinwil)   Dekopinda  Dekopinwil 33  – 385 

Dekopinda  385   DEKOPIN 

  

  DEKOPIN  33  194,000   60 

  33  

  Expert   

2012   SMEs  

 

4.  (INDUK KUD)  

Induk KUD  1979  rural coops  

  

 Induk KUD 

  

       

 

  Induk KUD  27   3  

Induk KUD  30  9,437   13.4       

 45  (9  ) 

  Rural Coops  Uillage Coops  1997 

  Department of 

Logistics (DOLOG)  (KUD) 

   

 

 

5.  (SMESCO)  

 SMESCO Indonesia Company (SIC)  2007 

   



1-208

SMESCO Building  17   500 . .   

Premium Trading House       

 SMESCO 

  :  SMEs 

 SMESCO Indonesia  icon  SMEs 

  : 

1)   

2)  

3)  SMESCO 

4)   UKM Gallery 

5)  

   café 

 

6. 

 

  

1.   

 SMEs    Road Show  Farmer Shop 

   6-9  2556 

2. /

 

3.   

DEKOPIN, INDUK  KUD  SMESCO  

 

 

 

 

 

 

 



1-209

 

 

  

 

 24  2556  9.00-12.30 . 

  601  6   

 

 

1.  .     

2.  .      

3.  .    

4.  .    

5.      

5.     

6.      

7.       

8.     

9.      

10.      

11.      

12.    

13.     

14.      

15.    

16.    

17.    

18.    

19.      

20.    

21.    

22.    

23.    



1-210

24.     

25.    

26.     

27.    

      

28.    

29.  .................  

30.  .........  

31.     

32.  ..........  

33.    

34.     

35.     

36.  ................  

37.    

38.     

 

 

1.         

2.         

3.       

4.      

 

  9.30 .  

 

  .    .   

 ( .)  

  

 

1.    3 

      3 

  



1-211

  3 

  (  1)   

   .  

   3   

1.  

  

2.  

  . . 54 

   . 

  2555  

   

  

  

  

    7   . 

   

  .  

   4   

 

 

3.   

 

   

  

  “ ”   2554 

 

    

  (Big clean)  3   .     

 

     

   “ ” 

   



1-212

 

 

   2 

  1  2  

   

 

      

 

  

   

 

  

  

 

   

  

    

 

  -  

  IFOAM   

-     

 

 

 

 .    :  

 

  

  (Marketing)  ( ) 

   “

?”  “ ”  

 “ ”  



1-213

   

     ( ) 

  

  

   

   

 

   

     

 

 

 .   :  
   

   Conceptual model          

  2   - -

  

 

  2   2 

  Conceptual model   

     -  

  

  

  3  

   

            

   

-   2  

  

  

  

 -     



1-214

  4  

 ( )   

     

  

   

  

  

  

   ( ) 

   

   

   

  (Conceptual framework) 

  

  

2.    3 

   

  3  3   1)  “

”  2)  

  3) 

 

  14   

  

     

 /   

   

“ ”  

   3    

       

 GAP   

   2553-  2555 

  



1-215

   50%     

 (33%)      

 (17%)      

  “ ” 

  (Product)  (Product 

Differentiation)   (Price Strategy)  “

”  (Promotion Strategy)    

 

 

 

    1) 

 (Modern Trade)  2)        

 3) 

 4) 

  5)   

 1)    

 2) Order 

  

 3)     4) 

  

  2  3  

 2  1,820   700   3 

 1,000   900   3 

 

  1)   

 GAP 

  GAP  

 2)   

  “ ”  

 3)   

   

       



1-216

   1) 

  

 2) 

    

  3) 

 

 AEC 

  

   1) 

  2) 

  3)  Farmer Shop  .    

.   

 

 

 .    :  

    GAP 

   1-2 

 

 

  

  

   Uniform standard 

 1-2   

  

   AEC 

  

 

 

 .    :  

   

 

   



1-217

 600   900    

 

  Highlight   

   

   

( ) /   

  Package   “ ”   

  

  

 

 .   :  

    10-

12  6   19  40  4  

   6   4     

 Subset  

  2  

   

  

  3    Farmer 

Shop/ /  .  

   

  

 /  

  

   

/   

 

  

  

    

     



1-218

    

   

  “ ”   .    

 

  

 

 

    

 

3.    3 

     3 

  

  3  1) 

 GAP 

 

   1) 

  3   /

    

 2)   

    

 ? 

 ?    

   ? 

   

 

 /  

  

 

 

     27  

   133  

         



1-219

   

   

   

  

  

( )  

   GAP 

 GMP  

 

    

  (GAP ) 

 . /  GMP  /

/    

    (Members Center) 

  

  

  

 

    

  

   

   

  

  (Network) 

  

 

 

  /  

(  Value chain)  

 

   



1-220

  3  

  

 ( )   

  ( ) 

    

 ( ) 

 “ ”  

 

   

  ”

 ”           

 9  ( ) 

 

 

 

 .    :  

   

  3   

Modern trade   

   

  

  

 

  Supply chain   

 

 

 

 .   :  

  3  2 

   

   

  



1-221

   

 

 

 

 

 .   :  

   (  3 

)    

  - -  

    GAP 

      

 27   

  /   

   

     

    

1.  / / /   

2.  / / /  

3.  / / /  

     

    

  

/    

     

 

    1 

 

 

.     

   

  

  



1-222

   

 

   105 

   

        

   

    

   

   

 

  12.30 . 

 

 

 

 

 

 

 

 

 

 

 

 

 



1-223

 

 

 

 Farmer Shop 

 29/2556 (  2  16/2555) 

 26  2556  9.00 – 10.30 .  

   214   2  . 

 

 

1.  .       Farmer Shop 

2.  . .     Farmer Shop 

2.      

3.      

4.      

 

   9.00 .  

 

 1     

   

 

 2   

  2.1  Farmer Shop   

   2555 

      

Farmer Shop   .  

   2556    31  2556      

 1,081   32  



1-224

 97,603.58   56,875.99   ( )   

40,727.59     

     

    105   

               

   5 .  Vacuum   105 

  500 ml.     3in1 

 

    .   

 Farmer Shop  

 “ ”  18,000   

  

     Farmer Shop 

 18,000  ( )  

 Farmer Shop   

   Farmer Shop  

18,000   “ ”    ( )  

 

   .      

  2556  

        

 

     

 (  7-11)  

 

    

.      

      

    3  

 1   



1-225

 

 3   

  3.1   Farmer Shop  2  

  .    Farmer Shop 

 2  4  (  2  2556) 

 Farmer Shop  

 Farmer Shop    

 Farmer Shop    

      Farmer Shop 

   

  

.   

  11 ( ) 

 4    4   1 (

)    

   

   2  Farmer Shop  3 

  4  

  



1-226

               

    

     

 

   .    

 

  

   

   

  

  7-11  

  Farmer Shop 

  Farmer Shop 

    7-11 

  

          

   

   Thai SMEs Plaza 

(SEE)



1-227

  

  

  .    

  

   

  

  . .     

  

  

    (Show room) 

  

  

 

 4  

  

     

   

  .       

               

.        

.      

 Farmer Shop 

    .  

    

 

 10.30 . 

 

 

 

 



1-228

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 3/2556 

 26  . . 2556  14.00 – 15.00 . 

   214  . 

 

 

 1.  .       

 2.  . .       

 3.  . .     

 4.      

 

   14.00 . 

 



1-229

  ( .  ) 

    

  

 1    

      

 

 2    

     2.1    20 (   –  2556) 

           :   20    

  

            2.1.1   

      1.   

    1.1    : 

 .    25 . . 2556 (1 ) 

    1.2    3 : 

  24 . . 2556 (3 ) 

   2.   

    2.1   :    (3 ) 

     2.2   .  :  AEC 

   (3 ) 

    2.3   Social Economy   (3 ) 

 

   3.   

     3.1   :  .   (3 ) 

     3.2   :  .

 (3 ) 

     3.3   :      

(3 ) 

     3.4   :  /

   (3 ) 

   4.   



1-230

     4.1   :   

  .  (

) (3 ) 

     4.2   Smart Officers :       

(4 ) 

     4.3   Smart Farmers :   

 (4 ) 

   5.   

     5.1   SHOs System  . . (3 ) 

     5.2   . . 

(3 ) 

   6.   

     6.1     :  .  

 (3 ) 

     6.2    :   

 (3 ) 

    6.3    :  

  (3 ) 

 

 -    

 -    .  

 

        2.1.2  (Sponsor) 

       

   . . .   

    322  

  1, 2  3   100, 54  168   

   

  

     2.2  

     

  Slideshare   



1-231

   Slideshare 

   4   Slide share 

 4-5   

 

     15.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  .   

 8-10  2556 

 

 “

”  6  2   

 /

  

  

.   .

 

  



1-232

 

(1)   

 9  2556 

  

.   

  12  

  

 

  (

 ) 

      

 

 

   . . 2010 

  “ ”  136 

   

   

  

      

      

  “ ”   

  

  DGRV   3 

  . . 2014   

 

(2)   

 9  2556  

   

 



1-233

  

 

    

 2   .   

     

    

 “  ” 

   

     

    

 

 

(3)  Lao Agro Industry Co., Ltd 

 10  2556 

 Lao Agro Industry Co., Ltd 

  

  

 GMP  HACCP  

  Contract Farming  

  

 

   

   200  

  Contract 

Farming  

 

(4) 

   

 

  19     



1-234

   56 

  8   (Inter Control 

System : IEC)  IEC  19  

    

 5    

 250   10   2,500   

  2   

  Smart Officers, Smart 

Farmers      

  Farmer Shop  Farmer Shop Laos     

    

 

(5) 

   

.  

 1 4 . 3 0  .   

   

 

  5      

   7    

   -   

   

   

 .    

  .   

     

    

  FAO  

Food security  Food sustainable   

 

 10.30 . 

 



1-235

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 7-13    2556  

   

 

 

 1. .    

 2. .     

 3. .    

 4. Mr. Cedric  Pene    Commodity WTO 

 5. Mr. Robert  Skidmore  Chief Secto  WTO r Competitiveness  

 6. Ms. Sylvie  Betemps  Coaching Trade Promotion office:  

      Asia and The Pacific 



1-236

 7. Ms. Frederine  Derlot Copy   ITC 

 8. Ms. Jean-Marie Poujam   ITC 

 9.     WTO  

 10.     WTO 

 

 09.00 . 

 

  “ ”                   

     

 1.  

2. 

 3.   

 

 

 “   6” 

   7 

 

  

  

 

 

   

 

 . ( .  )  . ( . .      

) 

         

4   UNCTAD, WTO, ITC   

  

  

 1)  UNCTAD ( .  ) 



1-237

  UNCTAD  2 

  

 Development stage  

(Institute)  (Small holder)  

 

  .    . 

 

 Development stage  

UNCTAD   

 

 

 2)  Mr. Cedric Pene  Commodity 

WTO  : 

 Mr. Cedric  

 Global Value Chain   

Value Chain  The Whole Food Value Chain 

 

 

 3) International Trade Center : ITC 

  WTO  ITC 4   

 1. Mr. Robert Skidmore : Chief Sector Competitiveness  

 2. Ms. Sylvie Be�temps Coaching Trade Promotion office: Asia and The Pacific 

 3. Ms. Frederine Derlot Copy  ITC 

 4. Ms. Jean-Marie Poujam  ITC 

  ITC  TRF ( .) 

  

• ITC  

 Bottom Neck  Global Trade 

  



1-238

• ITC  Supply Side  Demand Side    

 Commodities    

     ITC  EU 

 Farm  GAP  

•  . 

     

 1.  ITC  .  

  2.  Global Value Chain  

 

 

 4)  WTO (  )  

WTO (  )  

 

 Global Value Chain 

   

 

  

    

 

 .  WTO  

.  Global Value Chain  

 

    

 Global Value Chain   Value 

Chain  The Whole Food Value Chain 

   

   Global Value Chain  

 Global Value Chain 

  

 

     

 /



1-239

 

 Global Value Chain 

 

 17.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Farmer Shop 

 30/2556 (  2  17/2556) 

 19  2556  9.00 – 11.30 .  

   214   2  . 

 

 

 1.  .      Farmer Shop 

 2.      

      Farmer Shop 

 3.      

      Farmer Shop 

 4.     Farmer Shop 

 5.     Farmer Shop 



1-240

 

   9.00 .  

 

 1     

  .    

   

  7-13  2556   .   

(  UNCTAD)  Farmer Shop 

 UNCTAD  

 

 

 2   SMEs/OTOP  Farmer Shop 

    SMEs /OTOP  

Farmer Shop  .     

 5  

 

      

 

      

   5   2546 

   2556 

   

  5  

 

  .    

 2546    

  HACCP    2556 

  .  

 SMEs/OTOP  5   

 5   



1-241

   5  

    

    

   

     

  

 

 

  .     

  backward  

    

   

 

     

     

     

  

      

   

  5    

  

 

      

  7%  

 

  .      

1)    KPIs  SMEs/OTOP 

 



1-242

2)   SMEs/OTOP 

 ( )   SMEs/OTOP 

  Global Value Chain 

   

 5  

  

   

  

   300  

    70,000   

50,000   GMP/HACCP 60,000   

 

  

    GMP, 

HACCP,    

 

.     

   5    

1)  

  Global Value Chain  

2)   SMEs/OTOP   

  (  5 ) 

 

   

   

 (Trust)   back up  

     

 2      

   

  Farmer Shop  SMEs 



1-243

   back up 

  

1)    

2)   

3)   (  

) 

4)   

  

1.  

2.

 

3.  SMEs,   

 

4.  

 

  

  

 .    “

”  ThaiPBS     17 . . – 16 . . 

2556    

 Outlet  SMEs/OTOP  Farmer Shop   

 

 .     

Global Value Chain  Global Value Chain  Farmer Shop  

 



1-244

-

-

- /  

-

/ 

/

Global Value Chain

* GAP /
IFOAM /
ThaiGAP

* 
HACCP/ Halal
Food safety

* Outlet 

* 

* 

 

 

    Concept paper  

  

   

   .    

  

     /  

   

  

 

 3  

  3.1  Farmer Shop   

  2556 

      

Farmer Shop   .  2556  

     31  2556  1,111  

 27   69,675.50  

 55,300.35   14,375.15  

 3,339   ( )   17,714.15   

  



1-245

    

     (  105)  

       

  5 . (  Vacuum)  Farmer Shop  (  105) 

 ( )    3in1 

  ( )  

  3.2   Outlet Farmer Shop 

  .    Farmer Shop 

    

Farmer Shop    

   

  

    Farmer 

Shop    

   .   3 

   

 

 4  

   

   

  

  

.      

(Educate)      

   

 .     



1-246

 

   11.30 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 21  2556  09.00-15.00 . 

  601  6   



1-247

 

 

 1. .       

 2. .      

 3.       . 

 4.      

  5. .      

           

        

 6. .       

 7.       

 8.       

 9.        

 10.       

 11. .         

        

 12.       .  

 13.       

 14.      .  

 15.       

 16. .       

         

 17.      

 18.      

 19. . .      

 20.          

 21. . .                                                   

 22.       

 23.       

 24.         

 25.       

 



1-248

 09.00 . 

 
  

 21    

  .    

 “ ... ” 

  

 

.   

 “  

 .  

   

  

 

 

 

  

  

   

   

 

   1) 

 2)     

 

” 

 

 

. .    

 “   9   2548 

 36   

 



1-249

   

  

 

 

  “ ”  

  

 

    

    

  1) /  

 2)   3)  

/  4)   5) 

     

6)   

 ”  

 

   

 “   36  

   ? 

   

 

    

   

     

  

  

  

  

   3 .  1)  

  55   

  



1-250

 2)  

  3)   AEC  

      

 

”  

 

   

 “   

  

  

  

 150  

   

  

    

  

 30%    

”  

 

. .    

 “  -  

 Farmer Shop  

  

   

   

  

   

   

     

 

  



1-251

    

 -    

” 

 

   

 “   

 ( / ) 

  

  

  

 

 

  

 

” 

 

   

 “    

 36   3   5  15  

  

  

  

  

   

 

  2 

  

     

 .   . . .  .  

 

” 



1-252

 

   

 “   4  

 

 

 

  

 

  

 

 

  

  

  

  3  

  

 

   

 

 

 

 

  CSR  

 

 

  

  

  

   

”  

 



1-253

   

 “

  

  

  

  

 

   

  

   

  

  

 

 ” 

 

   

 “   2549 

 

 

  

 GAP   

   

  

   

 

  

 

  

  

   



1-254

    

  

 ” 

 

   

 “  

 

  

  

  

 

  

   

   

   

     

  

” 

 

.    

 “    

   

 

  

   

  

   

  

   

 

  



1-255

  

 

   

  

  

 

” 

 

.    

 “  

  

  

  

     

 

   

” 

  

   

 “  

  

   

 

    ” 

 

 

   

 “  . . .   . . . 

  

 . . .  



1-256

 . . .  . . . 

   

  2555    MOU                     

  2   (Smart Officers and Smart 

Farmers)  4-5 ” 

 

   

 “  

  

  

  . . . 

    1-3  

   

  

     

  

 ” 

 

   

 “  .  

 

  

  

      

       

  

  .   

 

”  

 

.    



1-257

 “   

 

  

  

 

” 

 

   

  

 

 

 

 

 15.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4/2556 

 11  . . 2556  9.30 – 11.00 . 

   214  . 



1-258

 

 

 1.  .       

 2.  . .       

 3.  . .     

 4.      

 

   9.30 . 

 

  ( .  ) 

    

  

 1    

  .     2556  

  2556 

   21 

  13  2556 

   

  31  2556  

 6  2556   

  

 2    

    2.1    21 (   –  2556) 

     :   21  

   Keyword     

    

   .    Keyword   

-   : 1)  2)        

3)   



1-259

-     4   

   

-     

    

          2.1.1   

     1.   

  1.1    :   

 .  (1 ) 

  1.2    2556 

  2.   

   2.1     :  . .  

(    ) (3 ) 

   2.2   :    . 

  (3 ) 

  3.   

   3.1   :  .   (3 ) 

   3.2  

  .  (3 ) 

   3.3   :   .   (3 ) 

  4.   

   4.1    21 

. . 2556   (8 ) 

   4.2    “

”  18 . . 2556   (8 ) 

   4.3    “   . .

 

   4.4    “  Smart Officers  

 /   

  5.   

   5.1   .  27 . . 2556 

    5.2     



1-260

  6.   

   6.1     :  .        

(3 ) 

   6.2   :  .    (3 ) 

-          

 

  -   “

”  18 . . 2556 (2 )  .  

  2  

 

    2.2   

     

  10 . . 2556 (  1)   

1.    

  

2.   “ ” 

 “ ”  

3.   

 “ ”  

4.     

   

5.     12 

    

  .    

   

6.  Facebook  Farmer Shop 

   Facebook 

   

7.  “ ”   

  

 



1-261

    11.00 . 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 “ ” 

 18  2556  09.00-15.30 . 



1-262

    50   

 

 09.00 .  

 

  ( . .)   

 ( . . .) 

 ( .)   “

”    50    18 

    

  

  .   

 . . .  “

  (Smart Farmers) ”  

. .  

    

  .   

 “   

  55  

  10  

   

 

  

   

 

 30/70   30% 

  

  

   

  2     

     

  

    



1-263

   

  

   40% /  40% 

  

 

  

   GAP   

   

 ”  

  .    

“ ” 

    

 .   :   

“  ?  1) 

  

 2)  

   

  

 3)  

    

     

 

 

 

  

  

 (Niche Market)   

    

 “ ”      

    

 

      



1-264

    

  

 

    

 ” 

 .   : 

  

 “  .    

  

   

  

  

    

    

  15   

   

 

  

  -  

   

   

    

     

   

  

 2    

“ ”   

  5     .  

 1   .  

 ” 

   :   



1-265

 “   

    “ ”  

 

   

  1    

   

    

   

 

 

  

  

 500   1,000  1  

 2   2,000   

 

  

 

   “  ” 

  

  “   

”  

  70%   

  “ ”  

   

  

 “ ” 

”  

 .   :   

 

 “

    

  



1-266

 

  

  (Niche market)  

 

  

 

  

  

  

   

 

  2555-2564  5   2 

  1)  (Value creation) 

  ( )  

 

 

 2)  Smart Enterpreneour 

   

  

  

 

 

  

  

  

    AEC+ 

 A  Alternative    

  Alliance    E = e-commerce  

  

  C  Creative   (+)  

  

”  



1-267

 .   : 

  

 “   . 

  

    

   “   ”  . 

  

  

 .  .  

      

    .  

    60-70% 

 .6 .3      

    

    

 

  

    

    “ -

”   (Idol)  

 

 3   1)  

  2) 

  3)    

   ” 

   

  

 

 . .    

    

  10   



1-268

  

  10   

 

     

      5-10  

  

  -   

 

 1.    2  

  1.  2.  3.  

4.  5.   

 

 2.    2 

 

 

  

 

    

 

 

 

     2  

  

 

    2  

     

 

    2  

   

    

   

 



1-269

3.      

 

   

 

4.     2  

   5-10  

 

     

   

 

    

5-10     

 

 

5.    

 5-10     

  

   

   

 

6.     

 .    14-15   

  1   3   5-10   

   

   

      

 

 7.     

 .       

   

  .   



1-270

  5-10   

       

 

 8.     

    

    

 

 9.      

   

   

   

 

 10. .     

   

   

 

  

  

   

   

      

   

 

  

 

  ...   

  

...  

         

  

  



1-271

     10  

      

  

   

   

     

 

 

                    

  

 

 

 15.30 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Farmer Shop 

 31/2556 (  2  18/2556) 



1-272

 31  2556  9.00 – 12.00 .  

   214   2  . 

 

 

1.  .      Farmer Shop 

2.  . .    Farmer Shop 

3.       Farmer Shop 

4.      

Farmer Shop 

5.      

Farmer Shop 

6.     Farmer Shop 

7.     Farmer Shop 

8.        

9.      

 

   9.00 .  

 

 1     

  .     

1.    : 

      96% 

  1    17 . . – 

16 . . 2556 

2.   2556 

 :  .    . 

 13 . . 2556   16 . . 2556 

 Farmer Shop  

 

 2   30/2556 



1-273

2.1  Farmer Shop  

30/2556  19  2556   

-  4  “ThaiGAD”  “ThaiGAP”  

-  6   . 

  

 

 

 

 3  

  3.1  Farmer Shop 

    “ ” 

Farmer Shop      ( )  

        

 3   

 10  

 

  30  

  

  

 

   .    

 

.     2  

    

    

  

  2-3    

  

   



1-274

    

 

    

10  

  

   

  

  

  

 

  

.     

    

  

 

   

  

 

  

 

 

  “ ” 

 6   2    “

”  “ ”  

   

  

 

 

 

 



1-275

 

  2556 –  2559 

 

 -   

1 .     081-8456713  

2 . .     081-6990955  

3     081-8591889  

4     081-9445839  

5     084-6284888

6   081-9049749  

7     081-6963725

8   081-9049749

9      087-4567725

 

 (Vision) “  Farmer 
Shop”  

 (Mission)  

1. 

 

2.  Farmer Shop 

  

3. 

   

4.    

 

5. 

       

6.   

   

 6   



1-276

1. -   -  

 ( )  

2. /  

 

3.  

4.    

 (Logo)  Farmer Shop 

  2  (   1  
13  2556)  

 

“ ”  16  2556 

 

 

 4  

  4.1  Farmer Shop   

  2556 

      

Farmer Shop   .  2556  

     30  2556  1,121  

 10   75,524   

 (  3,586.12  /  12 ) 

76770.93   -1,246.93    

 2,101   .  600   5% 

  27,266.10   ( )   28,720.17  

   

    1 . (Vacuum) 

   (  Farmer Shop)   (  105)  

 5 . (  Vacuum)  ( )    

     5 . (  Vacuum)  1 . 



1-277

(Vacuum)  500 ml.  (  Farmer Shop)  ( ) 

 (  105)  ( )    

 .    

    ( )  

          

 

   

 .      

 

4.2   Farmer Shop  2 

 Farmer Shop  2  

  Farmer Shop  1 

    

  SMEs/OTOP 

    

    

  

 

 

SMEs/ OTOP 
Farmer 

Shop Farmer Shop

Farmer Shop

Outlet

Outlet

Farmer Shop

SMEs/OTOP

Farmer Shop

Farmer Shop

 
 



1-278

 

    “ ” 

  Farmer Shop  

   

   

  Team work  

   

   

. .      

  “ ” 

     

  Farmer Shop  

  2 

   3  

     

 

  12.00 . 

 

 

 

 

 

 

 

 

 

 

 

 



1-279

 

 5/2556 

 9  . . 2556  9.00 – 10.00 . 

   214  . 

 

 

 1.  .       

 2.  . .       

 3.  . .     

 4.      

 

   9.30 . 

 

  ( .  ) 

    

  

 1    

 .    

  2556  13  2556 ( )  16 

 2556                    

“ ”  21    

  

 2    

    2.1    21 (   –  2556) 

           :   

    “ ” 

-    

  .    

 

 



1-280

    2.1.1   

      

 21  

     1.   

  1.1    :  

 18 . . 2556   

  1.2    2556 

 4  

 2.   

   2.1     :  . .  

(        )  

   2.2   :   

“ .... ”  . .   

(  .)  

 3.   

   3.1   :  .    

   3.2    CSR – 

  .   

   3.3   :   .   

 

 4.   

   4.1   “ ”  footnote 

?  21 . . 2556  

  

   4.2    “

”  18 . . 2556    

   4.3    “   . .

  

   4.4    “  Smart Officers 

  /   

 



1-281

 5.   

   5.1   “  : ”  

   

   5.2   “7 ” 

 

 6.   

   6.1     :  .   

   

  6.2   :  “Therapy  Spa ”   
 

-       

 .       

 1  

 

-   “

”  18 . . 2556                        

.     

 .    

“ ”   

 

 
 

 “ ” 

 

      

 16 . . 2556   (  19-23 . . 2556) 

   

2556  19 . . 2556  

 



1-282

    2.2   

      

 

  

 

     

   16  2556  

 

 

      

 2555  

 

 

   10.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



1-283

 Farmer Shop 

 16  2556  09.00 - 10.00 . 

  214   

 

 

1. .    

2.     

3.    

4.    

5.     

6.     

7.     

8.    

9.     

 

 09.00 . 

 

  Farmer Shop  

  

   Farmer Shop   

 

 



1-284

 
 

  2    

  

   

 

 Farmer Shop 

 

    Farmer Shop  

   

    

      

 

    

 (Service mind)  

  

  

 1. :  

 2.  

 3. :  

   

 

    

   

  

 Farmer Shop   



1-285

  

  

 “ ”   “

 Farmer Shop ” 

      Farmer Shop 

  

  Farmer Shop   

 Farmer Shop  

“ ”  

  

  “ ... ...”  

 1.   

 2.    

      

   

   

 

 

 .    

 

  

  : 1  

 1  

 

     

  

  

 

 .    Farmer Shop  

    Farmer 

Shop  

 



1-286

     Farmer Shop  

  

 

 

     Farmer Shop 

  

 

 

     Farmer Shop 

  

   

    Farmer 

Shop  

 

 .     OTOP 

   Farmer Shop  3 

   

 

     

   

  ? 

    

  -   

Farmer Shop   

    

 2   

 

     3   

    

 1    

  Farmer Shop   



1-287

    

 

 

 .      

 

     Farmer Shop 

 10     

   Outlet   

     

  2    

   Farmer Shop 

   

 

 

 : 

 

      

    

10%   

 

    

   

 

 

     

 Farmer Shop   

   

   

  

 



1-288

 .     

 “2  
 ”   

 

      

   

 

     Farmer Shop  2  

 

 

 

 

    Farmer Shop   

 

 

.     Farmer Shop 

   

 

 

 : 

-  Farmer Shop  

-  Committee                    

   

   MOU 

   

 2556   

  Campaign  “  Farmer Shop 

 ” 

 -   Credit term 

  Thai PBS   

- … 



1-289

 : 

-   . . .  

 

                        

Farmer Shop  31  2556 

 2556    

    2  

  

 

 10.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



1-290

 

  6 

 27  2556  9.00 – 12.00 .  

   214   2  . 

 

 

1.  .       

2.       

3.       

4.       

5.      

6.       

7.      

8.       

9.      

10.      

 

   9.00 .  

 

 1     

  .     

  . . 2556  (Theme) 

 

         

   

  4   1)   (

 )  2)   (

 )  3)   (  

)  4)   (   

)  



1-291

  1   

   

 /  

  “ ”  3 

    1)  .   2)  .

  3)  .  

   

 2   

  2.1   

 

   

“ ”  

      

  2548-2549 

  

  “ ”  

    

 -  

  

  

   

“ 51”   

  “ ”  “

”  

  “ ”  3   1) / /        

  2)     3)   

 “ ”    

    20 . . 2554 

 200     



1-292

    “ ”  

 (  .    .) 

   “ ”            

    (R&D) 

 70  (  7 )  

  

 2-3   2-3  

  mapping  

 2   Top  119   3,000  

  (   )  

“Peace area”  “ ”    500  

   Top 

  “ ” 

   

  “  ”  

  Active 8  

 19   4-5   

   1) 

  Home stay   

    

  .  .    “ ”  

 . .   home stay 

-  (  2556)  

 (Rice tasting)  

 .     

“ ” 

   

 



1-293

 

 

   .  

   

 . . . 

  

    

 ( ) .   

  Farmer Shop   

 Farmer Shop  

      2   

   500 

  

    “ ” 

  200   

   

“ - ”  “ ” 

  

.   

    



1-294

 

 

 

  “ ”  

  “ ”   

119    3,000 ( )  

 2    

(IFOAM)      

 2549  

     7  

  

   

   

 2550  

 “ ” 

  2553  

  “ ”  



1-295

  

 

 

   

 ( . .)  ( .)  

     

  

  

    

   “ ” 

 35   50% 

  “ ” 

      

   “

”  

   

“ ”  “ ” 

   

  

 

  

 “ ”  

  

   

  

 (Community) 

  

  4    

   five year plan 

 

  



1-296

 CSR   

 

   

win-win  

   “
 community”  

  

 

  

 “

”   

.    “

”  

 

 

 

   

 



1-297

  

  /    

 

 .    2 

   2 

   

   

  

  

    

   

   

  

 

   

“ ”   

  

-  

  “ ”  

.     

 Hub Global Value Chain   

 Global    

  

    

 450   

  

 

    COP (Community of 

Practice)   

  



1-298

    “ ” 

 

  

  2.2   . . 2556 

    2556 

    

   Farmer Shop  .   

. . .  

   

 “ ”   

  120 ./   

     

 

  2  

  

 

 12.00 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



1-299

 

 “Towards Excellence in Co-operative training & Education in Asian 

 10-12    2556 

  

 

 

 1. .    

 2. .     

  

 09.00 . 

 

   /   

   

1. 

  Spirit of Co-operative  

2.  

 

  Spirit of Co-operative 

  CCM  HUB  

Coops Training  CCM   CAI 

 Networking  10  Steering Committee  Networking  

Networking   Steering Committee 

 

 Coop to Coop Business (  1) 

 



1-300

 
 

 1 Networking 

 

 

  CCM  Concept Paper  Networking 

 6  

    

 

 

 

 17.00 . 

 

 

 

 

 

 

 

 



1-301

 

  

 “ ” 

 2556 

 16  2556  8.30 – 16.30 . 

    1  50    

 

9.00 .        

9.15 .       “

”  

9.25 .   . .   :   

   . .   :   

   .   : 

 

         

  2556  

 •     :   

 •     :   

 •     :   

 •    :   .   

  2556   

 •     

  2556  

 •   .  

 •   .  

 •   .  

10.00 .       

    

10.30 .  ( ) 

 



1-302

  ( )  “ ” 

 

 :       

  :      

 .     

 .     

     

 .      

 

 10.30 – 12.30 . 

 

  :   
  

?    

    “

”  

 

  :  

  

 .  .    “ ” 

 “ - ”  

 “  ” 

   

  

 

 30   

  “ ”   

“ ”   100  

 75%   15-25%  

 18   

 

  40    Mass tourism 



1-303

 mass    8   

 ( )   

  

   

   

 4   “ ”   .    .   

    .   

    6   

2551   2553  

 7   “ ”  

  200-300  

-   700-800  

    

   .  

   

  “ ”   
 

 

    .   

  “ ”    

 .   

  

  

  

   

    8  

 

  48,000  

 

 

  1   

 



1-304

  

  

 

  :   
   

 

  

  

   

  

    

   

   

    

 -   

 

      

   

 

  :  

   “ ”   

“ ”    

    

   

  

 /  

  

     

  “  ” 

  



1-305

  “ ” (Business for Social Progress) 

   

  38    

  3    

  

 30% 

  

      

     

     

   

  6%  

  

 

 “ ”   

“ ”  .  “ ” 

   “ ”   

BRAC   4,900   

32,000    

  38  

   28  

     

 

  

! 

    

   

   .  

   

 

  :   



1-306

     

   “ ” 

 

   .

   

   

  . . .  

  

 
.    :  

 . . .    . . . 

 .   . . . 

  2518   35  

  1  4   2.5 

  6.8   1  3  

 . . .  

  10   

  . . .  

  55   10 

 

   30  

       

. . .  .    

  

   

 . . .     . 

   

   

  . . .   130  

  30  

    

 



1-307

    -

   

    

   

 

  :   
 . . .  

   . . .  1  4   . . . 

   
 

.     
   

  

    5   

    

   

  . . .    

 

  :   
 .      CSR 

 

 

.   :  

   2542   2547 

 Non-profit  

   2547     

  

 

 

  2    base line   

  600   2 



1-308

  

  “   ” 

  4-5    

   (Moderation Society) 

   Road map  

   3 

  1)  2)   3)  

  

  

 CSR (Cooperate Social Responsibility)  CSR   

 CSR  2548   

   

   

  

  

 “  ”  

  “CSR in process”  

  “CSR after process”   

   “CSR in process” 

  

 “CSR as Process”   

   “ ” 

  CSR as 

Process   

  

  2     

    

 CSR award  2549   

 CSR after process   CSR in process  

 CSR in process  

    .  



1-309

/   CSR in process   

 CSR in process  

   

  

  

 

 

  :   
  .    

  CSR in process 

  

  CSR 

  .   

 

 
.   :  

   Social 

Enterprise   

   

   50  

 30,000  (   2556  8 

  12   50   240,000 /8 ) 

 8 /   .  

   

20,000   

   

  

     

  

  Business model 

  3   Competitive growth 

   Inclusive growth   



1-310

 Green growth   

  3  

 Sustainable growth 

  

 

  3   1)     

2)   

  

 

 

    :   

  

 3  
 

  .     3  -  

  

   

     

   Critical mass  Critical 

mass   10%    15% 

 15%  5   10-15% 

 ?  

 . 

   

  3  

  200   30  

    .

. .   

     

   “ ”  

  

 ?  



1-311

    

  

 

  :   
    3      

   

  

 

 

.     . 

  

   
 

     

  

      

    

   

   

     

 

.     “ ” 

   

   

  

 

   

     

   “

”    

 

   



1-312

 

     3  .  

   

3    3   win-win-win  

  

   mass tourism 

  

  

   

    

 

.      

 3       

   

   

 / /  

  

 

 

   /  

  

    . .   

  

 

 12.30 – 13.30 . 

 

13.30 .   . .   : 

  

14.00 .    “ ” 

 

  ( )  “ ” 

 



1-313

 :  .     

  :       

     . . . 
       .  

      .  

    

       ( )  

 14.00 – 16.30 . 

 

.   :  

  6     

 

  

 

  :  ( )  

  .    

  2554  . 

 

 .   .   400  

  2550 

  

  

 

 

 

 

  

 

   

  



1-314

   

 

   

  

 5  

  

  

  .  

 . 

 .     

 

    

 

  

  

 

 

 .     

  .   .  

  .    

 

  

   

     

 

   :  

  .    .   

   

  

  

  3   



1-315

 

   

 .  

 . 5    

  500  

 

   Show room 

  

   CSR  .  

  2  IFOAM 

  10%  

  

  

  

  

 “ ”   

   

 

  

 70%  

   

 

 .    

.   

    

.  

 

   :  .  

  

 

   

  .    



1-316

  

  

   

   

   

    

    

   

   

 

  

.      

 

   

 

   

 

  

   

  

  

  

  

   

   

  

  

   

  

100%     



1-317

  

    

 .      

 

 

  :  

   

  

   

  

  

   

 AEC   15 

   

   

  

  

 

   

.     

  

  

 

 .  

  .

   

  

     

.      

   

 



1-318

   

    

   

  

     

     

 

 

.       

 

   :  .  

   

  

    5  

  

   

 “ ”    

    

IFOAM  

  

     

   5  

 

 “ ”  

  150   

  

 

 

   

    

 3-4    



1-319

   ( )  

 “ ”    

   “ ” 

     

  

  . 

  

 .      

 . . .  2  

 

  :  . . . 
  

      

 .    

   

  

 . . .   30 

  .  . . .    

  

 . . .   . . .  Smart 

officer    . . .  

   .

. .   

 .   

  1)  2)   3)  

  3  . . .

  

     

  GAP  2  

  



1-320

.      

  

 

 

  :  

    

  

 70-80%   2% 

  

 

 

.    . .    

. .   :  

   .    

  

   

  

 

.        2552 

( )   

 

  :   2552 

  

   

   

 

     2 

   

.    .    

 

 



1-321

. .    :  

 .    

  .   

    

   

  

   .    . 

    

  

  

 

.    .    

 

.   :   

  

     

  

  “

”  

  100   

  

 

.     

 

  :  ( )  

      

  

  

  

    

  



1-322

  

 

 

  :  . . . 
     

   Farmer 

Shop  . . . 

  

  Smart Officers  

 

  :  

   

    

   

 

    :  .  

    

 3 .  1)  2)   

AEC    3)  

 3 .  

 

 

   :  .  

   

  

  

     

   

 

 

   :  



1-323

    

  3 

 1    

  

 

 

 

.     

   

  

  

  

 

  16.30 . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



1-324

 

  

“  . . .  

(Smart Farmers; Smart Officers) ”  

 10  2556 

   2     

 

 

1. .       .  

2.     . . . 

3. . .    . . . 

4. . .     . . .  

 09.30 . 

 

 

“  . . . (Smart 

Farmers; Smart Officers) ” 

 ( . . .) 

 ( .)  ( .) 

 ( .)     50   

 28  2556  

  . . .  . . . 

  

   1) 

 . . . 

  

  

  

  

 



1-325

 

   . . . 

   

 

  .    

  .  25  

  

 .    

 

  

 

 

 

 

 

 

 

 

 

 

 

 

.      Hub 

  . . .  

  Fast track  Smart Offices  10  

     

 “

 . . . (Smart Farmers; Smart Officers) 

”  . . .   40   10 - 15 

 . . .  

 
 

 
 

 

 
 
 
 
 
 
 

 
 

 

 

 



1-326

  “

 . . . (Smart Officers) 

”  

  

1) /  (Community Capacity Building) 

 (Attention 

activities)  

2)   

 

 

1)  (Community learning)  

direct marketing  

2)  . . .  Hub Community learning Center 

  

  Smart Officer 

  2558  2020 

(New Growth Model)  (Research and Development: R&D) 

 (net work)  (Infrastructure)  

(Green Growth)  (Fair trade town) 

 

 

 

 

 

 

 

 

 



1-327

 3  (  2557 - 2559)  

 .      3 : 

 ( .   )  

   

  Work Shop   

   . . .  (Terms 

of Reference: TOR)   

   

 1  Hub  

  

 . . .  . . .  

(Costing)  (report)  

 Fast track  10 – 15   Screen  

   

    

  

   

   

  

  1   

  Inter Program 

“ ”   5 

– 6   (Professional)  

   

 

 ( .)  

 

 ( .)   

 

 11.34 . 

 



1-328

 

 18  . . 2556   16.00-18.00 . 

  214    

 

 

 1. .      

 2.      

 3.      

 4.      . . 

 

 16.00 . 

 .   

  

   

  

1.  

   

   1.   

   2.   

   3. .   

   4.   

   5.     

    

     

  

  Fair-trade town  1,600 

   “ ” 

 

  .    

  12  56  

 2.   

  



1-329

 /  

  6   

  

 1.    2.   3.  

 4.   5.   6.  

  .

 500   250  

  

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 18.00 . 

 

 

 

 

 

 

 



1-330

 CIRIEC International  4  

 “Social Economy on the move..at the crossroads of structural change and regulation”  

 22-27  2556 

  

 

 

1.  Social Economy Enterprise   

2.  

3.   

 

4. . .- .-

CIRIEC 
 

 CIRIEC International  4  "Social Economy on the 

move...at the crossroads of structural change and regulation"  

 

 (Social Economy Enterprise)   50 

 400   Antwerpen  

CIRIEC  

     

    SE (  

  ) 

 CIRIEC  13 

    

 -   

 SE  

 CIRIEC 

 

 in depth discussion 

  International Scientific Committee  Prof.Rafael Chavas  

Valencia   CIRIEC  2   4  Theme "Social Economy 

on the move...at the crossroads of structural change and regulation" 



1-331

 CIRIEC  4  

24-26  2556  

 24  2556 :  Social 

Economy Enterprise  3   Werkhaven 

Antwerpen, Levanto  Web Turnout 

 WEB  Social Economy Enterprise 

  

  Coaching, work experience, professional training, 

screening and orientation, training of job application skills. 

 WEB  , 

,   domestic help 
 

 25  2556 :  2   

  

 The globalised supply chain and the social economy 

 Social justice and the future of the social economy 

 The social economy: in search of both an appropriate societal development model 

and an institutionalization for its own development? 

  10   

  1: Policy and ideology of social economy  

  2: Measurement and assessment of the social economy 

  3: Laws on social economy, legal statutes and types of undertaking  

  4: Financing mechanisms, state aid and public policies  

  5: Innovave management  

  6: Governance models  

  7: Network management, partnerships and stakeholders  

  8: Globalizaon and local anchoring  

  9: Social economy, social inclusion and ght against poverty  

  10: Social innovations, products and services 

 



1-332

 CIRIEC  4: 

 Social Economy Enterprise  

 SE  2   

    

 SE    

CIRIEC  3   

1)  Social Economy   SE  

2)  Mapping  SE 

3)  SE  

 SE   SE 

 SE   

1. Anders Be & Olle Westin 

 "On the road towards reinforced 

cooperation : Emerging structures for co-production 

between the public sector and the social economy" 

  SE 

 

 SE  

2. Ana Simaens & Nigel Roome  "A system approach to strategy 

in third sector organization"  Strategic plan 

 third sector 

3. Luc Dielis & Annick Waegeman 

 "Social business innovation in 

Antwerp : Innovation and market orie nted thinking 

in Antwerp's social economy  

 SE 

 SE 

 

4. Carmela Guarascio  

"Public and private aids : autonomy and sustainbility of soial and solidarity experience. International 

comparison between Bahia and Calabria,   2  



1-333

Steering Team  

 

5. Amita Dharmadhikarn-Yadwadkar  Can the cooperative be 

an approprite model for urban waste collection and 

disposal in India: A case study of swach, Pune, India 

 (Waste pickers)  

 

 

6. Christian Lauteomann 

 Energy cooperatives as entrepreneurial 

actors of the energy transition 

    

 

7. Jorge Gernando Molano Velandia  profile of competeneies 

necessary factor of Entrepreneour cultural green by Social  Economy in Columbia  

  

 -  SE  

-    

SE  

 

8. Khrystyna Paulyk,  

 Social Economy in 

Ukraine  SE  

 

 20  SE 

 Social Enterprise 

  

SE  "People's Aids" Social Taxi 



1-334

9. Phillipp Van Parijs  "Social justice and the future of the Social 

Economy  SE  Social justice  SE  

 bottom up system  

10. Benoit Levesque   The Social Economy : in search of 

both an appropriate societal development model 

and an institutionalization for its own 

development?  Social 

Economy 

  SE  

 SE 

   

(partnership regulation) 

 

 SE  2  

   

    SE 

 

 

 

 

 



2-97 

 

  2556 

 30–31  2556  09.00-16.00 . 

     .  

 

 

 

1 .    . ./ .  

2   

 . 

3    .

4    . 

5    . 

6    

7    

8    

9    

10    

11   

12 . .     

 

13 . . . .   -  

14 . . .  -  

15 . . .   -  

16 . . .   -  

17 .   

18 .   

19   

20   

21 .    

22    

23 .    



2-98 

24 . .   

 

25   

 

26 .   

 (  Coaching) 

27 .   

(  Coaching) 

28 .   

29 .   

30   

31   

 

32   

 

33   

 

 ABC 

34 . .    4 

 

35    4 

 

36   

 

37   

 

38   

 

39   

 

40   

 



2-99 

41 . .   

 

42 .   

 

43 .   

 

44 .   

45 .   

 

46 .   

 

47 . .   

 

48 . .   

 

49 . .   

 .  . 

50 . .   

 

51   

 

52 .   

 

 

53 . .   

 

54 .   

 



2-100 

55 .    

56 .   

 

57 .    

 

 9.00 . 

 

.    (  4) 

   2    4 

  4   

     4 

 spectrum     

  coaching   3   

     

     

   1    2    3 

    4   5   

 community base  ABC  .   4    

     emerge  

 SRI   3  

      1  4   

 

 

  

(1)    .    

  

  

     

    

   

  



2-101 

   Climate 

change      

     

   

     

     

   

   

   

    

    

     

   

      

 

(2)   

 .     

   

2543  Road Map  .  1   2549  9  

36      

    

    

  

  3    

   

 

  2543   2555  

  2   8  

   

   bottom up 

 



2-102 

  V&N Platform 

   

  

 

 2555   

  

   

 2556  

 11     12  

   

    

      coach 

  Farmer shop  

     

 

 

  11  
 

 12      

    

 1   



2-103 

    

 

   12  

     

 

  

    

   Farmer Shop  

 

   

     

  

    MOU  

  Road Shop       

   3   

   

  

   

   

   

   2556   5   

     Farmer Shop  

   

  

    .   
-  

 Dynamic   

     

     

-   Generate   

    



2-104 

 Generate    Generate   

 Issue   Issue    
 

(3)    

 . .    

    

  5   80   19  8  

 800   3,000     .   

Steering Committee  9   RBL  

   8    RBL (Research Base Learning) 

   RBL  

   

 3  Science Social Human  

     Research Base 

Project  Critical Thinking  KM/PLC   5  

 PLC  Research Base Project   

     

  6   2  ( ) (  ST)    

  2  3 

    Research Base Project 

   KM/PLC  PDCA  

 Critical 

Thinking   

  6      Workshop 

 1   1   

 workshop phase 2  2556  

   proposal  

  

  simulator   AAR  

      

    cut cross      

   AAR    5  

(    



2-105 

  ) 

 1     Coach  1)  2) 

 3)   4) 

   

     Research 

Base  Proposal     

  

   .   
- .  Social Change  .  

     Social 

Change      

.    Design  

        

    

       .  

   5  

    5   

   

 

(4)  Teacher Coaching  .    

 

   

   Resource   Resource 

   

 12     LLen  

    

   

  .     

  Teacher Coaching   

   Teacher Coaching    

LLen   

   



2-106 

coaching   Teacher Coaching  

      Teacher Coaching   

  .    8   8   

 15-25    

  21      

   

      

       PLC 

  

 

   .   
-    

   

    

 

(5)     .   

 2556  

 

  

    MOU  

     

-  Intending   1    

      

Issue     

-    

  5  30   3   1  

   

    

 

-     

   2      



2-107 

-     

 10    2    

  3  

-     

 

-  

  . .      

      3  

     

    

   

-  .    2550 

  .  (5 )  5   30 

  3   5   2 .    20 

      

    

   

  

    

 .   

 -   

  action research    

 KM        

      

 -   

   .    

    

 -    

  

  

   

   



2-108 

    

   .  

   2   

    

  MOU   

     

  IQ EQ    

 

(6)   . .     

  

   

  

    

  

    

     

      

    

      

   

     

     

.    

 .    

    .  

.     ( ) 

 .   .   

  .     .  

 .   .   .   

    

  2    

  24   8     . 



2-109 

  

 

 

      2 

  15  .  13   

      

     

     

    .   

 .   

     .    

    

   .   

    

 .  

 
  .   
-     

Feed back   

 

(7) -   . . . .    

 2   

   5  

 

  2   2  10   8 

   

  .  

 .   

 .    CCTV 

 miracle eyes  CCTV 1,000,000    35 

  .  3  . 

  Back up  



2-110 

(8)   .    

  

 

 

 :  .    

  .  TRIS   

 TRIS  2    

 1. RE 

    .  TRIS  

 1 2 3 4 5   5   430  424 

 4  102    4   168  

 5      ABC  62  

 56     IT  

60    

    4   RE    

   RE   

     

   RE   1   tag  

   ABC  10   tag  62   

  1  tag   8  

  

 -  RE      

    

    

 -      

 2  tag    

  

 

 

 

 

 



2-111 

2.  

 .  TRIS   2    2 

   3  

 brand mark  3  .  17.37 %   5  

   .  Epms 

   180    

    

  4  90-180     9  

 180     8   

    1   Research Platform  

 2    1   ABC  3  

  1  

   1  

    3  

  2    1   Social Quality 

 1  

 

 .   

        

 -  .  31  2556   1 

 2555  

 -  2,000,000   .   

 -  .  30,000  

     

 -   ( )  31 

 2555   2-3  

 

 -  Web .  . 1 

    

 ( )  



2-112 

 -    .  

 ( .)   .   . 1 

   

 -  Web .   31  2556  

2,000,000   2556  500.000   31  2557 

 

   

   .   .  

  

    AEC   

   

   

     

 2     6  

     

      

  300  SME   

 300   

    international life   

    

   

    

  Mentality    Mentality 

 nationalism   International life  Mentality   

    

     

     

   

 AEC  2558    1   

  Land Base Asian  

           

  



2-113 

   area base  Function  area base 

  area    Function    

   

    

   

  

 

 .   : 

-  

    

   

 .   Motor way   . 

  sister school  

   .  

      

  

 -   

   

    

    

  

 -   

     

     

   

  Global    

   

 -   

  

    

   

 



2-114 

 .   : 

  4   

1.   

    

    .   . 

   30  5  .  .  

 .   

2.       

  2    

   

3.   logistic 

     

4.     

   

 

 .   : 

   

social change  

-     

   

   

  

     

    

   

   

 

-    Parcipitory Action 

Research  

  Globalization   

   

     Fair Trade   



2-115 

-  

      

   

   

   11  

 

 .   : 

-  4    

     TBS 

     

      

    

    

     

    

 

-  social change  social media   

   parner  .  . 

   

-     

internationalization    

      

  

   400   

     

      

 .     

   

-    

    

-    

 



2-116 

 .   : 

-     

     

   

 .   

   

    

   

  

  

-    

   

   

 

 

 .    : 

-   Mentality  

organize tour organize trip     

-  AEC    

     

     

  

 

   : 

-    

     

    

  

-       

 (  ) 

 



2-117 

-   

  

   

 ( ) 

-  

   

   

 

 .   : 

-    

 300   

    . 

  

  SME      SME 

    SME 

  

-  .  

  .    . 

 10 %    

 .   

 .   .   

    

 

 . .   : 

-    AEC  

   

  solution   

 

 

1.    

2.     

    



2-118 

 .   : 

-      

      

  2   1)  ( ) 2)  

   

    

      FTA  

-    AEC  

   SME     

-      

(    )  

    

        

100,000  ( )  

  

-    

       

     

-  

    

   

-   

  

 

   : 

-  2557    . 

  East West   North South corridor   

     

   

    AEC  

  

 



2-119 

 . .   : 

-     

    .    

 

-    

     

     

 skills  part time   

  

-    

      

    

     

 Recognize    

  absorb   

   approach  

    

 

-     

-  300   15,000  
 

 . .   : 

-   Food security  

  NGV   

 100     

  

   Food security  

   

-    

   

   

-   

     .



2-120 

  

   
 

 .   : 

-       

    

  

-  2    1)  

    

   

    

 

    

  

   

  .    empower 

    empower   

     

      

  .  empower     2)  

       1/12/30  

 

 . .   : 

-  .  3 

  2    5   

 empower  

   

    

    

      

     empower 



2-121 

   

    

 

 .   : 

-  generation   .   

    . 

   

-  .     

 best practice     

   

   

     

  

  

-     

   R&D   

 

 .   : 

-     

    

      

 

 

 .   : 

-  .      .    3 

 1)   2)      3.  

  organize    

    

 material    .  

  Fast Track    

     .  

  
 



2-122 

 .   : 

-   MOU  . . . . . 

  .   smart officer  smart farmer 

 project base learning  MOU 3  

    Farmer shop  

   

  

-     

    

     

   AEC  

    

   

-    

Nationalistic issue     

  

-  generate    generate  

  

-   2   

-    

-  SME  SME  

   SME 

  

-   

     

  

 
 

 16.00 . 

 

 

 



2-123 

 .  

 5  2556  9.30-12.00 . 

   214   2  . 

 

 

 1.  .       Farmer Shop 

 2.       

 3.      

 4.       

 5.      

 6.      

 

 

 1.      

 

   09.30 .  

 .   

 .   

 1)  2)   3)   

     

 

 

   

   

   

  

 

  

 


