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Abstraét

The sustainable tourism management at Surin and Roi-et is participatory
action research which aims to study ways and pattern of sustainable tourism management in
10 target villages.

Significant findings from the research are

Local people have bad altitude with conventional tourism. Since, it decreased
community strength and increase cultural erosion. In addition they believe that government
is trying to steal tourism management from local people. Most of local people didn’t know
sustainable tourism. However, they expected that it will contribute to preserve and improve
local culture.

The first objective of communities in self-managed sustainable tourism is
income generation towards raising up quality of life. Secondly, preservation and
improvement of local culture. Create learning environment between tourist and host as
well as dissemination of positive things from the communities are supplementary
objectives.

Five target communities organized pilot tests to learn how to mange
sustainable tourism by themselves. Results from the pilot tests are shown that

¢ Tourism activities such as demonstration o hand weaving and natural
dyeing, elephant riding, music show, local food traditional massage and
herbal sauna likely organized for study trip than organized for recreation.
The integration between education and recreation need to take in to
consideration.

e Different standard of home stay and local food.

Local people have limitation to play role as tour guide.

e Good preparation before organizing the tour, only tWwo communities
cooperation between representatives and other people in the community
was insufficient. Nevertheless, there was less participation of people in
the communities. In addition, communities got low income while tourists
have paid high cost.

e As cooperation in the community, cleanliness, income, opportunity to
share experiences with outsiders and increasing pride in cultural heritage
were consequence of the tour, local people were satisfy to manage
sustainable tourism. However, tourists themselves felt moderate.

e Community has limitation knowledge and participation regarding a
management of tourism marketing.

Lastly, research team recommend further study on
1. Basic information such as ethnography, cottage industry and way
of life of the target areas then publish and disseminate to tourist.
2. The development of marketing mechanism and relevant tour
activities.
3. Process to strengthen local people capacities and their network on
tour management.



