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Abstract

Production and Marketing Economy of Papaya

The objectives of this research are aimed to develop the papaya business by
analysis in the papaya production, marketing, production costs and returns, market
structure, market channel, marketing margin of middlemen, the potential of papaya

processing and exports of Thai papaya.

Most of the papaya’s planted in Thailand are “Kage Dum” and “Kage Nuan”. The
market of other varieties is niche market. Production situation of papaya during 1989-2001
grown relatively low but the plant locations have changed because of disease and fruit
trees growing. During 1997-2001, the total areas of papaya growing decreased about

1.92% in all areas except the western and northern parts which were increased.

The net returns of ditch and dike system-diversify-harvest in raw and harvest in raw
& ripe papaya are 2.10 and 3.73 B/kg. respectively. The net returns of monoculture-harvest
in raw, in ripe and in raw & ripe papaya are 2.03, 2.08 and 1.33 B/kg. respectively. The net
returns of diversify-harvest in raw and harvest in ripe are 1.33 and 2.60 B/kg. respectively.
In case of failure, the net losses of monoculture and diversify are 11.65 and 1.53 B/kg.
respectively. The causes of failure of monoculture farm were fluid and ring-spot virus and
diversify farm was ring-spot virus. Therefore, the ring-spot virus is the most serious of

production problem. The most serious of market problem is the low selling price.

The assembly is the most importance middlemen to distribute papaya to other
markets. Most of them have the closed relationship with farmers by giving seed and buying
papaya. The papaya-marketing channel can be separated into 2 types of channel, fresh
consumption and processing. Each of the regions has the difference marketing channel,

depending on raw or ripe papaya and demand of that area. The price maker is the



wholesaler in terminal market. Factors of price set-up are depended on the quantity and
quality in market of each day, form and size, variety and source of papaya. The buying
price of assembly is referred to the buying price of wholesaler. The re-sellers will set their
selling price from buying price. The differences of marketing margin are types of

middlemen, locations and the efficiency of marketing cost management.

Types of the papaya products in this study are canned papaya in syrup, fruit
cocktail, dehydrated fruit and frozen papaya. During 1988-2001, the exports volume of fresh
papaya and products were 21 and 79%. The export values of fresh papaya was only 11% of
total export value and the rest 89%, was papaya products in canned. The competitive
potential of the business volume compares with Phillippines, U.S.A. Malaysia and Taiwan to

Thailand shown the ratio of 8.66, 14.56, 0.08 and 0.84 respectively.

From the SWOT analysis of the papaya business, the results indicated that the
strengths were a great number of research papers, easily grow in every region with all
season, suitable to be supplementary product in orchard farm, supply to factory and well-
done of linkage among farmers, assembly, wholesaler and factories. The weaknesses were
the dispersed of researches and lack of appliance, the ring-spot virus, seasonal and
uncertainty of varieties, processing by order, most of export passed through agent and
potential of export lower than the competitors. The opportunities are the variety
development, uncomplicated of processing technology and having more employment. The
threats are lack of continuous research and development, disease solving, lacks of clearify

in GMOs papaya and fresh papaya and products depend on the export orders.

The recommendation of this study are having a research about fresh papaya variety
for export, the seed and production technology supported by government to commercial
farm, building the exporter network to create the competitive potential and using our own

brand name, letting marketing mechanism work without government forces, demanding a



research on foreign markets, consumer demands, and the effects of GMOs papaya on

social and economics.
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