Q/ 1
NI me‘i'maomﬁﬂm‘sﬁnﬁagaﬂnmstﬁaLa’%ua%ﬁaﬁqsﬁaqumu

pyftaguey Wusluiainswam ldsunmsdasiaannmisnumaizinn lums
UHIa slunuvesmsdusiuginagus ineunsnuadnidunmsnszduldsungy miin
v % a 4 « a vy o &
autw/gaw uazlwiunuganuuiladunmande Judunadouinddedinaann i
o a o \ v @ o & Ao o A ]
wangasinie Liseaadasnuanadyw/Anduresmuru wasfidsrdgfognuondinly
MNNTRVINMITIUTVITNTYE  GatudsiiganiaTuIui wnnndszauanudumna Y

di Y
ﬁ']@J']‘iﬂW\‘i(ﬂ%La\‘ivL@

v v & 1 ¥

398 %mwagam’n miﬁvl,;igﬂv‘iﬂﬁl,l,smmumnnszmuﬁﬂujm aa"gmumﬁ]:

=pad

|

o o [ ] [ a { ﬁ 1 o o s
Lﬂuﬂrﬂﬁ]ﬂmmy@lawwmﬁqinaqmw,ﬁams‘wmmao LAFIDNNAD “LUUFIEINITINMS
ﬁ‘]J"lql'a%lﬂ“li’l’JmiLﬂE]Lﬁ%&la§10qiﬁﬁ]"q&l"ljuﬂ’ﬁlﬂulfﬁuﬂﬁ” uay “NatnyaNIIawe LTS
jLLa:msﬂ%'uﬁwaagsﬁagmu st:ﬁ'@umﬂszmumﬁ@mﬁagmj’nmsmaqmvlﬁu

uazvinatngly”

a 1

NANNIANEINLIN me‘haaamsﬁ'@mﬁagmhamiﬁmmzauﬁuqsﬁaﬂgmuuag
@8N% 3 LU %omm:ﬁuL'f‘iau"lmmaﬁqiﬁa?ﬁmn@mﬁu WuAe wuusiaash 1 "ﬁqiﬁﬁ]‘ﬁﬁ
mmﬂlw’gmu L’fmamu"l,;imﬂ” Lﬁuﬂszu’;umﬁ@m?ﬁagmmmsmUsl,u‘*qmmi’luﬁé'ﬂ
MIRULEININMLUBNTLNEINT “%’@ﬂi:mumsﬁyuj’” lﬁﬂajuvl@"ff%’ﬂﬂﬁsmwmm
Anatniiduiin Tuiin AATzA uwazdanzidays Tiwenenuasandt “iler” vasde
ya11ENT WU 80T 2 "gsﬁaﬁﬁ@]m@uaﬂ‘*gmu FWaINUEs” HWNIzLINMIIANITD
gaﬂnm‘sﬁ'Nauwmmmd’mﬁagmmmsmmammzmﬂuymu INIAANTZUIBMT
Tnguldianmaszananufaadisfisuig dufin At Fuanzidoys vaEaasan
LiTﬂ"l,ﬂﬁaLf':amﬁaslm%dﬂ’%mmuazqmmwmaoﬁagaﬂmmsﬁasl WUUsnanef 3 “gﬁﬁﬁ]ﬁ'ﬁ
wihowiaszauaiitau nmIaaa 3 szauluaiizen luguru wanguzw) ﬂﬁj&lﬁ’mﬁhﬁ
siuaRuladMINEALAzYINAANG” Lﬂmmwﬁﬂszqnﬁmmmwﬁ 1 Aok uNITLIRNNT

%’@miﬁagaﬂnmimﬂlqumﬂu%é’ﬂ LL@iﬁﬁﬂ’]iLLﬁ’NVi’]Lﬂ%ﬂ“ﬂ’]ﬂ‘gﬁﬁﬁ]ﬂ’]Uuam‘ﬁuﬁ%

dauﬁ%miﬁ'@ummﬁ@mﬁagmhamitﬁata’%uﬁwgiﬁﬁrqwﬁu F37N1Iman
d'o s 2 ] %] a a 6 dl' 1 &
wane NEanlann (1) manamnIzuIwmMsaa ezt Wwenlastdywiagraduszuy
aomIssssu T uinisudinanes (2) Rnausndsdfianmsnezniy “apitos”
Lﬁam%yagnﬁ'}/@,vﬂa amiaﬁ'ugsﬁmamu LLa:’E’Jﬂ%Lm’]zﬁﬁaga I@Ulﬁ"gwuﬁﬁfﬁh
Guaued (3) HWnausunnEedneInInszuIums  (4) Wneusudljians %é’ﬂgm

“aa10391809” wazl 1t urinduaanaaltaua



ABSTRACT

Models Development of Information Management
to Strengthen Community Business

Community business is a development vision promoted greatly by the
government. In practice, most of the approaches applied to strengthening the
community business are to encourage groups’ establishment, organize training
workshops and/or study tours, and provide seed funding which all are limited learning
because they are too broad and do not respond to specific problems/needs of the
community. More importantly, these approaches are separated from the community’s
learning process. Thus, large numbers of community business do not succeed in
maintaining self-dependent.

The researcher perceives that information, which is not being separated from
the community learning process, is an important factor contributing to self- dependent
development of community business. However, key questions remain — “How should
the models of information management of community business be developed?”” and
“Where and how should the process of information management be developed to
strengthen a learning process and adjustments of community business?

The study has shown that there are three models of information management
suitable for community business. Each model is responding to a different business
condition.

Model 1 — “Market within Community with Small Investment” - focus
primarily on information management within community. Outside support is needed
only to formulate “a learning process” for community. Through the learning process,
the community is familiarized to apply a participatory approach in brainstorming,
recording, analysis and synthesizing of information. This model does not give
emphasis on analysis of “content” of information.

Model 2 - “Market outside Community with High Investment” - explores a
process of information management, which is a mixture of information from within
and outside community. Similar to Model 1, through the learning process, the
community applies a participatory approach in brainstorming, recording, analysis and
synthesizing of information. In addition, the community is trained to further
investigate the information’s content both qualitatively and quantitatively.

Model 3 — “Produced at Household Unit, Market at 3 Levels (household,
within community and outside community) and Established Groups to Provide
Funding and Assistance in Marketing” — is adapted from Model 1 focusing mainly on
the information manage within the community. However, there is a search for
business network outside the community.

There are several methods in developing the information management to
strengthen community business. The main four methods are: (1) developing a process
of analytical thinking and analysis of information to systematically relate all factors to
problems identification by promoting the community to conduct their own research;
(2) conducting training workshops for the community to be able to conduct “mini-
research” finding out more about the clients’ and competitors’ information, contacting
private sectors and practicing of analytical thinking by encouraging the community to
conduct the “mini-research” themselves; (3) conducting training workshops to train
selected community members to be facilitators responsible for the communication
process; (4) conducting training workshops on “simulation market” and having the
community conduct a marketing research by themselves.
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