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Abstract

This research “Personal Media Communication Competence and Community
Empowerment for Development” pays attention to the effect of personal media
communication competence of Head of Community in enhancement of community
empowerment for development, the pros and cons of factors in the existence of
personal media as well as the outcome of the use of personal media communication for
community empowerment for development. The understanding of personal media is not
only to know the way to “use” it, but also to learn to “enhance and develop” personal
media capability with the communication ability and competence, and to “keep”
personal media in the position of Head of Community with the supportive factors for
working and existence of this position. At the same time, it is necessary to reduce any
working obstacles. These are for the full advantages of community empowerment for
development.

The outcome of this research shows that Head of Community, who is
personal media suitable for semi-urban and semi-country community, has to firstly have
“sacrifice” qualification. The Head of Community shall have more meanings than
personal media in the past which were treated as only a channel of communication.
According to this research, Head of Community is personal media with different
meanings, e.g. a coordinator between government and community, a message
translator, community source of information, etc. The main duty of Head of Community
is a leader with the combination of old and new styles. He accordingly has to have the
ability to coordinate the old things (anything that is treated as social capital) and the
new things from outside, to coordinate people in community and the outsiders, to mix
the old style communication with the new one, to harmonize the knowledge within
community and the new knowledge coming from outside, etc. Apart from the ability and
duties suitable for the specific characteristics of each community, the personal media of
this kind shall have communication competence to help the empowerment of man,

wisdom, capital, time or collectively called “community power” for development.



Communication competence is the ability to properly use all communication
knowledge and skills in each situation in order to respond to each objective of
communication. One thing that shows communication competence is “communication
strategy”. There are nine (9) strategies found in this research, i.e. 1) communication
strategy for management, 2) communication strategy for informing general information,
3) communication strategy for people gathering, 4) communication strategy for conflict
management, 5) communication strategy for community unity, 6) communication
strategy for teaching and training, 7) communication strategy for good image of
community, 8) communication strategy for consultancy, and 9) communication strategy
for faith establishment.

Although communication competence is an important ability in
communication empowerment for development, it is necessary to have supportive
factors for working and existence of the Head of Community and the reduction of
working obstacles. The research found that there are five (5) supportive factors for the
existence of this position, i.e. 1) having qualifications for the duty of Head of Community,
2) spirit of being the insider, 3) good working with transparency, 4) ability in
communication, and 5) non-material advantages (spiritual advantages). The followings
are working obstacles and existence of this position; 1) no compensation, 2)
unacceptability, 3) lack of family support, 4) people’s lack of understanding in working
process, and 5) unclear duty of the Head of Community.

The outcome of the use of communication strategy of the Head of
Community in communication empowerment for development is found in two (2)
categories; one are the activities and projects of community and the other are the
learning and participation of the community. The result of these two categories are
found under the use of strategy and the harmonious selection of communication

methods, message, channel as well as the audience analysis



	º·¤Ñ´ÂèÍ
	Abstract

