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ABSTRACT
Research Project Title : The Integration of Educational Management in the
Community Advertising Photography Course. A Case
Study of One Tambon One Product for Undergraduate
Student at Rajabhat Institute Chiang Mai.

Author : Asst.Prof. Sompong Boonlert

Funding supported by The Thailand Research Fund Regional Office

Period of research : one year from 1 August 2002 to 31 July 2003

The nature of the problem is that Rajabhat Institute Chiang Mai is unable to manage
educational support to the community with full (effectiveness), due to limited resources. The
case study of One Tambon One Product of the community uncovers the problems of
marketing, due to the lack of publicity, ineffective communication of an appropriate marketing
system, and the lack of appropriate media to promote the products. These lead to the research
project “The Integration of Educational Management for Community Advertising Photography
Course : A Case Study of One Tambon One Product for Undergraduate students at Rajabhat
Institute Chiang Mai.” by integration of the institute’s missions of teaching, research and
educational service to the community. The purposes of this research are as follows :

1. To study the principle and the methodology of the integration of educational management
for community of the advertising photography course.

2. To study the factors and the conditions of the integration of educational management for
community of the advertising photography course.

3. To study the change and development in students and the general public following the
integration procedure.

4. To study the problems and the best way to solve them through the use of the media of
photography in promotion of community made products including the products from one

Tambon one product.



The methodology used in this research is a blend of applied research and development
research, with emphasis on participatory action research. The population of this research is the
undergraduate students in the Communication Arts program at Rajabhat Institute Chiang Mai.
Eighty nine students were selected from 2 groups. Ten groups of people making one Tambon
one product were selected with the total of 105 people living in and around Muang District.
The research tools used were ; theoretical documents, group conservation, observation,
evaluation and inquiry. The data was collected on 3 occasions as follows : preparatory period
of research during the process of integration of educational management in the community,
and the period after the teaching and learning process. The results of the activities were
analyzed and synthesized according to the purposes and research questions by percentage and
means. The results were reported in both quantitative and descriptive. The findings were as
follows :

1. To study the principle and the methodology of the integration of education
management in the community of the advertising photography course, the essential
principle is to base on the philosophy and missions of Rajabhat Institute which is
education for communities by adapting the philosophy in teaching, researching and
educational service to the community to be the commitment, the obligation to tangibles
in practicing through the missions of Rajabhat Institute departments, programs and
courses. The methodology used is the teaching load blended with research assignment
and educational service to the community to solve the problems, marketing
communication of one tambon one product on problem based learning and research
based learning. The research activities are participatory action research on working
area both indoor and outdoor. The results of study were related with marketing
communication communities’ product problems both during learning and after.

2. The factors and the conditions of the integration of the education management for
community advertising photography were found in 5 factors as follows : 1. system and
structure at institute level, department, program, and course, 2. Institute’s missions of

teaching, researching and educational service to communities and to nourish the art and



culture, 3. facilities such as material, accessories, tools, places, 4. curriculum,
knowledge, lesson plan, learning material, evaluating form, 5. people namely
administrators, teachers, students, and people. The essential condition is to promote
understanding to people concerned participate in to integration.

The change and development of students and people after the integration procedure is
that the students change in 3 parts, which are : 1. Knowledge  The curriculum of
advertised photography course, the learning outcome moderately high (B+). They have
knowledge about communities, 2. Behavior and Practice The students can work
according to the project of advertised photography course with the outcome evaluation
as high (A, B+). They can produce the printed matters model that constitute from
advertised photography in brochure and poster style to publication, and 3. Mentality
Most students have 4 Itthibath scruples (the 4 noble truths that the Buddha had
instructed, there are sadness, cause of sadness, to treat of sadness and the way to take
the sadness off) to learning and working. They have concentration to do complex and
difficult assignment better. The people change in the same 3 parts, which are 1.
Knowledge They learn communities problems analysis, design to solve the problems
in one Tambon one product and design advertising printed matters photography
methodology marketing plan, writing and advertise media plan. 2. Technique They
learn about advertising printed matters design, advertise media plan usage, and 3.
Mentality  they have open minded and accept the others’ opinions and can work in-
group.

The marketing publicity problems on communities’ products one Tambon one product
when being solved by photography factors media. It was found that one Tambon one
product had a principle problem which is marketing publicity to get overbalance
between the ability to produce and the revenue. After using brochures and posters to
publicize following the marketing plans, they can make an increase 300% of revenue

profit on 6 products, the same revenue on 1 product, made according to the order on 1



product, and unchanged revenue on2 products because the groups of the products lack

energetic learning result from the loosed group structure.



	ÃÐÂÐàÇÅÒ·Ó¡ÒÃÇÔ¨ÑÂ   1  »Õ   µÑé§á

