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Abstract

This research aims to (1) study the newspaper market’s structure, conduct,
performance and efficiency by employing industrial organization theory as the framework
of analysis, (2) examine the measures used for newspaper regulations.

Firstly, the newspaper market is the oligopoly structure which is dominated
by a leader. The leader sets the minimum price for the market to raise his advantages and
obstruct his competitors. The newspaper business is due to the economies of scale in many
ways such as news gathering, publishing, distribution, and advertisement. Moreover,
brand loyalty is found in this business.

The competition in this market concentrates on the speed of reporting. The
quality competition hardly occurs. As the revenue from advertisement is the major
income of this business, the press can be easily interfered by anyone who owns
advertisement budget.

Secondly, the most often found immorality of journalists includes non-
neutrality, distorted reports in exchange for money, and infringements of private rights. In
general, there are four measures of regulation: public regulation, legal regulation, state
regulation and self regulation.

The public regulation is effective measure, especially in the movement of
the social groups. The legal regulation is the most concrete, but its transaction costs are
very high. State regulation has been declined in the period of democratization. Lastly, the
self regulation measure has increasing role, however, reduction of operation time is

needed to improve its effectiveness.



