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Abstract

This research project “Communication in Tapteing civic groups development” is qualitative

research. The objective of this research is to study the development of Tapteing civic group, the

supporting

factors of Tapteing civic group’s formation, the pattern of communication in

maintainning Tapteing civic group network and the communication strategies in expanding

Tapteing civic group network, analysing the public viewpoint in Tapteing civic group. In-dept

interview with key informants, Participation observation, Focus group and Research forum were

used to complete this study.

The results are as follows :

1. The development of Tapteing civic group is found to be 4 phases; Self-organized phases,

Organization phases, Growth phases, Adaptation phases.

2. There are 5 factors that support the formation of Tapteing civic group. Those factors can be

categorize as following : (1) Culture, Way of life and Identity of Tapteing people; (2) Character

of Tapteing city; (3) Suitable situation; (4) Social group activity before the formation of Tapteing

civic group; (5) People and Partner.

3. The pattern of communication in maintaining Tapteing civic group network can be categorize

as following

3.1

3.2

Self-organized phases are using communication in public space, mass communication
and forum.

Organization phases are using the interesting issue that is “healthy city”.
Communication techniques among the leader group and the general target group are
using folders, leaflets and the municipality’s broadcasting ; Communication techniques
among the leader group and the specific target group are using human media and
formal letter. ; Communication techniques with the accept invitation target group are
using formal and informal meeting ; Communication techniques in organization forum
are using future search conference (FSC); Communication techniques among the
leader and the partner are using the private relationship communication and using the

credibility person.



3.3 Growth phases ; Communication techniques among Tapteing civic group and the
municipality are using formal meeting and writing action project ; Communication
techniques in four groups activity are using informal communication at group leader’s
house or the municipality’s meeting room ; Communication techniques among
Tapteing civic group and public are using newsletter and public forum ;
Communication techniques among four groups activity and public are using folders,
leaflets, municipality’s promotion car and broadcasting and using radio.

3.4 Adaptation phrases; There are nothing communication pattern by Tapteing civic group
design, but there are private relationship communication.

The communication strategies in expanding Tapteing civic group network can be
categorizes in 4 strategies : (1) Using human media (2) Using activities (3) Using public
communication and (4) Using suitable communication channel.

4. The Mental Model of Tapteing civic group’s leader can be categorize in two ways: (1) Leader’s
goal in mind is confidence in people’s political and change agent. (2) The way to that goal is
changed from violence to compromise because they passed the learning seminar with Civicnet.

Communication pattern to diffuse the leader’'s Mental Model can be categorize in 2 ways:
(1) Non-specific diffusion in daily life among the leader and the private relationship people. (2)
Specific diffusion pass public space and mass media.

5. Public viewpoint in Tapteing civic group’s activity can be categorize as following ; (1) The most
satisfaction and perception activity is collecting money and the least perception activity is
children activities such as organizing garbage bank project in Nongyoun community and surveying
Tajeen community’history project. (2) The most satisfaction and perception communication channel
is radio and the municipality’s promotion car and sound online . The least satisfaction and

perception communication channel is formal letter invitation.
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