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Abstract

This Architectural Routes for Historical Tourism Project was an attempt to design a model for an architectural tour
of the historical city of Chiang Mai in order to formulate a systematic presentation of valuable historical architecture
combined with tourism linking all kinds of knowledge. Visitors can enjoy both the pleasure and the knowledge while their
awareness of conservation increases. Meanwhile, the community can benefit in terms of economy and participation in the
conservation of the architecture in their areas.

Recommendations are also made on the use of areas in the historical city for setting up niche markets such as
ancient places, temples and significant buildings in the community to the full potential and to fit in with the conservation
activities and conservation of the resources related to tourism. All relevant parties will be encouraged to participate to ensure
a sustainable development and useful information system for tourists, the tourism industry and the community.

Physical data was collected. Areas were divided to conduct a survey and to arrange suitable walking tour routes for
the Chiang Mai historical city. Testing of the tour routes was conducted with various groups of tourists and the results were
analyzed. After that a plan was drawn up and examined while the routes were synthesized based on the conditions and
reality.

The results were 16 historical tour routes of Chiang Mai city, which could provide perfect access to tourist
attractions and reduce obstacles that could affect tourism in many ways. This kind of arrangement can respond to the policy
of developing cultural tourism to preserve the heritage and create income for the local people. The results of the study,
together with a the map of the tour routes and details of places on the routes, will be distributed to independent tourists, tour
guides, tourism related businesses and educational institutions from primary to higher levels.

Recommendations were also made to the relevant offices to improve the routes and facilities and to publicize these

historical architectural routes to create income for the community and the local people.
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