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ABSTRACT

This research, “ Value and Expectations of Older persons and Younger Generations™ aims to
study 1) Thai values regarding Older persons, 2) the expectations between Older persons and
younger generations, and 3) the guidelines for the promotion of values regarding Older persons (from
the perspectives of both old and younger generations). Employing both quantitative and qualitative
methods, the data were collected through questionnaires and focus group from Older persons and
younger generations (multi-generations of 15-59 years old) living in Bangkok and 16 provinces.

Both Older persons and younger generations share the medium attitudes that values, which
determine norms and behavior, are important for the Thai society. However, the importance of
values is given at the level of belief than that at the level of real practice, including those on gratitude
and seniority. Both the elderly and younger generations have the high attitudes on the promotion of
values, particularly on gratitude and valuing the elderly. On expectations, Older persons have
medium expectations on the followings: 1)dependability on their children, relatives, and neighbors
on financial assistance, food and stuff, encouragement and visit (particularly on festive occasions)
2)the actions of their children on respectfulness, obedience, and valuing the elderly. And 3) the
roles of the community and the government on social services.Younger generations, meanwhile, have
medium expectations on that the elderly behave properly according to their respective old age and
that the elderly give moral education and advice, as well as help lessen burdens of their children. On
the promotion of values regarding the elderly, both Older persons and younger generations expect the
role of the community and the government more than that of family and mass media. Regarding how
to promote the values, both Older persons and younger generations share the highest desire that the
society needs to acknowledge the values of the elderly and protect the elderly more. Next desires
pertain to fostering better family relationship, promoting the value of gratitude, and honoring and
rewarding the elderly publicly.

On policy level , The policy on building strength and unity within the famity. To publicize
and promote the values and views on gratitude, respects for the elders and recognizing the
importance of older persons through a greater variety of media. Operational Level, To encourage
older persons to be an Active Aging To campaign for older persons to behavior appropriately, setting
good examples for the younger generation to follow. To recognize and honor those who took care
and looked after older persons.To encourage the creation of a protective system and social

surveillance system.



