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ABSTRACT

Spa Tourism Potential in Phuket, Phang Nga and Krabi aims to study the spa

tourists’ characteristics and tourists’ needs toward spa tourism as well as the potential of

day spa and resort spa in Phuket, Phang Nga and Krabi. The methodology for this

research includes both the qualitative and quantitative method. Qualitative method

involved an interview and spa check lists from day spas and resort spas. The purpose is to

investigate the potential of day spa and resort spa in Phuket, Phang Nga and Krabi.

Quantitative method involved questionnaire. The idea is to explore the spa tourists’

characteristics, main purpose and motive of traveling, perception, experience, and attitude

towards spa tourism. Data were analysed using mainly descriptive statistics but shown in

mean and percentage form. The expected outcomes are databank of spa tourists in Phuket,

Phang Nga and Krabi, and an efficiency database for expanding in spa research.

There is a good potential for Spa Tourism in Phuket, Phang Nga and Krabi.

However, Phang Nga and Krabi should improve their spa in term of security both for

customer and operation department. On the other hand, the spa tourists’s characteristics

are females who have age between 25 — 34 years old and hold Bachelor’s Degrees.

Moreover, they are business owners, professionals and employees who earn a high salary

and come from Europe, East Asia and Thailand. The tourists’ needs toward spa tourism

for these three provinces are quite low due to the main motivation for traveling is location.
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