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Abstract

Project code : RDG4800020

Project Title : The potentials and tourism managerial planning demands of social
sector and NGO of Chiangrai province

Investigators : Boonyarasai P., Sangwianwong N.
Chiangrai Rajabhat University

E-mail Address : phathamon@cru.in.th , koonnainoi@hotmail.com

Project Duration : July,1 2005 - June, 30 2006

The objective of the study was to determine potentials and tourism managerial
planning demands of social sector and NGO of Chiangrai province. The four hundred
respondents were involved in data collection. The simple randomization was used. This
study was acquired quantitative research methods. The data was gathering by field
survey. The information obtained in a questionnaire was demographic characteristic,
potentials, role and tourism managerial planning demand. The Likert Scale was
employed. The quantitative data was analysed in terms of mean, percentage and

standard deviation. The One-way ANOVA was used for hypothesis testing.

The findings were as follows:

1. The social sector and NGO of Chiangrai province had the potential of
tourism management in the moderate level in terms of planning and management, the
Chiangrai tourism, and the planning and tourism management of Chiangrai province.

Who had different in ages would also have difference in planning and
management, the Chiangrai tourism, and the planning and tourism management of
Chiangrai province. While, who had different in educations would have difference in the

Chiangrai tourism, and the planning and tourism management of Chiangrai province.



2. The social sector and NGO of Chiangrai province had the role of tourism
management in the moderate level in terms of the role of Chiangrai tourism and the
participation of planning and tourism management of Chiangrai province.

Who had different in ages and educations would also have difference in the
role of Chiangrai tourism and the participation of planning and tourism management of
Chiangrai province. . While, who had different in organizational roles would also have
difference in the role of Chiangrai tourism.

3. The needs of social sector and NGO in planning and tourism management
of Chiangrai province were in the high level in terms of and the participation of planning
and tourism management, seminar, tourism planning, and the organising of tourism
activities.

Who had different in ages, educations, organizational roles, and the level of
tourist servings would also have difference in the participation of planning and tourism

management of Chiangrai province.
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