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ABSTRACT
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Project Title : Behavior and Needs of Thai and Foreign Tourists in Kunming,
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Project Duration : 1 July 2005 — 30 June 2006

This research aimed to study; 1) the need and behavior of Thai and foreign
tourists in Kunming, China, 2) the comparison of the needs and behaviors of tourists
between Thais and foreign tourists toward tourism, and 3) the tourism strategies of
Chiangrai province, Thailand to be the linkage way of tourism between Chiangrai province
and Kunming, China. The samples were 200 foreign tourists and 200 Thai tourists. The
focus group was both public and private organization based on the tourism management.
Data was gathered using questionnaires.

The result of this study have shown the data of Thai tourists first and followed by
foreign tourists. The behavior of tourism in Kunming showed that the majority of Thai and
foreign tourists were female and married who have the age between 28-37 and 48-57
years old. Both occupations were technicians who have income between 10,000-29,999
baht and 50,000 — 69,999 per month. The objectives of the tour were relaxing and
entertainment that travel with tour agency. Most of both tourists went to Kunming for the
first time that stayed in the hotel. The duration in Kunming of both tourists was 2-4 days
and 5-7 days that reserved a ticket from the tour agency in advance for 3-4 weeks. The
budget was spent for souvenir that amount 70,000 — 99,999 baht and more than 160,000
baht. The next destinations of both tourists were Hong Kong and Thailand.

The needs of both tourists in Kunming were shown that the need of tourism in
Kunming was much in terms of the standard of the airport would be convenient and safe,
information would be fast and modern, and hotel service would comfort and impress the

tourists.
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The comparison of the needs and behaviors of tourists between Thai and foreign
toward tourism in Kunming found that the need and behavior of both tourists were the
same but they differ in the standard of the cost of living which the foreign tourist was
higher than Thai tourist in terms of age, income, the number of country that the foreign
tourist would like to tour including the behavior in shopping, fieldtrip, food, and beverage.

The comparison of the relation of the behavior of tourists between Thai and foreign
toward to tourism in Kunming found that the behavior of tourists between Thai and foreign
are highly significantly related with age, income, the number of tour, and the number of
country for tour.

The comparison of the relation of the need of tourists between Thai and Foreign
toward to tourism in Kunming found that the need of tourists between Thai and foreign are
highly significantly related with arrival passenger’'s area in the airport, the quality and
standard of the car rent agency, the standard of the entertainment area, the standard of
the souvenir or shopping places, and the linkage way of tourism places between Kunming
and Chiangrai or other areas of Thailand.

The focus group of the stakeholder of the tourism management on the linkage way
of tourism between Chiangrai province and Kunming, China would be the development all
routes: land, water route, and airway as follow;

1) Land route:

a. China-Myanmar-Thailand: Start from Kunming - Sibshongbanna -
Cheng Meung (Myanmar) - Mong Yaung - Mong Pahlyo - Tah Keeleak
(Myanmar) - Measai, Chiangrai province, Thailand.

b. China-Myanmar-Thailand: Start from Kunming - Sibshongbanna
(China) - Ta Yau — Chiang Tung (Myanmar)- Tah Keeleak (Myanmar)
Measai, Chiangrai province,Thailand.

c. China - Laos - Thailand: Start from Kunming- Chiang Rung — BorTen -
Laungnamtah — Hauysai - Chiangkhong, Chiangrai province, Thailand.

2) Water route:



a. Start from Chiang Rung Bay — Guanlei Bay (China) — Luangnamtah —
Sob Hlauy Bay — Chiangkok Bay (Laos) — Mouang mum Bay (Laos) —
Chiangsean Bay, Chiangrai province, Thailand.
3) Airway route:
a. Start from Suvarnabhumi Airport - Chiangmai airport, Thailand -
Kunming Airport, Yunnan, China then go to Chiangrai province by bus.
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