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ABSTRACT
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The purposes of this study were to study the uses and the needs of the tourists
regarding tourism information, to identify problems of the tourists in their using
infarmation, to study the solution to the problems and to find out the proper strategies to
support and strengthen the development and management of tourism in the Provinces in
Lower Northeastern Region for its sustainable development.

The informants of the research were 398 Thai tourists and 140 foreign tourists
visiting the region. Questionnaire and interview were used to collect the data.

For Thai tourist case, it was found that the most needs and uses for information
technology of Thai tourists in form of printed media are books while non-printed media
are pictures. In addition, intemet is the matter of needs and uses of Thai tourists for
electronic media. In respect of matter of information, it was found that the most uses of
Thai tourists for matter information are the history part of tourist attractions and the
locations respectively. Besides, the most needs of Thai tourists for information are the
location and the routes respectively. The region’s information center is the primary
source and Thailand Tourism Authority is the secondary source of Thai tourists for

tourism information. The findings from this study can also be summarized that the



information from personal sources that is the most frequent use for touring of Thai
tourists is to get from their friends while the material needs of Thai tourists are their
notebooks. Regarding the language of information, Thai and English languages are
needed the most for Thai tourists respectively.

For a problem resuilt, this study has been divided into four parts: problems in
terms of form, matter, source and language of information. In terms of form, it was found
that some of Thai tourists did not know how to use and get information from some kind of
printed matter and media. However, it is a moderate problem in view of Thai tourists.

In the part of matter or details gives in the media, it was found that most of information
did not meet needs of Thai tourists. As for the source of information, it was found that
there were not many sources of information for tourism but this problem is moderate.
As for language side, Thai tourists did not understand information in foreign languages.

For foreign tourists, it was found that the most needs and uses of foreign tourists
for information in form of printed matter are books ahd pictures for non—pr{nted matter.
These results are similar to these of Thai tourists. lﬁ addition, internet is the most needs
and uses of foreign tourists for electronic media. The source of information preferred by
foreign tourists are from Thailand Tourism Authority and the libraries of universities.

In addition, information from personal sources are from their books and friends
respectively. Information from television program is needed more while information from
newspaper is used the most. For language, English language is the most need and use
of foreign tourists and the second language are Chinese and Japanese language
respectively.

In terms of problem, it was found that the main problem of foreign tourists is
different from that of Thai tourists. For éxample, how to get information as well as no
information needed available are moderate problem in view of foreign tourists. In
respect of matter or details shown on media, limitation of information is the main problem

of foreign tourists. Moreover, English version is insufficient.



Considering the strategy in regard to information sector, the concerned
authorities should take steps to improve their policy for sustainability of the tourism
industry in this region as the following;

1) Data on website should always be updated both in Thai and English.

2) The concemed authorities of both public and private sections should
concentrate and cooperation in their working as a team.

3) Each province should have and present the same form and standard of
information.

4) Different forms of advertisement should widely be promoted.

Keyword: information uses, information needs, tourists, provinces in lower northeastern

region



