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Abstract
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The objectives of this research aim to study Tour Repackaging for Thailand in
the case study of 5 Provinces of the West of Thailand (Tak, Kanchanaburi, Ratchaburi,
Phetchaburi and Prachuap Khiri Khan). Quantitative and qualitative researches are
employed in this research. In-depth interview and focus group are qualitative techniques
using for collecting data from scholars, local government officers who are in charge of
towrism development and marketing, and the sampling travel agencies both in the
studied provinces and in Bangkok. For quantitative part, questionnaire is a technique
using for collecting data from travel agencies, domestic tourists, and free independent
travellers. Content analysis and SWOT analysis are used to describe the research
findings.

In this research résults, there were three major findings:

1. For the tourism situation within these five western provinces, it is found that
level and trend of traveling among Thai tourists are increasing continuously. Free
independent travellers become more popular for Thai visitors comparing with traveling
with group tour or traveling with family or cousins. Besides the main purpose of travel
are for pleasure and recreation. Tourism in the west has potential to attract visitors
which is location, transportation, accessibility, tourism facilities and variety of tourist

attractions such as natural environment, historical background and cultural activities.



These are also the criteria for tourists making a decision to select destinations.
Furthermore, each province has tourism strategy planning in order to support tourism
development. However, it still lacks of integrated tourism development and management,
cooperate, promotion, personal skills, and tourism standard.

2. After asking all stakeholders and tourists to select best tour program and best
travel routes according to type of traveling which is Mixed-tourism, Nature-based
Tourism and Cultural Tourism for these five western provinces, it found that most of
selected tourist destinations are in Kanchanaburi, Phetchaburi, Prachuapkhirikhan, Tak
and Ratchaburi respectively. There are also the present or well-known tourist destinations.
These packages are considered by tou;ist destination potential, security, marketing, able
to response tourist needs, and distribute to more various tourist destinations.

3. It could be possible to make a tourism research network among all
stakeholders. At present, travel agencies actually do for developing their tourism
business such as the market survey or tourist satisfaction are also counted as a
research, even generally known as a non-formal research. That is because they also
proceed according to research procedures by setting a research question, identifying
objective, research methodology and duration of study. However they also have several
ob‘structions especially the time constrain due to business office hour and the lack of
formal research. Besides they are all agreed that for setting a tourism research network,
local scholars should be a core stakeholder because they can be as a research
consultant and a research correspondent between all stakeholders. As mention earlier
that it could be possible to set a tourism research network among all stakeholders but
only four of five studied provinces. Tak province is an exception because of it
geographical barrier which make a difficulty in a travel route connection. For the issue
of tourism research, they are consensus to do a market research to acquire data about
demand and behavior of touristv.' The community development in community tourism and
alternative tourism are also interesting issues as well.

There are three recommendations from the research study. Firstly, the

government section should play attention to integrated management and development



of tourism including the capacity development of attraction to motivate tourists. The
development of tour program, itinerary or tourism route, travel agency should give
importance to the presentation of new attractions or alternative tourism route together
with the current well-known routes. This should emphasize public relations to prepare
for the expansion of tourism industry. Also research networking with private sector

should indicate clear roles in cooperating and implementing of research continuously.

Keywords : Package tour, Mixed tourism, The west, Natural tourism, Cultural tourism,

Tourism network, Domestic tourist, Free Independent Traveller



