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Macularia (Thomson))
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Oriental Fruit FLY




Larva of Leafminer (Magnified)
Inside Citrus Leaf




Chaff Scale.




Purple Scale




Florida Red Scale




Figure 23 Cottony-Cushion Scale




Citrus Green Scale and Parasitized
Citrus Green Scales




Citrus Mealy bug
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Citrus Rust Mite
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