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Investigators: Seangwanich S.", Heamnakorn D.? Taleh S.'
'Science and Technology faculty, Yala Islamic University
?Arts and Social Science faculty, Yala Islamic University

E-mail Address : halima_7@yahoo.com
Project Duration : 15 December 2007 — 30 December 2008

The purposes of the project is to study consumer’s behavior in buying fruit in Kuala Lumpur,
Malaysia, analyze the marketing mix factors affecting buying decision and analyze the relationship
between personal factors and the behavior in buying fruit in Kuala Lumpur, Malaysia. The study was
done by sampling 390 consumers by questionnaire. Descriptive statistics were applied with analysis
frequency, percentage, and Chi-square test used at 95% confidence.

The results of the study show that most of the sample were female, age 18-25 years old,
single status, Islamic religion, Malaya race, student, bachelor degree level salary less to RM 2000
and members in family of 3-5 persons. Most of the sample liked to buy mango. The reason for buying
were delicious taste and for eating fresh fruits, choose 2 kinds/time, quantity of buying fruits were
1.1-2.0 kg., price RM 6-15, the frequency of buying were 1-2 times/month and the wet market was
the popular place to buy it. The most common sales support activity was discount and other persons
in the family were part of the decision to buy fruits. Malaysia fruits were the most delicious fruits. The
marketing factors affect the decision of buying fruits. Most of the sample gave the importance to the
good taste at the high level. From the test of the relationship between personal factors and behavior
of buying fruits found thatincome and numbers of family members related with pattern of
consumption. Age, status, level of education, career, income and numbers of family members related
with the quantity and the frequency of buying fruits by average per month. Status and income related
with the price of buying fruits. Status, career and numbers of family members related with the place
to buy fruits.
Results from the study were expected to be useful for Thai fruit export promotion to solve low price
problem caused by excess production and to be useful for the manufacturer producing and

distributing using market strategy planning following the needs of goal market is Malaysia.
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