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This study was operate on research mixed methodologies of quantitative and qualitative
research techniques and aimed to study 1) the network of agricultural goods production in
Nakorn Pathom province 2) the selling and distribution pathways of goods mentioned above 3)
the selling and distribution pathways of agricultural goods produced from other provinces 4) the
current situation of connection between the agricultural goods and tourism in the province 5)
the guidelines for building and supporting for this connection. In order to serve the objectives
the studied groups and times were managed and divided into 2 phases as the first phase: 400

agriculturists were asked to express their opinions related to the objectives the second phase:

400 Thai and foreign tourists were interviewed with the structural questionnaire. After that the
agriculturist groups and the tourist entrepreneur groups were in-depth interviewed and 30
persons /each of these groups were selected to joint in the focus group discussion. Finally the
key informants accounted to 40 persons were invited to propose their policies in the meeting
forum. The collected data was quantitatively and qualitatively analyzed with Statistical Computer
Program and content analysis technique respectively.

From the results it was demonstrated as follows:

For the proposal of building up and supporting for the connection, it was valued at
much level. When considering into each of the items, the item named “It should have certain

markets for supporting the selling and distribution of agricultural goods” was chosen at the first



ranking and the following items presented here as “It should have trainings to provide the in
demand knowledge for agriculturists” and “It should have trainings for building up their
necessary skills” were chosen respectively.

The behaviors in selecting and buying agricultural goods from the tourist sites, it was
also valued at much level too. When considering into each of the items, it was found that the
items named “You want to buy fruits/vegetables with good tastes from the tourist sites” “You will
buy fruits/vegetables by considering into its qualities from the tourist site” and “You will buy
fruits/vegetables by considering into its quality guarantee” were significantly chosen.

To look into the selling and distribution pathways of agricultural goods produced from
other provinces and taken to sell in Nakorn Pathom province, these agricultural goods were
taken from neighbor provinces (Samutsakhon, Samutsongkhram, Ratchaburi, Kanchanaburi

and Suphanburi province) and other regions (Central Region: Chachoengsao, Nakhonsawan,

Petchburi, Prachinburi, and Nonthaburi province; Northern Region: Phichit, Phetchabun, and

Chiangrai province; Northern-East Region: Nakhonratchasima province; Southern Region:

Nakhonsithammarat province).

For the provinces which were the main distributed sites of agricultural goods produced
from Nakorn Pathom province, they were Bangkok, Pathumthani, Nonthaburi, Ratchaburi
Samutprakan, Suphanburi and Petchburi province in the central region; Chonburi, Rayong and
Chanthaburi province in the eastern region; Nakhonratchasima and Chiangmai in the northern-
east and north region respectively. All of these agricultural goods were consumed goods and
some of them were exported to the foreign countries. The main channels of goods distribution
were done through the middle merchants who ran their businesses at Tai market and the Pak
Klong Talad market in Bangkok in addition to many superstores located in Bangkok and other
big provinces. The transportation station at Sai 5 Buddhamonthon, Buddhamonthon district,
Nakorn Pathom province was also involved in this part.

When considering into the current situation of connection between the agricultural
goods and tourism in the province, the 103 respondents accounted to 31.12% thought that the
goods produced in the province could be sold for the tourists at moderate level but 19.94%
thought about this at poor level. To joint together as the network of agricultural goods
production, the respondents accounted to 67.98% (225 persons) said that there had no the

network however 32.02% (106 persons) told that it surely had. For the network of selling and



distribution, 74.02% (245 persons) said that there had no this and the residual part (25.98%)
told that the network was being in the present time.

The guidelines for building up and supporting the connection of agricultural goods and
tourism: It should have many sectors as to state sector (government offices related tourism),
people sector (local communities and local government administrative office, and private sector
(tourist companies) joint together or co-operate in many activities for promoting and supporting
this. Their activities should be mobilized through many ways such as 1) the opening of new
selling routes and the arrangement of new selling areas i.e. the establishment of selling points in
public car parking areas and public toilets 2) the re-arrangement of tourist sites and selling
points of agricultural goods and transformed products 3) the making of continuous public
relation through various information medias and materials especially in printed materials and
websites 5) the community involvement in taking care of the visitors and this should be
endorsed and practiced as the one good host 6) the re-arrangement of environments enabling
for tourism.

From all mentioned earlier, it could be concluded that the agricultural goods produced
in or sold in Nakorn Pathom province and the provincial areas would have its strengthening
points to connect with the tourism. For the examples the agricultural vegetables and fruits from
here were well-known in their good qualities, freshness gathered from the gardens. This tourist
site is not too far from Bangkok. More over than having them with good tastes, the tourists could
visit their gardening areas under the natural ways of agriculturalist life. Also the province set up
many of the agricultural events and activities for supporting and promoting the tourism. Not
surprisingly the tourist groups were well informed about this. Based on the strengthening points
mentioned above, many sectors from government sector, people sector and private sector must
involve in these activities for supporting this. There have the high chances to increase the
values of agricultural goods being decreased in its prices through the line of connection in

agro-tourism business.
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