VI

UNAALD

9 E4
v AA o

= J A a 4 43’
MIANIATINUIngYseaen 5 dsems ao 1) ﬂizmu’c’fmumimmmimua HasIguy

Q

Y 2 k4
=

1" o = v YY = a a =1
mMsagsurag Iaie 2) An¥INMsTuiduqua s In tasngAnssuNIsU3 Inaie Tnves
v v 1
duilan  3) Anwrgilasdiiie Tanazkaadmaiiiio Tavesdus Tnnluaaia 4) Tinsizviladend
a a 1 4 dy a [ 4 dy = 9 dy
ansnanegilasdiiie In uaznanduaiie Inluaaia wag 5) Anv1laseasaaiaiiie Iauay
a [ a&' [Y] LY = ] =3 1
waanatie Ialunata ludaniameslvi wamsanyinun
4 dy =\ o 42’ a [ % = dy
A0IUMIAUAAIA TALBINITVIBAIVUMUAMSIATEHTNIVDITINIA Taslinsdouiala
dy ] ) o ¢ [ 4 @ dy o @ 1 Y [l % @ 9
ek unaatialgdadmasdianiaz 990 @1 Tariadiuauanarniig lsesinlaludania soe
% ] [~ 1 < [l o a
az 48.38 gdulvgiuTseinvmadn ldlduasgiu  dudumslasdlsznouns 72 51e

@szneumsveswgiing 24 510 uaz luveersging 48 510)

=\

Y
wpAnssunsus InavesdusInaie In wudl duilnaaaiaszdunu uaznaiadl
a Y o A dy &' A a’j 1 A = a’j a o Y o w @
WANTINAdIAY Ao Foille lamds 3-4 ATIAoIAOU IMAYATIAY 0.5 N lansy THanudiAyiy
[ o @ = ~ A Y a [ 1 9 o @ [ Y
V3R luszauundannige Tuvagndus Inaszavanlianudidyluszauiosun
4 4 a Y] 4 4 a [ Y] = [ 1 4 4
gilasdtiio In uagwaaduaiiie Tnvesdus Inaludwiadeslul wud giasaien
¥o3fu3 InnluaaiaszAauu 1mae 50033 dlanSuse i s2AUNAN 1NDE 1,060.67 Nlaniuso

' Y 9 2
Ju sgAuan mag 7,791 dlaniuaeJu uazraasaaiiie In (@n¥uiie In) 1,138 flansuseu

Y 4
fadontionswaneglasdiiie Inqanings 1dun s1audieIa nazdSuanisusian

d‘da a 1

4 4 4
nandusinlsgiileTn Yadeniionswaseglasdiiio Inguamihunas 1aun siauileTn uaz

a 1

Y ' 4
Ysinamsus Tnardasusiudiziile Ta dauiliiviilionswadegiasaiio Ia hifuaqanin

o

Y Y
1&un USamsus Inandadusiudlsgiide In sinmaasaaindsgiiie Ia msfuiduai

Y [ 4
YaeasvueaileIn tazerFnvesduilan dauiliiviilioninadeglasanansuaiulsgiiieTn

9 1 = a o 4 dy = Y a
“lmm fﬂmmaﬂwammmuﬂigﬂmaiﬂ 918 1YW LIAZINA GU@QWUEIﬂﬂ

o [ 9 dy @ @ =~ 1 1 dy
dmsulassadaaralugamivnisuie IadanTaFealvl wudl aaraiie In
[ [ 1 A o I [ S 4 o =] <3|
sEAUNAN tazszavanlanvaziuamauisiuauysal diuemiaie Iaszauuulanyuziiiu
a o a o a a o a
amaduetiossie Tumsinsgd Insead9aa1n WoANsTUMSAUTUEINY HagHamMIANTUII
1 ] a Aa =1 I~ 1 @ 1
VDINDTA WU AAIATTAVVY taznaallseansnn uazinNuilusssuneainszauaid
[ o z Y 9 1Y 1 =® 9 [
Tagoash lsdudnvesdisznoumsluaainszduuu nan uazan swdedisznoums Iseai

@ o

da7 Uon3ilsTosaz 341.93, 640.40, 77.83, 36.44 LAz 18.40 NS



VII

ABSTRACT

This study has 5 objectives as following; 1) to evaluate the cattle market situation and the
beef slaughter system, 2) to study the consumers perception and consumer behavior on the beef
consumption 3) to estimate the consumer demand for beef and beef’s products, 4) to analyze the
factors which influent to the consumer’s demand and 5) to study the market structure of beef and
beef’s products in Chiang Mai province. The results are showed as following.

The cattle trade in the 4 Livestock markets has grown of the cattle market fellow the
provincial economy growth. The average cattle trade was 990 head per week. According to the
market share of 48.33 percent of this number reach provincial slaughterhouses. The
slaughterhouse business was operated by 72 entrepreneurs and can be divided into 2 types, with
license (24 entrepreneurs) without license (48 entrepreneurs).

The results of consumers behavior revealed that the consumers behavior in the high-end
market and middle market were similar; the average purchases were 3-4 times per month, 0.5
kilogram per purchasing, they consider on the packaging in high level. Meanwhile, the consumers in
the lower market consider on the packing in low level.

The estimation of the consumers demand for beef and beef’s products were; the demand for
beef in the high-end market, middle market and lower market were average 500.3, 1,060.67 and
7,791 kg and the demand for beef’s products was average 1,138 kg per day

The factors influents to the demand in the high-end market and middle market were beef
prices and quantity of the beef’s products consumption. Meanwhile, the factors influents to the
demand in the lower market were the quantity and prices of beef’s products, the perception on the
food safety of the consumers, consumer occupation. The factors influents to the demand of beef’s
products market were the average price of beef’s products, age, occupation and gender.

The analysis of market structure of the beef industrial showed the middle market and lower
market were perfect competition market, meanwhile the high-end market was oligopoly market.
Consequence, the behavior of the entrepreneurs in these 3 types of the market and the results of the
market operation revealed that the efficiency of high-end market and middle market were higher than
lower market and more fairness. The gross profit margin of the entrepreneur in Highend market,
middle market, lower market and slaughterhouse were 341.53%, 140.40%, 77.84%, 36.44% and

18.40% in ranking.



