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Abstract 

 

 The purposes of this research were to analyze the government’s policies and 

conditions which helped to promote the process of Voluntary Tourism.  And to study the 

process of learning management for Voluntary Tourism at present day in order to study the 

Economic Value Added causing by Voluntary Tourism.  Lastly, to allocate tourism’s 

strategies for the creation of learning for volunteer tourists in Thailand.  However, primary 

data has been collected by using questionnaires provided to the total of 400 foreign 

volunteer tourists as well as 400 volunteer tourism entrepreneurs.  The meeting has been 

organized with 150 related agencies within Voluntary Tourism industry for brainstorming.  

From the results of this study found that there was no apparent or substantial policy 

supporting Voluntary Tourism, but only supported to an individual project.  Tourists who 

traveled to Thailand for the purpose of being volunteers mostly were male rather than 

female.  Most of them were groups of students aged less than 20 years old, which 

accounted for 63.50 percent.  Secondly, aged between 20 – 25 years old, found that most of 

them have made contact with travel agencies or government agencies that offered volunteer 

works, which allocated for 67 percent.  Subordinately, about 21.75 percent have contacted 

through educational institutes and 8.50 percent were self-travel.  For choosing 

accommodation aspect, shown that most volunteer tourists preferred home stay in the 

village that close to their work place were 38.75 percent.  Secondly, about 34 percent 

preferred to stay with their organization.  And found that most volunteer tourists 

accompanied with friends traveled to Thailand were 52.75 percent and traveled with 

educational institutes and family were 21.75, 3.75 percent respectively.  For the period of 

time during their stay in Thailand, most of them spent 2 weeks time and accounted for 64.75 

percent.  About 21.75 percent stayed in Thailand for 1 week, and found that most tourists 

who traveled for volunteer purposes about 1 week were 43.75 percent and less than 1 week 

and 2 weeks were 21.72 and 21 percent respectively.  The popular activities that most 
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volunteer tourists preferred were looking after animals such as elephants, dogs, gibbons, 

which accounted of 43.25 percent.  Secondly, constructing public utility and child care and 

patients care were 19.75 and 15.25 percent respectively.  However, for the experiences 

gained from volunteer activities found that most tourists have experienced with the ways of 

life from the community.  Subordinately, learning local customs and Thai Tradition were 

accounted for 60.25 and 19.75 percent respectively.  Nevertheless, the income from doing 

Voluntary Tourism business in Thailand found that most of entrepreneur’s incomes less than 

50,000 baht a month were 47 percent.  Secondly, the average incomes per month between 

50,000 – 70,000 and 130,001 – 150,000 Baht were computed as 13.50 and 13.50 percent 

respectively.  For the total annual incomes from tourism business were 1,307,165.80 Baht.  

In term of the average income from entrepreneurs per month, found that entrepreneurs had 

the highest average income in January were 133,961.17 Baht.  The second highest average 

was 126,527.88 Baht in April and then December had average income of 124,489.90 Baht, 

which accounted for 10.25, 9.68 and 9.49 percent of average income per year respectively.  

Within the study of the Value Added from Voluntary Tourism by took the profits from doing 

business after deducted the tax (NOPAT), then minus with Capital Charge, found that the 

average Value Added per year were 392,149.70 Bath accounted for 30 percent of incomes 

from doing business.  Besides, entrepreneurs had the highest average Value Added in 

January as 40,188.35 Baht.  Then, the average Value Added per month equaled 37,958.36 

Baht in April and 37,346.97 Baht in December.  Within the study of Income Distribution from 

quantitative tourism from voluntary tourism providers in Thailand, found that the average 

income from restaurant business had the highest income at 369,927.92 Baht per year and 

accounted for 28.30 percent of total incomes.  Subordinately, hotel accommodation 

businesses were 345,745.35 Baht accounted for 26.45 percent from the total incomes and 

souvenir shops were 178,035.98 Baht per year, which computed as 13.62 percent of the 

total income.  Nevertheless, for Strategic issues and development guideline aspects 

required the development under these topics as follows: 1. The actual participation from 

every sectors involved within Voluntary Tourism.  2. The Creation of confidence on the safety 

of volunteer tourists, as well as laying regulations and tracking systems in order to ensure 

the safety standards for foreign tourists.  3. The development of patterns for providing 
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information and supporting public relations activities for Voluntary Tourism.  4. Creating as 

well as communicating the destination branding for Voluntary Tourism.   

Keywords: Voluntary Tourism, Learning Process, Value added from tourism   
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 Bonus  Incentive  

 Gobal Management and Oppenheimer capital 
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  Justin Pettit (2001)  EVA and Strategy : Portfolio Management 

  

  

 

  Justin Pettit (2001)  EVA and Strategy II : Portfolio Management 
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. . 2543    Current Operation 

Value (COV)     Future Growth Value (FGV) 

  

  Future Growth Value (FGV)  ( )  50% 
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  3.1.2 
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 (Thailand Travel Planner)  1672 Tourist Hotline Video 

Call Center  (e Marketing Online)  

www.tourismthailand.org  (blog.tourismthailand.org/eugenetang) 

 2552  2553 

 

       “  ” 

   

 

  80  96%   97% 

  “  ”  

2553  

  

          2554  . 

  .  Key Message  

  2554  “Amazing Thailand : Always Amazes 

You” ( ) 

  tag line 

“Always Amazes You”  

 

                “Amazing 

Thailand : Always Amazes You”    

      

Event Marketing  Celebrity Marketing   

    . 

  Thailand Fan Club  50,000  
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      Green Tourism  
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 3  7 1.75 

10.  

 1  87 21.75 

1  175 43.75 

2  84 21.00 

3  22 5.50 

1  8 2.00 

2  13 3.25 

3  8 2.00 

 3  3 0.75 

11.  

 173 43.25 

 61 15.25 

 43 10.75 

 27 6.75 



79 

 4.1 ( )  

 ( )  

11.  

 79 19.75 

 11 2.75 

 6 1.50 

12.  

 241 60.25 

  79 19.75 

   32 8.00 

 14 3.50 

  34 8.50 

:   

 

3.2   

  

   3.2.1  

    

  1.   

     

  

   

   

  

 2.   

 2    

  



80 

       3. 

   

     

  

 

       

1.  2.  3. 

 (   20 )   

4.     

   

  

  

  

    

  (  4.1) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.1  

  :   

 

 

1)   

2)    

3)    

4)    

5)    

 
  

1)    1 – 2  

2)    3 – 6  1 

 

1)    

2)    

3)   

 

 

 

1)   

2)   /  

3)     

4)   

 

 

 

 

  ( ) 



81 

 3.2.2  

       

      

             

 2   1.   

 40,000   2.   12,000   

   

 

 3   1.  6  

(Gap-year)   2.    3.  

  

    

  2   1.   

OUT-DOOR   1  

    

      2.   IN-DOOR  

  1    3-6   1   

  

  

 IN-DOOR  1  

  

    

    

      

 

 

 

 

 

 



82 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.2  

  :   

 3.2.3  

   

    2                 

1)    

  

  40-50 

      2) 

  

  

  

  

 

  

  

 

 

1)    

    

 

2)    ( ) 

   

1)    1 – 2  

2)    3 – 6  1 

 

1)   

2)    

3)    

 

 

 

1)   

2)   

 

 

 

 

 

 



83 

 3-5   

 3-4    

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.3  

  :   

 3.2.4   

   

   2    1. 

  

  2.   

 

  

  

 

 

1)  

  

2)  

 

3)     

1)    1 – 2  

2)    1 – 4   

 

1)    

         

2)       

   

 

  

 

 

1)   

2)   



84 

 3-5  

  3-4    

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.4  

  :   

 3.2.5   

  

  

 

   

  

    

        

 8             

25    2   

  38-40    

 

 

1)  

  

2)  

 

3)     

1)    1 – 2  

2)    1 – 4   

 

1)     

    

 

 

  

 

 

1)   

2)   



85 

 

    

                       

2    Mr Claud De 

Crissoy  

    

 09.00-16.00 .  

   

  

    

  , , , , ,  

, ,                   

18-60    200  

  2   1.   2. 

   

 

    

   

 2-3   

 3-24       

    

    

     

  

    

  ( )   

 

 2  

 



86 

 

   

           

   face book 

  

  (http://www.wildlifeofthailand.org) 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.5  

  :   

 3.2  

    2                        

1.  

  

     

  

 

 

   

 

 

 

 

 

  

  

 

  

1)   2-3  

2)    3-24   

 

1)    

 

1)  

 

2)   

 

1)                                    

 

   

                            

2)                              

 

  

 

  



87 

( )   ( )  

   

    

     

( )  

  

           

   

       

        

      

    2. 

 (Foundation for Education and 

Development)  

(Grassroots Human Rights Education and development)  

       

   

( )   

  

   20-23  

 2- 3           

 2   

 1.    1-2    2.  3   

        

    

   

 

  Andaman 

Discoveries        

   



88 

 

     

  

     

   

  

  1-2               

3      

 Andaman Discoveries 

 6,300 – 9,100     

5,000 -6,500    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.6  

  :   

 

 

 

 

 

 

( ) 

 

 

  

1)    1-2  

2)     3    

 

1)    

 

1)    

2)   

 

1)   

2)    

3)    / 

 

4)   

5)   

 

6)   

7)   

8)   

9)   

10)   



89 

 3.2.7   

   2    

1.   

  60%   30%   10%  

 80%   20%   2.   2  

     

  

1)     

   

  

  

  

  3-6       

       

    6  5 

 

2)   

 

   

   

  

   (conversational 

English)  1-6 (  5-12  )        

(  13-18 )  4 - 5   

   

        

 

3)   

   

    



90 

 

  

  

   3 

  1)    -

    

     2)   (  – )  

  3)   5   

    5    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.7  

  :   

 3.2.8  

   

            

 3     1)  

 

 

1)   

2)   ( ) 

3)  

 

4)  

 

 

  

1)    1 – 2  

2)    1 – 4   

 

1)    

2)       

   

3)    

 

1)  

  

2)   

 

 

1)   

2)   



91 

 2)  3)  

   

P.S.P. Jumbo Travel Centre    

    

 6   1      1)  

   

    

     

3     

2)     

 

        

        

 

     

3)       

 

  

      

  

  1)   

    12  

  

     2)  

     215  

 

  

    

     

 



92 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.8  

  :   

  

 3.2.9   

   

 9  

   3      

1)        2)   

      3)          

         

 

  4    1)  

 2)     

3)  4) 

 

 

 

1)  /   

2)    

3)         

4)   

      

   

 

  

1)    6   

2)    1  

 

1)    

2)     

 

 

 

   

 

 

 

   

  

( ) 

 

 

1)   

2)   

3)   



93 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.9  

  :   

 

    

 3    1)    

   

  2)     2  

 

 

1)  /    

2)  

3)    

4)            

5)     

    

     

6)     

  

 

7)      

   

  

1)   1 – 2     

2)  1 - 3  

   

3)  6   

 

 

1.

 

2.

    

3.  

4.  

 

1)  

2)     

 

3)  /  

4)  

    

   

5)  

 

 

   

   

 

 

 

  

  

   

   

 



94 

  3)    

 

     

   3    1)  

   1-2   2)   1-3   3)    6  1    

     1)   /   

    2)    

 3)    

  4)          

  5)               

6)          7)  

        

 

3.3 

 

 

 

 4.04 

  

  4.05 , 4.05  3.96  

  

     

3.47,3.39,3.30  3.05   

   

  

  

 (  4.2) 

 

 



95 

 4.2 

 

 

  

 

 
 

 

 

 

  

1.  137 

(34.25) 

154 

(38.50) 

45 

(2.00) 

8 

(0.50) 

0 

(0.00) 

4.04 0.84  

2.

 

111 

(27.75) 

173 

(43.25) 

105 

(26.25) 

11 

(2.75) 

0 

(0.00) 

3.96 0.80  

3.

 

106 

(26.50) 

138 

(34.50) 

136 

(34.00) 

18 

(4.50) 

2 

(0.50) 

3.82 0.89  

4.

 

127 

(31.75) 

139 

(34.75) 

120 

(30.00) 

11 

(2.75) 

11 

(2.75) 

3.94 0.89  

5.  115 

(28.75) 

139 

(34.75) 

133 

(33.25) 

13 

(3.25) 

4 

(0.00) 

3.89 0.86  

6.  131 

(32.75) 

166 

(41.50) 

98 

(24.50) 

4 

(1.00) 

1 

(0.25) 

4.05 0.79  

7.  60 

(16.25) 

190 

(26.50) 

133 

(35.25) 

49 

(15.00) 

8 

(7.00) 

3.30 1.21 

 

8.  70 

(17.50) 

127 

(31.75) 

125 

(31.25) 

44 

(11.00) 

18 

(4.50) 

3.47 1.03 

 

9.  81 

(20.25) 

95 

(23.75) 

148 

(37.00) 

52 

(13.00) 

24 

(6.00) 

3.39 1.12 

 

10.  72 

(18.00) 

155 

(38.75) 

130 

(32.50) 

34 

(8.50) 

9 

(2.25) 

3.62 0.95  

11.  68 

(17.00) 

181 

(45.25) 

124 

(31.00) 

24 

(6.00) 

3 

(0.75) 

3.72 0.84  

12.  129 

(32.25) 

181 

(45.25) 

78 

(19.50) 

8 

(2.00) 

4 

(1.00) 

4.05 0.83  

13.  35 

(8.75) 

104 

(26.00) 

145 

(36.25) 

81 

(20.25) 

35 

(8.75) 

3.05 1.07 

 

14.  108 

(27.00) 

182 

(45.50) 

93 

(23.25) 

15 

(3.75) 

2 

(0.50) 

3.94 0.84  

:  

 

 



96 

 

   

   

        

   

 

  

 

 

   

  

   

 

  

   

  

 

   

 

 

 

 



97 

   

  

 

 

 4  

 

 

  

  8   

                   

 8   

  

  

     

  

  

  

  

 

4.1  

 

   20     5   1)  2) 

 3)  4)  5) 

  5  

 

  



98 

  

 

 

1.  

1.1    

   

 20  70 

 10   

    

   

  

     

  1     6     

  

  

  

     

  

1.2   

   

     5   1)  2) 

 3)  4)  5)  

 5  

   

 

 

 



99 

  4.3  

 

 

 
  

  1  

 

 

1.

 ( ) 

2.   

 (

) 

3.   

 

4.   

 

 

 

 

   

1.

 

2.

 

3.

 

  

 

  2  

 

 

1.

 

2.

 

 

 

   

1.

 

2.

 

 

3.  

 

 



100 

  4.3 ( ) 

 

 
  

  3  

  

 

1.

 

2.

 

3.

   

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

  

 

2.   

  

   

3.

  

 



101 

  4.3 ( ) 

 

 
  

  4.

  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  5 

 

 

  

   

  (Word of Mouth) 

 

 

 

   

1.

 

 

2. /  

1.  

3.  

4.  

5.  

6.  



102 

  4.3 ( ) 

 

 
  

  

 

2.

    

    

   

3.

  

    

   

4.

  

 

   

   5    

   1   

 ( )  

  

  

    

   2   

   

   



103 

  

 

  3  

 

    

    

   4 /   

 

/  

    

   5  

  

    

  

      

   

 

  4.1.2  

4.1.2.1  

   

  

  

      1     1    

  

     

 



104 

4.1.2.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   

  4.4   Care for Dogs 

 

 

 
  

  1  

 

 

1.   

 ( ) 

2.   

 

 

 

 

   

1.   

 

2.   

 

  

  2  

 

 

1.

 

2.

 

 

 

 

   

1.  

 

2.

 

 



105 

  4.4 ( )  Care for Dogs 

 

 
  

  3.

 

  3  

  

 

1.

 

2.

   

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 

3.

 



106 

  4.4 ( )  Care for Dogs 

 

 

  

  5 

 

 

  

   

  (Word of Mouth)  

 

4.    

    

    

   

5.

  

    

   

   

   5    

   1   

 ( )    

  

   

   2   

   

   

  

 

  3  

 



107 

    

    

   4 /   

 

/  

    

   5  

  

    

  

     

   

 

  4.1.3  

4.1.3.1   

   

  

 

     1   1 

   

  

     

4.1.3.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   



108 

  4.5  

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

 

3.

 

 

 

 

   

1.

 

2.

 

  

  2  

 

 

1.

 

2.

 

 

 

 

   

1.

 

2.

 

 

3.

 



109 

  4.5 ( ) 

 

 

  

  3  

  

 

1.

 

2.

   

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 

  5 

 

 

  

    

 (Word of Mouth)  

 

 

   

1.  

 

 



110 

  4.5 ( ) 

 

 

  

   

2.

    

        

 

3.

  

    

   

   

     5     

   1   

 ( )  

   

  

   

   2   

 

   

  

 



111 

  3  

 

    

    

   4 /   

 

/  

    

   5  

  

     

  

   

     

 

  4.1.4  

4.1.4.1  

   

 

   

 1   6   

 

  

  

  

 

 



112 

4.1.4.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   

 4.6 

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

  

3.

 

 

 

 

   

1.

 

2.

 

  

  2  

 

 

1.

  

2.

 

 

 

 

   

1.

 

2.

 

 



113 

 4.6 ( ) 

 

 

  

  3.

 

  3  

  

 

1.

 

2.

 

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 



114 

 4.6 ( ) 

 

 

  

  5 

 

 

  

  

  (Word of Mouth)  

 

 

   

1.

 

2.

    

    

   

3.

  

    

   

   

     5     

   1   

  

  

   

  

   2   

    

   



115 

  

 

  3  

 

    

    

   4 /   

 

/  

    

   5  

  

     

  

         

 

  4.1.5  

4.1.5.1  

   

  

      1    

 1  

  

   

  

 

 



116 

5.1   

   

     5   1)  2) 

 3)  4)  5)  

 5  

   

 4.7 

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

 

3.

 

 

 

 

   

1.

 

2.

 

  

  2  

 

 

1.

 

2.

 

 

 

   

1.

 

2.

 

 



117 

 4.7  ( ) 

 

 

  

  3  

  

 

1.

 

2.

   

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 

  5 

 

 

  

   

  

 

 

   

1.

 



118 

 4.7  ( ) 

 

 

  

  2.

    

      

 

3.

  

    

   

   

   5    

   1   

   

    

 

   

   2   

   

   

  

 

  3  

 



119 

    

    

   4 /   

 

/  

    

   5    

    

  

      

   

 

4.2    

 

    5   1)  2) 

 3)  4)  5)  

 5  

  

 

    

  

4.2.1   

    

    

  

(internet)  



120 

  

   . . 2541 

     

.  .  .    

        

  

   

     ( )

 ( )   ( )   ( )   ( )    

    

   

   

     

 

 

   2       

 1.     

15    30  

        

        

   

 

2.     

 1    

  4-6   

 3-6   1   

    

 



121 

1.3   

   

     5   1.  2. 

 3.  4.  5.  

 5  

  

 

 

 
 

 4.10  .   

  :  http://www.bannok.com/volunteer/autopage/show_page.php?h=39&s_id=15&d_id=15 



122 

 4.8 

   

 
  

  1 

 

 

1.

 ( ) 

2.

 

3.

/   

 

 

 

   

1.   

  (

) 

 

2.

  

 

 

  2   

 

 

1.

 

2.

 ( ) 

3.

 

 

 

   

1.

  

 

2.

 

3.

  

4.

 



123 

 4.8 ( ) 

   

 
  

  3 

 

 

1.

    

(1)  

.  .  .  

(2)

 

(3)

   

 

(4)   

2.

 

 

 

   

1.

  

 

2.

 

3.

 

4.

    

 

5.

 

  4 

 / 

 

 

 1 

  

   

 

 

   

1.

 

2.

 

3.

  

 



124 

 4.8 ( ) 

   

 
  

  5 

 

 

  

  

   

 

 

   

1.

 

2.

 

  

 

  
   5    

   1   

 ( )    

/    

    

   2     

  

  

    

    

   

 

 



125 

  3  

      

         

    

  

  4 /   

/

    

  

   5  

    

   

1.4   

   

   5   1.  2. 

 3.  4.  5.  

 5  

  

 4.9 

  

 

 
  

  1  

 

 

1.

 

2.

 (

) 

 

   

1.

  

 



126 

  4.9  ( ) 

  

 
  

 

3.   

 

3.

 

  

4.

 

  2  

 

 

1.

 

2.

    

   

3.

 

4.

 

 

 

   

1.

 

 

2.

  

 

  

 

3.

 

4.

 

 

 

 



127 

 4.9  ( ) 

  

 
  

  3  

  

 

1.

   

    

2.

 

 

 

   

1.

   

2.

 

  4  

 / 

 

 

 

 

 

   

1.   

  

   

2.

 

  5 

 

 

 

   

  

 

 

   

1.

 

2.

 



128 

  

   5    

   1   

 

    

 

 

   2   

   

    

   

  

 

  3  

 

    

    

    

   4 /   

  

/  

    

   5    

    

  

      

   

 



129 

4.3   

 

  5   1)  2) 

 3)  4)  5)   

  5   

  

 

    

  

  4.3.1  

4.3.1.1     

     

 2    

  

    

  40-50 

     

   

      100,000-

150,000     

  

  

   

     



130 

   

           

 3-5    3-4    

 4.10 

  

 

 
  

  1  

 

 

1.

  2  

  (1)  

    (2)  

    

2.

  

   

3.

 

 

 

   

1.

  

 

2.

 

  

3.

 

 



131 

 4.10 ( ) 

  

 
  

  2  

 

 

1.

    

   

2.

 

 

 

 

   

1.

  

 

  

 

2.

 

3.  

 

  3  

  

 

1.

 

2.

   

 

 

   

1.

   

2.

 



132 

 4.10 ( ) 

  

 

  

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

 

  5 

 

 

  

     

 

 

    

  

  

 

   

   

   5    

   1     

    

  

    

     

   



133 

     2   

    

     

  

   

 

  3  

 

    

    

    

   4 /   

/

   

  

   5    

   

     

   

   

 

4.4     

 

  

 5   1)  2)  

3)  4)  5)   

  5   

  

 



134 

  

  

   

4.4.1      

 4.4.1.1    

     

      22  . . 2522 

   20   

1.     /   2. 

  3. 

     4.   

  3    

 

  

       

     1) 

 2)   3) 

 4)   5)   

  6         

     

    

  6    

  

          

  

        

    

   



135 

 
 4.11    

 :  http://www.dcfl2011th.org/detail_news.php?id=00013

 

     

    

    

   

4.4.1.2 

     

    5   1.  2. 

 3.  4.  5.  

 5  

   

 



136 

 4.11 

     

 
  

  1 

 

 

1.

 

 

 

2.

 

3.

 

 

 

 

   

1.

 

 

 

2.

 

3.

 

4.

 

  2   

 

 

1.

 

 

2.

 

 

 

   

1.

 

2.

    



137 

 4.11 ( ) 

     

 
  

 3.

 

 

 

 

3.

 

 

 

 

4.

  

 

5.

 

 

 

  3 

 

 

 

1.

 

 6  

2.

 

 

 

   

1.

 

 

2.

 

  



138 

 4.11 ( ) 

     

 
  

 3.

 

 

3.  

 

  4 

 / 

 

 

 

 

 

 

 

 

   

1.

 

 

  

2.

 

 

  

3.  

 

 

     1.  

    2.  

    3.  

    4.  

    5.  

    6.  



139 

 4.11 ( ) 

     

 
  

  5 

 

 

 

 

   

 

 

 

 

   

1.

 .  

 

 

 .    .  

2.

  2  

  

   

3.  

 

  

  

  

 

 

  

4.  

 

 

 

  



140 

 

   5    

   1    

    

    

   

   

  

 

  2   

 

    

    

 2      1) 

   

 

     2)  

  

 

  3  

 

 6     

   

 

   

 

   4 /    

   

   

    



141 

 

 

  5   

    

  

 2.    

   2.1   

     

 100        

48   

  

     

  

  

 

            

 ,   

  2 ,   

   

 5    

            

    1.8 

   8  

  

 ( . . . ) 

      

        

      



142 

      

         

              

  /

 

 

 

 4.12   

  

 
  

  1 

 

 

1.

 

2.

 

 

 

 

 

   

1.

  

 

2.

 

3.

 



143 

 4.12 ( )   

  

 
  

  2   

 

 

1.

 

 

 

 

   

1.

 

2.

 

  3 

 

 

  

 

1)     

  04.00 – 

05.00  .  

 

  

6.00 .  

2)   

 

 

 

   

1.

 

2.

 

 



144 

 4.12 ( )   

  

 

  

 3)

 

     

  

 

 

  4 

 / 

 

 

  

 

 

 

 

   

1.

  

 

2.

 

3.

  

 



145 

 4.12 ( )   

  

 
  

  4.

 

1.  

2. /

 

3.  

4.  

5.

 

6.

 

  5 

 

 

 

     

 ( Word of Mouth ) 

 

 

 

   

1.  

 

2.  

    

 

    

  

 

3.

  

  



146 

   5    

   1       

  

    

  

    

     

   2      

   

    

 

   3     

   

(1)       04.00 – 05.00  . 

    6.00 . (2) 

      (3)  

  

     

     

    

 

   4  /     

  

    

    

   



147 

   5    

   

         

 4.4.3     

  4.4.3.1    

       

    

   

  444   

   12  

    

   ( )   

    

    

    

     

     

    

 

   

 

  

     

      . . 2103 

   ( )   

   

   

  



148 

       

    .  

      

  4.4.3.2  

   

 4.13 

    

 
  

  1 

 

 

1.  

  

2.   

 ( 

 

   ) 

 

 

 

   

1.  

 

 

2.  

 

3.  

 

 

4.  

 

  2   

 

 

1.  

 

 

 

 

   



149 

 4.13 ( ) 

    

 
  

 2.  

 

 

 

 

 

3.  

  

 

1.  

 

   

2.  

 

 

 

3.  

    

 

  3 

 

 

1.  

 

 

 3-5  

2.  

 

 

 

   

1.  

  

 

 

2.  

 

  

 



150 

 4.13 ( ) 

    

 
  

  4 

 / 

 

 

 

 

 

 

 

   

1.

  

 

 

2.  

 

 

3.  

 

1.  

2. /  

3.  

4.  

5.  

6.  

 

 

 

 



151 

 4.13 ( ) 

    

 
  

  5 

 

 

  

 

  

 

 

 

   

 

 

   

1.

 

2.

   

 

 

 

 

  

 

3.

  

  

    

4.

  

 

 

  



152 

  

   5    

   1        

   

     

  

   

 

 

   2       

   

   

     

     

  

 

   3      

   3-5   

     

   

    

   

   4  /     

      

  

 

  

   5       

  

   



153 

    

  

 

4.5    

 

 

 20     5   1)  2) 

 3)  4)  5)  

 5  

  

 

  

  

 4.5.1  

4.5.1.1  

  

    

  3     1   

 

     

  

 

4.5.1.2 

   

     5   1.  2. 

 3.  4.  5.  



154 

 5  

   

 4.14   

 

 
  

  1  

 

 

1.   

 ( ) 

2.   

  

3.   

 

4.  

 

 

 

 

   

1.

 

2.

 

3.

 

  

  2  

 

 

 

 

 

 

    

 

1.

 

 

2.  

 



155 

 4.14 ( ) 

 
  

  3  

  

 

1.

 

2.

 

3.

   

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

   

1.   

  

   

2.

  

 

3.

  

 

 



156 

 4.14 ( ) 

 
  

   

 

  5 

 

 

  

  

   (Word of 

Mouth)  

 

 

   

1.

 

2.

    

    

   

3.

  

    

     



157 

  

   5    

   1    

   

  

   

  

    2    

   

   

  

 

   3   

 

    

    

    4  /   

 

/  

    

    5   

  

    

  

      

   

 

 

 



158 

4.5.2  

4.5.2.1  

   

 

   

 1   6   

 

  

  

  

4.5.2.2

   

     5   1)  2) 

 3)  4)  5)  

 5  

   

 4.15  

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

  

3.

 

 

 

 

   

1.

 

2.

 

  



159 

 4.15 ( ) 

 

 

  

  2  

 

 

1.

 

2.

 

 

 

   

1.

 

2.

 

 

3.

 
  3  

  

 

1.

 

2.

   

 

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

1.   

 



160 

 4.15 ( ) 

 

  

  2.

  

 

  5 

 

 

  

    

 

 

 

   

1.

  

 

2.

    

    

   

3.

  

    

   

 

 

  

   5    

   1    

  

  



161 

   

  

    2    

    

   

  

 

   3   

 

    

    

    4  /   

 

/  

    

    5     

   

  

  

        

 

  4.5.3  

4.5.3.1  

   

  

     

  1     1    

 

  



162 

 4.5.3.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   

 4.16 

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

 

 

 

 

   

1.

 

2.

 

  

 

  2  

 

 

1.

 

2.

 

 

 

   

1.     

 



163 

 4.16 ( ) 

 

 
  

  2.     

 

 

3.

 

  3  

  

 

1.

 

2.

   

 

   

1.

 

2.

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 



164 

 4.16 ( ) 

 

  5 

 

 

  

   

  (Word of Mouth)  

 

 

   

1.

 

2.

    

    

   

3.

  

   

  

 

 

  

   5    

   1    

     

  

    

    2    

   

   

  

 



165 

   3   

 

    

    

    4  /   

 

/  

    

    5     

    

  

      

   

 

4.6   

 

 

 20     5   1.  2. 

 3.  4.  5.  

 5  

  

 

  

  

 

 

 



166 

4.6.1    

4.6.1.1  

  

 

    

  3     1   

 

     

  

 

 4.6.1.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   

 4.17 

 

 

 
  

  1  

 

 

1.

 ( ) 

2.     

  

3.     

 

 

 

 

   

1.

 

2.

 



167 

 4.17 ( ) 

 

 

  

 4.

 

3.

 

  

  2  

 

 

1.

 

2.

 

 

 

   

1.

  

2.

 

 

3.  

 

  3  

  

 

1.

 

2.

 

3.

   

 

 

   

1.

 

2.

 

 



168 

 4.17 ( ) 

 

 

  

  4  

 / 

 

 

 

 

 

   

1.   

  

   

2.

  

 

3.

  

 

 
 



169 

 4.17 ( ) 

 

 
  

  5 

 

 

  

   

  

 

 

 

   

1.

 

2.

 

     

     

3.

  

    

    

 

  

   5    

   1    

   

  

   

   

    2    

   

   



170 

  

 

   3   

 

    

    

    4  /   

 

/  

    

    5   

  

    

  

      

   

4.5.4  

4.5.4.1  

   

  

 

     1   1 

   

  

  

 



171 

4.5.4.2

   

     5   1)  2) 

 3)  4)  5)  

 5  

   

 4.18 

 

 

 
  

  1  

 

 

1.

 ( ) 

3.

 

2.

 

 

 

 

   

1.  

 

2. 

 

  

 

  2  

 

 

1.

 

2.

 

 

 

 

   

1.

 

2.

 

 



172 

 4.18 ( ) 

 

 

  

  3.      

 

  3  

  

 

1.

 

2.

   

 

 

   

1.    

 

2.    

 

 

  4  

 / 

 

 

 

 

 

   

1.   

   

2.

  

 



173 

 4.18 ( ) 

 

 
  

  5 

 

 

  

    

 (Word of Mouth)  

 

 

   

1. 

 

2. 

  

      

   

3. 

  

    

  

 

  

   5    

   1    

 ( )  

   

  

   

    2    

 

   



174 

  

 

   3   

 

    

    

    4  /   

 

/  

    

    5   

  

     

  

    

     

4.7   

  5   1)  2) 

 3)  4)  5)   

  5   

  

 

  

  

 



175 

4.7.1  

 4.7.1.1  

  

   

     

 15  

  

  

    

 3,635  

  

    

 465  

  0-14   1,113,525   19.1 

 15-59   3,804,183   65.1  

(  60-75 )  524,000   9.0     

  0-14    19.1  

   

      

    

 –     

 4.7.1.2  

    5   1)  2) 

 3)  4)  5)  

 5  

   



176 

 4.19 

 

 
  

  1 

 

1.

 

 

2.

  

  

 

 

   

1.

 

2.

 

 

 

  2   

 

 

 

 

 

    

 

  3 

 

 

1.

   

 

 

2.

  

 

  

 

   

 

   

1.

 

2.

  

“ ”

   

   

3.

 



177 

 4.19 ( ) 

 

 

 

  4.

 

 

5.

 

  4 

 / 

 

 

 

 

 

 

 

   

1.

 

2.

  

   

  5 

 

 

 (Gap Year)  

   

 

 

   

1.

 (Gap 

Year)    

2.

    

  

3.   

   



178 

 4.19 ( ) 

 

 

  

  4.

  (CV)  

 

  

   5    

   1    

 

    

    

  

   

   2    

    

 

    3   

    

  

    

    

    

    

   



179 

   

 

    4  /   

  

    

   

   5   

 (Gap Year)  

      

      

    

  (CV)   

4.7.2 

  

        

    

   (internet)  

 

    

 

4.7.2.1  

      

   

       



180 

  

      

    

       

    

  

  

   

 

4.7.2.2  

    5   1)  2) 

 3)  4)  5)  

 5  

   

 4.20 

 

 
  

  1 

 

1.

 

2.  

   

(1)  

( )  

  13.00 . – 15.00  .  

(2)   

    08.30 . – 

11.30 . 

  13.00 . – 15.00 . 

 

   

1.

 

2.

 



181 

 4.20 ( ) 

 

 

  

 (3)   

  13.00 . 15.00 .   

 

  2   

 

1.

   

 

2.  

 

 

   

1.

 

2.

  

 

3.

 

  3 

 

 

1.

 

2.

  

 

3.

  

 

 

   

1.

 

2.

   

 

3.

  

 



182 

 4.20 ( ) 

 

 

  

  4.

    

  4 

 / 

 

 

  

 

 

 

   

1.

 

2.

   

  5 

 

 

  

   

  

 

 

   

1.

 

2.

 

 

   5      

    1    

     

  

 



183 

   2    

      

   

    

  

  

 

    3     

  

   

    

  

    

    

    

    4  /   

    

  

     

    5   

  

       

   

4.7.3 

   

 4.7.3.1  

  

     

 



184 

   

. . 2482  3     

   

    

  

    420     

 

 4.7.3.2  

   

   5   1.  2. 

 3.  4.  5.  

 5  

   

 4.21 

   

 
  

  1 

 

 

1.

  

 

2.

    

10.00 . – 18.00 .   

3.

 

   

 

 

    

   

1.

  

   

2.

 

3.

 

4.  



185 

 4.21 ( ) 

   

 
  

 (1)

(     

    ) 

(2)  (

) 

(3)

) 

(4)

(    

  ) 

(5)   (     

  ) 

(6)  (   

  ) 

(7)  

 

(8)  

(9)  

(10)  

   

 

  2   

 

 

   

 

 

   

1.

   



186 

 4.21 ( ) 

   

 

  

  2.

 

3.

 

  3 

 

 

1.

  

  (       

)  

 

 

2.

 10.00 . – 18.00 .   

 

 

   

4.

 

5.

  

  

   

6.

 

  4 

 / 

 

 

 1 

  

   

 

 

 

 

   

1.

  1  

   



187 

 4.21 ( ) 

   

 

  

  2.

 

3.

   

  5 

 

 

   

   

  

 

 

 

   

1.

  

 

2.

 

 

 

 

 

  

   5      

   1    

  

 

   10.00 -18.00 .   

     

  (       )   (     )  



188 

     

    

      

  

   

   2    

      

    

   

      3     

 10.00 . – 18.00 .    

  (       )  

     

  

      

  

    4  /    1 

    

    

     

   

    5      

       

    

  

  

 



189 

 4.7.3  

   4.7.3.1  

     

  

 

 

  

       

    

        

     

     

    

     

 255     

           

   

    

  

    

      

     

 

 

 

 



190 

 4.22 

 

 
  

  1 

 

 

1.

  

 

2.

  

 

3.

   

  

  5 – 8  

 

 

 

   

1.

 

2.

 

  2   

 

 

1.   

  

 

2.

  

 

 

 

   

1.

  

 

2.

 

 



191 

 4.22 ( ) 

 

 
  

  3 

 

 

1.

  

   

 

    

   

 

   

 

 

 

   

1.

 

2.

 

3.

 

4.

 

  4 

 / 

 

 

   

 

 

   

1.   

  

  

 



192 

 4.22 ( ) 

 

 
  

  

2.

 

3.

 

  5 

 

 

  

  

 

 

   

1.

 

2.

 

3.

  

  

   

 

  

   5      

   1    

    

       



193 

  5-8  

    

 

    2      

    

   

      

    

 

 

      3   

    

        

        

  

  

 

    4  /   

    

    

  

  

 

    5   

    

    

  

 



194 

4.8  

   12     5   1.   

2.  3.  4.  5. 

  5  

 

  

  

 

 

4.8.1  

4.8.1.1  

  

    

  

 2   45   . .2541   . .2546 

 70    2553  100     19     

    

  3     

6  1     

      

    

 

 

 



195 

 

   4.8.1.2 

   

     5   1)  2) 

 3)  4)  5)  

 5  

   

 4.23 

 

 

 
  

  1  

 

 

1.

 ( ) 

2.

 

3.

 

 

 

   

1.

  

 

2.

 

3.

 

  

4.

 



196 

 4.23 ( ) 

 

  

  2  

 

 

1.

 

 

 

 

   

1.

 

 2.

    

   

3.

 

4.

 

2.

 

 

3.

  

 

  

 

4.

 

5.

 

 



197 

 4.23 ( ) 

 

 
  

  3  

  

 

1.

  3  

 

2.

 

3.

  

 

 

   

1.

 

2.

 

  

 

 

  4  

 / 

 

 

 

 

 

   

1.   

  

   

2.

  

 

3.

  

 
 

          

 



198 

 4.23 ( ) 

 

 
  

  5 

 

 

  

   

  (Word of Mouth) 

 

 

   

1.

  

  

2.

      

     

 



199 

 4.23 ( ) 

 

 
  

  

3.

  

  

   

  

    

  

 

  

 

 

  

   5    

   1    

 ( ) 

  

    

  

 

    2    

   

     

  

 



200 

   3   

 

    

    

  

    4  /   

  

/  

    

    5     

    

  

      

   

  4.8.2  

4.8.2.1   

      5      

    . . 2542      

 2   

  

  

 



201 

  

  

 4.12   

  :  http://tigertemple.org/tigertemple_new/ 

 

       46    

  

       

  07.00 . - 17.00 .   

      

   

 

 

 



202 

4.8.2.2

  

   

    5   1.  2. 

 3.  4.  5.  

 5  

   

 4.24   

 

 
  

  1  

 

 

1.

   

http://tigertemple.org/tigertemple_new/p

age_article.php?article_ID=153&id=67 

2.

 “ ” 

 E - Magazine 

3.   

 

   

 

 

   

1.

 

  

  

2.

  

3.

 

 

 

 

 



203 

 4.24 ( )   

 

 
  

  1  

 

3.1

 

3.2

 

3.3  

3.4   18   - 50  

3.5  1  

3.6

 

  8    

 

1.  

2.  

3.  

4.  

5.  

6.  

7.  12.00 . 

( )  

8.   

 

4.

 

5.

  

    

 

 

 

 



204 

 4.24 ( )   

 
  

  2  

 

 

1.

    

 

2.

 

3.

      

   

 

 

   

  

1.

  

  

 

2.

  

 

3.

 

  3  

  

 

1.

  

 

07.00  .  

  

   

10.00 .    

  

  

  

11.00 .    

 

 

 

   

1.

 

2.

 

3.

  

   

 



205 

 4.24 ( )   

 
  

 

12.00 .   

  

 

13.00 .   

 ( ) 

15.30 .   

 

    

  

    

 

2.

 

 

  4  

 / 

 

 

 

 

 

 

   

1.

 

2.   

  

 /  

3.

  



206 

 4.24 ( )   

 
  

  5 

 

 

  1  -  6  

    

     

 
 

 

 

   

1.

  

2.

    

       

   

  

   5    

   1    

        

   

  

 

    2    

      

  

         

   

 



207 

   3   

        

        

  

    

   

   4  /   

    

  

 / 

  

  

   5   

  

4.8.3  .   

   4.8.3.1   .   

      .   4  

    130   32  

 2551   

     

  

   

 

  

 

   

 

  



208 

       , 

,  

          .   7   6  

 1      

  59      70      74   

   55      39      

 9     70  

 

 
 

 4.13  .   

  :  https://www.facebook.com/media/albums/?id=119743248056802 



209 

  4.8.3.2   

 .    

    5   1.  2. 

 3.  4.  5.  

 5  

    

 4.25  .   

 

 
  

  1  

 

 

1.

  

2.

 .  

3. .

 .

  

 

 

 

   

1.

 

2.

 

 

  2 

 

 

1.

  

2.

 

3.

 .  

 

 

   

1.

  

 

3.

 .    



210 

 4.25 ( )  .   

 

 
  

  3  

 

1.

 .

  

        10.00 .       

        11.00 .      

        12.00 .       

        13.00 .      

                              

 

   

1.

    

    

 

         15.00       

        15.45 .       

                             

        18.00 .      

2.

 

3.

 

  4 

/

 

 

  

 

 

   

1.

  

 

2.

 

3.   

  

 /  



211 

 4.25 ( )  .   

 

 
  

  5   

 

 

 .

     

 

 

    

  

 

   

   

   5    

   1    

 .  .   

    

  

 

   2    

 .

    

   

   3   

   

        

  

        

  

 

 



212 

 

   4  /   

  

 .     

  

  

 

   5   

 .   

    

4.8.4  (    

) 

4.8.4.1  

    (

   )   2     

1)      

 12   

  

   

  

2)    

  215  

   

   

  

    

  

   



213 

 

    4.8.1.2 

   

     5   1.  2. 

 3.  4.  5.  

 5  

   

 4.26    

 

 
  

  1  

 

1.

 P.S.P Jumbo 

Traveling Center  

2.

 

 

   

1.

 

2.

 

3.

 

  2 

 

1.

  

 

2.

 

 

   

1.

 

2.

 



214 

 4.26 ( ) 

   

 
  

  3   

 

1.   

 

(1)  

(2)  

(3)  

(4)

 

           

 

 

   

 

   

1.

  

 

2.

  

 

  3   

 

  

  

  

  

  

  

   

   

2. 

 

3.  

    

 



215 

 4.26 ( ) 

   

 
  

  4   

 / 

 

  

 

 

   

3.

 

4.

 

5.

  

 

  5 

 

 

 

 

   

1.

 

2.

  

 

     5     

   1    

 P.S.P Jumbo Traveling Center  

    

    

 



216 

   2    

     

  

 

    3     

        

    

    

  

  

     

   4  /   

 

    

  

     

 

   5   

   

 

 

  5   

  

 1. 

 2.

3.

 

 

 

 



217 

5.1  

 

  

400       

    

   53.50 

 41-50   35.75  31-40  

 34.00  

 53.50   22.50 

 83.75 

 64.50  

 43      

20 

  35.00  18.75   

 87.50 

 5   37.50 

  38.50 

 27.00 

 93.75  (  4.28) 

 

 4.27  

 

 ( )  

1.  

 186 46.50 

 214 53.50 



218 

 4.27 ( )  

 ( )  

2.  

 20 0 0 

20 -30 47 11.75 

31 - 40 136 34.00 

41 - 50 143 35.75 

51 - 60 68 17.00 

 60 6 1.50 

 0 0 

3.  

 29 7.25 

 14 3.50 

 43 10.75 

.   90 22.50 

 214 53.50 

 10 2.50 

4.  

 335 83.75 

 65 16.25 

5.  

 258 64.50 

 142 35.50 

6.    

   43 10.75 

  51 12.75 

 172 43.00 

   80 20.00 

 54 13.50 



219 

 4.27 ( )  

 ( )  

7.  

/  140 35.00 

 75 18.75 

 63 15.75 

 6 1.50 

 7 1.75 

 24 6.00 

 38 9.50 

 8 2.00 

 10 2.50 

 29 7.25 

8.  

 350 87.50 

 40 10.00 

 10 2.50 

9.    

 5  150 37.50 

5-10  79 19.75 

11-15  64 16.00 

 15  107 26.75 

10.  

 154 38.50 

 55 13.75 

 24 6.00 

 108 27.00 

 35 8.75 

 14 3.50 



220 

 4.27 ( )  

 ( )  

 10 2.50 

11.  

 25 6.25 

 375 93.75 

12.  

 22 5.50 

 3 0.75 

:  

 

5.2  

 

 

 50,000    47.00 

 50,000 – 70,000   130,001 – 150,000   

13.50  13.50  (  4.29)  

 

 4.28 

 

   

 50,000  188 47.00 

50,000-70,000  54 13.50 

70,001-100,000  22 5.50 

100,001-130,000  18 4.50 

130,001-150,000  54 13.50 

150,001-170,000  36 9.00 

200,001-230,000  18 4.50 

230,001-250,000  10 2.50 

:  



221 

 1,307,165.80    

 133,961.17      

126,527.88     124,489.90   10.25, 

9.68  9.49   (  4.30)  

 4.29  

 ( )  

 133,961.17 10.25 

 115,445.15 8.84 

 110,597.09 8.46 

 126,527.88 9.68 

 106,993.54 8.19 

 100,858.66 7.72 

 92,939.90 7.11 

 90,096.89 6.90 

 91,443.40 7.00 

 104,532.84 8.00 

 109,279.38 8.36 

 124,489.90 9.49 

 1,307,165.80 100.00 

:  

 

 (NOPAT)  (Capital Charge)  

 392,149.70   30  

 40,188.35   

 37,958.36     37,346.97 

 (  4.29)  



222 

 (Word of Mouth)  60 

 4,200   20 

 

 2,091,465.28  

 627,439.50 (

)

 

 4.30  

 ( ) ( ) ( ) 

 133,961.17 93,772.82 40,188.35 

 115,445.15 80,811.60 34,633.55 

 110,597.09 77,417.96 33,179.13 

 126,527.88 88,569.52 37,958.36 

 106,993.54 74,895.48 32,098.06 

 100,858.66 70,601.06 30,257.6 

 92,939.90 65,057.93 27,881.97 

 90,096.89 63,067.82 27,029.07 

 91,443.40 64,010.38 27,433.02 

 104,532.84 73,172.99 31,359.85 

 109,279.38 76,495.57 32,783.81 

 124,489.90 87,142.93 37,346.97 

 1,307,165.80 915,016.10 392,149.70 

:  

 



223 

5.3   

 

  369,927.92  28.30  

  345,745.35   26.45    

 178,035.98   13.62 (  4.32) 

 4.31  

   

/  345,745.35 26.45 

 369,927.92 28.30 

 178,035.98 13.62 

 22,091.10 1.69 

 50,064.45 3.83 

 125,749.34 9.62 

 147,971.16 11.32 

  33,202.00 2.54 

 34,378.50 3.63 

 1,307,165.80 100.00 

:  

 

 66.75

 26.00  51.93  14.43 

  100,000   5.75 

 100,000 – 500,000   18.25 (  

4.33) 

 81.75 

 10.25  (  4.34) 



224 

 4.32     

 

 ( )  

 

 104 26.00 

 267 66.75 

 29 7.25 

 

 54 51.93 

 15 14.43 

 35 33.64 

 

 282 70.50 

 100,000  23 5.75 

100,000 -500,000  18 4.50 

500,001-1,000,000  13 3.25 

 64 16.00 

 

 321 80.25 

 100,000  6 1.50 

100,000 -500,000  73 18.25 

500,001 – 1,000,000 0 0 

:  

 

 

 

 

 

 



225 

 4.33 

 

 ( )  

 327 81.75 

 32 8.00 

 41 10.25 

:  

 

5.4 

 

 

 

  

 4.11  0.640  

 3.86  0.670 

  

  3.53  0.738 (

 4.35) 

 4.34  

  

 

 

 

   

 

 

 

15 

(3.75) 

263 

(65.75) 

68 

(17.00) 

39 

(9.75) 

15 

(3.75) 

0 

(0.00) 

3.77 

 

0.569  



226 

 4.34 ( )  

 

 

 

 

 

 

  

 

 

 

 

22 

(5.50) 

226 

(56.50) 

134 

(33.50) 

14 

(3.50) 

4 

(1.00) 

0 

(0.00) 

3.84 0.628  

 

22 

(5.50) 

229 

(57.25) 

134 

(33.50) 

14 

(3.50) 

10 

(2.50) 

0 

(0.00) 

3.65 0.644  

 

54 

(13.50) 

247 

(61.75) 

88 

(22.00) 

11 

(2.75) 

0 

(0.00) 

0 

(0.00) 

3.86 0.670  

 

98 

(24.50) 

254 

(63.50) 

40 

(10.00) 

8 

(2.00) 

0 

(0.00) 

0 

(0.00) 

4.11 0.640  

 

22 

(5.50) 

197 

(49.25) 

160 

(40.00) 

14 

(3.50) 

7 

(1.75) 

0 

(0.00) 

3.53 0.738  

:  

 

5.5 

 

 

  

  

  

  

   4.36,4.25  4.23  (  4.36 ) 



227 

 4.35 

 

  

 

 

 

   

 

 

 

113 

(28.25) 

218 

(54.50) 

62 

(15.50) 

7 

(1.75) 

0 

(0.00) 

0 

(0.00) 

4.09 0.711  

 

182 

(45.50) 

160 

(40.00) 

40 

(10.00) 

11 

(2.75) 

7 

(1.75) 

0 

(0.00) 

4.25 0.880  

 

134 

(33.50) 

222 

(55.50) 

22 

(5.50) 

22 

(5.50) 

0 

(0.00) 

0 

(0.00) 

4.17 0.765  

 

131 

(32.75) 

240 

(60.00) 

18 

(4.50) 

11 

(2.75) 

0 

(0.00) 

0 

(0.00) 

4.23 0.659  

    

  

91 

(22.75) 

229 

(57.25) 

66 

(16.50) 

14 

(3.50) 

0 

(0.00) 

0 

(0.00) 

3.99 0.736  

 

172 

(43.00) 

202 

(50.50) 

22 

(5.50) 

4 

(1.00) 

0 

(0.00) 

0 

(0.00) 

4.36 0.631  

:  

 

 

   

   

    

     

 

 

 



228 

   

 

  

  

 

   

 

   

   

   

   

 

  

   

  

   

   

    

   

   

    

 

 

    

 

 

 



229 

   

  

    

    

 

   

  

 

 

 

  6 

 

 6  

1  2. 

 3.  4. 

 5. 

 6.  

  6.1  

   . . 2548  

   The Tsunami Volunteer Center  

     51     3,500 

  19 - 67     

    

    The Phi Phi Dive Camp    4,000  

   290     

  

 



230 

    

( .)     

  4    

      

 

     

   

  

       

  

 

 

  

      

  

    

   

 

     

      

  

   

   

    

  

  

 



231 

6.2    

  

  8    

  

 

6.3    

  

  

  

    1.1   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.14   ( )  

 

 

 

 ( )  

 ( )  

 ( ) 

( ) 

 

 (Focus Group)  8  

( )   ( ) 

 



232 

1.  ( ) 

 

2.  ( ) 

  

3.   ( ) 

 

4.  (Focus Group)  8  ( ) 

 

5.  ( ) 

 

6.  ( ) 

 

 

1.

 

2.   

 

3.

 

4.

 

5.

 

6.

 

 



233 

6.4  

  

  8 

  (  

, 2553)      

     

 

    

 9    

    3      

1.       2.   

      3.          

         

 

    

 

 

 

 

 

 

 

 

 

 

 

 

 4.15  

  :   

 

 

 
1.  /    
2.   
3.    
4.         

   
5.   

      
     

6.   
    

 
7.     

   

  
1.   1 – 2     
2.  1-3    
3.  6   

 
1.  
2.

    
3.  
4.  

 

 
   

   
 

 

 
  
  

   
   
 



234 

  

  4    1.  

 2.     

3.  4. 

 

     

  3      1.    

   

    2.     2 

   3.  

   

     

    3           

1.      1 – 2    2.    1  -  3    3.    

6    1     

      1.   /   

    2.    

  3.    

  4.          

  5.               

6.          7.  

        

 

6.5  

 

   

 

    

  (SWOT  Analysis)  



235 

   (Strengths) 

1.     

    (   )  

   

2. /   

 

3.   

   

 /   

 

   (Weakness) 

1.   

     

2.   

 

3.

    

 ( .)  

4.

 

5.

   

 

6.  

  

 



236 

    (Opportunities) 

1.    

    

2.  (    ) 

   

3.    

  

   (Threats) 

1.   (Culture Gap)  ( ) 

    

 

2.  

  

 

3.   

  

   

6.6   

    8  

    

  (SWOT  Analysis)        

     

   

   

 



237 

   

   5   

 

1.

 

2.

 

3.    

4.  

 

 

5.   

 

 

  

   

1.

 

2.

 

3.

 

4.  

 

 

5.

 

 



238 

 

     1      

 

   2      

 

   3  

          

   

3.1   :  

   

     

  (  

 ) 

  

  

     

 

3.2   :  

  

      

  

   

3.3   :  

   

 

 

 



239 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 4.17      

                                  

 
 

(M1) 

 

(M2) 

 

(M3) 

  

(M4) (M5) 

 

 

(G1) 

 

(G2) 

 

(G3) 

  
 

(G4) 

 

  

(G5) 

  

 

(S1)  

  

 
 

(S2)  

  

 

(S3) 
  

         
 

   



/
/

/
/

/
 

 
 

 
/

 
 

  1
   

  

  

 

 

1)

  5
0 

  

2)

 

3)

 

4)

 

1)

 
 

 

    2)

  (
DS

S)
 

  
. 

 3)

 (S
oc

ia
l N

et
wo

rk
) 

   
  

  

   
  

 
 

 
 

   
 

  (
DS

S)
 

  
. 

   

  

(D
SS

)    
. 

   
 

 
  

  

  
  

  
 

   

 (S
ha

re
) 

 

N/
A 

240 



24
1

 / 
/

/
/

/ 
  (

) 

 
 

 
/

 
 

  2
 

  

   

1)
 

  
  

2)

 

1)

  
  

 

  

  

 

   
  

 

   
  

 

  
 

N/
A 

  3
 

 

1)

   

 

1)
  

 

  

2)
  

 

 

  

 

   

 

 

  
 

   

 

N/
A 

 

241 



24
2

 

 / 
/

/
/

/ 
  (

) 

 
 

 
/

 
 

 
 

3)
  

 
 

 (
 

 
) 

 

4)
  

 

 
 

 

/

 

     
 

 

   

 

    

   

 

   

 

  

N/
A 

 

242 



24
3

 / 
/

/
/

/ 
 (

) 

 
 

 
/

 
 

   

2)

  

 

5)

 

6)
 

 

7)

 

   
 

 2
0 

 

   
 

 

  

   
 5

0 
 

   

 

   

   
 5

0 
 

   

 

N/
A 

 

243 



24
4

 / 
/

/
/

/ 
 (

) 

 
 

 
/

 
 

 
    3)

 

8)
  

 

 1)
  

 

2)
  

  
  

 

   
 5

0 
 

   

 
 

 

   
 

   

 

   
 

 

   
  

  

 

N/
A 

 

244 



 

  5 

   

 

  

  

 

 

     

  

 

400    400    

  

150    

5.1   

 

  5.1.1  

 

  

  8           

           

  ( .)  

2553  2554   

    

  5.1.1   

    

   

    54.50 

  24.50  



246 

  20  

 63.50   20-25   GAP YEAR 

 29.25 

 

 67.00   

 21.75  8.50 

 

 

 38.75 

 34.00 

 

 52.75 

 21.75 

  

 3.75 

 9-15  

    

 2 

 64.75   1   21.75  

  1 

 43.75  1   2   21.75 

 21.00  

 

 

      43.25 

   19.75  

15.25  

    60.25 



247 

 19.75  

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  :   

 

       

  3      (1)        (2) 

        (3)   

                

 

 

1.  /    

2.    

3.    

4.            

5.     

    

     

6.     

  

 

7.      

     

1.   1 – 2     

2.  1 - 3  

   

3.  6   

 

1.

 

2.

    

3.  

4.  

 

1.  

2.     

 

3.  /  

4.   

      

5.  

 

 

   

   

 

 

  

  

   

   

 



248 

    

  3      (1)  

 (2)  

    (3)  

 

     

    3      (1)    

  

     (2)    

 2    (3)  

   

     

    3      (1)      1 – 2    (2)  

  1  -  3    (3)    6    1     

        (1)   / 

  

    (2)    

  (3)      (4)  

          (5)        

       (5)        

  (6)          

 

   

 

   

 4.04 

 

  4.05 , 4.05  3.96 



249 

  

   

   3.47,3.39,3.30  3.05    

5.1.3   

 5   1)  2) 

 3)  4)  5)  

 5  

  

 

    

 

 

 1    

 (

)    /    

   

  

    2      

  

 ( )  

  

  

    

  

 

   3   

      

         



250 

    

  

   4  /   

/

    

  

    5   

    

   

  5.1.4  

      

 

  

  400       

    

   

53.50  41-50   35.75 

 31-40   34.00 

  53.50   

22.50    83.75 

 64.50 

  43 

     20  

  

35.00  18.75   

 87.50  5  

 37.50 

  38.50 



251 

 27.00  93.75 

 

     

  

 50,000   

 47.00  50,000 – 70,000   130,001 – 150,000 

  13.50  13.50  

 1,307,165.80    

 133,961.17   

   126,527.88    

 124,489.90   10.25, 9.68  9.49  

 

 (NOPAT)  (Capital Charge)  

 392,149.70   30  

 40,188.35  

  37,958.36    

 37,346.97  

 
    

 

  

  369,927.92  28.30  

  345,745.35   26.45   

  178,035.98   13.62  

 

 

 

 



252 

    

 

  

 

  

 4.11  0.640 

  

3.86  0.670   

  

3.53  0.738 

 
    

 

  

  

 

  

    4.36, 4.25  4.23  

 
   5.1.4.1   

 

     

     

 

 

 

 



253 

     

1.

 

2.

  

3.   

4.   

 

    

    

   

1.

 

2.

 

 

3.

 

4.    

    

1.

 

      

 

   

 (Community participation-based tourism) 



254 

2.

   

     

  (  

 ) 

  

  

   

  

 

3.

 

    

  (Word of mouth) 

   

  

  

  

  

     

      

   

 

4.   

 (Brand) 

  

  

 

 



255 

5.2    

 

1.   

  

 

2.  

 

 

 

 

3.  

  

 

4.

  

 

5.

 

6.

 

 

7.  

  



256 

        

  

8.

 

 

  

5.3   

 

1.

  

 

2.  

  

 

3.   

  

  

 

 

   

 

4.

 

5.    ( .) 

  

 

6.  

    

 



257 

7.

    

   

8.

  

  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



258 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



259 

 

 

  .  

  . .  

,  2551   

 .  

.  .  

, 2548 

  .    

    . 

 .  , 2547 

  .  .    2.   : -

, 2545 

  .   : .  : , 

2540 

  .  .  . 

 :  

 , 2544 

 .   

 . 

, 2549 

   .  

- . . 

,  2547. 

  . .  .  .   1.  

 : , 2527 



260 

 .   

.  . 

,  2545. 

 .  

.   

.  ,  2541. 

 .   : .   : 

, 2545 

 .  .  

. ,  2542. 

 . 

 .

. ,  2542. 

  .  

.   . 

,  2548. 

 .

 .   

. , 2545. 

  .    .    :  

,  2539. 

 . .  : 

  ,  2541. 

 .   :  

.  .  

,  2536. 

 .  .   : , 2544 



261 

 .

   ( ).

     , 2541. 

 .   : 

 ( .)  .  

. ,  2543. 

  .  

.  .   :   , 

2548   

  .

.   ,2546. 

 .  

  .    

. ,  2549. 

 .  

.  .  

,  2543. 

 .  .   1.   : 

, 2539 

 .   (

)   : , 2544 

  .   

. .  

, 2550 

 .  

.  .  

, 2536 



262 

.

(2545-2549) .  www.tdri.or.th  20  2553 

.

 9 (2545-

2549) .   www.tdri.or.th  20  2553 

 .  .   

.  ,  2545. 

  .  

 ( ) .  . 

,  2541 

 .   : 

.    ,  2539 

  .   EVA 

.       

.  ,  

2547. 

  . .    5.    :    

,  2544. 

  .   2 .   :  ,  

 2543 

 .  

  . . 

2000-2004.  .  

, 2548 

 .   :   1.  

 :  ( ), 2545 



263 

  .    

     

 , 2552 

 .

. 

.  , 2546 

 .  .   2.  : , 2538 

  .  

.   : , 2541. 

Epstein, Barry J. Wiley  Ias 99: Interpretation  And  Application  Of  International  

Accounting  Standards 1999.  New  York  :  John  Wiley & Sons, 1999. 

Al  Ehrbar.  The  EVA  Revolution, The  Rel  Key  to  Creating  Wealth.  John Wiley & 

Sons, 1998. 

Copeland, T.T.Koller  and  J.Murrin. Valuation : Measuring  and  Managing  the  Balue  

of  Companies.  The  United  States  of  America  :  John  Wiley & Sons,Inc, 

1996. 

Jusin  Pettit.  EVA  and  Strategy.  Portfolio  Management, 2001 

Stewart, G.Bennet.  The  Quest  for  Value  “Harper  Business,  New  York,  1991 

Esa  Makelainnen.  Economic  Value  Added  as  a  management  tool.  Helsinki  

School  of  Economic  and  Bussiness  Adminestration, 1989 

Isa  M  and  W. Lo.  Economic  Value  Added  in  The  Malaysian  Listed  Companies.  

A  preliminary  Evidence  Research,  University  of  Malaya, 2001 

Farsio  Farzad,  Degel  Joe,  and  Degner  Julia.  Economic  Value  Value  Added  

(EVA)  and  Stock  Return.  Financier. 2000 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

  

 



 

 

 

  

     

  

 400   

  400    

  150    

  

  

  20   

63.50   20-25   

 67.00  

  21.75  8.50 

 38.75 

 34.00 

 52.75 

 21.75  3.75  

 2 

 64.75   1   21.75   

 1 

 43.75  1   2   21.75  21.00 

    

   43.25   

 19.75  15.25  

  

  60.25  19.75   



2 

 50,000 

   47.00  50,000 – 70,000   130,001 

– 150,000   13.50  13.50  

 1,307,165.80    

 

133,961.17      126,527.88   

  124,489.90   10.25, 9.68  9.49 

  

 (NOPAT)  

(Capital Charge)   392,149.70   30 

  

40,188.35    37,958.36   

  37,346.97  

  369,927.92

 28.30    345,745.35  

 26.45     178,035.98  

 13.62 

 1. 

 2. 

   

3. 

 4.   

  

 

        

 

 

   . . 

2548     The Tsunami Volunteer 



3 

Center       51    

 3,500   19 - 67     

  

( .)     

  4    

     

   

   

   

   

 

     

    

     

   

    

  

  

 

 

1 

  

2  

  

3 

  

4 

 



4 

 

1  

 

2 

 

3 

 

4 

 

 

 

 

(Mixed Methods Research) 

 

 

 

1.  

1.1  

 7,000  (

 , 2553)  8 

   

     

 

    

        

1.2  400  

 400   150   

2.   



5 

  

 (Cluster or Area Sampling)  

 (Cluster 

or Area Sampling)  

 (Snowball)  

3.   

 

   

 

 400  

 

  400  

 

 

 

4.  

 

1)  (primary data) 

  

 (Purposive Sampling) 

  Snowball  

2)  (secondary data)  

 

 

5.  

  SPSS for Windows 

  



6 

-  (   

     ) 

-  (Mean)   (Standard Deviation : SD) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 1  

:  

 

  

 

5.1.1  

 

  

  8           

  

  

   

  

  

 EVA  (Economic 

Values  added)  

SWOT  TOWS 

Matrix 

 

 

 

 



7 

           

  ( .)  

2553  2554   

    

  5.1.1  

 

    

   

    54.50 

  24.50  

  20  

 63.50   20-25   GAP YEAR 

 29.25 

 

 67.00   

 21.75  8.50 

 

 

 38.75 

 34.00 

 

 52.75 

 21.75 

  

 3.75 

 9-15  

    

 2 



8 

 64.75   1   21.75  

  1 

 43.75  1   2   21.75 

 21.00  

 

 

      43.25 

   19.75  

15.25  

    60.25 

 19.75  

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1)  /    

2)  

3)    

4)            

5)     

    

     

6)     

  

 

7)      

   

  

1)   1 – 2     

2)  1 - 3  

   

3)  6   

 

1)

 

2)

    

3)  

4)  

 

1)  

2)     

 

3)  /  

4)

 

 

   

   

 

 

  

  

   

   

 



9 

 

 

 

 

 

 

  :   

       

  3      (1)        (2) 

        (3)   

                

    

  3      (1)  

 (2)  

    (3)  

 

     

    3      (1)    

  

     (2)    

 2    (3)  

   

     

    3      (1)      1 – 2    (2)  

  1  -  3    (3)    6    1     

        (1)   / 

  



10 

    (2)    

  (3)      (4)  

          (5)        

       (5)        

  (6)          

 

 

 

   

 

   

 4.04 

 

  4.05 , 4.05  3.96 

  

   

   3.47,3.39,3.30  3.05    

5.1.3  

 5   1)  2) 

 3)  4)  5)  

 5  

  

 

    



11 

 

 

 1    

 (

)    /    

   

  

    2      

  

 ( )  

  

  

    

  

 

 

   3   

      

         

    

  

   4  /   

/

    

  

    5   

    

   

 



12 

  5.1.4  

      

 

  

  400       

    

   

53.50  41-50   35.75 

 31-40   34.00 

  53.50   

22.50    83.75 

 64.50 

  43 

     20  

  

35.00  18.75   

 87.50  5  

 37.50 

  38.50 

 27.00  93.75 

 

 

     

  

 50,000   

 47.00  50,000 – 70,000   130,001 – 150,000 

  13.50  13.50  

 1,307,165.80    

 133,961.17   

   126,527.88    



13 

 124,489.90   10.25, 9.68  9.49  

 

 (NOPAT)  (Capital Charge)  

 392,149.70   30  

 40,188.35  

  37,958.36    

 37,346.97  

 

    

 

  

  369,927.92  28.30  

  345,745.35   26.45   

  178,035.98   13.62  

 

    

 

  

 

  

 4.11  0.640 

  

3.86  0.670   

  

3.53  0.738 

 

    

 



14 

  

  

 

  

    4.36, 4.25  4.23  

 

   5.1.4   

 

     

     

 

     

1.

 

2.

  

3.

  

4.   

 

    

    

   

1.

 



15 

2.

  

3.

 

4.    

    

1.

 

      

 

   

 (Community participation-based tourism) 

2.

   

     

  (  

 ) 

  

  

    

  

 

3.

 



16 

    

  (Word of mouth) 

   

   

  

  

  

     

      

   

 

4.   

 (Brand) 

  

  

 

5.2    

 

1.   

  

 

2.  

 

 



17 

 

 

3.  

  

 

4.

  

 

5.

 

6.

 

 

7.  

  

        

  



18 

8.

 

 

  

 

5.3   

 

1.

  

 

2.  

  

 

3.   

  

  

 

 

   

 

4.

 



19 

5.    ( .) 

  

 

6.  

    

 

7.

    

   

8.

  

  

 

  

 2553 

 

 

  .  

  .  .  

,  2551   

 .  

.  .  

, 2548 

  .    

    . 

 .  , 2547 



20 

  .  .    2.   : -

, 2545 

  .   : .  : , 

2540 

  .  .  . 

 :  

 , 2544 

 .   

  . 

, 2549 

   .  

- . . 

,  2547. 

  . .  .  .   1.  

 : , 2527 

 .   

.   . 

,  2545. 

 .  

.   

.  ,  2541. 

 .   : .   : 

, 2545 

 .  .  

. ,  2542. 

 . 

 .

. ,  2542. 



21 

  .  

.   . 

,  2548. 

 .

 .   

. , 2545. 

  .    .    :  

,  2539. 

 . .  : 

  ,  2541. 

 .   :  

.  .  

,  2536. 

 .  .   : , 2544 

 .

   ( ).

     , 2541. 

 .   : 

 ( .)  .  

. ,  2543. 

  .  

.  .   :   , 

2548   

  .

.   ,2546. 



22 

 .  

  .   

. ,  2549. 

 .  

.  .  

,  2543. 

 .   .   1.    :  

, 2539 

 .   (

)   : , 2544 

  .   

. .  

, 2550 

 .  

.  .  

, 2536 

.

(2545-2549) .  www.tdri.or.th  20  2553 

.

 9 (2545-

2549) .   www.tdri.or.th  20  2553 

 .  .   

.  ,  2545. 

  .  

 ( ) .  . 

,  2541 

 .   : 

.    ,  2539 



23 

  .   EVA 

.       

.  ,  

2547. 

  . .    5.    :    

,  2544. 

  .   2 .   :  ,  

 2543 

 .  

  . . 

2000-2004.  .  

, 2548 

 .   :   1.  

 :  ( ), 2545 

  .    

     

 , 2552 

 .

. 

.  , 2546 

 .  .   2.  : , 2538 

  .  

.   : , 2541. 

Epstein, Barry J. Wiley  Ias 99: Interpretation  And  Application  Of  International  

Accounting  Standards 1999.  New  York  :  John  Wiley & Sons, 1999. 

Al  Ehrbar.  The  EVA  Revolution, The  Rel  Key  to  Creating  Wealth.  John Wiley & 

Sons, 1998. 



24 

Copeland, T.T.Koller  and  J.Murrin. Valuation : Measuring  and  Managing  the  Balue  

of  Companies.  The  United  States  of  America  :  John  Wiley & Sons,Inc, 

1996. 

Jusin  Pettit.  EVA  and  Strategy.  Portfolio  Management, 2001 

Stewart, G.Bennet.  The  Quest  for  Value  “Harper  Business,  New  York,  1991 

Esa  Makelainnen.  Economic  Value  Added  as  a  management  tool.  Helsinki  

School  of  Economic  and  Bussiness  Adminestration, 1989 

Isa  M  and  W. Lo.  Economic  Value  Added  in  The  Malaysian  Listed  Companies.  

A  preliminary  Evidence  Research,  University  of  Malaya, 2001 

Farsio  Farzad,  Degel  Joe,  and  Degner  Julia.  Economic  Value  Value  Added  

(EVA)  and  Stock  Return.  Financier. 2000 

 

 



 

 

 

  

     

  

 400   

  400    

  150    

  

  

  20   

63.50   20-25   

 67.00  

  21.75  8.50 

 38.75 

 34.00 

 52.75 

 21.75  3.75  

 2 

 64.75   1   21.75   

 1 

 43.75  1   2   21.75  21.00 

    

   43.25   

 19.75  15.25  

  

  60.25  19.75   



2 

 50,000 

   47.00  50,000 – 70,000   130,001 

– 150,000   13.50  13.50  

 1,307,165.80    

 

133,961.17      126,527.88   

  124,489.90   10.25, 9.68  9.49 

  

 (NOPAT)  

(Capital Charge)   392,149.70   30 

  

40,188.35    37,958.36   

  37,346.97  

  369,927.92

 28.30    345,745.35  

 26.45     178,035.98  

 13.62 

 1. 

 2. 

   

3. 

 4.   

  

 

        

 

 

   . . 

2548     The Tsunami Volunteer 



3 

Center       51    

 3,500   19 - 67     

  

( .)     

  4    

     

   

   

   

   

 

     

    

     

   

    

  

  

 

 

1 

  

2  

  

3 

  

4 

 



4 

 

1  

 

2 

 

3 

 

4 

 

 

 

 

(Mixed Methods Research) 

 

 

 

1.  

1.1  

 7,000  (

 , 2553)  8 

   

     

 

    

        

1.2  400  

 400   150   

2.   



5 

  

 (Cluster or Area Sampling)  

 (Cluster 

or Area Sampling)  

 (Snowball)  

3.   

 

   

 

 400  

 

  400  

 

 

 

4.  

 

1)  (primary data) 

  

 (Purposive Sampling) 

  Snowball  

2)  (secondary data)  

 

 

5.  

  SPSS for Windows 

  



6 

-  (   

     ) 

-  (Mean)   (Standard Deviation : SD) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 1  

:  

 

  

 

5.1.1  

 

  

  8           

  

  

   

  

  

 EVA  (Economic 

Values  added)  

SWOT  TOWS 

Matrix 

 

 

 

 



7 

           

  ( .)  

2553  2554   

    

  5.1.1  

 

    

   

    54.50 

  24.50  

  20  

 63.50   20-25   GAP YEAR 

 29.25 

 

 67.00   

 21.75  8.50 

 

 

 38.75 

 34.00 

 

 52.75 

 21.75 

  

 3.75 

 9-15  

    

 2 



8 

 64.75   1   21.75  

  1 

 43.75  1   2   21.75 

 21.00  

 

 

      43.25 

   19.75  

15.25  

    60.25 

 19.75  

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 



9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  :   

       

  3      (1)        (2) 

        (3)   

                

 

 

1)  /    

2)  

3)    

4)            

5)     

    

     

6)     

  

 

7)      

   

  

1)   1 – 2     

2)  1 - 3  

   

3)  6   

 

1)

 

2)

    

3)  

4)  

 

1)  

2)     

 

3)  /  

4)   

      

5)  

 

 

   

   

 

 

  

  

   

   

 



10 

    

  3      (1)  

 (2)  

    (3)  

 

     

    3      (1)    

  

     (2)    

 2    (3)  

   

     

    3      (1)      1 – 2    (2)  

  1  -  3    (3)    6    1     

        (1)   / 

  

    (2)    

  (3)      (4)  

          (5)        

       (5)        

  (6)          

 

 

 

 

 



11 

 

   

 

   

 4.04 

 

  4.05 , 4.05  3.96 

  

   

   3.47,3.39,3.30  3.05    

5.1.3  

 5   1)  2) 

 3)  4)  5)  

 5  

  

 

    

 

 

 1    

 (

)    /    

   

  

    2      

  

 ( )  



12 

  

  

    

  

 

 

   3   

      

         

    

  

   4  /   

/

    

  

    5   

    

   

 

  5.1.4  

      

 

  

  400       

    

   

53.50  41-50   35.75 

 31-40   34.00 



13 

  53.50   

22.50    83.75 

 64.50 

  43 

     20  

  

35.00  18.75   

 87.50  5  

 37.50 

  38.50 

 27.00  93.75 

 

 

     

  

 50,000   

 47.00  50,000 – 70,000   130,001 – 150,000 

  13.50  13.50  

 1,307,165.80    

 133,961.17   

   126,527.88    

 124,489.90   10.25, 9.68  9.49  

 

 (NOPAT)  (Capital Charge)  

 392,149.70   30  

 40,188.35  

  37,958.36    

 37,346.97  

 

    

 



14 

 

 

  

  369,927.92  28.30  

  345,745.35   26.45   

  178,035.98   13.62  

 

    

 

  

 

  

 4.11  0.640 

  

3.86  0.670   

  

3.53  0.738 

 

    

 

  

  

 

  

    4.36, 4.25  4.23  

 

   5.1.4   

 



15 

     

     

 

     

1.

 

2.

  

3.

  

4.   

 

    

    

   

1.

 

2.

  

3.

 

4.    

    



16 

1.

 

      

 

   

 (Community participation-based tourism) 

2.

   

     

  (  

 ) 

  

  

    

  

 

3.

 

    

  (Word of mouth) 

   

   

  

  

  

     



17 

      

   

 

4.   

 (Brand) 

  

  

 

5.2    

 

1.   

  

 

2.  

 

 

 

 

3.  

  

 

4.

  



18 

 

5.

 

6.

 

 

7.  

  

        

  

8.

 

 

  

 

5.3   

 

1.

  

 



19 

2.  

  

 

3.   

  

  

 

 

   

 

4.

 

5.    ( .) 

  

 

6.  

    

 

7.

    

   



20 

8.

  

  

 

  

 2553 

 

 

  .  

  .  .  

,  2551   

 .  

.  .  

, 2548 

  .    

    . 

 .  , 2547 

  .  .    2.   : -

, 2545 

  .   : .  : , 

2540 

  .  .  . 

 :  

 , 2544 

 .   

  . 

, 2549 



21 

   .  

- . . 

,  2547. 

  . .  .  .   1.  

 : , 2527 

 .   

.   . 

,  2545. 

 .  

.   

.  ,  2541. 

 .   : .   : 

, 2545 

 .  .  

. ,  2542. 

 . 

 .

. ,  2542. 

  .  

.   . 

,  2548. 

 .

 .   

. , 2545. 

  .    .    :  

,  2539. 

 . .  : 

  ,  2541. 



22 

 .   :  

.  .  

,  2536. 

 .  .   : , 2544 

 .

   ( ).

     , 2541. 

 .   : 

 ( .)  .  

. ,  2543. 

  .  

.  .   :   , 

2548   

  .

.   ,2546. 

 .  

  .   

. ,  2549. 

 .  

.  .  

,  2543. 

 .   .   1.    :  

, 2539 

 .   (

)   : , 2544 



23 

  .   

. .  

, 2550 

 .  

.  .  

, 2536 

.

(2545-2549) .  www.tdri.or.th  20  2553 

.

 9 (2545-

2549) .   www.tdri.or.th  20  2553 

 .  .   

.  ,  2545. 

  .  

 ( ) .  . 

,  2541 

 .   : 

.    ,  2539 

  .   EVA 

.       

.  ,  

2547. 

  . .    5.    :    

,  2544. 

  .   2 .   :  ,  

 2543 

 .  

  . . 



24 

2000-2004.  .  

, 2548 

 .   :   1.  

 :  ( ), 2545 

  .    

     

 , 2552 

 .

. 

.  , 2546 

 .  .   2.  : , 2538 

  .  

.   : , 2541. 

Epstein, Barry J. Wiley  Ias 99: Interpretation  And  Application  Of  International  

Accounting  Standards 1999.  New  York  :  John  Wiley & Sons, 1999. 

Al  Ehrbar.  The  EVA  Revolution, The  Rel  Key  to  Creating  Wealth.  John Wiley & 

Sons, 1998. 

Copeland, T.T.Koller  and  J.Murrin. Valuation : Measuring  and  Managing  the  Balue  

of  Companies.  The  United  States  of  America  :  John  Wiley & Sons,Inc, 

1996. 

Jusin  Pettit.  EVA  and  Strategy.  Portfolio  Management, 2001 

Stewart, G.Bennet.  The  Quest  for  Value  “Harper  Business,  New  York,  1991 

Esa  Makelainnen.  Economic  Value  Added  as  a  management  tool.  Helsinki  

School  of  Economic  and  Bussiness  Adminestration, 1989 

Isa  M  and  W. Lo.  Economic  Value  Added  in  The  Malaysian  Listed  Companies.  

A  preliminary  Evidence  Research,  University  of  Malaya, 2001 

Farsio  Farzad,  Degel  Joe,  and  Degner  Julia.  Economic  Value  Value  Added  

(EVA)  and  Stock  Return.  Financier. 2000 



 

 

 

  

 

 



  .  

1.   

 

2.  

  

   

  

 

3.  

         

       

        

        

        

       

        

        

       

       



        

        

         

4.  

  400  8  50    

         

 

     

     

 

 

  400  8 

           

  

    

       

     

       

 

 

5.  

5.1.1   

  

  8             

         



  ( .)  2553  2554 

   

   

  5.1.1   

    

    

   54.50  

 24.50  

  20   63.50  

 20-25   GAP YEAR 

 29.25 

  67.00  

  21.75  8.50 

 

 

 38.75  34.00 

 

 52.75  21.75 

  

 3.75  9-15  

    

 2  

64.75   1   21.75   

 1  43.75 

 1   2   21.75  21.00  

 



 

     

 43.25    19.75 

 15.25  

    60.25  19.75 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1)  /    

2)  

3)    

4)            

5)     

    

     

6)     

  

 

7)      

   

  

1)   1 – 2     

2)  1 - 3  

   

3)  6   

 

1)

 

2)

    

3)  

4)  

 

1)  

2)     

 

3)  /  

4)   

      

5)  

 

 

   

   

 

 

  

  

   

   

 



 

 

  :   

         3  

    (1)        (2) 

        (3)      

             

    

  3      (1)  

 (2)     

 (3)   

       

  3      (1)    

   

    (2)     2  

  (3)    

  

    

    3      (1)      1 – 2  

  (2)    1  -  3    (3)    6    1     

        (1)   / 

  

    (2)    

  (3)  

    (4)          

  (5)               (5)  

        (6)  

        

 



 

 

   

 

   

 4.04 

 

  4.05 , 4.05  3.96  

   

    3.47,3.39,3.30  3.05 

   

5.1.3  

 5   1)  2)  3) 

 4)  5)   5  

 

 

 

    

 

 

 1    

 ( )  

  /     

  

  

    2      

  

 ( )  



    

    

   

 

   3   

        

       

    

  

   4  /   

/

    

  

    5   

    

   

 

  5.1.4  

      

 

    

400       

    

   53.50 

 41-50   35.75  31-40   34.00 

  53.50 

  22.50   

 83.75  64.50 



  43 

     20  

  35.00 

 18.75    

87.50  5   37.50 

 

 38.50  27.00 

 93.75  

 
     

  

 50,000    47.00 

 50,000 – 70,000   130,001 – 150,000   

13.50  13.50   

1,307,165.80    

 133,961.17     

 126,527.88     124,489.90   

10.25, 9.68  9.49   

 (NOPAT)  

(Capital Charge)   392,149.70   30 

  40,188.35  

  37,958.36    

 37,346.97  

 
    

 

  

  369,927.92  28.30   



 345,745.35   26.45     

178,035.98   13.62  

 
    

 

  

 

  

 4.11  0.640  

 3.86  0.670  

  

 3.53  0.738 

 
    

 

  

   

 

     

4.36, 4.25  4.23  

 
   5.1.4   

 

     

     

 

     



1.

 

2.

  

3.

  

4.   

 

    

    

   

1.

 

2.

  

3.

 

4.    

    

1.

 

      

 

 

   

(Community participation-based tourism) 



2.

   

     

  (

  ) 

  

    

    

 

3.

 

    

 

 (Word of mouth)  

  

   

  

    

  

     

      

  

4.   

 (Brand) 

  

  

 



5.2    

 

1.   

  

 

2.

  

 

 

 

3.  

  

 

4.

 

 

 

5.

 

6.

 

 

7.  

  



       

   

8.

 

 

  

 

5.3   

 

1.  

 

 

2.  

  

 

3.   

 

   

 

 

   

 

4.

 

5.    ( .) 

  

 



6.  

    

 

7.

    

   

8.

  

 

 

 

6.  

6.1  Provisional Program 2011 International 

Symposium From Cultural Heritage to Beach/Island Tourism: An Alternative Management 

Approach for Sustainability 24-25 October, 2011 

International School of Tourism, Suratthani Rajabhat University  Samui Island, Thailand  A 

Study on the Process of Learning Management of Voluntary Tourism  An Analysis of 

Strategies of Voluntary Tourism Policy forTourism 

.2 

 8  

 



 

 

  

 

 

 

 

 

 

 

 



  6  1  6  2  

 6  1  

 

 

(%) 

(  100 % )

 

1.  1 100% - 

2. 

 

100% - 

3.

 

100% - 

3.

 

100% - 

4.  

4.1 

 400  

4.2  

400  

100% - 



 6  2

 

 

(%) 

(  100 % )

 

1.

 

100% - 

2.

 

100% - 

3. 

 

100% - 

4.

 

100% - 

 



 

 

 

 

  

 



 

 

 

   

 

 

  :   4  

1.  

2.  

3.  

4.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 5  

     1    

     2    

     3    

     4    

     5   /  

 

-

................................................................................................................................................... 

.................................................................................................................................................... 

.................................................................................................................................................... 

 

 1  

1.  

       �  1.      �  2.  

2.  

 �  1. 20-30     �  2. 31-40  

 �  3. 41-50     �  4. 51-60  

 �  5.  60       

3.  

 �  1.    �  2.  

 �  3.    �  4.  

�  5.   �  6.  

�  7.     �  8.  .................................................. 

 



 

4. ......................................................................................... 

5. ...................................................................................................................... 

6.  

 �  1.     �  2.  

 

 2   

7.  

 �  1.      

 �  2.     

      �  3.        

    

 �  4.       

 �  5.           

                 1-2   

  �  6.  ............................................................................... 

8.  

 �  1. /     �  2.  

 �  3.    �  4.  

�  5.     �  6.  

�  7.     �  8.  

�  9. /  �  10.  

�  11.     �  12.  

�  13.  .................................................. 

9.  

 �  1.      

 �  2.   ..........................................................�  

3.     ..................................................... 

�  4.  .................................................. 



 

10. ...............................................  

11.  

..........................................................................................................................................................

.......................................................................................................................................................... 

12.    

..........................................................................................................................................................

.......................................................................................................................................................... 

13.  5     

1. .............................................................................. .................................................. 

2. .............................................................................. .................................................. 

3. .............................................................................. .................................................. 

4. .............................................................................. .................................................. 

 

14.  

 �  1.   50,000     �  2. 50,001-100,000   

 �  3. 100,001-150,000     �  4. 150,001-200,000   

�  5. 200,001-250,000     �  6. 250,001-300,000   

�  7. 350,001-400,000     �  8. 450,001-500,000   

�  9. 500,001-600,000     �  10.  600,000   

 

 

 

 

 

 

 

 

 

 

 



 

15.  

  ( ) ( ) 

   

   

   

   

   

   

   

   

   

   

   

   

 

16.    

       �  1.    ...................................    �  2.  (  18) 

 

17.    (  1 ) 

 �  1.  ( )  .......................    .............. 

�  2.   ( )  .......................    

    .............. 

�  3.   ........................ .............................  

      .............. 

 

 

 

 

 

 



 

18.   

 ( ) 

  

  

  

 ...........................  

 

 

 3  

 

 

    

 

 

1. 

 

      

2. 

 

      

3. 

  

      

4. 

 

      

5.        

6.        

7.   

1………………………………………............................................................................. 

2.........................................................…............................................................................. 

3.........................................................…............................................................................. 

 

 

 

 



 

 4  

 

 

  

 

 

 

1.        

2.        

3. 

  

      

4. 

 

      

5.        

6. 

 

      

7.   

1………………………………………............................................................................. 

2.........................................................…............................................................................. 

3.........................................................…............................................................................. 

 

 5  /  

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 



 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

..........................................................................................................................................................  

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

..........................................................................................................................................................  

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

 



 

      

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

 ( ) 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

.......................................................................................................................................................... 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Questionnaire 

Strategic  For Voluntary Tourism in Thailand 

 

PART I General Information. Please  in  that you prefer to 

 

1. SEX    (1) Male    (2) Female 

 

2. Age…...........……years 

 

3. Married Status. 

 

  (1) Married   (2) Children    (3) Childress 

  (4) Single   (5) Widowed    (6) ETC…..…..…..….........  

 

4. Main Occupation. 

 

(1) Student   (2) Government employee  (3) State enterprise 

 (4) Private employee  (5) Business Owner    (6) Agricultural   

 (7) Work for wages  (8) Housewife   (9) Profession   

 (10) Retire   (11) ETC, please specific………..................................……… 

 

5. Average revenue per month (Only you)   

  

 (1) Under 5,000  (2)  5,001-10,000    (3) 10,001-15,000 

  (4) 15,001-20,000  (5) 20,001-25,000         (6) 25,001- 30,000 

  (7) 30,001- 35,000  (8) 350,001- 40,000    (9) More than 40,000 

 

7. Educational. 

 

 (1) Elementary School  (2) Lower secondary School  (3) High School  

 (4) Certificate   (5) Advanced Certificate  (6) Bachelor’s degree 

 (7) Master’s degree       (8) ETC, please specific………………....................……… 

 



 

8. Where are you living? ...................................................................... 

 

PART II  Travel Behavioral   Please  in  that you prefer to 

 

1. Travel style.   

 (1) with tour company  (2)by yourself (3) ETC, please specific…………. 

2. Type of place .  

  (1) Resort  (2) Hotel    (3) Guesthouse  

   (4) Relative’s house (5) ETC, please specific…........................………………… 

3. Whom do you go with?  

 (1) Family   (2) Couples    (3) Friend 

 (4) Colleague  (5) Relative   (6) Travel alone  

 (7) ETC, please specific…………................................................…………………. 

4. How to know the information for traveling at Thailand. 

 

 (1) Internet     (2) Friend/Acquaintance      (3) PR from Tourism Organization            

 (4) Radio/TV media  (5) Magazine     (6) ETC, please specific…………………. 

5.  How many days for this travel………Days…………Nights 

6. How many days for traveling for Volunteer in Thailand………Days…………Nights 

7. What are you doing for volunteer in Thailand 

please specific………………………………………………………………………….. 

8. What are you learning between Volunteer in Thailand 

please specific………………………………………………………………………….. 

9.Where are you going after Volunteer project 

Please  in   the place that you travel  (you can select more than 1 answer) 

Chiang Mai 

     (1)  Chiang Mai Zoo     (2)  Huai Nam Dang National Park 

     (3)  Khru Ba Siwichai Monument   (4)  Wat Phra That Doi Suthep  

      (5)  Chiang Mai Night Safari     (6 ) Doi Inthanon National Park 

      (7)  Doi Inthanon Royal Project   (8)  San Kamphaeng 

     (9) Night Bazaar     (10) Ratchaphruek Garden 

    (11) Queen Sirikit Botanic Garden   (12) Doi Mon Chong   mountain 

   (13) Royal Agricultural Research Centre (14) Doi Ang Khang National Park 



 

    (15) Mae Chon Luang Agricultural Experimental Station    

 (16) Pun Pun Centre for self-Reliance 

  (17) Bring-The-Elephant-Home  

 (18) Baandin 

 

Chiang Rai 

   (1) Wat Rong Khun     (2) Oub Kham Museum 

    (3) The King Mengrai the Great Memorial  (4) Doi Mae Salong 

   (5) Doi Pha Tang     (6) Doi Tung   Mountain 

   (7) Phu Chi Fa  Mountain    (8) Mae Sai 

   (9) The Mirror Foundation 
 

Ubon  Ratchathani 

 (1) Maenam Song Si or the Bi-colored River or the Mun Rivers alluvium 

    (2) Namtok Saeng Chan or Namtok Long Ru  (3) Pha Taem National Park 

   (4) Ban Kan Lueang Archaelogical Site  (5) Sao Chaliang   

   (6) Kaeng Saphue     (7) Lion Pulpit at Ban Chi Thuan 

   (8)Thai Boxing Camp 
 

Bangkok 

   (1) The Grand Palace    (2) The City Pillar Shrine 

     (3) Jim Thompson’s Museum    (4) Royal Barge National Museum 

     (5) Wat Arun (Temple of Dawn)   (6) Wat Pho 

    (7) Wat Saket and the Golden Mount   (8) Vimanmek Palace 

     (9) China Town      (10) The Mirror Foundation 
 

Loei 

      (1)Catholic Commission for Social Development For Pastoral Health Care 

   (2) Phu Kradueng National Park      

 (3) Phu Ruea National Park 

   (4) Phu Luang Wildlife Reserve      

 (5) Wat Neramit Wipattasana 

   (6) Namtok Tat Hueang or the Thai-Lao Waterfall   

   (7) Loei Province Cultural Center 



 

 (8) Phu Ruea High Altitude Agricultural Research Station  

 (9) Mueang Loei Turkey  Farm 

     (10) Khamnuan Nursery      

 (11) Wat Si Khun Mueang 

     (12) Phra That Satcha 

 

Kanchanaburi 

 (1) Kanchanaburi War Cemetery (Don Rak) (2) Bridge over the River Khwae 

     (3) Chong Kai War Cemetery    (4) Khao Chon Kai Training Camp 

     (5) Sai Yok Elephant Village    (6) Wang Pho Elephant Camp 

    (7) Hell Fire Pass Memorial Museum   (8) Sai Yok National Park 

    (9) Vajiralongkorn Dam    (10) Thong Pha Phum National Park 

    (11) Erawan National Park    (12) Tham Than Lot National Park 

 (13) Wang Sangkawat Fish Sanctuary  (14) Lawa Cave 

    (15) Sri Nakarin National Park   (16) Baan Unrak Chidren’s Village 

     (17) Wat Pa Luangta Bua Yannasampanno Forest Monastery (Tiger Temple) 

     (18) Elephants World 
 

Phra Nakhon Si Ayutthaya 

    (1) Wat Yai Chaimongkon    (2) Wat Phu Khao Thong 

 (3) Japanese Village     (4) Elephant Kraal Pavilion 

   (5) Thai Boat Museum    (6) Bang Pa-In Summer Palace 

   (7) Ayutthaya Historical Park    (8) Gong Khong Market 

   (9) Janpanese Village 

   (10) Bangsai Arts and Crafts Centre of H.M Queen Silikit of Thailand 

 

Krabi 

   (1) Khao Khanap Nam    (2) Ao Nang 

     (3) Than Bok Khorani National Park   (4) Namtok Ron Khlong Thom 

    (5) Rock climbing     (6) Hat Rai Le (Rai Le Beach) 

    (7) Emerald Pool     (8) Tha Lane Bay 
 

Phuket 

     (1) Laem Phromthep     (2) Phuket Aquarium 



 

    (3) Hat Patong     (4) Hat Kamala 

     (5) Two Heroines Monument    (6) Wat Phra Thong 

    (7) Hat Surin      (8) Laem Sing 

     (9) Phuket City and old buildings   (10) Phuket Abalone Farm 

     (11) Phuket Fantasea    (12) Phuket Sanshine Village Foundation  

 

Phang Nga 

    (1) Phang Nga Bay or Ao Phang Nga National Park   

 (2) Mu Ko Similan National Park  

     (3) Mu Ko Surin National Park      

 (4) Khao Lak-Lam Ru National Park 

   (5) Wat Suwannakhuha        

 (6) Foundation For Children 

     (7) The Chulabhorn Underwater Park Conservation Centre  

 (8) The Mirror Foundation     

 (4) ETC,please 

specific………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………….. 

 

9. Who is taking responsible for paying your expensive trip?  

 

 (1) Family      (2) Couples    

 (3) Friend      (4) Colleague    

 (5) By myself     (6) Relatives  

 (7) ETC,please specific…………………………………………………….. 

 

 

 

 

 

 

 

 



 

PART III  The satic faction of traveling at Thailand. 

 

List 
5 

Very 

Satisfied 

4 

Satisfied 

 

3 

Average 

2 

Dissatisfie

d 

1 

Displeas

ed 

 

Suqqestio

n 

1. Overall of tourism  in Thailand.       

2. Comparing between  Thailand  & 

other countries in tourism. 

      

3. Convenient tourist attraction.       

4. Infrastructure of scenery Town.       

5. Variety of tourist attraction.       

6. Beautiful place.       

7. Recommended label location.       

8. Knowledge about tourist attraction.       

9. Service of Government employee       

10. Service of business owner.       

11. Accommodation.       

12. Food       

13. Transportation.       

14. Souvenir       

 

Please give some suqqestions of developing in tourism at Thailand. 

Tourist  Attraction. 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………… 

 

Information  of  tourism. 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

Service. 



 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………… 

 

Transportation. 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………… 

 

Souvenir. 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………… 

 

Etc (Please Specific) 

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………… 

 

Thank you for answering this questionnaire. 
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