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ABSTRACT

Project code: RDG5350052

Project Title: Communicative Learning Process through Food Tourism for International
Women Market Tourists of Thailand

Investigator: Pimrawee Rocharungsat

E-mail Address: pimstduy@yahoo.com

Project Duration: September 2010- September 2011

This Communicative Learning Process through Food Tourism for International
Women Market Tourists of Thailand Research aimed to find uniqueness of food that help
promoting tourism of provinces in Thailand; to initiate food tourism data information of
Thailand; to understand need of international women market tourists in order to apply to
their communicative learning process of Thai food tourism; to create activities/ tools for
communicative learning process of Thai food tourism; and to build cooperative network
in order to promote Thai food tourism. The subjects were 400 international women
market tourists emphasizing on potential target markets focused by Tourism Authority of
Thailand, which were Malaysia, Japan, China, Singapore, Hong Kong, England,
America, Taiwan, Germany, India, Russia, and Arab Emeres. The research analysis was
based on qualitative method focusing Content Analysis. Research question 1 and 2
focused on questionnaire survey; research question 3 and 4 used survey analysis and
tourist observation to conclude effective communicative learning process of Thai food
tourism. The important results revealed were information of food uniqueness which can
support Thai food tourism; prominent characteristics of Thai food and local food identity.
Results could be applied to create Thai food tourism information data. The
understanding of international women market tourists’ needs benefits 1) the
comprehension of image and prominent kinds of Thai food and 2) recommendations of
communicative learning process of Thai food tourism. The information of important food

tourism network in Thailand was also received.
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