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Abstract

Maize is one kind of crucial economic crop in industrial feed, industrial food,
and also industrial ethanol, particularly for industrial livestock in Thailand towards

food security.

The benchmark survey of this investigation was obtained from stakeholders and
key persons in vertical maize business including 1) maize farmers and dealers at 3
important regions in northern, central, and northeastern of Thailand both in large
scale production areas and marginal land, 2) concerned government and private
officers including researcher, producer, and dealer, 3) expertise in feed security and
alternative economic crops, and 4) concerned government officers both in policy
oriented and implementation oriented in related maize law, regulation and
measurement. In depth interview schedule and questionnaire were obtained to collect
data. Descriptive method was determined in the form of percentage and arithmetic
means. Quantitative method was determined in the form of net present value (NPV),

benefit-cost ratio (BCR), and also internal rate of return (IRR).

The findings revealed that a strategic policy for maize in Thailand should more
focus in 3 aspects in term of Plant Variety Protection Act aspect, production aspect
and also marketing aspect. Plant Variety Production Act aspect with 2 issues were 1)
revise Plant Variety Production Act B.E. 1999 and 2) improve maize research and
development service from concerned government offices. Production aspect with 9
issues were 1) setting Maize National Research and Development Committee (MNRDC),
2) urgent research funding in maize variety development towards less cost and gain
yield, 3) facilitate private sector in maize cultivation at neighboring countries, 4)
irrigation system improvement in large scale production areas, 5) provide breeder
personnel position in concerned government offices, 6) facilitate collaboration
between concern government offices and Thai companies, 7) provide special loan for
Thai companies, 8) promotion in yield improvement and less cost for small scale
farmers, and 9) agro forestry promotion in marginal land. In term of marketing aspect
with 8 issues were 1) price stability intervention program, 2) fairness trading
mechanism control for stakeholders, 3) appropriate maize importation with Lless
affecting domestic business, 4) agricultural cooperative promotion as dealers, 5)
superintend on illegal maize importation, 6) price incentive program towards crop
competition, 7) price intervention program under input factor consideration, and 8)

urgent research granting in ASEAN feed fund.



