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Abstract

This project focuses on the studies of domestic packed Hommali supply chain through
modern trade and analyzes supply chain’s integration and efficiency. The data is collected from
398 stakeholders—farmers, collectors, farmers’ cooperatives, rice millers, rice packers, modern

trades, and consumers.

The results show that information flows of quality of paddy, milled rice and rice
characteristics that consumers demand are incompletely shared among partners both in
conventional and organic Hommali supply chain. Moreover, factor affecting consumers’ buying
decision the most is price. Surprisingly, only 28% of sampled consumers aware of certification on
packed rice standard (Palm-to-Palm) symbol. In analyzing market efficiency, Stakeholder's
satisfaction on quality of paddy and milled rice are evaluated differently at each level. In addition, it
is found that the packed Hommali in modern trade market is considered as Oligopoly with high
price competition resulting in low market power of the rice packers. Lastly, the results also states

that famers’ organization has limited ability to access the packed Hommali in modern trade market.



