Abstract

The research on the development of marketing model to strength of rubber
network in Chiang Rai province that aims to study problems and barriers for the marketing of
rubber farmers. The model of marketing management is forwarded by network which is the
guidance of the management in marketing model of rubber farmers with a network of
vigorous rubber band product. This study collects data from farmers who produce rubber
and academic departments who are involved in promoting rubber production in Chiang Rai
province.

The results showed that: 1) the problems and barriers for the marketing of rubber
farmers for the marketing management of rubber farmers in Chiang Rai, some farmers are
lack of knowledge in the rubber production. Meanwhile, the cup lump rubber was produced
in low quality due to the adulterated things in latex. As a result they sold at low prices.
Rubber production in Chiang Rai is low in quantity. These affect negotiate prices with rubber
market's merchants are less channels of selling. The information was not distributed
throughout a variety of rubber products. 2) the type of agriculturist marketing management
networking with farmers in Chiang Rai province found that the rubber farmer has
confederated for selling their products to rubber market's merchants and increase efficiency
for selling price. There are state agency and private organization help with information of
present rubber market and situation like Office of Agricultural, Agriculture and Cooperatives
Office, Office of the Rubber Replanting Aid Fund Chiang Rai, Rubber Estate Organization,
Financial, Central Rubber Market and Buyer Rubber Company. The vigorous rubber farmers
network create member unity, aims, study exchanging and cooperation network. So that,
the network has more power for selling products, receiving present information, latex

standard, production and transportation costs reduction. The benefit sharing between



farmers and rubber farmers are high quality of life. 3) the marketing management of vigorous
rubber farmers in Chiang Rai is the development and supporting of networking farmers,
developing and stability of people who earn a living with rubber as crop rotation,
construction of rubber plantation and processing, development of rubber marketing for
exporting, supporting of state agency, coordination and facilitation for rubber trading and
development of rubber logistics system. The results of the research are used for guideline

of the marketing management of vigorous rubber farmers.
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