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ABSTRACT

This participatory research aimed to explore a local village's health problems and its causes,
exercise behaviors and food consumption habits, process of media development and use of media and
to create local leaders to continue use of developed media. The target group consisted of 607 people
who resided in the Banthasung-Bon community. The research process and activities included sharing
of information and ideas throughout the duration of the project, utilization of focus groups, study of
health problems in the community, exchanges of experiences and knowledge, provision of training for
design and production of required media, use of media in the community and evaluation of the media
employment. Demographic data were collected using health assessment form. Questionnaires were
used to acquire information regarding food and beverage consumption and exercise behaviors.
Opinions and perceptidns of their health conditions and solutions to these problems were also voiced.
For data analysis, frequency distribution, percentages, mean, and standard deviation were calculated

and content analysis. Duration of this research study was 18 months.

The results of this study revealed that the target group were 383 women (63.1%), ages ranged
between 31-40 years old (23.4%), 426 of them had primary education (70.2%), about half of these
people (343) had temporary employment (56.5%), monthly income was 5,001-10,000 baht (62.1%), 508
of these people were in good mental health (83.7%) , satisfaction of their own health was at a moderate
level (48.1%), and relationship with one another in the village was deemed to be good and widespread
(96.5%). In regard to physical health, the average weight was 59.84 kg.; average height was 158.26
cm.; while 317 people had over weight and obesity (52.2%), and 411 people had chronic illness
(67.7%). Causes of their health problems were found to be over consumption of fatty food, consumption
of dessert, inadequate consumption of vegetables, irregular meal times, eating the same kind of food
over and over, and the fact that most of the target group did not cook for themselves. These people’s

favorite food and beverages consisted of tea, coffee, sticky rice, Biryani with chicken, curry cooked with
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coconut milk, and a variety of desserts. In addition, lack of regular exercises and limited movement in
their work peeling crabs and shrimps also affected their health. A good health behaviors for the

villagers' well being were exercise behaviors and food consumption habits

Health promotion media were produced by a 25-member team of volunteers. Banners, posters
and a series of audio programs were produced and put on display and broadcast for six months. An
analysis of the media production and usage revealed that the villagers were satisfied with all the print
media, audio programs and resource persons who were involved in conveying knowledge (M =3.88,
SD= .60). Overall, the community gained a high level of appropriate knowledge related to health

promotion, exercises and food consumption (M =4.02, SD=.87).
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