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Abstract

The study of Thai vegetable and fruit market system to Malaysian and Singapore markets
under ASEAN Economic Community (AEC) was a study of both qualitative and quantitative
method. The study found that there was a channel of selling products through those related who
were groups of enterprises and smal holding farmers. Middlemen were those of product
collectors, national exporters, local exporters, Hat Ya brokers, and Sungai Kolok brokers. At
destination market in Maaysia, products would be imported by wholesalers. For Singapore
destination, products would be imported by national importers. In Malaysia, 55 - 60 percent of
consumer markets were fresh markets when 60 -70 percent of those in Singapore were
modernized retail stores. The maor problems of Thai vegetables and fruit market system to
Malaysian and Singapore markets were keeping of products to meet standard and qualification
requirements and issuing of rules and regulations to obstruct Thai vegetables and fruit products.
For logistics system of vegetables and fruits, the study found that Tha entrepreneurs needed to
negotiate among Thailand, Malaysia, and Singapore for the improvements of truck transportation
to let trucks from Thailand pass through Malaysian borders as conveniently as those from
Maaysia to Thalland. The supply chain needed to have collaborative adjustment from
producers, Thai middlemen, and government sector to develop the co-create marketing system
that could further lead to international level. Then he study suggested that the competition
strategies of exporting Thai vegetables and fruits were creating of market positioning for each
type of products, strengthening beliefs among customers, and strengthening of producing groups
for Thai vegetable and fruit producers under AEC.
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