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Abstract

The study on Economic Value Assessment of the Original Tourism Routs and the New
Tourism Routs in Southern Provinces includes Phuket, Surathani, Krabi, Nakorn Si
Thammarat, Phamg Nga, Ranong, and Songkhla aims to 1) assess economic value and income
distribution of the original tourism routs in Southern provinces 2) assess economic value of
the added new tourism routs in terms of creative tourism in Southern provinces. The sample
population of this study consists of the tourism rerated entrepreneurs such as accommodations,
restaurants, entertainments, tour companies, transportations as well as community learning
centers. The result of economic value was interpreted by total income, revenue leak out,
direct income, indirect income, induce income, and tourism multiplier.

The result of this study presented that the original tourism routs in the Andaman coast
including Krabi, Phuket, and Phang Nga namely the popular tourism destinations were mass
tourism. These areas involved less original population, hiring outside labors, as the result of
high tourism income leak out whereas the new areas which belong to most local community
were less leak out. The another side was Thai Gulf areas including Nakorn Si Thammarat,
Songkla, Ranong, and Surathani in particular Samui Island which is the popular tourism
destination. This island had similar result as Phuket Island in terms of high economic leakage
and high gap of income distribution in each tourism entrepreneur with the reason of high
outside investment. However, when the new routs of local community and natural tourism

emphasizing natural parks was taken in account in the original routs; it made the reduction of
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tourism leakage. In conclusion, the original and the new tourism routs can make more
economic value by making equality of tourism distribution, reducing outside labors, using
inside materials, selling and promoting the tourism routs in their own areas, consequently, the
economic leakage is decreased and tourism multiplier is higher by tourism employees buying

in their own provinces.

Key Words: Economic Value, Income Leak out, Tourism Multiplier, Tourism Distribution.
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= Y 1 = a v o =
ATNN 1 LFUNNNDUNYAUANUDIIINIANTS U

sztam n Income Leak-out Direct Indirect Induced Tourism
% Revenue Revenue Revenue Multiplier
‘ﬁ N 29 2,262,272.73 4.72 2,155,492.91 1,809,818.18 361,963.64 2.01
$ueving 10 526,666.67 12.99 458,273.34 342,333.34 160,395.67 2.10
U3ty 26 1,189,176.47 8.52 1,087,842.04 832,423.53 249,727.06 1.99
%’mmwmmﬁ 4 650,000.00 6.70 606,475.00 487,500.00 121,875.00 2.00
52an
YU 3 880,000.00 241 858,812.00 704,000.00 140,800.00 1.98
JuIng 2 866,666.67 3.80 833,775.00 650,000.00 162,500.00 1.97

M3199 2: 1ane3101dgn3s (Income) lavonueeiteld (Leak-out) 3101dN19A59 (Direct Revenue)
[ Y
5101419801 (Indirect Revenue) Haniznuignyi11¥inalua1ns10'18 (Induced Revenue) ag A7

9 [ d‘ . . . [ [ d‘ 9 [
ﬂﬂlﬂl@\‘]iWﬂleQTﬂﬁﬂ@\imﬂ’J (Tourism Multiplier)33¥IANTL U (mumﬂwu)

Uszon n Income Leak-out % Direct Indirect Induced Tourism
Revenue Revenue Revenue Multiplier
ﬁﬁﬂ 29 783,590.91 5.96 736,900.91 168,200.00 160,950.00 1.45
$ U013 13 521,333.34 11.65 460,602.04 178,164.00 160,630.40 1.74
U3ENI3 6 594,588.24 9.23 539,688.24 81,000.00 63,000.00 1.27
%’mmﬂmmﬁizﬁﬂ 4 265,000.00 5.02 251,700.00 60,000.00 55,000.00 1.46
YU 6 516,000.00 2.72 501,975.00 33,000.00 33,900.00 1.13
TN 2 160,000.00 12.31 151,600.00 15,000.00 95,200.00 1.73
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] o <3 9 a 9 9 a g 1 1 A = o
vandagua ludumady dilseneumsuazgninvesusEnidsarulnaiuauasduasai
Y Y ! 9 13 3 A v o Jd 1 1% 1
141ms lvaeenvesiielaunige luvazdumadminduusinmasuwdeiny ualing lvaoen
9 @ @ Y 1 1 < a 1 Y a Ao = Y
Y03710 Idmeuoniainaatiosnd uavg1elinam gsneas q ludumaduismiguvessielden

' A A Y a o 9 1A S v 3 a 1A a ~ o 9
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A0UUAZNIZAUATHFNIVINNIINIAFINIOU ) AIA15 19N 3 idunnavouonay taza1319n 4

Y ' A '
!ﬁuﬂ’]ﬂﬂ@ﬂl‘ﬂﬂ?iﬁu

A1319N 3: uamim'lﬁ’qw% (Income) Tviavanveesie’ld (Leak-out) 518 1dN19054 (Direct Revenue)
H Y
518 1dn19801 (Indirect Revenue) wansznufigninliinaduains1eld (Induced Revenue) taz @In7

1 { @ @ < a
ﬂmslli’JQiTEJ]lﬁjil”lﬂ1§ﬂ@\1Lﬁﬂ'J (Tourism Multiplier) WHIAHLINA (@ E‘gf}l!‘ﬂ"l\i!,ﬂil)

szon n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier
$uems 15 874,666.67 13.40 757,461.34 545,826.67 152,503.95 1.92
‘ﬁ in 26 2,056,923.08 10.02 1,850,837.05 1,471,395.51 301,651.93 1.96
anu 11 1,068,181.82 12.14 938,544.55 670,977.27 191,287.20 1.92
I
YU 22 718,181.82 21.54 563,471.23 455,580.46 87,232.36 1.96
Huveves 5 546,000.00 8.68 498,584.00 411,800.00 71,678.30 1.97
Nszan
VNI 23 719,130.43 23.96 546,850.68 430,257.09 91,734.76 1.95

M5197 4: 1aae5101dqnF (Income) lriavonveeiield (Leak-out) 5161419059 (Direct Revenue)
v v ) 4 o qua X v y
5791 dn13dow (Indirect Revenue) wamzmumgﬂ‘ﬂﬂmﬂmumﬂiw”lﬂ (Induced Revenue) Uag §17

= Y ' ~ . Lo v o 3 ) '
‘an;]ﬂ!"ll'ﬂ\i5181ﬂﬂ1ﬂﬂ151ﬂﬂ\u'ﬂﬂ:} (Tourism Multlpher) GLU%QW?@{]Lﬂ@I (Lﬁu'ﬂ%ﬂﬂll)

szon n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

ﬁﬁﬂ 23 1,145,978.26 4.07 999,455.76 246,500.00 160,950.00 1.41

$ U015 7 1,054,285.71 5.76 939,398.21 212,100.00 160,630.40 1.40

UIENIS 2 577,500.00 9.51 538,822.50 74,700.00 63,000.00 1.26

FRVLRCATGK! 11 1,098,090.91 1.21 1,082,590.91 60,000.00 55,000.00 1.11

Nszan

MIVUE 14 970,142.86 1.45 950,792.86 39,000.00 33,900.00 1.08

ADIUUUNY 7  568,571.43 6.28 542,771.43 22,500.00 95,200.00 1.22

g{ue‘iﬁﬂuf{ 1 100,000.00 0.00 100,000.00 100,000.00 20,000.00 2.20
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samansn luaunmiuay ‘]jiﬂi]flmlu"‘IJ1EJ"UENV]53@ﬂllfﬂiUlﬂa@@ﬂﬂ]ﬁ]ﬂi?ﬂhlﬂinﬂﬂ'ﬁcﬁ@?ﬁf].ﬂﬂ

@ v o Y v a dy 9) [] 3 a o A R A
meuentariaisanlgnugsnaligege Tuvazdumelwianiuvesgsnaannniuigaiing lna
Y Y [ @ 1 ] <] @ = 1 A o
p0NU93519 1A11NN1TI1UTINUNMBUBNTINTA 1ADE1 1TAMUAINIRUNIINITNE UNGIVDININ
lugsnadmnevesiszanuazaoiutiming luidudunilvdviodumadune Ininansnilums
e lddoonaznizduATFNIVEIIINIANINGIga ATINUIWAUFTNININIAZ §INVUT IR0
9 9 a A a2y 9 1 ] a o ~ 9 ' A a
lumsnszduldimamamuninadunalny vezdumaay @913199 5 1dunaneuioudu tay

A3 19N 6 1duN1Ineaned v

M3197 5: 1aa51818gn3 (Income) Tnaoonve1318'l4 (Leak-out) 51014019059 (Direct
y Y . 4 oqya X v
Revenue) 518 lanedow (Indirect Revenue) waﬂﬁzmumgﬂmﬂmﬂmumﬂiw“lﬂ (Induced Revenue)

uaz MNINMYe9I1e 14911507 (Tourism Multiplier) 331 IaWaa1 (tdun1aa)

szon n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

$uems 17 488,588.24 1439  418,295.24 296,148.18 192,440.06 2.17

ﬂ'ﬁ/ﬂ 19 878,315.79 9.12  798,196.00 622,532.84 255,782.95 2.10

ADIULUNG 3 520,000.00 10.41  465,883.00 351,483.00 168,517.00 2.12

YU 12 134,000.00 8.60  122,480.00 95,680.00 38,320.00 2.09

%’mmammﬁ 11 223,636.36 2339  171,317.45 133,299.27 90,337.09 2.31
52an

UIENIS 8 955,000.00 9.33  865,880.00 674,880.00 280,120.00 2.10
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M3199 6: 1dAI51018GNT (Income) Tnanonuo3318'18 (Leak-out) 518'18N19AT9 (Direct

[ Y
Revenue) 310 1aN19801 (Indirect Revenue) Hansznuiigni 1dinayua1ng1e’la (Induced Revenue)

@ =\ 9 1 d‘ . . . [} [ [ 9 1
uae ﬂ?ﬂ?ﬂﬂlﬂl@\‘i31ﬂqﬂﬂ1ﬂﬂﬁﬂ®\1m83 (Tourism Multiplier) 39V IANIIN (Lﬁl.mNGl“l’TﬁJ)

sz 1an n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

$ U113 15  588,588.24 12.21 311,750.00 311,750.00 173,475.54 1.87

17; in 20 1,567,800.00 3.36 301,182.00 301,182.00 58,454.26 1.23
IR 3 123,000.00 33.02 105,750.00 105,750.00 98,193.94 2.79
N3

YUE 11 234,000.00 3.48 102,500.00 102,500.00 45,511.15 1.64
uvieved 3 156,000.00 6.79 63,300.00 63,300.00 26,360.42 1.59
fiszan

TERINIEE 3 42000000  7.12 180,200.00 180,200.00 79,107.48 1.63

o o = Y a Y 1A Y g
MIAUATATTITNT IS IIFUNIUAN @ﬂﬁgﬂﬂﬁﬂﬁT YU 1]ﬂ"Iiblﬁaﬂﬂﬂsllﬂ\‘]ﬁwﬂllﬂinﬂﬂwi"]fﬂ

@ a

1 < Y a '
anavu nazsaussuuengega luvnzidunialvdanduvesdisznounisaniutiume ua

9
a %

] < @ J { a
ﬂfﬂﬂiﬂ@"m ﬂTWi?N@?W%ﬂﬂ!%NﬂTﬁﬂ@ﬂL‘ﬁﬂ?ﬂlﬂ\iﬂﬂiﬂ%‘ﬁﬁilﬁ”ﬁf Glu‘Vc]ﬂﬂTﬂﬁiﬂﬁ] V]Q‘ljiﬂﬁl%}”luﬂ”IWTi
~ A o v Y ~ = 1 o a 1 Y a = o 1 9
NNN VIENNIT I1UVWYUDINTEAN NITUUTILASTDIUUULING ﬂ@clﬁlﬂﬂﬂTi“ﬂ'Jsluﬂ'lﬁ%Uﬂ’]ﬂclélfﬁf]fl

9 a [ @ zg A = @ 9 a [ A 9 1 A A
HAgNIEAUATHINIVUDIWINIATIVU mmﬂ?aumauwmumum AT NN 7 LT UNWNDIUNYUAY
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3191 7 uda5101dgns (Income) lviaoonuoesiold (Leak-out) 318'14N19A53 (Direct Revenue)

Y v . A o qYa X v v A
518 1dN1980% (Indirect Revenue) waﬂizwuwgﬂwﬂmﬂwuumﬂimllﬂ (Induced Revenue) L1ag AN

AMYDI310 1A91M5NDUNY (Tourism Multiplier) 191 IAUATAI FITUTIH (FUNIUAY)

szion n Income Leak-out Direct Indirect Induce Tourism
% Revenue Revenue Revenue Multiplier

fluenns 22 2,086,363.64 6.56 1,949,412.00 613,784.73 180,452.71 1.41
‘ﬁﬁﬂ 20 1,911,500.00 10.99 1,701,512.50  752,545.00 669,885.47 1.84
an1u 10 2,769,350.00 7.82 2,552,669.20  1,032,884.20  385,265.81 1.56
SITIATN

YU 12 833,283.33 13.08 724,279.92 232,477.83 64,861.32 1.41
$ue 16 570,775.00 10.60 510,247.50 138,305.00 33,511.30 1.34
"lJ’t’Nﬁ

520

Vsl 10 909,500.00 5.30 861,325.00 238,175.00  62,378.03 1.35

M9 8: uaaIswlagns (Income) laeonueeitwld (Leak-out) 31014N19AT3 (Direct Revenue)

[ 4
510 1dn19don (Indirect Revenue) wansznuiignihldinaduaingield (Induced Revenue) 1oz @2

= 9 J d' . . . [ 1Y = 9 [
ﬂﬁﬂmﬂlﬂﬂﬁﬂllﬂmﬂﬁﬂﬂﬁmﬂ? (Tourism Multiplier) WHIAUATATTITNIY (mumﬂm)

szian n Income Leak-out % Direct Indirect Induce Tourism
Revenue Revenue Revenue Multiplier

$ue1g 10 453,863.00 8.00 326,781.36 326,781.36 91,498.78  2.28
ﬁ in 20 563,207.08 7.00 411,141.17 411,141.17 111,008.12  2.27
ADIUTUING 2 212,409.00 13.00 142,314.03 142,314.03 46,963.63 2.33
YU 3 250,000.00 12.00 220,000.00 220,000.00 26,400.00 2.12
%’mﬁuwmmﬁ 10 410,000.00 4.00 311,600.00 311,600.00 74,784.00 2.24
52N

U3Tnig 5 380,000.00 12.00 258,400.00 258,400.00 82,688.00 2.32
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Q

< o

] I v oA 1 1
Paussnuuengge Twvazduniluianiuvesdlsznoumsaniuiiuie uaegalsnaiu @
a ' ~ a g A o v a 1 Y a =
NIPUNWNITNDIUNYIVDITIVAN 114‘125'?]5]5114611413 NNN Lm%f’fﬂ1uﬂulﬂﬂﬂﬂiﬁ!ﬂﬂﬂ15ﬂ]1uﬂ1ﬁ
[ U 9 Y a [ [ da! d' = [ 9 a 9 a [
%U’iﬂﬂﬁlcﬁﬁﬂﬂllazﬂﬁ$ﬂulﬁﬁﬂﬁﬂﬁ]ﬂl@ﬂ%ﬁﬁﬁﬂijﬁﬂlu !Nﬂllﬁﬂﬂ!ﬂﬂﬂﬂﬂlﬁu%%ﬂﬂu gNLIU TINIVUMN
9 A = a o v o A o [ 1 Y a = Y] v 9 )
TTUVWYUBDINTEAN HASUVIHNNIT llﬁﬂﬁ’)ufﬂiﬂ@ﬁlﬂlﬂﬂﬂWi‘Vl'JﬁluﬂWﬁJUﬁﬂElﬁl“h'ﬁ@ﬂllﬁgﬂigfﬂu

a [ [ A = o 9 a [ A Y 1 A A ~
IATHINIVDINHIAAAA WofSeuMeunUdaumuay  A9n15199 9 LTUNWNDIUNYUAY LATHITINN

Y ' A ]
10 Lﬁuﬂ’l\iﬂﬂﬂl‘ﬂt’l'ﬂﬂu

M3197 9: udA9310 1AgN3 (Income) 1aoonueI518148 (Leak-out) 31614019039 (Direct

[ Y
Revenue) 316 1AN19891 (Indirect Revenue) HansznuNgni1#inauang1e'la (Induced Revenue)

uaz ANINMYe9T1e14IN1I 0N (Tourism Multiplier) 33¥ Iadeuar (duniud)

Uszon n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

$1ueMs 27 1,851,555.56  10.43 1,658,415.56 305,950.00 160,950.00 1.28

ﬁﬁﬂ 44 1,577,727.27  11.71 1,393,002.31 302,030.40 160,630.40 1.33

an1u 5 1,124,000.00  7.01 1,045,250.00 108,000.00 63,000.00 1.16
VN

YU 6 320,000.00 18.22 261,700.00 105,000.00  55,000.00 1.61
1wy 12 570,000.00 8.74 520,167.00 63,900.00 33,900.00 1.19
vosiiszan

U3Enig 6 880,000.00 14.60 751,480.00 180,200.00  95,200.00 1.37
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M3199 10: uda310 8GN (Income) Tnavonuo16'la (Leak-out) 518'18N19A5 (Direct

[ Y
Revenue) 518'1aM19801 (Indirect Revenue) Wansznuiignildinainainiield (induced Revenue)

@ = Y ' A . g v [ 9 '
uae mﬂaﬂmmmim'lﬂmmiwmmm (Tourism Multiplier) NHIANIVA (LﬁlmNﬁl‘HﬁJ)

szon n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

$ue11g 20 679,000.00 6.88 592,580.00 197,200.00 160,950.00 1.60
ﬁ in 22 750,000.00 8.10 670,179.70 183,820.00 160,630.40 1.51
an1u 2 377,500.00 14.54 350,761.00 62,100.00 63,000.00 1.36
U
YU 4 489,000.00 2.72 467,500.00 58,000.00 55,000.00 1.24
e 22 500,780.00 2.80 490,850.00 36,600.00 33,900.00 1.14
veafiszan
U3Tniag 10 351,036.00 10.17 336,876.00 16,800.00 95,200.00 1.33
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A1399 11: 1aae51818gnF (Income) lriavonve9518'18 (Leak-out) 516 14M19053 (Direct

[ 4
Revenue) 518'1aM19801 (Indirect Revenue) Wansznuignildinaiuainiield (Induced Revenue)

uaz AINIguveei1e1aaIn13neaien (Tourism Multiplier) 39MInsz U0 (duUN1AAN)

szion n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier
U013 18  810,000.00 4.45 773,955.00 100,125.00 80,100.00 1.23
ﬁ in 24 4.28 1,268,300.00 197,100.00 135,000.00 1.26
1,325,000.00
ADUTUING 12 475,000.00 5.68 448,000.00 42,750.00 45,000.00 1.20
YU 6 260,000.00 1.92 255,000.00 42,500.00 25,000.00 1.26
%}11451118511’6\117; 9 313,333.33 2.35 305,973.33 41,170.00 23,000.00 1.21
zan
U3Eniag 3 400,000.00 10.31 358,750.00 116,250.00 75,000.00 1.53

M3 12: uaasselagns (ncome) Tnasenuessiold (Leak-out) 5101AN19AT3 (Direct Revenue)

v v . A o g va X v o
579'1dn1adow (Indirect Revenue) Nﬁﬂiz‘lﬂﬂ‘lﬂg}ﬂ‘l/lﬂmﬂﬂ“lllﬁl"lﬂi”lﬂllﬂ (Induced Revenue) Lag €1

=\ 9 1 ~ . . . @ @ 9 [
Tl’Jﬁ]iu"U’eNi”lflllﬂ"ﬂ"lﬂﬂ”lﬁfl’ﬂﬂmﬂﬁ (Tourism Multiplier) AN IATSUD (mumﬂm)

szian n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier
Huewns g 567,850.00 12.65  539,502.50  311,750.00  180,143.86 1.91
ﬁﬁﬂ 18  632,500.00 8.34 616,521.80 301,182.00 147,132.83 1.73
ao1u 2 275,000.00 14.77 265,887.50 105,750.00 42,059.38 1.56
JuIng
ynm 9 460,000.00 1.77 456,850.00 102,500.00 22,997.15 1.27
$uve
Yo
5¢an 7 296,000.00 3.58 292,004.00 63,300.00 13,722.04 1.26
VI3 4 320,000.00 9.35 310,480.00 180,200.00 104,586.58 1.92
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e tagdmiguniumineuiedveuduninivesgsneiwemsinamsnilumsivaeld

a (% @ J
’GT'E]ﬂlLa%ﬂﬁ%é}ulﬁﬁyﬂﬂﬂmﬂﬂﬂﬂﬁﬁﬂQ'iWH;]ﬁ‘ﬁWﬁQ'\‘]’c:fﬂ ?ﬂll15ﬂaﬂﬂ']ﬁulﬁﬁf]ﬂﬂ‘ll@\‘]ﬁ1ﬂll9%}ﬂ18u@ﬂ

@ @ J a [ { T { a { 1 1
%\11’73@i:ﬁTHQﬁﬁWﬁm@Ql%uﬂWQlﬂﬂﬂﬁﬁ'ﬁ%‘iﬁ 13 LﬁumWQﬂﬂQlﬂﬂﬂlﬂN AT NN 14 lfgfluﬂ'l\iﬂﬂﬁlﬁﬂﬁ

Tny

M15199 13: 1aa351018gN3 (Income) Inaoonve1318'l4 (Leak-out) 316 14N19A39 (Direct

[ 4
Revenue) 510'1aN1980% (Indirect Revenue) Wansgnufignii1liinatiuainiield (induced Revenue)

@ = Y ' A . .. [ v J = Y a
uag mmmmmmsw%mmmmmm (Tourism Multiplier) WHIAFTITHHIFIU (LTUNNLAY)

lsz1am

n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier

$uemg 24 3,480,000.00 12.98 3,028,302.00 2,158,302.00 302,641.00 1.81
‘ﬁﬁ/ﬂ 42 5,042,857.14 8.86 4,596,257.71 3,587,686.29 123,018.00 1.81
YUE 20 2,576,363.64  9.57 2,329,771.00 1,762,971.00 79,075.00 1.79
Fruvireved 17‘] 8  775,000.00 7.44 717,328.00 562,328.00 154,912.00 2.00
52an

U3ENig 16 1,820,000.00  8.15 1,671,700.00 1,362,300.00 152,440.00 1.91
AUTUING 10 1,050,065.00 10.68 937,937.98 832,931.48 257,600.00 2.16
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3199 14: 1aa518'1agn3 (Income) Inanonueeitold (Leak-out) 510 1dN19a349 (Direct Revenue)

[ Y
510'18N1980% (Indirect Revenue) HansznuNgni1ldinadu91ns1e'ld (Induced Revenue) 1oz #a

= Y ' A . . @ @ J = Y 1
ﬂ?ﬂﬂﬂl@\ﬁWﬂulﬂﬂWﬂﬂWﬁﬂa\ilfﬂfJ'J (Tourism Multiplier) WHIAFINHHITIU (!ﬁuﬂWQGlﬁﬁJ)

szan n Income Leak- Direct Indirect Induce Tourism
out % Revenue Revenue Revenue Multiplier
Nn1in 20 1,020,080.00 7.04 991,732.50 311,750.00 97,998.26 1.41
$ue1rg 15 850,780.00 6.20 834,801.80 301,182.00 108,661.24 1.49
VUE 8 507,890.00 5.71 499,587.50 100,350.00 20,156.87 1.24
U3Eniag 7 820,000.00 3.09 809,650.00 107,500.00 14,273.14 1.15
anIu 3 650,000.00 10.86 646,004.00 63,300.00 16,202.58 1.11
SITINTR
$uve 7 533,000.00 5.61 523,480.00 180,200.00 62,031.10 1.46
A=
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