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Impact of AEC Integration 2015, Implication for Thailand as Regional Hub for Creative Tourism

Industry (Contract No# RDG5550095 : 201 pp.)

Tourism is an important impetus on the growth of the global
economy, and especially in South East Asian Countries (ASEAN).
Currently, the regional market has grown due to the combined
population of 600 million people in ASEAN nations; which consti-
tutes up to 5 percent of the world’s GDP. Members of the ASEAN
community have continually supported tourism by the promotion
of market integration: Linking transportation, sharing of natural
resources, environmental preservation, and easy access to neigh-
boring countries as well as deregulation for open competition

which have been increasing during the period of time.

This study aims to answer important questions facing Thailand.
First: how to maintain the country’s competitiveness within the
region, and improve our ranking within the region and the world.
Second: Although Thailand has plenty of resources for tourism,
she still needs to develop and improve other aspects of competi-
tion as well. Third: Thailand needs to prepare for the coming inte-
gration of ASEAN countries or AEC. We would like to be a regional
hub for travel and tourism. In the coming decades we would

like to be able to connect to our neighboring countries to jointly
attract more tourists and being hub of the regional tourism. Four:
Finding new markets and products by applying a creative tourism
that will benefit the local people within the rural and urban
community. We would like to be an international tourism hub on

a global and regional scale.

In this study, simple questionnaire survey was conducted along
with the seminar and workshops in the regions as well field sur-
|dentity assigned
activities linked to the ASEAN region in the context of Thailand.

veys in order to obtain first-hand information.

The most 9 interesting ‘New Creative Traveling and Tourism Idea’

for Thailand and the region are for example;

1) World Heritage of Asian countries

2) Traditional cultural and ceremony in Asian Festival

3) The existing of Island Paradise of ASEAN

4) Tracing of Ethnicity in food cloths and way of life

5) Asian New Route of Silk road - River of Culture and Legacy of Wisdom
6) Birth of the Stone Castles

7) The belief and Legend of the Religion

8) Route of Muay Thai Warrior (Boxing)

9) Prehistoric Kingdoms, Geo-park of Dinotopia and Ancient civili-

zations, to name but a few example.

In our study, we have proposed the cultural link to our neighboring
countries such as Myanmar, Yunnan in South China and Laos,
Cambodia and Vietnam respectively. This is owing to their proximity of
culture and ethnicity. There are differences of history and believe,
though among us. The uniqueness of identity has made linkage
worth the trip while differences of history and ethnics have made
travelling and tourism worth exploration and visits repeatedly. In
this regard we also need human resource development of our
AEC citizen to encourage and helping local people who would get
both the benefit and adversary impact around tourist attractions
to reach real understand of their potential. They would therefore
choose to welcome travelers from around the world who come
to seek deeper understandings of their ethics, exchange of words

and minds.

Policy implication towards steps of execution in making Thailand

as a hub of ASEAN travel and tourism is as follows:

1) Investment in infrastructure to link new markets to existing

Thai market for better connectivity via air land and river routes

2) Joint implementation of tourism activities in the regions to raise
the length of stay and expenditure on souvenir designed with

brand identity specific to each location in the tourism destination

3) Draft the framework, in developing Thailand as a hub of ASEAN
under the regional cooperation plan in sub-region, determine a
native stakeholder in ASEAN for a joint investment initiatives in

tourism and travelling

4) The Tourism Council Of Thailand follows up to monitor the
proposal and investment plan to realize the action plan for Thai-
land as hub of AEC in Tourism.

Key words : ASEAN Integration; Thailand as hub of travel and
tourism of AEC; the main core of tourism development lies in the
common of culture, arts, belief and the difference of ethnicity

and identities.
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1 World Economic Forum 2012, The ASEAN Travel &Tourism Competitiveness
Report 2012: Fostering Prosperity and Regional Integration Through Travel and
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msueuresinvieaiivasywinessme (In bound international tourist arrivals) Wiisann 528 aruaulud 1995 (w.a. 2538) 1 797 druau Tud

2005 (.. 2548) way 980 anuAulul 2011 (W.A. 2554) AMUAIAU NSVEIERIVBITNTBANYITEIINUsEINATANUABILDY N8 LANTL Lasanas

o v o a o o 3 o ~ ' o & v 13 a A
muMsvee-wasa veeigdnsgsiavedlan wu dnswadvesduautnviesieseninausemelul 2003 uaz 2009 Wudu asdanuseyiwifiiients
yigaifien (World Tourism Organization) A1AN15ai31 S1uuinviesfignseninelsene agiisdu 1.8 suduaulud 2030

WeRansanddnvieaigrseniUssmanenmugamngdaienesevil Using i Usemalunivglsudeusutnvieaneissninuseing 503 a1uau
ysawihiusegay 51 vesdnuiutinviesiensyrinalsemansaulul 2011 sesasnlawnusemalue@ouasuldinfausuinviesiions 216 a1uaAu vi5e
wiiuSeeay 22 susvaiulannusemaluniveiaisnn 156 a1uau vsewiniu Seuay 16 mua1su

Inbound tourism: World 2011

International tourist arrivals, 1995-2011* (million)

1995 1997 1999 2001 2003 2005 2007  2008° 201"
Sarte Wi Toursn Onpncaon ANTOY

Al 1-1: Swautnvisadien aeuad 1995-2011 (2538-2554)

Absolute numbers 2011 by region

World Inbound Tourism: Intemational Tourist Arrivals, 2011* (million)

Americas, 156

mn, 16%
Africa, 50 mn,
5%

Middle East, 55
mn, 6%

AN 1-3: YANUBUAENVBINISLAUNVIBAUNITEN TN
Uszind 2011 59Usalag asAaviUszvIvAiNanITiaeTen

International tourist arrivals to reach
1.8 billion by 2030

Internatonal tourism, Workd Irtematnal Tournd Ammeals. milion

o 18bn
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Af 1-2: Man1salinuutinviaaiien 2010-2030
aeRanUsEvIRtienIsviaiien

Increase 2011 by region

Intemational Tourist Arrivals (absolute change 2011, million)
30 - 28
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Pacific
Source: World Tourism Organizaion (UNWTO) ©
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Intemational Tourist Arrivals, monthly evolution
World (million)
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Source: Workd Tourism Organization (UNWTO) ©

2 fnswastadiundansran 1pinsgsfavedlan (World’s business cycle)

wulud 2009 Sutnviesiisassninalssmaanasiosas 3.8 Weutu msveesh
Souaz 2.1, 6.5 uaz 4.4 Tud 2008, 2010 waz 2011 Auawy WasannsuSuswes
sanansviealsaonisuaiiveaasugialan (UNWTO 2012)

Usemelunivglsudaugamneuanemmdnvesinvieaiisrssming
Use Tl 2011 slufusuunassannsueies Sufuaowuay
anudinadu Yssndlueleuazuudfinaudiiv Fasna1ggniaves
nsvieaisanuininvieaflenszmineUsmea (tourism season) 7vins
WWumavieaiinssrinaeunguanen-fugie laedvisgeaaiiiiou
nsngAY
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piinnanveedilusedugeegivsiaios
viouiieseninalseima 10 Suduusnvadlanlull 2552-2553 dlagiin
NoANSINNUTEWAHST AR ansgeLiing Ju alu 8m18 vav uwagnuh

aularplnvieaignanNULale FeldwIune 23-24 auausal

Usgmaauiisnugdinlulsausumnngaiia 288 e iy

T 7.8% 91nT 2553 Usnedand 249 druau anad 1.2% Uszine
wasuil 241 1Ay Wiudu 5.4% Ussweruaa 202 duau iy
P 3.0% uwag ansrgenandng 166 dau ity 0.5% andniis 5
Uszina ddwnudidiinlulsausudndu 70 % vossnaugdninusy
tavueluvivglsy

Iugiintulsusamiidnouisiuinnigaant 2553 iundssmalunguglsung Tueenliunuszima Lithuania $9muauisiugie 19.8% Bulgaria
WA 18.3% Estonia 14.6% Latvia 14.1% uazUseinealsuniily WuAy 12.9% sudnu

Usziwmansiverandng Taunuddinlulsausy f5nuiutulesnanaind 2553 S1uaudiiniintuies 0.5% sesunfe Ussina aoanse 0.6%
wazUsing Malta Wiagu 0.7% 30T 2552

A1919% 1-1: Sunutinvieadien 10 suduusnveasd 2552-2553

Susuii

1 H¥ e 76.8 76.8 +0.0%

2 anigeuisn 55.0 59.7 +8.7%
3 u 50.9 55.7 +9.4%
4 iy 52.2 527 +1.0%
5 n1a 43.2 43.6 +0.9%
6 ANTIYDIUANT 28.2 28.1 -0.2%

7 730 25.5 27.0 +5.9%
8 wosuil 24.2 26.9 +10.9%
9 NLaLTe 23.6 24.6 +3.9%
10 Wingln 21.5 22.4 +0.4%

unae81983: http://en.wikipedia.org/wiki/Tourism




Owtbound Fravelpers (000s)

A15199 1-2: FuuAuNTnaunglAansuIulsasILAZEaUANN 10 duAULsNYRSU 2552-2553 (U8 a1uAuNnnuSsy)

Nights spent in hotels and similar establishments (in millions)

2011° Change 2011/2010, %
of which: of which:
Totasl | Non-residents | Residents ot Non-residents | Residents
EU27 1627.2 759.4 867.7 3.8 7.3 12
Belgium 178 | 114 | 6.4 4.4 46 4.1
Bulgaria 73 | 125 52 18.3 195 15.0
‘CzechRep. 285 | 187 | 98 | 81 | 105 | 38
Denmark 19 | 54 6.5 9.3 12 | 786
Germany 2408 | 513 | 189.5 54 60 | 53
Estonia 46 | 35 | 1.1 14.8 160 | 99
- . , . . . B .
Greece : : : : - :
Spain 2879 | 1766 | 114 78 147 | 17
France 2020 | 671 | 1348 3.0 23 34
Italy 2488 | 1159 132.9 1.2 39 5.1
Cyprus 143 | 131 | 1.1 47 70 | 5.0
Latvia 28 | 21 | 07 14.1 154 | 105
Lithuania 28 | 18 | 1.0 19.8 193 | 206
Luxembourg | | : : | :
‘Hungary 161 | 86 | 74 28 55 | 02
Maita _ 75 | 72 | 03 | 0.7 13| -11.0
Netherlands Aar | 16.7 | 179 | 28 | 34 | 23
Austria 818 | 593 | 25 0.6 16 | -2.1
Poland 292 | 84 208 76 44 9.0
Portugal 403 | %5 13.7 T 123 | 15
Romania 173 | 30 | 14.4 12.9 107 | 134
‘Slovenia 62 40 22 | 59 8.1 1.7
Slovakia 70 | 33 | 37 5.7 7.7 39
Finland | = 164 | = 47 | = 186 40 | 103 | 17
‘Sweden 282 | 65 217 3.1 26 33
United Kingdom 166.0 611 | 104.9 0.5 36 | 1.2
Liechtenstein 0.1 01 | 0.0 3.0 16 | 45.4
Norway ' 192 | 49 | 143 | 45 | 24 | 53
Switzerland 355 | 19.7 15.7 2.1 34 0.4
Croatia 205 | 18.1 24 59 62 | 34
: Data not available

* 2011 estimates based on B, 9, 10 or 11 months data as available

a o W Ao a <& a 7 1y,
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Top Qutbound Destinations from France

Seawcem Tawiom Feanamics Tawrion Deervion M vy

10.000

9000

8.000

T 000

6.000

3.000

4000

3.000

2 000

1.000

Spam Haty Unsted Kingdom Momcco Teana Austmla

- 2000 " 2001 w2002 w2003 w2004 " 2005 = 2006 = 2007 = 2008 ® 2009 * 2010 ()

Nat= 2818 ise forovod value




L1E981989: www.tourism.australia.com (M3visaetUseneeadinside)

namil 1-5 uanseyaifeafiuusumaiidnviesiisnnnussimadsuaatadudsema Allsuuinvieaiisanniign Wendunisld duwsd 2543 (a.a.
2000) §is¥ 2553 (p.¢1.2010) Yszmanddwiulinveaigrnnussnadiuaauniigafe Ussinaalu semande Useinadnd, ansgewsni, lsenala
wazrUsginanildy

At 1-6: Usznd 5 dufuusniiegnieusnnivelsuiinviesiieavadSadadanifiumsly awel 2543- 2553

Top Outbound Qut of Region Destinations from Frarce

fawrec = Towdim Feanamivs (Towiom Daivien Medned

1400
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Outbound Out of Region Travellers 1000s)

United States Thakand China Canada Mexxo Awtrala

“ 2000 2001 "2002 =2003 =2004 ®2005 2006 2007 2008 82009 "2010 (N

Net=20I0ism forvad valur
WNA981989: www.tourism.australia.com (M3visaneIUsemnaaainsidy)
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Top Outbound Destinations from United States

Soume: Tounsm Ecornomics (Toursm Decnon Metrcy)
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Top Outbound Out of Region Destinations from United States

Soume Toumm Economict (Tours m Decivion Metrici)
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UMA981989: www.tourism.australia.com (MsviedneIlsEinmesanside)
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Top OQutbound Destinations from United Kingdom
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Top Outbound Out of Region

mon 1 (To

Outbaund Out of TegionTravellers 020s)

Theiland

micd Mates

* 2000 ® 2001 ®2002 ®2003

WYAIE1989: www.tourism.australia.com (MsiedneIUsEraanside)
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2. InguszaAlun1sAne

unuaATeNSITeTaUsEENA (Applied research) MuiAsygAans
Jdhensvieaiien uag miu%mﬁﬂﬂnﬁqﬁﬁﬂmﬂi@mﬁm*ﬁ Fadl
Faguszasivhmsfnwiransgnunansnaiansvioaiisaiinainnis
sungulszrauAsygiadouiiazEulull wa. 2558 fhinasdide
gaamnssuviaisivedneFunmsliesgiunliunsudeundas
mamsaaamsvieaiien Mhlugmsiausuumislumsuiiam
flonafntudegnamnssunsendielne Tnglénadenlosganne
Uaneymavasmsvieaiienvesusemelng uasUssmeiteutiu Tng
lane Aannsvieaiiieamain an Ay wasBeauns Wuddey Tuns
Anwillimadonles Sndnualvesundnisnionduuruunundnaes
3 nsaaadiliusemelnedugudnaninsvioaiivndassassd
madqﬁmﬂ3 (Impact of AEC Integration 2015: Implication for Thai-

land as Regional Hub for Creative Tourism Industry)

3 mssaunguuszanauedeu (ASEAN Community) Tl 2015 Bengadn AC 2015

AsouAgy fiAnssauilafuauiiuns (Security) fuswgiia (Economic Coopera-
tion) way nmswanUasuaysiuiledudsau-Tansssy (Socio-Cultural Community)
Tunsinunilslldmunsinuiuanusiues udiduranssnuiuasygia-nisvies
Weanduddy weeiiffvesdinu-uasTausssududusznou waglddniin nssau
NANUTEYIANIATYEND 18U (ASEAN Economic Community) 138 AEC

msisesiluBsnagndmiefansdsunlamaasugia fifldess
Isuazsadouvosinifiume-vieuilulssmadumalnsianzUssme
Tuglsuitmdsuszautiymynaasygioognaguuss uag thaziinan
szvusemuFaINEAumMs-vieafielassauas Taslamizniane
pdsudosninvieaiisrnnginadsnandesseudn wasiing
Tegeszinssianindu msfinvninisennsaluinanaind
Adaddsuasszaznans-om ieludeyadmiunsiinszinagns
(SWOT) uazthiausdeagUiiiaiausuinuleuisuagnagnsnaian

' a '
anaunssUMsYieaiienlne seld
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3. YAUWANISANEI

Aanssu MsAnwITeUTENoUMIY 1) AANTIUAT MITIATIZA Nan
FENUNNNITTINNGNUTTVIAUATEEATR @Y w.a. 2558 so
gamnsTuviaafiivedlng Feniswensaiuuiliiwesmanans
Viouien LLatﬂﬁﬁﬁﬁu@ﬂﬁq%ﬁfﬂﬁﬁﬁuiﬂ (Economic Impact of AEC
Integration: A Tourism Demand Forecast and SWOT Analysis) kag
2) fanssuns Msuszdiu sunu - naldvedlAsin1saanunIsvies
Wiendeaisassddieusu Sndnualundsvionfiowazdudvesdisean-
U3nmsvieadien (The Cost-Benefit Appraisal of Creative Tourism’s
Flagships’ Investment Projects) naranilgannisanuifdunsih
wusununagnslunsevveseuginpguiilvnduddey lesnniden
mmmmwiaqLﬁy'gﬁuawizmﬂua%ﬁmm lglanie wa funw an




wazdeauny fanufeniudatusasiuilufunmenin Useheans
YIRS A wawTausssw Fedunisnenagnsnisnanslinises
Wienlnedugudnansnsvieaiienveseygiiniaguhlvedadugaiy
yasmaszmalngliduaudnalsves AEC sely

5 0.
ATYINNAITU:

1) granunssuMsviaLiien Usznoudne TassasrsuasgUasesie
Unsvieaien-nmanevauesliuinsnisviendien
Tushuguasdlsuimnudesmsiiumanvieaiiedgamnevatema
vosiinvieafieatmuslaefuunsiAumaiieowiifis (Cost of Travel-
ling) 1AAUINNSIUTE UMY (Relative prices) seninagaviingUany
74 (Tourists’ destination) feyainasmvieaiieauagnsinig
#a1n (Tourist information and marketing) ANNUaaAAe (Securities
of destination from terrorists, natural disasters, local crime rates
etc.,) ANAIMVBINITIIUINT wazAuUseiula (quality of services

and impression)
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mMawduev1s SunuanuUszEneUMsLazSIuUsEnaunsF LB
walflssuaziinmnImaANzaN WARNTINNTUIZNOUNTT AR
FIAATUINT ARBAIUNANITUTENDUMT ANNEIINTOLUNTTUIITY
suilsusassagldumlsuemameaiieiididuresigue
fhemmannsavesigiamisfiisidos nsensrsmsvieaiie
gREMnIIINSYieafisamAnYy Ussanvy msinuaseyintdals
fausssu naendy UssndvesvessemvuiiosiuiiBereduidou
nsiauwameiielissilawsssimaiaueddmiderinyies
wieluwinusmanieiamsssy madnwdanadeuuazannsdosiing
Founszananfanssumsvieadisaiteliiianiiglandou iums
Wansvioalefidsdu

2) invipadien wneiuinviesieassninadsema fundou WnAausu
wazdfusiniade (night of stay) wanaafiuld

3) Aldetinvieadien fe ailddglumsinusy Sudsemuenns
ideshu MHuUsnismsvieaiieadurudwassinawmer devesiingdin
a4 Tudsewaiinndou
4) Wuiidnw
. amslan aaaddsylusedugiinng ﬂizmﬂﬁlﬂuﬁ;wma
Yanenanan

9. Tulsewmdlng fuiiansimunsvieaienndadiy Usenausme

1) fufiemeziadunyiunn wie The Royal Coast, 2) 1ras5d
dosayns 81 lveuazdumiiy, 3) nduvieaienguusthlue duug win
a1 fuyw Jusewls uazlenuiy manzTueenileunie, 4) nduvies
Wi Tausssuduun siunsdedleaiouawnlenaduuasvies

WenUszmaiiautny, 5) nManziunnvadlng fawd 9. widesaau ain
NRYIUYT 3193 UseaIupsdus

4. 35n15ANE

4.1 Msuanandamiaaswesanuznmuazuilduesns
Wasuuadlassads ngfnssu maaqmaﬁwﬂsimmwiaw?‘ia’ﬂummm
seaulan/giinia dunanandnuesUszmdlng Tnaiuinvioniien
seUsEmAnumsfanLYesesAnsnsieadiealan (WTO) Ty
mevieaiigrandaannedatemsly undwissdieasslulan giinna
sy UssinAlneuazituanesmyiasendanUssmaguidueygiinig
quiilug

(1) wnldumsidsuulasamaianisvisaiienlan/niinie fiflnanse
nudemaansvisaiedlusyniinie/lne (RemneUanevnevesnisiiu
MavioaLiie ﬁy'\aﬁtﬂuﬁjl,wi& uazfianansnsiuioru aaonaunanszmy
gsnsliaamauinislunseusineg finansenusoguasdvasniniu
mevieaiignndieuginineleny usenidesls)

(2) smdeyasiduszneuresmaansvieailen suguasd-gunu
visomsnovausdunsliuinissusineg uaziiunisdrsateya fivn
W3u (Lodging business and Tourism attractions/sites) #13uan
mneUaensdAgylusyglinauazguisdfnyueting efiwu wres
vioufleramdnlu wih Foauw a1y Auy umeuld am ($19fs W
Joumad s1we8 gadU LT UATIA-UATEN IANINTEUNN duaasiuun
s ilemsiaeii Tassadavesguasd-gunmuves uimsiiinusy
fudu Audnvagmsmenm Snutinvieaiied Juiniade msld

elunsviesiien 182

4.2 p31zi rseu-gauds-duanauuazlenia (SWOT) wes
gaamnssumsviendisrlnglunmsiuuazaseunguiiinus (Lodging
business and Tourism attractions/sites) miLsﬁwﬁﬂﬂsqa%ﬁﬁugmuaz
ANUNBLNEIaNITUINITIUERaMNTIH (Infrastructure and accessi-
bility) AmeLReasLURINaazAn AR INT e NS
(Human capital) AMNEL5ALUNITUINTIANS (Management) NS
\innpuruazsiosen Woslowandnsi/u3n1s SMEs Weaieasse A
wildgmumsviendien ineldanewnde/f/3u vesinvieadien fe
KANSEUT/U3NS SMEs BeadeassividiieliAnualssn (Co-benefit)
nseegusznvuluaenti lnsemngussnailumeavuuniingn

v a

TagAvewns Adudulunisenuimsgruvesgramnssuvieiieavesing

4.3 LﬁuaLmeamiamuﬁuqu (Flagship Investment Projects)
wazUszanamssuyu-nale (Cost-benefit Analysis) va4lAs9n13
A uAULUY (Flagship Projects) dwiuudludadninsiieg aaenau
nsaaulmieonmsuamanlomalunisutsiuresgnamnssunisies
elnsliuiiAnudreiuduiuuuy fdmasie fuszneunisluna
mmqmmwmimamﬁm 4 g1v8ey (qiﬁaﬁﬁﬂ, Aamens, 2nevesit
¢80, tiiien), YUBY, 29AnTasR, Uszanwu lesunadsslomiannns
AMUAULUUINTOIANEINIY WAz FoeT1IN1N1INTEAETElATEnIng
dos-ruunanas luituiidnwmnimadiluddinudeiaueius uds
vieufleninisiauniidedu ianaldmanse-Seu anfanssunisvies
Wendidsduluuiidnu uarannsaduusuuihluiaunluiuiisus
soly




5. 99AUTZNDUVDITIFITUNSANTN

PIUNNTANYIAINUDIAUTENBUI LI UAIT

unil
unih Menudlauen1siingianuamsalunsudiiuvesgaavnIsuvieaiiedlne n1siaseiddenenunsiinyives TTC 2011 (Travel and
Tourism Competitive Index 2011) tiathlugnsiiaseiiBsnagnsly uni 2

uni 2
AATLATINAYNG

unil 3

Wunsihiaue mswensaluananavaamsvieaiiegusemalnevesinvieafisrszninesena lnsuuusasaiionisneinsal guasdnisiiiums-
viewflen vestivisaiisrszinassmea meldauigiuiiimnusemalneduguénarsmamsvieadiotveaedd Sudusosdinsuiuseiuresany
annsotunsudedudiusie (pillars of TTC) nan1swennsainuflivuananveess luuni 4

unil 4
dunshnmsihiawenmsvemsnensminsveuiisalussaveyglnedadugumsiaueaiansviesiieiduadulilnedugudnarssiold Tu
und 4 1 pasgdderinsdsaiuifnunludssmaietulueygunin uagyinmsssanasesivgiidnlide luglinnavesinelaedendminduny

U

Wevihn1sdnUseyu

unil 5

Hunshiausuummansdenlssmaanavieaiivrsswindnefundugudnarmsmsviesileaes 1888 funanalulssmailoutu Madifuniss
vénnsvesmsvieaflsndsaineassd W sndnuaivesyamnetaemevesnisvieaiieaifigrunounnsineiu uideslosiu iy finsdiauTausssy
maun wiAvus nmuduiusluein glagtiuareuian  nsfnwnitausiietn msssnuuusadnuainisvieaiisl Aanssumsvieaiieauazns
oonuUUAUAvRafisean

uni 6
< ° ° a | &, o A o ' a 1 1 = '
Lﬂuﬂ'ﬁu'}lﬂu@ﬂ?iuqmaﬂﬁiﬁLﬂngﬁﬂlﬂqﬂqiLUuLLNuﬂq‘lﬂ,ﬂiﬂﬂ']ﬁaﬂ‘l/!usll@Qﬂ’]ﬂii LWE]U']‘quﬂ'ﬁWﬁ]'ﬁm'] SUENN']SUIEIU']EIH']SV]@QLWEI'N]@‘hJ

FeNUTUAATNEUTENaUMILTIBNUNAN (Main Report) wag 5189 1ua3ULUIMT (Executive Summary) flasuiasysuugennnissue
wuzi delansalannisussguinluwasnisussguanizngy







uni 2 : AEAIISNIUMSIFITUYDIQNEHNSSY

msnaJiigalng

1. N1SIATITHAINEINITA NS
MUIUU

1.1 sdianuduudsvesgaminssunsviaaiien
(Tourist &Tourism Competitiveness Index)

silanuduudvesgaannnssunisvieaiies (Tourist &Tourism
competitiveness Index) 1unsintiatladesine Muraulalunisiaun
gramnIsin e luusemaineialan

davinlag World Economic Forum asnsasihdududesyalai

http://www.weforum.org/issues/travel-and-tourism-competitiveness

srirnuduudsvasgmannssunisvieaiien (Tourist &Tourism
Competitiveness Index)n3e TTCI Tt 2011 ¢ ¥aAzuuuiae
139 Uszmenhilan Taglideyanisdrsisves World Economic
Forum uazdoyaninumassinesfifeadoau IATA IUCNUNW-
TOWTTCUNCTAD WAz UNESCO.TTCII utstaanguuusiaus

1 Azuuy (udfign) Fa 7 Azuuy Fige) uvseondu 3 dulldes
(Sub index) waw 14 Lawdn (Pillar) fail

(1) niaUﬁﬂﬁ'Uﬂ'liQLLa(Regulatory framework)

11 ngszdeuuazulouis

(Policy rules and regulations)

1.2 anudedulazdanasy

(Environmental sustainability)

1.3 mssnwanuvasasiy
(Safety and security)

14 FUUgUANLATEveUdY
(Health and hygiene)

1.5 mshianudAguienamnssuvieaiedlaesy

(Prioritization of Travel and Tourism)

(2) anmuIndauvasgsnauazlaseasienugiu

(Business environment and infrastructure)

2.1 MIvuEmIsenIA

(Air transport infrastructure)

2.2 MSIUENNIANUAY

(Ground transport infrastructure)

23 laseadeiugiunisvieaiien

(Tourism infrastructure)

24 arsaumekazsnaluladnisdeans

(Information and Communications)

25 MSUTUNIANUTIANYaIRR VB ALY?

(Price competitiveness in T&T industry)

(3) NSweNIUYEY, TAUEIIY, wasdawInden

(Human, cultural, and natural resources)

3.1 niwensuyed

(Human resources)

3.2 ﬁﬂ?WLL’J@é)@MﬂTiVi@QL‘ﬁEJ'J
(Affinity for Travel & Tourism)

3.3 NSNeINTAInGeY

(Natural resources)

3.4 NSNYINTNILTRILGTTU

(Cultural resources)

Wiauledn dwdudsanelnends denm/anuduudvesgaamnssy
msvioniien Waifisuivlussiuuuni /sedvendeu dudueesls
fiaude/gadon agdls uazgaladiussimalnedeannsaufuuslsiaiy
Viafleniulsemauumnald seazidenaviiauesiely

World Economic Forum
http://www.weforum.org/issues/travel-and-tourism-competitiveness
iiaueswazidenvesmuasalunsuisiulugnamnsunnsviosiied

LagNSAUNISA el
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2-1 1psed

o
AN

TTI Index

T&T regulatoryframework

1. Policy rules and regulations

1.01  Prevakence of foreign ownership

pobeymaking

2. Environmental sustainability

201 v ol

2.02  Enforcement of environmental regubation

2,04 Carbon dioxide emissions®
2.05 Parculate malter concentration®
2.06  Threatened species®

3. Safety and security

polbice services
rine and viokence

3.03  Busmess costs of
3.04  Road traffic accid

4. Health and hygiene

4.03  Access o improved drinking water®
4.04 Hospital beds*

5. Prioriti

wion of Travel and Tourism

T&T business environment and

infrastructure

6. Air transport infrastructure

Tanelness of providing monthly'quanery TET data*2
6.0 uality of air tramsport mfmstrocture

7. Ground transport infrastructure

7.03  Quality of port nfrastruciure
7.04 Quality of'd
7.05  Road densuy®

network

8. Tourism infrastructure

801 Hotel roons*
802 Presence of major car rental companics®
mg Visa cards®

B.03 ATMs

9. Information and Communications Techn. infrastr.

9.01  Extent of business Infemet use
9.02  Intermet users
9,03 Telephone lmes*

9.04  Broadband Internet subscribers®
9.05  Mobike telepl ik i

10. Price competitiveness in T&T industry

10.01 Ticket taxes and arport charpes®

0.03 Extent and effect of taxation
0.04 Fuel price kevels®
10.05 Hotel price mdex*

T&T human, cultural, and natural

resources

11. Human resources

11.01_Primary education enroliment*

02 Secondary education enroliment*
.03 Qualty of the educational system

12. Affinity for Travel & Tourism

Toursm openness®

Attitude of populition toward foreigm visitors
Extension of bisa Jod

13. Natural resources

Number of Workl Heritage natural sites®
Protected arcas®

Qualty of the atural environment
Total known speches®

14, Cultural resources

Mumber of Work] Heritage cubiural sites®
Sports stadims®

Numbe micmational fars and exhibiions®
Creative industries e




A5197 2-2 AneaInATIsTUluA NS

2011 2009
Rank/139 score(6) Rank/133
Switzerland e 1 5.68 1
Germany f 2 5.50 3
France f 3 5.41 4
Austria ; 4 5.41 2
Sweden f 5 5.34 7
United States f 6 5.30 8
United Kingdom f 7 5.30 11
Spain ‘ 8 5.29 6
Canada ‘ 9 5.29 5
Singapore 10 5.23 10
Thailand ; 41 4.47 39

FnenmuasgnamnsIunsieufigInmsmvesemalned 2554 languuuriomn 4.47 AxUuUIN 7 Azluu S35usun 41 vedlan Suduanasann U 2552

2 Sustu gnslsimupzuuuiinduant 2552 slanzuuu 4.45 Tnedwmsususuduquesiantaun dlmeesuaus wosi uazdSua

A15197 2-3 SusiumudiuudwesgranrnssuviesiiealunwsivesUssmae @y

Country AEC rank ASIAN rank Overall rank Score
Economy

Singapore 1 1 10 5.23
Malaysia 2 7 35 4.59
Thailand 3 10 41 4a.47
Brunei 4 11 67 4.07
Indonesia 5 13 74 3.96
Vietnam 6 14 80 3.90
Philippine 7 18 94 3.69
Cambodia 8 21 109 3.44

vuzimnuesamzluiuiedens usenideddud Ussmalneldnanmegludivi 3 Wusessemadinlls uazuniade lneusanedenlls Wulssma

ninenwegludduiug vedan vagiivssmaniale Tdusuilndidesiulsumnelng




3197 2-4 SusuarudundwesgnamnssuvieafisandaziuvesUszinaendeu (TTCL)

£ -
3 2| .
2 g| 2
s Q
Score o = © 3 © > £
o o 2 o D € £ ge; & 5
(1-7 scale) b @ c — ] 5 aQ o] = ]
P o Q c Q Q
© P = I 5 c Q < o
on = T S 3 + = 1S w O
c [ < e 2 Q < 15 %) !:
Pillars v = = o = > o v <
TTCI 2011 52 4.6 a5 a1 4.0 3.9 3.7 3.4 4.2 a1
1. Policy rules and regulations 6.0 5.1 4.4 3.7 4.2 4.4 4.4 3.4 4.4 4.3
2. Environmental sustainability 4.9 4.6 4.2 3.6 39 4.1 4.2 4.3 4.2 4.6
3. Safety and security 6.1 4.5 4.4 5.7 a.7 4.8 4.1 4.6 4.9 4.8
4. Health and Hygiene 52 4.5 4.4 a.7 2.6 4.1 3.8 1.5 3.8 4.5
5. Prioritization of Travel & Tourism 6.4 4.8 4.9 33 5.7 4.0 4.5 58 4.9 4.5
6. Air transport infrastructure 5.0 4.2 4.5 4.0 33 2.7 2.8 23 3.6 33
7. Ground transport infrastructure 6.6 4.6 4.1 4.2 3.2 33 2.8 3.0 4.0 3.9
8. Tourism infrastructure 5.1 3.6 4.9 2.8 2.0 2.1 2.6 1.4 3.1 3.8
9. ICT infrastructure 52 3.7 2.9 3.9 25 3.2 2.5 1.9 3.2 3.4
10. Price competitiveness 5.1 5.6 52 5.8 5.6 52 52 5.1 53 4.6
11. Human resources 6.1 52 4.8 51 5.0 4.9 a.7 4.3 5.0 4.8
12. Affinity for Travel & Tourism 57 5.4 53 4.5 4.2 4.5 4.6 53 4.9 a7
13. Natural resources 2.6 4.5 4.6 4.0 4.7 3.6 33 3.5 3.9 33
14. Cultural resources 3.9 3.8 3.9 1.8 35 3.6 22 1.6 3.0 29
*Average score of the 139 economies covered in the TTCI.
Worst Medium/Average Best

31 : World Economic Forum

NA510 2-3 agiuldieswuudilngvesUsemalngluiagiueglunaeiiiulunanduly sndui asaumasaznaluladnisieas
(ICT infrastructure)waz N3WeINsMI9IAUsIsU(Cultural Resources) NfiAaudesmsiionatiounainuianisimunlidinisinaussetiniesneln
winzay uenantuAMLEnIatun iU e saumeaLavmalulagnisdeans (CT infrastructure) tuindusfianiiow3sudisuiussmalag

souvesUseindlng (Wiade Falus waziloauw)




1.2 Angnmvesanavinssavisaeavasusemealng

wian 1: nseumAunsaua (Regulatory framework)
Usenelneldrzuuusionn 4.45 asuuu agludduil 77/139 sasmsiaduduluasi TnefisieaziBondaieluil

i Pilan

1.1. ﬂgizLﬁﬂULLazuIEJmEJ (Policy rules and regulations) 4.35 76
1.2. prudsBunazdsnndey (Environmental sustainability) 4.19 97
1.3. nM3snwanulaonse (Safety and security) 4.39 94
1.4 syyuguAmLazguenniie (Health and hygiene) a4 80
1.5 msWiemnudhdnurgnamnssuvieaiionlagsy (Prioritization of Travel and Tourism) 4.93 38

1.1 ngszfuuuaruleuts (Policy rules and regulations) 11 4.35 Aziuu tnefiswazidennzuuulangasdimelull

#ade FURLETOIL ASUU Laaawﬂan

NsUANTeRENUANYIR (Preva-  Msuaxlnllsia fdeadurniseninelulsyma 472
lence of foreign ownership) (2009-10 weighted average) (1= very rare, 7 = highly
prevalent )
nswdduteyay (Property rights) How would you rate the protection of property rights, 3.9 4.38
including financial assets, in your country? [1 = very weak;
7 = very strong] | 2009-10 weighted average
ﬂg'ﬁzLﬁﬂULﬁam'amiamwm“mﬁ To what extent do rules governing foreign direct invest- 5.1 4.63
(Business impact of rules on FDI) = ment (FDI) encourage or discourage it? [1 = strongly
discourage FDI; 7 = strongly encourage FDI] | 2009-10
weighted average”
M3 UANIRNWITEN (Visa require-  Number of countries whose citizens are exempted from 59 56.9
ments) obtaining a visa (= 1) or able to obtain one upon arrival
(= 0.5) out of all UN countries | 2010
syaunslaunuias(Openness Index measuring the average openness of Air Service 9.9 10.76
of bilateral Air Service Agree- Agreements | 2005
ments)
aulusslavesnisiinu uleuie  How easy is it for businesses in your country to obtain 4.3 4.37
(Transparency of government information about changes in government policies and
policymaking) regulations affecting their activities? [1 = impossible;
7 = extremely easy] | 2009-10 weighted average
mﬁﬁawzyﬂmizﬂauqiﬁ% (Time  Number of days required to start a business | 2010 32 24.63
required to start a business)
FunulunsiBuusenaussia (Cost | Cost to start a business as a percentage of GNI per 5.6 26.83
to start a business) capital | 2010
futnsiaaEuinig GATS commitments restrictiveness index of 48.5 56.61

(GATS commitments

restrictiveness index of T&T)

Travel & Tourism services | 2006-09




1.2 anufsdulazdsnnden (Environmental sustainability) 16 4.19 Azluu Insfisisazidonnziuulandounsnalull

#ade S19az199n ASLUU Laaawﬂan

mmLmuq’smiuﬂﬁml,l,amt,maam How would you assess the stringency of your country’s 39 4.07
(Stringency of environmental environmental regulations? [1 = very lax; 7 = among the

regulation) world’s most stringent] | 2009-10 weighted average

miﬂﬁﬁmﬁﬂﬂﬂmmﬂgwma How would you assess the enforcement of environmental 3.7 3.79

(Enforcement of environmental  regulations in your country? [1 = very lax; 7 = among the

regulation) world’s most rigorous] | 2009-10 weighted average

mméT'ngusuaﬁqmamﬂﬁumiLﬁu How would you assess the effectiveness of your gov- 5 4.36
Vlﬂa—viadLﬁaa(SustainabiLity of ernment’s efforts to ensure that the T&T sector is being

T&T industry development) developed in a sustainable way? [1 = very ineffective—

development of the sector does not take into account

issues related to environmental protection and sustain-
able development; 7 = very effective—issues related to
environmental protection and sustainable development
are at the core of the government’s strategy] | 2009-10

weighted average
nsUasefingSounszan (Carbon  Carbon dioxide emissions per capita in metric tons | 2007 4.1 5.96

dioxide emissions)

AMUDLTUVDIENTIUUTIHINA Urban population-weighted PM10 micrograms per cubic 70.9 45.99
(Particulate matter meter | 2006

concentration)

mm?{w'amsngﬁuﬁj Threatened species as a percentage of total species 7.7 593
(Threatened species) (mammals, birds, amphibians) | 2010
nsveusu TuRSansmeinuds Total number of ratified environmental treaties | 2010 16 18.86

winasw (Environmental treaty

ratification)




1.3 nmssnwianulasnde (Safety and security) lonziuu 4.39 Azuuu lnsilseazdonnzuuulangossmaluil

#ade 1981990 ASLUU Laaamian

muwuwmmmﬂmiﬂamﬁ’la To what extent does the threat of terrorism impose costs
(Business costs of terrorism) on businesses in your country? [1 = significant costs; 7 =

no costs] | 2009-10 weighted average

arudeivluuinisveadiwiind To what extent can police services be relied upon to 3.8 4.30
#1973 (Reliability of police enforce law and order in your country? [1 = cannot be
services) relied on at all; 7 = can always be relied on] | 2009-10

weighted average

ﬁunuﬁi@qﬁ%Lﬁmmnmsﬁimﬂﬁu To what extent does the incidence of crime and violence 4.6 4.76

WaEANTULTI(BuUsiness costs of | impose costs on businesses in your country? [1 = signifi-

crime and violence) cant costs, 7 = no costs] | 2009-10 weighted average
guRnNIsauU (Road traffic Estimated deaths due to road traffic accidents per 19.6 18.85
accidents) 100,000 population | 2007

1.4 szuvgunmuazaueunile (Health and hysiene) lapzuuu 4.4 azuuu lneifiswavdonnzuuulingesdmoluil

#ade 1981080 ASLUU Laaawﬂan

ALY (Physician density) Physician density per 1,000 people | 2007

mn‘?ﬁﬁﬁsuwjmamﬂﬂ Access to adequate sanitation as a percentage of total 96 76.23

(Access to improved sanitation)  population | 2008

msdhdahduaven (Access to Access to safe drinking water as a percentage of total 98 88.73
improved drinking water) population | 2008
Sunuiesauld (Hospital beds) Hospital beds per 10,000 population | 2007 22 33.90

1.5 mishinnudidnungnamnssuvieaienlaesy (Prioritization of Travel and Tourism) lanzuuud.93 azuuu laeidseaziden
AzuuuUangaefwialuil

v v a a @
NIV INYATLIYA ASLLUU agnalan

anuanudAglunsiauIng How much of a priority is the development of the T&T 6.3 5.25
doans (Government prioritization ' industry for the government of your country? [1 = not
of the T&T industry) a priority at all; 7 = a top priority] | 2009-10 weighted

average
Quﬂizmm%éﬁ’mmiﬁ"ami (T&T  T&T government expenditure as a percentage of total 2.7 4.25
government expenditure) budget | 2009
UszansHan1en1snalaLazn1svin - How would you assess the effectiveness of your country’s 55 4.40

EULLUUﬂﬁﬁmL'ﬁIm (Effectiveness  marketing and branding campaigns to attract tourists? [1 =

of marketing and branding to very ineffective; 7 = very effective] | 2009-10 weighted

attract tourists) average

mmﬂiaUﬂqu‘uaﬁagaﬂﬁLau Comprehensiveness of annual T&T data | 2005-08 39 48.27
WN—‘V]'ENLﬁm(Comprehensiveness

of annual T&T data)

mmﬁmaﬁaga(ﬂmeliness of Timeliness of providing monthly/quarterly T&T data | 16.5 11.69
providing monthly/quarterly T&T = October 2009-September 2010

data)




VAN 2: ANNLIAAeNYRITININALLATIEI NI (Business environment and infrastructure)
Ustinalngldinzuuurionnn 4.32 azuuu agluddudl 43/139 veamsiadusulunsal IeazBoadeolui

i Gilan

2.1 NM3VUINDINA (Air transport infrastructure) 4.49 23
2.2 msvudenaiiuiu (Ground transport infrastructure) 4.09 56
2.3 Tassaisitugiunisvieniien (Tourism infrastructure) 4.94 40
2.4 asaumakarinalulagnisdeans (Information and Communications) 2.88 81
2.5 ﬂ’mvﬂn%’umqﬁmiwmmmqmﬂﬁaaLﬁm (Price competitiveness in T&T industry) 5.21 15

2.1 M3YUdWNeINA (Air transport infrastructuress lazuuy 4.49 azuuu lnsliswaziduanziuulangesnssaluil

Va8 suaziden AZLUY wagalan

¥

ﬂiumWTﬂiﬂﬁiNWU%mmdi’N How would you assess passenger air transport infrastruc- 9 4.68
(Quality of air transport ture in your country? [1 = extremely underdeveloped; 7
infrastructure) = extensive and efficient by inter- national standards] |

2009-10 weighted average

Snuiitimnsenia meluuszma | Scheduled available domestic seat kilometers per week 209.4 320.00
(Available seat kilometers, originating in country (in millions) | January and July

domestic) 2010 average

Srunufitomnienia ssrheseie | Scheduled available international seat kilometers per 1,819.30 540.39
(Available seat kilometers, week originating in country (in millions) | January and July

international) 2010 average

ﬁi”]u’méﬂmam’i (Departures per Number of departures per 1,000 population | 2008 1.9 9.67

1,000 population)

FIUuIBINIAEU Number of airports per million population | 2010 0.4 1.48
(Airport density)

Fuaren150u (Number of Number of airlines with scheduled flights originating in 89 37.25
operating airlines) country | 2010

IassrnenstusznIneUsema To what extent does the air transport network in your 5.9 4.81
(Intermational air transport country provide connections to the overseas markets

network) offering the greatest potential to your country’s

businesses? [1 = not at all; 7 = extremely well] |

2009-10 weighted average




2.2 AMsvudInIAfiuUAY (Ground transport infrastructuress loAziuw 4.09 Aziuu lneiloazdunnziuulangasnine Uil

#de EUTEHGE ASLUU Laaamian

AaNINaUY (Quality of roads) How would you assess roads in your country? [1 = . 4.01
extremely underdeveloped; 7 = extensive and efficient by

international standards] | 2009-10 weighted average

AMAMNIATIATIINUFIUNTN How would you assess the railroad system in your 3 3.16
(Quality of railroad infrastructure) = country? [1 = extremely underdeveloped; 7 = extensive
and efficient by international standards]

| 2009-10 weighted average

ﬂmnﬂWIﬂiﬁﬁ%ﬂﬂﬁugﬂumNﬁ’] How would you assess port facilities in your country? 5 4.28
(Quality of port infrastructure) [1 = extremely underdeveloped; 7 = well developed and

efficient by international standards] | 2009-10 weighted

average

Qmmwima&d*mmwuaiamalu To what extent does your country’s national ground 5 4.61
Jszwne (Quality of domestic transport network (buses, trains, taxis, etc.) offer efficient,

transport network) accessible transportation to key business centers and

tourist attractions within your country? [1 = not at all; 7 =

extremely well] | 2009-10 weighted average

ANNNUIKULALY (Road density)  Kilometers of road per 100 square kilometers of land | 2007 35.2 76.62

2.3 lassaieiugnunisvieaiien (Tourism infrastructure) laaguuu 4.94 azuwuu Ineliseandennswuulingasisialuil

Va8 19821980 AZUUY w@aesalan

J1uueein (Hotel rooms) Number of hotel rooms per 100 population | 2009 0.64

w3028 URTATARIEI(Presence  Index of presence of major car rental companies | 2010 6 4.62

of major car rental companies)

UnRuanmetngasinig Number of automated teller machines (ATMs) accepting 548.2 32551
(ATMs accepting Visa cards) Visa credit cards per million population | 2010




2.4 arsaundLaswalulagnisd@eans (nformation and Communications Technical infrastructure) laazuuu 2.88 Azuwuy tag
feavidunnvuuulangessanaluil

mﬂﬁumiaamﬂiawmﬁinﬁu To what extent do companies within your country use the . 4.88
(Extent of business Internet use)  Internet in their business activities (e.g., buying and selling
goods, interacting with customers and suppliers)? [1 = not

at all; 7 = extensively] | 2009-10 weighted average
Dﬂ%’ Internet users Internet users per 100 population | 2009 25.8 36.15
Fnuaelvsdni Telephone lines per 100 population | 2009 10.6 21.74
(Telephone lines)
;ﬂ‘ﬁmiﬁamiﬁmammﬁugﬂ Broadband Internet subscribers per 100 population | 1.5 9.41

(Broadband Internet subscribers) = 2009

dnsnsldinsdnsiiletio (Mobile Mobile telephone subscribers per 100 population | 2009 97.3 93.51

telephone subscribers)

2.5 Maudun1eiusInvesenvieaiie (Price competitiveness in T&T industry) laazuuu 5.21 azuuu tnefisgasiden
AzluuUAngoedwaluil

%218 sgaziden AZLUY wagnalan

n#aumdu (Ticket taxes and Index of relative cost of access (ticket taxes and airport 82.7 76.16
airport charges) charges) to international air transport services [0 = highest
cost, 100 = lowest cost] [2010

SrunTeiiuiadeenndu Ratio of purchasing power parity (PPP) conversion factor 0.5 0.66
(Purchasing power parity) to official exchange rate | 2009
NANSENUYDITEUUNBIUNS What impact does the level of taxes in your country have 3.7 3.61

Usgnaugsna (Extent and effect on incentives to work or invest? [1 = significantly limits
of taxation) incentives to work or invest; 7 = has no impact on

incentives to work or invest] | 2009-10 weighted average
T1AMENU (Fuel price levels) Retail diesel fuel prices (US cents per liter) | 2008 87 106.49

Snsaendinn (Hotel price index) Average room rates calculated for first-class branded 77.4 131.88
hotels for calendar year, in US dollars | 2009




AN 3: NSnenTuYLY, TausTY, wardandes (Human, cultural, and natural resources)

Ussinalnelinguuuimun 4.64 azuuy agluddui 21/139 vaimsdnduduluasell dseaziduadwioluil

i Gian

3.1 w%’wmﬂimwé (Humanresources) 4.82 74
3.2 anmwndeviitestensvieadien (Affinity for Travel&Tourism) 5.26 24
3.3 NSWEINSHITUNR Hlensvieaiiien (Natural resources) 4.59 21
3.4 NTNeININIINUSTIN (Cultural resources) 3.86 32

3.1 n¥nensuywe (Human resources) 16 4.82 Azuuu Inefisgavidennzuuulandesdasialull

%218 sngazden AZLUY wagnalan

Uszynsinsfnunseiulssau Net primary education enrollment rate | 2008 90.8 91.10

(Primary education enrollment)

Uszansiinsfnenszaudsem Gross secondary education enrollment rate | 2008 29.5 79.34

(Secondary education enrollment)

ﬂmmWiwumiaﬂ‘w’l (Quality of  How well does the educational system in your country 3.7 3.80
the educational system) meet the needs of a competitive economy? [1 = not well

at all; 7 = very well] | 2009-10 weighted average

NMSHSTUUNTINBLAZNISENBUTY  In your country, to what extent are high-quality, special- a.1 4.12

(Local availability of specialized  ized training services available? [1 = not available; 7 =

research and training services) widely available] | 2009-10 weighted average

mimnu’[,u%%'wmﬂimgﬂsj (Extent  To what extent do companies in your country invest in 4.1 4.00
of staff training Availability of training and employee development? [1 = hardly at all; 7

qualified labor) = to a great extent] | 2009-10 weighted average

NM9979-48n919(Hiring and firing How would you characterize the hiring and firing of 4.5 3.91
practices) workers in your country? [1 = impeded by regulations;

7 = flexibly determined by employers] |
2009-10 weighted average

ToNM@NITUTINUAIA (Ease | To what extent does labor regulation in your country limit 39 4.09
of hiring foreign labor) the ability to hire foreign labor? [1 = very much limits
hiring foreign labor; 7 = does not limit hiring foreign labor

atall] | 2009-10 weighted average

Samnsiimsinide HIV prevalence as a percentage of adults aged 15-49 1.3 2.15
(HIV prevalence) years | 2009

HANTENUAINNTARLYR FOgIna How serious an impact do you consider the HIV/AIDS will 44 5.08
(Business impact of HIV/AIDS4) have on your company in the next five years (e.g., death,

disability, medical and funeral expenses, productivity
and absenteeism, recruitment and training expenses,
revenues)? [1 = a serious impact; 7 = no impact at all] |

2009-10 weighted average

Eﬂq‘iTEJLa?]'EJ (Life expectancy) Life expectancy at birth (years) | 2008 70 70.07




3.2 @nmineasuiildenenisvisaiien (Affinity for Travel & Tourism) 19 Azl 5.26 aviuu lnsiisgazidennziuulangosss
malull

#de EUEHGE ASLUU Laaamian

nsiavasnsvioadien (Tourism  Tourism expenditure and receipts as a percentage of GDP

openness) | 2009

Aduiinsvesnuminetinves How welcome are foreign visitors in your country? [1 = 6.7 6.18
e (Attitude of population very unwelcome; 7 = very welcome] | 2009-10 weighted

toward foreign visitors) average

agnuuzilitingsia nsinse When senior executives visit your country for the first time 6 5.29
\ievioaifien (Extension of for business purposes, how likely are you to recommend

business trips recommended) extending their trip for leisure purposes? [1 = very

unlikely; 7 = very likely] | 2009-10 weighted average

3.3 nSnennsdawIndas (Natural resources) Anzwuy 4.59 azwuu lneilsvazidennziuuldngaanaaluil

e EREEHGL) AU waedialan
uuusanlan Tudsssuris Number of World Heritage natural sites in the country | 2 1.43
(Number of World Heritage 2010
natural sites)
ﬁuﬁqw&num\i‘ma Protected areas as a percentage of total land area | 16.9 11.25
(Protected areas) 2010
@zumww%fwmﬂs Fandou How would you assess the quality of the natural environ- 4.2 4.40
(Quality of the natural ment in your country? [1 = extremely poor; 7 = among
environment) the world’s most pristine] | 2009-10 weighted average
F1udnIUN (Total known Total known species (mammals, birds, amphibians) in the 1,370.00 749.09
species) country | 2010

3.4 NSNensMeIaNsssy (Cultural resources) laazuuy 3.86 Avwuu Ineilsnsavidennvuuulandessane Uil

#ade 1981980 ASLUU Laaw'ﬂan

Punsanlan Tludeinusssy Number of World Heritage cultural sites and Oral &

(Number of World Heritage Intangible Heritage | 2010

cultural sites)

@01uAu (Sports stadiums) Sports stadium capacity per million population | 2010 9,689.50 47,658.67
MITALEnIAUALAZAINTIY Number of international fairs and exhibitions held in the 106 62.09

UWIYIH (Number of internation- | country annually | 2007-09 average

al fairs and exhibitions)

AINTTUTIEs19a55A Nideean Exports of creative industries products as a share of world 1.2 0.77

(Creative industries exports) total in such exports | 2008




2. NMTIATIZA 1 BINAYNS
(SWOT Analysis)
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Visitor Arrivals to Thailand : ASEAN
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Visitor Arrivals to Thailand : Europe
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Visitor Arrivals to Thailand : East Asia

6,000,000
CAGR =4.32%
5,000,000 - 4,806,387
4,000,000 I
3,000 009 .
' ’ 44 /

e IIIIIII ¥ East Asia
2,000,000 T I I I I I I I
1,000,000 - I I I I I I I

0 -
n O M~ Y ©Q o NN S YW N 00 O O -
R IF 838888 28883 8
oo oH H NN N NN NN NN NN N

nn : http//www.tourism.go.th AulneAUEIdY

o a ' = o a "y | A Sl DA a ' oA p oA v oo z{'
invieaied MnnguUssmAe@euiidnsnisdiuln egnimnselanlugimanediiium wasluvliiiasivlnegiwedes Wudeiulinvieadien
nglsy luvasfiinveadisnnne@unzTueen udlunmsiniindy unlinisvenefogneiuniu (fluctuate) Asaziuladn Turasl 2549-2552 duay
o a o ' oA A & = = J e o - a 9 1 - £
invieadien veneianasetiwelios wasindulul 2553 uarl 2554 islidunaunanidnvieuierymdundunvieanedluusemealnennndu 21n

winltuAsugiavesUssmaniulnegadeiion
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Usene

Sruutinviesdiend 2011 (aw)

410U 2011

Sruutnviewdiend2010 (Au)

A70U 2010

u/an

Malaysia
China

Japan
Russia
Korea
India
Laos
Australia
United Kingdom

USA

2,470,686
1,760,564

1,126,221

1,014,493

1,014,292
916,787
887,677
854,064
844,224

684,073

“munene): Iawdulavaneds Usemelugiinmondeu

10

2,058,956
1,122,219

993,674
644,678
805,445
760,371
715,345
698,046
810,727

611,792

10
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ANUNUAND9FY WUlFTRIn Thrieadienyidale Wndusgraninselan lnefidnsinisiivlandvazaulugiel 2538-2549 Savay 14.21 dat) ndel
2549 Wusuin shsnisiiulaiiuedenedosay 40.14 et danalvlivnviesiiennidiies 43,502 aulud 2538 windu 1.01 dueulul 2554

Tunmsiu udnvieaneinsfsuulaninmsvengivesinvesiiernnlsemenuny Sade azalu audiu

1

M1319% 3-2 Sudutinviea g MTansN1sasuLUawNTIge

Swautinviewfiend 2011 i Swautinvieadiend 2010 % VLA
(GI)) 2011 (GIN)

Cambodia 252,705 21 146,274 28 7 12.76%
Russia 1,014,493 4 644,678 9 5 57.36%
Spain 95,684 35 67,242 39 a4 42.30%

Pakistan 73,7132 38 65,171 40 2 13.14%

South Africa 66,968 40 57,100 42 2 17.28%

a o w o

P39 3-3 UNVIDANBITUNANFYTIR ardunusnsinisiuasunlasant 2553-2554

wauinvieadiead 2011 ddu 2011 Srwautinvieadiend 2010 a1au 2010 % VYA
(GI)) (GI)

Cambodia 252,705 21 146,274 28 12.76%
Russia 1,014,493 4 644,678 9 57.36%
China 1,760,564 2 1,122,219 2 56.88%

Saudi Arabia 12,605 51 8,463 52 48.94%
Spain 95,684 35 67,242 39 42.30%
Kuwait 55,991 43 41,224 44 35.82%

Hong Kong 418,063 16 316,476 17 32.10%

Indonesia 369,530 17 286,072 18 29.17%

Vietnam 488,315 14 380,368 14 28.38%
Korea 1,014,292 5 805,445 5 25.93%
Laos 887,677 7 715,345 7 24.09%
Myanmar 111,612 32 90,179 33 23.77%
Australia 854,064 8 698,046 8 22.35%
Taiwan 450,753 15 369,220 15 22.08%

Argentina 12,498 52 10,292 51 21.43%

Brazil 24,748 49 20,390 49 21.37%
India 916,787 6 760,371 6 20.57%
Malaysia 2,470,686 1 2,058,956 1 20.00%

e Yaulavanefis Useinaluglinimendeu




a o w o a

P37 3-4 tnvisafignduunaudnd anuausnsnsiiulamasayanannt 1995-2011

1 Vietnam 16,824 45,485 179,243 380,368 488,315 23.43%
2 Russia 43,502 46,417 102,783 644,678 1014,493 21.75%
3 UAE 10,808 20,798 48,802 105,162 108,509 15.51%
4 Laos 94,978 70,985 203,748 715,345 887,677 14.99%
5 Kuwait 6,726 18,599 29,773 41,224 55,991 14.16%
6 India 138,447 224,104 381,471 760,371 916,787 12.54%
7 Finland 24,931 51,109 85,632 146,946 138,144 11.29%
8 Norway 25,408 53,902 85,551 132,108 131,249 10.81%
9 China 380,619 753,781 776,192 1,122,219 1,760,564 10.05%
10 Sweden 74,925 150,515 222,932 355,214 336,593 9.84%
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2.1 urdunntdneay wusmaniuntnviewienende ( Length of Stay by Continent)
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9.64 (+0.52)
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2.2 Inuiunninedy wiswnudyriAvesinvioaien

o a P & Ay o o a o P ' a .:4' Y Py a Ny o a
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Uszina Fuiniade (Fu) Wiu+/an - Shuautinvieadien | Sudusiuauin
2011 (AW) Vioaifien
1 Sweden 18.55 +1.00 336,593 18
2 United Kingdom 17.35 +1.36 844,224 9
3 Germany 17.09 +1.79 603,177 12
q France 16.37 +1.57 509,225 13
5 Canada 16.31 +1.40 192,820 24
6 Switzerland 16.11 +1.30 166,358 26
7 Netherlands 15.71 +1.51 197,247 23
8 Belgium 15.58 +1.38 81,365 37
9 Italy 15.56 +0.95 181,312 25
10 Israel 15.04 +1.40 126,230 30
19 Russia 13.29 +1.28 1,014,493 4
37 Japan 7.65 +0.43 1,126,221 3
38 China 7.61 +0.75 1,760,564 2
40 Korea 7.30 +0.60 1,014,292 5
53 Malaysia 4.78 +0.22 2,470,686 1

Ussinanddudnviesiietluddudug (1-5) wud dnvieaiiernnussimasade densnadulaiiudy wasiifuiinedeeglunusifidoudigs
(1de 13.29 sotu WinTuand 2553 1wde1.28 Tu) Wuddui 19
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v o o @ W a o a
AUAUN Usznd AWNNLRAY (AU) WU+/an -
1 1.79

Germany 17.09
2 France 16.37 1.57
3 Netherlands 15.71 1.51
4 Norway 14.92 1.42
5 Canada 16.31 1.40
6 Israel 15.04 1.40
7 Belgium 15.58 1.38
8 South Africa 11.20 1.38
9 United Kingdom 17.35 1.36
10 Switzerland 16.11 1.30

Tudiael 2553-2554 nvipailenigesull N5aAa LazluEoSANA J53eLaINITVIoUNEIWIUIUTY WALl BUAU 1 - 2 — 3 AUdIPU
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Purpose of visit

Others

10%

Exhibitions

0% Convention

12% Holiday

47%

Incentive

15%




