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Abstract

The major objectives of this research were to study on production and marketing of
pummelo production in Northeastern, production cost and return, marketing channels,
marketing cost and margin, and production and competitive potential in farm level. Data was
gathered from 100 farmers, located in 4 provinces, including Chaiyaphum, Nakorn Ratchasima
,Leoi, and Nong Khai provinces. Moreover, the In- depth interview was carried out with 18

marketing intermediaries.

The study on production economics reported that in Northeastern part of Thailand,
pummelo tree production were only in 10 provinces, including Chaiyaphum, Nakorn
Ratchasima, NongKhai, Leoi, Burirum, Sakonnakorn, Khona Kaen, Udonthani, Ubonratchathani,
and Beung kan provinces, respectively. Results of financial project analysis showed that
investment in planting pummelo in those 4 provinces was desirable. The switching value
tests of income of all provinces were higher than switching value tests of cost, implying that
income risk was lower than cost risk. However, plating pummelo in Kasetsomboon district, in
Chaiyaphum provice seems to have very high risk in both income and cost, compared with

those three provinces.

The producers in Chaiyahum province had higher competitive potential, compared
with those three provinces. Also, they had high self-reliance. However, innovation that can

reduce production cost and improve its productivity should be concerned.

Results of a study on marketing showed producers distributed 42.58 percent of all
pummelo products to the wholesalers, 17.39 percent to the assemblers, 13.44 directed to
the consumers, 12.51 to the exporters, 11.90 to the local retailers, and 2.54 to the agents.
The local traders got from 33.33 to 64.47 percent of marketing margin, and marketing cost
was from 23.58 to 65.00 percent. The assemblers got marketing margin from 40.48 to 47.37
percent, and marketing cost was from 13.34 to 17.93. The second wholesalers got 33.33
percent, and was from 7.83 to 9.32 of marketing cost. The collectors that distributed
pummelo products to a supermarket had 53.73 percent of marketing margin, and 31.11
percent of marketing cost. The exporters got 33.33 percent of marketing margin, and g¢ot

from 14.63 to 20.83 of marketing cost.

The recommendations can be drawn from this research were that produers in

Bantaen district, in Chaiyaphum province should be developed production technologies and
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the packaging in order to improve its quality. Producers in Kasetsomboon district should
improve productivity. Producers in Nakorn Ratchasima, Nongkhai and Leaoi provinces should
adver their products, and improve the quality of the product. The government may support
farmers in term of zoning for pummelo production in each province. He should introduce an

innovation that can reduce cost and improve productivity of pummelo production.
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