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Abstract

Thailand has been concerned about adding value to tourism activities and services through creativity. Regarding
to the National Tourism Development Plan in 2012-2016, it emphasizes on developing creativity, encouraging for
activites, innovation, and added value by means of creative tourism, and enhancing logistics system to support tourism.
However, leveraging country’s tourism industry to creative tourism requires an integration of specific frameworks,
principles, and theories which are different from other types of tourism. In other words, creative tourism value chain has
specific characteristics in terms of structure, members, value creation processes, value delivery processes, and interaction
between services and tourists. Currently, there is no rigorous research for empirically supporting the policy planning and
implementation. This reflects how the country’s creative tourism development has been in slow pace.

This research was conducted to three main parts consisting of new creative tourism service development,
community tourism supply, and creative tourism supply in Bangkok in order to establish knowledge and foundation of
Bangkok creative tourism’s service development and infrastructure. The creative tourism supply resulting from the study
is based on behavioural, operational, and system views. The quantitative research instruments were mostly employed
such as questionnaires, agent-based model, and heuristics model. The study found that creative tourism supply of
Bangkok must integrate Bangkok tourism and community-based tourism supply due to limitations of the community’s
tourism supply and service in independently offering creative tourism experiences. Primary communities being able to
provide creative tourism experiences together with Bangkok tourism consists of Ban Bu, Bang Ramard, and Klong Bang

Luang. Secondary communities are Banglumpu, Ta Tien, and Sao Chingcha.
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