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Abstract:

Over the past few years, Southeast Asia and China have seen a growing amount
of Thai popular cultural content circulated around the region. Thai television dramas, in
particular, have been shown on television in many ASEAN countries and have been
added subtitles in many languages before uploading them on websites. Of those
countries in Southeast Asia, the audience can be divided into two types. While the long-
time audience--Cambodia, Laos, and some ethnic minorities in Myanmar--have long
consumed Thai television dramas for more than a decade, the new audiences--Vietnam
and China--have been familiar with Thai television dramas for only the past few years.

This research consists of three case studies, namely Myanmar, Cambodia and
Vietnam. It attempts to understand factors that contribute to the popularity of Thai
television dramas in the region. The first part of this research explores the ways in which
audience in these three countries use to watch Thai television dramas. The second part
looks at the reception of audience towards consuming and interpreting Thai television
dramas. It argues that audience reception and interpretations of Thai television dramas
differ in these different countries and are in turn shaped by different socio-economic and
political contexts in these countries. Methodologically, the research employs in-depth
interviews and qualitative research method to gain access into audience interpretation of

Thai television dramas.



The findings shows that the factors contributing to the increasing popularity of
Thai television dramas in the region over the past few years come from changes in socio-
economic and political contexts of these countries, and the improvement of
telecommunication technology along with the development of internet and social media in
both Thailand and the receiving countries. The audiences in these three countries
consume Thai television dramas through various channels. The unofficial channels
consists of watching Thai dramas through VDC/DVDs which have been illegally copied
and dubbed in the language suitable for audiences in these countries, and through
websites created by fans who subtitle and upload Thai dramas on the internet. The
official channel emerges from television channels in these three countries import Thai

television dramas for television broadcast.

Besides the countless storylines, the twisted plots, and the overacting
performance which attract audiences to Thai dramas, the perceived cultural proximity
contributes greatly to the popularity of Thai dramas in these three countries. Within each
country, audiences show different tastes and interpretations toward the consumption of
Thai dramas. These differences are a result of different individual backgrounds, i.e. age,
gender, education, social status as well as cultural capital each individual possesses.
Among each different country, the differences in the collective perceptions towards Thai
television dramas come from different socio-cultural, economic and political contexts of

these countries.
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perception and interpretation, regionalization



