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Abstract

The purposes of this study is to study local wisdom information in Koh Pha
Ngan, to group local wisdom affecting tourism, and to examine and synthesis of local
wisdom affecting tourism. This research employed action research. The population
were local people in Koh Pha Ngan and Baantai districts. The participants were a
group of 10-20 people from the selected villages (local philosophers, heads of each
village, and villagers). The samples to analyze the route were entrepreneurs, local
philosophers and local people which were selected by using purposive sampling. Data
were collected from document analysis, direct observation, interviews, and group
discussions. Data were analyzed by using content analysis, mean, and standard
deviation.

The research found that Koh Pha Ngan is a popular tourist attraction according
to its natural resources both inland and sea. However, natural resources does not last
forever, therefore the study to maintain and manage the resource for sustainable tourism
that is important and local wisdom is one of the keys to promote future tourist
management. It was also found that local wisdom of Koh Pha Ngan involved coconut,
party wrap, party, shrimp paste and fishery in Baan Tong Nai Pan, local lifestyle, cultures
and traditions, organic agriculture, and handicrafts. The study illustrates five tourism
routes: 1) route of the miracle of coconut, 2) Party patch for any occasions 3) sea route
“fisherman lifestyle in Chaloklam Bay”, 4) study route of local lifestyle and trekking, and
5) organic agriculture route “organic style Pha Ngan style”.

The data shows that tourists are ranged in age of 21.30 years old (47.3%). They
are from Europe (71%) and accompany by group of friends (38.4%). They stay for about
1 week (50.6%). Tourists were interested in route of the miracle of coconut at a high
level (28.2%) follow by party patch (30.2%), one-day sea route (30.2%), stay overnight
sea route (29.4%), local lifestyle route (30.6%), mountain route (26.5%), and organic

agriculture route (27.8%) respectively.
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